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MANDATORY COURSES

UKRAINIAN IDENTITY, HISTORY, CULTURE AND LANGUAGE

Language of | Semester/ ECTS credits/ Course Coordinator | Student workload
teaching Duration Type of course
(mandatory,
elective)
Ukrainian, 1/ 14 weeks, 5 / mandatory Ruslan Kliuchnyk, 150 hours (56 h.
English 56 hours in Ph.D. (Candidate of lectures, 94 h. self-
class Science), Associate study time)
Professor; Olena
Turchak, Ph.D.
(Candidate of Science),
Associate Professor

Course aims:

The course is geared towards: 1) helping students study the features the socio-economic development,
the evolution of the political system and state processes at different stages of the history of Ukraine;
2) formation of students' high culture of professional speech within official-business and scientific
styles appropriate communicative ability in the field of professional communication in speech and
writing, skills practice proficiency in different kinds of language activities, study professional
terminology as the basis of the professional broadcast, mastering the technique of drafting official
papers, mastering spelling and stylistic norms of modern Ukrainian language for professional

communication

Learning outcomes

Teaching methods,
teaching and learning

Forms of assessment
(continuous

On completion of the course, students will be able activities assessment CAS,
to: final assessment
FAS)

1) analyze main events of Ukrainian history in the | Lecture, discussion Oral  answers to

context of world historic process; questions,
participation in the
discussion (CAS)

2) use basic concepts, categories and methods of Lecture, seminars Oral  answers to

historical research; questions (CAS), test

3) work out their own position concerning historic | Discussion, self-study | Oral  answers to

events and actors; activities questions, test
participation in the
discussion (CAS)

4) analyze the degree of influence on the evolution | Lecture, seminars, self- | Presentation, test

of various historical periods of social, political, study activities, class (CAS), mid-term

ideological, economic factors; discussion control

5) analyze development of modern Ukraine. Lecture, Internet Essay, participation

search, discussion. in the discussion

(CAS)

6) classify and generalize information, make | Lecture, seminars, Oral  answers to

references and

professional activity issues; edit and review texts

overviews connected with

as well as make their summaries;

discussion

questions (CAS), test




7) correctly use orthoepic, lexical, orthographic,
morphological, punctuational, syntactical and
stylistic norms of Ukrainian literature;

Students” reports

Written answers to
questions (CAS)

8) correctly make and design professional texts

Practical classes

Written answers to

and documents; questions (CAS)
9) intercommunicate with the participants of | Discussions on the basis | Reports (CAS)
labour process; of lecture materials and
students’ reading, role
play
10) utilize the formulas of Ukrainian linguistic | Role play Exercise, written

etiquette in official situations;

answers to questi ons
(CAS)

11) use lexicographic sources (by dictionaries) and
other auxiliary certificate literature, necessary for
independent perfection of language culture;

Work in pairs to solve
problems

Participation in the
role play) (CAS)

12) retrieve and utilize relevant information from | Independent study, Participation in the
appropriate sources e.g. textbooks, newspapers, | internet search, reports | role play (CAS)
business magazines and selected journals,

websites, databases;

13) demonstrate relevant practical, academic and | Seminars, self-study Solving problems
subject specific skills e.g. group work, academic | activity (CAS)

referencing and the production of a bibliography. Report (CAS)

Learning outcomes 1-13

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
40% Final exam (4 sets of written assignments, solving problems and multiple choice tests)

60% Continuous assessment:

5% Participation in the discussion

5% Test (multiple choice)

20% Student reports assessment, written answers

10% Participation in the role play, solving problems

20% Mid-term control (multiple choice tests, mini cases)

Contents

Thematic structure of the course:

1) Subject and tasks of the course.
2) Kievan Rus as a state of East Slavic tribes.
3) Mongol invasion and Galicia—Volhynia.

4) Ukrainian lands under Polish—Lithuanian Commonwealth.

5) Zaporozhian Cossacks and the Hetmanate
6) Partitions of Poland and Ukraine.

7) Ukrainian lands in Russian and Austrian Empires.

8) Ukrainian 1917-1921 revolution and Soviet Ukraine.

9) Independent Ukraine.

10) Official language is a language of professional communication. Basis of Ukrainian speech

culture.




11) Styles of modern literary Ukrainian in professional communication.

12) Classification of documents. Document on skilled-contract questions. Certificate informative
documents.

13) Etiquette of official correspondence.

14) Communication as instrument of professional activity. Rhetoric and art of presentation. Culture of
verbal professional communication.

15) Form of collective discussion of professional problems.

16) Ukrainian terminology in professional communication.

17) Scientific style and his facilities in professional communication.

18) Problem of translation and editing of scientific texts.

Literature
Language of teaching Ukrainian
Compulsory reading

1. 3Bro6a T. MoBa sk ¢opMaHT MOJeNi HaIlOHATBHOI IJEHTUYHOCTI (3a MaTepianiaMu
nyominucTuky Apyroi nmonosuHu XIX cr. — nepmoi tpetnnn XX cr.) [Enekrponnuit pecypc] /
T. [3r00a // HaykoBi mpani HarmionansHoi 6i6mioreku Ykpainm iMm. B. 1. BepHaacbkoro. -
2011. - Bum. 31. - C. 384-397. - Pexum JOCTYILy:
http://nbuv.gov.ua/UJRN/npnbuimviv_2011_31 35

2. Tlomimyx P. M. Ilonituka i cnopT: iAeonoris, iMiK, 11eHTUYHICTh [EnekTponnuii pecypc] /
P. M. Tlomimyk // Monomuii Buenuid. - 2019. - Ne 5(2). - C. 339-345. - Pexxum nocrymy:
http://nbuv.gov.ua/UJRN/molv_2019 5(2)_ 20

3. Baywmeiicrep A. O. Inentuunicts €Bponu: Bukimky i 3arpo3u The Paris Statement. A Europe
we can believe in [Enexktponnuii pecypc] / A. O. baymeiictep // ®inocodebki mpobdbiemu
ryma”itapaux Hayk. - 2018, - Ne 2. - C. 14-24. - Pexum J0CTymy:
http://nbuv.gov.ua/UJRN/Fpgn_2018_2 4

4. Menpanuyk B. B. PeniriiiHa ckiamoBa HaliOHAIBHOI 1IGHTUYHOCTI YKpaiHIiB [ EnekTpoHHmMii
pecypc] / B. B. Menbauuyk // I'ines: HaykoBwuii BicHuk. - 2019. - Bumn. 143(2). - C. 106-109. -
Pexxum nmoctyny: http://nbuv.gov.ua/UJRN/gileya 2019 143(2) 23

5. Kupumok O. C. CrpykTypu ICTOpHYHOI mam’ATi yKpaiHCTBa — OCHOBa HAaI[lOHAJIHHOI
IIEHTUYHOCTI — SIK 00’ €KTH acCUMIISATOpChKuX arak [Enexrponnuii pecypc] / O. C. Kupumok //
Iines: naykoBuit BicHuk. - 2019. - Bum. 144(2). - C. 48-52. - Pexum pocryny:
http://nbuv.gov.ua/UJRN/gileya 2019 144(2) 12

6. Apamenko O. O., Skoenko JI. B., Illuiika B. S [inoBe cnoinkyBanHs: HaBuanbHuii
nocionuk / 0.0 ABpamenko, JI.B. flkoBenko, B.S. [lluiika. — [Bano-®pankisebk, «JlinesstHBy,
2015. 160 c. [EnexTponnuii  pecypc]. —  Pexum noctymy  https://
http://umo.edu.ua/images/content/depozitar/navichki_pracevlasht/dilove_spilkuv_1.pdf

7. Typuak O. M. YkpaiHcbka MOBa (32 Ipo(eciiHUM CIIPSIMYBaHHSM): €JI€KTPOHHUI KOHCIIEKT
nexiit / O.M. Typuak. — Jninponerposerk: AYEII, 2012. — 160 c.

Recommended reading

1. Kpusuuska O. B. CnijibHa 11€HTHYHICTh B YMOBaX Je3iHTerparlii yKpaiHChKOro CyCHiIbCTBA:
ocobnuBocTi 1 nusaxu ¢opmyBanHs [Enextponnuii pecype] / O. B. Kpusuupbka // Haykosi
3aMUCKA [HCTUTYTY TOJITUYHUX 1 €THOHAIIOHATBHUX nociipkenp iM. . @. Kypaca HAH
Vkpaimn. - 2018, - Bun. 3-4. - C. 124-141. - Pexum goctymy:
http://nbuv.gov.ua/UJRN/Nzipiend_2018 3-4 8

2. Bammnuceka I. 1. Perionanism B VYkpaiHi: HepeoCMHUCIEHHS Kpi3b NPHU3MY COLIaTbHUX
IIEHTHYHOCTEW Ta TpynoBuUX JosuibHOCTEH [Emextponnmit pecypc] / I. 1. Bamumncbka //
Vkpaincekuii  comiym. - 2018, - Ne 4. - C. 9-18. - Pexum pocrymy:
http://nbuv.gov.ua/UJRN/Usoc_2018 4 3

3. 3. IlpakTukyM 3 yKpaiHCbKOi MOBHM 3a Npo(eciiHUM CHpPSMYBaHHSIM : HaB4. Moci0. /
JL.T. IToru6a, T. O. I'pubinnuenko, JI. M. T'omuenko, H. B. KaBepa. — Bugasuus apyre. — K :



http://nbuv.gov.ua/UJRN/npnbuimviv_2011_31_35
http://nbuv.gov.ua/UJRN/molv_2019_5(2)__20
http://nbuv.gov.ua/UJRN/Fpgn_2018_2_4
http://nbuv.gov.ua/UJRN/gileya_2019_143(2)__23
http://nbuv.gov.ua/UJRN/gileya_2019_144(2)__12
http://umo.edu.ua/images/content/depozitar/navichki_pracevlasht/dilove_spilkuv_1.pdf
http://nbuv.gov.ua/UJRN/Usoc_2018_4_3

4.

Konmop, 2014.— 296 c¢. [Enexktponnuii  pecypc]. —  Pexum  pocrymy:
http://194.44.152.155/elib/local/sk760428.pdf

4ITpokonoBuu JI., Mopryn A. Ilpaktukym 3 yKpaiHCbKOi MOBH 3a mpodeciitHum
cupsiMyBaHHsIM: HaBuanbHO-METOMUYHMI TMOCIOHMK JUIsl CTYIEHTIB crerianbHOocTi 014 —
Cepenns ocpita (MoBa 1 mitepatypa (anrmiiceka)), 053 — Ilcuxonorisa. — MykaueBo: MJ1Y. —
72 c. [Enextponnmit pecypc]. - Pexum JIOCTyNy:
http://dspace.msu.edu.ua:8080/bitstream/123456789/4644/1/Workshop_%200on_%20the %20
Ukrainian_%?20language_%20for_%20professional_%20orientation_%20a_%20textbook.pdf

Language of teaching English

Compulsory reading

Chepurda G. Implementation of "The Great plan of nature transformation” in Ukraine: the
history of legal base formation [Enexrponnuii pecypc] / G. Chepurda // T'ymanitapuuit
BicHHK. Cep. : Icropuuni Hayku. - 2016. - Uucno 24, Bum. 8. - C. 111-118. - Pexxum goctymy:
http://nbuv.gov.ua/UJRN/Gvi_2016_24 8 18

Glamazda P. General Characteristics of the Judicial System of Ukraine —
Cossack Hetmanate (1722-1760) [Enextponnuii pecypc] / P. Glamazda // Ictopuko-nipaBoBuii
yaconuc. - 2017. - Ne 1. - C. 50-55.

Nikolaiets Y. Historical memory about Second World War in the context of threats of
government in Ukraine [Enektponnuii pecypc] / Y. Nikolaiets // CximHoeBpomeiicbkuit
icropuyamic  Bicamk. - 2019. -  Bwn. 11. - C. 225-240. - Pexum
nocrymy: http://nbuv.gov.ua/UJRN/eehb_2019 11 22

Recommended readin

Ozturk M. Turkey and Ukraine During the First World War [Enexkrponnuii pecypc] / M.
Ozturk // TIpobnemu icropii kpain LlenTpansraoi Ta Cxignoi €Bponu. - 2017, - Bum. 6. - C.
272-281

Sinyavska L. Soviet historiography of researches of the heavy industry of Eastern Ukraine
under the conditions of the First World War [Enextponnuit pecypc] / L. Sinyavska //
CximHoeBporneichkuii icropuunuii BicHuk. - 2018. - Bumn. 7. - C. 75-87.

History of Ukraine. https://www.britannica.com/place/Ukraine/History



http://194.44.152.155/elib/local/sk760428.pdf
http://dspace.msu.edu.ua:8080/bitstream/123456789/4644/1/Workshop_%20on_%20the_%20Ukrainian_%20language_%20for_%20professional_%20orientation_%20a_%20textbook.pdf
http://dspace.msu.edu.ua:8080/bitstream/123456789/4644/1/Workshop_%20on_%20the_%20Ukrainian_%20language_%20for_%20professional_%20orientation_%20a_%20textbook.pdf
http://nbuv.gov.ua/UJRN/Gvi_2016_24_8_18
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=fullwebr&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=A=&S21COLORTERMS=1&S21STR=Glamazda%20P$
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=JUU_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=IJ=&S21COLORTERMS=1&S21STR=EJ000096
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=JUU_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=IJ=&S21COLORTERMS=1&S21STR=EJ000096
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=fullwebr&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=A=&S21COLORTERMS=1&S21STR=Nikolaiets%20Y$
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=JUU_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=IJ=&S21COLORTERMS=1&S21STR=Ж74640
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=JUU_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=IJ=&S21COLORTERMS=1&S21STR=Ж74640
http://nbuv.gov.ua/UJRN/eehb_2019_11_22

FOREIGN LANGUAGE (English)

Language of
teaching

Semester
Duration

/

ECTS credits / Type of
course (mandatory,
elective)

Course
Coordin
ator

Student
workload

English

1, 2/ 28 weeks,

112 hours in class

10 / Mandatory

Galyna
Myasoid,
PhD
(Candida
te of
Science),
Associat
e
Professo
r
Nataliia
Polishko
, Ph.D.
(Candida
te of
Science),
Associat
e
Professo
r
Tetiana
Yakovle
va,
Lecturer

300 hours
(112 h.
seminars/prac
ticals, 188 h.
self-study
time)

Course aims:

The course is geared towards developing and improving the foreign language communication skills
obtained at school, as well as raising the level of the foreign language acquisition.

Learning outcomes Teachin | Forms of
g assessment
On completion of the course, students will be able to: methods | (continuous
: assessment
teaching | CAS, final
and assessment
learning | FAS)
activitie
S
1) enlarge the vocabulary and employ lexical units learned within the | Practical | Practical
thematic structure of the course classes, | skills
self- assessment
study (CAS)
activity
2) use grammatical tenses and grammatical structures learned in the | Practical | Written/oral
course; classes, |answers to
self- questions
study (CAS)

activity




3) comprehend relevant written and audio authentic texts based on | Seminars | Participation

vocabulary and grammar covered in the course; : in the
pair/smal | discussion,
| group | student report
discussio | assessment
ns (CAS)

4) read and comprehend authentic texts with and without the use of a | Internet | Participation

dictionary; search, in the round

| self- table
study discussion,
activities | written  test
: (CAS)
discussio
n on the
basis of
student
reading

5) communicate freely on one-to-one basis within the themes studied in | Group Oral answers

the course; discussio | to questions,
n, pair | speaking
work skills

assessment
(CAS)

6) make small talks in a variety of the situations covered by the course; Pair Pair  work/
work/ group  work
group assessment/
work peer

assessment
(CAS)

7) talk over the phone in formal and informal surroundings, book the | Pair Participation

hotel and discuss room service, suggest a pastime; work, in the role
role play | play (CAS)

8) write a review of a film/book Self- Review
study assessment
activities | (CAS)

, Internet
search

9) write a letter of complaint/ a cover letter / an email; Practical | Writing skills
classes, | assessment
self- (CAS)
study
activities
,  peer
review

10) outline own oral reports in English Individu | Presentation
al assessment
presentat | (CAS)

ions




10

Learning outcomes 1-10 Mid-term
control:  test
(written
(answers  to
questions,
essay; oral:
conversation
assessment)
(CAS)

Learning outcomes 1-10 Achievement
test (CAS)

Assessment

Semester 1

Final grade (final assessment) as a result of 100% continuous assessment:
10% Participation in the discussion

10% Participation in the role play

10% Practical skills assessment/ Test (written)

20% Essay/ business correspondence (written)

20% Presentation (oral, multimedia)

15% Mid-term control (written tests, essay)

15% Achievement test (written tests, essay)

Semester 2

Final grade (final assessment) as a result of 100% continuous assessment:
10% Participation in the discussion

10% Participation in the role play

10% Practical skills assessment/ Test (written)

20% Essay/ business correspondence (written)

20% Presentation (oral, multimedia)

15% Mid-term control (written tests, essay)

15% Achievement test (written tests, essay)

Contents

Thematic structure of the course:

1. Life: First impressions. Friends. Wealth. Work and Leisure.

2. Travelling and Entertainment: Experiences. Holiday Heaven.

3. House & Home. Furniture.

4. Fate: Luck. Coincidences. Twists of fate. Risk.

5. Jobs & Family: Work Routine. Work/ life Balance. Career Plan.
6. Life Stages and Life Changes.

7. Mass Media. Making News.

8. Shopping. Shops and Shoppers. Customer Habits.
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Literature
Compulsory reading

1. Roberts, R., Clare, A., Wilson, JJ. (2011) New Total English. Intermediate. Pearson Education
Limited.

2. Crace, A., Acklam, R. (2011) New Total English. Upper-Intermediate. Pearson Education
Limited.

Recommended reading

1. Evans, V., Dooley, J. (2009) Grammarway 2. Express Publishing.

2. Evans, V., Dooley, J. (2009) Grammarway 3. Express Publishing.

3. Tarnopolsky, O. (2010) English communication role plays. Teaching tutorial. Dnipropetrovsk,
DUEP Publ., 61 p.

4. Williams, E. (2008) Presentations in English. Macmillan.




INFORMATION AND COMMUNICATION TECHNOLOGIES

Language |Semester/ |ECTScredits/ Type| Course Coordinator |Student workload
of teaching |Duration of course
(mandatory,

elective)
Ukrainian, |1/14 weeks, Tetiana Chumak, 180 hours (14 h.
English 56 hours in 6 / Mandatory Senior Lecturer lectures, 42 h. lab.

class works, 124 h. self-study
time)

Course aims: the students get a high level of information and computer culture as well as
practical skills for working with modern hardware using the latest information technologies to
solve various problems in the professional activities.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) use the basic tools of Windows freely;

Lecture, lab. works,
discussion, solving
problems, self-study
activities

Participation in the
discussion, solving
problems using
appropriate software,
laboratory work report
(CAYS)

2) create, format, and print documents in
Microsoft Word,;

Lecture, lab. works,
solving problems using
appropriate software

Solving problems,
laboratory work report,
test (CAS)

3) generate spreadsheets in Microsoft Excel
and make necessary calculations;

Lecture, lab. works,
solving problems, self-
study activities

Solving problems using
appropriate software,
laboratory work report,
test (CAS)

4) create relational Microsoft Access

database and manage them;

Lecture, lab. works,
solving problems using
appropriate software,
self-study activities,
internet search

Solving problems,
individual presentation
assessment, essay
(CAS)

5) automate work in Microsoft Office by
using Visual Basic

Lecture, guided self-
study activities, solving
problems

Solving problems using
appropriate software,
quiz, peer small group
presentation (CAS)

12



6) create  electronic  presentations  in |Lecture, lab. work, self-|Laboratory work report,
Microsoft PowerPoint; study activities individual presentation
assessment (CAS)

7) use Internet-technologies for solving |Lab. work, internet Laboratory work report,

professional problems, search and store |search, self-study participation in the
necessary information; manage correspondence |activities discussion, test (CAS)
by e-mail;

8) organize their work wusing business |Lecture, lab. work, self-|Laboratory work report,
organizer Microsoft Outlook; study activities individual presentation
assessment, test (CAS)

9) perform settings of programs to work in  |Lab. work, internet Participation in the

the global network. search, self-study discussion, essay (CAS)
activities
Learning outcomes 1-5 Mid-term control
(CAS)
Learning outcomes 1-9 Final assessment (FAS)
Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
40% Solving problems using appropriate software

15% Test

15% Essay

15% Individual presentation

15% Mid-term control (laboratory work report, test)

Contents

Module 1. Theoretical foundations of computer science. Information systems. Text data
processing systems

Subject, methods and objectives of the course. Theoretical Foundations of Computer Science.
Information Systems (IS) and their role in the management of the economy

The principles and structure of the PC software. The Windows operating system

Systems for processing text information. Text editor MS Word. Editing and formatting text

Module 2. MS Word Tables. Technology for creating presentations. Local area network
The use of Internet-technologies

Creating tables in MS Word. Automation of document creation

The technology of creating presentations in MS PowerPoint

Local computation networks

The use of Internet technologies

Working with Web-site. Navigation on the web

Module 3. Systems of tabular data processing. The MS Excel spreadsheet
Systems of tabular data processing. The MS Excel spreadsheet. Basics of working in MS Excel
Working with formulae and functions in MS Excel

Module 4. Working with Database in MS Excel. Fundamentals of office programming

13



Creating, editing and formatting charts in MS Excel
Working with Database in MS Excel
Fundamentals of office programming

Module 5. Fundamentals of database constructing. Purposes, general characteristics,
features and possibilities of MS Access. Creating, editing and using database query
Fundamentals of database constructing

Creating, editing and managing database with database managing system

Creating, editing and using database queries in MS Access

Module 6. Development and use of forms in MS Access. Queries. Generating reports
Development and use of forms in MS Access

Generating reports in MS Access

Using macros generator

Literature
Language of teaching Ukrainian
Compulsory reading

1. Knumenko O.®. [ndpopmaruka: [linpyunuk / O.®. Knumenko, H.P. I'onosko. — K.:KHEY,
2011. — 579 c. (6a3oBuUil MiAPYIHUK).

2. Poroza M.€. OcHoBH iHQOpPMATHKHU Ta TEXHOJIOTIH mporpamyBanHsa: HaBu. mociOHUK /
M.€. Poro3a, C K. PamazanoBa, A.B. Benirypa, C.M. Tkadyenko. — [Tonrasa: I[TYET, 2012. — Y.
1.-2%c.

3. Poroza M.€. OcHoBu iHbOpMaTUKU Ta TEXHOJOTIH mporpamyBanHs: HaBdu. mociOHUK /
M.€. Poro3a, C K. PamazanoBa, A.B. Benirypa, C.M. Tkadyenko. — [Tonrasa: [TYET, 2012. — Y.
2.-322c.

4. Cinpuenko M.B. Exonomiuna indopmatuka: Hapdu.-mero. 1mocio. ajis caMOCT. BUBY.

muct. /M.B. Cimsuenko, FO.M. Kpaciok. — K.: KHEY, 2010. — 601 c.
5. KyuepsBa T.O. IndopmaTrka Ta KOMIT IOTepHa TEXHIKA: aKTUBI3allisl HABYAHHS:
[Tigpyunuk / T.O. Kyuepssa, M.B. Cinbuenko, [.B. I1labanina. — K.: KHEY, 2008. — 448 c.

6. ITonsxos, B. II. MHdopmaTHka J11st 5KOHOMHUCTOB : YUeOHHK /1715 OakanaBpuara u
cnermanimreta / B. I1. TTonskos, B. T1. Kocapes. — M. : IOpaiit, 2019. - 524 c.

7. Lapes P.1O. Teopernueckue ocHoBbl HH(popMaTHku: YueOHuk / [lapes P.1O., [Tynkos

A.H., Camapun B.B u ap. - Kpacnosip.: COVY, 2015. - 176 c.
8. Jleontrer B.II. "Office 2016. Hogelimmii camoyuurtens"/ B.I1. JleonTheB. M.: Dkcmo,
2015. - 368 c.

9. Jleontren B.I1. Microsoft Word 2016. Hogeiiuuit camoyuurtens/ B.I1. JleonTseB. M.:
Oxcmo, 2016. - 128 c.

10 .Pyauxona JI. B. Microsoft Office Excel 2016 / JI.B. Pynukosa. — CI16.: bXB

[TetepOypr, 2017. — 640 c.
11. bekapesuu FO.b. Camoyuutens Microsoft Access 2016 / 10.b. bekapesuu, H.B.
[Tymkuna. - CI16.: BXB-Iletepbypr, 2017. - 480 c.

12 .I'yzenko E.H. "Pabora B cetu Unurepuer" / E. H. I'yzenko, A.C. Cypsansiii. M.: ACT,

2011.-432c.

Recommended reading

1. Cogetos b.4. Undopmannonnsie Texnonoruu / b.51. Coseros. M.: FOpaiit, 2016. — 327 c.
2. Marttomok B. M. Uudopmaruka it skoHomucToB: YueoHuk / B.M. MaTromok. — 2-¢
u3 ., nepepabd. u gomn. — M.: HUL] UH®PA-M, 2016. — 460 c.
3. Uymaxk T.B. Undopmaruka: JIaGopaTopHblii mpakTUKyM (pa3zensl: “OnepannoHHas
cuctrema WINDOWS”, “Cucremsl 00paboTku Tekcta TekcroBslii mpoueccop MS WORD”) /
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https://aldebaran.ru/author/rudikova_lada/
https://aldebaran.ru/author/rudikova_lada/

T.B. Uymak, JL.U. AApmonenko, A.W. I[lacbko. — /I.: JlHEmpOmeTpOBCKUH YHUBEPCHUTET WM.
Anwsppena Hobemns, 2011. — 50 c.

3. Hudopmaruka: JlabopaTopHbIid MpakTUKYM (pa3zaeln “CrucreMbl TaOIUIHONW 00paboTKH
nannpix”) / H.O.Pusyn, JLU. Spmonenko, T.B.Uymaxk u gap. — J.: JIHempomerpoBckuit
yauBepcuteT uM. Anbdpena Hobemns, 2013. — 104 c.

4. Wndpopmaruka: JlabopaTopHsbli mpakTukyM (paszzaen “Cuctemsl ynpapieHus 6azamu
nauueix”) / H.O. Puzyn, JLU. AApmonenko, T.B.Yymak u nap. — J.: [duempomerpoBckuii
yHuBepcuteT uM. Ansdppena Hobemns, 2014. — 92 c.

Language of teaching English
Compulsory reading

1. Microsoft Office 2010 QuickStep. McGraw-Hill Osborne Media, 2010. — 368 p. ISBN:
0071741607 (base-type).

2. Habraken J. Microsoft Office 2010. In Depth. Que, 2011. — 969 p.

3. Pasewark W.R., Pasewark S.G., Morrison C., Pinard K.T. Microsoft Word 2010.
Complete Course Technology, 2010. — 708 p.

4. Mark Dodge, Craig Stinson’s. Microsoft Excel 2010 Inside Out. Microsoft Press, 2011. —
1152 p.

5. Wempen Faithe. PowerPoint 2010 Bible. Wiley. ISBN: 0470591862 — 816 p.

6. Michael R. Groh. Access 2010 Bible. Wiley. ISBN-13: 978-0470475348 — 1392 p.

7. Roger Jennings. Microsoft Access 2010 In Depth. Que. ISBN-13: 978-0789743077 —
1200 p.
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http://www.twirpx.com/file/569000/
http://www.twirpx.com/file/569000/
http://oreilly.com/catalog/9780735626881/
http://www.twirpx.com/file/209290/
http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&sort=relevancerank&search-alias=books&ie=UTF8&field-author=Michael%20R.%20Groh
http://www.amazon.com/Roger-Jennings/e/B000APJIHQ/ref=ntt_athr_dp_pel_1

8. Stephen Saxton. Excel for New Managers: A perfect understanding of how Microsoft
Excel works. 2019. Amazon, ISBN-13: 978-1695396869 — 172 p.

9. Chris Smitty Smith. Excel 2019 - Business Basics and Beyond. Tickling Keys,
Incorporated, 2019, ISBN-13: 9781615470617 — 279 p

Recommended reading

1. AMC College. Spreadsheet (Microsoft Excel 2019) Level 3. Advanced Micro Systems
Sdn Bhd, ISBN-13: 9789672403630 — 56 p.

2. Kevin Wilson. Using Excel 2019: The Step-by-step Guide to Using Microsoft Excel 2019.
Elluminet Press, 2020, ISBN-13: 9781913151034 — 150 p.

3. Mary Anne Poatsy, Keith Mulbery, et al. Exploring Microsoft Office 2019._Pearson
Higher Education & Professional Group, 2019, ISBN-13: 9780135402542 — 1120 p.

4. Joan Lambert. Microsoft Word 2019 Step by Step. Microsoft Press, 2019. ISBN-13:
9781509306237 — 720 p.

5. Rizun N.O. Informatics: Workshop, Part 1, 2 / N.O. Rizun, S.I. Medinska, I.I. Lipska. —
J.: AuenponieTpoBckuii yauBepcuteT uM. Anbppena Hobemns, 2011, — 80 c.

6. Rizun N.O. Informatics: Workshop, Part3 / N.O.Rizun, L.N.Savchuk. - [.:
JuenponerpoBckuii yauepcureT uM. Anbdpena Hobemns, 2014, — 80 c.
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https://www.google.pl/search?tbo=p&tbm=bks&q=inauthor:%22Chris+Smitty+Smith%22&source=gbs_metadata_r&cad=3
https://www.google.pl/search?tbo=p&tbm=bks&q=inauthor:%22AMC+College%22
https://www.google.pl/search?tbo=p&tbm=bks&q=inauthor:%22Kevin+Wilson%22&source=gbs_metadata_r&cad=5
https://www.google.pl/search?tbo=p&tbm=bks&q=inauthor:%22Joan+Lambert%22

HIGHER MATHEMATICS (HIGHER AND APPLIED MATHEMATICS)

Language | Semester ECTS credits/ Course Coordinator | Student workload
of / Type of course
teaching | Duration (mandatory,
elective)
Ukrainian, | 1/14 Iryna Kozyrieva, Senior | 180 hours (28 h.
English weeks, 6 / Mandatory Lecturer lectures, 28 h.
56 hours seminars/practicals,
in class 124 h. self-study
time)

Course aims: forming the students basic mathematical knowledge to solve problems in

professional work, logical thinking skills and mathematical analysis applications.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) apply the mathematical apparatus to
describe the relations between economic
performance; analyze the relation that
simulates economic processes;

Lecture, seminars,
discussion, solving
problems, self-study
activities

Participation in the
discussion, quiz,
solving problems
(CAS)

2) perform operations on matrices, solve
equations in matrix form;

Lectures, seminars,
solving problems using
appropriate software,
self-study activities,
internet search

Solving problems,
test (CAS)

3) solve and explore a systems of linear
equations;

Lecture, seminars,
solving problems using
appropriate software,
self-study activities,
internet search

Solving problems
using appropriate
software, essay
(CAS)

4) to use the tools of mathematical analysis
and methods of differential calculus to the
study of functional relationships;

Lecture, seminars,
solving problems using
appropriate software,
self-study activities

Solving problems,
individual
presentation
assessment (CAS)

5) to use the instruments of vector algebra
and analytical geometry in solving practical
problems;

Seminars, guided self-
study activities, solving
problems

Solving problems,
test (CAS)

6) to carry out the differentiation of
functions, to apply the methods of differential
calculus in economic research;

Lecture, seminars,
solving problems using
appropriate software,
self-study activities,
internet search

Solving problems
using appropriate
software, essay
(CAS)

7) to carry out the integration of functions,
solve differential equations, investigate
numerical and power series for convergence;

Lecture, seminars,
solving problems using
appropriate software,
self-study activities

Participation in the
discussion, quiz,
solving problems,
test (CAS)
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8) self-study math books Self-study activities Participation in the
discussion, essay
(CAS)

Learning outcomes 1-6, 8 Mid-term control
(CAS)

Learning outcomes 5-8 Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%)

40% Final exam (written works, each work includes 10 tests, 3 practical tasks and one
creative task)

60% Continuous assessment:

20% Solving problems

10% Test

15% Essay

15% Mid-term control (computer multiple choice tests, essay)

Contents

Thematic structure of the course:

Module 1. Elements of linear algebra.

Linear algebra. Matrix. Determinations

Systems of linear algebraic equations

Jordan transformations

Introduction to the mathematical analysis

Function. Limits and their properties

Continuity of functions

Module 2. Differential calculus of one variable function. Elements of vector algebra and
analytical geometry.

Derivative of function and its applications

Derivative. Differential of function. Application of derivative

Vector algebra

Line in the plane

Module 3. Functions of several independent variables. Indefinite integral.
Functions of several independent variables

Indefinite integral

Module 4. Definite integral and its applications. Differential equations. Series.
Definite integral and its applications

Differential equations

First-order differential equations

Linear differential equations with constant coefficients

Linear difference equations with constant coefficients

Series. Numerical series. Functional series

Literature
Language of teaching Ukrainian
Compulsory reading

1. BaneeB K.I'. Buma maremarnka mis ekonomictiB / K.I'. Bamees, 1.A. Jlxxamnamosa,
C.B. Hertsp. — K.: 3nanns, 2011. — 287 c.

2. bapkoBcrkuit B.B. Buma maremaTtnka misi ekoHowicTiB. HaBuanbHuN TOCIOHHMK /
B.B. bapkoscekuii, H.B. bapkoscpka. — K.: IIYJI, 2011. — 448 c.
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3. Buma maremarvka i3 BHKOPHUCTaHHSAM iH(poOpMamiiHuX TexHonorid. I[limpydnuk /
B.II. IBamenko, I'.I". IIBaunu, B.C. KonoBanenkon ta iH. — 3anopixoks: duke Ilone, 2013. —
426 c.

4. 3aiines €.I1. Buma wMarematuka: HaBuaneumii mociOumk / €.I1. 3aiiues. —
Kpemenuyk: Bua-so “Kpemenuyk”, 2011. — 170 c.

5.Buma Tta npukiragHa mareMaTHka: 30ipHMK 3aBIaHb JUIS CaMOCTiIHHOI poOoTH /
O.I'. Xonon, I'.I'. llIBauny, [.M. Ko3upeBa Ta iH. — JlHinpo: YHiBepcuteT iMeHi Anbdpena
HoGens, 2017. — 84 c.

6. Beicimass matematuka st skonomuctoB / Ilox pen. H.II. Kpemepa. — M.: KOnuTH-
Hana, 2010. — 479 c.

7. I[IpakTuKyM 3 HaBUYaJIbHOI AUCIUIUIIHU “Buinma Marematuka st €KOHOMICTIB” Ha
ocuoi MatLab / C.M. Yucros, A.€. Hukudopos, T.®. Kynenko Ta in. — K.: KHEY, 2008. —
190 c.

Recommended reading

1. JJanmosa O.}0. Bricmias Marematuka mig  skoHomucToB /  O.1O. Jlanmosa,

E.H. Caxaposa, B.11. Manaxus. — M.: Oxonomuxka, 2010. — 351 c.

2. COOpHMK 3aja4 1O BbICHICH MaTematuke st dkoHomuctoB / [lox  pen.
B.U. EpmakoBa. — M.: UHOPA-M, 2008. — 575 c.

Language of teaching English
Compulsory reading

1. Radulescu T.-L.T., Radulescu V.D., Andreescu T. (2009) Problems in real analysis:
advanced calculus on the real axis, Springer.

2. Wrede R., Murray R.S. (2010). Advanced Calculus. New York.

3.lan Jacques (2013) Mathematics for economics and business. 7" ed. Pearson
Education Limited.

4. Trench W.F. (2010). Introduction to real analysis, Pearson Education.

5. Matthews K.R. (1991). Elementary linear algebra, University of Queensland.

6. Siceloff L.P., Wentworth G., Smith D.E. (1970). Analytic geometry, Ginn and
Company, Boston-New York.

Recommended reading
1. Carl P. Simon and Lawrence Blume (1994). Mathematics for Economists, W.W.
Norton & Compony.
2. Problems in Mathematical Analysis (19720. Under the editorship of B. Demidovich.
Mir Publishers: Moscow.
3. Smirnov V.I. (1964). A course of higher mathematic. Vol. 1, 2. Pergamon Press,
Oxford — London — Edinburgh — New York — Paris — Frankfurt.
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HIGHER MATHEMATICS (PROBABILITY THEORY AND MATHEMATICAL
STATISTICS)

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 2/14 weeks, Olena Kholod, Ph.D. 135 hours (28 h.
English 56 hoursin | 4,5/ Mandatory (Candidate of lectures, 14 h.
class Science), Professor practicals, 14 h.

lab. works, 79 h.
self-study time)

Course aims: The purpose of the discipline is to give students the necessary mathematical
training and knowledge for studying other courses of the mathematical cycle as well as
courses of the professional cycle. The main objectives are as follows: to give students the
basics of the mathematical apparatus needed to solve theoretical and practical problems of
economics; to develop the skills of mathematical research of applied problems, methods of
preparation, grouping and processing of experimental data; develop students’ ability to
study textbooks on probability theory and mathematical statistics.

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

Learning outcomes Teaching methods,
teaching and
On completion of the course, students will be | learning activities

able to:

1) apply mathematical tools to predict
economic phenomena; calculate the
probability of random events; make all
necessary calculations associated with
random variables;

Lecture, practical
classes, discussion,
solving problems,
self-study activities

Participation in the
discussion, quiz,
solving problems
(CAS)

2) calculate the probability of random
events, make all necessary calculations
associated with random variables;

Lecture, practical
classes, solving
problems, self-study
activities

Solving problems,
explanation of
connections,
dependences, test
(CAS)

3) detect the format of the distribution
law in simpler problems and, on this basis,
predict the probability of future economic
indicators;

4) do statistical estimation of distribution
parameters;

Lecture, laboratory
work, analysis of
statistics, solving
problems using
appropriate software,
self-study activities

Lecture, laboratory
work, analysis of
statistics, solving
problems using
appropriate software

Solving problems
using appropriate
software, analysis
of statistics report,
individual
presentation
assessment (CAS)

Solving problems,
analysis of
statistics report,
individual
presentation
assessment, essay
(CAS)
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5) use statistical methods to process | Lecture, practical Explanation
experimental data and make statistical | classes, laboratory solving problems,
conclusions. work, analysis of solving of

statistics, solving problems using
problems using appropriate
appropriate software, | software, analysis
self-study activities of statistics report,
test (CAS)
Learning outcomes 1-3 Mid-term  control
(CAS)
Learning outcomes 1-5 Final exam (FAS)
Assessment
100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%0)

40% Final exam (written works, each work includes 10 tests, 3 practical tasks and one
creative task)

60% Continuous assessment:

20% Solving problems

20% Presentation of laboratory work on mathematical statistics

10% Test

10% Mid-term control (test, analysis of statistics report, individual presentation assessment)

Contents

Thematic structure of the course:
Module 1. Probability theory

1. Basic concepts and theorems of probability theory. Classification of events.

2. The sequence of tests. Bernoulli scheme and formula.

3. Limit theorems in the Bernoulli scheme (Mouavre-Laplace local theorem and Laplace
integral theorem). Poisson's formula.

4. One-dimension random variables. Types of random variables. Distribution law.
Distribution function. Density of probabilities distribution.

5. Numerical characteristics of random variables.

6. Multidimensional random variables.

7. Limit theorems.
Module 2. Mathematical Statistics

1. The subject of mathematical statistics, the main topics and problems.

2. Statistical estimates.

3. Confidence intervals.

4. Checking statistical hypotheses.

5. Elements of correlation analysis.

Literature
Language of teaching Ukrainian

Compulsory reading

1. I'mypman B.E. Teopuss BeposiTHOcTei U MaTemMaTHuyeckas CTaTHCTUKa /
B.E. I'mypman — M.: Beiciias mkoia, 2009. — 479 c.

2. I'mypman B.E. PykoBOICTBO K pEIICHHIO 3aJad [0 TEOPHH BEPOSTHOCTEH W
maremaTnueckoil ctaructuke / B.E. 'mypman — M.: Beicias mkosna, 2009. — 404 c.

3. Bakapuyk C.b. Teopist iMOBipHOCTEH 1 MaTeMaTHYHa CTATHCTHKA: 30ipHUK 3aB/IaHb
i camoctiiinoi po6otu / C.b. Bakapuyk, O.I'. Xonon, .M. Ko3upea. — /1.: YHiBepcuteT
im. Ansdpena HoGerst, 2017. — 85 c.

4. bapkoBcekuii B.B.  Teopist #MOBipHOCTe Ta MaremMaTHMyHa CTAaTUCTHKa /




B.B. bapkoscekuii, H.B. bapkoscrka, O.K. Jlonatin. — K.: I[VJI, 2010. — 424 c.

5. Buma Marematuka i3 BUKOpPHCTaHHAM iHpopMauiiHux TexHoiorii. [ligpyunuk /
B.II. IBamenko, I'.I'. [lIBauny, B.C. KonoBasienkoB ta iH. — 3anopixoks: Juke [Tone, 2013.
—426 c.

6. ®enopoB M.B. Teopis iiMOBIpHOCTEH 1 MaTeMaTHYHA CTaTHCTHKA: KOHCIIEKT JISKITIH
/ M.B. ®enopos, O.M. Xpenos. — X.: XHAMI, 2011. — 168 c.

Recommended reading

1. Teopuss BepostHocteii u  craructuka / FO.H. Topun, A.A. Makapos,
N.P. Beicoukuii, u ap. — M.: MITHMO, 2008. — 256 c.

2. 3aitnes E.I1. Teopust BeposiTHOCTEH U MaTeMaTHUECKasi CTaTUCTHKA. Ba3oBbIid Kypc ¢
WH/IMBUYaJIbHBIMU 33JJaHUSIMU U PELICHUSMHU THIIOBBIX BapUAHTOB. YUeOHO-METOIUYECKOE
noco6wue / E.I1. 3aiineB — Kpemenuyr: M3a-Bo “Kpemenuyr”, 2008. — 484 c.

Language of teaching English
Compulsory reading

1. Gmurman V.E. Fundamentals of probability theory and mathematical statistics.
London — New York (electronic version).

2. Ross Sh.M. A first course in probability. New Jersey. — 1997. (electronic version).

3. Bickel, Peter J. and Doksum, Kjell A., Mathematical Statistics: Basic and Selected
Topics, V. 1. Pearson Prentice-Hall, 2007. (electronic version).

4. Sternstein M. Statistics, New York (electronic version).

Recommended reading

1. Attwood G., Dyer G., Skipworth G. Statisticl. — Oxford, 2008 (base-type)
(electronic version).
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ECONOMIC-MATHEMATICAL METHODS AND MODELS (ECONOMETRICS)

Language [Semester / ECTS credits / Course Coordinator Student workload

of Duration Type of course

teaching (mandatory,

elective)

Ukrainian |5/14 weeks, LiudmylaYarmolenko, Senior| 90 hours (14 h.
28 hours in 3/ Mandatory Lecturer lectures, 14 h. lab.
class works, 62 h. self-

study time)

Course aims: students will have the opportunity to build econometric models to quantify the
relationship between economic performance, skills to use econometric models in economic
research, analysis and management of economic risk.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods, teaching
and learning activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) use the appropriate mathematical
apparatus to describe the relations between
economic performance; construct models;

2) analyze statistical data and build
linear and non-linear regression models on
their base;

3) identify  statistically
factors in multiple regressions;

independent

4) to forecast economic conditions on
the basis of econometric studies;

5) use modern computer technology and
standard software packages in the
econometric analysis.

Learning outcomes 1-2, 5

Learning outcomes 1-5

Lecture, discussion,
laboratory works, solving
problems, self-study activities

Lecture, laboratory work,
analysis of statistics, solving
problems using appropriate
software, self-study activities

Lecture, laboratory work,
analysis of statistics, solving
problems using appropriate
software, self-study activities

Lecture, laboratory work,
solving problems, self-study
activities, internet search

Lecture, laboratory work,
solving problems, self-study
activities

Participation in the
discussion, solving
problems using
appropriate
software (CAS)

Solving problems
using appropriate
software, analysis
of statistics report,
individual
presentation
assessment (CAS)

Solving problems
using appropriate
software, analysis
of statistics report,
test (CAS)
Solving problems
using appropriate
software, test, essay
(CAYS)

Solving problems
using appropriate
software, analysis
of statistics

report, (CAS)
Mid-term control
(CAS)

Final exam (FAS)
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Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%0)

40% Final exam (written works, each work includes 10 tests, 3 practical tasks and one
creative task)

60% Continuous assessment:

30% Solving problems using appropriate software, analysis of statistics report

10% Test

10% Essay

10% Mid-term control (solving problems, individual presentation assessment)

Contents

Module 1. Analysis and management of risk in the economy. Methodology of economic
and mathematical methods of quality assessment

Basic concepts of the theory of risk in the economy

Types of risks and their classification

Risk classification criteria

The possibilities of influence on risks

The general scheme of risk management

Forecasting risks

Statistical forecasting methods

Expert forecasting methods

Analysis of the risk assessment methods

Mathematical and statistical methods

Module 2. Principles of econometric models building. Econometric models of dynamics
Simple linear regression model

Checking the significance of regression model parameters

Assessing the significance of the correlation coefficient

Student's and Fisher's tests

The forecasting intervals of the linear regression equation

Building confidence intervals

Nonlinear regression

Multiple regression model

The notion of multi colinearity

Checking the general quality of regression and meeting preconditions of the least squares
method

Durbin-Watson statistics

The concept of autocorrelation

Literature
Language of teaching Ukrainian
Compulsory reading

1. Hakoneunuii C.I. Exonomerpia: Ilinpyunuk / C.I. Hakoneunuii, T.O. TepemieHko,
T.I1. Pomanrok. — K.: KHEY, 2009. - 171 c.

2. DxoHOoMeTpuKa: YueoHoe mocooue / [lox pen. .M. Enuceesoit. — M.: [Ipocmekr, 2011.
—288c.

3. 3amxkos O.0. MatemaTnueckue METOIEI B SKOHOMUKE / 0.0. 3amMKoOB,
A.B. Toncronsitenko, FO.H. Uepemusix. — M.: MI'Y, 2012. — 384 c.

4. Oxonometrpuka: Jlaboparopubiii  mpaktukym /  FO.E. YepnsBckuii, E.I'. Xomnon,
['.I'. lIBaung u op. — [.: AYIII um. Anmeppena Hobemns, 2011. — 82 c.

Recommended reading

1. MeTtoapl MaTeMaTHYECKON CTATUCTUKH B 00paboTKe dKOHOMIYecKoi nHpopmanmu / [Tox
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pen. T.T. ILipimOanenko. — M.: ®unance! u ctatuctuka, 2007. — 200 c.

2. [loyreptu K. BBenenue B 5KOHOMETpUKY: YUeOHUK ISl SKOH. CIIELl. BY30B /
K. Hoyreptu. — M.: Uudpa-M, 2007. — 402 c.

Language of teaching English
Compulsory reading

1. James H. Stock, MarkW. Watson. Introduction to Econometrics. Addison-Wesley; 3rd
edition, 2010. — 840 p.

2. Jeffrey M. Wooldridge. Introductory Econometrics: A Modern Approach. South-Western
College Pub; 5 edition, 2012. — 912 p.

3. Econometrics: Workshop / N.O. Rizun, E.G. Kholod, L.I. Yarmolenko and etc. —
Dnipropetrovs’k: Alfred Nobel University, 2013. — 156 p.

Recommended reading

1. Walter Enders. Applied Econometric Times Series. Wiley; 3 edition, 2009. — 544 p.
2. William H. Greene. Econometric Analysis. Prentice Hall; 7 edition, 2011. — 1232 p.
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ECONOMIC THEORY (BASIC OF ECONOMIC SCIENCE)

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 1/14 weeks, Elvina Lymonova, 135 hours (28 h.
English 42 hours in 4,5 [ Elective Ph.D. (Candidate of lectures, 14 h.
class Science), Associate seminars/practicals, 93
Professor h. self-study time)
Course aims:

Students will be able to analyze complex data on the commodity market, labor marker, the
impact of supply and demand on the price of a commodity and develop solutions to such
problems as business startup and market competition.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) demonstrate knowledge of specific
terminology and concepts related to basics of
economic theory;

2) describe the main components of
market economy, command economy and
mixed economy;

3) classify economic resources and needs

4) understand the significance of division
of labour and role of exchange for effective
use of resources

5) quantify the impact of changes in
factors of supply and demand on equilibrium
quantity and market price;

6) explain the necessity of
entrepreneurship  and  competition
effective functioning of market economy

7) describe the economic mechanism of an
enterprise

free
for

Learning outcomes 1-7

Learning outcomes 1-7

Lecture, seminars,
discussion

Lecture, seminars,
panel discussion

Lecture, seminars,
panel discussion
Lecture, imitative game

Problem lecture,
solving calculative
tasks

Problem lecture, case
study in small groups
Self-study activities
Lecture, seminars,
discussion

Participation in  the
discussion, quizes
(CAS)

Participation in  the

discussion, oral answers
(CAS)

Participation in the
discussion, test (CAS)
Participation in  the
discussion,

Making calculations and
explanation of results,

test (CAS)
Peer small group self-
study results’

presentation (CAS)

Participation in  the
discussion, quizes
(CAS)
Mid-term control, essay
(CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (4 sets of written assignments, each assignment includes 2 essays and

computer multiple choice tests)
60% Continuous assessment:

20% Test (multiple choice, computer)
10% Calculative tasks (written)

15% Answers (oral)
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15% Mid-term control (computational exercises, mini case)

Contents

Thematic structure of the course:
Economic theory: subject, methods and use.
Formation and development of Economics.
Needs, resources, production possibilities.
Division of labour, commodity production, money.
Property and its economic role.
Mixed economy, economic role of the state.
Demand.
Supply.
Market equilibrium, the price mechanism.
Entrepreneurship.
Comepetition and Monopoly.
Income.
Enterprises.

Literature

Language of teaching Ukrainian

Compulsory reading

1. Ilerpyns FO.E., 3amos A.A. OcCHOBBI 3KOHOMHYECKOH Teopuu: yueO. mocobue /
FO.E.Iletpyns, A.A.3anos. K.: 3nanns, 2011. — 359 c.

2. OcHoBU ekOHOMIYHOI Teopii: HaBuanbuuii mocionuk/ 3a 3ar.pex. [1.B. Kpyma, B.1. [lenyrar,
C.O. Tynbuuncekoi. — K.: Kapasemna, 2008. — 448 c.

3. OcHOBU €KOHOMIYHOI Teopii (1moniTekoHoMis1): 301pHUK 3aBJIaHb IS CaMOCTIHHOI poOOTH Ta
koHTporo 3HaHb / A.O.3amos, 1O.€.Ilerpyns, C.B. KyseminoB, E.M. Jlumonora, JLIIL.
JlangoBceka. — J1.: Bug-so AYEIL 2010. — 108 c.

4. CoxosioB M. Exonomiuna teopis. [linpyunuk / M. Cokoinos, M. I'opnau, B. I'ymenko. — K.:
LlenTp HaByanbHOi diteparypu, 2019. — 532 c.

Recommended reading

1. basunesuu B.Jl., bazuneBuu K.C. PuHKOBa €KOHOMiKa: OCHOBHI MOHSTTS 1 KaTeropii:
HaBuansuwnii mocionuk. — K.: 3aannsa, 2008. — 263 c.

2. I'agpunHcbkuii A.C. OCHOBH eKOHOMIYHMX 3HaHb: HaBu. mociOHuk. — K.: Bumia mikona,
2008. — 544 c.

3. Mouepnuii C.B., Mouepna S.C. ITonituuna ekonomis: HaBuanbauii nociOnuk. — K.: 3naHHs,
2007. — 684 c.

4. Kaminceka T.M. OcHoBHU ekoHOMI4HOT Teopii: miapyunuk (I—IV p. a.) / T.M. Kamincbka. —
2-e Bunanus. — K.: BeceykpaiHchke crierianizoBane BUIaBHUITBO «Memuraay, 2018. — 232 c.

Language of teaching English
Compulsory reading

1. Zadoia A. O. Economics: bases of economic theory / A. O. Zadoia, Y. E. Petrunia, O. A.
Kosyakina; Alfred Nobel University of economics and law Dnipropetrovs'k. - Dnipropetrovs’k:
Alfred Nobel UEL, 2010. - 236 p.

2. Raworth, K. (2017). Doughnut Economics: Seven Ways to Think Like a 21st-Century
Economist. Vermont: Chelsea Green Publishing

Recommended reading

1. D. Begg, R. Dornbusch and S. Fisher (2005), Economics, McGraw Hill — 600 p.

2. Hazlitt, Henry, Economics in One Lesson: The Shortest and Surest Way to Understand
Basic Economics Accessible at: https://fee.org/media/14946/economicsinonelesson.pdf



https://fee.org/media/14946/economicsinonelesson.pdf
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MICROECONOMICS
Language | Semester/ ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 2/14 weeks, Oleksandr Zadoia, 150 hours (14h.
English 42 hours in |5/ Mandatory PhD (Candidate of lectures, 28h.
class Science),  Associate | seminars/practicals,
Professor 108 h. self-study time)
Course aims:

This course will help students to understand theoretical background of consumer behaviour,
market demand at goods and resource markets, pricing at several competitive circumstances,

general principles of producer behaviour.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) demonstrate knowledge of specific
terminology, theories and concepts in fields
of microeconomics;

2) understand and interpret behaviour of
individuals at the markets of goods;

3) identify and explain elements of
competitive strategies of the firms at the
markets of oligopoly, monopoly and
monopolistic competition;

4) understand the nature of firm as

producer and its behavior concerning
consumption of resources;

5) retrieve and utilise relevant information
from appropriate sources e.g. textbooks,
newspapers, websites, business magazines.

Learning outcomes 1, 2, 5

Learning outcomes 1-5

Lecture, seminars,
discussion

Lecture, seminars,
panel discussion

Lecture, seminars,
panel discussion,
solving calculative
tasks

Problem lecture,
discussion, solving
calculative tasks

Problem lecture, case
study in small groups
Self-study activities

Participation in the
discussion, quizzes
(CAS)

Participation in the
discussion, oral
answers (CAS)

Participation in the
discussion, explanation
of solving problems
(CAS)

Participation in the
discussion, making
calculations and

explanation of results,
test (CAS)

Participation in the
discussion,  self-study
results”  presentation
(CAS)

Mid-term control,
making  calculations
and explanation of
results (CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%b)
40% Final exam (4 sets of written assignments, each assignment includes 2 essays and

computer multiple choice tests)
60% Continuous assessment:
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15% Test (multiple choice, computer)

20% Calculative tasks (written)

10% Answers (oral)

15% Mid-term control (computational exercises, mini case)

Contents

Thematic structure of the course:
Subject and method of microeconomics;
Theory of consumer choice.
Modelling of consumer’s behaviour at market.
Individual demand, market demand.
Productive curve and scale effect.
Costs and output.
Model of perfect competition
Model of monopoly
Model of monopolistic competition
Model of oligopoly
Forming derivative demand
Pricing at resource markets
General equilibrium.

Literature
Language of teaching Ukrainian
Compulsory reading
1. 3agosa A.O. Mikpoekonomika: Kypc nekuiii Ta BopaBu: HaByanbHuil mociOHHMK. - 6-Te
Bun. / A.O. 3agos. — K.: 3uannsg, 2007. — 211 c.
2. Steven A. Greenlaw, David Shapiro (2020) Principles of Microeconomics 2e, Available
at: https://openstax.org/details/books/principles-microeconomics-2e
3. MikpoekoHOMiKa: pEeKOMEHJAIi 10 BUKOHAHHS PO3PaXyHKOBOI pOOOTH 3 AMCLMILIIHU
«MikpoekoHoMika» [Enextponnuit pecypc]: HaBu. mocid. mis cryn. crnemianbHocTi 051
«ExoHomikay, cmemiamizamii «MbKHapogHa eKOHOMikay, «EKOHOMiYHa KiOepHETHKay,
«YTpaBiiHHS IEepPCOHAIOM Ta €KOHOMIKa Ipalli» OCBITHbOTo cTyneHs «bakanaBp» AeHHOI popmu
HaBuanHs / ykiaza. Tronenesa F0.B.— K., 2018. — 31 c.
4. Muxkposkonomuka: yueOHuk st By3oB / JLII. Kypakos, M.B. Urnatees, A.B.
TumupsicoBa u ap.; moz oour. pen. AJI. Kypakosa. — M.: M3x-Bo MADII, 2017. — 353 c.
5. lpakTukym no kypey «MUKpO3KOHOMUKa»: ydeOHOe nocodue i cTy1eHToB By30B / H.
M. PozanoBa. — M.: UznarensctBo Opaiit; U/1 FOpaiit, 2014. — 346 c¢. — Cepus: bakanasp.
VYriyOneHHbIl Kypc.
6. MikpoeKOHOMIKa: BIpaBH JJIsi CaMOIIArOTOBKM Ta KOHTPOJIIO 3HaHb cTyneHTIiB / A.O.
3anos, C.B. Ky3eminos, I'.4. I'myxa, E.M. Jlumonosa. — /I.: Bun-so IVEII, 2009. - 118 c.

Recommended reading

1. MikpoekoHoMika: miapyyHuk / yknaa.: B.M. Jluu, II.M. Kynikos, B.E. I'onosam, B.B.
I'onuapos. — K.: KHYBA, 2018. - 96c.

2. MikpoekoHOMiKa: MeToauuHi pexoMmenaauii / yxiaa.: B.M. Jluu, [1L.M. Kynikos, B.E.
lNonosam, B.B. I'onuapos. — K.: KHYBA, 2018. - 52c.

3. Tapanyxa F0.B. Mukposkonomuka. YueOHuk. — Mocksa: KnoPyc. 2019. - 408 c.

4. Anatununa O.H., Bepenukua A.O. MUKpOIKOHOMHKA TPOJABUHYTOTO YPOBHS. YdeOHOE
nocobue. - MockBa: DxkoHomuueckuit gpaxynprer MI'Y nmenu M. B. Jlomonocoga, 2019. - 184 c.

5. Timothy Taylor, Steven A. Greenlaw, Eric Dodge (2014) Principles of Microeconomics
Available at: https://open.umn.edu/opentextbooks/textbooks/principles-of-microeconomics



https://openstax.org/details/books/principles-microeconomics-2e
https://istina.msu.ru/publications/book/189720783/?__sig=106e58dcf764eda33d2938c6130caed9
https://open.umn.edu/opentextbooks/textbooks/principles-of-microeconomics
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Language of teaching English
Compulsory reading

1. Microeconomics (2011), A.O. Zadoia, S.V. Kuzminov, O.A. Kosyakina, Dnipropetrovsk:
Alfred Nobel University, Dnipropetrovsk, 288 p.

2. Microeconomics (8th Edition) (2013) (Pearson Series in Economics) by Robert S.
Pindyck, Daniel L. Rubinfeld, Publisher: Prentice Hall, 768 p.

3. Intermediate Microeconomics: A Modern Approach, 8th Edition by Hal R. Varian,
(2006). Publisher: W. W. Norton, 739 p.

4. Steven A. Greenlaw, David Shapiro (2020) Principles of Microeconomics 2e, Available
at: https://openstax.org/details/books/principles-microeconomics-2e

Recommended reading

1. Microeconomic Theory (1995) by Andreu Mas-Colell, Michael D. Whinston and Jerry R.
Green, Publisher: Oxford University Press, 1008 p.

2. Advanced Microeconomic Theory (2010) by Geoffrey A. Jehle and Philip J. Reny, 3rd
edition publisher: Prentice Hall

3. Course in Microeconomic Theory (1999) by David M. Kreps, Publisher: Princeton
university press

4. Timothy Taylor, Steven A. Greenlaw, Eric Dodge (2014) Principles of Microeconomics
Available at: https://open.umn.edu/opentextbooks/textbooks/principles-of-microeconomics



https://openstax.org/details/books/principles-microeconomics-2e
https://open.umn.edu/opentextbooks/textbooks/principles-of-microeconomics

31

MACROECONOMICS

Language | Semester/ ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 3/14 Anatolii Zadoia, 135 hours (28 h.
English weeks, 4.5/ Mandatory | Doctor of  Science, | lectures, 14 h. practical
42 hours in Professor classes, 93 h. self-study
class/ time)

This course will help students to understand fundamentals of macroeconomics regularities of the
operating the national economy, theories and concepts, which are time tested practically applied in
the area of management. It allows ones to make the most efficient use of proper resources, to
organize business successfully, helps in managing enterprises and contributing to economic and
managerial understanding of complex macroeconomic processes.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) use the economic regularities for
analysis of the problems of the national
economy development and balances;

2) study the reasons of the main
macroeconomic  proportion breach and
forecast the dynamics of the macroeconomic
factors;

3) calculate the inflation, employment and
unemployment rates, and basic indices of
national economic accounting on the ground
of publicly available statistical data and
explain their dynamics;

4) estimate the impact of
microenvironment on economic entities
operation and make economically sound
decisions on the basis of the impact;

5) understand equilibrium mechanisms on
national goods market, financial market, and
general equilibrium forming in national
economy, and reasons and factors breaking
this equilibrium;

6) understand of economic functions of the
state and basic instruments of fiscal and
monetary policy.

Learning outcomes 1-3

Learning outcomes 1-6

Lecture, practical
classes, discussion

Lecture, practical
classes, self-study
activity

Lecture, practical
classes, self-study
activity, Internet search

Problem lecture,
discussion, Internet
search, self-study
activities

Problem lecture, case
study in small groups

Problem lecture,
discussion, self-study
activities

Participation in the
discussion, essay (CAS)

Participation in  the
discussion, essay, test
(CAS)

Presentati on, essay, test
(CAS)

Participation in  the
discussion, test (CAS)

Peer  small group
presentation (CAS)

Participation in the
discussion, essay (CAS)

Mid-term control, essay,
presentation, tests
(CAS)

Final exam (FAS)

Assessment
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100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (1 set of written assignments which includes 2 cases and computer multiple
choice tests)

60% Continuous assessment:

15% Test (multiple choice, computer)

20% Essay (written)

10% Presentation (oral, multimedia)

15% Mid-term control (computer multiple choice tests, mini case)

Contents

Thematic structure of the course:
Macroeconomics as a science;
State as a subject of macroeconomic regulation;
National economy indices;
National production dynamic;
Employment and unemployment;
Inflation;
Aggregate demand and aggregate supply;
General equilibrium models;
Fiscal policy mechanism;
Mechanism of monetary policy;
Mechanism of foreign economic policy;
Social warranty;
Economic growth model.

Literature
Language of teaching Ukrainian
Compulsory reading

1. 3amost A.A. MakposkoHomuka: Yuebuuk / A.A. 3anos, FO.E. Ilerpyns. — K.: 3uanns,
2010. — 381 c. (6a30BHIi TiAPYIHHK)

2. 3agos A.O. MakpoekoHOMIKa: BOpaBU MAJsl CAMOIIJTOTOBKM Ta KOHTPOJIIO 3HaHb
crynentiB / A.O. 3anos, C.B. Ky3eminos, I'.4. I'myxa, E.M. Jlumonosa. — JI.: Bun-so JIYAH,
2015. - 112 c.

3. Makpoexonomika [ Tekcr]: HaBu. noci0. ans crynentis BH3 / Pesnik H. I1., TanaBups M.
I1., IMTamenko O. B.; KuiB. MmixkHap. yH-T. - Bua. 2-re, nonos. i nepepo6. - Kuis: KuMV, 2015. -
554 c.

4. Makpoekonomika [Tekcr]: HaBu. moci6. / M. JI. JlanunoBuu-KponuBuunpka, IT. L.
Cremrok, I. O. TuBonuyk; Har. yH-T "JIpBiB. TIONITEXHIKA". - 2-T¢ BUJ., JOMOB. - JIbBiB: BUa-BO
JIbBiB. momitexHiku, 2017. - 291 c.

5. Makpoekonomika [Tekcr]: miapyunuk / O. M. Ko3zakoBa, E. M. 3abapna; Oxec. Hail.
noJiTexH. yH-T. - Xepcon: OJIAI-TIJIFOC, 2018. - 427 c.

Recommended reading

1. 3amos A.O. Jle ctBoproetbess BBII abGo immycTpiamizamis 4u aeiHayctpiamizarmis? //
€BpoIneiCchKUI BEKTOp EKOHOMIYHOTO pO3BUTKY. — 2017. - Ne2. — C. 27-41.

2. Makpoekonomika [Tekcr]: HaB4. moci0. mis crynaeHTiB 31 cnerl. "Exonomika", "OOmiK 1
ononatkyBaHHa", "Menemxkment", "Mapkerunr", "IlinmpuemcTBO, TOpriBIA Ta Oip*KOBa
nismeHicT" / [C. 1. ApxiepeeB Ta iH.]; 3a pen. npod. ApxiepeeBa C. 1.; Harm. texn. yu-T "Xapkis.
nojiTexH. iH-T". - XapkiB: Bua-o Isanuenka I. C., 2019. - 215 c.

3. MakpoekoHnomika: teopist 1 mpaktukyMm [Tekct]: [HaBd. moci6.] / B. A. Illunkap, C. B.

[M'aceubka-Ycruy; ABH3 "Yxkropoa. Hau. yu-1". - ¥xkropoa: PIK-Y, 2017. - 477 c.
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Language of teaching English
Compulsory reading

1. Macroeconomics (2011), A.O. Zadoia, Y.E Petrunia, S.V. Kuzminov, O.M. Trushenko,
O.A. Kosyakina, Dnipropetrovsk: Alfred Nobel University, Dnipropetrovsk, 296 c.

2. Macroeconomics: (Presentation course) (2010), by Kozyuk V. V., Dluhopolskyy O. V.;
Ternopil nat. econ. univ., Dep. of econ., Ternopi, TNEU, 170 p.

3. Julio Gar'mn, Robert Lester, Eric Sims (2018) Intermediate Macroeconomics, August 2.
Available at: https://www3.nd.edu/~esims1/gls_int_macro.pdf

4. Steven A. Greenlaw, David Shapiro (2020) Principles of Macroeconomics 2e. Available at:

https://openstax.org/details/books/principles-macroeconomics-2e

Recommended reading

1. Macroeconomics [Text] (1997) y R. E. Hall, J. B. Taylor. - 5 Rev. Ed edition (1997). - New
York; London: [6.8.]: W.W. Norton & Company, 580 p.

2. Macroeconomics: a European text [Text] (2001) by M. Burda, C. Wyplosz. - 3. ed. -
Oxford: Oxford UP, XXXVI, 572 p.

3. Macroeconomics [Text] (2002) updated ed. by J. B. De Long. - Rev. ed. - Boston[etc.]:
Irwin: McGraw-Hill, XXVI, 523 p.

4 Principles of Macroeconomics Available at:

https://open.umn.edu/opentextbooks/textbooks/principles-of-macroeconomics



https://www3.nd.edu/~esims1/gls_int_macro.pdf
https://openstax.org/details/books/principles-macroeconomics-2e
https://open.umn.edu/opentextbooks/textbooks/principles-of-macroeconomics

BUSINESS FOREIGN LANGUAGE

Language | Semester | ECTS credits /| Course Student workload
of / Type of course | Coordinator
teaching Duration | (mandatory,
elective)
English 3, 4,5, 6/ Galyna Myasoid, | 660 hours (187 h. Practical
53 weeks, | 22 / Mandatory PhD (Candidate of | classes, 473 h. self-study
187 hours Science), time)
in class Associate
Professor
Natalia
Bespalova,
Lecturer
Olha Derbak,
Lecturer
Course aims:

The course is intended for developing the students’ ability to communicate in English in a wide
range of business situations demonstrating rich vocabulary and extensive business terminology,
accuracy in their use of language and essential business communication skills such as
negotiating, telephoning, participating in meetings and conferences, making presentations,
business writing and using English in social situations.

Learning outcomes Teaching Forms of assessment
methods, (continuous
On completion of the course, students will be | teaching and | assessment CAS, final
able to: learning assessment FAS)
activities
1) use the language of specialized areas of | Practical classes, | Participation in the
Business English demonstrating the extensive | brainstorming, discussion, test (CAS)
business vocabulary and accurate grammar; discussion
2) read and comprehend relevant authentic | Reading Participation in  the
texts from business sources with their further | assignments in | discussion, exercise,
analyzing, summarizing and discussing with | textbooks and | practical skills
airing their own views on the issue; periodicals, assessment (CAS)
discussion,  self-
study activities
3) apply listening skills such as prediction, | Practical classes, | Practical skills
listening for specific information and note-taking | textbook assessment, exercise
while listening to a variety of recordings and | assignments, self- | (CAS)

authentic interviews with business people
concerning business environment and relevant
business issues;

4) communicate in the key business areas
participating in meetings, negotiations,
telephoning and social English situations;

5) discuss business problems and recommend
business solutions;

6) write business correspondence and essays

study activities

Practical classes,
role-play, business
game

Practical classes,
case study in
small groups

Practical classes,

Participation in the role
play/ business game
(CAS)

Case study presentation,
written report (CAS)

Business
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of different types on the business topics
processing information from various sources and
analyzing it;

7) take part in discussions and debates on the
professional topics presenting and substantiating
own points of view;

8) make presentations on a wide range of
business topics using extensive terminology,
exemplifying the ideas, highlighting the problems
and making suggestions on the ways to solve
them;

9) apply appropriate translation techniques
while translating business passages from English
into the native language and vice versa.

Learning outcomes 1-9

Learning outcomes 1-9

self-study
activities

Practical classes,
discussion, debate

Internet  search,
individual
presentation,

small group

presentation, self-
study activities
Practical classes,
self-study
activities

correspondence, essay
(CAS)
Participation in  the
discussion/ debate,
(CAS)

Presentation assessment
(CAS)

Written test (CAS)

Mid-term control: tests,

essay/ Dbusiness letter
(CAS)
Achievement test

(CAS) and Final exam
(FAS)

Assessment
Semester 3-5

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion

10% Participation in the role play/ business game
10% Participation in the case study

10% Practical skills assessment/ Test (written)
20% Essay/ business correspondence (written)
10% Presentation (oral, multimedia)

15% Mid-term control (written tests, essay/ business letter)
15% Achievement test (written tests, essay/ business letter)

Semester 6

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (3 sets of written assignments, each assignment includes 1 business letter

and tests for practical skills assessment)

60% Continuous assessment:

5%pParticipation in the discussion

5% Participation in the role play/ business game
5% Participation in the case study

5% Practical skills assessment/ Test (written)
15% Essay/ business correspondence (written)
10% Presentation (oral, multimedia)

15% Mid-term control (written tests, essay/ business letter)

Contents

Thematic structure of the course:

1. Communication in business. Essential business communication tools.
2. International marketing. 4 Ps and product life cycle.
3. Brand management. Advertising and promotion. Advertising media and methods.

4. Building relationships in business. Ethics in business. New ways of working. Creating good
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working environment.

5. Success and competition. Competitive advantage. Competitive strategy. Action plan.

6. Job satisfaction. Motivating staff.

7. Employment. Job interviews. Choosing the right candidate.

8. Risk and insurance. Strategic planning. Contingency plans.

9. Management styles. The ideal boss. Ways of managing company conflicts.

10. Leadership. Leadership qualities.

11. Team building. Business across cultures. Cultural awareness.

12. Raising finance. Finance management. Key financial indicators. Financial documents and
reports.

13. Customer service. Developing brand loyalty. Dealing with counterfeiters. New product
development.

14. Crisis management. Dealing with crisis.

15. Mergers and acquisitions. Global business. Ways of entering overseas markets. Forms of
international business.

16. Globalization as a world phenomenon. The danger and benefits of globalization. Global
issues of the XXI century.

Literature
Compulsory reading

1. Cotton, D., Falvey, D., Kent, S. (2016) Market Leader. Intermediate/ Upper-Intermediate.
Business English Flexi Course Book. Pearson.

2. Dooley, J., Evans, V. (2009) Grammarway 3/ Grammarway 4. Express Publishing.

3. Emmerson, P. (2009) Business Grammar Builder. Macmillan Publishers Limited.

4. Emmerson, P. (2009) Business VVocabulary Builder. Macmillan Publishers Limited.

5. Evans, V. (2000) Successful Writing. Express Publishing.

6. Kozhushko, S.P., Medynska S.1, Yakovleva T.l. (2019) Handbook on Effective Business
English Exam Preparation. Dnipro, DUAN Press.

7. Kozhushko, S.P., Sokolova, K.V., Brez, K.D., Svyrydenko, O.G. (2011) Presenting
Statistics in English. Dnipropetrovsk, DUEP Press.

8. Mascull, B. (2018) Business Vocabulary in Use: Intermediate/Advanced. Third edition.
Cambridge University Press.

Recommended reading

1. Kozhushko, S., Baranova, I. (2013) Business Letter Writing. Dnipropetrovsk, DUEP
Press.

2. MacKenzie, 1. (2010) English for Business Studies. A course for Business Studies and
Economics students. Third Edition. Cambridge University Press.

3. Mackenzie, 1. (2000) Management and Marketing. Pearson Education Limited.

4. Pilbeam, A. (2000). International Management. Pearson Education Limited.

5. Semerenko, L., Medynska, S. (2010) Effective Business Communication.
Dnipropetrovsk, DUEP Press.

6. Strutt, P. (2000) Business Grammar and Usage. Longman.
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REGIONAL ECONOMY

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 2/14 weeks, Iryna Kurochkina, PhD 150 hours (28 h.
English 42 hoursin | 5,0/ Mandatory | (Candidate of Science), lectures, 14 h.

class Associate Professor seminars/practical,

108 h. self-study
time)

Course aims:

Students will have to determine the specific of regional economic development; to expose
distinctions of regional development and its basic problems; to analyze the internal and
external factors of regional development; to estimate the efficiency of possible regional
development variants; to offer the solutions of regional development problems.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) analyse the status of regional economic | Lecture, practical Participation in the
development of Ukraine; classes, self-study discussion,  essay,
activity, discussion, test (CAS)
analysis of statistics
2) determine economic areas with the | Lecture, practical Solving  problems
purpose of optimal location of the enterprises; | classes, solving assessment, test

3) determine the basic development
problems and productive power of the area
and choose the optimal ways of solution of
these problem, taking into account general
principles of ecological management and
regional politics;

4) determine the development prospects of
specific industries and enterprises on the
market.

Learning outcomes 1-2

Learning outcomes 1-4

problems, analysis of
statistics

Lecture, practical
classes, internet search,
self-study activities,
analysis of statistics,
discussion

Lecture, practical
classes, role play, self-
study activities, case
study in small groups

(CAS)

Participation in the
discussion, test,
presentation (CAS)

Participation in the
discussion, essay,
participation in the
role play (CAS)
Mid-term  control
(CAYS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment

(60%)

40% Final exam (4 sets of written assignments, each assignment includes solving
problems, essay and computer multiple choice tests)

60% Continuous assessment:

10% Participation in the discussion and the role play

10% Essay (written)
10% Test
10% Presentation (oral, multimedia)
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20% Mid-term control (computer multiple choice tests, solving problems)

Contents

Thematic structure of the course:

Object, methods and tasks of course

Legal conformity, principles and actors of the productive power in regional economy
Economic geographic demarcation and territorial economy organization

A region in the system of territorial division of labour forces

Essence, aim and task of regional economic politics

Mechanism of regional economic politics implementation

Economic complex of Ukraine, its structure and transformation in market conditions
Natural and labour forces potential of Ukraine

Inter-branch economic complexes and regional features of its development and siting
Ukrainian economy as the unity of the regional socio-economic systems

Regional economy of Ukraine: the state and development of the prospects
International economic relations of Ukraine and its integration in European and world
structures

Sustainable development of productive power factors

Literature
Language of teaching Ukrainian
Compulsory reading

1. Perionanbaa exoHoMmika. Hapuanpamii mociOnuk / [.B. Tapanenko, C.C. fpemenko,

T.C. Mimycrina Ta iH. / K.: Kongop, 2013. — 261 c.
Recommended reading

1. CaBuenko B.®. PerionanpHa eKOHOMIKA: HaBUaJIbHUN MOCIOHMK /IS CTYJ. BHUII. HaBY.
3aknaniB / B.®. CaBueHko; M-BO OCBITH 1 Hayku, MOJIOAI Ta criopTy Ykpainu. — K.: Konmop,
2012.-339 c.

2. llleBuyk JI.T. Perionansua exonomika: Hapu. noci6. / JI.T. llleBuyk. — K., 2011. - 319 c.

3. PerionanpHa ekoHoMmika: miapydyHUK / M-Bo ocBiTM 1 Hayku YKpaiHu; 3a pen.
€.I1. Kayana. — K.: 3gannsg, 2011. — 670 c.

4. Jlummnenko B.I. PerionanbHa exoHomika: IlipydHuk [fis cTyd. BHII. HaB4. 3aKi.] /
B.1. Jlummnenko. — K.: Llentp yuboBoi mitepatypu, 2009. — 384 c.

Language of teaching English
Compulsory reading

1. Amin A. (1999) An institutionalist perspective on regional economic development.
International Journal of Urban and Regional Research 23, 365-378.

2. Cheshire, Paul and Magrini, Stefano (2008) Urban growth drivers in a Europe of sticky
people and implicit boundaries. Journal of Economic Geography, 9 (1). pp. 85-115.

3. Crescenzi, Riccardo, Luca, Davide and Milio, Simona (2015) The geography of the
economic crisis in Europe: national macroeconomic conditions, regional structural factors and
short-term economic performance. Cambridge Journal of Regions, Economy and Society.

Recommended reading

1. Jensen R. C., Mandeville T. D., Karunaratne N D (2017). Regional Economic Planning:
Generation of Regional Input-output Analysis. Publisher: London: Taylor and Francis.

2. Kissling C.C., Taylor M.J., Thrift N.J., Adrian C.J. (2017). Regional impacts of resource
developments. Publisher: London: Routledge.
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http://eprints.lse.ac.uk/30774/
http://eprints.lse.ac.uk/30774/
http://eprints.lse.ac.uk/64061/
http://eprints.lse.ac.uk/64061/
http://eprints.lse.ac.uk/64061/
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FINANCE, MONEY AND CREDIT

Language of | Semester | ECTS credits/ Course Coordinator Student workload
teaching / Type of course

Duration (mandatory,

elective)

Ukrainian, 3/14 Tetiana Bolgar, Doctor of 135 hours (28 h.
English weeks, 45/ Science, Full Professor lectures, 14 h.

42 hours Mandatory seminars/practicals, 93

in class h. self-study time)
Course aims:

The students will have an ability to analyze the financial statements of enterprises, calculate key

ratios and explain the results.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) make Horizontal and Vertical

Analysis;

2) make evaluate three fundamental
qualities of a company: liquidity, solvency
and profitability;

3) make Cash flow analysis that uses
ratios that focuses on cash flow and
understand how solvent, liquid, and viable
the company is;

4) calculate Net financial result (profit,
loss);

5) calculate Break - Even Point and draw
it graphically, to determine Margin of
safety, calculate Contribution margin,
contribution margin ratio and explain the
results;

6) make Profitability Analysis and
determine how many units of production
can we reduce the volume of sales without
losing profits;

7) prepare the cash flow from operating
activities section of cash flow statement by
direct and indirect methods;

8) make different types of Operating
Budget and explain the results.

Learning outcomes 1-8

Lecture, seminars,
discussion, solving
problems

Lecture, solving problems,
analyze liquidity, solvency
and profitability of the
company

Problem lecture

Work in pairs to solve
problems, student reports
by individuals

Lecture, seminars, solving
problems

Lecture, solving problems,
seminars

Problem lecture
self-study activities,
discussion, analyze profit
of the company

Work in pairs to solve
problems, prepare the cash
flow

Work in pairs to solve
problems, prepare the
Operating Budgets

Participation in the
discussion (CAS)
Solving problems,
report (CAS)

Case study, report,
student reports

assessment (CAS)

Solving problems, test,
report (CAS)
Presentation,
discussion, solving
problems (CAS)

Participation in the
discussion, test, case
study, solving
problems (CAS)
Report, participation
in the discussion,
solving problems
(CAS)

Presentation,
discussion, solving
problems (CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (2 sets of written assignments, each assignment includes 3 solving problems)



https://www.thebalancesmb.com/cash-flow-analysis-393050
https://www.thebalancesmb.com/maximize-business-profits-4018983
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60% Continuous assesment:
30% Solving problems

10% Make calculations

20% Explain the results

Contents

Thematic structure of the course:
1. Introduction to finance
2. Financial statement analysis
3. Tools of financial statement analysis
4. Balance Sheet financial analysis
5. Income statement financial analysis
6. Cash flow financial analysis
7. CVP-analysis
8. Profitability Analysis
9. Preparation a Cash Flow Statement
10. Budgeting

Literature

Language of teaching Ukrainian
Compulsory reading
1. dinancoBuit anani3. HaBuansuuii nocionuk / M. P. Jlyuko, C. M. XykeBuu, A. 1. ®apion —
Tepnomine: THEY, — 2016 — 304 c.
2. ®iHaHCOBU aHaMI3 [TeKCT| HaBUaIbHUK NOCiOHMK / Koj. aBT.: Kocosa T. JI. [Ta iH.]; [3a 3ar.
pen. T. JI. Kocooi, 1. B. Cimenko]. — K.: «llenTp yaboBoi miteparypu», 2013. — 440 c.

Recommended reading
1. Han-Hanko FO.C. ®inancosuit ananiz. [linpyunuk. / FO.C. Han-Ianko — K.: Llentp yuboBoi
niteparypu, 2008. — 566 c.

Language of teaching English
Compulsory reading
1. Financial accounting: an introduction / Graham Peirson and Alan Ramsay. 4th ed. Frenchs
Forest, N.S.W.: Prentice Hall, 2006.
2. Financial statement analysis: a practitioner's guide / Martin Fridson, Fernando Alvarez. 3rd
ed., University ed. New York: J. Wiley, 2002.
3. Steven M. Bragg.Financial Analysis: Third Edition: A Business Decision Guide, 2017.

Recommended reading
1. Corporate Finance - The Core, 3rd ed, Pearson, by Jonathan Berk and Peter DeMarzo
Financial Accounting by Harrison, Horngren and Thomas (10th edition)
2. Martin S. Fridson, Fernando Alvarez. Financial Statement Analysis: A Practitioner's Guide,
4th Edition. 400 pages.



http://eu.wiley.com/WileyCDA/Section/id-302479.html?query=Martin+S.+Fridson
http://eu.wiley.com/WileyCDA/Section/id-302479.html?query=Fernando+Alvarez

41

MANAGEMENT
ECTS credits/ Type
Language of | Semester/ of course Course
teaching Duration (mandatory, Coordinator Student workload
elective)
Ukrainian, 4 [ 14 weeks, 4,5 [ Mandatory Volodymyr 135 hours (14 h. lectures,
English 42 hours in Momot, Doctor | 28 h. seminars/practicals,
class of Science, 93 h. self-study time)
Professor

The aim of discipline is to form in modern management thinking and expertise, understanding of
the conceptual foundations of systemic management, acquire skills of analysis of internal and
external environment, making appropriate management decisions in future managers.

Learning outcomes Teaching "
methods, Forms of assessment
On completion of the course, the student will be able | teaching and (contlnl_Jous assessment
. - CAS, final assessment
to: learning
L FAS)
activities
1) acquire knowledge of fundamental Lecture, Participation in the
management concepts and skills and learn from seminars, discussion (CAS)
managers how to apply them; discussion
2) identify the internal and external factors and Lectures, Essay, test,

forces of the organisation that managers may face in
their daily work, examine the functions of
management: such as planning, organizing, leading,
controlling, and decision making;

3) identify the key competencies needed to be an
effective manager;

4) demonstrate critical thinking when presented
with managerial problems;

5) understand the importance of social
responsibility and managerial ethics in management

operation

Learning outcomes 1-5

seminars, self-
study activities,

Internet search,
case-studies,
discussions
Problem lecture,
discussion,
Case-studies,
role play

Role play,
problem lecture,
case-studies

presentation,
participation in the
discussion (CAS)

Participation in the
discussion (CAS)

Participation in the role
play (CAS)

Participation in the role
play, tests (CAS)

Final exam (FAS)

Contents

Thematic structure of the course:
Management as a science, history of management;
Elements of theory of organization;
Organizational structures: schemes and comparison;
Planning as a function of management;

Motivation as a general function of management, theories of motivation;

Control as a general function of management;
Decision Making: types and techniques;
Communication in organization: process and networks;
Styles of management: comparison and applicability;
Management and leadership;

Management and ethics;
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Management efficiency: estimation and improvement.

Assessment

Assessment

e 100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%0)
e 40% Final exam (4 sets of written assignments, each assignment includes 2 essays and
computer multiple choice tests)
e 60% Continuous assessment:
10% Participation in the discussion
10% Participation in the role play
10% Test (multiple choice, computer)
20% Essay (written)
10% Presentation (oral, multimedia)

Literature
Language of teaching Ukrainian
Compulsory reading

1. Momor B.E. OcHoBBI MeHemKMeHTa: YueOHoe nocodue / B.E. Momort. — /1.: U3n-Bo 1Y
uM. A. Hobens, 2013. — 132 c. (6a30Buil miapyIHUK).

2. Mumenko A.Il. OcHoBbl MmeHemxkMenTa / A.Il. Mumenko. — Jlnenpornerporck: JYEII,
2005.-312c.

3. EnexTpoHHMI KOHCIIEKT 3 TUCUHUILIIHHU ,,OcHOBH MeHeKMeHTY / Yiknagad H.C.
Makapoga. — Jainponerposcek: Y im. A. Hobemns, 2015. — 135 c.

4. AugpymikiB .M. OcaoBu Menemxmenty / b.M. Auapymikis, O.€. Ky3pmin. — K: JIuGinp,
1995. — 256 c.

Recommended reading

1. bapnace A.B. Menemxment / A.B. bapnacs, M.B. Boituenko, A.B. Jlynxuk.
JuinponeTtpoBcrk: HarionansHuit ripuuumii yaiBepeuret, 2012. — 381 c.

2. Ky3bMmin O.E. OcnoBu menemxmenty / O.E. Ky3pmin, O.I'. Menbauk. — K.: AkageMBuas,
2006. - 416 c.

3. Mowmor B.E. OcHoBsl MmeHemxMenTa: Crnaiin — koHcnekt / B.E. Momort. — J1.: 31-Bo
AYOIL, 2011. - 132 c.

4. OpnoB A.1. MenemxmenT. OpraHu3aliMOHHO-?)KOHOMHUYECKOE MOJIETUpOBaHKe: YueOHoe
noco6ue / A.W. Opnos. — M.: ®ennkc, 2009. — 475 c.

Language of teaching English
Compulsory reading

1. Daft R.L. (2015). Management. 12th ed. — Cengage Learning, 2015. — 784 p. in color. —
ISBN: 1285861981, 9781285861982

2. Daft R. (2009). Contemporary Management. Simon Fraser University Press.

3. Drucker P. (2007). Management. (8th Edition). NY: South-Western Cengage Learning.

4. Albert F., Meskon M., Hedowry P. (2002). Basics of Management. (15th edition) Chicago:
The University of Chicago Press.

Recommended reading

1. Collins J., Porras J. (1997). Built to Last: Successful Habits of Visionary Companies. New
Jersey: Prentice-Hall, 1997.

2. Hill Charles W.L., McShane Steven L. (2008). Principles of Management. McGraw
Hill/lrwin, 2008. — 528 p.




43

STATISTICS
Language | Semester | ECTS credits/ Type of | Course Coordinator | Student workload
of / course (mandatory,
teaching | Duration elective)
N 135h
5/14 Viktoriia Varenyk, (28h Ie(;:ur:es
Ukrainian, | weeks, Ph.D. (Candidate of R
. 4,5 [ Mandatory . . 14 h. seminars,
English | 42 hours Science), Associate .
in class Professor practical classes,
93 h. self-study time)
Course aims:

Assimilation of theoretical and practical knowledge of statistics, mastering the skills of statistical

research, analysis and forecasting results.

Learning outcomes
On completion of the course, students will be able

Teaching methods,
teaching and learning

Forms of
assessment
(continuous

assessment CAS,

to: activities .
final assessment
FAS)

1) demonstrate detailed knowledge and Lecture, practical | Participation in the

critical use of theories of practical statistics; classes discussion, test
(CAS)

2) understand statistical models construction | Lecture, guided self- | Explanation solving

and usage; study activities problems, exercises
(CAS)

3) evaluate data concerning managerial and | Seminars, self-study | Exercise, test
methodological basis of statistical provision of | activity, solving | (computer) (CAS)
management; problems

4) analyse and categorise ideas statistical | Lecture, seminars, | Participation in the

data; work in pairs to solve | discussion (CAS)
problems

5) study development proportionality of | Lecture, self-study | Test, exercise,
statistical models; activities, discussion, | participation in the

6) study efficiency and development trends of
statistical models under influence of certain
factors;

7) calculate results of economic interpretation;

8) express independent opinion about
management decision; formulate judgments and
knowledge-based conclusions about content of
enterprise statistical statements;

9) master the statistical analysis results
economic interpretation for managerial decisions
substantiation.

business game

Case study in small

groups, problem
lecture

Lecture, analysis of
statistics report,
solving problems,
discussion

Lecture, seminars,
guided self-study
activities

Lecture, seminars,
self-study activity,
solving problems,

analysis of statistics

discussion (CAS)

Student reports
assessment (CAS)

Student reports
assessment, solving
problems (CAS)

Test, exercise,
participation in the
discussion (CAS)

Report  assessment,
practical skills
assessment (CAS)




44

Learning outcomes 1-9. | report | Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
40% Final exam (2 tasks, 20 tests questions)

60% Continuous assessment:

10% Participation in the discussion (debates, brainstorming etc.)

10% Test (multiple choice, computer)

10% Exercise

20% Solving problems

10% Report

Contents

Thematic structure of the course:

Module 1. Theory of statistics

Methodological fundamentals of statistics

Statistical observation

Statistical summary and grouping of statistical data
Integrating statistical indicators

Module 2. Analytical statistics

Analysis of distribution series

Analysis of concentration, differentiation and similar distributions
Statistical methods of estimate correlation

Analysis of intensity dynamics

Module 3. Statistical methods and their role in research
Analysis of progress trend and variations

The index method

The sampling method

Supplying statistical data: tables, graphs, maps

Literature
Language of teaching Ukrainian
Compulsory reading

1. CratucTuka ais eKOHOMICTIB: HaBYaNbHUHN MociOHUK. / ['opoasaebka JI.B., CuzoB A.lL; Kuis.
Hal. yH-T iM. T.IlleBueHka, BificbkoBHII 1H-T, Kad. piHaHCOBOrO 3a0e3nedyeHHs Bilicbk. — K.: [KuiB.
Hail. yH-T iM. T.llleBuenka], 2019. — 350 c.

2. Ilegquenko I'. Il. Cratucruka: Hasuanpunii nociOuuk / I'. I1. Ilequenko. — MemiTOmomnb:
Komnop Ilpunt, 2018. — 266 c. 3. Koctiok B. O. IIpuknaana cratuctuka: HaBd. nocionuk / B. O.
Koctiok; Xapk. Hai. yH-T MichK. rocn-Ba iM. O. M. bekeroBa. — Xapki: XHYMI' im. O. M.
bekeroBa, 2015. — 191 c.

Recommended reading

1. Omps A. T. Cratuctuka (MOAYJIBHUHN BapiaHT 3 MPOrpaMOBaHOI0 (POPMOIO KOHTPOJIIO 3HAHB).
Hagu. moci6. — K.: Llentp yuboBoi mitepatypu, 2012. — 448 c.

2. tlypixk M.B. Craructuka: HaBu. mociOH. — 2-re BUJaHHS, OHOBIIEHE 1 AomoBHEeHe. — JIbBIB:
«Marnomnisg-2006», 2011. — 545 c.

3. Mapmosza A.T. Ilpaktukym 3 MaTeMaTuuHoi crtatuctuku: HapuanpHuii moci6Huk. — K.:
Konnop, 2009. — 264 c.

Language of teaching English
Compulsory reading
1. Introductory Statistics. Available at: https://openstax.org/details/books/introductory-statistics
2. Introduction to Statistics by David Lane, Available at:
https://open.umn.edu/opentextbooks/textbooks/introduction-to-statistics
3. Introductory Statistics by Douglas S. Shafer, Zhiyi Zhang, Available at:
https://open.umn.edu/opentextbooks/textbooks/introductory-statistics



https://openstax.org/details/books/introductory-statistics
https://open.umn.edu/opentextbooks/textbooks/introduction-to-statistics
https://open.umn.edu/opentextbooks/textbooks/introductory-statistics
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Recommended reading
1. Freedman, D.A. (2005) Statistical Models: Theory and Practice, Cambridge University Press.
2. Mc Carney R, Warner J, lliffe S, van Haselen R, Griffin M, Fisher P (2007). "The Hawthorne
Effect: a randomized, controlled trial”. BMC Med Res Methodol. 7 (1): 30.
3. D.A. Berry and B.W. Lindgren, Statistics, Theory and Methods (2001), Duxbury Press.
4. J.A. Rice, Mathematical Statistics and Data Analysis, 2nd edition (2000), Duxbury Press.



https://en.wikipedia.org/wiki/David_A._Freedman_(statistician)
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1936999
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1936999
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MARKETING
Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 4, 5/28 Svitlana Yaremenko, 315 hours (56 h.
English weeks, 10,5/ PhD (Candidate of lectures, 42 h.
98 hours in Mandatory Science), Associate seminars/practicals,
class/ Professor 217 h. self-study time)
Course paper: Cour .
1 ECTS credit Urse paper.
30 hours
Course aims:

The course is geared towards helping students study modern system of views and expertise in
marketing as well as practical skills to develop marketing mix and promote products in the
market, taking into account customer satisfaction and ensuring the efficient operation of the

company.

Learning outcomes

Teaching methods,
teaching and learning

Forms of assessment
(continuous

On completion of the course, students will be activities assessment CAS,
able to: final assessment
FAS)
1) understand the principles of | Lecture, practical | Participation in the
development the theory of marketing; classes, discussion, | discussion, quiz, test
quiz (CAS)
2) know categorical apparatus of | Lecture, practical | Peer  small  group

marketing and current trends in this field of
study;

3) identify the components of the
marketing environment and elements of the
marketing mix;

4) conduct market segmentation, select
target segments and make positioning of
products and trade marks;

5) use of modern methods of collecting
and analyzing marketing information;

6) use various methods of generating ideas
for new products;

7) develop the sales promotion programs
for the company;

8) develop the relationship with customers
based on the concept of social ethical
marketing and relationship marketing;

classes, composing and
solving crossword /
crossword puzzles
Lecture, practical
classes, work in pairs to
solve problems

Lecture, practical
classes, workshop, self-
study work, research on
the topic of course

paper

Lecture, workshop,
discussion, internet
search

Problem lecture,
practical classes, self-
study activities,
brainstorming

Lecture, practical

classes, workshop, self-
study activities

Lecture, business game,
practical classes

presentation (CAS)

Participation in the
discussion, solving
problems, test (CAS)

Peer small group
presentation, test,
essay (CAS)

Solving problems,

presentation (CAS)

Participation in the
discussion, test, essay
(CAS)

Peer small  group
presentation, test
(CAS)

Essay, test (CAS)
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9) justify the organizational structure of Lecture, practical | Analytical problem
the company’s marketing department. classes, workshop, case | solving, case study
study (CAYS)
4 semester
Learning outcomes 1-3 Mid-term control
(CAS)
Learning outcomes 1-5 Final assessment
(FAS)
5 semester
Learning outcomes 6-9 Final exam (FAS)
Learning outcomes 1-6, 9 Course paper (FAS)
Assessment

The results of each semester are evaluated separately. And the results of previous semester
are not included into the final examination grade.

4 Semester:

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion and quiz

20% Test (multiple choice, computer)

20% Essay (written)

20% Presentation (oral, multimedia)

20% Mid-term control (computer multiple choice tests, essay, mini case)

5 Semester:

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (5 sets of written assignments, each assignment includes analytical problem
solving, an essay and computer multiple choice tests)

60% Continuous assessment:

10% Participation in the discussion and Quiz

20% Test (multiple choice, computer)

10% Essay (written)

20% Presentation (oral, multimedia)

Course paper is evaluated separately and its score is not included into the course final grade.
Successful completion of the course paper is a prerequisite for student’s admission to final
examination.

Contents

Thematic structure of the course:

Module 1. Basic concepts of marketing theory

The essence of the main components and concepts of marketing
Formation of marketing theory

Systematic approach to organizing and managing marketing
Marketing mix

Types of marketing and their characteristics

Marketing environment

Module 2. Fundamentals of acceptance of marketing decisions
Marketing researches

Segmentation, target market selection and positioning
Consumer markets and consumer behavior

Module 3. Marketing mix of the enterprise

Marketing commaodity policy

Marketing pricing

Marketing policy of distribution

Marketing communication policy

Module 4: Marketing activities and marketing strategy
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Risks in Marketing

Competition, competitive strength and benefits. Competitiveness
Planning marketing activities

Development of marketing strategy

Organization of marketing activity at the enterprise

Control of marketing activities

Literature
Language of teaching Ukrainian
Compulsory reading

1. I'apkaBenko C.C. Mapxketunr. [ligpyunuk / C.C. I'apkaBenko. — K.: JIibpa, 2010. — 712 c.

2. Ilerpyns 10.€. Mapketunr: HaBuanbHuid nocionuk / 10.€. Tletpyns, B.1O. Iletpyns. — K.:
3nanns, 2016. — 223 c.

Recommended reading

1. Kotnep @. OcuoBbl Mmapketunra. Kparkuii kype. / ®@. Kotnep. — M.: 3a-Bo Jnanextuka-
Bunesamc, 2019. — 496 c.

2. Mapxkerunr: Ilinpyunuk / B. Pynmemiyc, O.M. Asapsu, H.O. babenko ta in. — K.
HapuanpHo-MeTomuuHuii  1IeHTp «KOHCOpIiyM 3 YIOCKOHAJICHHS MEHEKMEHT-OCBITH B
VYkpaini», 2008. — 648 c.

3. Kotnep ®@. Mapkerunr menemxment / Ilep. ¢ anrn. mox pen JI.A. Bonkosoii, FO.H.
Kanrypesckoro / @. Kotiep. — CII6.: ITutep, 2010. — 752 c.

4. Mapketunr: nigpyunuk / A.O. Crapocrina, H.I1. ['onuapoBa, €.B. KpukaBcekuii Ta iH.; 3a
pen. A.O. Crapocrinoi. — K.: 3nanns, 2009. — 1070 c.

5. MapkeTuHroBe YHpaBliHHS KOHKYPEHTOCIPOMOKHICTIO Ha MIKpO-, M€30-, MaKpOpiBHi:
mororpadist / 1.B. Tapanenko, O.FO. Mimycrina, C.C. fApemenko [ta iH.]. - 1.: YH-T im. A.
Hobens, 2017.

6. Kotler Ph., Keller K.L. Marketing Management (2012). 14th ed. Pierson. — 812 p.

7. Kotler Ph., Armstrong G. (2011). Principles of Marketing. 14th ed. Prentice Hall. — 740 p.

8. Pride W.M., Ferrell O.C. (2016). Marketing. 2nd ed. Cengage Learning. — 723 p.

Language of teaching English
Compulsory reading
1. Pride W.M., Ferrell O.C. (2016). Marketing. 2nd ed. Cengage Learning. — 723 p.
2. Brassington F., Pettitt S. (2013). Essentials of Marketing. 3rd ed. Pierson. — 625 p.
Recommended reading

1. Kotler Ph., Armstrong G. (2011). Principles of Marketing. 14th ed. Prentice Hall. — 740 p.

2. Kotler Ph., Keller K.L. Marketing Management (2012). 14th ed. Pierson. — 812 p.

3. Dibb S., Simkin L., Pride W.M., Ferrel O.C. Marketing (5th European Edition). Concepts
and Strategies. Houghton Mifflin Company. Boston-New York-Abingdon.

4. Tanner J., Raymod M.A. Marketing Principles (v.2.0). — 581 pages




49

ECONOMICS OF ENTERPRISE AND ENTREPRENEURSHIP

Language of | Semester/ ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 2/14 weeks, Olha Kotko, Ph.D. 150 hours (28 h.
English 42 hours in 5 / Mandatory (Candidate of lectures, 14 h.
class Science), seminars/practicals, 108

Associate h. self- study time)

Professor
Course aims:

Students will gain the ability to analyze data about business processes; occurring in industrial and

commercial systems business;

make management decisions,

perform complex economic

calculations for the effective implementation of economic activity at the enterprise level

Learning outcomes

On completion of the course, students will be able
to:

Teaching
methods, teaching
and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) identify economic problems based on
analysis of specific situations, suggest methods for
their solution and evaluate the expected results;

2) classify and summarize information, do short
reviews and links that are associated with problems
of professional activity; edit and examine texts and
make them short summary;

3) determine the main indicators of economic
activity;

4) characterize and justify the choice of
direction of the company;

5) build organizational and manufacturing
management structure and choose the right model
of management activities;

6) assess competitiveness;

7) take constructive decisions on the basis of a
preliminary analysis of the company.

Learning outcomes 1-7

Lecture, internet
search, analysis of
statistics, self-
study activities

Lecture, self-study
activities, practical
classes, discussion

Lecture, practical
classes, case study
in small groups

Lecture, practical
classes, self-study
activities

Work in pairs to
solve problems,
situational tasks
Lecture, case study
in small groups,
practical classes,
self-study
activities

Lecture, self-study
activities,
discussion,
presentation in
small groups

Analysis of statistics
report (CAS)

Participation in the
discussion, presentation
(CAS)

Case study, test, essay
(CAS)

Essay, practical skills
assessment / exercises
(CAS)

Explanation solving
problems, report (CAS)

Case study, presentation
(CAS)

Participation in the
discussion, essay,
presentation (CAS)

Final exam (FAS)
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Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (4 sets of written assignments include 2 essays and 2 situational tasks)
60% Continuous assessment:

10% Participation in the discussion / workshop

10% Report

20% Essay

20% Presentation (oral, multimedia)

Contents

Module 1. Principles and Management of entrepreneurial activities
Features and Principles of Entrepreneurship

The Entrepreneurial Process

Opportunity Recognition, Shaping, and Reshaping

How to Write a Startup Project

Understanding Your Business Model and Developing Your Strategy
Building the Founding Team

Startup in the Context of International Marketing

Module 2. Making the Transition from Startup to Growth
Costs of enterprise

Pricing for the enterprise

Financial and economic results of enterprises

Investment resources

Innovation activity in the enterprise

Quality and competitiveness

The effectiveness of the company

Literature
Language of teaching Ukrainian
Compulsory reading

1. I'o#i I.B. ITignpuemuunrso. HaBuanpauit nocionuk. - K.: I{YJI, 2019. - 368 c.

2. XmypoBa B.B.MenemxMeHT nianpueMauibkoi aisinpHocTi. - K.: LIV, 2018. - 286 c.

3. Ilenpko A. OcHOBH minpueMHULTBA 1 Oi3HeC KynbTypu. - K.: LleHTp HaBYanbHOI iTeparypy,
2019. - 168 c.

4. MenpuukoB A. OcHOBM oprasizauii 6i3Hecy. HaBuanbauii nocionuk. - K. IIYJI, 2019. - 200 c.

Recommended reading

1. Central Intelligence Agency. The World Factbook [Enexrponnwuii pecypc] / Pexum goctymy:
https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top — BinbHwuii.
3aroyioBoK 3 ekpaHy. — MoBa aHrI.

2. Euromoney's Country Risk Rankings [Enexkrponnuii pecypc]. — Pexxum goctymy:
URL:http://www.euromoney.com.

3. Economist Group. [Enextponnuii pecypc]. — Pexxum noctyy:
URL:http://www.economistgroup.com

4. Institutional Investor. Odinitinmii caidt [Enexrponnmii pecypc]. — Pexum
noctymy:URL:http://www.institutionalinvestor.com.

5. Moody's Investor Service [Enexrponnuii pecypc]. — Pexxum gocrymy:
URL:http://www.moodys.com.

Language of teaching English
Compulsory reading
1. Bygrave W., Zacharakis A. (2011). Entrepreneurship. Second Edition. John Wiley & Sons,
Inc.
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2. Burns P. (2016). Entrepreneurship and Small Business. Fourth edition. Palgrave Macmillan.

Recommended reading
1. Central Intelligence Agency. The World Factbook Available at:
https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top
2. Euromoney's Country Risk Rankings Available at: URL:http://www.euromoney.com.
3. Economist Group. Available at: URL:http://www.economistgroup.com
4. Institutional Investor. Available at: URL:http://www.institutionalinvestor.com.
5. Moody's Investor Service Available at: URL:http://www.moodys.com.
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ACCOUNTING
Language | Semester/ | ECTS credits/ Course Coordinator Student workload
of Duration | Type of course
teaching (mandatory,
elective)
Ukrainian, 5/14 Zoia Pestovska, Ph.D. 90 hours (24 h.
English weeks, 3/ Mandatory (Candidate of Science), lectures, 14 h.

42 hours Associate Professor seminars/practicals,

in class 48 h. self-study time)
Course aims:

The course is geared towards helping students express independent opinion about management
decision; formulate judgments and knowledge-based conclusions about content of enterprise

financial statements and accounting policy.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) demonstrate detailed knowledge and
critical use of theories of accounting;

2) understand the role of accounting in
management of enterprise and design
business process.

3) highlight the main points of account’s
information in accounting and financial
reports;

4)  determine
convention of period,;

accounting  period

5) evaluate the influence of international
organizations on the accounting policy;

6) use accounting procedures to make
management decision;

7) analyze the ratio of different financial
statements in annual reports;

8) measure the profitability of enterprise;

9) make
enterprise;

financial statements of

Learning outcomes 1-9

Lecture, seminars,
discussion
Seminars, self-study
activity

Lecture, practical
classes, work in pairs to
solve problems

Problem lecture,
seminars, self-study
activity

Problem lecture, case
study in small groups

Lecture, practical
classes, work in pairs to
solve problems
Lecture, seminars,
practical classes

Lecture, practical
classes, work in pairs to
solve problems,
seminars

Internet search, self-
study activities, problem
lecture, discussion

Essay, test (CAS)

Essay, test (CAS)

Test, solving problems,
peer small group
presentation (CAS)

Essay, solving problems,
peer small group
presentation (CAS)

Essay, peer small group

presentation, solving
problems (CAS)
Explanation solving

problems, report (CAS)

Explanation solving
problems, report (CAS)

Explanation solving

problems, report (CAS)

Test, peer small group
presentation, solving
problems (CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
40% Final exam (2 sets of written assignments, each assignment includes 2 solving problems
assessment and computer multiple choice tests)
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60% Continuous assessment:

10% Report

10% Test

30% Explanation solving problems
10% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Accounting information, profession and careers
Impact of transactions on the accounting equation
Accounts, debits and credits

The journal and the general ledger

The trial balance and computerized processing systems
T-accounts, transactions and events

The periodicity assumption. Basic elements of revenue and expense recognition The
adjustment process and related entries

. Accrual vs cash-basis accounting

9. Preparing financial statements

Noopr~wbdPRE

Literature
Language of teaching Ukrainian

Compulsory reading

1. 3akon VYxkpainu “IIpo Oyxrantepchkuii 00nik Ta ¢iHAHCOBY 3BITHICTH B YKpaiHi” BiA
16.07.1999 Ne 996-X1V:

2. CxopoboraroBa H. €. bByxranrepcekuii 0011k

3. Byxranrepcrkuii 06iik: HaBuansauii mocionuk / B. M. Cobones, 1. A. Kocara, T. B. Po3it
tomo; 3a pea. B. M. Cobonesa. — X.: XHY imeni B. H. Kapasina, 2018. — 222 c.

4. byxrantepcbkuii 061ik / Ocmsataenko B. O., Tecnenko T. ., I'epacumenko O. M., Tutenko
JI. B., Cxopobarau A. €., Basinos B. B. — Kuis: IIpocto6yk, 2017. — 552 c.

5. byxranrepchkuii o0mik: y cxemax 1 TaOiauisix: HaBy. nocioHuk / [3iHuenko O.B., Panionosa
H.I1., Xaycropa €.B. Ta in.]; mix 3ar. pen. M. I. Cxpunank. — Kuis: «[{enTp yu6oBoi miteparypu»,
2017. - 340 c.

6. Ionoxenns (cranmaptu) Oyxrantepcbkoro oomiky: http://zakon.rada.gov.ua

7. Inctpykuis npo 3actocyBaHHs [InaHy paxyHKIB OyXraiaTepchbKoro oOJiKy aKTHBIB, KamiTaly,
3000B’513aHb 1 TOCHOJAPCHKUX OIepalii MiJNPUEMCTB 1 OpraHizaiiid, 3aTBep/pkeHa HaKa3oM
MinicrepctBa  ¢iHanciB  Ykpainm  Bix 30  gumcromama 1999 p. Ne291  //
http://dtkt.com.ua/show/2cid06881.html

8. Ilnan paxyHKiB OyXraiaTepcbkoro o0JIiKy aKTHBIB, KamiTamy, 3000B’s3aHb 1 FOCHOJAPCHKUX
orepaniii miANPUEMCTB 1 OpraHizaiiii, 3aTBepAkeHui Haka3oM MiHicTepcTBa (iHaHCIB YKpaiHu Bij
30 muctomama 1999 p. Ne291 // http://dtkt.com.ua/show/2cid06880.html

Recommended reading

1. )Kura Oyxranrepcbka kuura https://interbuh.com.ua/ua/documents/buhbook

2. Slnyesa J.M. Byxranrepcbkuii 00mik: HaBuansHuil nocionuk / JI. M. fInuesa, H. C. Aximoga.,
O. B. Tonopkosa, T. A. Haymoga, JI. O. Kupunbeea, I'epacumoBa H.C., M.O. Inpuenko. — X.:
XAYXT, 2015. — 446 c.

3. Odiuiitnuii caifr Jlep:xaBHoi ciayxOu cratuctuku Ykpainu — [Enextponnuii pecypc] —
Pexxum nmoctyny: http://www.ukrstat.gov.ua/

4, Odimitinuiic caiitr HBY [Enextponnuit  pecypc] —  Pexum  gocrymy:
www.bank.gov.ua/bank_supervision/Dynamics/2001—last.htm/

5. Odimiiiauii caiit Bepxosuoi Pagu Ykpainn www.rada.gov.ua

6. Odiniitamii cait'T OyxranTepcbkoro moTmwkHeBuKa «Jleder-Kpenn»: http://www.dtkt.com.ua



https://interbuh.com.ua/ua/documents/buhbook
http://www.ukrstat.gov.ua/
http://www.bank.gov.ua/bank_supervision/Dynamics/2001–last.htm/
http://www.rada.gov.ua/
http://www.dtkt.com.ua/
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7. Odimiiianii BeO-caiit MiHicTepcTBa ¢iHaHCIB YKpaiHu, Ha SKOMY BUKJaAeHI Tekectn MCD3
http://www.minfin.gov.ua/control/publish/article/main?art_id=92410&cat_id= =92408.

8. CaiiT HOPMAaTUBHO-IIPABOBUX AaKTiB Ha SKOMY BHUKJIAJCHI TEKCTH HallioHanbHUX [l0JI0KEHB
(cranmaptiB) OyxranTepchkoro oomiky http: //www.nau.com.ua.

9. Caititr Kowmitery 3 MiKHapoaHUX craHgapTiB ¢iHancoBoi 3BiTHOocTi (KMC®3)
http://www.iasb.org

Language of teaching English
Compulsory reading
1. Accounting, Available at: https://cdn.corporatefinanceinstitute.com/assets/cfi-Accounting-
eBook.pdf
2. Principles of Accounting, Volume 1 Financial Accounting Available at:
https://open.umn.edu/opentextbooks/textbooks/principles-of-accounting-volume-1-financial-

accounting
3. Accounting for Managers Available at: http://assets.vmou.ac.in/MP103.pdf

Recommended reading

1. Financial Accounting (8th edition) by Walter T. Harrison, Charles T. Horngren, and Bill
Thomas, 2009

2. Attrill, P., & McLaney, E., 2009, “Accounting and Finance for non-specialists”, Financial
Times.

3. Accounting Principles: Managerial Accounting (2011). A Textbook Equity Open College
Textbook, originally by Hermanson, Edwards, and Ivancevich:
https://www.textbookequity.org/Textbooks/TBQ _PA_Accounting_managerial.pdf



https://cdn.corporatefinanceinstitute.com/assets/cfi-Accounting-eBook.pdf
https://cdn.corporatefinanceinstitute.com/assets/cfi-Accounting-eBook.pdf
https://open.umn.edu/opentextbooks/textbooks/principles-of-accounting-volume-1-financial-accounting
https://open.umn.edu/opentextbooks/textbooks/principles-of-accounting-volume-1-financial-accounting
http://assets.vmou.ac.in/MP103.pdf
https://www.textbookequity.org/Textbooks/TBQ_PA_Accounting_managerial.pdf
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INTERNATIONAL ECONOMIC RELATIONS

Language | Semester/ ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 5/14 weeks, Oleksandr Zadoia, 135 hours (28 h.
English 42 hoursin | 4,5/ Mandatory | Ph.D. (Candidate of lectures, 14 h. seminars

class Science), Associate / practicals, 93 h. self-

Professor study time)

The aim of this course is to develop an ability to analyse complex international economic data,
provide solutions on problems of international trade, international migration of factors of
production, international monetary system economic integration and globalization.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) use the terminology describing
international economic relations; classify the
theories and concepts of international
economics and be able to synthesise them;

2) ability to assess the consequences of
labor  migration, capital movements,
application of trade policy instruments;

3) understand and comment intelligently
on the procedures and supervisory
mechanisms of the Balance of Payment
elements and their practical application;

4) assess the challenges and opportunities
resulting from international economics;

5) improve the capacity to transmit
information and to give informed advice on
issues relating to the international economy
and to be able to synthesize and share, both
with their colleagues and with the general
public, the results of tasks for which they are,
individually or as a group, responsible.

Learning outcomes 1-3

Learning outcomes 1-5

Lecture, crossword
puzzles, quiz

Lecture, practical
classes, panel
discussion, solving
calculative tasks

Lecture-
demonstration, case
study

Discussion
conducted by
teacher, class
projects

Problem lecture, case
study, internet
search,

survey, role play

Test, oral answers to
questions, exercise
(CAS)

Participation in  the
discussion, making
calculations and

explanation of results,
test (CAS)
Participation in the
discussion, explanation
of solving problems
(CAYS)

Test, individual report,
presentations (CAS)

Participation in  the
discussion, student-
group reports, essay,
test, (CAS)

Mid-term control: tests,
essay (CAS)

Final exam (FAS)
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Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (1 set of written assignments, which includes 2 tasks and an essay)

60% Continuous assessment:

5% Participation in the debate

5% Test (multiple choice, computer)

10% Essay (written)

20% Calculative tasks (written)

20% Mid-term control (computer multiple choice tests, essay)

Contents

Thematic structure of the course:
Internationalization of economic development
The environment of international economic relations
International trade
International investments
International credit
International labor migration
World monetary system
International settlements and balance of payments
International economic integration
Globalization and economic development
International economic policy

Literature
Language of teaching Ukrainian
Compulsory reading

1. Mixknapoaaa ekonomika: [limpyunnk [Tekcr] /B.B. binonepkosers, O.0. 3aBropoass,
B.K. Jlebenena ta in. / 3a pen. A. O. 3anoi, B. M. Tapacesuua. — K.: LlenTp yu6oBoi
niteparypu, 2012. — 327 c. (6a30BUl TiAPYIHHUK).

2. Kozak 1O. I'. MixxHapoHa €KOHOMIKa: B MMUTAHHAX Ta BiAMOBiAAX [Tekct| miapyy. / FO. T
Ko3zak. — K.: IlenTp yu6oBoi miteparypu, 2017. — 228 c.

3. Kupee A. II. MexnyHapoaHas skoHomuka: B 2 u.: Yueb. mocobue. - Y.1. - M.:
MexnyHnap.otHomenus, 2017.

4. Kupeer A. II. MexnayHaponHas skoHoMmuka: B 2 u.: Yue6. mocobue. - Y.2. - M.:
MexnyHap. otHomeHus, 2017.

5. CeiToBa exoHoMika: minpy4yHuk [Tekcr]/ 3a pea. A. I1. T'omikoBa, O. A. Jlorans. — X. :
XHY imeni B. H. Kapaszina, 2015. — 268 c.

6. Krugman, P. R., Obstfeld, M., &Melitz, M. J. (2015). International economics. Theory and
policy. Global ed.

Recommended reading

1. Kymuk II.O.I'mobanbHa eKOHOMIKA: IPUHLIMIIA ~ CTAHOBJIEHHS, (DYHKIIOHYBAaHHS,
perymoBaHHs Ta po3BUTKy: MoHorpadis [Tekcr] / I1.0. Kynuk, O.1. KoryH, I'. I. Bamusuus. —
JIeBiB: Bunmasaunrso JIKA, 2015. — 594 c.

2. Mi>kHApO/IHI €KOHOMIUHI BiiHOCHHU: Tinpy4Huk / A.A. Mazapaki, T.M. Menbnuk, JI.IL.
Kyaupko Ta iH.; 3a 3ar. pea. A.A. Mazapaki, T.M. Menpnuk. — Kuis: KuiB. Hail. Topr.-ekoH. yH-T,
2017.—-612 c.

3. MixHapoJiHI €KOHOMIYH1 BIIHOCHHHM: NMpakTuKkyMm [Enekrponnmii pecypc]. Hapu. mocib.
s crya. ranysi 3Hanb 0305 «ExoHOMiKa Ta MIANPUEMHHUITBO» HampsiMy miarotoBku 6.030503
«MixnapoaHa ekoHomika» / B.B. [lepradoa, O. M. 3rypoBcekuii, .M. Manaenko; KIII im. Irops
Cikopcekoro. — Enektponni tekctoBi mani (1 daim: 832 Kb6aiit). — Kuis: KIII im. Irops
CikopchKoTO, 2018. — 80 c. Pexum JOCTYIY:
https://ela.kpi.ua/bitstream/123456789/23063/1/mizhnarodni_ekonom_vidnosyny.pdf - BitbHMiA.

4. Carbaugh, R. (2016). International economics. Nelson Education.



https://ela.kpi.ua/bitstream/123456789/23063/1/mizhnarodni_ekonom_vidnosyny.pdf
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5. Jovanovié, M. N. (2015). The economics of international integration. Edward Elgar
Publishing.

6. Central Intelligence Agency. The World Factbook [Enekrponnuii pecypc]. — Pexum
noctyny: https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top

7. CraructuuHuii JOBIAHUK Ykpainu [Enektponnuii pecypc]. — Pexum nmoctymy:
http://www.ukrstat.gov.ua/

8. Hamionanbamit Oank VYkpainum [EnextponHumii pecypc]. — Pexum goctymy:
https://bank.gov.ua/

9. International Monetary Fund [Enextponnwuii pecypc]. — Pexum goctymy:
https://www.imf.org/external/index.htm

10. The World Bank [Enektponnuii pecypc]. — Pexxum moctyry:
https://www.worldbank.org/

11. United Nations [Enexkrponnmuii pecypc]. — Pexxum goctymy: https://www.un.org/

12. World Trade Organisation [Enektponnuii pecypc]. — Pexum gocrymy:
https://www.wto.org/

Language of teaching English
Compulsory reading

1. Krugman, P. R. (2008). International economics: Theory and policy, 8/E. Pearson
Education India.

2. Feenstra R. C. (2015). Advanced international trade: theory and evidence. — Princeton
university press.

3. Rates E., Market E. (2018). International economics: theory and policy.

4. Vernon R. (2015) International investment and international trade in the product cycle
/lnternational Business Strategy, Routledge, P. 35-46

5. Sovran S., Hadzi¢ M. (2016). Forms of international movement of capital with special
emphasis on the PPP and concessions //Spatium, P. 55-60.

6. Felbermayr G., Grossmann V., Kohler W. (2015) Migration, international trade, and
capital formation: Cause or effect? //Handbook of the economics of international migration. —
North-Holland, T. 1, P. 913-1025.

Recommended reading

1. Cerutti E., Claessens S., Puy D. (2019). Push factors and capital flows to emerging
markets: why knowing your lender matters more than fundamentals //Journal of International
Economics, T. 119, P. 133-149.

2. Eichengreen B. (2019) Globalizing capital: a history of the international monetary system.
— Princeton University Press.

4. Neary J. P. (2016). International trade in general oligopolistic equilibrium //Review of
International Economics, T. 24, Ne. 4, P. 669-698.

6. Korinek A. (2018). Regulating capital flows to emerging markets: An externality view
/lJournal of International Economics, T. 111, P. 61-80.

7. Pasricha G. K. et al. (2018). Domestic and multilateral effects of capital controls in
emerging markets //Journal of International Economics, T. 115, p. 48-58.

8. Araujo L., Mion G., Ornelas E. (2016). Institutions and export dynamics //Journal of
International Economics, T. 98, P. 2-20.

9. Central Intelligence  Agency. The World Factbook. Available at:
https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top

10. Cratuctnunuii moBigHuk Ykpainu Available at: http://www.ukrstat.gov.ua/

11. HamionansHuii 6ank Ykpainu. Available at: https://bank.gov.ua/

12. International Monetary Fund. Available at: https://www.imf.org/external/index.htm

13. The World Bank. Available at: https://www.worldbank.org/

14. United Nations. Available at: https://www.un.org/

15. World Trade. Available at: https://www.wto.org/



https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top
http://www.ukrstat.gov.ua/
https://bank.gov.ua/
https://www.imf.org/external/index.htm
https://www.worldbank.org/
https://www.un.org/
https://www.wto.org/
https://www.cia.gov/library/publications/the-world-factbook/geos/up.html#top
http://www.ukrstat.gov.ua/
https://bank.gov.ua/
https://www.imf.org/external/index.htm
https://www.worldbank.org/
https://www.un.org/
https://www.wto.org/
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MARKETING PRODUCT POLICY

Language of | Semester / ECTS credits / Course Student workload
teaching Duration Type of course Coordinator

(mandatory,

elective)
Ukrainian, 6/11 weeks, Svitlana 120 hours (22 h. lectures,
English 44 hours in 4 | Mandatory Yaremenko, PhD | 22 h. seminars/practicals,
class/ (Candidate of 76 h. self-study time)

Course paper: | Science), Associate Course paper:

1 ECTS credit Professor 30 hours
Course aims:

Students will gain the ability to form practical skills in the study of internal and external factors that
affect the product life cycle and practical skills on the commercial policy of enterprises in the

marketing orientation.

Learning outcomes

On completion of the course, students will be able
to:

Teaching methods,
teaching and
learning activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) plane product portfolio, depending on the
specifics of marketing;

2) improve methods for determine the
competitiveness and place product on the market;

3) use different methods of generating ideas to
develop new products;

4) develop approaches to creating brand,;

5) make decision to improve packing of goods;

6) implement a system of quality control
products and services provided by enterprises.

Learning outcomes 1-3
Learning outcomes 1, 4-6

Learning outcomes 1-3, 5, 6

Lecture, practical
classes, discussion,
self study work,
case study
Lecture, practical
classes, work in
pairs to solve
problems, research
on the topic of the
course paper
Lecture, practical
classes, self study
work,
brainstorming,
research on the
topic of the course
paper

Lecture, practical
classes, workshop,
case study
Lecture, practical
classes, workshop,
self study work
Lecture, practical
classes, case study,
self study work,
research on the
topic of the course

paper

Small group presentation,
case study, test (CAS)

Small group presentation,
test, essay (CAS)

Participation  in  the
brainstorming,  solving
problems, essay (CAS)

Essay, case study, test
(CAS)

Small group presentation,
test (CAS)

Small group presentation,
case study (CAS)

Mid-term control (CAS)

Final exam (FAS)
Course paper (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
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40% Final exam (5 sets of written assignments, each assignment includes analytical problem
solving, an essay and computer multiple choice tests)

60% Continuous assessment:

10% Test (multiple choice, computer)

10% Case study

10% Essay (written)

10% Presentation (oral, multimedia)

20% Mid-term control (computer multiple choice tests, 2 mini cases)

Course paper is evaluated separately and its score is not included into the course final grade.
Successful completion of the course paper is a prerequisite for student’s admission to final
examination.

Contents

Thematic structure of the course:

Module 1. Goods and services in marketing activities modern enterprises
Goods and services in marketing activities

Price and product quality

Competitiveness of the product and its performance

Market goods and creating demand for a particular product market

The target market of the product and its method of selection

Module 2. Features of new product development and product lifecycle management
Trading company policy

Product life cycle

Planning and development of new products

Trademarks and packaging

Literature
Language of teaching Ukrainian
Compulsory reading

1. Oxmanmep M.A. MapkerunroBa toBapHa mnoiituka: Ilimpyunmk / M.A. Oxmanzep, M.B.
Kipnocosa. — K.: I[THJI, 2014. — 200 c.

2. MapkerunroBa ToBapHa noiituka: [linpyunuk / 3a pen. H.O. Kpukosuesoi. — K., 2012. — 183 c.

3. Iusimenko B.M. MapkerunroBa ToBapHa nodituka: Ilinpyunuk / B.M. Iustmenko. — Cymu:
BT/I «YHiBepcutercbka kHura», 2005. — 234 c.

4. Tapanenko LB., fpemenxo C.C. MapkeTHHroBa TOBapHa MHOJITHKA: 30IpHMK 3aBJaHb JUIS
MPaKTUYHUX 3aHATH Ta CaMOCTiitHOI poboTu ctyneHtiB [Enexkrponnuit pecypc] / L.B. Tapanenko,
C.C. Spemenko. — /I: YHiBepcuret iMmeH1 Anbppena Hobemns, 2017. — 138 c.

Recommended reading

1. Kapnam B.fl. MapkerunroBa TtoBapHa nomituka / B.S. Kapnmam. — K.: KHEY, 2010. —
201c.CoicoeBa C.B. Kateropuitabiii MeHexmeHT. Kype ynmpaBieHHs acCOPTUMEHTOM B PO3HUIE /
C.B. CricoeBa, E.A. by3zykosa. — CII6.: [Tutep, 2010. — 336 c.

2. I'apkaBenko C.C. Mapxketunr. [ligpyunuk / C.C. I'apkaBenko. — K.: Jlibpa, 2010. — 712 c.

3. Mapxketunr: niipy4unuk / A.O. Crapocrina, H.II. 'onuaposa, €.B. Kpukascekuii Ta iH.; 3a pen.
A.O. Crapocrinoi. — K.: 3nanns, 2009. — 1070 c.

4. SIpemenko C.C. JlocmikeHHs] KOHKYPEHTOCITPOMOXKHOCTI TIOCIIYT oniepaTopa MOOUTEHOTO
3B’s13Ky / C.C. SIpemenko // €BporneicbKiil BEKTOp EKOHOMIYHOTO PO3BUTKY: 301pHUK HAYKOBHX
npaie. - Bun. 1 (18) 2015. — J1.: Bua-Bo: IVAH. — 256 c.- C.227-235.

5. Slpemenko C.C. CyuacHi tenaeniii puaky FMCG Ta 0coOIMBOCTI CIIOKUBAIIBKOT MOBEAIHKY Ha
aeomy/ C.C. SIpemenko, E.JI. ApakensH // Axagemiuanii ormsn. - Bum. 2 (43) 2015. — J1.: Bua-Bo:
JAYAH. — 140 c.- C.92-104.

6. MapkeTuHroBe ymnpaBiiHHS KOHKYPEHTOCIIPOMOXKHICTIO Ha MIKpO-, Me€30-, MaKpOpIBHI:
monorpadis / I.B. Tapanenko, C.C. Spemenxo [Ta in.]. - [I.: YH-T iMm. A. Hobens, 2017.

7. Kotler Ph., Armstrong G. Principles of Marketing (14th Edition). (2011). Prentice Hall, 2011,
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740 p.

Language of teaching English
Compulsory reading
1. Chitale A.K., Ravi Gupta. Product Policy and Brand Management: Text and Cases, Second
Edition / A. K. Chitale, Ravi Gupta/ PHI Edition, Private Limited/ - Delhi-110092, 2013.

Recommended reading

1. Improving Marketing Strategies for Private Label Products / Arslan, Yusuf
/' 1GI Global, 2019. - 383 c.

2. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.

3. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson, 2016.

4. Kotler Ph., Armstrong G. Principles of Marketing (14th Edition). (2011). Prentice Hall, 2011,
740 p.

5. Ana Pap. Product policy management as part of a sustainable marketing strategy. Conference:
Interdisciplinary Management Research XI, Opatija, May 2015. Online:
https://www.researchgate.net/publication/281448014 Product_policy _management _as_part_of a su
stainable_marketing_strategy



https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Arslan,+Yusuf%22&source=gbs_metadata_r&cad=7
https://www.researchgate.net/profile/Ana_Pap
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MARKETING POLICY OF DISTRIBUTION

Language | Semester / | ECTS credits/ | Course Coordinator | Student workload
of Duration Type of course
teaching (mandatory,
elective)

Ukrainian, | 6/11 weeks, Iryna Kurochkina, PhD | 90 hours (22 h. lectures,
English 33 hoursin | 3,0/ Mandatory | (Candidate of Science), | 11 h. seminars/practical,

class Associate Professor 57 h. self-study time)
Course aims:

Students will obtain comprehensive theoretical and practical knowledge on research methods,
establishment and operation of distribution channels, forms and methods of intermediaries in the
distribution channels, methodological and methodical issues of marketing distribution policy
development in order to increase the competitiveness of goods and enterprises.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) use the terminology describing
marketing distribution policy;

2) demonstrate detailed knowledge of
theoretical and practical issues of
formation, construction and operation of the
distribution channel;

3) be critically aware of main
arguments of major approaches to
distribution  channels  selection  and
marketing distribution system construction;

4) develop methodological and
practical skills for selecting and conducting

marketing  distribution policy in a
competitive environment and market
conditions;

5) evaluate the marketing distribution
system effectiveness, provide solutions to
problems in selecting and working with
intermediaries, management the participants
of commodity movement;

6) retrieve and utilize relevant
information from appropriate sources e.g.
textbooks, newspapers, websites, business
magazines and selected journals;

7) demonstrate relevant practical,
academic and subject specific skills e.g.
group work, academic referencing and the
production of a bibliography.

Learning outcomes 1-4

Learning outcomes 1-7

Lecture, practical
classes, discussion

Role play

Practical classes, self-
study activity, case
study in small groups

Lecture, practical
classes, role play

Problem lecture,
discussion, internet
search, self-study
activities

Lecture, practical
classes, discussion,
internet search

Lecture, practical
classes, discussion,
internet search, case
study in small groups

Participation in  the
discussion, test (CAS)

Participation in the role
play (CAS)

Case study, essay, test
(CAS)

Participation in the role
play, practical skills
assessment (CAS)

Report, participation in

the  discussion,  test
(CAS)
Participation in  the

discussion, essay (CAS)

Peer small group
presentation, essay,
practical skills

assessment (CAS)

Mid-term control (CAS)
Final exam (FAS)
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Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (3 sets of written assignments, each assignment includes essay, mini case
and multiple choice test)

60% Continuous assessment:

10% Participation in the discussion / role play

10% Test (multiple choice, computer)

10 % Essay (written)

20% Presentation (oral, multimedia)

10% Report

Contents

Thematic structure of the course:

The essence and importance of marketing distribution policy
Commodity movement and mechanisms of distribution channel
Wholesale trade in distribution channels

Retail sales in distribution channels

The choice of marketing distribution policy and distribution channels
Choosing the best distribution channels

Competition in distribution channels

Management of commodity movement

COoNoORrWN

Literature
Language of teaching Ukrainian

Compulsory reading
1. HlepObuna .M. Mapkerunrosa noiuituka po3noaity: HaBuansuuit nocionuk./I.M.
Hlep6una, [.B. Tapanenko, I.0. UlknseBa, M.M. ®ecyn. - JIHIIPONETPOBCHK:
JHinponeTpoBchkuii yHiBepcuTeT iM. Anbbpena Hobemns, 2012 — 176 c.
2. binoBoaceka O.A. MapkeTuHroBa mnosituka po3noairy: HaBuansauii mocionuk / O.A.
Binosonaceka — K: 3nanns, 2011. — 495 c.

Recommended reading

1. Bnacrenunsl kananoB / C. Yumep, 3. Xupm. — M.: U3gat. nom ['pebennukona, 2006.
— 256 c.

2. T'apkaBenko C.C. Mapkerunr. [linpyunuk / C.C. ['apkaBenko; MiHICTEpCTBO OCBITH 1
Hayku Ykpainu - Kuis: Jlibpa, 2010. — 720 c.

3. l'ony6wuit E.JI. Auctpudynus. @opMupoBaHue U onTUMU3anus kaHanon cObita / E.JI.
I'ony6uit. — M.: Bepmuna, 2006. — 136 c.

4. Topuenc JI. Ynpasnenue kananamu auctpuOyiuu / JI. ['opuenc, O. Mapuen, Y. Yact; M.:
Wznarensckuit JJom ['pebennukona, 2005. — 248 c.

5. Kotnep ®@. Mapkerunr menemxkmenT /@. Kotnep - CII6.: ITutep, 2009, 816 c.

6. HoBuk I'. [Iponaxu yepe3 He3aBUCUMBIX TOProBoix npezcraButenell. / I'. HoBuk —[{o0Opast
kuwura, 2007, 488 c.

7. Ponauniku K. Yopasnenue kananamu quctpuOyiuu. / K. Pomaumku — M.: Jlobpas kHura,
2006, 368 c.

8. repn JI.B. Mapkerunrossie kanansl. / JI.B. JIstouc, A.W. Dnp-Ancapu, 3.T. Kodnan; —
M.: U3a. noMm. «Bumssmcy, 2002. — 624 c.

9. Hlepbax B.I'. Mapkerunroa nojitTuka posnoainy: Hauanpamii moci6uuk. / B.I.
[lepOak; MinictepcTBo ocBiTH 1 Hayku Ykpainun — X.: BJ[ "IHXKEK", 2004. — 176 c.

10. Doherty A.M. (2014). Channels of distribution. Publisher: London: Henry Stewart
Talks, 2014.

11. Coughlan A., Anderson E., Stern L.W. (2013). Marketing Channels. Publisher: Pearson
Education UK. 563 p.
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Language of teaching English
Compulsory reading

1. Doherty A.M. (2014). Channels of distribution. Publisher: London: Henry Stewart Talks,
2014.

2. Brown A. J. (1986). Marketing channels of distribution. Publisher: Glasgow: Strathclyde
Business School.

3. Rolnicki K. (1998). Managing channels of distribution. Publisher: New York:
AMACOM.

4. Coughlan A., Anderson E., Stern L.W. (2013). Marketing Channels. Publisher: Pearson
Education UK. 563 p.

Recommended reading

1. Palmatier R.W., Sivadas E., Stern L.W., Ansary A.l. (2020). Marketing channel strategy:
an omni-channel approach. Publisher: New York; London: Routledge Taylor & Francis Group,
373 p.

2. Ailawadi K.L; Farris P.W. (2020). Getting multi-channel distribution right. Publisher:
Hoboken, New Jersey: John Wiley & Sons. 355 p.

3. Folinas, D. (2017). Marketing and supply chain management: a systemic approach.
Abingdon, Oxon ; New York, NY : Routledge.

4. Hollensen S. (2020). Global marketing. Publisher: Harlow: Pearson Education Limited,
757 p.

5. Choudhury R. (2020). Sales and distribution management for organizational growth.
Publisher: Hershey, PA, USA IGI Global, Business Science Reference. 323 p.




LOGISTICS
Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 8/8 weeks, Olha Yevtushenko, 105 hours (16 h.
English 32 hoursin | 3,5/ Mandatory PhD (Candidate of lectures, 16 h.

class/ Science), Associate seminars/practical,

Professor 73 h. self-study
time)

The aim of the course is to form system knowl

edge and understanding of the conceptual basis

of logistics, skills and the ability use modern methods of material and other streams

Learning outcomes

On the completion of the course, students will
be able to:

Teaching methods,

teaching and learning

activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) analyse typical challenges that business | Case study, case study | Practical skills
logistics professionals are likely to face and in small groups, solving | assessment,  case
recommend solutions, using critical thinking | problems, practical study, solving

skills and ethical decision-making models;

2) design and implement efficient logistics
strategy;

3) know and understand all the
components of logistics and supply chain
management;

4) understand and explain the role of
Logistics function in the wider context of the
firm;

5) structure logistical systems, explain
their different stages and analyse the way they
work;

6) know and apply different strategies in
Logistics Management (e.g. Postponement,
Lean Logistics);

7) know the services offered by Logistics
service providers and the way these service
providers operate;

8) choose the best storage model for each
company depending on their logistics process;

classes

Case study, case study

in small groups, solving

problems

Practical classes, self-

study activities, solving

problems

Lecture, practical
classes, self-study
activities

Practical classes, self-
study activities

Lecture, practical
classes, self-study
activities
Lecture, practical
classes, self-study
activities

Practical classes, self-

study activities, solving

problems

problems (CAS)

Practical skills
assessment, solving
problems (CAS)

Practical skills
assessment, solving
problems (CAS)

Participation in the
discussion (CAS)

Practical skills
assessment, Essay,
test (CAS)

Participation in the
role play (CAS)

Participation in the
discussion (CAS)

Practical skills
assessment, solving
problems (CAS)
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9) identify storage, maintenance and Practical classes, self- | Practical skills
handling systems required in different logistic | study activities assessment, solving
situations; case study problems (CAS)

10) plan the materials distribution inside Case study, case study | Practical skills
the company with respect to their various in small groups, solving | assessment, solving
production and logistics facilities; problems, practical problems (CAS)

classes
Case study, case study | Practical skills

11) use analytical techniques to manage in small groups, solving | assessment, solving

distribution routes; problems, practical problems (CAS)
classes
Lecture, practical Participation in the

12) understand the different processes classes, self-study discussion (CAS)
involved in reverse logistics. activities
Learning outcomes 1-12 Final exam (FAS)
Assessment
100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%0)

40% Final exam (4 sets of written assignments, each assignment includes 2 cases and
computer multiple choice tests)

60% Continuous assessment:

10% Participation in the discussion

10% Participation in the role play

10% Test (multiple choice, computer)

20% Essay (written)

10% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

. Introduction and Integration

. The Supply Chain Management Concept

. Logistics & Information Technology

. Protective Packaging and Materials Handling

. Transportation

. Distribution Centre, Warehouse and Plant Location

. Inventory Management and Warehousing Management

. Procurement and International Logistics

. Organizing, Analyzing and Controlling Logistics Systems

O©CoOoO~NO O WDN P

Literature

Language of teaching Ukrainian
Compulsory reading
1. KpukaBcokuii €. JloricTuka Ta ymnpaBliHHS JaHIforaMM nocTaBok: HaBdu. mociOHMK /
€. Kpukapcekuit, O.Iloxunpuenko, M. ®@eptu. — JIbBiB: BunaBauiirBo JIbBIBCHKOT MOMTEXHIKH,
2017. - 844 c.
2. ExonomMika norictuku: HaBuanbHuii mociOHuk / 3a 3ar. pea. €. B. Kpukascekuii, O. A.
INoxunbuenko. — JIbBiB: BumaBuunrso JIbBiBchKOI momtexHikh, 2014. — 640 c.
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Recommended reading

1. Jlorictuka: Teopist Ta mpakTuka: HaBd. 1mocid. / B.Kucnuii [Ta iH.]; M-BO OCBITH 1 HAyKH
VYkpainu, Cymcbkuii nepx. yH-T. — K.: Llenatp yu6oBoi miteparypu, 2010. — 359 c.

2. Opranizaiist Ta IPOEKTYBaHHS JIOTICTUYHUX cucteM: miapyunuk / M. I1. /lenucenko [ta
iH.]; 3a pen. M. II. [lenucenka [Ta iH.]; M-Bo ocBiTH 1 Hayku YKpainu, KuiBcbkuii Hall. yH-T
TEXHOJOTiH Ta Au3aiiHy, Ham. Tpancnopt. yH-T, Cymcbkuii Han. arpapuuii yH-T [Ta iH.]. — K.:
LlenTp yuboBoi niteparypu, 2010. — 333 c.

3. Martin Christopher Page (2016). Logistics & Supply Chain Management (5th Edition),
FT Press, 328 p.

4. John Mangan, Chandra C. Lalwani (2016). Global Logistics and Supply Chain
Management (3rd Edition), Wiley, 416 p.

Language of teaching English
Compulsory reading

1. Martin Christopher Page (2016). Logistics & Supply Chain Management (5th Edition),
FT Press, 328 p.

2. David B. Grant, Alexander Trautrims, Chee Yew Wong (2017). Sustainable Logistics
and Supply Chain Management: Principles and Practices for Sustainable Operations (2
edition), Kogan Page, 300 p.

Recommended reading

1. Hans-Jiirgen Sebastian, Phil Kaminsky, Thomas Miiller (2015). Quantitative Approaches
in Logistics and Supply Chain Management: Proceedings of the 8th Workshop on Logistics
and Supply Chain Management (Lecture Notes in Logistics), Springer, 205 p.

2. Wolfgang Kersten (2014). Innovative Methods in Logistics and Supply Chain
Management, epubli GmbH, 600p.

3. John Mangan, Chandra C. Lalwani (2016). Global Logistics and Supply Chain
Management (3rd Edition), Wiley, 416 p.
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https://www.amazon.com/Martin-Christopher/e/B001H6Q9AQ/ref=ntt_dp_epwbk_0
https://www.amazon.com/Martin-Christopher/e/B001H6Q9AQ/ref=ntt_dp_epwbk_0
https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=Hans-Jürgen+Sebastian&text=Hans-Jürgen+Sebastian&sort=relevancerank&search-alias=digital-text
https://www.amazon.com/s/ref=dp_byline_sr_ebooks_2?ie=UTF8&field-author=Phil+Kaminsky&text=Phil+Kaminsky&sort=relevancerank&search-alias=digital-text
https://www.amazon.com/s/ref=dp_byline_sr_ebooks_3?ie=UTF8&field-author=Thomas+Müller&text=Thomas+Müller&sort=relevancerank&search-alias=digital-text
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Wolfgang+Kersten&text=Wolfgang+Kersten&sort=relevancerank&search-alias=books

MARKETING RESEARCH

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 7/14 weeks, Olena Krasovska, 120 hours (28 h.
English 42 hours in 4 | Mandatory Ph.D. (Candidate of lectures, 14 h.
class Science), Associate seminars/practical,
Course paper: Professor 78 h. self-study
1 ECTS credit time)
Course paper: 30
hours
Course aims:

The students mastered the theoretical principles of organization and conducting marketing
research; possess abilities and skills of independent planning, design and implementation
process of collecting marketing information in key areas of marketing research.

Learning outcomes

On completion of the course, students will be

Teaching methods,

teaching and learning

activities

Forms of
assessment
(continuous

able to: assessment CAS,
final assessment
FAS)
1) determine the need for marketing | Interactive lecture, case | Participation in the
research in the analysis of various aspects of | study, discussion, discussion,

marketing management and decision making;

2) define methods and technology of
marketing research which are needed in

competitor

analysis,

market,

product,

consumer, advertising effectiveness, etc.;

3) design programs and questionnaires for
surveys of consumers;

4) analyze marketing research information

to find

reserves

the

marketing of the company.

Learning outcomes 1-4
Learning outcomes 1-4

improvement  of

solving problem, role
play

Interactive lecture, self-
study activity, practical

classes, panel
discussion,

brainstorming, research

in the topic of the
course paper

Lecture, self-study
activities, discussion,
role play, case study in
small groups

Problem lecture, self-
study activities, data
analysis using
appropriate software,
discussion

participation in the
role play, essay, test
(CAS)

Participation in the

discussion and
brainstorming,
essay, test,

presentation (CAS)

Presentation,
participation in the

discussion, test
(CAS)

Participation in the
discussion,  essay,
test, report,

presentation (CAS)

Final exam (FAS)
Course paper (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment

(60%)

40% Final exam (6 sets of written assignments, each assignment includes 2 essays and
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computer multiple choice tests)

60% Continuous assessment:

10% Participation in the discussion

15% Test (multiple choice, computer)

15% Essay (written)

10% Presentation (oral, multimedia)

10% Report

Course paper is evaluated separately and its score is not included into the course final grade.
Successful completion of the course paper is a prerequisite for student’s admission to final
examination.

Contents

Thematic structure of the course:

Module 1. Marketing research at the company management system
The information providing of the management system and the role of market research in the
marketing structure

The marketing research process

Module 2. Research methods and analysis of marketing information
Classification of research methods

Desk research and observation as quantitative methods of data collecting
Interviews and questionnaire in marketing research

Experiments in marketing research

Sampling process in marketing research

Analyze and interpret the marketing data

Reporting: preparing and presentation

Module 3. The main directions of marketing research

Marketing research of micro- and macro marketing environment
Research of competitive environment and competitors of the company
Research market capacity and determination of market segments
Marketing research of consumers, their motivations, consumer behavior
Market research of firm image and staff

Research of advertising effectiveness

Literature
Language of teaching Ukrainian
Compulsory reading

1. ITonropak B. A., Tapanenko 1.B., KpacoBceka O.FO. MapkeTuHrosi gociimkenss: Hagy.
nocionuk / B.A. Tlontopak, [.B. Tapanenko, O.FO. Kpacoscrka; Kuis: LlenTp HaBuambHOT
aiteparypu, 2014. — 342 c.

2. 3o3yneB A.B., ConnneB C.A. MapKeTHHTOBbIE HCCIIEIOBAHUS: TEOPHUS, METOHOJOTHUS,
cratuctuka: Yueb. mocodue / A.B. 303ynes, C.A. Conunes; Poibapu. — M., K.: 3nanns, 2008.
—643c.

Recommended reading

1. bepesun U.C. Mapketunrossie uccienoBanus. Uucrpykius no npumenenuto / . C.
bepesun; U3znarensctBo: Opaiit, 2012. — 384 c.

2. Kopueesa U.E. MapketuHroBsie uccienoBanus: yaeoHoe mocodue / U. E. Kopnaeesa, H.
b. Cadpponosa; U3narensctBo: Jamkos u Ko, 2019. —296 c.

3. KopotkoB A.B. MapkeTnHTOBBIE HCCIENOBaHMSA: y4eOHUK sl OakamaBpoB / A.B.
Koportkos; 2012. — 596 c.

4. MapketunroBble uccienoBanus: yueouuk s CIIO / nmox o6ur. pen. O.H. Pomanenkosa.
— M.: FOpaiir, 2016. - 315 c.

5. MapkeTuHroBBI€ HCClIeIoBaHus: yaeOHuK it By30B / O.M. Urpynosa, E.B. Manakoga,
ST llpuma. — C.-I1.: Iurep. — 2017. — 224 c.

6. Tropur JI.B. Mapkerunrossie uccienoanus / JI. B. Tropun; M3nmatensctBo: FOpaiir,
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2013. -352 c.

7. Market Research in Practice. An introduction to gaining greater market insight (3d
edition) / Paul Hague, Matthew Harrison, Julia Cupman and Oliver Truman. — Kogan Page
Limited. — 2016. — 382 p.

8. Basic Marketing Research. Building Your Survey / Scott M. Smith and Gerald S.
Albaum. -Qualtrics Labs, Inc. — 2013. — 296 p.

9. Marketing Research: Tools and Techniques /Nigel Bradley. Oxford University Press; 3rd
Edition, 2013. 552 p.

Language of teaching English
Compulsory reading

1. Market Research in Practice. An introduction to gaining greater market insight (3d
edition) / Paul Hague, Matthew Harrison, Julia Cupman and Oliver Truman. — Kogan Page
Limited. — 2016. — 382 p.

2. Basic Marketing Research. Building Your Survey / Scott M. Smith and Gerald S.
Albaum. -Qualtrics Labs, Inc. — 2013. — 296 p.

Recommended reading

1. Al in Marketing, Sales and Service. How Marketers without a Data Science Degree can
use Al, Big Data and Bots / Peter Gentsch. - Palgrave Macmillan. — 2019. - 271 p.

2. A Concise Guide to Market Research. The Process, Data, and Methods Using IBM SPSS
Statistics (2d edition) / Marko Sarstedt, Erik Mooi. — Springer. — 2014. — 347 p.

3. Predictive Marketing. Easy Ways Every Marketer Can Use Customer Analytics and Big
Data / Omer Artun, Dominique Levin. — Wiley. — 2015. — 247 p.

4. Marketing Research: Tools and Techniques /Nigel Bradley. Oxford University Press; 3rd
Edition, 2013. 552 p.

5. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.
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MARKETING COMMUNICATIONS

Language | Semester / | ECTS credits/ | Course Coordinator | Student workload
of Duration Type of course
teaching (mandatory,
elective)
Ukrainian, | 7/14 weeks, Svitlana Yaremenko, 135 hours (28 h. lectures,
English 42 hoursin | 4,5/ Mandatory PhD (Candidate of 14 h. seminars/practicals,
class/ Science), Associate 93 h. self-study time)
Professor
Course aims:

Students will gain the ability to master knowledge and skills formation of marketing
communication policy of modern enterprises, as well as the use of tools of marketing
communication in professional activities.

Learning outcomes Teaching methods, Forms of assessment
teaching and (continuous assessment
On completion of the course, students will | learning activities CAS, final assessment
be able to: FAS)
1) plan marketing communication mix | Lecture, practical Case study, presentation,
depending on the type of activity; classes, case study, test, project (CAS)

self study work,
supervised project
2) monitor for individual | work Report, test, group
communications; Lecture, practical presentation (CAS)
classes, self study
work, desk research,

field research Group presentation, project
3) make basic communication | Lecture, practical (CAS)
documents; classes, workshop,
internet search, self
study work Project, presentation
Lecture, practical (CAS)
4) develop marketing communications | classes, workshop,
budget; supervised project
work Case study, test,

presentation (CAS)
5) choose effective communication with | problem lecture,

consumers. practical classes, case _
Study’ se|f-study Mid term control (CAS)
_ activities _
Learning outcomes 1-3 Final exam (FAS)

Learning outcomes 1, 4-5

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (5 sets of written assignments, each assignment includes analytical problem
solving, an essay and computer multiple choice tests)

60% Continuous assessment:

10% Test

20% Presentation (oral, multimedia)

10% Case study

20% Project
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Contents

Thematic structure of the course:

Module 1. Basic concepts in the theory of marketing communications
Communication in the marketing system

The classification concepts in marketing communications

Module 2. Theoretical, practical and organizational aspects of marketing communications
Advertising goods

Promotion

Work with the public (public relations)

Advertising at the point of sale (merchandising)

Direct marketing

Personal selling

Company marketing communications

Literature
Language of teaching Ukrainian
Compulsory reading

1. Ilpumak T.O. MapkerunroBa nositika komyHikaniid / T.O. Ilpumak — K.: Arika, Enpsra-H,
2009. — 328 c.

2. MapkeTHHroBi KOMYHIKallii: HaB4aibHO-MeToMu4YHui mocionuk / 1.B. Koponb. — YMans:
Bizasi, 2018. — 191 c.

Recommended reading

1. Hi6poBa T.I'. MapkeTuHroBa MOJITHKAa KOMYHIKaIliid: cTpaTerii, BITUM3HSIHA NPAKTHKA:
HaByanbHui ociouuk/ T.I'. Jlioposa. — K.: Jlipa-K, 2009. — 320c.

2. bparko O.C. MapkeTuHroBa nojiTuka KoMmyHikamii: Hapuanbuuii nociOHuk. - TepHOMiNIb:
Kapt-6manm, 2006. - 275 c.

3. bnaangen P. D¢dexTuBHble OM3HEC-KOMMYHHMKAIMM: NPUHLUIB W HPAKTUKA B 3IOXY
nHpopmanuu / P. brangen - CII6.: [Tutep, 2000.

4. Koponbko B.I'. [Tabmik pineHinH3: HayKOBI OCHOBH, MeToauKa, npakTtuka / B.I' Koponbko. —
K.: Cxap0u, 2001. — 399 c.

5. bepuer JI)x. MapkeTHHIOBble KOMMYHHUKAIIMK: UHTErpupoBaHHbIi nmoaxon / Jix.bepuer, C.
Mopuaptu. — CII16.: ITutep, 2001. — 864c.

6. SApemenko C.C. EdexTi MapKeTHHIOBOro KOMYHiKaliifHOro BIUIMBY Ha crnoxusayiB / C.C.
SApemenko // ExoroMiuaui HOOemiBebkuit BicHUK 2014. No 1 (7). — C.516-525.

7. Tapanenko L.B., fIpemenko C.C. IHHOBa1iiiHa TpaHchopMallisi KOMIUIEKCY MapKETHHIOBUX
KOMYHIKalii B ymoBax miobamzamii / 1.B. Tapanenko, C.C. fpemenko // ExoHOMIuHUi
HoOemiBchkwmii BicHUK. 2016. Ne 1 (9). — 280 c. — C. 207-217.

Language of teaching English
Compulsory reading
1. Steve Bird (2004) Marketing Communications. - Juta and Company Ltd, 2004 — 578 p.
2. Lynne Eagle, Barbara Czarnecka, Stephan Dahl, Jenny Lloyd (2014). Marketing
Communications. - Routledge, 2014. — 428 p.
3. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.

Recommended reading
1. Yeshin Tony. Integrated Marketing Communications . Gardners Books
2. Pelsmacker de P., Geuens M.,J. Van Den Bergh. Marketing Communications (2013).
Pearson Education Limited, 2013, 640 p.
3. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.



https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Steve+Bird%22
https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Lynne+Eagle%22
https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Barbara+Czarnecka%22
https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Stephan+Dahl%22
https://www.google.com.ua/search?hl=ru&tbo=p&tbm=bks&q=inauthor:%22Jenny+Lloyd%22
https://www.litmir.me/a/?id=127519
https://www.rahvaraamat.ee/a/authors/patrick-de-pelsmacker/149721/ru
https://www.rahvaraamat.ee/a/authors/maggie-geuens/556149/ru
https://www.rahvaraamat.ee/a/authors/joeri-van-den-bergh/21130/ru
https://www.rahvaraamat.ee/s/vendor/PEARSON+EDUCATION+LIMITED/ru
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MARKETING OF INDUSTRIAL ENTERPRISE

Language of | Semester / ECTS credits / Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian 7 1 14 weeks, Tetiana Mishustina, 135 hours (28 h.
English 42 hours in 4,5 [ Mandatory PhD (Candidate of lectures, 14 h.
class Science), Associate | seminars/practical, 93 h.
Professor self-study time)

Course aims are

to ensure that the students have mastered the basics of the supply process on the industrial market,
and important components of industrial marketing, as well as to be able to apply the acquired

knowledge in their future career.

Learning outcomes

On completion of the course, students will be able
to:

Teaching
methods, teaching
and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment

1) form a marketing mix of the industrial
company;

2) conduct market research of the industrial
market;

3) calculate the sale price of the industrial
goods;

4) select market channels for industrial goods;

5) research competition and market conditions
of industrial goods;

6) plan and implement marketing activities in
the industrial market.

Learning outcomes 1-6

Lecture, practical
classes, discussion,
workshop
Practical classes,
self-study activity,
project work
Lecture, practical
classes, solving
problems

Lecture, practical
classes, solving
problems, internet
search, self-study
activities

Problem lecture,
self-study
activities, case
study in small
groups

Problem lecture,
practical classes,
workshop, project
work

FAS)
Participation in  the
discussion, group
presentation (CAS)
Research project,
presentation (CAS)
Solving problems
assessment (CAS)
Participation in  the
discussion, essay,
solving problems
assessment (CAS)
Presentation (CAS)
Participation in  the

discussion, essay, project
(CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
40% Final exam (4 sets of written assignments, each assignment includes 2 essays and solving

problems)

60% Continuous assessment:
10% Participation in the discussion
10% Solving problems

10% Essay (written)

10% Presentation
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20% Project

Contents

Thematic structure of the course:
. The essence of the problem and trends of industrial marketing.
. Industrial Marketing Strategy of certain goods.
. Markets Industrial Products and features of marketing activities.
. Competition in the industrial market.
. Market research of an industrial plant.
. The market of industrial products.
. Segmentation of the market.
. Marketing in the field of procurement of industrial goods.
. Management distribution and marketing of finished products. Planning and regulation of sales of
stocks.
10. Trading Policy and product range Management.
11. Pricing policy. Management distribution and marketing of finished products.
12. Communicative policy of industrial enterprises.
13. Planning, monitoring, analysis and the effectiveness of marketing activities.

O©oOoO~NOoO Ok WN -

Literature

Language of teaching Ukrainian

Compulsory reading

1. Ocnay, O. ®@. [IpomucnoBuit mapkeTunr: miapyynuk st BH3 / O.®. Ocnau, B.I1. [Tnmumayk,
JLIL. KoBanenko. — Kuis: Llentp yu6oBoi miTepatypu, 2016. — 363 c.

2. boituyk 1. B MapkeTuHT MpOMHUCIIOBOTO MiANMpUEMCTBA. [TekeT]: HaBd. moci0. / I. B. Boituyk, A.
. Imutpis — K. : «Jentp yuboBoi ditepatypu», 2014. — 360c.

Recommended reading

1. banaGanosa JI.B. Mapkerunr nianpuemcTtBa. HaBuaneuuii nocionuk. — Kuis: Llentp y4u6oBoi
mireparypu, 2019. - 619c.

2. becr P. Mapkerunr ot norpedureist. — M.: Mann, iBanoB u ®epbep, 2018. 696 c.

3. Konorunos E.A. [Ipogaxu b2b. 101+ keiic. — CII0.: [Tutep, 2019. — 208 c.

4. Kymap Hupmans. [Iponasis! nenHoctu. Kak 100uThCs yBenuueHus MpoJaxk Ha peiHkax B2B,

He mnpuberas k cHmwkeHuto nen/ Hupmana Kymap, Dxeiimc A.Hopyc.- UsmarensctBo: I'peBrion
[Tabmummep, M. 2009, 240 c.

5. Makneiin P. Mapketunrossie uccienoBanus B cgepe B2B / P. Makneiin.- U3narenscTBo:
bananc busnec-bykc, 2007, - 432c.

1. Munert C. Mapkerunr B2B u npombinuienssiit Openaunr. — M.: Jlnanexktuka / Bunbsmc,
2019.—- 208 c.

7. Crapoctina A. O. IIpomucnosuii mapketusr: [linpyunuk / A.O. Crapocrina, A.O. [mirau, B.A.
KpaBuenko.— 3Hnanns.- K., 2005.

8. ¥a6cTep @penepuk. OCHOBBI TPOMBINIIEHHOTO MapkeTuHTa/ @penepuk Yaoctep.-Uza. Jom
['pebennuxoBa, M.: 2005,- 416c.

9. YepnsiieBa A.M. Ilpombinuienssblil (b2b) MapKeTUHT: y4eOHUK U TPAKTUKYM IS
OakanaBpuaTa 1 Mmaructpatypsl / A.M. Uepnsiesa, T.H. SIky6oBa. — M.: FOpaiit, 2019. — 433 c.

10. SActpemcbka O.M. Bpenin npoMUCIOBUX MIANPUEMCTB: (OPMYBaHHS Ta €PEKTUBHICTh
Bukopuctanns / Slcrpemcbka O M., Timonin O.M., Timonin K.O. Monorpadis. — X.: Bun. XHEY,
2013. — 244 c.

11. Shepherd L. Market Smart: (2012). How to gain customers and increase profits with B2B
marketing. — 177 p. Online. https://www.pdfdrive.com/how-to-gain-customers-and-increase-profits-
with-b2b-marketing-e33636525.html

12. Peters L. D., Markus Vanharanta, Andrew D. Pressey, Wesley J. Johnston (2013).

Theoretical developments in industrial marketing management: Multidisciplinary perspectives.
Online:https://www.researchgate.net/publication/256720248 Theoretical developments_in_industrial



https://www.researchgate.net/profile/L_Peters2
https://www.researchgate.net/scientific-contributions/2017360535_Markus_Vanharanta
https://www.researchgate.net/scientific-contributions/13303717_Andrew_D_Pressey
https://www.researchgate.net/profile/Wesley_Johnston2
https://www.researchgate.net/publication/256720248_Theoretical_developments_in_industrial_marketing_management_Multidisciplinary_perspectives
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_marketing_management_Multidisciplinary_perspectives

Language of teaching English
Compulsory reading
1. Shepherd L. Market Smart: (2012). How to gain customers and increase profits with B2B
marketing. — 177 p. Online. https://www.pdfdrive.com/how-to-gain-customers-and-increase-profits-
with-b2b-marketing-e33636525.html
Recommended reading

1. Frederick E., Webster Jr. (1995). Industrial Marketing Strategy, 3 edition, Wiley, 384 p.

2. Laura Johanna Oberle. Servitization of Industrial Enterprises through Acquisitions: A Success
Story - Springer — Switzerland, 2020

3. Saavedra Claudio A. The Marketing Challenge for Industrial Companies. Advanced Concepts
and Practices- Springer — Switzerland, 2016, - 423p.

4. Peters L. D., Markus Vanharanta, Andrew D. Pressey, Wesley J. Johnston (2013). Theoretical
developments in industrial marketing management: Multidisciplinary perspectives. Online:
https://www.researchgate.net/publication/256720248 Theoretical_developments_in_industrial_market
ing_management_Multidisciplinary_perspectives

5. Richard E Plank, David A Reid, J David Lichtenthal. Fundamentals of Business Marketing

Research. Routledge, 2020 r. — 312 p.



https://www.researchgate.net/publication/256720248_Theoretical_developments_in_industrial_marketing_management_Multidisciplinary_perspectives
https://www.researchgate.net/profile/L_Peters2
https://www.researchgate.net/scientific-contributions/2017360535_Markus_Vanharanta
https://www.researchgate.net/scientific-contributions/13303717_Andrew_D_Pressey
https://www.researchgate.net/profile/Wesley_Johnston2
https://www.researchgate.net/publication/256720248_Theoretical_developments_in_industrial_marketing_management_Multidisciplinary_perspectives
https://www.researchgate.net/publication/256720248_Theoretical_developments_in_industrial_marketing_management_Multidisciplinary_perspectives
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INTERNATIONAL MARKETING

Language of | Semester/ ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 7/14 weeks, Iryna Taranenko, 135 hours (28 h.
English 42 hours in 4,5/ Mandatory | Doctor of lectures, 14 h.
class Science, seminars/practical, 93
Professor h. self-study time)
Course aims:

Students will have gained comprehensive knowledge about the topic, have an ability to analyze
complex data, evaluate theories and concepts, provide solutions to problems in international

marketing activity of the enterprise.

Learning outcomes Teaching Forms of assessment

methods, (continuous

On completion of the course, students will be able | teachingand | assessment CAS, final

to: learning assessment FAS)
activities

1) classify and generalize information, make | Lectures, Participation in the

references and  overviews connected with | seminars,  self- | seminar/  discussion

professional activity issues; edit and review texts as | study  activity, | (CAS)

well as make their summaries; internet search

2) define modern forms of international marketing | Lectures, Essay, tests (CAS)

activities, evaluate effectiveness of international
marketing activity of the company;

3) analyze the international marketing environment,
evaluate the influence of international marketing
environment to expected company’s
internationalization results and risk opportunities;

4) determine the forms the international market entry
and the best international marketing strategies for the
company;

5) work out efficient economic solution options,
develop proposals for product, pricing, distribution
and communication policy on international market
that orientate the company to meet the needs of
international customers while making a profit;

6) retrieve and utilize relevant information from
appropriate sources e.g. textbooks, newspapers,
business magazines and selected journals, websites,
databases;

7) demonstrate relevant practical, academic and
subject specific skills e.g. group work, academic
referencing and bibliography search.

practical classes,
discussion on the
basis of lecture
materials and
students’ reading
Lectures,
practical classes,
guided
independent
study, writing
essay

Lectures,
practical classes,
case study
Practical classes,
case study,
workshop

Self-study
activity, internet
search, writing

essay

Writing  essay,
presentation  in
small groups

Essay,  presentation,
tests (CAS)

Participation in the
discussion, case study

(CAS)

Peer small  group
presentation, case
study (CAS)

Essay, individual

presentation (CAS)

Peer small group
presentation, essay
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Learning outcomes 1-7 Final exam (FAC)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (4 sets of written assignments, each assignment includes 2 essays and
analytical task)

60% Continuous assessment:

10% Participation in the seminar / discussion

20% Case study

10% Test (multiple choice, computer)

10% Essay (written)

10% Presentation (oral, multimedia)

Contents

Module 1. The essence and content of international marketing activities
The theoretical basis and content of international marketing
International marketing environment

International market research

The choice of foreign markets and models entering the foreign market
International marketing strategies

Module 2. International Marketing Mix

Product policy at international market

International distribution channels

International marketing communications

International pricing

Organization of international marketing at the enterprise

Literature
Language of teaching Ukrainian
Compulsory reading
Compulsory reading
1. MixHapoaHUil MapKeTUHT: HaBY. mociOHUK. Bun. 2-re / 3a pen. Kozaka FO.I'., Cmuuka
C., Jlirouenko [.JI. — K.: LlenTp yuboBoi mitepatypu. 2014.
2. UYepnoma3 I1.0. Mixnapoauuii mapkeTusr: Hapy. noci6n/ I1.O. Yepnomas. — K.:
AxanemBugas, 2010. — 272 c.
3. Axymuu M.JI. MexxayHapoaHblii MapKeTUHT: yueOHUK / MuHck: Bpiiik., 2007.

Recommended reading

1.  Sak Onkvisit and John Shaw (2007) International Marketing. Analysis and Strategy,
4th ed. Routledge, NY-London; Taylor & Francis e-Library.

2.  Kanimenko O. JI. MixkHapogHHUI MapKETHHT Y TiSUTBHOCTI YKPaiHCHKUX ITiITPUEMCTB /
O. JI. Kanimenko. — K.: 3uanns, 2007. —446 c.

3. Tloprep M. KorkypeHTHOE penmyIiecTBO. Kak JOCTHYB BBICOKOTO pe3yibTaTa u
obecrneunTs ero ycroiunBocts. M.: Anbnuna [Tabnumep, 2016.

4. Tapanenko [.B., CaberoBa A.M. ComiokyasTypHHil Npodiab KpaiHU SK IHCTPYMEHT
MiKHapoHoro MapketuHry / [appactpykrypa pusky. — 2017. — Bum. 10. [EnexrponHuii pecypc]
— Pexxum nmoctymy: http://www.market-infr.od.ua/journals/2017/10_2017_ukr/8.pdf

5. Tapanenko [B., Spemenko C.C. IuHoBamiiiHa TpaHchopMalliss KOMIUIEKCY
MapKeTUHTOBUX KOMYHIKalliil B ymoBax riobanizauii / EkoHoMiuHHMN HOOETIBCHKHM BICHUK: 30.
Hayk. np. — J{HinponerpoBcrk: JHimponerp. yH-T iM. Anbppena Hobemnsa. — 2016. — Nel (9). — C.
207-217.



http://www.management.com.ua/books/vydav.php?id=84
http://www.market-infr.od.ua/journals/2017/10_2017_ukr/8.pdf
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6. The Hofstede Centre: https://www.hofstede-insights.com/product/compare-countries

7. The Worldwide Governance Indicators 2019
https://info.worldbank.org/governance/wgi/#home

8.  The World Bank: Doing Business 2020: http://www.doingbusiness.org/

Language of teaching English
Compulsory reading

9.  Sak Onkvisit and John Shaw (2007) International Marketing. Analysis and Strategy,
4th ed. Routledge, NY-London; Taylor & Francis e-Library.

10. International Marketing Tutorial. Tutorialspoint. Online. Mode of access:
https://www.tutorialspoint.com/international_marketing/international_marketing_introduction.htm

Recommended reading

11. Michael R. Czinkota and llkka A. Ronkainen (2007). Intenational marketing, South-
Western, Cengage Learning.

12. Philip R. Cateora, Mary C. Gilly, John L. Graham (2011). International Marketing,
15th ed. McGraw-Hill, NY, 2011.

13. Isobel Doole, Robin Lowe (2008). International Marketing Strategy. Analysis,
Development and Implementation, 5™ ed. South-Western, Cengage Learning.

14. The Hofstede Centre: https://www.hofstede-insights.com/product/compare-
countries

15. The Worldwide Governance Indicators 2019

https://info.worldbank.org/governance/wgi/#home
16. The World Bank: Doing Business 2020: http://www.doingbusiness.org/



https://www.hofstede-insights.com/product/compare-countries
https://info.worldbank.org/governance/wgi/
http://www.doingbusiness.org/
https://www.hofstede-insights.com/product/compare-countries
https://www.hofstede-insights.com/product/compare-countries
https://info.worldbank.org/governance/wgi/
http://www.doingbusiness.org/

CONSUMER BEHAVIOR

Language | Semester / | ECTS credits/ | Course Coordinator | Student workload

of Duration Type of course

teaching (mandatory,

elective)

Ukrainian | 8 /8 weeks, Iryna Taranenko, 105 hours (24 h.
32 hoursin | 3,5/ Mandatory Doctor of Science, lectures, 16 h.
class Full Professor seminars/practical,

65 h. self-study
time)

Course aims:

Students will obtain comprehensive theoretical knowledge on marketing research of
consumer behavior, methods of interaction with customers on the market and influence on
consumer behavior as well as practical skills on how to use these methods to achieve the
goals of the organization by research and satisfaction customer needs in modern conditions.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)

1) demonstrate deep knowledge of | Lecture, seminars, self- | Participation in the
theoretical and methodological foundations | study activities discussion,  essay
of consumer behavior and its importance in (CAS)

a market exchange;

2) be critically aware of main arguments | Lecture, seminars, self- | Presentation, essay
of major theories of consumer behavior; study activities (CAYS)

3) evaluate the model of consumer | Practical classes, Peer small group

decision-making,

problems in

decision-making;
4) identify the impact of internal and

provide solutions to
forming the consumer

external  determinants of  consumer
behavior;
5) understand psychographic

characteristics of consumer decision-
making and their practical application for
identify consumer profile, make the market
segmentation based on psychographic
modern systems;

6) draw conclusions on impact the
environment factors on consumer behavior;

7) analyse the way in which marketing
instruments affect the consumer behaviour;

8) identify and analyze current trends on
Ukrainian consumer behavior, their impact
on the market situation.

Learning outcomes 1-8

workshop

Lecture, practical
classes, case study

Lecture, practical
classes, self-study
activities, work in pairs
to solve problems

Lecture, case study,
workshop

Practical classes, self-
study activities
Lecture, self-study
activities, presentation
in small groups

presentation (CAS)

Case study, essay
(CAS)

Essay, practical
skills assessment /
exercise (CAS)

Case study,
presentation (CAS)
Essay, presentation
(CAS)

Essay, case study,
presentation (CAS)

Final exam (FAC)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment
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(60%0)

40% Final exam (4 sets of written assignments, each assignment includes 2 essays and
computer multiple choice tests)

60% Continuous assessment:

10% Participation in the discussion / workshop

10% Case study

20% Essay (written)

20% Presentation (oral, multimedia)

Contents

Module 1. Theoretical bases of consumer behavior

Consumer behavior in an economic exchange

Scientific approaches to the analysis of consumer behavior

The process of making consumer decisions

Module 2. Determinants of consumer behavior in the consumer and industrial markets
Internal factors of consumer behavior

The impact of external environment on consumer behavior

Behavioral reactions of customers

Specific features of organizational consumer decision-making process

Module 3. Modern methods of research and technologies of influence on consumer
behavior

Marketing tools of influence on consumer behavior

Modern methods of consumer behavior research

Specific features of Ukrainian consumers

Literature
Language of teaching Ukrainian
Compulsory reading

1. Oxmannep M.A. TloBeninka cnokuBada: HaBd. nocioHuk / M.A. Oxnanzep, 1.0.
XKapcobka; — K.: HHJI, 2017. — 208 c.

2. Jlapina f.C. IloBenminka crnokuBaya: HaB4u. nocionuk / S1.C. Jlapina, A. B.
Psa0unk; — K.: Axkanemis, 2014, — 224 c.

Recommended reading

1. bmkyan J1. [MoBenenue norpedureneit/ JI. baakyan, I1. Munnapn, x. Dumken;
ITutep — CII6., 2007. — 624 c.

2. 3o3yneB A.B. IloBenenne norpedutens / A.B. 3o3ynes; — K.: 3nanns, 2004. —
364 c.

3. Ilpoxonenko O.B. IloBeninka cnoxkupayiB: HaB4. nociOHuK / O.B. [IpokomneHko,
M.IO. Tposn; K.: Llentp yuOooi mitepatypu, 2008. — 176 c. Enekrponna Bepcis
http://pidruchniki.com/16250212/psihologiya/povedinka_spozhivachiv

4. CepreeB A.M. IloBenenue notpedbureneit: yueObHoe mocobue. IlomHblil Kypc
MBA / AM. Ceprees, E.A. Boituenko; M.: Dxcmo, 2006. — 320 c.

5. Conomon, Maiikn P. IloBenenue norpedurens. MckyccTBo u Hayka 1moOex1aTh
Ha peiake/ M.P. Conomown;— CII16.: OO0 “InaCodTiOIT”, 2003. —784 c.

6. Crpammnceka JI.B. TloBeninka cnokuBadiB. KOHCHEKT JEKIliii JUisi CTYACHTIB
cnenianbHOcTi «Mapkerunr» / JI.B. Crpamuncska; EKOMEH — K., 2010. — 101 c.

7. Tapanenko 1.B. MapkeTHHIOBO€ HCCIIEI0OBAaHNE MOKYNATEIBCKUX TPEATIOUTEHUI
IpHu BeIOOpE mpeanpuatuil posHuyHou Toproenu / Tapanenko U.B., ®ecyn M.H., Pycuna
M.A. // Akapemiunuii ornsan. — 2012, - Nel (35). - C 131 — 137.

8. Consumer Behavior: Building Marketing Strategy (14" Edition). By David
Mothersbaugh and Delbert Hawkins and Susan Bardi Kleiser and Roger Best. McGraw-
Hill, 540 p.

9. Hayden Noel (2016) Consumer Behavior. AVA Academia. -178 p.
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Language of teaching English
Compulsory reading
1. Michael Solomon, Gary Bamossy, Soren Askegaard, Margaret K. Hogg (2013)
Consumer Behaviour: A European Perspective. 5" ed., Pearson, 701 p.
2. Gordon R. Foxall (2014). Consumer Behaviour: A Practical Guide Routledge. 210 p.
3. Parsons E., MacLaran P. (2009). Contemporary issues in Marketing and Consumer
Behavior. Elsevier. — 232 p.
Recommended reading
1. Consumer Behavior: Building Marketing Strategy (14™ Edition). By David
Mothersbaugh and Delbert Hawkins and Susan Bardi Kleiser and Roger Best. McGraw-
Hill, 540 p.
2. Hayden Noel (2016) Consumer Behavior. AVA Academia. -178 p.
3. Understanding Consumer Behavior (2014). Rai Technology University. 326 p.
4. Barden Ph. (2013). Decoded. The Science Behind Why We Buy Wiley, 290 p.
5. Maison D. (2019) Qualitative marketing research: understanding consumer
behaviour Routledge. 247 p.
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https://www.pdfdrive.com/search?q=Margaret+K.+Hogg
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MARKETING PRICE FORMATION

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of Duration Type of course
teaching (mandatory,
elective)
Ukrainian, | 8/8 weeks, | 3.5/ Mandatory Olena Krasovska, 105 hours (24 h.
English 40 hours in Ph.D. (Candidate of lectures, 16 h.
class Science), Associate seminars/practicals,
Professor 65 h. self-study time)

Course aims:

The students mastered the basic principles of marketing pricing, stages of marketing pricing,
marketing pricing strategies classification, advantages and disadvantages of their application;
possess the skills of self-determination and application of methods and approaches to the
formation of a marketing company pricing policies in the contemporary economy

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and
learning activities

Forms of assessment
(continuous
assessment CAS,
final assessment

FAS)

1) form marketing pricing strategy of | Lecture, case study, Participation in the
enterprise in the context of the overall | discussion, solving discussion, case-
objectives, directions of its activities and | problems, self-study study, essay, test
external factors; activities (CAS)

2) determine the main factors influencing | Interactive lecture, Participation in the
the pricing policy of the enterprise, and | self-study activities, debates and

explore their dynamics;

3) calculate the price by different
methods;

4) develop a set of measures to

implement the marketing pricing policy;

5) chose the company positioning with a
variety of pricing strategies;

6) develop a system of discounts and
price differentiation in the context of the
marketing pricing policy

Learning outcomes 1-6

debates, brainstorming

Lecture, practical
classes, solving
problems

Problem lecture,
practical classes, case-
study, debates, self-
study activities
Lecture, panel
discussion, self-study
activities,
brainstorming
Problem lecture, case-
study, debates, self-
study activity

brainstorming, essay,
test (CAS)
Test, exercises (CAS)

Participation in the
debates, essay, test,

presentation (CAS)

Participation in the
panel discussion test,
presentation (CAS)

Participation in the
discussion, case-
study,  presentation

(CAS)
Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment

(60%)

40% Final exam (10 sets of written assignments, each assignment includes 2 essays and

computer multiple choice tests)
60% Continuous assessment:

10% Participation in the discussion / brainstorming / debates

10% Test (multiple choice, computer)
20% Essay (written)
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10% Case study
10% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Module 1. Marketing pricing in the marketing activity management of the enterprise
The essence and role of marketing pricing in the enterprise activity
Key features prices. Types of prices

Factors of marketing pricing

Module 2. Marketing pricing tools

Market pricing strategies

Methods of pricing

Differentiation prices

Market research in the implementation of pricing policies

State regulation of pricing policy

Pricing policy for brand goods

Literature
Language of teaching Ukrainian
Compulsory reading

1. 'apkaBenko C.C. Mapkertunr: [lifpy4HuK 1S CTyA. €KOH. CIEIl. BHIL. HaBY. 3aKi. — 4.
Bu., nom. — K.: JIiopa, 2008. — 720 c.

2. I'magxkux W.B. llenoBas crparerus komnanuu. OpueHTanust Ha notpedurtens / U. B.
I'magkux. —M3garenscTBo: Beicmias mkona MmeHemrmenta, 2013, — 472 c.

3. Oxnangep M. A., Uykypna O. I1. Mapkerunrosa uinosa nomituka: [ligpyunnk / M.A.
Oxnanzep, O.I1. UykypHna. - K.: LleaTp HaBuanbHOi1 itepatypu, 2020. — 284 c.

4. IlinoyTBOpeHHs B yMoBax puHKy: HaBuanbnuit nocionuk / JI. OcrankoBa, O. JIiTBiHOB,
T. JliteinoBa, O. I[Tigropua. — K.: llentp HaBuanbHOi JiTepatypu, 2017. — 400 c.

Recommended reading

1. I'pumenko U.M. Mapketunr u nienoodpazonanue. [Ipaktuxym / U. U. I'pumenko, I'. H.
Koxyxosa, B. JI. Ky3smenko, T. M. Tumkosckas. — M3narensctBo: M3narenscTBo I'peBnosa,
2013.- 176 c.

2. Konecuuko O. B. LlinoyrBopenHs: HaBdu. moci0. / Konecaukos O. B. — 3-te Buz.,
Bumpasi. Ta fonosH. — K.: IIVJI, 2016. — 159 c.

3. OcHOBBI MapkeTHHTa: 5-¢ eBpormelickoe uznanne / @wmn Kortnep, ['apu ApmcTposr,
Beponuka Bonr, Jl)xon Connepc. — M.: Jlnanektuka, 2020. — 752 c.

4. Jluncun, U.B. IlenooOpazosanue / U. B. Jluncun. — U3narensctBo: Maructp, 2008. —
528 c.

5. Ma3zyp O.€. PunkoBe niHoyrBopeHHs:: Hauanbuuii nociOnuk / O.€. Ma3zyp. — LIVJI:
2012. — 400 c.

6. The strategy and tactics of pricing (5th Edition)/ Thomas T. Nagle, John E. Hogan,
Joseph Zale. Prentice Hall, Pierson, 2017. 300 p.

7. Tim Smith. Pricing Strategy: Setting Price Levels, Managing Price Discounts and
Establishing Price Structures Cengage Learning, 2011. — 318 p.

Language of teaching English
Compulsory reading

1. The strategy and tactics of pricing (5th Edition)/ Thomas T. Nagle, John E. Hogan,
Joseph Zale. Prentice Hall, Pierson, 2017. 300 p.

2. Jensen, Marlene. Setting profitable prices: a step-by-step guide to pricing strategy—
without hiring a consultant/Marlene Jensen. John Wiley and Sons Inc, 2013. 210 p.

3. Tim Smith. Pricing Strategy: Setting Price Levels, Managing Price Discounts and
Establishing Price Structures Cengage Learning, 2011. — 318 p.
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Recommended reading

1. Robert J. Dolan, Hermann Simon. Power Pricing: How Managing Price Transforms the
Bottom Line. Simon & Schuster Ltd, 1997. — 384 p.

2. Harry Macdivitt, Mike Wilkinson. Value-Based Pricing: Drive Sales and Boost Your
Bottom Line by Creating, Communicating and Capturing Customer Value. McGraw-Hill
Education, 2011. — 288 p.

3. Reed Holden, Mark Burton. Pricing with Confidence: 10 Ways to Stop Leaving Money
on the Table. Wiley, 2008. — 240 p.

4. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.

5. Tanner J., Raymod M.A. Marketing Principles (v.2.0). — 581 pages

83



MARKETING OF SERVICES

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 6/11 weeks, Olena Krasovska, 105 hours (22 h.
English 33 hoursin | 3,5/ Mandatory Ph.D. (Candidate of lectures, 11 h.

class Science), Associate seminars/practical,

Professor 72 h. self-study
time)

Course aims:

Student posess the theoretical principles of marketing activities in the market of services as
well as abilities and skills to design and implement marketing-mix of services company.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) conduct marketing research of demand | Lecture, practical Participation in the
in the market of services; classes, solving discussion,
problems, self-study presentation, essay,
activity test (CAS)
2) define segmentation criteria and make | Interactive lecture, Essay, test, case-
segmentation of the market of services; practical classes, self- | study (CAS)

3) choose positioning of services (services
company) at the market;

4) develop marketing mix for service
organization (company).

Learning outcomes 1-4

study activity, case
study

Lecture, case study,
solving problems, panel
discussion, self-study
activities, individual
presentation

Problem lecture,
practical classes,
debates, self-study
activity, individual
presentation

Participation in the

discussion, test,
case-study, report
(CAS)

Participation in the
debates, essay, test,
report, presentation,
(CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment

(60%)

40% Final exam (5 sets of written assignments, each assignment includes 2 essays and

computer multiple choice tests)
60% Continuous assessment:

10% Participation in the discussion
10% Test (multiple choice, computer)
10% Case-study

15% Essay (written)
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15% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Module 1. Features of services marketing

Features of marketing activities in the service sector

Evolution of services marketing as a scientific discipline
Characteristics and classification of services

Features of the services market

Marketing research of demand for services

Module 2. Marketing-mix of services industries

Product and pricing policies of services enterprises

Distribution policy in the services sphere

Promotion policy of services company

Planning and control of services marketing industries

Module 3. Branches features of the service industries marketing
Features of the marketing mix development on the educational market
Hospitality marketing industries

The marketing activities on the consulting services market
Marketing of health services industries

The marketing activities companies on the transport services market

Literature
Language of teaching Ukrainian
Compulsory reading

1. IanoBa JI. O. Mapketunr nociyr: HaB4anbHuii ociOHuk / JI.O. IBanoBa, b. b. Cemak,
O. M. BoBuanceka. — JIpBiB: BupmaBHuUNTBO JIBBIBCBKOTO TOPTrOBEIBEHO-EKOHOMIYHOTO
yuiBepcurety, 2018. 508 c.

2. bexBut I'. Ilpomatounm HeBuamme. KepiBHHMLTBO 3 cydacHOTO MapketuHry / ['appum
beksut. — K.: Kny6 cimeitnoro go3sims, 2018. — 192 c.

3. bect P. Mapketunr ot norpeburens / Pomxep bect. — M.: Mann, BanoB u ®@epbep. —
2019. - 760 c.

Recommended reading

1. KotBiubka A. A., Umuxano H. B., Boponina O. M. MapkeTHHT MOCIYT: TEKCTH JEKIIii :
HaB4Y. MOCIOHMK JIs 37100yBaviB BUIIOI OCBITH; 3a 3ar. ped. A. A. Kotsinpkoi. — X.: HDaV,
2017.— 128 c.

2. bapnen @. B3nom mapkerunra. Hayka o Tom, mouemy Mol mokymaeMm / @. bapnen. — M.
Mans, MBanoB u ®@epbep. — 2019. — 304 c.

3. JIxopmx M.JI. bepexnnBoe MPOU3BOACTBO + IecTh curM B cdepe ycayr / Maiikr JI.
Jbxopmxk. — M.: Mann, MBanoB u ®@epbep. - 2016.

4. Mann 1. Mapkerunr Ha 100% / . Mann. — M.: Mann, WBanos u ®@epbep. — 2016. —
256 c.

5. ManH 1. Mapkertunr Ha 100%: pemikc. Sk cTaTi yCHiIIHUM MEHEHKEPOM 13
mapketuHry / I. Mans. — K.: Kiny6 cimeitHoro no3simuisa. — 2018. — 240 c.

6. Mann U., Typycun Jl. [lponaet kaxxaplit! ...cOTpYIHHUK U HET TOIBKO ... / V. Mans, /1.
Typycun. — M.: Cuna Ywma [Ta6numep. — 2019. — 180 c.

7. Muponto6os I'. MED Mapxkerunr. Boponka npogax B chepe MEIUIIUHCKUX YCIYT OT S
no S/ T'. Mupomo6oB. M.: U3natensckue pemenus. — 2019.

8. Services Marketing: People, Technology, Strategy (8th edition) / Jochen Wirtz,
Christopher Lovelock. World Scientific Publishong Co., 2016. — 1239 p.

9. Services Marketing: Integrating Customer Focus Across the Firm / Valarie A. Zeithaml,
Dwayne D. Gremler, Mary Jo Bitner. — 2017. — 543 p.
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Language of teaching English
Compulsory reading

1. Services Marketing: People, Technology, Strategy (8th edition) / Jochen Wirtz,
Christopher Lovelock. World Scientific Publishong Co., 2016. — 1239 p.

2. Kimbell L. The Service Innovation Handbook: Action-oriented Creative Thinking
Toolkit for Service Organizations / L. Kimbell; BIS Publishers. — 2015. — 240 p.

3. Services Marketing: Integrating Customer Focus Across the Firm / Valarie A. Zeithaml,
Dwayne D. Gremler, Mary Jo Bitner. — 2017. — 543 p.

Recommended reading
1. Services Marketing: Concepts, Strategies and Cases (4™ edition) / K. Douglas Hoffman,
John E.G. Bateson. — Cengage Learning, 2012. — 484 p.
2. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.
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PRINCIPLES OF PSYCHOLOGY

Language | Semester / ECTS credits/ Course Student workload
of Duration Type of Coordinator
teaching course
(mandatory,
elective)
Ukrainian, | 2/14 weeks, 5/Elective Lubov Boiko, 150 hours (28 h.
English 42 hours in Associate Professor lectures, 14 h.
class seminars/practical,
108 h. self-study
time)
Course aims:

Students will have gained comprehensive knowledge about the topic, have an ability to
analyses complex data, evaluate theories and concepts, provide solutions to problems in
psychology. Students acquire knowledge of key positions of theory of psychology, basic
categories and concepts; basics of the system of knowledges, which expose psychological
essence of man, feature of the psychological phenomena; objective laws of development of
psychical properties of personality, factors which influence on its forming and development;
basics of co-operation and intercourse; psychological terms of efficiency of intercourse.

Learning outcomes
On completion of the course,
students will be able to:

Teaching methods, teaching
and learning activities

Forms of assessment
(continuous assessment
CAS, final assessment FAS)

1) classify and generalize
information, make references
and overviews connected
with  professional activity
issues; edit and review texts

as well as make their
summaries;
2) apply psychological

objective laws of analysis of
problems, connected with a
psyche functioning, psychical
processes and states;

3) analyze
features;

psychological

4) influence on the process
of organization of the studies
and education;

5) utilizes  psychological
knowledge in organization of
studies, team management
and stimulation of social
activity of personality;

Lecture, seminars/practical,
dispute

Analitical work in small
groups, role play

Discussion on the materials
of lectures

Lectures, seminars/practical,
presentations in small groups,
internet search, self-study
activities

Problem lecture, discussion

Participation in the discussion
(CAS)

Participation in the role
play(CAS)

Essay, test (CAS)

Essay, test (CAS)
Presentation

Participation in the

discussion, test (CAS)




6) demonstrate  relevant | Problem lecture, self- study Participation in the
practical, academic  and | activity, case-study discussion, case study (CAS)
subject specific skills e.g.
group  work, academic

referencing and the

production of a bibliography.

Learning outcomes 1-6 Final exam (FAS)
Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%0)

40% Final exam (4 sets of written tasks, each task includes a test or a creative task and 2
theoretical questions)

60% Continuous assessment:

20% Participation in the discussion

10% Case study (CAS)

20% Test (multiple choice, computer)

10% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Module 1. Psychology of personality
Entering into psychology

Psyche, consciousness and self-consciousness
A concept of personality in psychology
Individually typological features of personality
Emotionally volitional sphere of personality. Necessities and reasons
Concept of ,,I am conceptions”.

Module 2. Cognitive psychical processes
Attention. Feeling, perception, presentation
Memory.

Thought. Development of intellect

Literature
Language of teaching Ukrainian
Compulsory reading

1. Bacexina JI.B., ITactepuuk T.B. OcHoBu mncuxosorii Ta MiXKOCOOOBE CHIUIKYBaHHS:
HaBuabHUH nocionuk. — K., 2018. — 216 c.

2. CepreeenkoBa O. 3aransHa ncuxounoris. — K, 2019. — 296 c.

3. Pomanens B. Ocuosu nicuxosnorii. — K., 2018. — 632 c.

4. Nytkesuu T. 3aranbHa ncuxonoris. Teopernunuii kype. — K., 2019. — 488 c.

5. boiiko JL.I'. Ilcuxonorus u negaroruka. Koncnexr nexmwmii (anextp.) — JAYAH, 2019,

6. Mirina C.B. IIcuxonorus ocoductocti. — K., 2020. — 274 c.

Recommended reading
1. Mupocuyk.M, Ilcuxonorus nosHaBaTenbHbIX mpoueccos. — K., 2019. — 412 c.
2. Kynpsimosa JILA., [legaroruka u ncuxomnorus. Kparkwuii kype. — K., 2016. — 160 c.
3. Hocernko T.M. OOmmmii NCHXOJIOTHYECKUI MTpakTHKyM. — M., 2017. — 417 c.
4. Inpina H. 3aranpHa ICHXO0JIOTIS B €K3aMEHAIHUX NUTAaHHAX 1 BigmoBigsax. — K., 2018. —
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Language of teaching English
Compulsory reading
1. Cummings, J. A. and Sanders, L. (2019). Introduction to Psychology. Saskatoon, SK:
University of Saskatchewan Open Press.
2. Fundamentalsn to Psychology / Gregory G. Feist, Erika L. Rozenberg. - New York: DK,

2018.-258 p.
Recommended reading

1. Itroduktion to Psycholog: Gotewous to Mind and Behovior/ Deniss Goon, Yhon
Mitterer— Oxford University Press, 2019.
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ETHICS AND AESTHETICS

Language of Semester / ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 2/14 weeks, Hanna 150 hours
English 42 hours in 5 / Elective Shcholokova, Ph.D. | (28 h. lectures, 14
class (Candidate of h. practicals,
Science), Associate | 108 h. self-study
Professor time)
Course aims:

The course’s aim is to provide students with basic knowledge of aesthetical and ethical
theories as well as to develop their ability to act in professional and broader social spheres applying

principles and rules of aesthetical and ethical judgment.

Learning outcomes

On completion of the course, students will be able to:

Teaching methods,
teaching and
learning activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) use the theoretical apparatus of modern ethics and
aesthetics;

2) analyze own acts and acts of other individuals and
groups from the moral point of view;

3) aesthetically evaluate professional environment
and results of professional activity as well as situations
and objects of everyday life;

4) obtain and use relevant information from
appropriate sources (textbooks, newspapers, business
magazines and selected magazines, websites,
databases);

5) classify and generalize information, make
references and overviews connected with professional
activity issues; edit and review texts as well as make
their summaries;

Lecture, practical
classes, Internet
search, self-study
activity

Problem lecture,
practical classes,
Internet search, self-
study activity, panel
discussions
Problem lecture,
Internet search, self-
study activity, panel
discussions

Internet search,
guided self-study
activity, self-study
activity, panel
discussion

Practical classes,
Internet search,
guided self-study
activity, self-study
activity

Participation in the
discussion, essay,

test (CAS)
Participation in the
discussion,
practical skills

assessment (CAS)

Participation in the
discussion,  case
study (CAS)

Participation in the
discussion, solving

problems, test
(CAS)
Essay,  practical

skills assessment,
solving problems
(CAYS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20%
20%
20%
20%

Participation in the discussion
Participation in the business play
Test

Essay (written)
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20% Presentation (oral, multimedia)

Contents

Thematic structure of the course:
Module 1. Aesthetics.
1. Aesthetics as a philosophical theory of perception.
2. The basic aesthetic categories.
3. The nature and essence of art.
4. Morphology of art.
5. The aesthetic and artistic practice search.
Module 2. Ethics.
6. The philosophical theory of morality.
7. History of ethical teachings.
8. Morality as a social phenomenon.
9. Ethics of the twenty first century.

Literature
Language of teaching Ukrainian
Compulsory reading

1. ETuka ta ecrernka: HaBuaibHO-MeTOAMYHUN TOCIOHUK (Y cxeMax i TabmuIpiX) / 3a HayK. pejl.
npod. B.C. bnixapa. — JIeBiB: I1I1 «Apan», 2018. — 204 c.

2. JlozoBoii B.O. Ecrernka: HaBu. nmocionuk. — K.: FOpiakowm [aTep, 2003. — 208 c.

3. Manaxos B.A. Etuka. Kypc nekuiii: Hapu. nocionuk — 3-te Bua. — K.: JIu6ias, 2001. — 384 c.

4. Muxaiinosa 1.O. JluckypcuBHa eTHKa SIK MPOEKT peati3alii yHIBEpCaIbHOCTI MpaB JIIOJWMHU B
ymoBax riofamizanii / [.O. Muxaiinosa // I'ines. — 2019. — Bun. 147. — C. 63 — 66.

Recommended reading

1. Bozutok H.M. Etuka: HaBuansuuit mocionuk. — K.: Llentp yuboBoi gitepatypu, 2008. — 212 c.

2. Boponosa I.B. Jlemokparisi, mpaBo, MOPaJIbHICTh: CIIBBIAHOIIEHHS B cydyacHHX ymoBax / L.B.
BoponoBa // Bicuuk XapkiBCchKOro HaiioHanbHOro yHiBepcuTery iMmeHi B.H. Kapasina. Cepis:
[IpaBo. — 2017. — Bum. 23. — C. 27 - 30.

3. Etuka. Ecreruka: HaBuansHuil nociOnuk / 3a Hayk. pen. [lanuenko B.I. — K.: «llentp yuboBoi
miteparypu», 2014. — 432 c.

4. Jlecwko O.M. ETuka minoBux BiqHOCHH. — BiHHMIS: BHTY, 2011. — 309 c.

5. ®ecenko I'.I". ETuka ta ecretuka. — Xapkis: XHAMI', 2009. — 360 c.

6. Graham G. Philosophy of the Arts. An introduction to aesthetics [Electronic resource]. — Access
mode: https://ia.eferrit.com/ea/f4b5c438d6cb2068.pdf

Language of teaching English
Compulsory reading

1. European Textbook on Ethics and Research [Electronic resource]. — Access mode:
https://ec.europa.eu/research/science-society/document_library/pdf 06/textbook-on-ethics-
report_en.pdf

2. Pecorino Ph., O’Sullivan S. Ethics. Online textbook [Electronic resource]. — Access mode:
http://www.gcc.cuny.edu/SocialSciences/ppecorino/ETHICS TEXT/CONTENTS.htm

3. The Routledge Companion to Aesthetics [Electronic resource]. — Access mode:
https://monoskop.org/images/0/03/Lopes_Dominic_Gaut_Berys_The Routledge_Companiom_2001.

pdf

Recommended reading
1. Aesthetics// The Basics of Philosophy [Electronic resource]. — Access mode:
https://www.philosophybasics.com/branch_aesthetics.html
2. Ethical Issues // Encyclopaedia Britannica [Electronic resource]. — Access mode:
https://www.britannica.com/browse/Ethical-lssues
3. Ethics // The Basics of Philosophy [Electronic resource]. — Access mode:



https://ia.eferrit.com/ea/f4b5c438d6cb2068.pdf
https://ec.europa.eu/research/science-society/document_library/pdf_06/textbook-on-ethics-report_en.pdf
https://ec.europa.eu/research/science-society/document_library/pdf_06/textbook-on-ethics-report_en.pdf
http://www.qcc.cuny.edu/SocialSciences/ppecorino/ETHICS_TEXT/CONTENTS.htm
https://monoskop.org/images/0/03/Lopes_Dominic_Gaut_Berys_The_Routledge_Companiom_2001.pdf
https://monoskop.org/images/0/03/Lopes_Dominic_Gaut_Berys_The_Routledge_Companiom_2001.pdf
https://www.philosophybasics.com/branch_aesthetics.html
https://www.britannica.com/browse/Ethical-Issues
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https://www.philosophybasics.com/branch_ethics.html
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ADVANCED STUDY OF UKRAINIAN LANGUAGE

Language | Semester/ | ECTS credits/ Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 1/18 weeks, Olena Turchak, 90 hours (18 h.
36 hours in 3/ Elective Candidate of lectures, 18 h.
class/ Sciences, Associate tutorials, 54 h. self-

Professor study time)

Course aims:

The course’s aim is to formation

of students’ profound professional and functional
communicative competence in using of the English language, this will contribute to their
effective functioning in the cultural diversity of academic and professional environments.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) free to operate basic normative concepts
Ukrainian language, their differential features
that will help better understand the systemic
relationships between units of different ranks;

2) analyze the wuse of punctuation,
including sentence structure, consider using a
speech regulatory practice not only signs, but
also varied;

3) analyze complex texts as complex
system-structural formation of branched links
between elements of different levels in terms
of their stylistic differentiation, filling lexical
and syntactic structure.

Learning outcomes 1-2

Learning outcomes 1-3

Lecture, tutorials,
discussion

Discussions on the basis
of lecture materials and
students’ reading

Tutorials, self-study
activity

Participation in the
discussion (CAS)

Practical skills
assessment (CAS)

Written answers to

questions, test
(CAS)
Mid-term  control:
tests, mini case
(CAS)

Final exam (FAS)

Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%6)
40% Final exam (4 sets of written assignments, solving problems and multiple choice tests)

60% Continuous assessment:
5% Participation in the discussion
5% Test (multiple choice)

20% Student reports assessment
10% Participation in the role play

20% Mid-term control (multiple choice tests, mini case)

Contents

Thematic structure of the course:

1. Ukrainian language as an object of scientific study;
2. Phonetic and phonemic system of Ukrainian language;

3. The vocabulary and phraseology;

4. Stylistic differentiation Ukrainian vocabulary;




5. Morfemika and derivation as special sections of the science of language;
6. Ukrainian lexicography;

7. Morphology. Principles of classification of parts of speech;

8. General theoretical and methodological issues of syntax and punctuation

Literature
Compulsory reading
1. HIxypatsna H.II. Cywacna ykpainceka miteparypHa moBa: [HaBu. moci6uuk] / H.IL.
IlIxypatsna, C. B. IlleBuyk. — K.: Jlitepa, 2010. — 685 c.
2. Typuak O. M. Ykpainceka MoBa: [Enekrponnmii koHcmekrt nekumiii] / O.M. Typuak. —
Huinponerposebk: AYEIL 2014. — 100 c.

Recommended reading
1. T'onoBamyk C.I. CIOBHUK — JOBIAHUK 3 YKPAaiHCHKOTO JIITEPATYpPHOTO CIIOBOBXHBAHHS /
C.I. I'onoBamyk. —K.: HaykoBa nymka. 2004. — 448c.
2. IMazsx O.M. Ykpainceka MoBa i KyiabTypa mMoBieHHs / O.M. Ilazsk, I'.I". Kucins. — K.:
Buma mxona, 1995. — 239c.
3. VYxpaincekuii mpaBoruc / [AH VYkpaiam, I[a-T MoBo3naBctBa iM. O.0. Ilotebni; IH-T
yKpaiHcbkoi MoBH . — [4-Te Bu., Bump. i gom.] — K.: Haykoa nymka, 2010. — 288 c.

94
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PHILOSOPHY
Language of | Semester / ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 2/14 weeks, Hanna 150 hours (28 h.
English 42 hours in 5/ Elective Shcholokova, lectures, 14 h.
class Ph.D. (Candidate seminars/practicals,
of Science), 108 h. self-study time)

Associate

Professor
Course aims:

The course aim is to facilitate the development of students’ coherent worldview system
encompassing problems of the human existence, man’s relationship with nature and society and

methods of discovering objective truth.

Learning outcomes

On completion of the course, students will be able
to:

Teaching
methods,
teaching and
learning activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

structure and
traditions of

1) understand the origins,
civilizational role of various
philosophical thought;

2) evaluate and compare main stages and
traditions in the evolution of philosophical
thought;

3) analyze sources of philosophical thought
and critically perceive various philosophical
ideas;

4) apply acquired knowledge of philosophical
ideas and doctrines to solving practical problems
(both general and narrowly professional) in the
rational and ethically acceptable ways;

5) develop and defend one’s own ideas and

suggestions regarding the most important issues
of the human life and social development.

Learning outcomes 1-5

Lecture, Internet
search, guided
self-study activity,
seminars

Problem lecture,
Internet search,
guided self-study
activity, seminars

Problem lecture,
Internet search,
guided self-study
activity, seminars

Problem lecture,
Internet search,
self-study activity,
workshop

Problem lecture,
seminars, Internet
search, self-study
activity, panel
discussion

Participation in the
discussion, essay
(CAS)

Participation in the
discussion, essay
(CAS)

Participation in the
discussion, essay
(CAS)

Participation in the
discussion, solving
problems (CAS)
Participation in the
discussion, essay,
solving problems
(CAS)

Mid-term control
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
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20% Participation in the discussion
20% Test

20% Essay (written)

20% Presentation (oral, multimedia)
20% Mid-term control (essay)

Contents

Thematic structure of the course:
Module 1. History of philosophy.
1. What is philosophy? (Introduction).
2. Philosophy of the Ancient world.
3. Medieval philosophy.
4. Philosophy of the Renaissance and Early Modern period.
5. Philosophy of the Modern and Contemporary Era.
Module 2. Theory of philosophy.
6. Ontology.
7. Epistemology.
8. Philosophical anthropology
9. Social and political philosophy.
10. Philosophy of science.

Literature
Language of teaching Ukrainian
Compulsory reading

1. [Tpuueniit €.M. @inocodis: Koncnekr nexuiit / €. M. [Ipuueniit. — K.: Akanemis, 2009. —
592 c. (6a30Buii miapyIHUK).

2. Kupuyok O.b. ®inmocodis: IligpydHuk isi CTYyOEHTIB BHUIIMX HaBUYAIbHHUX 3aKJIajliB
/ O.b. Kupuuok. — [TonraBa: PBB I1JTIAA, 2010. — 381 c.

3. Kpusynst O.M. ®inocodist: napuansauii nocionuk / O.M. Kpupyms. — X.: XHY imeni
B.H. Kapaszina, 2010. — 592 c.

4. OcumnoB A.O. ®inocodis: HapuanbHO-MeTOUYHMI MOCIOHUK Ui CTYACHTIB JIEHHOI Ta
3a0uHOi (Qopmu HaBuaHHa / A.O. OcumnoB. — [I.: BugaBHunrso JIHIIPONETPOBCHKOTO
yHiBepcutety iM. A. HobGens, 2014. — 60 c.

5. OcunoB A.O. ®@inocodis Hayku (MeToau Ta (popmMH HayKoBOro mi3HaHHs): HaBuanbHO-
METOIUYHUA TOCIOHUK ans camocTiiHoi pobGotu / A.O. Ocumo. — JI.: BunaBHUIITBO
JHinponeTpoBchkoro yHiBepcuteTy iM. A. Hobens, 2014. — 196 c.

Recommended reading

1. Kynuk O.B. ®inocodis: HaBu. nocidonuk / O.B. Kynuk. — J1.: Monomit, 2013. — 692 c.

2. @inmocodist: mMIPYIHUK AT CTYJASHTIB BUIIMX HAaBYAJIHHHUX 3aKJIaJiB / KOJI. aBTOpIB; 3a
pexn. JI.B. I'y6epcbkoro. — Xapkis: @omio, 2013. - 510 c.

3. The Stanford Encyclopedia of Philosophy [Electronic resource]. — Access mode:

https://plato.stanford.edu/index.html

Language of teaching English
Compulsory reading

1. Internet Encyclopedia of philosophy (IEP): A Peer-Reviewed Academic Resource
[Electronic resource]. — Access mode: https://www.iep.utm.edu/

2. Pecorino Ph. An Introduction to Philosophy [Electronic resource] — Access mode:
http://www.gcc.cuny.edu/SocialSciences/ppecorino/INTRO_TEXT/CONTENTS.htm

Recommended reading

1. Buckingham W., Marenbon J. The Philosophy Book. Big Ideas Simply Explained
/' W. Buckingham, J. Marenbon. — New York: DK Publishing, 2011. — 352 p.

2. The Basics of Philosophy [Electronic resource]l. — Access mode:
https://www.philosophybasics.com/



https://plato.stanford.edu/index.html
https://www.iep.utm.edu/
http://www.qcc.cuny.edu/SocialSciences/ppecorino/INTRO_TEXT/CONTENTS.htm
https://www.philosophybasics.com/
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3. 1000-Word Philosophy: An Introductory Anthology [Electronic resource]. — Access

mode: https://1000wordphilosophy.com/

SOCIOLOGY
Language of | Semester / ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 4/14 weeks, Ruslan Kliuchnyk, | 150 hours (28 h. lectures,
English 42 hours in 5/ Elective Ph.D. (Candidate 14 h. seminars/practicals,
class of Science), 108 h. self-study time)

Associate

Professor
Course aims:

The course aim is to develop a system of knowledge about main forces and trends of social life and
methods of empirical research and transform various social objects (social communities, institutes,

relations and processes).

Learning outcomes

On completion of the course, students will be
able to:

Teaching
methods,
teaching and
learning activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) understand the origins and nature of
empirical sociology as a crucial dimension of
social studies;

2) analyze and assess main directions and
tasks of empirical sociological research;

3) choose adequate methods and technologies
of sociological research;

4) conduct (both independently and as a
member of a group) local sociological researches
and use their results in practical activity;

5) obtain and use information from
appropriate sources (textbooks, newspapers,
business magazines and selected journals,
websites, databases);

Learning outcomes 1-5

Problem lecture,
Internet search,
guided self-study
activity, seminars

Lecture, Internet
search, guided
self-study activity,
seminars

Problem lecture,
Internet search,
guided self-study
activity, workshop

Problem lecture,
self-study activity,
workshop

Lecture, seminars,
Internet search,
self-study activity,
workshop

Participation in the

discussion, essay (CAS)

Participation in the

discussion, essay (CAS)

Participation in the
discussion, practical skills
assessment (CAS)

Solving problems,
practical skills assessment
(CAS)

Solving problems,

practical skills assessment
(CAS)

Mid-term control (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

30% Participation in the discussion
20% Participation in the business play



https://1000wordphilosophy.com/
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20% Case study presentation
20% Presentation (oral, multimedia)
10% Mid-term control (essay, written)

Contents

Thematic structure of the course:
Module 1. Theoretical sociology
1. Sociology as a science of society, its subject, structure and functions.
2. Society and its structure.
3. Social institutions.
4. Social processes.
Module 2. Applied sociology
5. Family and the individual in the social structure.
6. Social relations and social policy.
7. Social motivation and regulation of work behavior.
8. Middle-range sociological theories.
9. Methods of sociological research.

Literature
Language of teaching Ukrainian
Compulsory reading

1. T'oponsaenko B.I'. Coriosnorist: [Tinpyunuk [Tekct] / B.I'. T'opoasHenko. — K.: Akamemis,
2008. — 544 c. (6az0BuUil MiAPYUHUK).

2. Iomitnuna Hayka B Ykpaini. 1991-2016: y 2 1. T. 2. TeopeTuko-MeTO0IOTIUHI 3acaan i
KOHIENTYalbHI MIJCYMKH BITYM3HSAHUX Aociimkeds / HAH VYkpainu, [H-T momiT. 1 eTHOHarl.
nocmimkenb iM. LL.®. Kypaca; peakoin.: dn.-kop. HAH Vkpaiau O. Padanbcekuii (romosa), 1-p
noniT. Hayk M. Kapmasina, n-p ict. Hayk O. Maiibopona; aBT. [lepenm. O. Padanbcbkuii; Biam. pen.
1 ynopsin. M. Kapmaszina. — K.: [1apnam. Bua-Bo, 2016. — 704 c. (6a30BHii MiApyYHUK).

3. Kimtounuk P. M. CouianpHuil kamitan sk ¢gaktop (GopMyBaHHS MOJITUYHOTO mportecty / P.
M. Kitounuk // I'inesi: naykoBuid BicHUK. - 2017. - Bum. 124. - C. 317-320.

4. Jleuyk H.H. Konrnenryanu3aius ceTeBOro BIUSHUS B CHCTEME MaCCOBBIX KOMMYHUKAITHH /
H.H. JleBuyk // BecHik bpaciukara yHiBepcitata. Cepsis 1. «®@inacodis. [Tamitanoris. Caupisiaorisy.
—2017.—Ne 1. - C. 81-85.

Recommended reading

1. Kurounuk P.M. I'mo6anbHi mpobiemu cydacHOCTi: ekoHoMiuHui Bumip / P.M. Kirounuk //
Axanemiunuii orysin. — 2020. — Ne 1 (52). — C. 5-12.

2. Kyuenko O. Comiozorisi: poiboBa MoJIelb Ha HUISIXY MK eKcTpuMamu (JoporoBkasu XIX
BcecBitHbporo KOHIpecy corionoriB) [Enexrponnuii pecypc| / O. Kyuenko // Corionoris: Teopis,
MeTo i, MapkeTuHr. - 2019. - Ne 4, - C. 147-157.

3. byrepa O. BuxopucranHs colliadbHUX IHTEpPHET-MEpeX Ui 3ano0iranHs 3mo4nHHocTi / O.
Byrepa // IlinnpueMaUNTBO, rocogapctso i mpaBo. 2018. Ne 5. C. 238-241.

4. Barkan S. Sociology: Understanding and Changing the Social World [Electronic resource].
— Access mode: http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-
understanding-and-changing-the-social-world-comprehensive-edition-1-0

Language of teaching English
Compulsory reading

1. Hammond R. et al. Introduction to Sociology [Electronic resource]. — Access mode:
http://freesociologybooks.com/Introduction_To_Sociology/01 History and_Introduction.php

2. Introduction to Sociology. Online textbook [Electronic resource]. — Access mode:
https://en.wikibooks.org/wiki/Introduction_to_Sociology

3. Kliuchnyk, R. (2019). Natural and socio-cultural factors in country image formation. Journal
of Modern Economic Research, 1(3), 17-28. Retrieved from
https://www.denakyrpublishing.science/index.php/jmer/article/view/14



http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-understanding-and-changing-the-social-world-comprehensive-edition-1-0
http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-understanding-and-changing-the-social-world-comprehensive-edition-1-0
http://freesociologybooks.com/Introduction_To_Sociology/01_History_and_Introduction.php
https://en.wikibooks.org/wiki/Introduction_to_Sociology
https://www.denakyrpublishing.science/index.php/jmer/article/view/14
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Recommended reading

1. Sociology of the  Family  [Electronic  resource]. @ —  Access  mode:
http://freebooks.uvu.edu/SOC1200/index.php/chapters.html

2. Barkan S. Sociology: Understanding and Changing the Social World [Electronic resource].
— Access mode: http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-
understanding-and-changing-the-social-world-comprehensive-edition-1-0

3. Pillai K.G. (2015). The Negative Effects of Social Capital in Organizations: A Review and
Extension [Electronic resource]. - Access mode:
https://onlinelibrary.wiley.com/doi/abs/10.1111/ijmr.12085

4. Woolley S.C. (2016). Political Communication, Computational Propaganda, and
Autonomous Agents / S.C. Woolley, Ph.N. Howard // International Journal of Communication.
2016. Vol. 10. P. 4882-4890

5. Kliuchnyk R.M. (2018). Protest Potential of the Social and Labour Sphere / R.M. Kliuchnyk
/I ComianbpHO-TyMaHITapHI HayKu Ta cydacHl BHKIMKHA. Marepianu III Bceykpaincbkoi HaykoBOT
KoHpepeHmii. 25-26 tpaBua 2018 p., m. Jduinpo. Yactuna 1. / Hayk. pen. O.}O.Bucoupkuif. —
Huinpo: CITJ] «OxoTHik», 2018. — C. 85-86.



http://freebooks.uvu.edu/SOC1200/index.php/chapters.html
http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-understanding-and-changing-the-social-world-comprehensive-edition-1-0
http://catalog.flatworldknowledge.com/catalog/editions/barkan-sociology-understanding-and-changing-the-social-world-comprehensive-edition-1-0
https://onlinelibrary.wiley.com/doi/abs/10.1111/ijmr.12085
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ADVANCED STUDY OF FOREIGN LANGUAGE

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
English 4/14 Svitlana Medynska, 150 hours (42 h.
weeks, 5 / Elective Senior Lecturer seminars, 108 h.
42 hours in self-study time)
class
Course aims:

The course is geared towards forming of student profound professional and functional

communicative competence in using of the English language, which will contribute to their

effective functioning in the cultural diversity of academic and professional environments.

Learning outcomes Teaching methods, Forms of
teaching and learning assessment
On completion of the course, students will be activities (continious
able to: assessment CAS,
final assessment
FAS)
1) distinguish and comprehend the Tutorials, class Practical skills
business English vocabulary in the recorded discussion assessment,

and written texts;

participation in the
discussion, essay
(CAS)

2) participate in a business discussion;
discuss the forms of business, analyze the
benefits and risks of each;

Discussion on the basis
of student reading, self-

study activities

Participation in the
discussion, student
report assessment

(CAS)
3) have a successful job interview, make Pair work, role play Practical skills
business phone calls and arrange a meeting; assessment,
participation in role
play (CAS)

4) apply for a job: write a cover letter, a
CV, areference; analyze and discuss skills
and qualities required for a position in a
company

Self-study activities,
pair work, role play

Oral/written
communication
skills assessment
(CAS)

5) compose abstracts and make written
reports under the requirements to formal
writing (12-15 phrases)

Internet search, self-
study activities, peer
review

Practical skills
assessment, peer
assessment, student
report assessment
(CAS)

6) define a business strategy and list
business objectives,

Case study in small
groups

Participation in case
study, practical
skills assessment
(CAS)

7) discuss promotion types and give
ground to the selected marketing strategy;
analyse the activities of manufacturing,
commercial and financial institutions;

Discussion, student
reports by individuals

Student report
assessment (CAS)

8) give a business presentation
(product/service presentation, project

Self-study activities,
project work, stand-

Research project,
presentation
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presentation) at a fair/an exhibition; by/peer/small group assessment,
presentation practical skills
assessment (CAS)
9) negotiate the terms of a contract / a Role play, discussion Participation in the
business agreement; on the basis of student | role play
reading /discussion (CAS)
10) write a business contract/ an Self-study activities, Practical skills
agreement. project work, peer assessment (CAS)
review
Learning outcomes 1-5, 6-10 Mid-term control
(CAS)
Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
20% Participation in the discussion

10% Test (multiple choice, written)

20% Essay (written)

10% Presentation (oral, multimedia)

10% Student report assessment

10% Written/oral answers to questions

20% Mid-term control (written test, essay, peer small group presentation)

Contents

Thematic structure of the course:

. Forms of business.

. Company structure.

. Headhunting.

. Job interview.

. Business environment.

. The objectives, business strategy and competition.
. Stages of marketing.

. Manufacturing.

. Banking.

10. Finance.

11. Participation in exhibitions and fairs.
12. Contracts.

O©Ooo~NOoO ol WwWwN -

Literature
Compulsory reading

1. Tarnopolsky, O.B., Kozhushko, S.P. (2007). Business projects. Textbook for Teaching
Business English to Students of Tertiary institutions. Student’s Book and Workbook.
Vinnytsya. Nova knyha Publ.

2.Orel, Yu., Artuykhova, 1. (2001). Business at First Sight. Teaching manual.
Dnipropetrovsk, Dnipropetrovsk Academy of Management, Business and Law Publ., 60 p.

3. Bespalova N. Business Culture. Business Through Cultures. — Dnipropetrovsk, DUEP
Publ., 2004.

4. Sokolova, K., Kozhushko, S., Sviridenko, O., Brez, K. Presenting Statistics in English.
— Dnipropetrovsk, DUEP Publ., 2011, 61p.

Recommended reading

1. Semerenko, L.I., Artyukhova, L.P. (2003). Communicating in English: Teaching
manual. Dnipropetrovsk. DUEP Press. 368 p.

2. Evans, V., Dooley, J. (1999). (2002). Enterprise Grammar 1-4. Express Publishing.

3. Tselik O., Sokolova E., Samoilenko S. (2010). Alfred Nobel Planet: Nobel Movement
— Part I, 1l. Teaching manual. Dnipropetrovsk. DUEP Press. 61p
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4. Dooley, Jenny, Evans, Virginia (2000). Grammarway 3. Express Publishing.
On-line resources

1. http://www.inc.com/ss/5-characteristics-of-great-company-names

2. CNN Money
http://money.cnn.com/magazines/fortune/fortune500/2012/performers/companies/profits/

3. List of currencies of the world http://www.countries-ofthe-world.com/world-
currencies.html

4. BBC News http://www.bbc.co.uk/news/

5. BBC Learning English http://www.bbc.co.uk/worldservice/learningenglish/



http://www.inc.com/ss/5-characteristics-of-great-company-names
http://money.cnn.com/magazines/fortune/fortune500/2012/performers/companies/profits/
http://www.countries-ofthe-world.com/world-currencies.html
http://www.countries-ofthe-world.com/world-currencies.html
http://www.bbc.co.uk/news/
http://www.bbc.co.uk/worldservice/learningenglish/
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BASICS OF LAW

Language of Semester / ECTS Course Student workload
teaching Duration credits/ Coordinator
Type of
course
(mandatory,
elective)
English 4/14 weeks, Tetiana Lezhneva, 150 hours (28 h.
Ukrainian 42 hours in 5/ Elective | PhD (Candidate of lectures, 14 h.
class/ Science), seminars/practicals
Associate 108 h. self-study
Professor time)
Course aims:

The course is geared towards helping students apply the norms of law of different branches
practically and defend the rights in case of violation.

Learning outcomes

On completion of the course, students
will be able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) feel confident in the basics of
law and legislation;

Lecture, practical classes,
discussion,

Participation in the

discussion (CAS)

2) apply the main legal standards
in practice;

Practical classes, business
game, case study in small
groups

Participation in the business
play, case study presentation
(CAS)

3) integrate conceptual
understandings of the Ukrainian legal
system, fundamental areas of legal
knowledge and relevant advanced
specialist bodies of knowledge within
the discipline of law

Lecture, practical classes,
discussion,

Participation in the

discussion, essay, (CAS)

4) understand the terminology; Practical classes, Test (CAS)
presentation
5) get oriented in sources and | Internet search, self-study | Presentation (CAS)

literature jurisprudence and use them
in everyday life.

activities

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

30% Participation in the discussion
10% Participation in the business play
10% Case study presentation

20% Test (multiple choice, computer)
10% Essay (written)

20% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Module 1. Basics of theory of state and law
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1. Basic concepts of theory of state
2. Basic concepts of theory of law
Module 2. Special branches of law of Ukraine
3. Basics of constitutional legislation
4. Basics of civil legislation
. Basics of family legislation
6. Basics of criminal legislation
7. Basics of labor legislation and legislation of social protection
8. Basics of administrative legislation
9. General characteristic of environmental and land laws

o1

Literature
Language of teaching Ukrainian
Compulsory reading

1. Koncruryis VYkpainu BiJ 28.06.1996 No 254k/96-BP URL:
https://zakon.rada.gov.ua/laws/show/254%D0%BA/96-%D0%B2%D1%80

2. HuBinpHUM KOJIEKC Ykpainu BiX 16.01.2003 No 435-1V URL:
https://zakon.rada.gov.ua/laws/show/435-15

3. Cimeiinuit KOJIEKC VYkpainu BiX 10.01.2002 No 2947-111 URL:
https://zakon.rada.gov.ua/laws/show/2947-14

4, Kogekc 3akoHiB mpo mnpamro Ykpaimm Big 10.12.1971 Ne 322-VIII  URL:
https://zakon.rada.gov.ua/laws/show/322-08

5. Kpuminanpuuit KOJeKC  YKpaiHu  BiJ 05.04.2001 No 2341-111 URL:
https://zakon.rada.gov.ua/laws/show/2341-14

6. l'amotizt B.JI., MinkoBa O.I'., Ilewepcekuii O.B. IIpaBo3HaBCTBO: MiAPYYHHUK.
Memnitomnons: Bun-Bo MAITY im. bornana Xmenpaumpkoro, 2015. 893 c.

7. KpectoBcbka H.M., Anekcannposa FO.B., bano6anos O.O. Ta in. [IpaBo3HaBCTBO:
niapyuauk. Ogeca: Atnanr, 2015. 554 c.

8. OcHoBu mnpaBa Ykpainu: HaB4. moci6. / M. Bammmma, H. Otuak, M.Tenuuko, C.
XonsBka; 3a pea. M. Bamumun. JIpBiB: [Nanuipka crika Buaasiis, 2016. 228 c.

9. INaciyna 1.O., boiiko B.B. IIpaBo3HaBCTBO Ta OCHOBU KOHCTUTYLIHHOTO MpaBa: KOHCIEKT
nexiin. ITonrasa: ITontHTY, 2017. 130 c.

Recommended reading

1. 3arampHa JeKIaparis rpaB JIIOAUHHA BIJI 10.12.1948. URL:
https://zakon.rada.gov.ua/laws/show/995_015

2. KonBeHIIis IO 3aXUCT MpaB JIFOJIUHA i OCHOBOIONOKHUX cBoOo Bix 04.11.1950. URL:
https://zakon.rada.gov.ua/laws/show/995_004

3. IIpo aBTOpChKE TMpaBo i cyMiXkHI TpaBa: 3akoH Ykpainu Big 23.12.1993 Ne 3792-XII.
URL: https://zakon.rada.gov.ua/laws/show/3792-12

4. Ilpo Bignyctku: 3akoH Ykpaimm Bix 15.11.1996 Ne 504/96-BP URL:
https://zakon2.rada.gov.ua/laws/show/504/96-%D0%B2%D1%80

5. Ilpo ommary mpami: 3akon VYkpaiam Bim 24.03.1995 Ne 108/95-BP URL:
https://zakon.rada.gov.ua/laws/show/108/95-%D0%B2%D1%80

6. Muponenko B.I1., INwmmnenko C.A. CimeitHe mpaBo Ykpainu: miapydHuk. Kuis:
[TpaBoBa eanicts, 2008. 477c.

7. Teopis nepxasu 1 npaBa. Akagemiunuit kype: [ligpyunuk / 3a pea. O.B. 3aituyka, H.M.
Omnimenko. Kuis: FOpinkom InTtep, 2008. 688 c.

8. Tpymose mpaBo Ykpainm: Axagemiunwii xkypc: [ligpyunwx / I1.J. [Munmumnenko, B.A.
Bypak, 3.5. Ko3axk Ta in. Kuis: In FOpe, 2007. 536 c.

9. Xapuronos €.0., Crapues O.B. Ilusineue npaBo Ykpaiau: [linpyyauk. Kuis: Ictuna,



https://zakon.rada.gov.ua/laws/show/254к/96-вр
https://zakon.rada.gov.ua/laws/show/435-15
https://zakon.rada.gov.ua/laws/show/2947-14
https://zakon.rada.gov.ua/laws/show/322-08
https://zakon.rada.gov.ua/laws/show/2341-14
https://zakon.rada.gov.ua/laws/show/995_015
https://zakon.rada.gov.ua/laws/show/995_004
https://zakon.rada.gov.ua/laws/show/3792-12
https://zakon2.rada.gov.ua/laws/show/504/96-вр
https://zakon.rada.gov.ua/laws/show/108/95-вр
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2007. 816 c.

10. Xoxnosa L.B., Hlem'sikoB O.I1. Kpuminansae mpaBo Ykpainu (3aranbHa 4acTHHA):
Hapuansnuii mocionuk. Kuis: Llentp HaBuansHOi JmiTepaTypu 2006. 272 c.

Language of teaching English
Compulsory reading
1. Convention on Relations between States and International Organizations of a Universal
Character, adopted in Vienna on March 14+ 1975
2. Charter of the United Nations, 1945
3. Vincent, Nicholas (2012). Magna Carta: A Very Short Introduction. Oxford, UK: Oxford
University Press.
Recommended reading
1. Mousourakis George. Fundamentals of Roman Private Law. — Springer, 2012. — 366 p.
2. Tellegen-Couperus Olga. A Short History of Roman Law. — Routledge, 1993. — 187 p.
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POLITICAL SCIENCE

Language | Semester/ ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 2/14 weeks, Hanna Shcholokova, | 150 hours
English 42 hoursin | 5/ Elective Ph.D. (Candidate of | (28 h. lectures,
class Science), Associate | 14 h. practicals, 108 h.
Professor self-study time)
Course aims:

The course is geared towards helping students study the role of political process in social

development of Ukraine and the world.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) analyze various political phenomena;

2) use basic concepts and categories of
political studies;

3) work out their own position concerning

functioning of political institutions;

4) classify and generalize information,
make references and overviews connected
with political institutions and systems;

5) compare different political systems;

6) analyze political communication in the

modern world.

Learning outcomes 1-6

Lecture, practical
classes, discussion

Lecture, quiz,
discussion

Lecture, practical
classes, self-study
activity

Analysis of statistics

Internet search, self-
study activities

Problem lecture,
practical classes,
discussion

Participation in the

discussion (CAS)

Oral answers to
questions (CAS)

Participation in the

discussion (CAS)

Report (CAS)

Individual presentation
(CAYS)

Participation in the
discussion (CAS)
Mid-term control
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

25% Test (Mid-term control)

25% Participation in the discussion, oral answers to questions

25% Report
25% Individual presentation

Contents

Thematic structure of the course:
1. Subject and tasks of the course
2. Ancient and modern political thought
3. Power and political regime
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. Political system

. Parliament as a legislative body
. Executive power

. Political parties

. Elections

. Political culture

. International relations

O OWoo~NOo O~

1

Literature
Language of teaching Ukrainian
Compulsory reading

1. Boponsacrkuii O. B., Kymimenko T. FO., Cky6iit 1. B. ITomitomnoris: nigpydyHuk. — XapKis,
XHTYCT imeHi Ilerpa Bacunenka, 2017. — 180 c.

2. IMomitonoris : miapyunuk / M. I1. Tpe6in, JI. M. I'epacina, 1. O. [Tomimyk, O. M. Caxa#ns ;
3a pea. M. I1. TpeGina. — 2-re Bux., mepepoo. i gqomos. — Xapkis : [Ipaso, 2018. — 462 c.

3. Tapacrok B. M. [TomiTuuHi pe>XMMH: BIAIMIHHOCTI ¥ CIUJIbHI 03HakH [EnekTpoHHMiA pecypc]
Il Nepxasa i npaBo. KOpuanuni i nomituyni Hayku. - 2020. - Bum. 87. - C. 319-330. - Pexum
nocrymy: http://nbuv.gov.ua/UJRN/dip_2020_87_32

4. Xoma H. M. Icropis monmiTHuHUX i mpaBoBUX BueHb. — JIbBiB: HoBuii cBiT, 2016. — 1000 c.

Recommended reading

1. Iomimyxk I. O. EnexTopanbHa moiiToIor st B HAYKOBOMY TUCKYpci YKpainu [Enekrponnuii
pecypc]  //Homitukyc. - 2015, - Bwn. 2. - C. 9-13. -  Pexum
nocrymy: http://nbuv.gov.ua/UJRN/polit_2015 2 4

2. INoptroB 1. A. ITomituyni maptii y nepeaBuOOpHil aritamii Ha MiCIIeBUX BUOOpax B YKpaiHi
Ta gaepxaBax €Bporeiicskoro Corosy [Enexkrponnnii pecypc] / @opym mpasa. - 2020. - Ne 1. - C.
83-90. - Pexxum poctymy: http://nbuv.gov.ua/UJRN/FP_index

3. UYopuuit O. B.ExoHoMiuyHa HayKa Ta MOJITOJNOTIS: MUKIUCIUILUIIHAPHI 3B’ SI3KH
[Enextponnmii pecypc]| // HaykoBuii BicHHK XepCOHCBHKOTO Jep>kaBHOTO yHiBepcutety. Cep. :
Exonomiuni  mayku. - 2019. - Bum. 33. - C. 59-62. -  Pexum
noctymy: http://nbuv.gov.ua/UJRN/Nvkhdu_en 2019 33 12

4. Cymnpyn TI'. I'.llomituyHa rio0anizaiis sIK KaTadi3aTop CYCHUIBHUX TpaHc(opmMariii
[Enextponnmii pecypc] // ®@inocodcerki o6pii. - 2019. - Bum. 42. - C. 78-82. - Pexum
nocrymy: http://nbuv.gov.ua/UJRN/FiloFilo_2019 42 20

5. Serhatyuk D. Political Elite: Key Evaluation Criteria under Democracy [Electonic
Resource] // Public policy and economic development. - 2013. - Iss. 4. - P. 55-61. - Access
mode: http://nbuv.gov.ua/UJRN/pped_2013 4 10

6. Timashova V. Self-organization and self-regulation as ability and function of
the political sphere of life [Electonic Resource] // Evropsky politicky a pravni diskurz. - 2016. -
Vol. 3, Iss. 6. - P. 183-188. — Access mode: http://nbuv.gov.ua/UJRN/evrpol_2016 3 6 27

Language of teaching English
Compulsory reading

1. Badie B. International Encyclopedia of Political Science. — USA: Sage Publications, 2011. —
3996 p.

2. Fedorchak T. Democratization and consolidation of political regimes in new CEE countries
[Electonic Resource] // Scientific bulletin [Odessa national economic university]. - 2014. - Ne 4., -
P. 194-206. - Access mode: http://nbuv.gov.ua/UJRN/Nv_2014 4 21

3. Hague R., Harrop M., McCormick J. Political Science. A Comparative Introduction. —
London: Palgrave, 2016. — 383 p.



http://nbuv.gov.ua/UJRN/dip_2020_87_32
http://nbuv.gov.ua/UJRN/polit_2015_2_4
http://nbuv.gov.ua/UJRN/FP_index
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=njuu_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21COLORTERMS=0&S21P03=I=&S21STR=Ж73149:Екон.%20н./2019/33
http://nbuv.gov.ua/UJRN/Nvkhdu_en_2019_33_12
http://nbuv.gov.ua/UJRN/FiloFilo_2019_42_20
http://nbuv.gov.ua/UJRN/pped_2013_4_10
http://nbuv.gov.ua/UJRN/evrpol_2016_3_6_27
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=njuu_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21COLORTERMS=0&S21P03=I=&S21STR=Ж44068/2017/4/2
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=njuu_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21COLORTERMS=0&S21P03=I=&S21STR=Ж44068/2017/4/2
http://nbuv.gov.ua/UJRN/Nv_2014_4_21
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Recommended reading

1. Demianchuk O. Political Power Distribution in Ukraine: Dynamics and Perspectives
[Electonic Resource] // Maricrepiym. [onituyni crymnii. - 2014. - Bumn. 58. - P. 61-66. - Access
mode: http://nbuv.gov.ua/UJRN/Magisterium_p 2014 58 14

2. Dunaeva L. Ukrainian political and legal thought within the scope of world doctrine of
liberalism and community self-governing at the end of XIX - beginning of XX centuries
[Electonic Resource] // Evropsky politicky a pravni diskurz. - 2017. - Vol. 4, Iss. 2. - P. 85-88. -
Access mode: http://nbuv.gov.ua/UJRN/evrpol 2017 4 2 15

3. Sartori G. Parties and Party Systems. A Framework for Analysis — New York: Cambridge
University Press, 1976. — 383 p.

4. Yevtushenko O. Local Government in Political System of Ukraine: Constitutional and
Legal Bases [Electonic Resource] // Public policy and economic development. - 2013. - Iss. 4. -
P. 62-69. - Access mode: http://nbuv.gov.ua/UJRN/pped_2013 4 11



http://nbuv.gov.ua/UJRN/Magisterium_p_2014_58_14
http://nbuv.gov.ua/UJRN/evrpol_2017_4_2_15
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=njuu_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21COLORTERMS=0&S21P03=I=&S21STR=Ж43668/2013/4
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=UJRN&P21DBN=UJRN&S21STN=1&S21REF=10&S21FMT=njuu_all&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21COLORTERMS=0&S21P03=I=&S21STR=Ж43668/2013/4
http://nbuv.gov.ua/UJRN/pped_2013_4_11
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TRAVEL BUSINESS

Language Semester/ | ECTS credits/ Course Student workload
of teaching | Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 6/11 Svitlana Kozhushko, | 90 hours (11 h. lectures,
English weeks, 3/ Elective Doctor of Science, | 11 h. seminars/practicals,
22 hours in Full Professor 68 h. self- study time)
class
Course aims:

The course introduces the concept of tourism as a business, its growth and development,
motivations for travel, role of tourism as an economic intervention, global nature of tourism,
various tourism products and resources, emerging trends in tourism industry.

Learning outcomes

Teaching methods,
teaching and
learning activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

On completion of the course, students will be
able to:

1) demonstrate consistently accurate use of
travel and tourism industry terminology,
including commonly used definitions, concepts,
models and patterns;

2) demonstrate knowledge of tourism and
travel industry as a branch of economy;

3) describe the structure of tourism product
and its components;

4) analyse a range of tourist needs and
motivations to travel,

5) understand the development of tourist
destinations (tourist area lifecycle);

6) explain the range of transport and
accommodation available;

7) appraise impacts of tourism on country
economy,

8) discuss, evaluate and make reasoned
decisions, recommendations and judgments on
the development of tourism business both in
the world and in particular region/country;

Lecture, self-study
activities, blended
learning

| ecture, seminars,

self-study activities

(assigned /analytical

reading

Lecture, workshop
(collaborative
activities)

Lecture, case study

Lecture, self-study
activities,
collaborative
learning

Blended learning,
small-group study

Lecture, case study,
project work

Collaborative
learning, blended
learning, project
work

Test, quiz, interview (CAS)

Case study, essay (report)
(CAS)

Group work (project
drafting (CAS)

Essay (observation) Case
study, presentation (CAS)

Observation (territory
analyses)
(CAS)

Report (search work
results) (CAS)

Essay (review), oral
presentation (CAS)

Problem solving essay,
presentation (CAS)
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9) identify and analyse current trends in | Lecture (Socratic Presentation / Letter of
world tourism market, consumer behaviour, | Questioning) advice/ Evaluation Project-
their impact on the market situation. Blended learning based report
Learning outcomes 1- 9 Final exam (FAC)
Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment (60%0)
40% Final exam (4 sets of written assignments include 2 essays and 2 situational tasks)
60% Continuous assessment:

10% Participation in the discussion / workshop

10% Report

20% Essay

20% Presentation (oral, multimedia)

Contents

Module 1. Features of worldwide destinations World tourism market

Geographical aspects of tourism business. Location of major continental land masses, oceans and
seas.

Location of the world’s major cities in relation to their importance as major tourism destinations
and transport hubs.

Social, cultural, economic and environmental impact of travel and tourism

Patterns of demand for international travel and tourism

Major tourism generators and receiving countries in the world, including current trends.

Module 2. Tourism & travel business in modern economic environment

Classification of tourism. Types of tourism

World tourism resources and their evaluation.

Tourism product, its structural elements.

Interrelationship between travel and transport, catering and accommodation, attractions, leisure and
recreation and business facilities

Marketing and promotion in tourism. Marketing segmentation and targeting/

Statistics and forecast it world tourism development.

Literature
Language of teaching Ukrainian
Compulsory reading
1. Mansceka MLIL., Xyno B.B., IuOyx B.I. OcHoBu typuctuunoro 6i3Hecy: Hapu. moci6. —
K.: Llentp HaBuanbHOI nitepatypu, 2014. — 232 c.
2. Manbcbka M.IL., ArtoHoB H.B., T'anny H.M. Mixuapogauii Typu3Mm i cdepa MmocCiyT:
[Minpyunuk. — K.: 3nanns, 2008. — 661 c.

Recommended reading

1. Cennn B.C. Opranusanust MexIyHapOJHOTO TypusMa: YueOHuk. — 2 — e y31. [lepepad. U
non. — M.: ®unancu u ctatuctuka,2013. — 543 c.

2. ExoHomuka w opranusanus Typusma. MexayHaponuuii typusm / E.JI. [Ipauesa, 10.B.
3abaeB, JI.K. UcmaeB u np.; [lon pen. M.A. Pabosoii, 10.B. 3abaeBa, E.JI. [IpaueBoii. — M.:
KHOPVYC, 2015. — 364 c.

3. Jlro6ineBa O.O. PuHOK TypHCTHYHHX MOCTYT: ['eompocTopoBi acmekTu. — 2 — re BHU[.,
nepepoO. ta gomn. — K.: Anprepnpec, 2013. — 324 c.
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Language of teaching English
Compulsory reading

1. Fundamentals for tourism businesses. — British Columbia, 2013. — 38 p.

2. The Emerald Handbook on Entrepreneurship in Tourism, Travel and Hospitality: Skills for
Successful Ventures. Edited by Marios Sotiriadis, -UK, 2018.-448p.

Recommended reading

1. R. Sharply Travel and Tourism. — SAGE publications, London, 2006.-240 p.

2. International Tourism Highlights, 2019 Edition. Available at: https://www.e-
unwto.org/doi/pdf/10.18111/9789284421152

3. Chris Cooper and C Michael Hall Contemporary Tourism: An International Approach. —
Oxford, 2008. -377p.



https://www.e-unwto.org/doi/pdf/10.18111/9789284421152
https://www.e-unwto.org/doi/pdf/10.18111/9789284421152
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SELF-MANAGEMENT

Language of | Semester / ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 6/11 weeks, Olena Lytvynenko, | 90 hours (11 h. lectures,
English 22 hours in 3/ Elective Ph.D. (Candidate 11 h.seminars/practicals,
class of Science), 68 h. self-study time)

Associate

Professor
Course aims:

The purpose of the course is to form an idea of the need to acquire practical skills of self-
management, solving problems of self-organization and awareness of the need to develop
professionally significant personal qualities needed to manage their own resources.

Learning outcomes Teaching Forms of assessment
methods, teaching | (continuous assessment
On completion of the course, students will be able and learning CAS, final assessment
to: activities FAS)
1) understand the specifics of the object and | Lecture, seminars, | Oral answers to
subject of self-management, its categories, | discussion questions, test (CAS)
methods, structure, place in the system of

humanitarian knowledge and social functions;

2) understand the  essential  features,
properties, genesis of management;

3) successfully use methodological
methodological  techniques to  study
effectiveness of self-management;

4)  determine the factors of time management;

and
the

5) effectively develop measures for the
transformation of the components of the
organization, taking into account the influence of
environmental factors

Lecture, practical
classes

Case study
presentation, self-
study activities,
Lecture, seminars,
self-study
activities

Internet search,
self-study
activities,
discussion.

Test, presentation (CAS)

Case study presentation
(CAS)

Oral
questions,
test (CAS)

Essay, participation in
the discussion (CAS)

answers to
presentation,

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

30% Participation in the discussion
20% Participation in the business play
20% Case study presentation

10% Test

20% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Basic concepts of self-management

Efficiency and effectiveness of personal activities
Principles of personal goal setting

Time management as an element of self-management
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Literature
Language of teaching Ukrainian
Compulsory reading

1. xeit P. Temmnap P. DHnmkionenus MeHeKMEHTA. AIroput™Mbl 3)QEeKTUBHOM PabOTHI.
M.: Anbniuna busnec bykc, 2005. — 405c¢.

2. Noerans JI.€. [Ipans kepiBHKKa, a00 MpakTUIHUN MeHeKMEHT: Hard. mociOnuk — K.: Exc
00, 2002. — 384c.

3. Jlykamesu4a H.IT. Teopust u mpakTHKa caMOMEHEKMEHTa: Y4uel. mocobue. — 2-e u3l., uCIp.
— K.: MAVTI, 2002. — 360c.

4. Ma3zapaxki A.A., Momek I'.€., 'om6a JI.A. Ta in. Menemxment: Teopis i mpaktuka: Hapu.
noci6. — Bun-Bo «Arakay, 2007. — 560c.

5. Xwmine @ 1. linose coinkyBanHs: HaBu. nmocionuk — K: AxagemBunas, 2004. — 280c.

Recommended reading

1. Anuzec U.K. UneanbHuil pyKOBOJUTENb: TOYEMY UM HEJb3s CTaTh M YTO U3 3TOTO CIEIYyET.
I[lep. ¢ aurn. — M.: Ansnunaa busnec byke, 2007. — 262c.

2. banab6anosa JI.B., Capnak O.I1. Opranizaris npari meHnemkepa: Hasu. mocionuk — K.: BJ]
«IIpodecionan», 2007. —407c

3. Byakok M., ®pencuc Jl. Packpenomennsiii Menemxep. — M.: Jleno, 1991. — 206¢.

4. I'oynman /[I., bosuuc P., Makku O. OMonuoHansHOe JnaepcTBO. MICKycCTBO ynpaBieHUs
JIOABMH Ha OCHOBE SMOIIMOHAILHOTO MHTEIIeKTa. M: Ansbuna busnec byke, 2007. — 302c

5. KonnakoB B.M. Opranizamis npami Menemkepa: Hasu. moci6. — K.: JIIT «BunaBHuumii 1im
«Ilepcona», 2008. — 432c.

Language of teaching English
Compulsory reading

1. DaftR.L. (2015). Management. 12th ed. — Cengage Learning, 2015. — 784 p.

2. Griffin R.W. (2013). Organizational Behavior: Managing People and Organizations 11th ed.
— Cengage Learning, 2013. — 624 p.

3. Gagne M. (Ed.) (2014). The Oxford Handbook of Work Engagement, Motivation, and Self-
Determination Theory / Oxford University Press, UK, 2014. — 465 p. — (Oxford Library of
Psychology).

Recommended reading

1. Jackson M.C. (2003). Systems Thinking: Creative Holism for Managers / Wiley — 2003, 379
pages

2. Shiu E. (2017). Research Handbook of Innovation and Creativity for Marketing Management
/ Edward Elgar Publishing, 2017. — 261 p.

3. Harrison E. Bruce, Mulhberg Judith (2014). Leadership Communications: How Leaders
Communicate and How Communicators Lead in Today's Global Enterprise / Business Expert Press,
2014. — 300 p. — (Public Relations Collection).
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INTERNATIONAL TRADE RELATIONS

Language | Semester/ | ECTS credits/ Course Coordinator | Student workload
of teaching | Duration | Type of course
(mandatory,
elective)

Ukrainian, | 6/11 Elvina Lymonova, Ph.D. 159 hours (22 h.
English weeks, 5 / Mandatory (Candidate of Science), lectures, 22 h.

44 hours Associate Professor seminars/practicals,

in class Oleksandr Kulyk, Doctor | 106 h. self-study time)

of Science, Professor
Course aims:

The aim of the course is to acquaint students with forms and tools of international trade, to
generate in students the ability to calculate and analyze key indicators of international trade and

skills documenting trade agreements.

Learning outcomes

On completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS,
final assessment

FAS)
1) calculate and analyze key indicators of | Use of diagrams, tables, Practical skills
international trade; graphs, and charts, mini assessment, analysis
cases of statistics report

2) issue payment and shipping documents;

3) use rules for handling disputes and
conduct arbitration disassembly;

4) explore the effects of globalization of the
world economy;

5) conduct market research foreign market,
search for foreign partners, establishing

contacts with foreign companies;

6) analyze the terms of payment and
delivery;

7) conduct the negotiations and draft
contracts.

Learning outcomes 1-7

Lecture-demonstration,
self-study activities

Debate, seminars, case
study in small groups

Problem lecture,
role game

Internet search, gaming
and simulation

Self-study activity, case
study

Debates,
case study in small
groups

(CAS)
Essay, test (CAS)

Participation in the

debate, presentations
(CAS)

Participation in the
role play (CAS)
Student-group project,
essay (CAS)
Individual reports,
test, presentation
(CAS)

Peer small group

presentation (CAS)

Mid-term control:
tests, essay (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
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30% Report

10% Participation in the debate

20% Test (multiple choice, computer)
20% Essay (written)

20% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

1) The Global Economy

2) Forms of international trade;

3) Methods for international trade;

4) The regulation of international trade;

5) International Marketing — Principles and Practice

6) Laying international commercial contracts;

7) Implementation of international commercial contracts;

8) The rules and procedures for the settlement of trade disputes;
9) Foreign Trade of Ukraine.

Literature
Language of teaching Ukrainian
Compulsory reading

1. CaBenpeB €.B. MixHapogHa €KOHOMiKa: TeOpis MiKHApOIHOI TOpriBmi 1 (¢iHaHCIB:
[Migpyunux/ 3a pen. O.A.Ycrenka. — Tepnonins: Ekonom. nymka, 2002. — 504 c.

2. CseitoBa exoHomika i Toprieis /Hasu. Iloci6./ C.I. Yeborap, €.B. Casennes, S.C. Jlapina,
M.I'. llleBuuk, A.B. Pa6uuk, P.I. bypsak, O.C. bpaunasceka, M.B. JIuzyn. — K.-Uepnisui, I1I1
«Pomosingy», 2010. — 212c.

3. Kozak FO.I'. Mixknapoana toprieis. [linpyunuk / FO.I'. Kozak. — K.IJHJI, 2019. — 512 c.

4. I'pontkoBcrka I'.E. Mixxnaponu Topriens / I'.E. I'poatkoBcrka, O.1. Ps6a, A.M. Bennypik,
O.1. Kpacnosceka. — K.: IVJI, 2017. — 382 c.

5. HwurankoBa T.M., Ilerpamko JL.II., Kanbuenko T.B. Mixnaponna toprisias: Hasu.
nocionuk. — K.: KHEY, 2001. — 488 c.

Recommended reading

1. Bypaxoscbkuit 1. Teopis mixHaponHoi Toprismi. 2-re Bun / 1. Bypakosckuii.-K.: OcHoBH,
2000.-241 c.

2. 3abnonpka P.O. CeitoBuii punok nocnyr.: Ilinpyunuk. 2-e Buganss / P.O. 3abnonpka. —
K.: 3nanns Ykpainu, 2005. — 280 c.

3. KonocoB B.A. I'eononutuka u noiautuueckas reorpadus. YueOHuk g By30B / B.A.
Konocos, H.C. Muponenko— M.: Acnexr IIpecc, 2005. — 285 c.

4. KOHKYpEeHTOCTIPOMOXHICTh €KOHOMIKH YKpaiHu B yMoBax riiobanizauii /5. A. XKamnino, .
b. basumok, f. B. beninceka T1a iH.; 3a pen. S. A. XKamina. - K.: HIC/, 2005. - 388 c.

5. Cucrema cBitoBoi Topriii: [Ipaktuunnii nmocionuk / [ep. 3 anrn.. — K.: “K.I.C.”, 2002. —
348 c.

6. TiHpOBa MIDKHApOJHA TOPTIBJIA: MaKpOEKOHOMIYHA Teopiss Ta (icKanbHI HACTIAKU IS
VYkpainu. Monorpadis / 3a 3arain. pea. J[.M. Cepebpsincbkoro. — K.: Anepra, 2014. — 201 c.

7. XacoymaroB P.1. Mexnynapoanas toprosis. Yuenuk / P.M. XacOymaroB. — M.: IOpaiir,
2016. —

Pexum J0CTyMa: https://avidreaders.ru/read-book/mezhdunarodnaya-torgovlya-
uchebnik.html.

Language of teaching English



https://avidreaders.ru/read-book/mezhdunarodnaya-torgovlya-uchebnik.html
https://avidreaders.ru/read-book/mezhdunarodnaya-torgovlya-uchebnik.html
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Compulsory reading

1. Feenstra, Robert C. (2015). Advanced international trade: theory and evidence.
Princeton university press.

2. Deardorff, A. V. (2014). Terms of trade: glossary of international economics. World
Scientific.

3. Neary, J. P. (2015). International trade in general oligopolistic equilibrium.

4. Zadoia A., Magdich A. (2019). Economy of the foreign countries: Textbook. Dnipro:
Alfred Nobel University.

5. Sherlock J., Reuvid J. (2010). The Handbook of International Trade. Second Edition.
GMB Publishing Ltd.

Recommended reading

1. Edmond, C., Midrigan, V., & Xu, D. Y. (2015). Competition, markups, and the gains
from international trade. The American Economic Review, 105(10), 3183-3221.

2. Gervais, Antoine. "Product quality and firm heterogeneity in international
trade."Canadian Journal of Economics/Revue canadienne d'économique 48.3 (2015): 1152-1174.

3. Feenstra, R. C. (2015). Advanced international trade: theory and evidence. Princeton
university press.

4. Irwin, D. A. (2015). Free trade under fire. Princeton University Press.
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LEADERSHIP AND GROUP DYNAMICS

Language of Semester / ECTS credits/ Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)

Ukrainian, 6/11 weeks, Hanna 90 hours (11 hrs.
English 22 hours in 3/ Elective Mytrofanova, lectures, 11 hrs.

class Doctor of science, | practicals, 68 hrs.

Professor self-study time)

Course aims:

The purpose of the discipline is to promote the identification and development of leadership
qualities of higher education, the formation of general competencies in the use of leadership tools in
professional activities, the ability to work in the team, and mastering practical tools for effective

team and role distribution, team management as a system.

Learning outcomes

On the completion of the course, students will be able
to:

Teaching methods,
teaching and
learning activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) demonstrate knowledge of the main stages of
formation of the theory of leadership as a scientific
discipline, as well as the methodological basis of
classical schools and areas;

2) demonstrate skills of interaction, leadership,
teamwork;

3) make individual and group decisions, offering
reasonable solutions to the problem;

4) correctly define their leadership style, identify
and outline a plan for the development of their team
management style;

5) successfully use methodological and methodical

methods of studying the effectiveness of activities and
design of organizations;

6) identify and outline a plan for the development
of their team management style;

7) determine the factors shaping the image and
culture of the organization;

8) determine the readiness to form teams.

Learning outcomes 1-5

Lecture, practical
classes, discussion

Case study in small
groups Role play

Practical classes,
self-study activity

Lecture, tutorials

Problem lecture,
case study in small
groups Role play

Problem lecture,
discussion

Lecture, practical
classes

Role play

Participation in the
discussion (CAS)

Participation in the
role play (CAS)

Essay, test (CAS)

Presentation
(CAS)

Peer small
presentation,
participation in the
role play (CAS)

group

Participation in the
discussion (CAS)

Presentation
(CAS)

Participation in the
role play (CAS)
Mid-term control:
tests, mini case
(CAS)
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Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
20% Participation in the discussion

20% Participation in the role play

20% Essay (written)

10% Tests

30% Presentation

Contents

1. The problem of leadership in modern management
2. Leadership in organizations

3. Pre-scientific theories of leadership

4. Situational theories of leadership

5. Leadership as a mission

6. Leadership and teamwork in the organizations

7. Group dynamics in the organizations

Literature

Language of teaching Ukrainian
Compulsory reading

1. KomapoBa K.B. JlimepcTBo: HaBYaJIbHUN TMOCIOHMK IJIsi CTYACHTIB BUIIMX HABYAIBHUX
zaknamiB. / K.B. Komapoga, C.I1. Konsga. - Quainpo: 2017. — 452 c.

2. Mopo3sos, B. B. ®@opmyBaHHs, ympaBiiHHS Ta PO3BHUTOK KOMAaHIIU TMPOEKTY (TIOBEIIHKOBI
KOMITIETEHIII1): HaBY. moci0. / B. B. Mopo3zos, A. M. Uepenniuenko, T. I. lInunsoBa. — K.: Takcos,
2009. — 464 c.

3. Makcemn [lx. PozBunp mimepa y cobi / Ilep. 3 aurn. H.I'ep6im. — K.: Bpaiit Crap
IMabnimunr, 2013. — 184 c.

4. Hecryns O.0O. OcHoBu nifgepctBa. TpeHIHT JiIEPCHKUX SKOCTEW Ta MPAKTUYHUX HABUUYOK
MeHepKepa: Hapd. noci6. / O.0.Hecryns, B.B.Kapmanenko. — K.: 3nanns, 2013. — 287 c.

5. Cepreesa T.B., Hopin @ecrey, 'eiin Poyntpi. JlizepctBo 1 komannHa pobora: HaBuanbuwmii
NOCI0HUK. — XapkiB: XHVYBA, 2014. — 124 c.
http://startup.sumdu.edu.ua/wpcontent/uploads/2017/11/IDP_Leadership_ua_d.pdf

6. Ckioinpka JI. 1. JlizepcTBo Ta cTHIIb poOOTH MEeHepKepa: Hard. mocio. — K.: [TYJI, 2009. — 192
c.

7. Teopis 1 mpakTuka GhopMmyBaHHS Jifepa: HaB4anbHUM mocioHuk / O.I'. Pomanoscwkuii, T.B.
I'ypa, A.€. Kunum, B.B. bonmapenko - XapkiB, 2017 p. — 100 crop.
http://repository.kpi.kharkov.ua/bitstream/KhPIPress/31806/1/Romanovskyi_Teoriia_i_praktyka fo
rmuvanni a%20lidera_2017.pdf

Recommended reading

1. Anaup JIx. [Ixon Amanp o MeHemKMeHTe U auaepcTBe: [mep. ¢ anrt.] / k. Amxaup. — M.:
Okcemo, 2007. — 208 c.

2. Aizekcon Y. Ctus Jxo6¢c. — M.: Actpens, 2012. — 688 c.

3. bemsaukwuii H.I1. OcnoBsl muaepctBa: yueOnuk / H.ILbensiuxuit. — Munck: BI'OY, 2006. — 268
c.

4. bmxiok Jx. TexHonmornn KOMaHAHOM WIphl: PYKOBOACTBO i jauaepa / JIx. Bidkiok,
2. dxekc. — M.: Uzn. nom ['pedennuxora, 2008. — 232 c. 7. boiiaToH D. BUpPTyO3HBIE KOMaH/IBI.
Komannpl, kotopsie uamenunu mup / O. boitaron, b.@umep. — M: IIperekct, 2008. — 265 c.

5. JIi I3umi. Jlinepcebki sikocTi MeHepkepiB: BekTopu yerixy / JIi zumi. - Kuis: Lentp yuboBoi
miteparypu, 2018. — 184 c. 1. Oysn X., Xomxkcon B., I'azzapa H. IIpusBanue — nuaep: [loaHoe
pyKoBOACTBO MO 3pdextuBHoMy auaepctBy / Ilep. ¢ anrn. — JluenpomnerpoBck: bananc buznec
bykc, 2005. — 384 c.



http://startup.sumdu.edu.ua/wpcontent/uploads/2017/11/IDP_Leadership_ua_d.pdf
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6. ®apcon P., Keiiec P. [1apanokce! muaepcTBa. BerpeiBaeT TOT, KTO jesaeT 0oJbiie OmmoboK /
ITep. ¢ aura. — M.: OO0 N[ «Codus», 2006. — 160 c.

7. 7 HOT MeHeKMeHTa. HacronpHas kaura pykoBoautens / moa pen. B.B.KonapareeBa. — M.:
Dkcemo, 2008. — 976 c.

8. baryman B. IloniTnyHe miepcTBO B KOHTEKCTI IEPKABHOTO YIIPABIIIHHS: 1CTOPUYHUN JOCBI
/ B. Baryman // Bicu. Ham. akan. nepsx. ynpasninas npu [IpesunentoBi Ykpainu. — 2009. — Ne 4. —
C.213-221.

Language of teaching English
Compulsory reading
1 Gutmann Martin (ed.) (2019). Historians on Leadership and Strategy: Case Studies From
Antiquity to Modernity / Springer, 2019. — 282 p.
2. Thomas M. (2003). Mastering People Management: Build a successful team - motivate,
empower and lead people. Financial Times/ Prentice Hall, 2003. — 241 p.

Recommended reading

1. Charteris-Black Jonathan (2006). The Communication of Leadership: The Design of
Leadership Style / Routledge, 2006. — X, 250 pages. — (Routledge Studies in Linguistics).

2. Harrison E. Bruce, Muhlberg Judith (2014). Leadership Communications: How Leaders
Communicate and How Communicators Lead in Today's Global Enterprise / Business Expert Press,
2014. — 300 p. — (Public Relations Collection).

3. Renz D.O. The Jossey-Bass (2016). Handbook of Nonprofit Leadership and Management /
Wiley, 2016. — 809 p.




ADVERTISING AND ADVERTISEMENT ACTIVITIES

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 5/14 weeks, Tetiana Mishustina, 135 hours (28 h.
English 42 hours in 4,5 [ Elective PhD (Candidate of lectures, 14 h.

class Science), Associate seminars/practical,

Professor 93 h. self-study
time)

Course aims are to examine aspects of advertising and form students' skills of preparing
information for communication activities and its successful application in future professional

activity.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)

1) identify needs in advertising of a Lecture, practical Participation in the

product, service or idea; classes, discussion, role | discussion,  tests,
play participation in the
role play (CAS)

2) develop the idea of creating advertising | Practical classes, self- | Presentation, essay,
messages based on marketing objectives and | study activity, role play (CAS)
characteristics of the target audience; presentation, role play

3) use modern communication Practical classes, Peer small group

technologies in the creation of advertising
messages;

4) design advertising for various media
based on modern design techniques;

5) create an image of a brand.

workshop, supervised
project work

Lecture, practical
classes, internet search,
presentation, project
work

Problem lecture,
workshop, self-study
activity, supervised
project work

presentation, essay
(CAS)

Project,
presentation
assessment (CAS)

Project (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion
10% Participation in the role play
20% Essay

20% Presentation (oral, multimedia)
30 % Research project

Contents

Thematic structure of the course:

1. Advertising as an effective tool of marketing communication policy.
2. Theoretical and methodological problems of advertising psychology.
3. Advertising as a means of psychological influence.
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4. Psychology of propaganda and advertising in the media and the meaning of
advertising creativity.

5. Modern communication technologies in advertising.

6. Creative copywriting.

7. Advertising design.

8. Native advertising.

9. Advertising on the Internet.

Literature
Language of teaching Ukrainian
Compulsory reading

1. Antunos K.B. OcHoBbl pexiiambl. YueOHuk. 3-¢ u3a.- M.: [lamkos u K, 2018. 328 c.

2. Bmagumupceka O.I1. Peknama: HaByanbHMiA TOCIOHUK. / O.I1. Bnagumupcbka
K.: Jlipa — K., 2009. — 336 c.

3. Xunenosa, O. H. Pexnamuas 1edTenbHOCTD: y4eOHUK U MPAKTHKYM J1J1s OakaiaBpuara
u maructpatypsl / O. H. XKuneniosa, 1. M. Cunsena, 1. A. XXwunbnos. — M.: KOpaiir, 2019. —
233 c.

4. TTecoukwuit E. A. Peknama: HaBuanpauit nocionuk. / E. A. Tlecoukwutii K.: Konmop.,
2011. — 384c.

5. Pomar E.B. Peknama: YueOHUK i BY30B. 9-¢ u3a. CTaHaapT TPEThEro mokoyieHus /
Pomar E.B., Cennepos /I. B., "U3narensckuii gom "ITutep”, 2016 — 544c.

Recommended reading

1. bakcaunckuii O.E. TexHomornn MaHUIyJsIIMA MaccaMu: pekiiama, Mapketusr, PR, GR
(xorHuTHBHBIM oaxon). Kapmannas kuura nonmurrexnonora. — M.: URSS, 2019. - 224 c.

2. beprep . 3apasurenpHbiid. [lcuxonorus capadannoro paano. Kak mpoayKTel U uaeu
CTaHOBSTCA MOMYJspHbIMEU. — M.: ManH, MBaHoB 1 ®@epbep, 2017. - 240 c.

3. Toroxus U. [Iponsmxenue B Telegram, WhatsApp, Skype u npyrux mecceHmkepax.
M.: Bombopa. — 2019. — 320 c.

4. Typesud I1.C. ConroIorus ¥ MCUXOJIOTHS PEKIaMbl: yaeOHoe mocobue st By3oB / I1.
C. I'ypeBuu. — 2-e usn., uctp. u gom. — M.: FOpaiir, 2017.- 462 c.

5. bacoga I. Peknamui 3axonu: oprasizanis ta o6k / I. bacoa — X..: ®@akrop, 2008. —
544c.

6. Kymmamues A., DpdextuBHOCTh peknambl. 2-¢ m3nanue. / A. Kyrnamues, A. Tlomos —
M.: U3a-Bo Dxcmo, 2006. — 416 c.

7. Moxkmmasnnes P. U. Ilcuxonorus pexnamsl. / P.1. Mokmannes— M.: UHOPA-M,
Hoocubupck: Cubupckoe cornamenue, 2010. — 470 c.

8. MpoukoBckuii H. 42 cexkpera a3(ppexkTHBHOM peKkiaMbl. YTpaBieHue norpedurenem /
Mpoukosckuii H., [Tapabemnym A, bepunaackuii C. — CII6.: [Tutep, 2013, - 176¢.

9. Paiic JI. Busyanbhnslii monoTok. Kak oOpa3ssl mobexnaror Teicsuu cioB / Paiic Jlopa
M.: Mann, UBanos u ®epbep, 2013. - 220c.

10. Mike Smith The Native Advertising Advantage: Build Authentic Content that
Revolutionizes Digital Marketing and Drives Revenue Growth - Kindle Edition, 2017

11. Noah Grey Social Media Marketing 2019: Step by Step Instructions For Advertising
Your Business on Facebook, Youtube, Instagram, Twitter, Pinterest, Linkedin and Various
Other Platforms [2nd Edition] - Kindle Edition, 2018, - 378p.

Language of teaching English
Compulsory reading
1. Mike Smith The Native Advertising Advantage: Build Authentic Content that
Revolutionizes Digital Marketing and Drives Revenue Growth - Kindle Edition, 2017
2. Noah Grey Social Media Marketing 2019: Step by Step Instructions For Advertising
Your Business on Facebook, Youtube, Instagram, Twitter, Pinterest, Linkedin and Various
Other Platforms [2nd Edition] - Kindle Edition, 2018, - 378p.
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3. Attention, Attitude, and Affect in Response To Advertising/ Eddie M. Clark, Timothy C.
Brock, David W. Stewart
Recommended reading

1. Brown G.F. Advertising for Results 165 https://www.free

ebooks.net/advertising/Advertising-for-Results

2. AlSuwaidan, L. and Ykhlef, M. (2016), "Toward Information Diffusion Model

for Viral Marketing in Business", International Journal of Advanced Computer Science and
Applications, Vol. 7 No. 2, pp. 637-646.

3. Brettel, M., Reich, J., Gavilanes, J. M., and Flatten, T. C. (2015), What drives
advertising success on Facebook? an advertising-effectiveness model: Measuring the effects
on sales of “likes” and other social-network stimuli, Journal of Advertising Research, vol. 55
No. 2, pp. 162-175.

4. Ha, H.Y.,John,J., John, J. D., & Chung, Y. K. (2016), "Temporal Effects of
Information from Social Networks on Online Behavior: The role of cognitive and affective
trust”, Internet Research, vol. 26 No. 1.

5. Boerman, Sophie C., and Eva A. van Reijmersdal (2016), “Informing Consumers
about ‘Hidden’ Advertising: A Literature Review of the Effects of Disclosing Sponsored
Content,” in Advertising in New Formats and Media, Patrick De Pelsmacker, ed., Bingley:
Emerald, 115-46. [Crossref], [Google Scholar]

6. Eisend, Martin (2017), Meta-Analysis in Advertising Research, Journal of Advertising,
46 (1), 21-35.
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https://www.free/

ECONOMIC MECHANISM OF MARKETING

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 5/14 weeks, Tetiana Mishustina, 135 hours (28 h.
English 42 hours in 4,5 [ Elective PhD (Candidate of lectures, 14 h.

class Science), Associate seminars/practical,

Professor 93 h. self-study
time)

Course aims are: provide the students with

aspects of the economic mechanism of marketing.

basic knowledge of theoretical and practical

Learning outcomes

On completion of the course, students will be
able to:

Forms of
assessment
(continuous

assessment CAS,
final assessment

Teaching methods,
teaching and learning
activities

FAS)

1) understand of the economic mechanism | Lecture, practical Participation in the

of marketing; classes, discussion discussion, test
(CAS)

2) confidently operate and communicate | Lecture, practical Participation in the
the economic and marketing categories based | classes, discussion, discussion, test,
on the knowledge of the economic | solving problems, self | solving problems
mechanism of marketing, determine the | study activities assessment (CAS)
amount and market share;

3) identify marketing ROI, Practical classes, Solving  problems
solving problems, case | assessment,  case
study study (CAS)

4) conduct GAP-analysis and CVP- | Practical classes, Case study

analysis; solving problems, case | presentation,
study, project work project (CAS)

5) participate in the marketing decision- | Practical classes, Participation in the
making process taking into account the risk | workshop, internet discussion,  essay,
and uncertainty; search, self-study presentation

activities

6) use economic and financial indicators in | Problem lecture, Peer small group
marketing planning and control. practical classes, presentation,

workshop, self study project (CAS)

activities, project work

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
10% Test

10% Essay (written)

20% Presentation (oral, multimedia)
30% Project

20% Solving problems

Contents

Thematic structure of the course:
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1. The content of the economic mechanism of marketing.

2. Market as the economic basis of marketing. The situational analysis of the market
3. Economic and financial performance of marketing activities.

4. Economic mechanism of the marketing mix

5. Balanced Scorecard and economic efficiency of marketing.

6. Technology of marketing solutions

7. The marketing factors impact on the market capitalization of the company

Literature

Language of teaching Ukrainian

Compulsory reading

1. ®eppic [loas Y. MapkeTuHroBi moka3zHuku: Oiabiie 50 moka3HUKIB, K1 BaXKIWBO 3HATH
ko)kHoMy KepiBHUKYy / Ilonp Y. ®eppic, [eitn T. benmn Tta inmi / Ilep. 3 anri.; —
Huinponerposebk: bananc biznec bykc, 2009. — 480 c.

2. BuyTpimHii eKOHOMIYHMH MexaHi3M mianpueMcTBa: HaBuanpHuii mociOnuk / 3a
penaxuiero I1. B. Kpym. — K.: IIVJI, 2008. - 206 c.

3. Mapkerunr: Yuebuuk as By3oB / H.J[. Opuamsmiu, K. Xosapn, FO.A. Lpmkun u ap.;
nox pea. H.JI. DpuamBunu. — 2-e¢ u3a., nepepad. u gom. — M.: OHUTU-JIAHA, 2011. - 623c.

4. JlaremmoBa JI.C., MapkeTHHTOBBI aHANW3: WHCTPYMEHTAPHH W KeHchl: YdeOHOe
noco6ue / Jlateimona JI.C. — M.: lamkoB u K, 2019. — 142 c.

5. Xopun A.H. Crparernyeckuii ananu3: yueonoe nocooue / A.H. Xopun, B.D. Kepumos.
— M.: Dkemo, 2006. — 288c.

Recommended reading

1. banaxuun WM. Mapmpyt nocrpoen! [IpuMmenenue kapT myTemecTBHs MOTPEOUTENs JUIs
MOBBIIIEHUS POJAXK U JOSIIbHOCTH. — M.: Anpnimaa [Tabmumep, 2019. —112 c.

2. TomnoemeBa E.JI. HHbopManMOHHO-aHATUTHYECKOE  OOECIICUCHHE  MAaCCOBBIX
komMmyHuKanwmii: Mmororpadust / E.JI. T'omosnesa, JI.B. Mpouko. — M.: U3n-Bo MoCKOBCKOTO
ryMaHUTapHOro yHuBepcurera, 2019. — 212 c.

3. I'omyokoB E. II. Mapketunr mist mpoecCHOHANIOB: MPAKTUYECKUH Kypc: YUYEeOHHK H
npakTUKym Juisi OakanmaBpuara u maructpatypsl / E. II. T'omyOkoB. — M.: U3pmarenscTBO
Opaiir, 2019. — 474 c.

4. Nloins I1. Mapketunr, opueHTupoBaHHbIi Ha crouMocTs / I1. lonk; Ilep. ¢ anri. mox
pen. YO. H. Kanrypesckoro. — CII6: [Turep, 2011. — 480 c.

5. Karrunr JI. Ot xnuenta k ¢anary. 501 crmoco0 MOBBIMIEHUS JOAIBHOCTH K Ballei
koMnaHuu. — M.: Dkcmo, 2019. — 320 c.

6. Kyk Bukrtop JIx. MapketuHr u ¢uHaHchl. B mouckax KOHCTPYKTHBHOrO jauanora /
Bukrop JIx. Kyk, min.; mep. ¢ aurin. H. U. Ko63apesoii; nayu. Pen. E. B. Kanyrun. — M.:
Bepmmna, 2007. — 344 c.

7. KyrnanueB A. D¢ dexktuBHOCTh pexiambl: 2-¢ nznanue / A. Kyrnanues, A. Ilonos. —
M.: U3a-Bo Dkxcmo, 2006. — 416 c.

8. JlamOen X.-)K. MeHe)KMEHT, OpUEHTHPOBAaHHBIN Ha pbIHOK. 2-¢ u3. / XK.-)K. JlambeH,
P. Yymnurac, U. lynmurun. — CII6.: [Tutep, 2008. — 720 c.

9. Mapketunr: 6akanaBpcbkuil kypc: HaBuanbhuil moci6Huk / 3a 3ar. pea. 1.e.H., mpod.
C.M. Imsimenka. — Cymu: BT/l «YHiBepcuTeTchka kauray, 2004. — 976¢.

10. Amy Foxwell Marketing: How to Measure Marketing Effectiveness: Applying
Marketing Metrics (Win Win Marketing) Victoire Publishing, 2014.

11. Malcolm McDonald Marketing Value Metrics: A New Metrics Model to Measure
Marketing Effectiveness 2nd Edition, 2014 - 328 p.

Language of teaching English
Compulsory reading

1. Marketing Metrics: 50+ Metrics Every Executive Should Master 1st Edition by Paul W.
Farris, Neil T. Bendle, Phillip E. Pfeifer, David J. Reibstein. Pearson Prentice Hall (2006) 384
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https://www.amazon.com/Paul-W-Farris/e/B00JFB0MSK/ref=dp_byline_cont_book_1
https://www.amazon.com/Paul-W-Farris/e/B00JFB0MSK/ref=dp_byline_cont_book_1
https://www.amazon.com/Neil-T-Bendle/e/B00II80IIU/ref=dp_byline_cont_book_2
https://www.amazon.com/Phillip-E-Pfeifer/e/B00JVT9GEC/ref=dp_byline_cont_book_3
https://www.amazon.com/David-J-Reibstein/e/B005WL7KJ6/ref=dp_byline_cont_book_4

pages

2. Amy Foxwell Marketing: How to Measure Marketing Effectiveness: Applying
Marketing Metrics (Win Win Marketing) Victoire Publishing, 2014.

Recommended reading

1. Malcolm McDonald Marketing Value Metrics: A New Metrics Model to Measure
Marketing Effectiveness 2nd Edition, 2014 - 328 p.

2. Gerardus Blokdyk Marketing Analytics A Complete Guide - 2020 Kindle Edition 2019 -
385 p.

3. Marketing Metrics & KPIs. Key marketing metrics every marketer should measure.
Available at: https://www.klipfolio.com/resources/kpi-examples/marketing
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https://www.klipfolio.com/resources/kpi-examples/marketing

126

INTERNET MARKETING

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 7/14 weeks, Anastasiia Mostova, 120 hours (28 h.
English 42 hours in 4,0 / Elective Doctor of Science, lectures, 14 h.

class/ Associate Professor seminars/practical,

78 h. self-study
time)

Course aims:

Students will have gained comprehensive knowledge about internet marketing, adaptation of e-
commerce to the success condition of the national and international market.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) identify the different types of strategies | Lecture, discussion, Participation in the
of internet marketing; Quiz discussion, Test
(CAS)
2) to consider the basis of the promotion Lecture, Work in pairs | Participation in the
in social media networks; to solve problems, discussion, test
Practical classes (CAS)

3) identify the main instruments of WEB
analytics and SEO;

4) to estimate and analysis of the
efficiency of internet marketing;

5) determine of the management of web-
sites and landing pages.

Learning outcomes 1-3

Lecture, Practical
classes, Case study

Lecture, practical
classes, work in pairs to
solve problems
Brainstorming, Self-
study activities

Solving problems,
participation in the
discussion (CAS)
Participation in the
discussion, test
(CAYS)
Participation in the
discussion, test
Mid-term  control
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion and Quiz
30% Test (multiple choice, computer)

10% Essay (written)

20% Presentation (oral, multimedia)

20% Mid-term control (computer multiple choice tests, mini case)

Contents

1. Communication strategies of internet marketing

2. Promotion in social media networks
3. Internet advertising

4. Site and landing page

5. WEB analytics
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6. Search engine optimization
7. The efficiency of internet marketing

Literature
Language of teaching Ukrainian
Compulsory reading

1. Akynmny M.B. UnTepHeT-MapkeTunr: y4eOHUK i OakanaBpoB. - M.: M3marenbcko-
ToproBas kopropauus «/amkos u K°», 2016. — 352 c.

2. 3appenn . Unrepuer-mapketur no Hayke / JI. 3appemn. — K.: Maunn, VBaHoB u
depbep, 2014. — 192 c.

3. Unrepuer-mapketunr Ha 100%. — CII6.: [Tutep, 2014. — 240 c.

Recommended reading

1. Xammuran b. Mapketunr B atepHete. Kak nmpusieus kaueHTOB ¢ nomombio Google,
conmanbHBIX ceTeit u 6moros / b. Xammmran, /], [llax. — K.: Mann, BanoB u ®epbep, 2015. —
224 c.

2. Jlappu BebGep DddextuBnbiii mapketunr B MuHtepHete. ColuanbHble ceTd, OJOTH,
Twitter u agpyrue uHCTpyMeHTHI npoaBuxkeHus B Cetu. — M.: Mann, MBanos u ®epbep, 2010.
-320c.

3. TaBpunos JLII. OcHoBbl anekTpoHHON KomMMmepuuu u Ouszneca. — K.: Comon-Ilpecc,
2009. -592 ¢

Language of teaching English
Compulsory reading

1. Visser M., Sikkenga B., Berry M. (2018). Digital marketing fundamentals: From strategy
to ROI. Publisher: Utrecht: Noordhoff Uitgevers, 640 p.

2. Yang R. (2018). Practices Of Internet Marketing. Publisher: US: Tritech Digital Media,
561 p.

3. Charlesworth A. (2018). Digital marketing: a practical approach. Publisher: Abingdon,
Oxon; New York, NY: Routledge.

Recommended reading
1. Tuten T.L., Solomon M.R. (2018). Social media marketing. Publisher: Los Angeles:
SAGE, 423 p.
2. Hemann Ch., Burbary K. (2018). Digital marketing analytics: making sense of consumer
data in a digital world. Publisher: [New York]: Pearson Education, Inc., 252 p.
3. Cross D. (2018) Facebook advertising: the ultimate guide, a complete step-by-step
method with smart and proven internet marketing strategies. Publisher: Dale Cross, 193 p.
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RISK STUDY
Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 7/14 weeks, Anastasiia Mostova, 120 hours (28 h.
English 42 hours in 4,0 / Elective Doctor of Science, lectures, 14 h.
class/ Associate Professor seminars/practicals,
78 h. self-study
time)
Course aims:

Students will have gained comprehensive knowledge about risk management, adaptation of
enterprises activity to the success condition of the national and international market.

Learning outcomes Teaching methods, Forms of
teaching and learning assessment
On completion of the course, students will be activities (continuous
able to: assessment CAS,
final assessment
FAS)
1) identify the different types of | Lecture, discussion, Participation in the
entrepreneurial risk; Quiz discussion (CAS)
Test (CAS)
2) to consider the legal aspects of the risk | Lecture, Work in pairs | Participation in the
in business; to solve problems, discussion, test
Practical classes (CAS)
3) identify risk factors in  the | Lecture, Brainstorming, | Solving problems,
entrepreneurial activities; Practical classes participation in the
Case study discussion (CAS)
4) to estimate and analysis risk of | Lecture, practical Participation in the
entrepreneurial activity; classes, discussion, test
Work in pairs to solve | (CAS)
problems
5) determine of the management enterprise | Brainstorming, Participation in the
strategy based on risk. Problem lecture, Self- | discussion, test
study activities (CAS)
Learning outcomes 1-3 Mid-term  control
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
20% Participation in the discussion and Quiz

30% Test (multiple choice, computer)

10% Essay (written)

20% Presentation (oral, multimedia)

20% Mid-term control (computer multiple choice tests, mini case)

Contents

Thematic structure of the course:

Module 1. Theoretical aspects of risk

Risk as an economic category and factor of marketing activities
Classification of risk factors in the marketing activities
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Indicators of risk assessment of entrepreneurial activity
Module 2. Risk management in entrepreneurial activities
Methods of risk management in entrepreneurial activities
Risk analysis of entrepreneurial activities

Insurance of risk

Literature
Language of teaching Ukrainian
Compulsory reading

1. Yepkacos B.B. JlenoBoii puck B mpeanpuHUMaTEIbCKON AesTenbHoCcTH / B.B.
UYepkacos - K.: JIubpa, 2006. — 235 c.

2. Koncnexr nekuiii 3 nucuumuiian «Pusukosnoris» / Yiknaa.: M.B. ITIpokonenko —
Xapkis, 2010 p. 54 c.

Recommended reading

1. bama6auos 1.T. Puck-menemrment.- / U.T. Bama6auos. - M., 2006. — 250 c.

2. Crapocrina A. O. Pusuk-MeHeKMEHT: Teopist Ta npaktuka: Hapd. moci6. —/ A.O.
Crapocrina, B. A. KpaBuenko - K.: IBL] “Bunasuunrso «llomitexuika»”, 2004. — 200 c.

3. I'panarypoB B.M. DKOHOMUYECKHI PUCK: CYLITHOCTb, METOJbl U3MEPEHUS, TyTH
cHmkenus: Y. moc./ B.M. I'panarypoB — M.: Jleno u Cepsuc, 2004. — 254 c.

4. Inpsimienko C.M. T'ocniogapcekuii pu3uK Ta METOAM HOro BuMiproBanHs. HaBdu. mociOHUK
/ C.M. Impsiuenko - Cymu: «Mpist —1» JIT. 2006. — 350 c.

5. ApcnanoBa, D. P. Puck-MeHePKMEHT B CCTeMEe aHTUKPU3UCHOTO yrpaBieHus / 3. P.
ApcnanoBa // BecTHHK AcCTpaxaHCKOTO TOCYAApCTBEHHOTO TEXHHYECKOTO YHUBEPCUTETA.
Cep.: Oxonomuka. - 2010. - N 1.

6. Alexander C. (2012). Market risk analysis. Publisher: Chichester: Wiley, 386 p.

7. A guide to business risk management in 2020. Decisions & Credit Risk / 15th May. 2020
by Experian. Online: https://www.experian.co.uk/blogs/latest-thinking/decisions-and-credit-
risk/a-guide-to-risk-management-in-2020/

Language of teaching English
Compulsory reading

1. Haughey B., Bychuk O.V. (2013). Hedging market exposures: identifying and managing
market risks. Publisher: Hoboken, N.J: Wiley, 2013.

2. Patten D. (2008). How to market your business: a practical guide to advertising, PR,
selling, and direct and online marketing. Publisher: London; Philadelphia: Kogan Page Ltd.

Recommended reading

1. Amihud Y., Mendelson H., Pedersen L.H. (2013). Market liquidity: asset pricing, risk,
and crises. Publisher: Cambridge University Press.

2. Alexander C. (2012). Market risk analysis. Publisher: Chichester: Wiley, 386 p.

3. Hull, John C. (2015). Risk Management and Financial Institutions. 4™ ed. Publisher:
Wiley, 743 p.

4. Hopkin P. (2017). Fundamentals of Risk Management: Understanding, evaluating and
implementing effective risk management. 4™ ed. Kogan Page Limited. 488 p.

5. Dale F. Cooper, Stephen Grey, Geoffrey Raymond and Phil Walker. (2005). Project Risk
Management Guidelines: Managing Risk in Large Projects and Complex Procurements. 401 p.

6. A guide to business risk management in 2020. Decisions & Credit Risk / 15th May. 2020
by Experian. Online: https://www.experian.co.uk/blogs/latest-thinking/decisions-and-credit-
risk/a-guide-to-risk-management-in-2020/

7. 2020 Global Risk Study. PwC. Online: https://www.pwc.com/us/en/services/risk-
assurance/library/2020-global-risk-study.html

8. Being a smarter risk taker through digital transformation. 2019 Risk in Review Study.
PwC. https://www.pwc.com/us/en/services/risk-assurance/library/risk-study.html



https://www.experian.co.uk/blogs/latest-thinking/decisions-and-credit-risk/
https://www.experian.co.uk/blogs/latest-thinking/author/exp-adm/
https://www.experian.co.uk/blogs/latest-thinking/decisions-and-credit-risk/
https://www.experian.co.uk/blogs/latest-thinking/author/exp-adm/
https://www.pwc.com/us/en/services/risk-assurance/library/2020-global-risk-study.html
https://www.pwc.com/us/en/services/risk-assurance/library/2020-global-risk-study.html
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COMPUTER GRAPHICS AND COMMUNICATION DESIGN

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 4/14 weeks, Inga Safronova, 135 hours (14 h.

42 hours in 4,5 [ Elective Senior Lecturer lectures, 28 h.

class laboratory, 121 h.

self-study time)

Course aims: providing future specialists the theoretical, practical knowledge and skills on
basic issues of computer graphics and visualization, the basics of its use in application

systems.

Learning outcomes

Teaching methods,
teaching and learning

Forms of
assessment

On completion of the course, students will be activities (continuous
able to: assessment CAS,
final assessment
FAS)
1) demonstrate knowledge of marketing | Lecture, Participation in the

tools and technologies in various fields of
activity, in consumer and industrial, including
international markets;

2) ability to use of raster computer
graphics software (Adobe Photoshop);

3) ability to use of vector computer
graphics software (Adobe Illustrator);

4) use of fundamentals of typography in
graphic switching design;

5 use of Web design and three-
dimensional computer graphics;

6) know and use of Software of three -
dimensional computer graphics (3D Studio
Max).

seminars/practicals

Lecture,
work

laboratory

Solving problems using
appropriate software,
individual presentation
Solving problems using
appropriate software,
individual presentation
Lecture,
seminars/practicals

Lecture, laboratory
work

discussion (CAS)

Practical skills
assessment, test
(CAS)

Explanation solving
problems, practical

skills  assessment
(CAS)
Practical skills
assessment, test
(CAS)
Practical skills
assessment, test
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
20% Test (multiple choice, computer)

40% Solving problems using appropriate software
30% Presentation (oral, multimedia) and defense of individual tasks

Contents

Thematic structure of the course:

Module 1. Basics of computer graphics and design
Computer graphics as a field of graphic design. Theoretical bases of computer graphics
The role of color and composition in computer graphics
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Software raster computer graphics (Adobe Photoshop)

Basics of graphic design. Designing

Software for vector computer graphics (Adobe Illustrator)
Fundamentals of typography in graphic switching design

Symbolic logo

Module 2. Web-design and three-dimensional computer graphics
Banner advertising

Web design

Review of three-dimensional modelling editors and their capabilities
Software tools for three-dimensional computer graphics (3D Studio Max)
Animation and visualization

Literature
Compulsory reading

1. Tony6eBa O.JI. OcnoBu kommno3umii. M., 2007

2. Ixeiicon Caitmonc HactonmbHas kHura musaitHepa. OOpaboTka wiumrocTpanuii. — M.:
ACT, Actpens, 2007

3. HuzaitH. MmmocTpupoBaHHBIN clloBapb-clipaBOYHHMK. Ilox oOmieit pemakiueir I.b.
Mumnepsuna u B.T. Illumxko. - M., «Apxurextypa C», 2004

4, Mak-Knemrann, Jluk. Photoshop 7. bubnus mnonws3oBatens: mep. ¢ aHr. — M.:
Uznarensckuii oM «Buabsmcy, 2003

5. Mapos M. 3d Studio MAX 3: yueGnslii kype. — CII6: U3natensctBo «Ilutepy, 2010 —
640 c.: m.

6. Ilerepcon M. DddextuBnas padota ¢ 3d Studio MAX — CII6: ITutep, 2011 — 656 c.:
WiI.

7. IletpoB M.H., Monoukos B.II. / Komnstorepnas rpaduka (+CD). — CII6: ITurep, 2012
— 736 c.: ni.

8. Voitumann 3., Jlypekac I1. Illustrator CS miast Windows u Macintosh; Tlep. ¢ anri.- M.,
HT Ilpecc, 2005.

Recommended reading

1. 3d s Max 3a 21 nenb. — CII0.: TTutep, 2011. — 240 c.: u.

2. KnockoBcku M. Illustrator CS: Texnuka u 3¢ dextsl / MatT KinockoBcky; mep. ¢ aHr.
B.H.Mupommnukosa. — M., HT IIpecc, 2005

3. Yerun B.b. Kommosunus B auzaitHe. MeToaudeckue OCHOBBI KOMITO3MIIMOHHO-
XYyJ0’)KeCTBEHHOro (hopmMooOpa3zoBaHus B JU3allHEPCKOM TBOpYECTBE: yueOHOe mocodue. 2-e
u3M., yrouHeHHoe u jgon. / B. b. Ycrun. — M., ACT: Actpens, 2007
4. Jules Bloomenthal Computer Graphics: Implementation and Explanation. 2019. 202 p.
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FOREIGN LANGUAGE (FOR SPECIFIC PURPOSES)

Language | Semester / | ECTS credits /| Course Coordinator | Student workload

of Duration | Type of course

teaching (mandatory,

elective)

English 4 | 14 Svitlana Medynska, | 135 hours (42 h.
weeks, 4.5 | Elective Senior Lecturer; seminars/practical, 121
42 hours Natalia Bespalova, | h. self-study time)
in class Lecturer

Course aims:

The course is intended for developing the students’ ability to communicate in English in a wide
range of business situations demonstrating rich vocabulary and extensive business terminology,
accuracy in their use of language and essential business communication skills such as
negotiating, telephoning, participating in meetings and conferences, making presentations,
business writing and using English in social situations.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and
learning activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) use the language of specialized areas of
Business English demonstrating the extensive
business vocabulary and accurate grammar;

2) read and comprehend relevant authentic
texts from business sources with their further
analyzing, summarizing and discussing with
airing their own views on the issue;

3) apply listening skills such as prediction,
listening for specific information and note-
taking while listening to a variety of
recordings and authentic interviews with
business  people  concerning  business
environment and relevant business issues;

4) communicate in the key business areas
participating in  meetings, negotiations,
telephoning and social English situations;

5) discuss business problems and
recommend business solutions;

6) write business correspondence and
essays of different types on the business topics
processing information from various sources
and analyzing it;

7) take part in discussions and debates on
the professional topics presenting and
substantiating own points of view;

Seminars,
brainstorming,
discussion

Reading assignments
in  textbooks and
periodicals,
discussion, self-study
activities

textbook
self-

Seminars,
assignments,
study activities

Seminars, role-play,
business game

Seminars, case study
in small groups

Seminars,
activities

self-study

Seminars, discussion,
debate

Participation in the
discussion, test (CAS)

Participation in the
discussion,  exercise,
practical skills
assessment (CAS)

Practical skills
assessment,  exercise

(CAS)

Participation in the role

play/ business game
(CAS)

Case study
presentation,  written
report (CAS)

Business
correspondence, essay
(CAS)

Participation in the
discussion/ debate,
(CAS)
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8) make presentations on a wide range of | Internet search, | Presentation assessment
business topics using extensive terminology, | individual (CAS)
exemplifying the ideas, highlighting the | presentation,  small
problems and making suggestions on the ways | group  presentation,
to solve them; self-study activities

9) apply appropriate translation techniques | Seminars, self-study | Written test (CAS)
while translating business passages from | activities
English into the native language and vice

versa.

Achievement test
Learning outcomes 1-9 (CAS)
Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
10% Participation in the discussion

10% Participation in the role play/ business game

20% Participation in the case study

10% Practical skills assessment/ Test (written)

10% Essay/ business correspondence (written)

10% Presentation (oral, multimedia)

15% Mid-term control (written tests, essay/ report)

15% Achievement test (written tests, essay/ report)

Content

Thematic structure of the course:

1. Taxation in international business.

2. Customer service. Developing brand loyalty. Dealing with counterfeiters. New product
development.

3. Crisis management. Dealing with crisis.

4. Global business. Ways of entering overseas markets. Forms of international business
activity.

5. Multinational corporations and implications of their activity.

6. Mergers and acquisitions.

7. International trade regime: trade protectionism vs free trade.

8. Common barriers to international trade applied in the world practice.

9. The role of international labour migration for the countries.

10. International division of labour. Offshoring and outsourcing.

11. Economic integration. Stages in the process of economic integration.

12. Globalization as a world phenomenon. The danger and benefits of globalization. Global
issues of the XXI century.
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Literature
Compulsory reading

1. Cotton, D., Falvey, D., Kent, S. (2015) Market Leader. Intermediate/ Upper-Intermediate.
Business English Flexi Course Book. Pearson.

2. Dooley, J., Evans, V. (2009) Grammarway 3/ Grammarway 4. Express Publishing.

3. Emmerson, P. (2009) Business Grammar Builder. Macmillan Publishers Limited.

4. Emmerson, P. (2009) Business VVocabulary Builder. Macmillan Publishers Limited.

5. Evans, V. (2000) Successful Writing. Express Publishing.

6. Kozhushko, S.P., Medynska S.I, Yakovleva T.I. (2019) Handbook on Effective Business
English Exam Preparation. Dnipro, DUAN Press.

7. Kozhushko, S.P., Sokolova, K.V., Brez, K.D., Svyrydenko, O.G. (2011) Presenting
Statistics in English. Dnipropetrovsk, DUEP Press.

8. MacKenzie, 1. (2010) English for Business Studies. A course for Business Studies and
Economics students. Third Edition. Cambridge University Press.

Recommended reading

1. Kozhushko, S., Baranova, I. (2013) Business Letter Writing. Dnipropetrovsk, DUEP
Press.

2. Mackenzie, 1. (2000) Management and Marketing. Pearson Education Limited.

3. Pilbeam, A. (2000) International Management. Pearson Education Limited.

4. Semerenko, L., Medynska, S. (2010) Effective Business Communication.
Dnipropetrovsk, DUEP Press.

5. Strutt, P. (2000) Business Grammar and Usage. Longman.
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TERRITORIAL MARKETING

Language of | Semester / ECTS credits / Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 6/11 weeks, Valentyna 90 hours (11 h. lectures,
English 22 hours in 3,0/ Elective Shevchenko, PhD | 11 h. seminars/practical,
class/ (Candidate of 68 h. self-study time)
Science), Associate
Professor
Course aims:

The course is geared towards helping students study modern approaches, forms and methods of
marketing work in the process of management by territory.

Learning outcomes Teaching Forms of assessment
methods, teaching | (continuous assessment
On completion of the course, students will be able and learning CAS, final assessment
to: activities FAS)

1) evaluate territorial strategies from the point | Interactive lecture, | Participation in  the
of view of achievement of competitive regional | practical classes, discussion, test (CAS)
advantage, to their conditionality by economic and | discussion
social mechanisms;

2) analyze transformation processes what be | Problem lecture, Peer small group
going on territory, correctly to argue the position; | case study in small | presentation (CAS)
groups
3) evaluate the territory competitiveness and | Panel discussion, Peer small group
make rating of competitiveness on the basis of | essay presentation (CAS)
quality and quantitative indexes analysis.
Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
30% Participation in the discussion, test (CAS)

30% Peer small group presentation (CAS)

40% Essay (CAS)

Contents

Thematic structure of the course:

1) Theoretical bases of territorial marketing;
2) Marketing of countries;

3) Regional marketing;

4) Competitiveness of a region;

5) Organization of the territorial marketing

Literature
Language of teaching Ukrainian
Compulsory reading
1. I'punuyk H. @opmyBaHHS TEpUTOpPIaIbHUX MapKETUHIOBUX CTpaTeriii: MaTepiaiu A0 Kypcy /

H. I'punuyk. - [EnexTpoHHMit pecypc] - Pexxum JOCTYILY:
http://regionet.org.ua/files/08.Territorial Marketing Grynchuk Materials UA.pdf (6azoBwmit
HiAPYYHHUK).

2. llleuenko B.M. TepuropianbHuil MapKeTUHT: 30IpHUK 3aBJlaHb JJIsl MPAKTUYHUX 3aHATH 1



http://regionet.org.ua/files/08.Territorial_Marketing_Grynchuk_Materials_UA.pdf
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camocTiitHO1 pob6oTu (mpakTukym) [Emektponnuii pecypc] / B.M. IlleBuenko, A.J/[. MoctoBa. —
Juinpo: YuiBepcuter imeni Anbdpena Hobemns, 2017. — 96 c.

3. Kotler, Ph., Haider D., Rein I. (2002). Marketing Places: Attracting Investments, Industry, and
Tourism to Cities, States and Nations. Free Press, 400 p.

4. Hildreth, J. (2010) Place Branding: a View at Arm’s Length. Place Branding and Public
Diplomacy (No 6).

Recommended reading

1. buankuna A.O, KazenkoB O.10., OpexoB B.U., Opexosa T.P., SxosneB C.C. MapkeTunr
Tepputopuii. YueOHoe nocodue aisa 6akanaBpoB. — MUCAO: 2015 — 269 c.

2. bamok C. B. O06pa3 iHo3emMHOi KpaiHu: ocHOBHiI cTpykTypHi enemeHTtn / C. B. bamrok //
MeTtoooris, Teopis Ta MpaKTHKa COIIOJOTIYHOTO aHajli3y Cy4acHOTO CYCIUIbCTBA : 30.HAyK. Ip. —
X .: XHY im. B.H. Kapa3zina, 2008. — C. 463-467.

3. BpeHauHT TeppuTOpUiA KaK MyTh K CIACEHUIO JEIMPECCHUBHBIX PETMOHOB. — Pexkum nocTymy :
http://www.kapital-rus.ru/articles/article/143220.

4. Dinnie K. Nation Branding. Concepts, Issues, Practice
http://www.culturaldiplomacy.org/academy/pdf/research/books/nation_branding/Nation_Branding_-
_Concepts,_lssues, Practice_- Keith_Dinnie.pdf

5. Crapocrina A. O. PerioHanbHUII MAPKETHHT: CYTh Ta OCOOJIMBOCTI CTAHOBJICHHS B YKpaiHi /
A. O. Crapocrina, C. €. Maptos // Mapketunr B Ykpaini. — 2004. — Ne 3. — C. 55 — 57.

6. Peel, D. & Lloyd, G. (2008) New Communicative Challenges: Dundee, Place branding and
the reconstruction of a city-image. In: Town. Planning Review (Vol. 79, No. 5, p. 507-532).

7. Preparation of projects of regional and city development. Site of the Federal center of the
project financing. Retrieved from: http://www.fcpf.ru/media/rossiya-i-nbsp-velikobritaniya-nachali-
sotrudnichestvo-v-nbsp-oblasti-marketinga-territoriy/?sphrase_id=92

Language of teaching English
Compulsory reading

1. Kotler, Ph., Haider D., Rein I. (2002). Marketing Places: Attracting Investments, Industry,
and Tourism to Cities, States and Nations. Free Press, 400 p.

2. Dinnie K. Nation Branding. Concepts, Issues, Practice
http://www.culturaldiplomacy.org/academy/pdf/research/books/nation_branding/Nation_Branding_-
_Concepts,_lssues, Practice_- Keith_Dinnie.pdf

Recommended reading

1. Kotler, Ph. 1999. Marketing Places Europe: How to Attract Investments, Industries,
Residents and Visitors to Cities, Communities, Regions and Nations in Europe. Ft Pr; 2nd edition,
384 p.

2. Peel, D. & Lloyd, G. (2008) New Communicative Challenges: Dundee, Place branding and
the reconstruction of a city-image. In: Town. Planning Review (Vol. 79, No. 5, p. 507-532).

3. Hildreth, J. (2010) Place Branding: a View at Arm’s Length. Place Branding and Public
Diplomacy (No 6).



http://www.kapital-rus.ru/articles/article/143220
http://www.fcpf.ru/media/rossiya-i-nbsp-velikobritaniya-nachali-sotrudnichestvo-v-nbsp-oblasti-marketinga-territoriy/?sphrase_id=92
http://www.fcpf.ru/media/rossiya-i-nbsp-velikobritaniya-nachali-sotrudnichestvo-v-nbsp-oblasti-marketinga-territoriy/?sphrase_id=92
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MARKETING IN BANKS

Language of | Semester / ECTS credits / Course Student workload
teaching Duration Type of course Coordinator
(mandatory,
elective)
Ukrainian, 6/11 weeks, Tetiana Bolgar, 90 hours (11 h. lectures,
English 22 hours in 3/ Elective Doctor of Science, | 11 h. seminars/practicals,
class/ Full Professor 68 h. self study time)
Course aims:

The course is geared towards helping students study the theoretical principles of banking market,
banking market segmentation, marketing strategy of commercial bank, commodity policy for banking
services and pricing for these services, sale of banking services and its promotion.

Learning outcomes

On completion of the course, students will be able
fo:

Teaching
methods, teaching
and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) evaluate the marketing strategy of the bank;
2) apply methods of bank marketing;

3) determine the competitive advantages of the
bank on the results of market research;

4) develop a comprehensive marketing strategy
in the field of banking activity;

5) form the marketing mix in the field of
banking activities;

6) reduce the risk in the banking market.

Learning outcomes 1, 3, 4

Interactive lecture,
, practical classes,
discussion

Problem lecture,
practical classes,
case study in small
groups

Lecture, practical
classes

Panel discussion
Problem lecture,

practical classes,
self-study activities

Participation in  the

discussion, test (CAS)

Peer small
presentation (CAS)

group

Participation in  the
discussion, test (CAS)
Solving problems (CAS)

Presentation (CAS)

Case study (CAS)

Mid-term control: mini-

case (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion, test (CAS)
10% Peer small group presentation (CAS)
10% Participation in the discussion, test (CAS)
10% Solving problems (CAS)

20% Presentation (CAS)

10% Case study (CAS)

30% Mid-term control: mini-case (CAS)

Contents

Thematic structure of the course:

1. Marketing and its specificity in the banking sector;
2. Banking market, its segmentation, research and analysis;
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3. The competitive environment of commercial bank;

4. The marketing strategy of commercial bank;

5. Product policy of commercial bank;

6. Pricing for the banking products;

7. Sales of the banking products;

8. Communication policy of commercial banks;

9. Organization of marketing activities of the commercial banks;
10. Controlling in banking marketing.

Literature
Language of teaching Ukrainian
Compulsory reading

1. Jlroruit 1.O. bankiBcekuit mapketunr. [linpyunuk 3arBepmxennit MOH Ykpainu. — K.: LY,
2010. - 775 c.

2. Mapketunr y 6anky. HaBuanbnuii nocionuk / 3a pen. Hikitina A.B. — K.: KHEY, 2006 — 430
c.

3. ®enopuenko A.D. Mapkerunr y 6anky. HaBuanbnuii mociOnuk (pek. MOH VYkpainu)- 2-¢
Bua. — K.: KHEY, 2009. — 432 c.

Recommended reading

1. KononaizeB O.M., Tpury6 /I.B., Mapketunr B 6anky. HaBu. noci6. — Xapkis, ,,IHXKEK”, 2004.
- 154 c.

2. Mapketusnr y 6ankax: Hapuansauii mocionuk / Ilin pen. npod. bpituenko L.I'. — [TonraBa: PBB
I[TYCKY, 2008. — 345 c.

3. Pomanenko JI. ®@. bankiBcbkuit mapketunr: [linpyunuk. — K.: [THJI, 2004. — 344 c.
Txauyk B.O. Mapkerunr y Oanky: HaBuanmpHuii mociOHuk. - Tepromins: "Cuntes-Ilomirpad"”,
2006.- 225 c.

Language of teaching English
Compulsory reading

1. Bank Marketing Management Arthur Meidan Palgrave, London. Macmillan Publishers Limited
1984. — 234 p.

2. Bytyci S. Marketing_Management in Banks and Other Financial Institutions. International
Journal of Innovation and Regional Development, May 2010/. Available at:
https://www.researchgate.net/publication/311811325 Marketing_Management_in_Banks_and_Other
_Financial_Institutions

Recommended reading
1. Bank Management — Marketing. Tutorialspoint. Online:
https://www.tutorialspoint.com/bank management/bank management marketing.htm

2. Aleksandar Grubor, Nenad Vunjak. Banking Marketing. Online:
https://www.tvp.zcu.cz/cd/2014/PDF_sbornik/grubor%20vunjak.pdf

3. Bank Marketing Strategies for 2020. Online: https://blog.enplug.com/9-bank-marketing-ideas

4. Best Marketing Strategies for Banking. Online: https://thedsmgroup.com/best-marketing-
strategies-for-banking/




139

ECONOMIC-MATHEMATICAL MODELING (OPTIMIZATION METHODS AND

MODELS)
Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 3/14 weeks, Olena Kholod, Ph.D. 90 hours (14 h.
English 28 hours in 3/ Mandatory | (Candidate of Science), lectures, 14 h.
class Professor tutorials, 62 h. self-
study time)

Course aims: give theoretical knowledge and
with special optimization methods.

practical skills to solve management problems

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) give mathematical formulation of the
optimization problem, choosing the correct
optimization criteria,;

2) use graphical and analytical methods for
solving linear programming problems;

3) use methods for solving and analysis of
transport problems;

4)to apply the basic methods of the
analysis of non-linear optimization problems,
fraction-linear problems in LP;

5) use modern computer technology and
software packages

Learning outcomes 1-5

Lecture, tutorials,
discussion, solving
problems, self-study
activities

Lecture, tutorials,
solving problems, self-
study activities

Lecture, tutorials,
solving problems, self-
study activities

Tutorials, solving
problems, self-study
activities, internet
search

Lecture, tutorials,
solving problems using
appropriate software,
self-study activities

Participation in the
discussion, solving
problems, test
(CAS)

Practical skills
assessment,
explanation solving
problems, quiz
(CAS)

Solving problems
using appropriate
software, test
(CAS)

Participation in the
discussion, solving
problems, essay
(CAS)

Solving problems
using appropriate
software (CAS)

Mid-term control
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessments:

10% Participation in the discussion

40% Solving problems (including using the MathCad application package)

20% Test
10% Essay

20% Mid-term control (solving problems, quiz, test)
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Contents

Thematic structure of the course:

Module 1. The linear models of economic problems and methods of solving them
The basic stages of organizational research

Setting economic and mathematical tasks for optimization

Forms of formulating tasks of linear programming (TLP)

Geometrical (graphic) method of solving TLP

Analytical methods of analyzing TLP (Simplex Method, Assumed Basis Method)
The transport task (TT). Setting the task, methods of analyzing and solving

Module 2. Integer, fraction-linear and nonlinear optimization problems. Basic methods
of solving them

Methods of solving integer problems in LP

Fraction-linear problems in LP

Nonlinear programming

The concept of dynamic programming

Literature
Language of teaching Ukrainian

Compulsory reading

1. Haxoneunnii C. L., Casina C. C. MaTemMaTu4He nporpaMyBaHHS: HaBYaJbHUHA MOCIOHUK —
K.: KHEY, 2016 —452 c.

2. ®enopenko LK. locmimkenns onepaniii B ekonomini: — K.: 3nanns, 2017. — 558 c.

3. Karpenko A.B. docnimkenns onepaniit: [Tigpyunuk. — JIbBiB: Marunomnis [Tmroc, 2015.—
352 c.

4, OnTUMU3AaIMOHHBIE METOJAbl W Mojaenu: PabGowas terpags / [I.I. IlBauwmu,
10.K. Tapanenko, E.I'. Xonon u ap. — .: AYIII um. Ansdpena Hobemns, 2011. — 140 c.

5 MeTonbl ONTHUMANBHBIX pelIeHHH B SKOHOMHKe U (uHaHcax: [IpakTukym: YyebHoe
nocooue / Ilox. pen. B.M. 'oruapenko, B.1O, IToroBa. — M.: ®I'OBY BIIO «®uHaHCOBBII
yHHUBEpcuTeT», 2016.

6. KoponeB A.B. DKOHOMHKO-MaTeMaTHYeCKHEe METOABl M MOJEIMPOBAHUE: YYCOHHK H
npaxtukym. — M.: FOPAHT, 2016.

Recommended reading

1. Birnincekuit B.B. Matemaruune nporpamyBanss / B.B. Bitnincekuii, C.1. Hakoneunwuii,
T.O. Tepemenko. — K.: KHEY, 2010. — 210 c.

2. MamonoB K.A.  ExoHomiko-maremaTuuHe MojemtoBaHHsA. KoHcmekt — nmekmiid  /
K.A. Mamonos. — XapkiB: XHAMI', 2009. — 224 c.

3. 3amxoB O.0. MaremaTtudeckue METOIbI B YKOHOMHUKE / 0.0. 3amKoB,
A.B. Toacronsrenko, FO.H. Uepemusix. — M.: MI'Y, 2012. — 384 c.

4. Kpemep H.ILI. HccnenoBanue ongpaunﬁ B DKOHOMHUKE: YueOHOe 1mocodue Ist
6axanmaspos / H.II. Kpemep. — M.: KOPAUT, 2013. — 432 c.

Language of teaching English
Compulsory reading

1. Methods and models of optimization: Workbook: an educational book / G.G. Shvachich,
E.G. Kholod, I.N. Kozyreva and etc. — Dnipropetrovs’k: Alfred Nobel University,
Dnipropetrovs’k, 2012. — 120 p.

Recommended reading

1. P.R. Trie, G.E. Keough. An Introduction to LINEAR PROGRAMMING and GAME
Theory. A John WILEY & Sons, Inc., Publication: WILEY. — 2008. — 476 p.
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ECONOMIC ANALYSIS

Language | Semester/ ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Viktoria Varenyk, PhD | 90 hours (14 h. lectures,
- 3/ 14 weeks, ; ; 14 h

Ukrainian, 28 hours in 3/ Elective (Candidate of Science), - ]
English | Associate Professor | Seminars/practicals, 62

Class h. self-study time)
Course aims:

Mastery students to practice of business analysis to enterprises of all forms of ownership, learning
techniques and advanced forms of economic calculations, forming conclusions and proposals to

improve economic performance.

Learning outcomes
On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1) identify relevant factors impacting the
indicators that are analyzed, and the study of
causal connections;

2) search available reserves to increase

production efficiency;

3) elaboration of specific measures for the
use of identified reserves and control over their
use;

4) synthesis of the analysis for rational
management decisions;

5) identify security company material,
labour and financial resources.

Learning outcomes 1-3.

Lecture, practical
classes, self-study
activity, solving
problems

Lecture, practical
classes, workshop,
solving problems,
discussion

Self-study activities,
practical classes,
discussion, business
game

Problem lecture,
practical classes,

case study in small
groups

Lecture, practical
classes, work in pairs to
solve problems

Exercise, participation
in the discussion, test,
solving problems (CAS)

Solving problems, test
(CAS)

Participation in  the
discussion, solving
problems, test (CAS)

Exercise, student report

assessment (CAS)

Participation in  the
discussion, solving
problems, test (CAS)

Mid-term control (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

30% Student reports assessment
20% Test

10% Solving problems

20% Exercise

20% Mid-term control (computer multiple choice tests, solving problems)

Contents

Thematic structure of the course:

Module 1. Theoretical foundations of economic analysis
The method of instructional techniques and business analysis

Subject InfoBase business analysis
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Analysis of enterprise revenue expenditure

Profitability Analysis

Module 2. Analysis of the production and evaluation of sustainability
Analysis of assets

Analysis equity

Analysis of the turnover of working capital

Literature
Language of teaching Ukrainian
Compulsory reading
1. Auapeera I'.1. ExoHoMiuHu# aHaui3: HaBuanbHUiA mocionuk. — K.: 3uanns, 2008. — 263 c.
2. CaBunpka I'.B. ExoHoMiuHuMit aHami3 aisutbHOCTI mignpuemcTsa. — K.: 3nanns, 2007. — 657 c.
Recommended reading

1. bomtox M.A. ExoHoMiuHM aHaITi3: HaBYabHUM nociOHuK / B.B. Byprescbkuid,
M.L T'opbatok. — K.: THEY, 2007. — 560 c.

2. Kypc eKOHOMIYHOTO aHalli3y: HaBYaJIbHO-METOAMYHHIA MTOCIOHHK [Tl CAMOCTIHOTO BUBYCHHS
muctumiiny / B.M. IBanenko, M.1. ['opbarok. — Bun. 3-te. — K.: THEY, 2006. — 302 c.

3. JlaxtionoBa JI.A. ExoHomiunHmii aHamiz cy0’ekTiB rocmojaproBaHHs. Mounorpadis. — K.:

KHEY, 2001.

Language of teaching English
Compulsory reading

17.  Preston McAfee, Tracy R Lewis. Introduction to Economic Analysis (2009) Duke

University. 2009. — 335p.
Recommended reading

1. S.E. Ferguson, S. Charles Maurice, Owen R. Phillips. Economic Analysis: Theory and
Application (Irwin Series in Economics) Subsequent Edition. McGraw-Hill Inc., US; 6th Revised
edition edition (1 Jan. 1992).

2. Economic Analysis and Policy. Journal of the Economic Society of Australia (Queensland)
Inc.

3. Applied Economic Analysis. Journal published in association with the Spanish Asociacién
Libre de Economia (ALdE).

4. Economic Analysis: a scientific journal published by the Institute of Economic Sciences (IES).
Vol 53 No 1 (2020): Economic Analysis: Applied Research in Emerging Markets. Available at:
https://www.library.ien.bg.ac.rs/index.php/ea

5. Economic Analysis of the Digital Economy (2015). Avi Goldfarb, Shane M. Greenstein, and
Catherine E. Tucker, editors. Conference held June 6-7, 2013. Published in April 2015 by University
of Chicago Press by the National Bureau of Economic Research. Available at:
https://www.nber.org/books/gree13-1



https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Owen+R.+Phillips&text=Owen+R.+Phillips&sort=relevancerank&search-alias=books
http://www.esaqld.org.au/
http://www.esaqld.org.au/
https://www.library.ien.bg.ac.rs/index.php/ea
https://www.nber.org/people/avi_goldfarb
https://www.nber.org/people/shane_greenstein
https://www.nber.org/people/catherine_tucker
https://www.nber.org/books/gree13-1

INFRASTRUCTURE OF COMMODITY MARKET

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 3/14 weeks, Iryna Kurochkina, PhD 90 hours (14 h.
English 28 hours in 3,0/ Elective | (Candidate of Science), lectures, 14 h.

class Associate Professor seminars/practical,

62 h. self-study
time)

Course aims are:

To provide students with the theoretical knowledge of the theory of the commodity market
infrastructure and its role in a market economy; to find the best operating conditions of the
commodity market infrastructure; to master the skills of self-determination and to apply he

methods of rational organization and planning of infrastructural complex

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) analyze the structure of the market and | Lecture, practical Participation in the
its terms of commercial intermediaries; classes, discussion, role | discussion, test,

2) use modern methods of informational
support of commercial activities;

3) form practical skills to manage the
activities of the market infrastructure to meet

the consumers’ needs;

4) analyze and determine the location of
real infrastructure objects.

Learning outcomes 1-3

play

Lecture, practical
classes, self-study
activity

Lecture, practical
classes, supervised
project work

Lecture, practical
classes, discussion,
internet search, case
study in small groups,
project work

participation in the
role play (CAS)
Presentation (CAS)

Project, peer small
group presentation,
essay (CAS)

Presentation,
project (CAS)

Mid-term  control

(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
10% Test

10% Essay (written)

20% Presentation (oral, multimedia)
30% Project

20% Mid-term control (essay, test)

Contents

Thematic structure of the course:

Module 1. Theoretical aspects of the commodity market infrastructure
1. Subject, methods and tasks of the course
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2. The essential characteristics of the market
3. Commodity marketing environment
4. Wholesalers
Module 2. Analysis of efficiency of trade and brokering
1. Retailing
2. Personal selling
3. Commodity Exchange
4. Brokering Mercantile Exchange
5. Leasing

Literature
Language of teaching Ukrainian
Compulsory reading

1. Ilpoxonenko O.B. Indpactpykrypa ToBapHoro punky: HaBuanmpamii moci6uuk / O.B.
[Tpoxonenko; - K.: [lentp yuboBoi miteparypu, 2009. — 296 c.

2. IadpacTpykrypa TOBapHOTO PHHKY :HaBuanbHHW mociOHmk / B.M. Ilunssens, B.B.
Ozuma, B.I1. 3apy6a. —K. :Arpapna ocBita, 2015. —255c¢

benesues M.1. [ndppactpykrypa ToBapHOoTo prHKY: HaBuanbuuii nocionuk / M.1. Beneies,
JI.B. Illecronanosa; — K. : LlenTp HaBu. niteparypu, 2005. — 416 c.

3. Ub6parumos JI.A. Uudpactpykrypa ToBapHoro peiaka / JI.A. Ubparumos/- 2-¢ u3n.,
nepepad. u gorm.; — M.: OHUTHU-ITAHA, 2012. — 359 c.

4. Capomenko A.C. Iadpactpykrypa TtoBapHoro puHKy: Hau. Ilociommk / A.C.
Casomenko, ITomonens B.M. — K.: KHEY, 2008 — 376 c.

Recommended reading

1. Scrpemckas E.H. Hudpactpykrypa TOBapHOro pbiHKa: yueO mocobue / E.H.
SActpemckas, J1.B. Paiiko - X: MTHXEK, 2006 - 216 c.

2. bonpapenko, B.A. DOddekTuBHOCTE MapKETHHI-MEHEI)KMEHTa HalMOHAIbHOM
SKOHOMHKH Ha OCHOBE COIJIACOBAHHOTO PAa3BUTHA U (PYHKIMOHUPOBAHHS WHCTHUTYTOB
uHppactpyktypsl Tekct. / B. A. bonaapenko. Monorpadus. M., 2006. 212 c.

3. IadpacTpykTypa TOBapHOTO PUHKY: METOJWYHI BKA3IBKH JIO BUKOHAHHS KOHTPOJBHHUX
poOIT 3OMCHMIUIIHM JUIs CTYAEHTIB 3a04HOi (OpPMH HaABYaHHS HANpPsAMYy MiATOTOBKH
«MenemxmenT» / yknanad M.I'. Pera. - Mykaueso: M1V, 2016. - 36c.

4. ®enpko B. I1. MHpacTpykTypa TOBapHOTO pBhIHKA: «YUEOHUKH, yueOHbIE MOCOOHs /
B.I1. ®enpko, H.I'. ®enpko; - Poctos-u//1: ®ennkc, 2010. — 512 c.

5. Hly6in O.O. Indpactpykrypa ToBapHoro punky / O.0O. Illy6in, O.M. A3zapsH. — 2-re
Buna. — K.: 3uanng, 2009. — 379 c.

Language of teaching English
Compulsory reading

1. Tvalchrelidze, A.G. (2011). Economics of commodities and commodity markets.
Hauppauge, N.Y.: Nova Science Publishers. 906 p.

2. Prasad J. (2000) Market infrastructure. Publisher: New Delhi Mittal Publications. 310 p.

3. Filho W.L., Azul A.M., Brandli L., Ozuyar P.G., Wall T. (2019). Industry, innovation
and infrastructure. Publisher: Cham, [Switzerland]: Springer.

Recommended reading

1. Solberg C. A., Cavusgil S. T. (2009). Relationship between exporters and their foreign
sales and marketing intermediaries. Publisher: Bingley: Emerald Group Publishing Limited,
2009.

2. Stern L. W. Ansary A. I; Coughlan A.T. (1996). Marketing channels. Publisher: Upper
Saddle River, NJ: Prentice Hall, 576 p.

3. Ahn J., Khandelwal A., Wei S.-J. (2010). The role of intermediaries in facilitating trade.
Publisher: Cambridge, Mass : NBER, 27 p.
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MARKETING BASICS OF ENTREPRENEURIAL ACTIVITY

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 4/14 weeks, Anastasiia Mostova, 120 hours (28 h.
English 42 hours in 4,0 / Elective Doctor of Science, lectures, 14 h.
class/ Associate Professor seminars/practical, 78 h.

self-study time)

Course aims:

The course is geared towards helping students study the marketing modern technologies in

entrepreneurial activity.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment
FAS)

1) realize of the business creating process;
2) analyse a competition environment;

3) build relationships with consumers on
the basis of marketing view to the market
relations;

4) ground of marketing department
organizational structure on an enterprise;

5) calculation of profits and possible
losses from entrepreneurial activity.

Learning outcomes 1-3

Lecture, self-study
activity, brainstorm
Problem lecture,
practical classes
Problem lecture,
discussion

Lecture, practical
classes, discussion,
case study in small
groups

Practical classes,
internet search, self-
study activities

Participation in  the
discussion, test (CAS)

Participation in the role

play (CAS)

Practical skills
assessment (CAS)

Peer small group

presentation (CAS)

Solving problems (CAS)

Mid-term control: (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
10% Participation in the discussion, test (CAS)

10% Participation in the role play (CAS)
10% Practical skills assessment (CAS)
20% Peer small group presentation (CAS)
20% Solving problems (CAS)

30% Mid-term control: mini-case (CAS)

Contents

Thematic structure of the course:
1) Fundamentals of entrepreneurship;

2) Entrepreneurial activity environment and marketing environment;

3) Business creating technology (own business);

4) Planning and project planning of entrepreneurial activity;
5) Marketing activity of entrepreneurial structure;

6) Entrepreneurial risk valuation;

7) Analysis of economic activities and financial performance assessment of

entrepreneurial
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structure;
8) Strategic management by an enterprise.

Literature
Language of teaching Ukrainian
Compulsory reading

1. OcnoBu nianpuemuaunnrsa: [linpyunuk / [bursik T.O., Biprouenko C.10., Byxumcrka K.O., Ta
in.]; mix 3ar. pex. H.B. Baminkesuu. —XKuromup: KTV, 2019. —493c.

2. banabanoga JI. B. MapkeTuHT HinprueEMCTBA: HaBYaaIbHKH 1ociOnuk / JI. B. banabanosa, B.
B. Xonogn, I. B. bana6anosa. — K. : IlenTp HaB4yanpHOi Jiteparypu, 2012. — 612 c.

3. MapKeTuHT B peaNpUHUMATENbCKON aesiTenbHocTH: yueOHuk / 3emisik C.B., Cunses B.B.
Cunsiea . M. — M.: lamkos u K, 2007.

Recommended reading

1. Konor, B. M. IlianmpueMHunrBo: opranizaiisi, eQeKTUBHICTh, Oi3Hec-KynbTypa [Tekct] :
HaBy. nociouuk / B. M. Konor, I. M. Pemina, O.B. llepbuna. — 3-te Bua. — K. : KHEY, 2010. — 444
c.

2. ITepesep3eB ML.II. Ocnosu minnpuemuunrsa/M.I1. TlepeBepse, A.M. JlynroBa K.:ITH®PA-
M, 2009 - 176 c. IlepeBep3eB M.II. OcunoBu nianpuemuuirea/M.I1. [lepeBep3zes, A.M. JlynboBa
K.:.MH®PA-M , 2009 -176c.

3. I'pumenko I[.M. MapKeTHHTOBI OCHOBHM KOMEPIIIHHOTO IocepeaHunTBa: HaBuyanbHUi
nocionuk. /I.M. I'pumenko — K.: I'pamora, 2006. — 304 c.

4. OCHOBHM MiAMPUEMHHIIBKOT AISUTBHOCTI [TEKCT]: METOAMYHI peKOMEH/IAIIIT 10 CaMOCTIHHOT
pOOOTH /7S CTYICHTIB €KOHOMIYHHX CIIEI[iaJIbHOCTEH TeHHO1 popmu HaBuaHHs / [ykias.: [lomosa
B.B., KoBanenko M.A.]; HamionaneHa akagemisi cTaTUCTUKHY, 00Ky Ta ayauty. —Kues: HACOA,
2015.

5. Business Marketing: Understand What Customers Value by James C. Anderson and James A.
Narus, Harvard Business Review, the November-December 1998 Issue

6. Kraten M. (2010). Business planning and entrepreneurship: an accounting approach.
Publisher: New York: Business Expert Press, 169 p.

Language of teaching English
Compulsory reading

1. O'Conor D. Business planning (2000). Broadstairs [England]: Scitech Educational. 126 p.

2. Business Marketing: Understand What Customers Value by James C. Anderson and James
A. Narus, Harvard Business Review, the November-December 1998 Issue.

3. Harl E.N. (2016). Farm estate & business planning. Kelso, WA: Agricultural Law Press,
492 p.

Recommended reading

1. Brumfitt K. (2001). Business planning. Publisher: Cheltenham: Nelson Thornes, 68 p.

2. Kraten M. (2010). Business planning and entrepreneurship: an accounting approach.
Publisher: New York: Business Expert Press, 169 p.

3. Herholdt J. (2000). Business planning. Guide 3. Publisher: Randburg: Knowledge
Resources, 29 p.



https://www.bookovka.ua/search?orderby=stock&orderway=asc&search_query=%20Синяев%20Василий%20Владимирович
https://hbr.org/search?term=james%20c.%20anderson
https://hbr.org/search?term=james%20a.%20narus
https://hbr.org/search?term=james%20a.%20narus
https://hbr.org/search?term=james%20c.%20anderson
https://hbr.org/search?term=james%20a.%20narus
https://hbr.org/search?term=james%20a.%20narus

MODERN MARKETING TECHNOLOGIES AND SALES MANAGEMENT

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 5/14 weeks, Olena Krasovska, 135 hours (28 h.
English 42 hours in 4,5 [ Elective Ph.D. (Candidate of lectures, 14 h.

class Science), Associate seminars/practical,

Professor 93 h. self-study
time)

Course aims:

The students mastered the theoretical basis of modern marketing techniques, features of their
using, the main approaches of the sales classification, methodological foundations of using
marketing tools in sales technology, the theoretical foundations of the modern aspects of the

consumer market (B2C) and business to business market (B2B).

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
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FAS)

1) understand the basic modern marketing | Lecture, practical Participation in the
technologies and methodological foundations | classes, self-study discussion, case
of using marketing tools in sales | activities study, essay
management; presentation (CAS)

2) use modern marketing technologies for | Interactive lecture, Case study, essay
marketing management and sales | practical classes, case presentation (CAS)
management; study

3) use modern methods of information
support and internet (digital) marketing in
commercial activities;

4) analyze the effectiveness of modern
marketing technologies

Interactive lecture,
seminars, self-study
activities, internet
search, case study
Lecture, case study,
solving problems, panel
discussion, individual
presentation

Case study, essay
presentation (CAS)

Participation in the
discussion,  case-
study, report,
presentation (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
30% Case-study

30% Essay (written)

30% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Marketing in XXI century: trends, new technologies and modern marketing tools in the

enterprise management system

Advanced approaches of segmentation and positioning at B2B and B2C markets

Client loyalty Program. CRM-System

Internet marketing as a tool of influence on new customers
Practical tools of development and implementation of marketing innovations




Module 2. Sales Management

Role of sales in marketing and its evolution

Consumer behavior on B2C and B2B markets

Funnel of sales

Organization of marketing and sales department at the modern enterprise
Planning and budgeting of sales

Literature
Language of teaching Ukrainian
Compulsory reading

1. bapnen @. Bznom mapkerunra. Hayka o Tom, mouemy Mol nokymnaem / @. bapnen. — M.
Mamnn, BanoB u @epoep. — 2019. — 304 c.

2. HMaBap H. KimentoopuentupoBanHocts. CMeHa (okyca ¢ mpoaykra Ha kiauenrta / H.
Hasap. - M.: Ansrinna [Ta6aumep. — 2019. — 256 c.

3. UncTpyMeHTHl MapKeTHHTa Uit otaena npojnax / M.Mann, A. Typycuna, E. Ykonosa. —
M. ManH, BanoB u ®@epbep. — 2019. — 224 c.

4. Kornep @. Mapketusr 3.0: OT IPOAYKTOB K MOTPEOUTENSIM U Jjajiee — K YeTOBEYECKOM
nyme / @. Kotnep, X. Kapramxkaiia, A. CetuaBan. — M.: Dkemo, 2011. — 240 c.

5. Kotniep @. JlaTepanbHblii MapKETHHT. TE€XHOJIOTUS MTOMCKA PEBOJIOUMOHHBIX HUjeid. — D.
Kotnep. — M.: AnbpnimHa [Tabmumep. — 2019. — 192 c.

6. Mann 1. Mapkerunr 6e3 Oropkera / . Mann. — M.: Mann, BanoB u @epbep. — 2019.
— 288 c.

7. Crroomn K. Kimentsr Ha Bcto xwu3Hb / K. Croamnt. — M.: Mann, MBanoB u ®@epbep. —
2012. - 240 c.

8. Pexxam Hun. CITMH-nipomaxku / Hut Pekxam. — M.: ManH, BanoB u ®@epbep, 2011.

Recommended reading

1. dymu P. Helipomapkerunr. Kak BimusaTs Ha moaco3nanue norpedurens / Pomxep Jdynwm;
[Honyppu. — M., 2015. — 336 c.

2. KamrynoB /I. Heitpoxomupadtuar. 100 mpuemMoB BiIMSHHS C TOMoIIbl0 Tekcra / [l
Kamnynos. — M.: ®@opc. - 2019. 352 c.

3. Makku P. CropuHomuka. MapKeTHHI, OCHOBaHHBIH Ha HUCTOPUSAX, B MOCTPEKIAMHOM
mupe / P. Makku, T. [Ixepac. — M.: Anpnuna [Tabnmumep. — 2019. — 280 c.

4. OcHoBbl Mapkerunra / ®. Kotnep, I'. Apmcrponr, B. Bonr, JIxx. Conmepc. — M.:
Huanextuka. — 2020. — 752 c.

5. OctepBanibiep A. Iloctpoenue OuW3Hec-mojeneii: HACTOJbHAs KHWTA CcTparera u
HoBaropa / A. Ocrepsanbaep, Y. Ilunbe. — M.: Anbnuna [Tabaumep, Cxonkoso, 2012. — 288
c.

6. Ilpaxamag K. IlpoctpancTBO OM3HEC-MHHOBAIMM: CO3/aHHUE IIEHHOCTH COBMECTHO C
notpedutenem / K. Ilpaxanan, M. Kpumnan. — M.: «CkonkoBoy, 2012. — 257 c.

7. Hla6mraii I'. DMormoHanbHbIH HHTEUIEKT B mpojaxkax / I'. Illaomrait. — M.: Upgrade
System/ - 2019. — 260 c.

8. Peppers, Don, Rogers, Martha. Managing customer experience and relationships: a
strategic framework / Don Peppers, Martha Rogers. 3rd edition. - John Wiley & Sons, Inc.,
2017.-601 p.

9. Sales growth. Five Proven Strategies from the World’s Sales Leaders (2d Edition) /
Ehomas Baumgartner, Homayoun Hatami, Maria Valdivieso. Wiley. — 2016. — 325 p.

Language of teaching English
Compulsory reading
1. Neuroscience: exploring the brain / Mark F. Bear, Barry W. Connors, Michael A.
Paradiso. — Fourth edition. — Wolters Kluwer. — 2016. — 975 p.
2. Peppers, Don, Rogers, Martha. Managing customer experience and relationships: a
strategic framework / Don Peppers, Martha Rogers. 3rd edition. - John Wiley & Sons, Inc.,
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2017. - 601 p.

3. Sales growth. Five Proven Strategies from the World’s Sales Leaders (2d Edition) /
Ehomas Baumgartner, Homayoun Hatami, Maria Valdivieso. Wiley. — 2016. — 325 p.

4. Tracy, Brian. Unlimited Sales Success: 12 Simple Steps for Selling More Than you ever
Thought Possible / Brian Tracy and Michael Tracy. — Amacom. — 2015. — 264 p.

Recommended reading

1. Covel, Simona. Marketing your startup: the inc. guide to getting customers, gaining
traction, and growing your business / Simona Covel. — Amacom. — 2018. — 329 p.

2. Morin, Christophe, Renvoise, Patrick, The persuasion code: how neuromarketing can
help you persuade anyone, anywhere, anytime / Christophe Morin, Patrick Renvoise. Wiley &
Sons, Inc., 2018. - 361 p.

3. Ryan, Damian. Understanding digital marketing. Marketing strategies for engaging the
digital generation / Damian Ryan. — Third edition. — Kogan Page. — 2014. — 410 p.

4. Terry, Dean. How to Sell Without Selling. Step-by-Step Marketing Formula to Attract
Ready-to-Buy Clients...Create Passive Income and Make More Money while Making a
Difference. / Terry Dean. — My Marketing Coach, LLC. 2017. — 287 p.

5. Zurawicki L. Neuromarketing. Exploring the Brain of the Consumer / L. Zurawicki —
Springer. — 2010. - 273 p.

149



150

INFORMATION SYSTEMS AND TECHNOLOGIES IN MARKETING

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 6/11 weeks, Anastasiia Mostova, 120 hours
English 44 hours in 4,0 / Elective Doctor of Science, (22 h. lectures, 22 h.

class Associate Professor lab. work, 76 h. self-

study time)

Course is geared towards helping students study the advanced interdisciplinary knowledge and
augmented skills for creating enterprise information systems able to support marketing
management processes and to provide information, which could meet the needs of marketing

management specialists

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS, final
assessment FAS)

1)the study and understanding the
creation principles and variety of concepts
used for building marketing information
systems;

2) highlight and understand the functional
components and structure of marketing
information systems;

3) put into practice the knowledge and
skills ability to distinguish and apply methods
of marketing management, including
marketing planning, modelling and customer
relationship management domains;

4) independently apply the intelligent
computational tools, cloud-based applications,
functional modules of the integrated systems,
market games;

5) put into practice the knowledge and
skills to apply software for marketing
decision-making, planning and control;

6) evaluate the effectiveness of using
modern information systems for support
marketing management processes and to
provide information, which could meet the
needs of marketing management specialists.
Learning outcomes 1-3

Lecture, laboratory
work, discussion

Lecture, laboratory
work, case study in
small groups

Lecture, laboratory

work

Lecture, laboratory
work, project activity

Lecture, laboratory
work, project activity

Lecture, project activity

Participation in the
discussion, essay
(CAS)

Participation in the

workshop, case study
results presentation
(CAS)

Solving problems using
appropriate  software,
laboratory work report
(CAS)

Participation in the
discussion, laboratory
work report, project
report (CAS)

Participation in the
discussion, laboratory
work report, project
report (CAS)

Project report,

presentation assessment
(CAS)

Mid-term control: tests
(CAS)




151

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion

10% Case study results presentation

20% Laboratory work reports

30% Project report and presentation assessment

30% Mid-term control (computer multiple choice tests, solving problems using appropriate
software)

Contents

Thematic structure of the course:

1. Definitions, functions, requirements for the marketing information systems (MKIS).

2. Types and functions of the information systems, their usage for the marketing purposes:
operational, analytical, OLAP, expert, executive, decision-support systems.

3. Applying ERP, business intelligence, integrated software for marketing tasks. Cloud based
and open source solutions.

4. Sugar CRM Lab work training for cloud-based marketing applications

5. Management processes of the marketing manager: analytical and control applications: pivot
tools, dashboards, computational intelligence methods for marketing

6. CRM analytical methods; computational intelligence methods: neural networks, fuzzy rules,
Kohonen self-organizing networks

7. Marketing planning, process modelling and decision making by using MKIS

8. Application of business simulation games for marketing

9. Creating MIS in the enterprise, the interrelationships with other computerized systems inside
and outside the enterprise.

10. The variety of concepts for structure and processes of the MIS models. ERP application for
marketing.

Literature
Language of teaching Ukrainian
Compulsory reading

1. MudopmanioHHble TEXHOJIOTUM B MapKeTHHre: YueOHMK ans By3oB / I.A. TuropeHko,
I'.JI. Makaposa, .M. [Haitut6eros u ap. / Ilox pexn. npod. Turopenko I''A. — M.: TOHUTU-
JAHA, 2014.

2. YcrunoBa I''M. HMHpopManmoHHbIe CHCTEMBI MeHEKMeHTa: OCHOBHBIC aHAUTHUYECKHUE
TEXHOJIOTMU B MOJAJCPIKKE MPUHATHs perieHuii: YueOHoe mocobue / I.M. Ycrunosa. — CII0.:
HuaCo¢HOIT, 2013.

3. Kocrsie P.A. busnec B HTepHete: ¢uHAHCHI, MapkeTUHT, mianupoBanue / P.A. Kocrtses.
— CI16: BHV-Cankr-IlerepOypr, 2012.

4. Ycnenckuit .B. UnrepHet kak nHcTpyMeHT Mapkerunra / M.B. Ycenenckuit. — CI16.: BXB
Canxkr-IlerepOypr, 2012.

5. Yenenckuit U.B. Duuukionenust uatepHer-6usneca / .B. Yenenckuit. — CII6.: TINTEP,
2011.

Recommended reading

1. I'pabaypoB B.A. NUndopmannonnsie TexHomoruu st meHemxkepos / B.A. I'pabaypos. —
M.: dunaHch ¥ cTaTHcTHKa, 2013.

3. Kapmunuckuit M. A. Uadopmaruzamus 6msneca / M.A. Kapmunckuii, [1.B. Hectepos. — M.:
duHaHCH ¥ cTaTUCTHKA, 2012.

4. Kocapes B.Il. Kowmmnblorepusie cuctembl u cetu: Yueb. moco6. / B.IL Kocapes,
JI.B. Epemun. — M.: ®uHaHChl ¥ cTatuctuka, 2013.

5. Nankpyxun A.Il. Mapketunr: yueoHuk / A.IL [lankpyxun. — M.: H-T Mexa. mpaBa u
skoHOMHKH UM. A.C. I'puboenosa, 2012.

6. [Tonos B.M. I'moGaneHbiii OusHec n mHOpManmonHsle TexHonornu / B.M. TTonos— M.:
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duHaHce U craTucTHKa, 2012.

7. Laudon C. K., Laudon P. J. (2018). Management information systems: managing the digital
firm. Publisher: NY NY': Pearson, 590 p.

8. Wong W E., Ma T. (2017). Emerging technologies for information systems, computing,
and management. Publisher: New York: Springer, 236 p.

9. Jules Miller. Marketing Information Systems. GRIN Verlag, 2011, 245 p.

Language of teaching English
Compulsory reading

1. Laudon C. K., Laudon P. J. (2018). Management information systems: managing the digital
firm. Publisher: NY NY': Pearson, 590 p.

2. Wong W E., Ma T. (2017). Emerging technologies for information systems, computing,
and management. Publisher: New York: Springer, 236 p.

Recommended reading

1. D'Atri A., Sacca D. (2014). Information Systems: People, Organizations, Institutions, and
Technologies ItAIS:The Italian Association for Information Systems. Publisher: Heidelberg,
Neckar Physica, 576 p.

2. Kaschek R., Fliedl G., Kop C., Steinberger C. (2008). Information Systems and e-Business
Technologies: 2nd International United Information Systems Conference, UNISCON 2008,
Klagenfurt, Austria, April 22-25, 2008. Publisher: Berlin, Heidelberg: Springer-Verlag Berlin
Heidelberg, 2008.

3. Jules Miller. Marketing Information Systems. GRIN Verlag, 2011, 245 p.

4. Crawford 1. M. Marketing Research and Information Systems, Food & Agriculture Org
1997, 345 p.



https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&text=Jules+Miller&search-alias=books&field-author=Jules+Miller&sort=relevancerank
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&text=Jules+Miller&search-alias=books&field-author=Jules+Miller&sort=relevancerank
https://www.amazon.com/I.-M.-Crawford/e/B001JXDX6A/ref=dp_byline_cont_book_1

COST ACCOUNTING IN MARKETING

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, |6/11 Valentyna Shevchenko, 90 hours (22 h.
English weeks, 3/ Elective PhD (Candidate of lectures, 11 h.

33 hours in Science), Associate seminars/practical,

class Professor 57 h. self-study

time)

Course aims:

The course aims to help students to form a system of theoretical knowledge and practical skills
for cost accounting in marketing, taking into account generally accepted principles that are
characteristic of the domestic accounting system and international accounting and financial
reporting standards.

Learning outcomes Teaching methods, Forms of
teaching and learning assessment
On completion of the course, students will be activities (continuous
able to: assessment CAS,
final assessment
FAS)

1) know the basic methods of organization | Lecture, practical Participation in the
and accounting of marketing and marketing | classes, discussion discussion, quizzes
expenses; (CAS)

2) determine the features of the economic and | Lecture, practical Participation in the
financial mechanism of business entities and use | classes, panel discussion, oral
them in marketing; discussion answers (CAS)

3) collect and analyze the necessary | Lecture, practical Participation in the
information, calculate economic and marketing | classes, panel discussion,
indicators, justify management decisions based | discussion, solving explanation of
on the use of the necessary analytical and | calculative tasks solving problems
methodological tools; (CAS)

4) evaluate the effectiveness of the marketing | Problem lecture, Participation in the
activities of the enterprise. discussion, solving discussion, making

calculative tasks calculations and
explanation of
results, test (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
25% Participation in the discussion

25% Case study results presentation

20% Laboratory work reports

30% Project report and presentation assessment

Contents

Thematic structure of the course:
1. Marketing expenses: their concept and essence.
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2. Recognition of the costs forming the marketing activity, their structure and classification.

3. Analysis of cost behavior for management decisions.

4. Organization of management of marketing costs in the enterprise.

5. Methods of accounting for marketing and marketing costs and calculating the cost of
marketing services.

6. Planning and budgeting of marketing activities of the enterprise.

7. Analysis and directions of cost optimization of marketing activities in enterprises.

Literature
Language of teaching Ukrainian
Compulsory reading

1. JIumunenko O.B. Byxranrepcekuii o6mik: miapyunuk / O.B. Jlnmmnenko. — K. IIVJI,
2017. — 670 c. (6a3oBmii MiAPYIHUK)

2. Butpatu Ha MapKeTHHT: OyXTalTepChKHUI Ta MOJaTKOBHM 00miK: EnexTpoHHMit pecypc.
— Pexxum noctymy: http://www.visnuk.com.ua/.

3. Audit Center: MapkeTuHroBi mocCiIyru: OQGOpPMIIEHHS Ta IOJATKOBHH OOJIK
(Poz’sicnennst MinictepcrBa goxoziB i 36opiB Bix 01.07.2013 IlpakTrka 3acTocyBaHHS HOPM
[TonaTtkoBoro konekcy YkpaiHu: ocTaHHi 3MmiHM): Enexktponnuii pecypc. — Pexxum poctymy:
http://auditcnt.com.ua/uk/.

4. IIKY — luBineHuii kogekc Ykpainu Big 16.01.2003 p. Ne 435-1V.

5. TIKVY — ITomatkoBuii kogekc Ykpaiau Big 02.12.2010 p. Ne 2755-VI.

6. 3akon Ne 996 — 3akon Ykpaiunu ,,IIpo Oyxranrepcpkuii 0071k Ta hiHAHCOBY 3BITHICTH B
VYxpaini” Big 16.07.99 p. Ne 996-XI1V.

7. II(C)BO 16 — IlonoxenHs (ctanmapT) Oyxrairepcbkoro oOmiky 16 ,,Butpatu”,
3arBepkeHe HakazoM MiHndiny Bix 31.12.99 p. Ne 318 [Enekrponnmii pecypc]. — Pexum
nocrymy: https://zakon.help/article/polozhennya-standart-buhgalterskogo-obliku-16.

8. Imcrpykuis mpo 3acrocyBanHs [lmany paxyHKiB OyXraJitepchbKoro oOJiKy aKTHBIB,
Kamitanay, 3000B’d3aHb 1 FOCIOAAPCHKUX OMNEpaliid MiANPUEMCTB 1 OpraHizaiiii: cTaHOM Ha
08.02.2014 p. [Enextponnmit pecypcl]. — Pexum JOCTYIIY:
http://zakon4.rada.gov.ua/laws/show/z0892-99.

9. Ilpo 3arBepmKeHHS ¥Y3araabHIOOYOi IMOJAATKOBOT KOHCYJBTAIll 00 BITHECEHHS
BUTpAT Ha OIJIATy MApKETHHTOBUX Ta PEKJIaMHHUX IOCIYT JO CKIaAy BUTpPAT: 3aTBEPHKEHO
Haka3zom JIIC Vkpainu Big 15.02.12 Ne 123 [Enextponnmii pecypc]. — Pexxum mocrymy:
http://sfs.gov.ua/zakonodavstvo/podatkove-zakonodavstvo/nakazi/53336.html.

10. Schiff M. Marketing cost analysis for performance measurement and decision support
/ M. Schiff, J.B. Schiff/ — Montvale, N.J.: Institute of Management Accountants, 1994. — 71 p.

Recommended reading

1. Mouceea H.K. YmpaBnenue mMapkeTMHroMm: Teopus, MpakTHKa, UHGOPMAIMOHHbBIE
texHojoruu: yued. mocobue / H.K. Mouceesa, M.B. KonsiieBa; mozg pen. H.K. Mowuceeoii. —
M.: ®unancel u ctatuctka, 2002. — 304 c.

2. Tapumko H.B. OG6mik 1 aHami3 MapKeTHHroBoi Ta 30yTOBOi iSJIBHOCTI:
YIPaBIiHCHKUNA acHeKT (Ha MPUKIAl MIANPHUEMCTB XiMIKO-(hapMalleBTUUHOI MPOMHUCIOBOCTI
VYkpainn): aBroped. auc. ... kaHa. exkoH. Hayk: cnen. 08.06.04 / H.B. I'aBpumiko; TepHor.
akaJ. Hap. rocn-Ba. — Teproniis, 2001. — 19 c.

3. Kotler Ph., Armstrong G. Principles of Marketing (14th Edition). (2011). Prentice Hall,
2011, 740 p.

Language of teaching English
Compulsory reading
1. Schiff M. Marketing cost analysis for performance measurement and decision support /
M. Schiff, J.B. Schiff/ — Montvale, N.J.: Institute of Management Accountants, 1994. — 71 p.
2. Assessing Market Performance: The Current State of Metrics / [T. Ambler, F.
Kokkinaki, S. Puntoni, D. Riley]. — London : London Business School, 2001. — 68 p.
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http://sfs.gov.ua/zakonodavstvo/podatkove-zakonodavstvo/nakazi/53336.html

3. Using Accounting Information by Larry M. Walther, Christopher J. Skousen, 2009.
Recommended reading

1. Sheth J.N. Marketing productivity: issues and analysis / J.N. Sheth, R.S. Sisodia //
Journal of Business Research. — 2002. — T.55, Ne5. — P. 349-362.

2. Clark F.E. Criteria of marketing efficiency / F.E. Clark // The American Economic
Review. —1921. — T.11, Ne2. — P. 214-220.

3. Kotler Ph., Armstrong G. Principles of Marketing (14th Edition). (2011). Prentice Hall,
2011, 740 p.

4. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.
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MARKETING MANAGEMENT OF COMPETITIVENESS

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 7/14 weeks, Valentyna Shevchenko, 105 hours (28 h.
English 42 hours in 3,5/ Elective PhD (Candidate of lectures, 14 h.

class/ Science), Associate seminars/practical,

Professor 78 h. self study
time)

Course aims:

The course is geared towards helping students study to apply modern marketing tools for an
effective management by the enterprises competitiveness in the current economic environment.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) analyze of enterprise position in a | Interactive lecture, Participation in the
competition environment; tutorials, discussion discussion, test
(CAS)
2) diagnose and revision of current | Problem lecture, case Small group

competition strategy;

3) analyze of competitive strengths of
enterprise and determine those that must be
attained in the future for the improvement of
enterprise competitiveness;

4) make calculations for the estimation of
competitive intensity degree;

5) analyze of products competitiveness
indexes and enterprise competitiveness;

6) evaluate the functions of marketing
management of enterprise competitiveness.

Learning outcomes 1-3

study in small groups

Panel discussion,
practical classes

Lecture, tutorials,
discussion, practical
classes

Interactive lecture,
tutorials, discussion

Problem lecture,
practical classes,
discussion

presentation (CAS)

Solving problems,
mini-case (CAS)

Practical skills
assessment (CAS)

Participation in the
discussion, test
(CAS)

Presentation (CAS)

Mid-term  control:
mini-case (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion, test (CAS)
10% Peer small group presentation (CAS)
10% Solving problems (CAS)

10% Practical skills assessment (CAS)

10% Participation in the discussion, test (CAS)
20% Presentation (CAS)

30% Mid-term control: mini-case (CAS)
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Contents

Thematic structure of the course:

. A competition role of market economy development;
. Competitiveness hierarchical structure;

. Generation and functioning of market;

. Competitive market and their structure;

. Competitive strategy;

. Competition environment generation in a region;
. Marketing research;

. Segmentation of market and positioning;

. Merchandise management;

10. Price formation management;

11. Sales promotion management;

12. Management by distribution of products.

O©oOoO~NOoO Ol WN P

Literature
Language of teaching Ukrainian
Compulsory reading

1. bana6anoBa JI.B. CtpaTeriune MapKeTHHTOBE YIPaBIiHHSI KOHKYPEHTOCTIPOMOXKHICTIO
MIANPUEMCTB: HaB4albHMi mociOnuk / JI.B. bama6anosa, B.B. Xomox. — K.: TOB
«Bunmasunuiit gim «[Ipodecionan», 2013. — 448 c.

Recommended reading

1. VYmopaBniHHS KOHKYPEHTOCHPOMOXKHICTIO TiampueMcTBa: HaB4. moci6. /C. M.
Kmumenko, T. B. Omenbssanaenko, /. O. bapabace ta in. — K. : KHEY, 2008. —520 c.

2. Mignyormii L 0., IMignyona A. L VYrpaBimiHHSI ~—~ MIXHApPOJTHOIO
KOHKYPEHTOCIIPOMOXHICTIO mignpueMcTBa: Hapuanbuuil mociOuuk / 3a pen. mpod. L. O.
[Tigmyonoro. — X.: BJ “IHXKEK”, 2004. — 264 c.

3. INoprep M. KoHKypeHTHOE MPEMMYIIECTBO: KaK JOCTHYb BBICOKOTO pe3yibTaTa U
obecrnieunTh ero ycroitunBocts / Ilep. ¢ anrn. — M.: Anbrnimaa busnec byke, 2005. — 715 c.

4. Iloprep E. Maiikn KoskypeHTHass crtparerusi: Meroauka aHaiau3a oTpacied u

KOHKYpEHTOB / niep. ¢ anri. Mocksa: Anbnuna busnec byke, 2005. — 454 c.

5. T'onuapyk T. I. KonkypeHIiss 1 KOHKYpEHTOCIIPOMOXHICTb: 3MICT 1 PO3BUTOK Y
nepexinHiil ekonoMini / T. I. Tonuapyk. — Cymu: BBII "Mpig-1" JITM, 2011. — 60 c.

6. Ramesh, K.A (2012). Importance of Relationship Marketing in Competitive Marketing
Strategy, Indian Streams Research Journal VVol.2, Issue. Il / March

7. Kotler, P. & Keller, K.L (2012). Marketing management. 14th edition. U.S.A, Pearson
Education Limited, p. 321-331.

8. John, R.D., (2001). Successful Competitive Positioning: the key for entering into
European consumer Market. European Business Review. MCB University Press, 13 (4), p.
209-215.

9. Ferrell, et-al (2010). From Market Orientation to Stakeholder Orientation. Journal of
Policy &Marketing, 29(1), p. 93-96.

Language of teaching English
Compulsory reading

1. Michael E. Porter. «The Five Competitive Forces that Shape Strategy», Harvard
Business Review, January, 2008, p.86.

2. Magretta, Joan (2011) Understanding Michael Porter: The Essential Guide to
Competition and Strategy. Boston: Harvard Business School Publishing, 2011, 208 p.

Recommended reading

1. Cooper, R. G., & Kleinschmidt, E. J. (1987). What separates winners from losers?

Journal of Product Innovation Management, 4 (3), 169-184.
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2. “Decision Support Tools: Porter’s Value Chain”. Cambridge University: Institute for
Manufacturing (IfM). Retrieved 9. September 2013.

3. Porter, Michael E. (1979). “How competitive forces shape strategy”. Harvard Business
Review. Retrieved 9. September 2013.

4. Angel Gurria (5 November 2012). The Emergence of Global Value Chains: What Do
They Mean for Business. G20 Trade and Investment Promotion Summit. Mexico City: OECD.
Retrieved 7, September 2013.

5. Porter, M. E. Competitive Strategy: Techniques for Analyzing Industries and
Competitors. New York: Free Press, 1980. (Republished with a new introduction, 1998.)

6. Ramesh, K.A (2012). Importance of Relationship Marketing in Competitive Marketing
Strategy, Indian Streams Research Journal Vol.2, Issue 11/ March

7. Kotler, P. & Keller, K.L (2012). Marketing management. 14th edition. U.S.A, Pearson
Education Limited, p. 321-331.

8. John, R.D., (2001). Successful Competitive Positioning: the key for entering into
European consumer Market. European Business Review. MCB University Press, 13 (4), p.
209-215.

9. Ferrell, et-al (2010). From Market Orientation to Stakeholder Orientation. Journal of
Policy &Marketing, 29(1), p. 93-96.
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CREATING AND MANAGING YOUR OWN BUSINESS

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, |7/14 Valentyna Shevchenko, 105 hours (14 h.
English weeks, 3,5/ Elective PhD (Candidate of lectures, 14 h.

28 hours in Science), Associate | seminars/practical,

class Professor 77 h. self-study

time)

Course aims:
Students will have an ability to master the basics of managing a small and medium-sized

enterprise, analyze in-market, financial and management information to increase its

competitiveness in the market.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) Clown the basics of enterprise management
of small and medium-sized businesses;

2) [know the main aspects of financial,
personnel and marketing management;

3) [luse effective methods of planning,
organization, motivation and control in small and
medium-sized businesses;

4) [Isubstantiate alternative management
decisions on the efficient use of resources of
small and medium-sized enterprises;

5) analyze in-market, financial and

management information;

6) use in-market, financial and management
information to fulfil the goals and objectives of
small and medium-sized enterprises

Lecture, practical
classes, self study work

Lecture, practical
classes, self study
work, desk research,
field research

Lecture, practical
classes, workshop,
internet search, self
study work

Lecture, practical
classes, workshop

Problem lecture,
practical classes, self-
study activities

Problem lecture,
practical classes, case
study

Participation in the
discussion, quizzes
(CAS)
Participation in the
discussion, oral
answers (CAS)

Participation in the
discussion,
explanation of
solving problems
(CAYS)

Participation in the
discussion, making
calculations and
explanation of
results, test (CAS)

Peer small group
presentation (CAS)

Participation in the
discussion, self-
study results’
presentation (CAS)
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Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
20% Participation in the discussion and quiz

20% Test (multiple choice, computer)

20% Essay (written)

20% Presentation (oral, multimedia)

10% Participation in the discussion / workshop

10% Case study

Contents

Thematic structure of the course:

1. Essence, functions and basic methods of managing your own business

2. Strategy and tactics of developing your own business

3. Planning your own business

4. Analysis of your own business

5. Assessment of the effectiveness of the use of personnel. Human Resources
Management

6. Formation of a system for ensuring the functioning of your own business

7. Assessment of the level of risks and economic security of your own business

Literature
Language of teaching Ukrainian
Compulsory reading

1. Momot B.E. OcHoBbl MeHemKMeHTa: YueoHoe nocodue / B.E. Momot. — J1.: U3a-Bo
Y um. A. HobGens, 2013. — 132 c. (6a30Buii NipydHUK)

2. Bragumup O. M. HaB4ainpbHO-METOIUYHHIA TOCIOHUK 3 TUCIMIUTIHU «MEHEIKMEHT 1
HAIPUEMHUIITBOY AJISl CTYJEHTIB 3a04HO1 (hopMu HaB4YaHHs crienianbHocTi 053 «llcuxomoris»
/ O. M. Bnagumup, I'.C. Haropasik, JI.5. Mamora. — Tepronine: THTY, 2017. — 104 c.

3. AnydpieBa O. JI. IlinnpuemHunbka AisibHiCTh. HaBuanmpHuit mocionuk. / O. JL
Amnydpiea, T. I'. [1anpueBcbka, I'. M. Jlarompka. — IBano-®pankiscbk, «Jlines-HBy», — 2014. —
304 c.

4. Mapkyc f.1. (pen.) [locioHuk 3 omiHku Oi3Hecy B Ykpaini: HaBuanbHuil MOCIOHUK. —
K.: Mineniym, 2002. — 320 c.

5. Albert F., Meskon M., Hedowry P. (2002). Basics of Management. (15th edition)
Chicago: The University of Chicago Press.

6. Daft R. (2009). Contemporary Management. Simon Fraser University Press.

Recommended reading

1. MensuukoB A.M. OcHoBu opranizamii Oi3Hecy: HaBdY. moci0./3a 3ar. pea. A.M.
MenpuukoBa/ A.M. MenbaukoB, O.A.KoBanenko, H.b. Ilynnsk — K.: «llentp yu6oBoi
mitepatypu», 2013. — 200 c.

2. Herermuyk B.B. Ynpasninns 6i3Hec-niporiecamu: Hapu. IlociOnuk / B.B. Herenmuyk. —
Pieue: HYBITI, 2014. — 158 c.

3. Ilexun I'.B. VYmnpaBnenue OuzHecoM: ODKCIpecc-Kypc s AENOBBIX JIOACH /|
I'.B.lllexun. — Se uza.crepeorun. — K. JIIT Uzx.mom «Ilepconany, 2012. — 232 c.

4. BizHec-TUIaHYBaHHs cTapTan-npoekTiB : Hauanbhi marepianu / Bmagumup O.M.,
Hynkin IT.J., Kyxna T.I. Ta in. 3a 3ar. pen. O.b. [Tnoxoi. — Tepuomninp : @OII [Nansauus B.A.,
2015, 124 c.

5. Opranizamiiina moBeAIHKA. ACHEKTH e(eKTMBHOTO MiANpueMHHNTBA: HapuyanbHi
marepianu; Jynkin I1.J1., Mociit O.b., Bnagumup O.M. Ta iH. — Tepnonine : @OII [Tansauns
B.A., 2015, 245 c.

6. Drucker P. (2007). Management. (8th Edition). NY: South-Western Cengage Learning.

Language of teaching English

Compulsory reading
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1. Albert F., Meskon M., Hedowry P. (2002). Basics of Management. (15th edition)
Chicago: The University of Chicago Press.

2. Daft R. (2009). Contemporary Management. Simon Fraser University Press 3. The
Marketing Audit Handbook by Dawid J. Malherbe. Cresta Marketing [The e-book].

3. Scott Belsky (2013). Manage Your Day-to-Day: Build Your Routine, Find Your Focus,
and Sharpen Your Creative Kind, Amazon Publishing.

4. Mathias Weske (2019). Business Process Management: Concepts, Languages,
Architectures, Springer-Verlag Berlin Heidelberg.

Recommended reading

1. Stanley B. Block, Geoffrey A. Hirt, (2009). Foundations of Financial Management
(Including accompanying Cases text) 13th ed., New York: McGraw Hill, Inc.

2. Dumas, M., La Rosa, M., Mendling, J., Reijers, H. (2018). Fundamentals of Business
Process Management, Springer-Verlag Berlin Heidelberg.

3. Hammoudi, S., Maciaszek, L.A., Missikoff, M.M., Camp, O., Cordeiro, J. 2017).
Enterprise Information Systems, Springer International Publishing.

4. Business Process Management Workshops: BPM 2019 International Workshops,
Vienna, Austria, September 1-6, 2019, Revised Selected Papers.
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MARKETING CONTROL AND AUDIT

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 8/ 8 weeks, Valentyna Shevchenko, 90 hours (16 h.
English 32 hoursin | 3/Elective PhD (Candidate of lectures, 16 h.

class Science), Associate seminars/practical,

Professor 58 h. self-study
time)

Course aims:

Students will have an ability to practical marketing mind at the level of enterprise activity
analysis as tote so it share, to find out bottlenecks and implement marketing events on
providing of enterprise sustainable development and increase of competitiveness at the market.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) apply of marketing control and audit
methodology with the purpose of the research
and information providing of marketing
operations;

2) carry out a marketing audit for the
decreasing the probability and commercial risks
affect;

3) realize of independent complex audit of
enterprise marketing activity;

4) find ways and stocks of enterprise
marketing improvement following of audit
results and market conditions modification.

Lecture, practical
classes, discussion

Lecture, practical
classes, panel
discussion

Lecture, practical
classes, panel
discussion, solving
calculative tasks

Problem lecture,
discussion, solving
calculative tasks

Participation in the
discussion, quizzes
(CAS)

Participation in the
discussion, oral
answers (CAS)

Participation in the
discussion,
explanation of
solving problems
(CAS)

Participation in the
discussion, making
calculations and
explanation of
results, test (CAS)

Peer small group
presentation (CAS)
Participation in the
discussion, self-
study results’
presentation (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion and quiz
20% Test (multiple choice, computer)
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20% Essay (written)

20% Presentation (oral, multimedia)

10% Participation in the discussion / workshop
10% Case study

Contents

Thematic structure of the course:

A marketing control and audit in the system of enterprise market activity
Auditing scoring of marketing enterprise medium

Audit of strategic business objectives

Control and audit of the enterprise performance ratio system

Audit of enterprise marketing organization

Audit of enterprise purchases and logistic system

Audit of enterprise sale system

Audit of enterprise management system

Literature
Language of teaching Ukrainian
Compulsory reading

1. Kopsrina C. B. Mapkerunroswuii ayaut: HaBd. nioci0. / C. B. Kopsirina, M.B. Kapsrin.
— K.: IIHJI, 2014. — 320 c. (6a30Buii migpy4HUK).

2. llleBuenko B.M. MapketunroBuii aynut: 30ipHUK 3aBIaHb I MPAKTHYHUX 3aHATH i
camocTiiiHo1 podotu (mpaktukym) / B.M. llleBuenko, A.Jl. MoctoBa. — J{Hinpo: YHiBepcUTET
imeni Ansdpena HoGerst, 2017. — 99 c.

3. Dawid J. Malherbe The Marketing Audit Handbook. — Cresta Marketing [The e-book].

Recommended reading

1. depeB’ssauenko T.€. MapketunroBuii ayaut: HaBY. nociOHuk / T.€. [lepeB’sHYEHKO. —
K., KHEY, 2017.-357 c.

2. Kopsrina C.B. Anamiz [gaHux y MapKeTHMHIOBUX JOCHIDKCHHSX. 3aBIaHHS Ta
METOJIMYHI BKa3iBKM JO BHUKOHaHHs aboparopHux 3aHsaTh Ha [IEOM 3 nucuoururiad
«Mapxkerunrosi gocnimkenns» / C. B. Kopsarina, O. M. My3suka, A.l. ®enopuyk. — JIbBiB:
Bung-so JIKA, 2010, — 39 c.

3. MixkHapO/HI CTaHAApPTH ayauTy, HaJlaHHs BIEBHEHOCTI Ta eTuku: Bunanus 2006 poky /
niep. 3 anri1. Mo O.B. Cene3nbos, O.JI. OnbxoBikoBa, O.B. T'uk Ta in. — K.: TOB «IAMI] AY
«CTATYC», 2006. — 1152 c.

Language of teaching English
Compulsory reading

1. The Marketing Audit Handbook: Tools, Techniques and Checklists to Exploit Your
Marketing Resources by Aubrey Wilson. Publisher: Kogan Page Business Books. 2002.

2. The Marketing Audit Handbook by Dawid J. Malherbe. Cresta Marketing [The e-book].

Recommended reading

1. How to do a Marketing Audit. Available at: https://www.digitallogic.co/blog/marketing-
audit/

2. How to conduct a comprehensive marketing audit. Available at:

https://www.brafton.com/blog/strategy/how-to-conduct-a-comprehensive-marketing-audit/
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BUSINESS COMMUNICATIONS

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 3/14 Svitlana Yaremenko, 90 hours (14 h.
English weeks, 3/ Elective PhD (Candidate of lectures, 14 h.

28 hours in Science), Associate seminars/practical,

class Professor 62 h. self-study

time)

Course aims:

Formation of a system of students ' systematic understanding of business communications as a
means of cooperation, interaction, ensuring the achievement of goals, teach the necessary rules
of business ethics and standards of behavior adopted in the professional community, which is

necessary for their successful future professional activities.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) demonstrates knowledge of the General
rules of business communication, forms and
means of verbal and  non-verbal
communication;

2) knows the techniques and methods of
using business interaction technologies in
practice;

3) demonstrates knowledge of scientific
literature and the specifics of national-cultural
speech and non-verbal communication;

4) based on the study of information
sources, it forms the main components of a
business person's image, as well as ethical

norms and  principles of  business
communication;
5) apply the acquired theoretical

knowledge to use verbal and non-verbal
means of communication, as well as to
recognize the intentions of partners using
these means;

6) has the skills to
communication barriers;

7) applies innovative approaches to public
speaking, dispute management, discussion,
polemics, and self-presentation;

8) can flexibly adapt to any team, plays
various social roles in the team

9) demonstrates skills in the use of ethics
in business communication

10) adheres to social norms and rules in

overcome

Lectures, seminars,
brainstorming sessions/

Problem lectures,
seminars, discussions

Lectures, brainstorming
sessions, business
games

Problem lectures,
seminars, presentations

Lectures, business
games.

Lectures, seminars,
discussions
Problem lectures,
business games,

Lectures, seminars,
discussions

Lectures, presentations
and discussions
Lectures, seminars,

Test, oral answers
to questions,
exercise

Participation in a
discussion

Participation in a
business game,

Assessment of
practical skills,

Presentation in
small groups

Case study
presentation,
Tests, problem
solving,

Oral answers to
questions,

Written answers to
questions
Participation in a
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cooperation with partners, rules of business
etiquette in business interaction;

11) respects diversity and cross-cultural
characteristics in business communication,
reflects the interests, values, and quality of
life of various social strata and groups.

12) has the skills of written and oral
General communication in the state and
foreign languages, as well as the proper use of
professional terminology

13) acts in a socially responsible and
socially conscious manner based on ethical
considerations based on safety principles

14) establishes a friendly atmosphere

Problem lectures,
seminars,

Problem lectures,
discussions

Lectures, Writing
essay, presentation in
small groups

Lectures, presentations

discussion
Assessment of

practical skills,

Case study
presentation,

Presentation in
small groups,

Presentation in

during communication with business partners. | and discussions

Learning outcomes 1-6

small groups
Mid-Term control

Assessment

Final score as a result of 100% continuous assessment:
40% - writing a Mid Term assignment

15% - writing a research paper (abstract)

10% - participation in the discussion

10% - participation in a role-playing game

10% - case study, test, problem solving

15% - presentation (oral, multimedia)

Contents

Module 1. Essence and features of business communications

Topic 1. Introduction to the basics of business communications

Topic 2. Professional ethics and etiquette in business communications
Topic 3. Forms of business communications

Module 2. Practical application specifics of business communications
Topic 4. Features of business correspondence

Topic 5. Difficulties and features of business communications

Topic 6. Features of intercultural communication

Literature
Language of teaching Ukrainian
Compulsory reading
1. Bomnogina, JI. B. JlinoBe cninkyBaHHs Ta OCHOBU Teopii komyHikaiii / JI. B. Bononina,
O. K. Kapnyxina. - M., 2008.
2. Konopanenko, M. O. Jlenosie kommynukaimu [ Tekct]: yueOHuk asst 6akanaBpos. ['pud
MO P® / M. O. Konosanenko, B. A. Konosasnenko. - M.: FOpaiit, 2014. - 468 c.
3. bopo3saina, I'. B. IIcuxomnoris ainoBoro crninkyBanHus / I'. B. bopo3zaina. - M.: IIIOP
M, 2006. - 224 c.
Recommended reading
1. Kownosanenko, M. FO. Meroau niarHoCTUKH 0OMaHy B JIiIoBOMY criiyikyBaHH1 / M. 1O.
Konosanenko. - M.: PI'TEY, 2010. — 209 c.
2. Tlandinona, A. I1. JlinoBa komyHikatis y mpodeciiiniit nistipaOCTI / A. I1. TTandinosa.
- CII0.: 3uanns, IBECEII, 2001. - 496 c.
3. Cwumopos, I1. 1. [lenosoe obmenne [Tekcr]: yaeOnuk st By30B. / I1. Y. Cumopos, M. E.
[Tytun, N. A. Konornesa. - 2-e uzz., nepepad. - M.: THOPA-M, 2012. — 148 c.
4. IaBkyn LI". bisHec-koMyHIKallist sIK TUI COLIATBHOTO 3B'S13KY. // 30ipHUK MaTepiasiB
Bceeykpaincbkoi  HaykoBO-TipakTH4HOi KOoH(epeHuii «IIpoOnemu ymnpaBimiHHS ~E€KOHOMIYHUM
noteHuiazoM perioHisy 3anopixoxs: 3HY, 2010. — C. 274-276.
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5. IaBkyn LI'. CyTHicTh Ta aTpuOyTH KOMYHIKaIlll B yMOBax riodarmi3arii. // T'ires:
HayKoBUi BicHHK. 30ipHUK HaykoBuX mpaib. — K.: BIP YAH, 2010. — Bum. 35. - C. 260 - 268.

6. Mary Ellen Guffey, Dana Loewy. Essentials of Business Communication, 11th Edition.

Cengage, 2019. — 608 p.
7. Business Communication Today by Courtland L. Bovee, John V. Thill, Barbara E.
Schatzman: 730 pages, Publisher: Prentice Hall

8. Business Communication for Success Publisher: University of Minnesota Libraries
Publishing, 2015. — 632 p.

Language of teaching English
Compulsory reading

4. Mary Ellen Guffey, Dana Loewy. Essentials of Business Communication, 11th Edition.

Cengage, 2019. — 608 p.
5. Business Communication for Success Publisher: University of Minnesota Libraries
Publishing, 2015. — 632 p.
Recommended reading

4. Business Communication Today by Courtland L. Bovee, John V. Thill, Barbara E.
Schatzman: 730 pages, Publisher: Prentice Hall

5. Business Communication for Managers: An Advanced Approach by John M. Penrose,
Robert W. Rasberry, Robert J. Myers: 480 pages, Publisher: South-Western College

6. Communicating for Managerial Effectiveness by Phillip G. Clampitt, 304 pages,
Publisher: SAGE Publications

7. Business Communication: Building Critical Skills by Kitty O. Locker, Stephen Kyo
Kaczmarek: 637 pages, Publisher: Irwin/McGraw-Hill
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HISTORY OF ADVERTISEMENT

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 4/14 weeks, Antonina Miamlina, 120 hours (28 h.
English 42 hoursin | 4/ Elective Lecturer lectures, 14 h.

class seminars/practical,

78 h. self-study
time)

Course aims: formation of students ' systematized understanding of the historical formation of
advertising activity, the prerequisites for its occurrence, the socio-psychological, economic,
cultural, ethical and aesthetic components of the phenomenon of advertising.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) demonstrates knowledge of the General
historical features of the origin, formation and
development of advertising

2) demonstrates knowledge of the historical
origins of advertising, conceptual, terminological
and methodological tools that are the property of
both domestic and foreign advertising theory and
practice

3) knows the techniques, methods of using in
practice and the specifics of the formation of
advertising technologies

4) demonstrates knowledge of scientific
literature and the specifics of national advertising
development;

5) based on the study of information sources,
determines the main figures that influenced the
formation of the Institute of advertising;

6) effectively uses major media (TV, radio,
press, billboards, Internet, etc.);

7) analyzes, prepares and assembles media
plan;

8) maps promotional products that represent
the same type of products from different
manufacturers, taking into account the
effectiveness of the advertising ideas;

9) to apply the acquired theoretical knowledge
to develop a General strategy and specific
promotional text for advertising services;

10) has the skills to develop strategies for
advertising campaigns of different types and in

Lecture, practical
classes, discussion,
quiz

Lecture, composing
and solving crossword /
crossword puzzles

Lecture, practical
classes, work in pairs to
solve problems
Lecture, practical
classes, workshop, self
study, research on the
topic of course paper
Lecture, workshop,
discussion, internet
search

Problem lecture, self-
study activities,
brainstorming

Lecture, practical
classes, workshop
Lecture, business
game, practical classes

Lecture, practical
classes, workshop, case
study

Lecture, practical
classes, discussion,

Test, oral answers
to questions,
exercise
Participation in a
discussion

Participation in a
business game,

Assessment of
practical skills,

Presentation in
small groups

Case study
presentation,

Tests, problem
solving,

Oral answers to
questions,

Written answers to
questions

Participation in a
discussion
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different eras; quiz
11) applies innovative approaches to the | Lecture, composing Assessment of
analysis and creation of advertising products; and solving crossword / | practical skills,
crossword puzzles
12) independently performs scientific analysis | Lecture, practical Presentation in

of advertising at the diachronic and synchronous | classes, work in pairs to | small groups
levels and makes generalizing conclusions, | solve problems
taking into account the peculiarities of national
scientific traditions and evolutionary processes in
this area.

Learning outcomes 1-7 Mid-Term control

Final score as a result of 100% continuous assessment:
40% - writing a Mid Term assignment

15% - writing a research paper (abstract)

10% - participation in the discussion

10% - participation in a role-playing game

10% - case study, test, problem solving

15% - presentation (oral, multimedia)

Contents

Module 1. The historic nature and characteristics of development of advertising
Topic 1. Proto-advertising: basic concepts, essence and features

Topic 2. Advertising in ancient society

Topic 3. Advertising in Western European medieval culture

Topic 4. Advertising in Western Europe in the XVII-XVIII centuries.

Topic 5. Development of Western European advertising in the XI1X-beginning. The twentieth
century

Topic 6. North American advertising in the XI1X-beginning. The twentieth century
Topic 7. Advertising in Western Europe and the United States in the twentieth century.
Module 2. History of advertising in Russia and Ukraine

Topic 8. Development of advertising in the Russian Empire in the XIX century.

Topic 9. Advertising in the Russian Empire at the beginning of the twentieth century.
Topic 10. Advertising in Soviet times

Topic 11. Emergence and development of advertising in Ukraine

Topic 12. Development of advertising in independent Ukraine (90s of the XX century)
Topic 13. Ukrainian advertising in the XXI century.

Literature
Language of teaching Ukrainian
Compulsory reading
1. OrunBu 1. Oruneu o pexname / [{. Orunsu. — M.: Mann, MBanos u ®@ep6ep, 2017. —
304

2. Kypuun O. IcTopiss BUHUKHEHHS Ta pO3BUTKY 30BHIIIHBOI pekiaamu / O. Kypuun //
[TpaBHnumii yacommmc Jlonenpkoro yHiBepcutery. — 2010. — Ne 2. — C. 150-155.

3. O6nacona O. 1. IlociOHMK 10 BUBYEHHS AUCHUILIIHY «IcTopis pexiaamu» / O.1.
O6macosa. — Jlainpo: IHY im. O.'onuapa, 2015. — 45 c.

Recommended reading
1. Mopo3 B. Vkpainceka KynpToBa npotopekiama / B. Mopo3 // Bicuuk JIbBiBCbKOTO
yHiBepcutety. Cepis xypHamictuka. — 2011. — Bumn. 34, Y. 2. — C. 244-248.
2. XaskiHa JI. CyuacHuil ykpaiHncekuid pexsamMmuuii Mip: MoHorpadis / JI. XaBkiHa. —
X.: XapkiBchKe icTOpuKo-dinoioriyae Toapuctso, 2010. — 352 c.
3. Iazyxa M. [I. Pexknama y miANpUEMHUIBKIA AiSIbHOCTI: HaBy. moci6. / M. [l
ITazyxa, M. B. IrmatoBuu. — K.: IIVJI, 2006. — 176 c.
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Language of teaching English

Compulsory reading
1. History of advertising / Marc Loiseau, Stephane Pincas. — TASCHEN. —2008. — P.
336
2. Ogilvy D. Ogilvy on Advertising. Multimedia Books Ltd., 1983.
3. A Word from Our Sponsor: Admen, Advertising, and the Golden Age of Radio. /
Cynthia B. Meyers - New York. Fordham University Press. 2014. P. 420
4. Bergendorf F.L.Broadcast Advertising and Promotion! — New York:
Communication Arts Books, Yasting House Publishers, 1983. — 437 p
5. Field S. Screenplay: The Foundations of Screenwriting. — New York: Delta, 2005. —
320 p.
Recommended reading
1. Alnitt L. Identifying who Dislikes TV Advertising // Journal of Advertising
Research. 1997. Vol. 34, Nel5. P. 17-29.
2. Goodrum C., Dalrymple H. Advertising in America. — N. Y.: Harry N. Abrams Inc.
Publishers, 1990. — 288 p.
3. Schultz D. From Advertising to Integrated Marketing Communications. — Chicago:
NTC Business Book, 1993. — 378 p.
4. Smith George Horsley. Motivation Research in Advertising and Marketing. — N. Y.:
McGrow-Hill Book Co, 1954. — 242 p.

5. Willens D. Nobody’s Perfect. Bill Bernbach and the Golden Age of Advertising. —
NY': CreateSpace, 2009. — 202 p.
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TRADE FAIRS AND EXHIBITIONS

Language | Semester/ | ECTS credits/

of teaching | Duration Type of course

(mandatory,
elective)

Course Coordinator

Student workload

Ukrainian 5/14 weeks,

Tetiana Mishustina,

135 hours (28 h.

English 42 hours in 4,5 [ Elective PhD (Candidate of lectures, 14 h.
class Science), Associate seminars/practical,
Professor 93 h. self-study
time)
Course aim:

To form theoretical knowledge of mastering marketing tools of trade fair and exhibition
activity as an important part of marketing communications. To provide theoretical knowledge
and practical skills in organizing trade fair and exhibition activity both for organizers and

participants.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) use modern methods for information
support of the commercial activities;

2) form practical skills in organization and
development of fairs and exhibitions;

3) determine modern methods of
measurement efficiency of the content of the
exhibition event.

Lecture, practical
classes, discussion

Practical classes, self-
study activity, internet
search, project work
Problem lecture,
discussion, project
work

Participation in the
discussion,  essay,
test (CAS)

Small group
presentation,
project (CAS)
Essay, test,
presentation,
project (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
20% Test (multiple choice, computer)
20% Essay (written)

20% Presentation (oral, multimedia)
30% Project

Contents

Thematic structure of the course:

1. Subject, methods and objectives of the course
2. Historical development of exhibition and fair activities
3. Trade Fairs in infrastructure of commodity market

4. Organization of fairs and exhibitions.
5. Structure and program of business events and project promotion.

6. Economic, efficiency and competitiveness of exhibition and fair activities

Literature

Language of teaching Ukrainian

Compulsory reading
1. I'epacumenko, CuMoHOB: BricTaBOUHBIN MapkeTuHT. Y4yeOHoe nocodue M.:

[Ipocmekr 2018 — 360 c.

2. Ilerenin, B.I'. OcHOBH MEHEKMEHTY BUCTaBKOBOI JisutbHOCTI [ EexTpoHHMit
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pecypc]: miapyunuk / B.I'. [Terenin. - M.: KOHUTU-JJAHA, 2015 .- 448 c.

3. Epumenko E.H. 100 BonpocoB 1 0TBETOB 0 BhIcTaBKax u sipmapkax / E.H.
Edumenxo.; - K.: Jlupa, 2008. — 240 c.

4. Komaposa JI. K. OcHOBBI BBICTaBOYHOH JEATEIBHOCTH: y4eOHOE TTOCOOUE JIs
akanmemuueckoro OakamaBpuara / JI. K. Komapoma; otBercTtBeHHBI pemaktop B. Il
Hexopomkos. — 2-e u3 ., nepepad. u gomn. — M.: U3garensctBo FOpaiit, 2019. — 194 c.

Recommended reading

1. Bepapiues C. H. Opranu3anys BEICTABOYHOH JEATENILHOCTH: YueOHOe ocodue. /
C.H. bepapiieB — M.: lamkos u K, 2011. - 228 c.

2.BcTpernMcs Ha BBICTaBKe: MpUMETHI 3 dexkTuBHOTrO crenaa / Mapkerodor. - 2013. —
N 2.-C.32.

3. Hobpobadenko E.B. BrictaBka «moj kinrou»: YaeoHoe mocooue / E.B.
Hobpobadenko, H.C. JIobpobabdenko.; - CI16.: IIMTEP, 2007. — 202 c.

4. Koncerka /1t BRICTABKU U APYTUE HECTAHIAPTHBIC CIIOCOOBI yUaCTHs B
BBICTABOYHBIX Meponpusatusx // Mapkerosor. - 2011. - N 1. - C. 14,

5. UeptsikoBieBa T. A. [lpeanpusitue Ha MEXIyHAPOJHON BBICTABKE: MPOOIIEMBI
yIpaBIeHUS MEXIYHAPOJAHONH BBICTABOYHOM JI€ATENbHOCTHIO MPEANPUSATUS Kak Ou3Hec-
nporneccom / T.A. UYeptrikoBnesa // Poccuiickoe npennpunumarensctso. - 2009. - N10. - C.
82-88.

6. Uecnokona E.B. BeicraBounast kommyHukanus B Mapketunre / E.B. UecHokoBa //
Commomnorus Biactu. - 2010. - N 3. - C. 189-195.

7. Xanun N.I'. YrpaBnenue MexTyHapOIHOM BBICTABOUHOM JIEATEIBHOCTIO: YUeOHOe
nocobue / N.I'. Xanun, A.W. Tanamyns; — Jaenponerposck: Ceumiep, 2007. — 409 c.

8. The Role of Exhibitions in the Marketing-Mix. Online course. Available at:
https://www.ufi.org/archive/ufi-online-course/UFI_education.pdf; https://www.bvv.cz/ufi-
seminar/01_PDF/UFI_course.pdf

9. Warwick Frost, Jennifer Laing. Exhibitions, Trade Fairs and Industrial Events
(Routledge Advances in Event Research Series) 1st Edition, 2017 - 230 p.

Language of teaching English
Compulsory reading

1. Warwick Frost, Jennifer Laing. Exhibitions, Trade Fairs and Industrial Events
(Routledge Advances in Event Research Series) 1st Edition, 2017 - 230 p.

2. The Event Professional's Handbook: The Secrets of Successful Events by Debs
Armstrong, Jason Allan Scott, Simon Burton, Mark Cochrane, Nick de Bois, & 13 more, 2016
— 216 p.

Recommended reading

1. The Role of Exhibitions in the Marketing-Mix. Online course. Available at:
https://www.ufi.org/archive/ufi-online-course/UFI_education.pdf; https://www.bvv.cz/ufi-
seminar/01_PDF/UFI_course.pdf

2. Situma Peter. The Effectiveness of Trade Shows and Exhibitions as Organizational
Marketing Tool. International Journal of Business and Social Science. Vol. 3 No. 22 [Special
Issue — November 2012]. Pp. 219-230. Available at:
http://ijbssnet.com/journals/VVol_3 _No_ 22 Special_Issue_November 2012/19.pdf

3. Engblom R. Trade Fairs Role as Part of the Firms' Marketing Communication — an
Integrated Trade Fair Participation Process. Aalto University School of Business, 2014.
Available at: http://epub.lib.aalto.fi/en/ethesis/pdf/13660/hse_ethesis_13660.pdf
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SALES PSYCHOLOGY

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian, | 6/11 weeks, Svitlana Yaremenko, 120 hours (22 h.
English 44 hours in 4 | elective PhD (Candidate of lectures, 22 h.
class/ Science), Associate seminars/practical, 76
Professor h. self-study time)
Course aims:

Students will gain the ability to develop skills to communicate with the buyer and use modern

methods of sales.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS,
final assessment
FAS)

1) understand modern psychological
techniques, methods and tools to impact the
buyer in the sales process;

2) demonstrate practical sales skills based
on special psychological techniques, methods
and tools;

3) analyze the sales process, conflicts with
the visitors, the complaints and claims, and
develop measures to solve the problems
identified.

Lecture, practical
classes, self study
activities

Lecture, practical
classes, workshop

Lecture, practical
classes, workshop, self
study activities, case
study

Participation in the
discussion, test, essay
(CAS)

Peer  small
presentation, test,
practical skills
assessment (CAS)
Solving problems,
participation in the
discussion, case study,
essay (CAS)

group

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion
20% Test (multiple choice, computer)
20% Essay (written)

20% Case study

20% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

Module 1. Personal sales: machinery and stages in the sales process. Methods, techniques
express understanding of the buyer and seller features of dialogue with the buyer

Psychology sales business and you
Express account the potential buyer

Selling as an intensive dialogue buyer and seller

Module 2. Psychology of selling a particular product, the staff of commercial enterprise and
the prevention of conflict with the consumer

Psychology of selling a particular product. Each product - its character

The staff of commercial enterprise: the creation of a successful team.

Prevention and overcoming conflicts with the consumer
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Literature
Language of teaching Ukrainian
Compulsory reading
1. 3aBaackuii M. MactepctBo npogaxu / M. 3aBaackuid. - K.: «Jlipa — K», 2012 — 208 c.
Recommended reading

1. PriceB H.}O. AxtuBnsie npogaxu / H.1O. Prices. - K.: «Jlipa — K», 2012. — 416 c.

2. baxm K. A. Ycunenue npogax / K.A. bakmr. - K.: «Jlipa — K», 2011. — 304 c.

3. Xonkuuc T. Ymenue npogasats / T. Xonkuuc. — M.: Jlnanektuka, 2004. — 221 c.

4, Peopuk C. Texauku nponax u HJIIT / C. Pebpuxk. — M.: Dxemo, 2003 — 294 c.

5. Kotnep @. Mapkerunr menemxment / Ilep. ¢ anrn. Ilox pea. JI.A. Boakxosoi, FO.H.
Kantypesckoro / @. Kotnep. — CII6.: [Tutep, 2000 — 752 c.

6. Xapsu Makkeii. Kak maBats cpenu akya / nep. I1. Camconos. [Tomyppu, 2016.

7. Hun Pexxam. CITMH-tiponaxu.- M.: MU, 2016.

8. bpen Croyn. IIponaerncs Bee. [xedd besoc Ta epa Amazon / nep. Hatanbst Banecpka. -
Ham ¢opmar, 2018.

Language of teaching English
Compulsory reading

1. Brian Tracy (2005). The Psychology of Selling.

2. Pelsmacker de P., Geuens M., J. Van Den Bergh. (2013) Marketing Communications, 640
p-

Recommended reading

1. Yeshin Tony. Integrated Marketing Communications . Gardners Books.

2. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.

3. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson,
2016.
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https://ru.bookmate.com/authors/xKZJaDlV
https://www.rahvaraamat.ee/a/authors/patrick-de-pelsmacker/149721/ru
https://www.rahvaraamat.ee/a/authors/maggie-geuens/556149/ru
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ADVERTISING TECHNOLOGIES

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, |6/11 3/ elective Antonina Miamlina, 90 hours (22 h.
English weeks, 33 Lecturer lectures, 11 h.

hours in seminars/practicals,

class 57 h. self-study

time)

Course aims:

The course main aim is to contribute students to study modern advertising technologies and
get initial skills for their practical use. This course also allows students in forming master
modern and promising techniques in the field of creating and distributing advertising content

using new media channels and social networks.

Learning outcomes

Teaching methods,
teaching and learning

Forms of
assessment

On completion of the course, students will be activities (continuous
able to: assessment CAS,
final assessment
FAS)
1) understand of creative and technological | Lecture, practical | Participation in the
proses of creation advertising; classes discussion, | discussion, practical
individual task tasks (CAS)
Practical tasks
2) put knowledge into practice; Lecture, practical | (CAS)
classes Participation in the

3) interpret new information in the context | Lecture, practical tasks | discussion, solving
of learned before knowledge about marketing; problems (CAS)

4) apply techniques and methods of Lecture, practical | Practical tasks,
organization, planning and evaluation classes project mid-test, essay
marketing communication activities; (CAS)

5) integrate various ways of promotion Workshop,  practical | Solving  problem
products; tasks practical task

(CAS)

6) understand and know how to use Practical workshop Practical tasks
different advertising content; (CAYS)

7) work with information products for the | Problem solving | Participation in the
proper conduct of communication activities; practical tasks discussion, case

study (CAS)

8) solving specific tasks of the enterprise Lecture, practical | Essay, test (CAS)
in advertising and promotion; classes, case study,

project

9) argue the need to use certain advertising | Lecture, discussion, | Problem solving

technology during the promotional campaign. | practical tasks individual task

(CAS)

174



Assessment

Final grade (final assessment) as a result of 100% continuous assessment:
5% Essay (written)

5% Individual task (written)

5% Participation in the discussion

10% Case study

25% Practical tasks and presentations (classwork)

50% Final control test (computer multiple choice tests, essay, mini case)

Contents

Thematic structure of the course:

Module 1.

Theme 1. Advertising technologies

Theme 2. Content marketing

Theme 4. Advertising articles and informational style
Theme 5. Copywriting for SEO purposes

Theme 6. Illustrations and visualization

Theme 7. Visualization: Infographics

Module 2.

Theme 8. Types of video content

Theme 9. Video advertising

Theme 10. Video advertising; production

Theme 11. Vlogging: content, production and promotion
Theme 12. Media Ethics: advertising and persuasion

Literature
Language of teaching Ukrainian
Compulsory reading

1. AbGerka Bi3yanbHOi rpamoTtHocti / 1. bamukin, O. Bonomeniok, O. YopHui,
O. ®equenko./ 3a pen. O. Bonomentok, B. [Banoa, P. €rymenko. — Kuis: AVII, IIBII, 2019.
—-80c.

2. Oringi J. Orinsi npo pexnamy/Jl. Oringi.- Xapkis: Kiydo Cimeitnoro Jlo3sims, 2019.
— 288 c.

3. Principles of Advertising: A Global Perspective, (Second Edition). By Monle Lee,
Carla. The Howarth Press, 410 p.

Recommended reading

1. KononoB H. ABtop, HOXHHIIBI, Oymara. Kak ObICTpo mucaTh BIEYATIISIONUE TEKCTHI.
14 ypokos / H. Kononos. — M.: OO0 «ManHn, BanoB u ®epbep», 2017. — 87 c.

2. Moit /1., Opnonepd M. TenesiziiiHa xypHamictuka: [IpakTuyHa KypHanicTUKa, TOM
62 / 3a 3aran. pen. B. ®@. IBanosa; [lep. 3 nim. B. Knumuenka. — KuiB: Akanemis ykpaiHCbKOi
npecu, Llentp BinbHOI npecu, 2019. — 234 c.

3. Advertising & IMC: Principles and Practice, (10th Edition). By Sandra Moriarty,
Nancy Mitchell, William D. Wells. Pearson, 688 p.

4. Advertising and Integrated Brand Promotion (8th Edition). By Thomas O'Guinn, Chris
Allen, Richard J. Semenik. Cengage, 724 p.

5. bose K. CoBpemennas pexinama / K. boe, Y.Apenc — TonbsitTu: U3narensckuii 1om
JoBranb, 1995. — 704 c.

6. Blah Blah Blah: What To Do When Words Don't Work. By Dan Roam. Penguin,
364 p.

7. Pomat, E. Peknama: npaktuueckas teopus / E. Pomar, /I. CenmepoB. — CaHKT-
[TetepOypr: IIutep, 2016. — 542 c.

8. Adweek, Breaking News in Advertising, Media and Technology. [EnextponHmii
pecypc]. — Pexxum nocrymy: https://www.adweek.com.

9. Ogilvy On Agvertising/ David Ogilvy. — Vintage Books. New Tork, 1985. — 288 p.
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Language of teaching English
Compulsory reading

1. Ogilvy On Agvertising/ David Ogilvy. — Vintage Books. New Tork, 1985. — 288 p.

2. Principles of Advertising: A Global Perspective, (Second Edition). By Monle Lee,
Carla. The Howarth Press, 410 p.

Recommended reading

1. Advertising & IMC: Principles and Practice, (10th Edition). By Sandra Moriarty,
Nancy Mitchell, William D. Wells. Pearson, 688 p.

2. Advertising and Integrated Brand Promotion (8th Edition). By Thomas O'Guinn,
Chris Allen, Richard J. Semenik. Cengage, 724 p.

3. Blah Blah Blah: What To Do When Words Don't Work. By Dan Roam. Penguin,
364 p.

4. Adweek, Breaking News in Advertising, Media and Technology. Avaliable at:
https://www.adweek.com.
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BUSINESS PLANNING

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 7/14 weeks, Anastasiia Mostova, 120 hours (28 h.
English 42 hours in 4,0 / Elective Doctor of Science, lectures, 14 h.

class Associate Professor seminars/practical,

78 h. self-study
time)

The main purpose of the course is to teach students the skills of developing a business plan for
planning the business activity of a company for the near and distant periods in accordance with
the needs of the market and the possibilities of obtaining the necessary resources.

Learning outcomes

On the completion of the course, students will
be able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment
FAS)

1) create a first draft of their own business
plan;
2) evaluate critically business plans;

3) define SWOT-analysis and how it
relates to the market and competition within
the business plan;

4) identify the 3 most common pro forma
financial statements included in a business
plan;

5) describe the 4 most common types of
cost estimates associated with a proposed
business or service and the importance of
their inclusion in the business plan; estimate
the costs associated with supply the
product/service.

Lecture, practical
classes, discussion

Role play

Practical classes, self-
study activity

Lecture, practical
classes

Internet search, self-
study activities

Participation in the
discussion (CAS)

Essay, test (CAS)

Solving  problems
(CAS)
Participation in the
discussion, test
(CAS)

Peer small group
presentation,
project (CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion
10% Test

10% Essay (written)

20% Presentation (oral, multimedia)
30% Project

20% Solving problems

Contents

Thematic structure of the course:

Module 1. Preparation for business planning process
1. Developing The Industry & Market Analysis Sections of The Business Plan
2. Establishing Competitive Strategy & Organizational Structure
3. Outlining & Creating the Mechanical Sections

4. Startup Funding and Business Finance
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Module 2. The content and structure of the business plan
5. An Entrepreneur — Executive Infrastructure Development
6. Financial Management Issues
7. Marketing, Promoting, and Presenting Business Plan
8. The Strategic Planning Process

Literature
Language of teaching Ukrainian
Compulsory reading

1. Bi3Hec-mmanyBaHHS MiANMPUEMHUIIBKOI MisUIBHOCTI: HaB4. mocioHwk / Bapmanmiit 3.C.,
Bacunbuis T.I'., Jlynak P.JI., binuk P.P. — YepniBui: Texunonpyxk, 2019. 264c.

2. 3emns A.C. bizuec-nan / A.C. 3ems. — K.: KHEY, 2014. - 408 c.

3. biznec-mnanyBanss: HaB4. moci6. / T. I'. Bacuneuis, f. JI. Kaumapuk, B. 1. bronceka, P.
JI. JIynak. — K.: 3nanns, 2013. — 207 c.

Recommended reading

1. AnekceeBa M.M. IlmanupoBanue paestenbHocTH ¢GupMbl / M.M. AnekceeBa. M.:
dunance! u cratuctuka, 2012. - 346 c.

2. Topembikun B.A. IlmanupoBanue mnpeanpuHUMATEILCKON aedaTenbHOCcTH / BL.A.
['opemsbikun, 3.B. Byrynos. — M.: Uadpa-M, 2012. — 374 c.

3. bypos B.II. busnec-nnan. Metoauka coctaBnenus / B.I1. Bypos. — M.: IIUIIKK AIl,
2014. - 412 c.

4. Kosemno J[x. A. busnec-mnansl. [lonHoe cripaBouHoe pykoBoacTBO. [lepeBoa ¢ aHri. /
JIx.A. Kosemno, b.[[x. Xelzeprpen. — M.: Jlaboparopust 6a30Bbix 3Hanu#, 2011, 484 c.

5. Jluncunr W.B. busnec-nnan ocHoBa ycnexa / W.B. Jluncun. — M.: MamuHocTpoeHue,
2014. - 288 c.

6. Gevurtz, F. (2015) Business planning. St. Paul, MN: Foundation Press

7. O'Conor D. Business planning (2000). Broadstairs [England]: Scitech Educational. 126

p.

Language of teaching English
Compulsory reading

1. Gevurtz, F. (2015) Business planning. St. Paul, MN: Foundation Press

2. O'Conor D. Business planning (2000). Broadstairs [England]: Scitech Educational. 126
p.

Recommended reading

1. Sutherland J., Canwell D., Merrills S. (1996). Business planning. Publisher: London:
Hodder & Stoughton, 1996. 80 p.

2. Brumfitt K. (2001). Business planning. Publisher: Cheltenham: Nelson Thornes, 68 p.

3. Kraten M. (2010). Business planning and entrepreneurship: an accounting approach.
Publisher: New York: Business Expert Press, 169 p. 3. Harl E. N. (2016). Farm estate &
business planning. Kelso, WA: Agricultural Law Press, 492 p.

4. Herholdt J. (2000). Business planning. Guide 3. Publisher: Randburg: Knowledge
Resources, 29 p.
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ADVERTISING BUSINESS

Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, |7/14 Antonina Miamlina, 105 hours (14 h.
English weeks, 3,5/ Elective Lecturer lectures, 14 h.

28 hours in seminars/practical, 77

class h. self-study time)
Course aims:

This course will help students to examine various aspects of organizing and managing an
advertising company in modern market conditions, planning the commercial activities of an
advertising company, and implementing advertising services.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous
assessment CAS,
final assessment

FAS)

1) identify and explain elements of strategy, | Lecture, practical Participation in the
tactics, methods and techniques of organizing the | classes, discussion discussion,  quizzes
advertising business and be able to use them in (CAS)
professional activities;

2) know the classification of advertising | Lecture, practical Participation in the
media and the organization of advertising | classes, panel discussion, oral

activities;

3) retrieve and utilise relevant information
from appropriate sources e.g. textbooks,
newspapers, websites, business magazines;

4) possess the skills of organizing an
advertising campaign and evaluate the
effectiveness of advertising;

5) analyze advertising markets, understand
and interpret behaviour of target groups of
potential consumers.

discussion

Problem lecture, case
study in small groups
Self-study activities

Problem lecture,
discussion, solving
calculative tasks

Lecture, practical
classes, workshop, case
study

answers (CAS)

Participation in the
discussion, self-study
results’ presentation

(CAS)

Participation in the
discussion,  making
calculations and

explanation of results

Analytical  problem
solving, case study
(CAS)

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Participation in the discussion and quiz
20% Test (multiple choice, computer)

30% % Calculative tasks (written)

30% Presentation (oral, multimedia)

Contents

Thematic structure of the course:

1. Modern advertising market: history, structure, trends, prospects.
2. Advertising companies: definition of the concept, classification, structure, development

of competitive strategies.
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3. Promotional product. Works and services of an advertising company. Quality
management of advertising services.

4. Documenting work with a client as part of quality management in an advertising
company.

5. Marketing concepts in the management of an advertising company.

6. Planning the activities of an advertising company.

7. Analysis of the activities of the advertising company.

Literature
Language of teaching Ukrainian
Compulsory reading

1. barpa P., Maiiepc k., Aakep JI. Pexinamuniii menemxkment / barpa P., Maiiepc JIx.,
Aakep JI. — M.: U3natenbckuii 1om ,,Bunbsame”, 2004. — 784 c.

2. bana6anosa JI.B. Pexnmamuauii meaemkment / JI.B. bana6anosa. — [lonenpk: JJoeHVYET,
2010. —319c.

3. Joe Vitale (1995). AMA Complete Guide to Small Business Advertising, NTC Business
Books, 192 p.

Recommended reading

1. KupunoBa A.A. (2013). Pexnama i pekiamHa [IiSUTBHICTH: MPOOJEMH TPABOBOTO
perymoBanus [Enexkrponnuii pecypc]. — Pexxum moctymy: http://yport.inf.ua/spisok-literaturyi-
51327.html

2. boxkoBa B.B., Menpauk FO.M. Pexnama Ta crumymoBanHs 30yTy: HaBuanmbHuit
nocionuk. / B.B. boxxkosa, FO.M. Menbauk. — K.: Ileatp yaboBoi miteparypu, 2009. — 200 c.

3. Beprep Mona 3apasutensHerii. Ilcuxonorus capadasHoro pamxuo. Kak IpoayKThl U HueH
cra”oBsitcs nomyisipabiMu / IlepeBon Ha pycckuit Enena MBuenko. — M.: ManH, BaHOB u
depbep, 2014. — 250 c.

4. Brian Carter (2012). LinkedIn for Business: How Advertisers, Marketers and Salespeople
Get Leads, Sales and Profits from LinkedIn (Que BizTech), Que Publishing, 272 p.

Language of teaching English
Compulsory reading

1. Joe Vitale (1995). AMA Complete Guide to Small Business Advertising, NTC Business
Books, 192 p.

2. Holly Edmunds (1996). AMA Complete Guide to Marketing Research for Small
Business, NTC Business Books, 176 p.

3. Jonah Berger (2016). Contagious: Why Things Catch On, Simon & Schuster; Reprint
edition, 256 p.

Recommended reading

1. Bill Glazer, Dan Kennedy (2009). Outrageous Advertising That's Outrageously
Successful: Created for the 99% of Small Business, Morgan James Publishing, 313 p.

2. Brian Carter (2012). LinkedIn for Business: How Advertisers, Marketers and Salespeople
Get Leads, Sales and Profits from LinkedIn (Que BizTech), Que Publishing, 272 p.

3. Paul Power (2016). Start and Run a Business from Home: How to Turn Your Hobby or
Interest into a Business: Plus 10 great businesses that you can run from home, How To Books;
2Rev Ed edition, 241 p.

4. Andrew Griffiths (2004). 101 Ways to Advertise Your Business: Building a Successful
Business with Smart Advertising (101.Series), Allen & Unwin, 256 p.



https://www.studmed.ru/balabanova-l-v-reklamniy-menedzhment_caa12ad1d4a.html
https://www.google.com.ua/search?hl=uk&tbo=p&tbm=bks&q=inauthor:%22Joe+Vitale%22&source=gbs_metadata_r&cad=6
https://www.studmed.ru/bozhkova-v-v-melnik-yu-m-reklama-ta-stimulyuvannya-zbutu_05a5de7fcc9.html
https://www.studmed.ru/berger-yona-zarazitelnyy-psihologiya-sarafannogo-radio-kak-produkty-i-idei-stanovyatsya-populyarnymi_7f89c0065c4.html
https://www.studmed.ru/berger-yona-zarazitelnyy-psihologiya-sarafannogo-radio-kak-produkty-i-idei-stanovyatsya-populyarnymi_7f89c0065c4.html
https://www.amazon.com/Brian-Carter/e/B005ZH5KLM?ref_=dbs_p_pbk_r00_abau_000000
https://www.google.com.ua/search?hl=uk&tbo=p&tbm=bks&q=inauthor:%22Joe+Vitale%22&source=gbs_metadata_r&cad=6
https://www.google.com.ua/search?hl=uk&tbo=p&tbm=bks&q=inauthor:%22Holly+Edmunds%22
https://www.amazon.com/Jonah-Berger/e/B00ABMREEM/ref=dp_byline_cont_book_1
https://www.indiebound.org/search/book?keys=author%3AGlazer%2C%20Bill
https://www.indiebound.org/search/book?keys=author%3AKennedy%2C%20Dan
https://www.amazon.com/Brian-Carter/e/B005ZH5KLM?ref_=dbs_p_pbk_r00_abau_000000
https://www.amazon.co.uk/Paul-Power/e/B0034PBA2U?ref_=dbs_p_pbk_r00_abau_000000
https://www.amazon.com/Andrew-Griffiths/e/B001JP0X34?ref_=dbs_p_pbk_r00_abau_000000

PUBLIC RELATIONS

Language | Semester/ | ECTS credits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian, | 8/8 weeks, Antonina Miamlina, 90 hours (16 h.
English 32 hours in 3/ Elective Lecturer lectures, 16 h.

class seminars/practical,

58 h. self-study
time)

Course aims:

The course’s aim is to provide students with basic theoretical knowledge of public relations as
a specific field of communicational and managerial activity as well as develop student’s skills
in planning, organizing, running and evaluating PR-campaigns.

Learning outcomes

On completion of the course, students will be
able to:

Teaching methods,
teaching and learning
activities

Forms of
assessment
(continuous

assessment CAS,
final assessment

FAS)
1) understand the nature of PR as a | Lecture, Internet Participation in the
specific field of organizational activity; search, self-study discussion, case
activity, practical study (CAS)
classes
2) analyze PR’s role in the contemporary | Lecture, Internet Participation in the
system of social, political and economic | search, self-study discussion,  essay
relations; activity, practical (CAYS)
classes
3) single out the main objects and subjects | Lecture, Internet Participation in the
of PR-activities; search, self-study discussion, test,
activity, practical practical skills
classes assessment,  case
study (CAS)
4) evaluate problems most commonly faced | Problem lecture, Case study, test
by those responsible for PR-activities; Internet search, self- (CAS)

5) rationally choose and compare the
effectiveness of methods of PR;

6) reasonably and responsibly apply basic
PR-methods and “technologies” in the field of
his/her future professional activity;

7) acts individually and as a member of a
team in the course of a PR-campaign of any
nature (political, business, non-profit, non-
governmental, domestic, international, etc.).

study activity, practical
classes

Problem lecture, panel
discussion, workshop

Lecture, workshop

Lecture, self-study
activities

Participation in the
discussion, practical

skills  assessment
(CAS)

Case study,
practical skills

assessment (CAS)

Participation in the
discussion, practical
skills  assessment
(CAS)
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Learning outcomes 1-7 Final exam (FAS)
Assessment

100% Final assessment as a result of Final exam (40%) and Continuous assessment
(60%)

40% Final exam (4 sets of written assignments, each assignment includes 2 factual
questions and analytical task)

60% Continuous assessment:

10% Participation in the discussion

10% Test (written form)

10% Essay

20% Case study

20% Practical skills assessment

Contents

Thematic structure of the course:
Module 1. The essence and organization of public relations. Methods and “technologies”
of public relations
1. The essence and major functions of public relations. History of public relations.
2. Organization of public relations: objects, subjects, major functions.
3. PR-campaigns.
4. Methods and “technologies” of public relations.
5. Image-building and branding in the structure of public relations.
Module 2. Main fields of public relations
6. Public relations in business and marketing.
7. Political public relations.
8. Public relations and public administration.
9. Public relations and lobbying.
10. Crisis public relations.

Literature
Language of teaching Ukrainian
Compulsory reading

1. IIpumak T.O. PR nns menemxepiB Ta mapkerosoriB. HaBu. nocionuk. / T.O.Ilpumak. —
K.: IIHJI, 2019. - 202 c.

2. bamabanoBa JI.B. Ilabmix puneiimen3. Hasu. mocionuk. / JI.B. Bbamabanoma, K.B.
CagenbeBa. — K.: BJ[ «IIpodecionan», 2008. — 528 c.

3. CyuyacHi PR-TexHoJsOTii: HaBYaJbHO-METOJAMYHUNA TOCIOHMK [IJII CaMOCTIMHOTO

BUBYEHHS AucuuIUiinyg / Ykaan. A.M. 3nenko. — bopucnine: Puszorpadika, 2018. —260 c.
Recommended reading

1. Koponbko B.I'. 3B’s13ku 3 rpoMazicbkicTio. HaykoBi OCHOBH, METO/IMKA, TPAKTHKA:
Migpyunuk [Texct] / B.I'. Koponbko. — K.: Buz. nim «KueBo-Morunsiaebka akagemis», 2009.
- 831 c.

2. TIlontopak B.A. PR B 6usnece: Koncnekr nexuuii [Texcr] / B.A. TTonropak. — /1.
Hznarenscto JIYIII, 2008 — 112 c.

3. [lonmiTHYHUI MapKETUHT: CYTHICTb, (YHKIIT, IPOOIEMU BUKOPUCTAHHS: MOHOTpadis
[Tekct] / [B.A. ITonTopak, [.A. Pynenko, JI.B. [Ipomun Ta in.] /3a pen. B.A. Tlontopaxka. — [1.:
Bun-so IVEII imeni Ansdpena Hobens, 2010. — 152 c.

4. ITanacrok A.1O. ®opmuposanue umugka: CrpaTerus, ICUXOTEXHUKH, ICUXOTEXHOJIOTUN
[Tekct] / A.JO. ITanaciok. — M.: ®ommo, 2007. — 303 c.

5. Ymaxkosa H.B. Umumkenorus: Yueonoe nocooue [Tekct] / H.B. Ymakoa. — M.: n
KkBapro, 2010. — 352 c.

6. Oliver S. Public Relations Strategy [Text] / S. Oliver. — London: Kogan Page, 2010. —

182



357 p.
7. Freitag A. Global Public Relations: Spanning Borders, Spanning Cultures [Text] / A.
Freitag. — London: Routledge, 2008. — 306 p.

Language of teaching English
Compulsory reading

1. Oliver S. Public Relations Strategy [Text] / S. Oliver. — London: Kogan Page, 2010. —
357 p.

2. Tom Watson, Paul Noble. Evaluating Public Relations: A Best Practice Guide to Public
Relations Planning, Research and Evaluation (PR in Practice) 2™ ed. CIPR. London: Kogan
Page, 2007. — 256 p.

Recommended reading

1. Sandra M. Oliver. Handbook of Corporate Communication and Public Relations. —
London: Routledge, 2011. — 306 p.

2. Freitag A. Global Public Relations: Spanning Borders, Spanning Cultures [Text] / A.
Freitag. — London: Routledge, 2008. — 306 p.

3. Wilcox D.L. Public Relations: Strategy and Tactics. — [b.m.]: Harper-Collins Publ, 1992,

4. Broom Y., Dozier D. Using Research in Public Relations -New Jersey: Prentice-Hall,
1990.
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PROFESSIONAL TRAINING

Language | Semester/ | ECTS credits/ Coordinator Student workload
of teaching | Duration Type of course
(mandatory,
elective)

Ukrainian 1,6/7 Svitlana Yaremenko, 225 hours (28 h. practical
English weeks, 7,5/ Mandatory | Candidate of Science, classes, 197 h. self-study

28 hours in Associate Professor time)

class/

Professional training aims:

Professional training is geared towards giving students knowledge and understanding of the subject
area and understanding of the profession, its role and importance in today's reforms in Ukraine,
formation of students' approaches to the analysis and evaluation the modern economic and marketing
Issues, obtaining basic skills in the search for and analyze information, project work, individual and

group presentation and teamwork.

Learning outcomes

On completion of the Professional training,

Teaching methods,
teaching and learning
activities

Forms of assessment
(continuous assessment
CAS, final assessment

students will be able to: FAS)
1) demonstrate understanding of the role of | Practical classes, Participation in the
marketing in the activities of market entities; | discussion, guided discussion, presentation

2) apply knowledge in practical situations;

3) search for, process and
information from a variety of sources

analyse

4) perform responsibilities in the group led
by the leader, ability to work in a team;

5) present and explain information, ideas,
problems experts and non-experts in
marketing;

6) demonstrate skills of independent work;

7) demonstrate capacity to generate new
ideas (creativity);

preparation of
presentation
Tutorials, self-study
activity, project work,
role play

Self-study activity,
internet search, project
work

Self-study activity,
work in small groups,
role play

Tutorials, preparing
presentation, role play

Self-study activity,
project work
Self-study activity,
project work, role play

(CAS)

Participation in the role
play, report, project (CAS)

Report, project (CAS)

Participation in the role
play, group presentation
(CAS)

Participation in the role
play, presentation (CAS)

Report,
presentation (CAS)
Project, group presentation
(CAS)

project,

8) be responsible for their performance; Self-study activity, Project, individual
project work presentation (CAS)
9) increase the level of personal training. Self-study activity, Project (CAS)
project work
1 semester
Learning outcomes 1-6 Final assessment (FAS)
6 semester
Learning outcomes 1-9 Final assessment (FAS)
Assessment

The results of each semester are evaluated separately by the final grade

1 semester

Final grade (final assessment) as a result of 100% continuous assessment:

10% Participation in the discussion




185

20% Participation in the role play

40% Report

30% Presentation

6 semester

Final grade (final assessment) as a result of 100% continuous assessment:
60% Project

40% Presentation

Contents

1 semester
1. The meaning and essence of marketing. The value of marketing in the modern market economy
2. The role of marketing in the enterprise
3. Search for information. The sources of marketing information.
4. Presentation of information, ideas and project results.
5. Marketing department in the enterprise management system
6. Marketing manager’s functions and its duties
5 semester
1. Guided project work
2. Project presentation

Literature
Language of teaching Ukrainian
Compulsory reading
1. 'apkaBenko C.C. Mapxketunr. [ligpyunuk / C.C. I'apkaBenko. — K.: JIibpa, 2010. — 712 c.
2. llerpyns FO.€. Mapketunr: HaBuanbHuil nocionuk / FO.€. Ilerpyns. — K.: 3uannsa, 2010. — 223

Recommended reading

1. Mapkerunr: [ligpyunuk / B. Pyneniyc, O.M. Azapsn, H.O. babenko Ta in. — K.: HaBuanpHO-
MeTOIUYHUM 1eHTp «KOHCOpIIiyM 3 yIOCKOHANIEHHSI MEHEIKMEHT-0CBITU B YKpaiHi», 2008. — 648 c.

2. Ixo066ep M. [Mpunnunu u npaktrka Mapketunra: Ilep.c anri.: Yue6. mocooue / /1. J[xo606ep. —
M.: U3xa. nom «Bussmcey, 2000. - 688 c.
. Presentation Skills / https://www.skillsyouneed.com/presentation-skills.html
. Tips On Making Presentation / https://www.kent.ac.uk/careers/presentationskills.html
. Principles of Marketing (14th Edition). — Philip Kotler, Gary Armstrong. — 740 p.

Internet

. Marketing Week — http://www.marketingweek.co.uk/
. Kommnanus — http://www.ko.ru
. Mapkerunr. MenemkmenT — http://www.mgmt.ru/index.html
. Mapkerosor — http://www.marketolog.ru/
. HoBwmit mapkerunr — http://marketing.web-standart.net/
6. [IpakTudeckuii Mmapketunr — http://www.bei-marketing.aha.ru/

OB~ w

OB~ wNPE

Language of teaching English
Compulsory reading
1. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.
2. Brassington F., Pettitt S. (2013) Essentials of Marketing. 3rd ed. Pierson, 2013.
Recommended reading
1. Kotler Ph., Armstrong G. Principles of Marketing (14th Edition). (2011). Prentice Hall, 2011,
740 p.
2. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson, 2016.
3. Dibb S., Simkin L., Pride W.M., Ferrel O.C. Marketing (5" European Edition). Concepts and
Strategies. Houghton Mifflin Company. Boston-New York-Abingdon.
4. Tanner J., Raymod M.A. Marketing Principles (v.2.0). — 581 pages



https://www.skillsyouneed.com/presentation-skills.html
http://www.marketingweek.co.uk/
http://www.ko.ru/
http://www.mgmt.ru/index.html
http://www.marketolog.ru/
http://marketing.web-standart.net/
http://www.bei-marketing.aha.ru/
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INTERNSHIP
Language | Semester/ | ECTScredits/ | Course Coordinator | Student workload
of teaching | Duration Type of course
(mandatory,
elective)
Ukrainian 8 / 6 weeks, Valentyna Shevchenko, 270 hours (6 h.
English 6 hours in 9 / Mandatory PhD (Candidate of seminars/practical, 220
class/ Science), Associate hours work at the
Professor enterprise, 44 h. self-study
time)

Internship aims:

Internship aims to deepen and consolidate the theoretical knowledge acquired during the study process
in real enterprise (company) conditions; understand the organization of enterprise (company)
marketing management and the acquisition of basic skills and practical ability to carry out marketing

activities.

Learning outcomes

Teaching methods,
teaching and learning

Forms of assessment
(continuous assessment

On completion of the course, students will be activities CAS, final assessment
able to: FAS)

1) demonstrate knowledge and | Practical classes, self- Internship report,
understanding of the marketing activity and | study activity, work at | presentation (CAS)
understanding of the profession of marketer; | the enterprise

2) explore the market of goods, which has | Work at the enterprise, | Internship report,
an enterprise (company) and its environment; | self-study activity presentation (CAS)

3) understand the principles of and | Work at the enterprise, | Internship report,
participate in the formation of the marketing | self-study activity presentation, comment of a
policy of the enterprise (product, price, company (CAS)
communication, distribution);

4) forecast the demand for certain goods | Self-study activity, Internship report,
(services); internet search, work at | presentation (CAS)

the enterprise
5) demonstrate skills in the use of | Self-study activity, Internship report,

information and communications
technologies;

6) demonstrate spirit of enterprise, ability
to take initiative;

7) present and explain information, ideas,
problems experts and non-experts in
marketing;

8) demonstrate capacity to generate new
ideas (creativity);

9) demonstrate responsibility for their
performance;

10) increase the level of personal training.

writing a report,
preparing presentation
Work at the enterprise

Self-study activity,
preparing presentation

Work at the enterprise,
writing a report
Work at the enterprise

Work at the enterprise,
self-study activity,
writing a report

presentation (CAS)

Internship report, comment
of a company (CAS)
Internship
presentation (CAS)

report,

Internship report, comment
of a company (CAS)
Comment of a company
(CAS)

Internship
presentation (CAS)

report,

Assessment

Final grade (final assessment) as a result of 100% continuous assessment:

20% Comment of a company
50% Report
30% Presentation
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Contents

1. Understanding of the profession of marketer

2. Research the market of goods, which has an enterprise (company) and its environment

3. The principles of and participate in the formation of the marketing policy of the enterprise
(product, price, communication, distribution)

4. Forecast the demand for certain goods (services)

5. Use of information and communications technologies in marketing

6. Generation new ideas (creativity)

7. Internship report presentation

Literature
Language of teaching Ukrainian
Compulsory reading

1. I'apkaBenko C.C. Mapxkerunr. [linpyunuk / C.C. I'apkaBenko. — K.: JIiopa, 2010. — 712 c.

2. Kotnep ®. Mapkerunr menemxment / Ilep. ¢ anmrn. mon pen JILA. Boakxoso#, HO.H.
Kantypesckoro / ®@. Kotnep. — CII6.: [Tutep, 2010. — 752 c.

Recommended reading

1. xx066ep [. [Tpunuumns! 1 npaktuka mapketunra: [lep.c anrmn.: Yue6. nocodue / 1. Ixo006ep. —
M.: U3xa. nom «Buibsimcey, 2000. - 688 c.

2. Mapxkerunr: niapyunuk / A.O. Crapocrina, H.IL. 'onuaposa, €.B. Kpukascbkuii Ta iH.; 3a pe.
A.O. Crapocrinoi. — K.: 3nanns, 2009. — 1070 c.

3. Omenbsnenko T. B., bapabacs JI. O., Bakynenko A. B. YpapniHHsS KOHKYPEHTOCTIPOMOKHICTIO
nianpueMcTBa: HaBu.-meTon. moci6. s camoct. BuBY. quci. — K.: KHEY, 2006. — 272 c.

4. Tloprep M. KoHKypeHTHOE MPEUMYIIIECTBO: KaK JOCTUYh BHICOKOTO pe3ylbTaTa U O00ECHeunuTh
ero ycroituuBocts / Ilep. ¢ anrn. — M.: Ansnnaa busnec Byke, 2005. — 715 c.

5. Konosanenko, M. FO. [lenoBeie kommyHukanuu [Tekcet|: yuebnuk mist 6akanaBpos. ['pud MO PO /
M. 1O. Konosanenko, B. A. Konosanenko. — M.: FOpaiit, 2014. — 468 c.

6. [TonTopak B.A. PR B 6usnece: Koncnekr nekiuii [Tekcr] / B.A. [Tontopak. — J1.: I3gaTenbcTBO
AYDIIL, 2008 — 112 c.

7. XKunbroBa, O. H. PeknamnHas nearenbHOCTh: Y4eOHHUK W MPAKTUKyM HJs OakanaBpuata U
maructpatypsl / O. H. XKunbuosa, 1. M. Cunsesa, J. A. XKunsnos. — M.: FOpaiit, 2019. — 233 c.

8. ®eppic Ilonp Y. MapkeTuHroBi nokazHuku: Ouibmie 50 MOKAa3HMKIB, SIKI BaXJIMBO 3HATH
koxHOMY KepiBHUKY / [lons V. ®eppic, [ein T. benan ta inmi / Ilep. 3 anrn.; 3a Hayk. pexa. 1.B.
Tapanenko. — JIninponerpoBcek: bananc biznec bykc, 2009. — 480 c.

9. boituyk I. B MapkeTuHT mpOMHCIIOBOTO MIANMPUEMCTBA. [TeKCT]: HaBu. nocio. / 1. B. boituyk, A.
. Amutpis — K.: «Llentp yuboBoi nitepatypu», 2014. — 360c.

10. Ilerenmin, B.I'. OcHOBM MEHEIXMEHTY BHUCTAaBKOBOI MisIbHOCTI [EnexkTponHuii pecypc]:
niapyuynuk / B.I'. Ilerenin. - M.: OHUTU-JAHA, 2015. — 448 c.

11. UHdopmanroHHbIE TEXHOJOTMM B MapkeTuHre: YueOHUK s By3oB / I.A. TuropeHko,
I'JI. Makaposa, .M. daiiut6eros u np. / Ilox pen. npod. Turopenko I''A. — M.: KOHUTU-ITAHA,
2014.

12. Jlrotuii 1.0. bankiBcbkuii mapketunr. Ilinpyunuk 3arBepmxennii MOH VYkpainu. — K.: IIYJL,
2010. - 775 c.

13. Principles of Marketing (14th Edition). — Philip Kotler, Gary Armstrong. — 740 p.

14. Presentation Skills / https://www.skillsyouneed.com/presentation-skills.html

15. Tips On Making Presentation / https://www.kent.ac.uk/careers/presentationskills.html

16. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.

Internet
Marketing Week — http://www.marketingweek.co.uk/
Mapketunr. Menemkment — http://www.mgmt.ru/index.html
Mapxkeromor — http://www.marketolog.ru/
Hogwuit mapkerunr — http://marketing.web-standart.net/
I[pakTrueckuii mapketuHr — http://www.bei-marketing.aha.ru/

orwdPE



https://www.skillsyouneed.com/presentation-skills.html
http://www.marketingweek.co.uk/
http://www.mgmt.ru/index.html
http://www.marketolog.ru/
http://marketing.web-standart.net/
http://www.bei-marketing.aha.ru/
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Language of teaching English
Compulsory reading

1. Pride W.M., Ferrell O.C. (2016) Marketing. 2nd ed. Cengage Learning, 2016.

2. Brassington F., Pettitt S. (2013) Essentials of Marketing. 3rd ed. Pierson, 2013.

3. Gordon R. Foxall (2014). Consumer Behaviour: A Practical Guide Routledge. 210 p.

4. Oliver S. Public Relations Strategy [Text] / S. Oliver. — London: Kogan Page, 2010. — 357 p.

5. Noah Grey Social Media Marketing 2019: Step by Step Instructions For Advertising Your
Business on Facebook, Youtube, Instagram, Twitter, Pinterest, Linkedin and Various Other Platforms
[2nd Edition] — Kindle Edition, 2018. — 378 p.

Recommended reading

1. Kotler Ph., Armstrong G. Principles of Marketing (14th Ed.). (2011). Prentice Hall, 2011, 740 p.

2. Kotler Ph., Keller K.L. Marketing Management (2016). 15th ed. Prentice Hall, Pierson, 2016.

3. Dibb S., Simkin L., Pride W.M., Ferrel O.C. Marketing (5" European Edition). Concepts and
Strategies. Houghton Mifflin Company. Boston-New York-Abingdon.

4. Tanner J., Raymod M.A. Marketing Principles (v.2.0). — 581 p.

5. Gerardus Blokdyk Marketing Analytics A Complete Guide — 2020 Kindle Edition 2019. — 385 p.

6. Laura Johanna Oberle (2020) Servitization of Industrial Enterprises through Acquisitions: A
Success Story — Springer — Switzerland.

7. Warwick Frost, Jennifer Laing (2017) Exhibitions, Trade Fairs and Industrial Events (Routledge
Advances in Event Research Series) 1st Edition, 230 p.

8. Bank Marketing Management Arthur Meidan Palgrave, London. Macmillan Publishers Limited
1984. — 234 p.

9. Chitale A.K., Ravi Gupta. Product Policy and Brand Management: Text and Cases, Second
Edition / A. K. Chitale, Ravi Gupta/ PHI Edition, Private Limited/ — Delhi-110092, 2013.

10. Pelsmacker de P., Geuens M., J. Van Den Bergh. Marketing Communications (2013). Pearson
Education Limited, 2013, 640 p.

11. Preston McAfee, Tracy R Lewis. Introduction to Economic Analysis (2009) Duke University.
2009. — 335 p.

Internet
1. Marketing Week — http://www.marketingweek.co.uk/



https://www.pdfdrive.com/search?q=Gordon+R.+Foxall
https://www.rahvaraamat.ee/a/authors/patrick-de-pelsmacker/149721/ru
https://www.rahvaraamat.ee/a/authors/maggie-geuens/556149/ru
https://www.rahvaraamat.ee/a/authors/joeri-van-den-bergh/21130/ru
https://www.rahvaraamat.ee/s/vendor/PEARSON+EDUCATION+LIMITED/ru
https://www.rahvaraamat.ee/s/vendor/PEARSON+EDUCATION+LIMITED/ru
http://www.marketingweek.co.uk/

Structure of the Study Programme Marketing, Bachelor’s degree

Courses of General

Courses of
Professional

TOTAL:

189

Semesters
L 1] 2| 3 4 5 | 6| 7] 8
Teaching Units (Courses), ECTS*
Mandatory
27 15,5 10,5 6 9 4
10 4,5 10,5 17,5 11,5 18,5 10,5
27 25,5 15 16,5 26,5 15,5 18,5 10,5

Teaching Units (Courses), ECTS

Elective**

Courses of General Training

*One ECTS credit = 30 academic hours.

13
Courses of General Professional Training
19
Courses of Special Professional Training
29
Introductory Professional Internship
Professional Training 9ECTS
Training 45 ECTS
3 ECTS
Bachelor’s Thesis
7,5ECTS
. Professional Training Bachelor’s Thesis
Mandatory | Elective .
and Internship 7,5ECTS
155 ECTS | 61 ECTS 165 ECTS




