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INTERNAL COMMUNICATION AS A MODERN MARKETING
COMMUNICATION’S TOOL

The main objective of the research is the analysis of internal communication’s usage
as a tool of marketing communications directed to company employees. The activities from the
fields of: human resources marketing, internal marketing and internal public relations are
considered as internal marketing communications forms with special attention given to the last
two [2].

Internal marketing is based on the idea that customers’ attitudes toward a company
are based on their entire experience with that company, and not just their experience with the
company’s products. Marketing communication constitutes an interactive dialogue between an
organization and its environment [1]. Scientists focus on its external influence, marginalizing
an internal aspect. Meanwhile, because of fierce competition and the development of
information technologies, the integration of activities directed to the market and the company’s
inside is indispensable. Therefore, the analysis of relations and dependencies between external
and internal communication is required [1; 2]. The quality and outcomes of relationships
between a company and its personnel depend mainly on the way they communicate with each
other. What should be remembered is that employees take their “buying” decisions concerning:
buying into an organizational objective or project, sharing a company vision or living up to
corporate values [2; 3].

The main objectives and responsibilities of internal public relations are: information,
training, motivation and corporate identity building. Fulfilling above-mentioned tasks
encourages employees to be more interested in their work and in the company’s goals.
Personnel should be informed about organization’s strategic priorities and its role in them, as
well as motivated to reach those objectives. Employee communication is the area of particular
significance for internal public relations activities. It is responsible for molding a positive
corporate identity as well as personnel’s motivation and training in order to make them behave
properly in the contacts with company’s external audiences. Furthermore, employees should
be informed about marketing actions or important decisions that concern or influence them.
This motivates them to accept the decisions and to assist in implementing them.

Modern companies must act as communicators if they want to sell goods and services
on more and more demanding markets. Therefore, they are obliged to manage complex
marketing communication programs. As mentioned above, there is still a theoretical and
practical need for a complex analysis of dependencies between internal and external
communication, and between internal and marketing communication in particular. Therefore, a
comprehensive study of the literature related to marketing communication, internal and human
resources marketing, public relations, internal communication, organizational behaviors or
psychology supported by empirical research may lead to the significant improvement of every
organization functioning.

Successful functioning is highly dependent on the efficient communication, both
internal and external. It concerns not only various aspects of the process but numerous
audiences as well — organizations need to communicate with customers, suppliers, stakeholders,
distributors, personnel etc. The necessity to exchange information between a seller and a buyer,
a marketer and a consumer or between employees, makes communication a very important area
of the marketing process.
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IS INBOUND MARKETING WILL FADE?

Inbound marketing is a business methodology that attracts customers by creating
valuable content and experiences tailored to them. While outbound marketing interrupts your
audience with content they don’t want, inbound marketing forms connections they’re looking
for and solves problems they already have [1].

Inbound marketing is about delivering solutions and opportunities that have a positive
impact on people and business. An inbound marketing strategy can include a number of
different channels and types of content to attract prospects and customers to the website. But
inbound marketing is just one part of a larger movement in the business world. It's the
foundation for the idea that it's not enough to just attract people to firm’s website. This firm has
to continue to help, support, and empower them well after they become a customer. That's how
the business grows — by keeping Marketing, Sales, and Service constantly focused on how to
help current and future customers [1].

Is not to denied that inbound has its place at the core of marketing as a whole. All businesses are
gearing their marketing strategy on inbound, from SMEs to big brands. The duopoly Facebook & Google
relies on the inbound profits as channels of advertising. An important number of businesses is bursting into
the market, as N26 bank, Grammarly or WIX randomly taken, as a result of a solid association of marketing
toolboxes and a sublime digital promotion.

Affiliate marketing is another result of inbound marking. Hundreds of affiliate networks
are making use of digital promotion and new offers a rising each day [2]. The four players of
this industry are incredibly growing in numbers as this industry thrives along with inbound
technologies. Merchants, creating more offers, more networks are entitling these offers, more
publishers, also known as affiliates or heroes, are endorsing the price volatility, and customers
come at the last bend of this affiliate marketing players’ circle by effectuating the needed clicks
that lead to conversions.

However, there is an intriguing rising interrogation related to the bouncing numbers of
each player. More intriguing, customers can turn into heroes at any moment, with all these
conferences about the inbound world. The fact is that, although inbound techniques are invading
the marketing sector, the inbound marketing methodology of attracting, engaging and
delighting [3] prospects and customers is fading with the increase of clickbait and advertising
blindness. It’s easy then to believe that the inbound growth is actually charming every marketer,
because it may occur that customers will come to realize that they are the ‘victims’ of this big
digital machine.

Customers are the hub of any strategic marketing, no customers, no sales. And for
inbound, to establish trust that lead to conversions, building a long-term relationship with
prospects is just not enough if the contents and the contexts do not match. If users are
immunized to all the content marketing techniques that attract and lead them from awareness
to consideration and decision making [3], no customers nor conversions will be spotted.

So far as inbound is a method of attracting, engaging, and delighting people to grow a
business that provides value and builds trust, the philosophies of inbound marketing is to
permeate and accelerate a kind of “AED flywheel” — from Attract, to Engage, to Delight — to
help business grow faster, and better [1].

Inbound is exponentially growing and rather showing fruitful results in businesses
annual marketing reports. It’s tough to picture such increase without inbound marketing.
However, it relies wholly on online customers, what makes it risky. Outbound with its old ways
still has a big role to play in marketing as a whole.
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FEATURES OF DEVELOPING THE SYSTEM OF ADAPTIVE MANAGEMENT OF
THE ENTERPRISE COMPETITIVENESS

The mechanism of developing models that allow you to create adaptive information
management systems is one of the most pressing issues in the development of the modern digital
economy. Moreover, the role of the factor of uncertainty and incompleteness of a priori
information in the production and position of the enterprise among competitors in the consumer
market has significantly increased in the economy of enterprises. Randomness in the economy
manifests itself through the prices of resources necessary for the production process, new
production technologies, and, of course, through the demand for manufactured products [1].
The processes of production and marketing of products at the enterprise occur under the
influence of a large number of "interfering” influences from both the internal and external
environment, stochasticity in the theory of consumption [2]. These “environments” and
consumer preferences continuously change over time and therefore cannot be measured and
determined unambiguously, which leads to the need to take into account the probabilistic nature
of these effects. All these uncertainties should be taken into account when developing models
of economic processes and the functioning of economic objects. It is possible only with adaptive
management of such objects. Adaptation implies a reduction in initial uncertainty using
information obtained in the process of functioning. Therefore, models for assessing and
managing the enterprise competitiveness (EC) must be adaptive.

Computerized models of the EC management system, along with taking into account
factors and parametric correction of the production and financial resources of the enterprise
(PFRE), which mainly determine the competitiveness of products, should also include dynamic
structural transformations of the model itself to take into account in the work of the system
PFRE and marketing factors with its non-stochastic uncertainty. Herewith distinguish between
parametric and structural adaptation of management system of EC [3]. Parametric adaptation
consists in adjusting the parameters of PFRE factors of the assessment system model in
accordance with the changing conditions for the sale of enterprise products in the consumer
market. Structural adaptation is performed when it is impossible to take into account the
changes taking place at the enterprise (and therefore in the management system of EC) by
means of parametric correction. It consists in modifying the structure of the management system
with respect to the changing conditions of enterprise functioning and of the product sales
market.

Thus, in the model of adaptive management system of the enterprise competitiveness,
in accordance with the changing in the characteristics of the consumer market and the
production potential of the enterprise in the process of functioning, both the factors of
production and financial resources of the enterprise and their parameters, and the structure of
the model itself should change.
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SPECIFICITY OF VIRAL MARKETING
Every day we hear all about viral marketing, the Internet’s viral videos and content
that spreads at the speed of light. But what exactly is it? A viral product or viral advertising,
viral campaigns or simply luck, that randomly makes something such a big hit.
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Viral content usually has a well-designed viral strategy behind it, it is, in part, also
due to luck, but creativity and preparation are also extremely important for this reason, to get
to know this world a little better, I would like to tell you today what the definition of this
concept actually is, how a viral campaign works, the advantages or viral marketing and show
you our favorite examples.

Viral Marketing is that which is able to generate interest and the potential sale of a
brand or product through messages that spread like a virus, in other words, quickly, and from
person to person. The idea is for it to be the users themselves that choose to share the content.
Due to their speed and ease to share, social networks are the natural habitat of this kind of
marketing. The most widespread example in recent times is the creation of moving,
surprising or spectacular videos on YouTube, which are then shared on Facebook, Twitter
and other channels. The reason to make use or virality, the ease in spreading and sharing, is
however a double-edged sword. We cannot forget that in this type of campaign, a large part
of the control falls into the hands of the users, and we risk the message being misinterpreted
or parodied. On the other hand, a successful viral campaign can work miracles for your
brand’s results. Viral marketing is a business strategy that uses existing social networks to
promote a product. Its name refers to how consumers spread information about a product
with other people in their social networks, much in the same way that a virus spreads from
one person to another. The basis of viral marketing is in the spread of information by word-
of-mouth, but modern technology has allowed the viral effect to include many Internet-based
platforms as well. Viral marketing typically supplies its audience with something of value
for free. This can be something as simple as an amusing song or game. Whatever the viral
content is, it must encourage people to share with others so as many people as possible
receive the content's message [1; 2].

There are three criteria for basic viral marketing; the messenger, the message and the
environment. All three must be effectively executed in order for a viral message to be
successful. Some techniques for effective marketing include targeting the appropriate audience
and channels, creating videos, offering a valuable service or product for free, creating an
emotional appeal, social outreach and enabling easy sharing and downloading.

Advantages of viral marketing

Low cost. What characterizes viral campaigns is that the users do a significant part
of the work for us, which drastically cuts down the costs of dispersion: it becomes
unnecessary to buy advertising or space on the media.

Potential of great reach. A viral video on the Internet has the ability to reach a huge
international audience without us having to invest money or make any extra effort. Due to
this, a small company or even a private individual can go extremely far.

It helps build up your brand. If we really hit the bull’s - eye in terms of creativity,
we are creating content so incredible that users themselves decide to share it and, hence create
a personal connection with your brand. It is without a doubt an extremely powerful tool when
it comes to branding and awareness.
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INFLUENCER MARKETING AND HOW DOES IT WORK

In our modern and fleeting world there are a lot of goods, services and offers that need

to be sold. Accordingly, you must be the best and know the most effective ways to promote

your goods. So, | believe that influencer marketing is the most relevant way to attract a great

amount of audiences. Firstly, let's figure out what is influence marketing in general. Influencer

marketing is a way of promoting your services or products with the help of opinion leaders. The

main principle of this type of marketing is unobtrusive and discreet communication with the
customer through recommendations.
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The main advantage of influencer marketing is access to the right audience through
influencers who are directly connected with their followers and know the correct approach to
it. In this way, bloggers, celebrities and other influencers are associated with influence
marketing. This type of marketing is suitable for a variety of services with a high check, starting
from beauty salons and baby products, ending with food delivery. Influencer marketing is well
suited for the widespread service sectors, which are popular among different faiths of the
population, such as fitness clubs [1-3].

The most effective way to promote goods, of course, is through social networks. The
most used are Instagram and YouTube. Bloggers make advertising for their audience
understandable and accessible to them in language. For example, bloggers who shoot about
fashion, mainly advertise any clothes, accessories, bloggers “mothers”-baby products, food. So,
before you offer someone to advertise your product, think about which market segment you
want to cover. Of course, most influencers advertise only those products that they themselves
use, so it is unlikely to sell any useless or interesting thing on the modern market. Therefore, it
is better to immediately make a product that you would buy yourself and your loved ones. If
you have already chosen your industry and found your customers, the most important question
is: "How to keep your customers so that they do not buy the same products from competitors?"
The best way is to feel and know the client as your friend or family member. To know his skills,
hobbies, preferences, what they are interested in, what they are fond of. Thus, you can choose
the right approach to each of your established (regular) customers and, possibly, take into
account their complaints and wishes.

Very often, different producers adhere to the rule that people are much more likely to
be influenced by those whom they admire and love. Therefore, influencer marketing is very
popular and well-developed. Also, advertisements often use a company of friends or family to
show closeness, love and a bright and warm attitude to the product. Thus, the consumer
understands that the product recommended to him is really close and liking of many, which
means that he will not be disappointed in him by himself.
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CREATING A PERSONAL BRAND USING THE JOHARI WINDOW MODEL

Human-oriented marketing is somewhat different from traditional marketing when
working with goods or services, but the general steps remain roughly the same. Such marketing
is called personal and is the most difficult kind, taking into account the complexity of human
relations. The work is carried out with the reputation of a certain individual, with its positioning
in the eyes of the target audience, creating its brand and even making profit from it.

An extremely important point in creating a personal brand is the individuality of a person,
which is compared with his image and his behavior. It is compliance with the expectations of the target
audience that will be the goal of personal marketing after attracting attention. But a problem arises here
because you can say anything, but really being that way is a harder task. In addition, not all people
understand themselves in order to at least express their inner beliefs and values, which is the basis for
creating an image and personal brand. The psychological method of self-knowledge called “The Johari
Window”” comes to the rescue [1-2].

The Johari Window is a technique that allows people to understand their attitude to
themselves and their relationships with others better. It was created in 1955 by American
psychologists Joseph Lift and Harrington Inham. In a graphical interpretation, it really
resembles a window and consists of 4 main zones:
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1) Open area. These are the facts about a person, his personality, his strengths and
weaknesses which are known both to himself and to all those around him;

2) Blind spot. Character traits that are not known to the person himself, but are clearly
visible to others;

3) Hidden area. Everyone has weaknesses that they would not want to show to others.
There are known moments for the man himself, but hidden from others;

4) Zone of the unknown. This is the untapped potential of a person, or some of his
previously unknown fears and weaknesses. You can understand something new about yourself
that was previously in the shade and open up opportunities for further personal growth by
subjecting yourself to some new tests.

The ideal situation from the point of view of communications is maximizing the Open
Zone. In this case, everyone understands the intentions of the person, the strengths of his
character as well as the obvious meaning and consistency in his actions. It is also easier to
empathize and follow the brand this way. To reduce the Blind Spot, you need to get feedback
about yourself. In order to do this, ask people if they know something about you that is
important to them and you don’t know yourself. The hidden zone gets reduced by reducing
secrets from others. The unknown gets comprehended, as has already been said, with the help
of new activities that will allow you to test yourself from different angles. This is done in order
to prove yourself somehow differently leaving the comfort zone.

When creating a brand from a personality, it is necessary for this person to exalt
himself, smooth out shortcomings, and increase his dignity. People are psychologically inclined
to follow the leader, which is why the brand should seem strong and stable as well as the person
behind it. However, you cannot just say that you have no flaws and there is a list of your
advantages. You can never deceive consumers. When marketing works with a person, it is
necessary to work on the person himself, and this can be done using the "Johari Window"
model.

Proper manipulation of the image will allow you to prove yourself from the right
perspective, and most importantly, the image will not differ from reality. The brand personality
needs to keep in touch with its audience in order to receive feedback since this way you can
understand which features should be hidden in the Hidden Zone and which should be developed
and shown to everyone in the Open Zone.
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THE ROLE OF NEUROMARKETING
Neuromarketing is science applied to marketing. It includes the direct use of brain
imaging, scanning, or other brain activity measurement technology to measure subject’s
responses to specific products, packaging, advertising or other marketing elements. There are
two basic methods of tracking brain activity: Functional magnetic resonance imaging (fMRI)
and electroencephalography (EEG). To measure changes and activity in parts of the brain and
to learn why consumers make the decision they do, and what part of the brain is telling them to
do it. A. K. Pradeep in his book ‘The Buying Brain: Secrets for Selling to the Subconscious
Mind’ shows different implications to neuromarketing. Here are some of them:
« the soft scent of lemon increases sales in seafood restaurants;
* in luxury luggage stores the rich, deep scent of polished leather calls to mind luxury,
relaxation and reward,;
* in clothing stores, the scent of the sea or mix of roses and violets spread the mind of
the experience and makes purchasing a product associated with powerful memories [1].
This way, we need to focus exactly on our memories. The memory can be driven by
three important things. And they sound as follows:
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1. “Personal relevance”. If something has the attitude to us on personal level, our
brain analyses it. So, probably, this information will be saved in the memory.

2. “Emotional response”. No wonder, that when we have a strong emotional
impression or, let’s say, exciting event, it'll be imprinted in memory.

3. “Narrative”. It's not a secret, that everybody likes to follow different quizzes,
riddles, stories, etc. The brain is fond of the same. Thus, it has reflection in memory.

Several ways to hook customers by doing just that:

1. Arouse the customers™ positive emotions to get the desired things and
dissemination of information from them.

2. It’s necessary to know the difference between people’s feelings (what they said and
what they really felt).

3. Promote content in a place that people can see and even touch.

4. Don't forget about people's “lizard” brain. This type of brain, if I may say so, is
responsible for the next strong and most urgent for humans things: food, danger and sex! And
now you know why there are a lot of sexuality in video adds, negativity — in news.

5. Fear aversion. Humans are far more likely to buy when they fear losing something.

6. Using colors effectively. The truth is that choosing the right colors is extremely
complex. Picking the right hues and shades isn’t enough; you need to use them together to
create a synergistic effect [2].

Do you know, that before neuromarketing had appeared, there were 2 “worlds” (
marketing world and the world of neural science)? Those “worlds” didn't interact and talk to
each other. But now neuromarketing is such a bridge between them.

How does neuromarketing differ from traditional marketing?

Traditional marketing doesn’t work because people don’t know what they want.
“About 15 years ago we started to use various physiological measurements that can be taken
directly out of the body of the consumer. We ask them, ‘What do you want?” But we don’t trust
what they say. Instead, we’re able to directly measure some changes in the body.”

Daniel Kahneman was a professor of psychology at Princeton University and he won
the Nobel Prize in 2002 in economics. He wrote a book called “Thinking, Fast and Slow” and
it talks about two systems in the brain. We call System 1 the reptilian brain. System 2 is the
neo-cortex. He demonstrated that System 1 still rules. It’s the brain that decides from instinct.
The bottom line is that Kahneman has demonstrated that... our ancestral brain, System 1, still
drives our behavior much more predictably than System 2 [3].

There is no doubt that neuromarketing is an integral part of modern marketing. And
the main task of this direction is studying human's preferences by scientific research to produce
more demanded products.
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PEST ANALYSIS AS A TOOL FOR ANALYZING THE MACRO
ENVIRONMENT

PEST analysis is an essential part of strategic marketing. It allows tracking changes in

the in the key areas of macro environment and identifying trends that could not be controlled

by the organization, but may affect the results of its strategic decisions. PEST analysis helps to

formalize the results of a survey of the current state of the organization, assess the external

situation in the sphere of production and commercial activity, and develop marketing strategy
[1]. A PEST analysis of LLC «L’Oreal Ukraine» is presented in Table 1.
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Table 1. PEST analysis of LLC «L’Oreal Ukraine»

Importance | Influence | Orientation
Faé:rt]?/riioonfmn;arlﬁro for the on the of Integral evaluation
industry company | influence
Social Factors
Population structure
(female prevalence) 5 5 * *+25
Reduction of population 3 3 - -9
Attitude towards
imported cosmetics 4 4 * +16
Make-up trends and
fashion activation 4 4 * +16
TOTAL +48
Economic Factors
Decrease in household
income 3 4 ) -20
Increase in consumer
spending 4 8 * +12
Increase in inflation 3 3 - -9
Foreign currency } }
appreciation 5 4 20
TOTAL -37
Political Factors
Industry-specific  laws
and regulations 4 4 * +16
Tax increase 4 4 - -16
Product quality control 4 4 + +16
Legal protection of
business 4 4 +16
TOTAL +32
Technological Factors
Information Technology 4 4 + +16
Improvement of
technology 5 *+25
Potential for  new
product creation 5 5 * 25
Ability to sell products
via Internet 5 5 * 25
TOTAL +91

Based on the PEST analysis, economic factors have the greatest influence. These factors
are the source of profit of the enterprise, so the profit of the company depends on the economic
status of consumers. Decreasing household income has a negative impact (the need to purchase
goods decreases) while consumer spending has a positive impact (people tend to spend more).
Increases in inflation (commodity prices rise, reducing demand for products) and rising foreign
exchange rates have a negative impact on «L'Oreal Ukrainey, becausewith the increase of
exchange rate commaodity prices rise [2].

Political factors are also significant. Political acts that restrict the activity of an
entrepreneur can at the same time protect his rights and activities. Increasing taxes have a
detrimental effect as company costs increase.

Technological factors have a positive effect on «L'Oreal Ukraine», enabling it to
increase its efficiency and attractiveness to consumers. The introduction (use) of advanced
technologies based on modern computer systems for research and development of new products
also allows attracting consumers. The more innovations in the field of cosmetic products, the
easier it is to increase sales.
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The cultural factor also plays a major role. When delivering a product to a particular
country, the characteristics of the population, their needs, tastes and mentality are important
[2]. Demographic factors, such as population decline, can lead to fewer potential buyers. So the
task of the company is to come up with the most original proposal for buyers, to be able to
advertise it correctly (at the right time and place), to choose the best means of promotion, to
lure away competitors’ consumers and not to lose own customers.
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SWOT ANALYSIS OF THE COMPANY AT THE VIDEO CARD DESIGN
INDUSTRY:
THE CASE OF NVIDIA

SWOT analysis is a tool which is used to identify the company’s or organization’s
strengths (S), weaknesses (W), opportunities (O) and threats (T) [1]. This analysis helps
businesses reduce a chance of failure, determine what is lacking and eliminate any unwanted
obstacles. Strengths distinguish the organization by its superiority on the contrary of its rivals
[2].

Nvidia’s strengths:

Nvidia is one of the biggest and superior developers in the video card design industries,
and, therefore, it has numerous priorities over other similar companies.

- Superior performance in a newly entered market space;

- A leading community of distributors;

- Upper level of buyer's content;

- A successful history of the integration of complementary companies through mergers
and acquisitions;

- Skilled workers, thanks to thriving in educational and preparational schemes.

When analyzing a business or it is crucial to carefully highlight all the weaknesses to
distinguish parts that require improvements to stabilize the work process and based on the
competitive advantage [1; 3].

Nvidia’s weaknesses:

-A thing that has a fair possibility of affecting the long-term evolution of Nvidia is its
rather bigger capital concerning investments in the channel, comparing to the competitors;

-Taking a huge general position on the market, Nvidia is not able to deal with every
new small competitor on the market. And so, it is losing small market shares in the niche
categories;

- Nvidia is hardly able to forecast demand unlike their competitors. This leads to Nvidia
having the bigger inventory both in-house and in channel;

- Narrow opportunities outside Nvidia’s core business.;

- Nvidia has slacks in assortment, so their competitors have better chances of taking a
foothold on the market;

- Unlike their competitors, Nvidia has a higher dropout rate: they usually spend much
more for the training and development of their employees.

Taking all strengths and weaknesses into account, companies can proceed to consider
and identify their capabilities and threats they may face.

Nvidia’s opportunities:

- Consumer database is constantly evolving and changing, creating new trends in
consumer behavior, which gives the company the ability to create other revenue flow and
change its category of services and products;
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-The newly-provided environmental policy opens up new opportunities that create a
same market environment for everyone in the same market, which gives Nvidia preference for
another market share;

- Installed a recent fiscal policy affects the course business is carried out monitoring,
and can create new market opportunities for owners, such as Nvidia's, in order to improve
profitability;

- Technological progress allows us to apply different pricing strategies in the new
market. Thus, companies can keep loyal buyers and attract new ones by using the help of value-
oriented offerings;

-Develop market leads to a weakening of competition advantage and allows Nvidia
compete with different competitors;

- An increase in consumer spending - it is a great chance for companies to attract a new
customer base and to increase market share.

Nvidia's threats:

- The transition from the Internet channel may pose threat to supply chain, due to the
physical infrastructure;

- Since the organization operates in a number of countries, it's being threatened by
currency fluctuations and political ratios which affect markets throughout the world;

- The lack of labor in the global market means that Nvidia profit growth in these
markets risk;

- Other threats associated with issues of liability, which vary from country to country,
an?_ Nvidia is facing liability requirements, considering the constant changes in market
policies.

As we see now, SWOT analysis is a simple, but useful tool, used to identify and
highlight the parts which help companies build and improve the business taking them all into
account.
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SPECIFIC CHARACTER OF GUERILLA MARKETING

Guerilla marketing is the least costly advertising method for your budget or
completely free.

The very concept of “guerrilla marketing” was introduced and brought to its
theoretical basis by the American advertiser Jay Conrad Levinson, a former creative director of
the Leo Burnett advertising agency, publishing a book under that title in 1984. The book was
addressed to small businesses and is devoted to low-cost ways of advertising. The term has
since become popular, although Levinson did not define the term "guerrilla marketing™ [1; 2].

The approach proposed by Levinson was reduced mainly to the use of cheap
advertising media: business cards, flyers, signboards, booklets, postcards, etc. - instead of
expensive ones. The author also gave many tricks and tricks to increase the effectiveness of
such advertising and squeeze the maximum result out of it.

In the later books of Levinson and his colleagues, the range of guerrilla marketing
tools was expanded, including free promotion methods: writing articles for topical magazines,
speaking at public events, building relationships with clients, etc. The principle was also
highlighted as an important principle. partnership with other businessmen.

Nowadays, partisan marketing usually also includes a number of advertising methods
that are not included in Levinson’s official lists, but meet the guiding principle of partisan
marketing — accessibility for companies with a small advertising budget. Among such methods
are "viral marketing”, "ambient media”, "hidden marketing", "word of mouth", "shocking
marketing" and others.
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Take, for example, a teahouse called “Teahouse”. Throughout the city, their logos
were pasted with their motto, namely eyes on a blue background. No matter how you deny that
it’s an advertisement and you don’t have to react to it, your brain has written this information
in a subcortex, and the next time you want to go for tea, the first thing that comes to your mind
will be the Teahouse tea . This is the meaning of guerrilla marketing, in influencing your
unconscious part of the brain.

If you are going to create your own business and want to use partisan marketing, you
need to consider some points. Your target audience should be ready for this type of advertising,
that is, if you decide to open a business-class restaurant, then your audience is rich people, and
most likely such advertising will worsen your image, because in the subconscious of these
people you will appear as a company which has no money for advertising, and if you do not
have money, then you are not interested in rich people either.

If you want to open a cafe or restaurant for young people, this type of marketing will
attract this contingent very much, because they will think that it is something “fashionable”,
and since “fashionable” is now in fashion, they will definitely look there.
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FEATURES OF EMOTIONAL MARKETING

Emotional marketing is the promotion of goods or services that evokes emotions. As
a rule, each campaign is built around one emotion: happiness, sadness, anger or fear - and is
designed for a noticeable reaction of consumers. Everything is complicated by the fact that
emotions, like colors, have many shades, representing a whole range.

For the successful development of your business and effective using the rules of
emotional marketing, we must learn all the following statements:

The easiness is the hardest and the hardest is the simplest. When the customer feels
loaded or relaxed — it is his emotions and it is very important, what actually he feels when he is
buying or using your product.

For instance, imagine you are a bank CEO and we have two the most widespread
payment systems: Visa and MasterCard and a lot of other local. When a stranger comes to your
bank and trying to apply for a credit card, he will be offered a choice of these payment systems.
While he thinks, someone else will quickly tell and show him the advantages and disadvantages
of each system or even offer only one, and ultimately you will lose this client forever because
you made him strain [1-5].

The main question in each business and even in life is “Why?”. Before doing
something, you must ask for an answer to this question, maybe this action is pointless and you
don’t have to do it, because you won't have profit or satisfaction. It is critical to do your business
with the specific propose, not to make money, but to fix someone’s pain. Pain is emotion. If
you can solve anyone’s problem, you can make a lot of money.

Customers can excuse any even the hardest truth, but they never forget the simplest
lie, all your business will be suffering forever. Your head and your arms must be clear when
you advertising your product. On the other way, you will gain bad luck and later you will have
a lot of problems with existing and new customers. Word of mouth works on both ways.

Your clients always must be informed about your motivation and aims. When you
have clear aims, when you want to make life better, save something, etc., it is significantly
important to notify customers what you want to do. It will help them to make certain do they
really want to continue using your product? On the other hand, they can advertise it to their
social circle.

You always must explain all the changes that you provide for the customers, even if
it is very hard for them to understand, you must explain new features with the simplest way.
According to the first bullet, customers must understand your product in the simplest way.
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Your product must never have any hidden terms and rates. It will deter potential and
existing customers. And again we return to the first bullet to ensure, how simplification is really
important.

It is impossible to make your business that was established with hoaxes and trying to
make as much money as possible, it leads to unavoidable failure. Of course, you can trick your
customers once, but you won't restore your reputation in their eyes. After fooling, you will
never have a successful business.

The path to winning a client is through caring for him. If the cost of resolving the
problem is lower than the cost of attracting a client, you need to resolve the issue in favor of
the client without going into details.

Effect of unpredictable free emotion. All your customers must be assured that they
are loved by you regardless of their nature, skin color, their hobbies, and their terrible secrets.
Sent them some gifts, congratulations via social media, etc.

Try to use these statements of emotional marketing and you will obtain the most
profitable, long-running, flexible business.
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HOW DOES THE SENSORY MARKETING WORK?

Sensor Marketing — is type of marketing, that works by affecting one (or several)
senses of the person: smell, taste, hearing, touch or sight. Sensory marketing may not be the
most popular and explored type of marketing, but it rather the one of the most interesting to
discuss.

So, how does the Sensory Marketing work? This type of marketing, which was named
and described by Aradhna Krishna just in 2009, studies human psychology and the influence
of various sounds, images, smells on it, and how it can be used to sell products and services to
consumers. The book edited by Aradhna Krishna, who was mentioned earlier, for example,
contained a study on how slow music helps to increase supermarket revenues by 38% and
restaurant revenues by 41%. Obviously, this was just the tip of the iceberg [1-3].

But if we look a little bit deeper, we will see that using Sensory Marketing is a pretty
common thing among producers, and that the largest successful companies already use Sensory
Marketing as a way to establish close relationship with their clients for many years. For
example, Apple uses interior of their shops as a way to introduce people the lifestyle that their
devices advertise. Bright, minimalistic, almost total-white image that they get makes Apple
byers feel just as fresh and stylish as they think they will feel themselves with the Apple phone
or laptop. That is how affecting sense of sight increases sells of one of the biggest companies
in the world.

Sensory Marketing itself is not at all the kind of advertising that people are used to
see in the first place, and that is why it is so hard to notice it. Unlike long commercials on
television and web-pages, Sensory Marketing does not try to force consumers to buy a product,
but inspires them to trust and be loyal to it. When it comes to Sensory Marketing, product can
talk for itself, and it is what consumers, who is already sick of seeing similar boring
advertisement is looking for. Some brands that have already understood what exactly their
consumers are waiting for achieved success by making the smell if their product the face of the
company. Yankee Candle is the most famous brand of scented candles in the whole world, that
have shops in almost 50 countries in the world. It is clear, that people except from them to have
a huge amount of advertising. But when they come to the shop, they don’t see anything but long
shelves with different candles and don’t feel noting but amazing smell of them. That is why
people think that their candles are the best of all the others.
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Thus, Sensory Marketing is one of the most important components in branding. The
science of Sensory Marketing says that people usually listen to their emotions instead of logic,
and this should be the main principle of how does this marketing type work. Consolidation of
a pleasant association, stereotype with a particular product or service will force costumers to
comeback for them again and again. For instance, | will give Starbucks success story. Thus,
Sensory Marketing is one of the most important components in branding. As a huge network of
coffee houses, they decided to stop at one unified concept, and unite their branches not only
under one name, but also under exactly ¢ pictures are displayed on the walls in each of them.
The result is clear: Starbucks is not just a café, it is a whole culture, experience that thousands
of people around the world want to try.

To recapitulate, i would say that Sensory marketer has to be not just good specialist,
but an excellent psychologist who knows exactly how to make people trust anybody. Sensory
Marketing is a perfect key to consumers minds and loyalty in the world where people don’t
believe marketing anymore.
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MARKETING MIX 4PS: THE CASE OF IKEA

IKEA is a Swedish home furnishings Company that Sell readymade furniture for
kitchens, bedrooms and living rooms. And also coffee tables, side tables, TV solutions, DVD
storage, shelves, sideboards, bookcases, sofa beds, armchairs, and variety of other home
accessories. And it promote the idea of living a wonderful life every day form its slogan “the
wonderful everyday™ and its goal is to create product that they love and to do so they should
also fulfill 5 types of dimension for the product they create which are : low price, function,
form, quality and sustainability [1].

The product of IKEA which | will be focusing on in my case study is a comfortable
armchair for people suffering from back pain: it is known that about 80% of adults experience
lower back pain at some point in their lifetime according to the national institute of neurological
disorders and strokes [2]. So the need for a chair that could make it less painful for people with
such a problem will be very useful. This chair can be available in my designs and shapes to suit
any particular environment; it can be designed for your house or designed in a suitable shape
to fit your work environment. And as all other IKEA product this product will also be made of
100% from woods.

IKEA's products are well known of their high quality with the fact that all of their
product are all made of 100% from wood , which makes them a little bit more expensive than
other product with the same use. The price for this product will not be different compared to
the other usual chairs that are available at IKEA but there will be a small fee added to this chair
as it has an extra function of being designed to make comfortable for people suffering from
back pain.

After identifying the product and the price we can move now to the place. lkea is an
international company and is very popular worldwide and has many stores and branches all
over Europe, Africa, North America, Asia and Australia. This new product can be easily
transported to these stores and shops all around the world, but it will be better to not produce
with high quantity at first and focus on countries that suffer more from back pain to test the
market.

As for promotion, in the case of IKEA as it’s a very popular company with a highly
good reputation, its ability to attract customers is very efficient, introducing this new product
to the people won’t be an issue but some strategies are needed to be used otherwise just
depending on its good reputation will not convert people from having a good impression to
customers. One of the strategies of promotion that should be used is TV advertisement,
introducing this product with a visual way of promotion will get the potential customers to
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know about this new product and its usefulness, another strategy should be newspaper and
magazine , it may be an old school way of promotion but it’s definitely effective , especially
since this product is directed at people suffering from back pain which most of them are old
people , and mostly older people who read newspaper that young one . But the most important
strategy of promotion will go to the internet, the internet is a huge hidden mine for potential
customer, as every person has access to the internet will get in contact with Advertisement in
way or another, choosing some of the platforms to advertise the new product will be very useful
in introducing the people to the product and explaining its usefulness and giving it popularity.
The product, the price, the place and the promotion are a very important process for
companies to keep on developing and making new sources of profit which is the ultimate goal
of the Marketing mix.
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PECULIARITY OF TRADE MARKETING

Trade marketing is the simplest way of marketing directed to increasing the demand
at wholesaler, retailer, or distributor level. It is one of the most popular implementation of B2B
system that manifestates in marketing because it's aimed at selling products to other campaigns
in order to sell this commaodity to their customers and extend product capacity [1; 2].

Mainly trade marketing is a shopper thing. One of the most important things in trade
marketing is a special place on the shelf and convenient approach to commodity. We all know
as a cunstomers that overwhelmingly we are more willing to buy a thing that on the same level
as our eyes. Trade marketers task is to accumulate personal data of their costumers and use this
information to create massages to inform their costumers about sales or something new.

How it works? The main point of methods of achieving trade marketing is to focus on sales
fundamentals, such as Distribution, Display, Promotion and Price. Your product must attract customers,
be notable, stand in the proper place that is why trade marketing helps to deal with it the best.

Trends in trade marketing. Through the years trade marketing develops its value and
now trends are chanaina. The main trend in trade marketina is not only the focus on customer
data. It’s also diaital process by offerina consumers (and not only) imaaes and video in real
time and comprehensive control over the campaign. The main trait of Trade marketing is to
ensure a positive buying experience. Retailers use all kinds of sharing information to deliver it
properly to consumer. These ways are: sharing information via e-mail, mobile and social media.
Therefore, marketers have to create comprehensive trade marketing strategies that will be based
on customer data, aimed also at the delivery of personalized customer experiences which
influence sales and purchasing behaviors

For whom it is the most profitable strategy? Overwhemingly, trade marketing is the
best variant for manufactures. They use tactics that trade marketing provides to sell their
products to retailers, wholesalers and distributors. To sell a product in a shop, the retailer needs
to buy a thing from somewhere. Retailers could buy products directly from the manufacturer,
but they also can go via a wholesaler or distributor. Trade marketing strategies are really useful
and benefitial because this kind of marketing is the best for creating demand for their own stuff
and this is important, since retailers have millions of products to choose from.

Why exactly Trade marketing? Trade marketing is important now because your
product can promote itself and create areat demand by strateaies that trade marketina can
provide. Trade marketing is also responsible for low pricina, cash discounts and all bonuses
which exist everywhere to attract the costumers attention and it is reallv workina strateayv that
have been existina for many vears. Also, it allows inventory control and increase in product
purchase rates. In each store vou can find a trace of trade marketina. even if vou haven't thought
about it before. But now trade marketing is a really effective way of promoting a product.
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DOESN'T THE FORBIDDEN MAKE SEEM SO MUCH MORE PLEASURABLE?

In the struggle for health around the world, there are some restrictions the advertising
of certain goods and services. They are socially branded drugs or weapons, as well as most
acceptable, and for some, daily alcohol and cigarettes. But the shelves are not going to empty
rapidly. People do not quit smoking at all; names of brands of alcohol are not forgotten. Largely
thanks to advertising and manufacturers who always find loopholes in laws to remind
consumers about themselves. So, what are they and how to promote “the forbidden goods™?

Adbvertising “works primarily because it refreshes, and from time to time forms memory
structures,” explains Byron Sharp, professor at the University of South Australia, in his book
“How Brands Grow”. It’s not easy to penetrate people's memory, the consciousness weeds out
a lot of advertising messages. We have to invent a bright creative idea, or at least try to establish
a connection between a product and a memorable moment in a consumer’s life. Successful
brands have been working for decades to associate with strong emotions. For example, Coca-
Cola has always strived to be a part of bright events in people's lives: celebrating the New Year,
attending football matches, relaxing on the beach with a ball [1].

We should count that bright advertising works so well that even if a person sees it only
a few times, it can form false memories. Emotions act on the memory, and that, in turn, - on the
choice of goods at the time of purchase.

A company often creates and promotes a sub-brand that visually resembles a beer brand
and contains attributes of its design. For example, Heineken a few years ago developed a
festival called Insight, registered as a separate brand. This allowed him to freely advertise on
the Internet and on television. However, the question arises: do consumers associate a sub-
brand with a product? Many companies, long before the advent of the dark market era, managed
to infiltrate people's “memory structures”, and now they really have enough “stimulus-clues”:
recognizable packaging elements (green star) and emotional consumption situation (music
festival [1].

For the first time, the phrase “dark marketing™ comes to mind with tobacco companies.
As we all know, there are many restrictions on tobacco advertising. Today, the law regulates
more than half of the possible ways a tobacco producer communicates with a consumer, and
these restrictions are growing from year to year. In this regard, there is an urgent need to look
for new ways [2].

It is important to understand that dark marketing is not “shadow” or “black” marketing.
If we turn to foreign publications on this topic, we will see that dark marketing is more like
“invisible”, “hidden” or “masked” marketing. This is a tool for building communication with
the brand through non-standard or uncontrolled communication channels, where the advertiser
remains in the shadows [2].

A bright idea and design helps to recognize the brand. Provoking a PR effect is another
way to achieve coverage. To do this, it is not even necessary to create a sub-brand. To interest
the media, you need a non-standard idea. Provoking a PR effect is another way to achieve
coverage. Sometimes corporations launch seasonal pop-up sites. Finally, coverage is also
provided by the reports of bloggers who come for an event for money or for free.

Alcohol ads may not be advertised on television, radio, or in print. On transport,
billboards and banner banners. And every time we must say that alcohol causes damage to the
health. This is if you act according to the rules, but if imagination works, they can be
circumvented.

29


https://www.splashcopywriters.com/blog/trade-marketing#tab-con-10
https://en.wikipedia.org/wiki/Trade_marketing

Will a post on a social network or a video on YouTube be considered advertising, in
which a blogger with a millionth audience, for example, mixes cocktails with Bacardi and says
that he has never tasted better than rum for mojito? The information posted on the blog, mobile
applications for phones, games, films and TV shows, although subject to assessment in each
individual case for organicity, is not expressly prohibited. So you can safely buy advertising
from bloggers, call them on free tours of factories and tastings.

The topics prohibited goods for advertising are not a reason to give up or use “gray”
promotion technologies. If you think carefully about the strategy, you can effectively move
forward, and completely within the framework of the law. A thorough analysis of the market,
updating the site, creating interesting content, drawing up a promotion plan taking into account
online and offline channels will help to attract conversion traffic and provide a long-term
competitive advantage [3].
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SWOT ANALYSIS OF FAST FOOD RESTAURANT NETWORK:
EXAMPLE OF MCDONALD’S
Fast food networks - profitable business, the turnover of which amount to hundreds of
billions of dollars. There are at least 10 global and hundreds of local networks of fast food
outlets. Consumers are attracted to the speed of service, taste of food and simple fashion. They
don't mind that nutritionists and health professionals around the world call the kind of food
harmful to health, and the Internet is filled with articles and documentaries on the subject [1].
You can talk about the phenomenon of fast food chains and about the ethics of building a
business in this direction.
Today | will make the parsing a huge fast food chains like McDonald’s.
For this | use a method of categorization of the properties of the studied object and its
influencing factors of SWOT. Returning to our SWOT analysis and I'll start it with:
Strengths
- Strong presence worldwide, leadership in domestic and international markets.
- Brand owns 31 thousand restaurants in 120 countries, of which 14 thousand — in the
USA.
- Savings due to growth in scale.
- The company is owned by a charity organization "Ronald McDonald House".
- The company continuously improves the quality of the ingredients.
- The company has in property of the estate.
- Some products have their own brand names: big Mac, chicken Mcnuggets.
- It has one of the most recognizable logos in the world.
- About the company perceived as socially responsible.
- Restaurant adapts to the culture of each country.
- Developed effective and economical treatment system products
- Clients are provided with all the information about food nutrition.
Weakness
- Advertising aimed mainly at children.
- High staff turnover.
- The restaurant will have something to do with the growing popularity of natural
food ingredients.
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- Price competition with competitors constantly threatening the profits of the
company.

- Lack of innovative products.

Opportunities

- The company can adapt to different cultural environments and open to innovation.

- The company may conduct research in order to use green energy sources.

- You can create more new products. To develop new advertising channels — e.g.
mobile communications.

- Some restaurants could be moved to more fashionable areas and develop their own
pricing policy

Risks

- One of the main problems — fluctuations in exchange rates, as the price of food is
standardized.

- A growing number of restaurants that reduce the price of food Burger King,
Starbucks, KFC.

- Food in restaurants in the network causes certain health problems - McDonald's has
repeatedly acted as a defendant in cases of harm to health

- High investment in advertising reduces company revenue.

In truth, McDonald’s has one of the most expensive franchises and probably not in vain.
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ORIGINALITY OF EXPERIENTIAL MARKETING

Let's look at what experiential marketing is.

Empirical marketing is the creation of a relationship between a brand and consumers
by providing the latter with an emotionally and intellectually attractive experience. This
definition reflects the second name of the concept under consideration: experiential marketing.

So, in other words, experiential marketing is a creative impulse of a brand and a
consumer. It can be either weekly live events or one-time events that last only a few hours.
Regardless of the format, it has been proven that experiential marketing increases the number
of sales, investment efficiency and audience loyalty.

Empirical marketing can simply be determined, because there are several signs that
distinguish it. Firstly, you personally engage in brand-sponsored action as a potential or existing
customer. Secondly, the action is accompanied by at least one of the following phenomena:

- you are experiencing emotions

- You feel something unusual. These sensations are associated with a particular
product. We can talk about the taste of coffee, the feeling of flying, the aroma of perfume, the
complex of sensations of a participant in a test drive of a racing car, etc.

- You yourself are active. For example, you try coffee, test a new operating
system, go on a trip to Africa

- You think, analyze, compare. For example, participants in the experiment
accurately compared the taste of the proposed coffee with the drink that they drink every day

One of the most important signs of empirical marketing is generally personal
participation in the action organized by the brand.

For example, the directors of the series evoke emotions in the audience, and the
masters of poetry can help you get a taste of creativity. But if you yourself have not gone
through experience, there is no question of experiential marketing.

One of the questions is how to use empirical marketing on the Internet?

Large offline companies live well. First, their marketers see their customers face to
face. Secondly, they have large marketing budgets. It remains to be a little savvy and organize
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the event as part of the concept of experiential marketing. But what about small Internet
companies that only know their customers by email address? In this case, marketers should
understand that experiential marketing does not come down to large-scale promotions and
experiments, and you can interact with a client from a distance. These marketers often take an
integrated approach. The main goal is that the consumer can take advantage of the brand's
product in a tangible form offline, although at the same time the online dialogue is still
maintained. 49% of participants shoot video on smartphones during such events, so it’s useful
to include a digital element in them, for example, to popularize a branded hashtag. This will
make people talk about their experiences.

Experiential marketing is similar to Event Marketing, and so it is, since such
campaigns are usually event-oriented. But sometimes they have nothing to do with a particular
event, as you can see later. If there is still a connection with events, they focus less on the type
of event, be it a concert, festival, conference, or something else, and pay more attention to
interacting with a particular brand.

For marketers, it is important to know that you need to go crazy with your business,
but keep the general mood in the style of the brand. The experience should be memorable and
meaningful to visitors. It is advisable to partner with creative people — artists, musicians — to
create a creative experience, especially with those who are popular in the region where you are
trying to develop or expand your audience.

You should not interfere and annoy, especially when it comes to large cities (such as
Kiev or Moscow). If you create an experience that is valuable to people passing by, they will
stop on their own and are likely to take part.

It’s worth identifying the message your brand wants to convey. It may be directly
related to the product, but not necessarily. Perhaps this will be something not previously
announced by the company. Then build some experience around the message.

So, in conclusion, | want to say, that experiential marketing is a very good method to
get as many audiences as possible and interest them in your product using your ingenuity and
creativity.
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STIMULATING MARKETING, HOW IT WORKS?

Stimulating marketing is a subspecies of marketing whose main task is to find ways to
develop and stimulate demand for products and services in the absence of demand for them.
The absence of such demand may be due to poor consumer awareness of the product, the
presence of obstacles to its distribution (geographical remoteness, legal, religious, cultural
obstacles, etc.) [1].

Incentive marketing is due to the observed passivity of the buyer, his weak interest in
the product, virtually no demand.

The purpose of stimulating marketing is to eliminate the reasons for the buyer's
indifferent attitude to this product [1].

The objective of such marketing is to change the indifferent attitude of potential
consumers to the promoted product. That is to make them interested in him. Most likely this
type of marketing is better known to you by the following tools [2]:

1. A sharp decrease in prices at the initial stage of entering the market (“first, we
feed our customers low prices”);

2. Holding shares.

I believe that this type of marketing is effective, indeed a lot of people lend themselves
to this strategy. But in my opinion there are nuances, for example, to bring to the market a
product such as sauce. If its price is slightly higher than the average market price, then a
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stimulating marketing strategy will be very effective. For the first time, the manufacturer will
lower the price of the product and thereby increase demand, arrange different promotions, give
goods for testing at the very point of sale, arrange promotions and this will work. But if you
take a product such as a phone, for example, the latest model or laptop, this type of marketing
will be ineffective since the price will be several times higher than the price of the same sauce,
and it will be more difficult to implement this strategy because the product will initially be less
in demand for its price category.

As aresult, | can say that Stimulating marketing is a fairly good type of marketing, and
it is very popular among manufacturers who are just putting their product on the market, but it
will work best with the average price of the product itself on the market.
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MARKETING MIX OF STARBUCKS COFFEE COMPANY

Starbucks is the most famous chain of American coffee houses in the world. Starbucks
coffee houses are open in more than 50 countries around the world, with a total of around 18,000
establishments [2].

A marketing mix is a set of tools that a company uses in events to promote its products.
Its goal is to develop a strategy that will increase the value of goods and the company's profits.
It consists of elements such as product, price, place and promotion.

Product Strategy. To stay the best on the market, Starbucks offers its customers
premium products. Although Starbucks specializes in coffee, it has included various other
product categories in its lineup to attract a wide range of customers. The company is improving
or adding product lines to expand its market presence and increase its market share. It offers
customers a variety of seasonal products such as Frappuccino, strawberry cream and various
lattes, such as gingerbread latte for Christmas [1].

Price Strategy. Starbucks uses a premium pricing strategy. This is all justified by the
fact that the company's image is based on luxury. Starbucks provides its customers with high
quality products, excellent service, educated staff, so customers are willing to pay a higher price
for products. Nevertheless, the company continues to develop and offer quality products,
thereby satisfying the zeal of its customers [3].

Place Strategy. Starbucks offers most of its products in cafes or coffee houses. But today
the company uses more than one distribution channel. She began selling her products through
the Internet and applications. That helps customers place an order in advance so that they can
easily pick it up at a coffee shop. This shows that Starbucks is more developed and easily adapts
to new technologies [1; 3].

Promotion Strategy. Starbucks, unlike other companies, did not invest a lot of money
in their advertising. Instead, the company held various events in places where it could open its
coffee houses. They also came up with the idea of printing their logo on cups and T-shirts,
thereby making their brand recognizable. For its customers, the company introduced various
gift cards. In addition, the company introduced the delivery of coffee to offices without any
restrictions [2].

Thanks to its strategies and hard work, Starbucks has become a globally recognized
brand. The reason for global success is the highest quality products, excellent customer service
and a wide range of drinks. The company has significantly expanded its market presence
through various promotion channels. In recent years, she has also increased her marketing
investment.
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READING PROMOTION CAMPAIGN IN EUROPEAN UNION:
THE BEST PRACTICE FOR UKRAINE

There is nothing like reading a great book and getting lost in the story, but in last years
reading promotion campaigns are in focus of governments, NGO, library and publishers
associations all over European countries.

Tendency of low interest in reading and book among children and teens spread all over
the world and maybe is the result of fact that books and reading are in competition with Internet,
Mobile Apps, TV series, reality and movies, computer games, social media ext. At all fact is
real - children and teens not interested in reading book a lot.

Special booksets for newborn citizens, rules in kids reading for parents (how and what
to read to/with children of different age, every dayreading20 minutes), informational campaigns
through advertising and public service announcement - acts that help to increase the level of
reading and lead to interest in reading books by children and teens in EU countries.

First attempts of reading promotion were made in Great Britain with national and local
campaigns. National campaigns “Every Czech Reads to Kids” and “All of Poland Reads To
Kids™[1] also shows good results.

Great examples of creative advertising and reading promotion gives
usadvertising campaigns Madrid Book Publisher Association (advertising with
Sherlock, Sirano De Bergerac)and Association Of Librarians Of The Czech Republic
(advertising with Old Man, Jane Eyre).They have great communication messages in
outdoor and print advertising. “Read It Before Hollywood Does” with Old Man, Jane
Eyre, Crime and Punishment from Association Of Librarians Of The Czech Republic
advice target audience to read classic not to watch. Reading of books influence
imagination “Reading stimulates your imagination” because “Every Time Someone
Reads a New Sherlock Holmes Is Born”.

Slogans in print advertising of bookshop like “Words Create Worlds” Anagram
(Prague, Czech) with octopus, knights and gangsters or “Become Someone Else: Pick your
Hero At” Mint Vinetu (Vilnius, Lithuania) with Don Quixote, Invisible Man, Gamlet,
Frankenstein gives right imagination to target audience about books and reading [2].

Reading promotion and books promotion can be realized in several ways: as national
campaigns with key target audience, as advertising campaign of book shops, librarian
associations, university libraries or public service announcement of public libraries.

Ukraine hasn’t practice of running national reading promotion campaign for kids,
teens, parents or adults at all. Some attempts to promote process of reading books were
made by libraries, library associations, different nonprofit fund and organizations, but
such episodes cannot be even a part of national strategy of reading promotion all over
the country.

Ukraine took part inglobal research PISA in 2018. Results shows that 15-years old teens
ability to read, understand, interpretate different texts is rather low, so the effective national
promotion campaign is need to be created and realized in Ukraine among Ukrainian kids, teens
and parents during next few years.

Each EU country faced with similar difficulties and had passed them in own way.
Fundamental research of experience of promotion reading and books can be basic for
roadmap for campaign of reading promotion in Ukraine, so researching EU countries
experience on creating communication campaigns and Public Service Announcement in
promotion of reading and reading books and implementing the best practice in national
campaign.
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ANALYSIS OF THE UKRAINIAN ADVERTISING MARKET

Internet advertising is now the fundamental advertising market in any country,
especially in Ukraine, and research by the European Interactive Advertising Bureau (IAB
Europe), which published the latest research into the AdEx Benchmark 2018 online advertising
market, confirms this. According to the study, the volume of the online advertising market in
Ukraine in 2018 amounted to 475 million euros. This is the 19th index in Europe, which means
that the country is ahead of Hungary, Slovakia, Belarus and a number of other countries.

Having shown the growth of 26.9% Ukraine has become the fastest growing online
advertising market in Europe. Next come Russia, Belarus, the Czech Republic and Serbia. But
despite this, other methods of promotion also remain very effective, which is confirmed by the
data presented below [1].

The digital advertising market has shown steady growth, and not only during 2018,
but also in 2017. In 2018, the increase in direct advertising was 27%, and the stated forecasts
increased (25%). But the growth of sponsorship turned out to be lower, largely due to a decrease
in the activity of alcohol brands that previously held leadership in the industry. The volume of
sponsorship of non-alcoholic companies, on the contrary, increased, but could not compensate
for the volumes that were previously covered by the alcohol market.

The forecast for TV sponsorships for 2019 is optimistic, but still inferior to the field
of digital advertising. Here the percentage ratio is as follows: 20% against 25% in favor of the
Internet. As for direct advertising, the average figure was also 25%. Specifically, experts
estimate the market increase in the range of 23-27%.

Ads in printed mass media are ambiguous. On the one hand, inflation is 15% for large
publications, and on the other hand, the position of the specialized press is being strengthened.
The agrarian and pharmacological segments, as well as automobile and banking segments, show
particular growth. Besides, interest of the regional press in major advertisers is increasing. The
most active interest is observed in the Dnipropetrovsk and Lviv regions.

The radio advertising sector showed high growth during 2018 due to the appearance
of several large advertisers in the market who discovered new channels. Food products rose to
27%, and pharmaceuticals to an average of 23%. Moreover, the media channel showed a very
high weekly audience reach of 80%. Thanks to such high figures, forecasts for the growth of
the sphere for 2019 look very optimistic and make up 24% [2].
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THE ESSENCE AND PURPOSE OF DIGITAL MARKETING

We leave in the era of technologies. The traditional marketing methods are outdated.

The primary challenge for any business, no matter how large or small, is quite simple - how to

get its product or service into the hands of the customer. How the company will achieve this is

informed by market research, gut instinct, polls, surveys, and research about existing habits and

activities. However, when conducting market research, especially surveys, we need to take one
key factor into account - people lie.
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After this we may see advantages of Internet platform and digital marketing: It shows
what people are really doing at the web net. By accessing this market reality, our product is
better targeted and our chances of a successful go-to-market strategy are greater.

Does it not an internet marketing?

Commonly found that people don’t see different between internet and digital
marketing. But it should be clear.

Online marketing comprises all of the marketing strategies included in digital
marketing. Let's compare: Internet marketing is the SEO site promotion, context, webinars, etc.
- all the channels that are available to the user only on the Internet. And digital marketing is all
of the above plus advertising and promotion on any digital media outside the network. That is,
it implies digital communication, which occurs both online and offline.

The features of digital marketing are useful and comfortable for marketers.

The first and the initiate principle of digital marketing states that the customer is the
starting and finishing point for all digital activities. The answer to all questions is “let the
customer decide.”

The second is that advertisers should monitor situation with his ads. Internet give the
opportunity to change the content or design of the ad and it can be done a limitless number of
times in response to user actions. It helps adapt to users preferences and improve your project.
You have a right for making mistakes. Each digital marketing channel is most effective when
you apply an iterative process, and the more iterations of the campaign you apply, the more
effective each becomes.

The third is digital marketing allows you to reach both online and offline consumers
who use tablets and mobile phones, play games, download applications. So the brand can appeal
to a wider audience, not limited to the Internet. For example, using the QR code on the flyer,
you can direct the user to the site. And at the same time, thanks to the email newsletter, you can
invite subscribers to a seminar or other offline event.

Digital marketing is a comprehensive promotion that includes many channels. There is the
short list of commonly used of them: digital TV and online radio; advertising in applications, instant
messengers, online games; SMS and MMS; advertising on interactive LED screens, self-service
terminals; SEO and SEM — search engine marketing on the web; contextual advertising, banners and
teaser advertising; SMM — social media marketing; Email marketing; affiliate marketing, in which the
webmaster receives payment for attracting each visitor or buyer.

Therefore, it is important not to try to cover them all, but to proceed from the goals
and capabilities of the business [2].

At the first-ever lecture given by the DMI in Dublin, in January 2009, a single phrase
was displayed. That phrase was “Start with the customer and work backwards.” This has been
the fundamental change that has directly impacted both people and businesses during the digital
revolution. And the implication of this change is just as important now as it was at when this
revolution began [1].

Digital marketing has been developing since the 80s and continues its path until now.
This is a promising and, most importantly, effective way of marketing research. Using this
correctly will give your business opportunity become prosperous at the market.
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CRM MARKETING: A WAY TO MAKE PEOPLE REMEMBER YOUR

PRODUCT

Customer relationship marketing (CRM) is a business process in which client
relationships, customer loyalty and brand value are built through marketing strategies
and activities. CRM allows businesses to develop long-term relationships with
established and new customers while helping streamline corporate performance. CRM
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incorporates commercial and client-specific strategies via employee training, marketing
planning, relationship building and advertising [1-3].

Provides a way to directly evaluate customer value. For example, a business that is
genuinely interested in its customers is rewarded with customer and brand loyalty. Because
CRM is mutually advantageous, market share viability advances at a sound pace.

Provides cross-selling opportunities, where, based on customer approval, a business
may pitch proven marketing or brand strategies to more than one client.

What is a CRM and what does it do? Therefore, a CRM in Marketing is a very useful
tool that allows us to know and manage all the interactions that a company makes with its
customers or leads. From commercial order management to after-sales service.

The main purposes for which companies contract a CRM are:

Have a database accessible from anywhere but 100% secure.

Improve communication, organization and management of the sales team.

Improve productivity and administrative processes.

Follow-up of sales opportunities.

Achieve a tool that speeds up and facilitates sales on the move and in the office.

Awvailability of 24-hour access.

Saving time and money.

Be respectful of the environment.

The benefits of crm for business

The benefits of a CRM are similar to the list of purposes for which it is contracted.

CRM has password-protected access and data encryption. In this way we prevent
information leaks and unwanted access by people outside the company.

CRM allows us to store and transport to any place, gives us always controlled and
updated information. Both customer data (addresses, orders, reports) and our products (images,
prices, promotions).

With all this data stored and its unique sales module , uSell CRM allows you to make
orders and quotes presenting the products in a very professional way during sales visits or from
the server itself. You can try all these features with our free CRM demo, try it for a month.

In addition, our CRM’s fully customizable reporting system allows you to obtain
information on sales visits, or other customer interactions. Information that is necessary to make
action and improvement plans, so valuable in our marketing campaigns.
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THE EFFECT OF LATERAL MARKETING STRATEGY

Lateral marketing is an activity aimed at the formation of innovative, creative
approaches in the development and optimization of marketing business processes and the
development of new products.

Lateral marketing approaches are based on the ideas of lateral and divergent thinking
and are designed to search for new ideas not by the method of expectation of inspiration, but
through the use of special technologies [1; 2].

Divergent thinking is a method of creative thinking, usually used to solve problems
and tasks. It consists in finding many solutions to the same problem.

Lateral thinking — a method of non-standard approach and problem solving. The term
itself was proposed in the late 1960s. Edward de Bono, now one of the most respected experts
in the world in the field of creativity, the "guru" of management and marketing.

Lateral thinking has the same basis as creativity and humor, but unlike them it can be
applied as intentionally as logical thinking. Lateral thinking involves restructuring patterns,
avoiding restraining patterns, and creating new patterns.

Lateral thinking is completely different from traditional vertical thinking
(mathematics, logic), where movement occurs in successive steps, each of which must be
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justified. Vertical thinking uses standardized problem-solving algorithms. De Bono gives a
comparison: vertical thinking deepens the existing hole, and lateral — digs a new one. You will
find the best creative thinking by digging a lot of holes that will be deep enough

Lateral marketing allows you to generate ideas that are faced with standard tasks: re-
equipment of production in the event of the launch of a new product, the use of new materials,
the attraction of new specialists in the case of new methods of promotion, the risk that the
product "will not work."

Lateral marketing will give an advantage at one stage of the chain, making companies
more dynamic.

Thus, the objectives of lateral marketing are:

—  identification of new needs that the product can satisfy if modified;

—  expansion of existing market segments by changing the characteristics and
attributes of the goods;

—  identification of additional needs of existing consumers;

—  analysis and identification of additional situations of use of the goods during
its modification;

—  generating ideas for modifying goods based on existing goods;
analysis of substitute goods to attack existing goods.

An example of lateral marketing: Red Bull has created products that are now called
energy drinks. They focus on a new customer need that goes beyond the mere quenching of
thirst. Thus, a new market is formed for consumers who are interested in energy recovery in the
shortest possible time.

So, the bottom line of lateral marketing is that new opportunities are being sought,
based on atypical approaches to the methods of interaction, implementation and the
establishment of hidden consumer desires.

References

1. https://discovered.com.ua/marketing/lateralnyj-marketing/

‘ 2. https://m.studme.org/78092/marketing/lateralnyy_marketing_innovatsionnyy_m
arketinga

Scientific supervision by: I. Kurochkina, PhD in Economics, Associate Professor

Yana Ploskina, student
Alfred Nobel University, Dnipro, Ukraine
DEVELOPMENT OF A MARKETING MIX FOR A COMPANY IN THE FIELD
OF GAMES AND NETWORK SERVICES (SONY CORP.)

Sony Corporation is a Japanese multinational corporation founded in 1946. It specializes in
the production of home and professional electronics, game consoles and other high-tech products.
The main regions of activity are Japan, USA, China and European countries. In addition, Sony is one
of the world's largest media conglomerates, owning Sony Music Entertainment and EMI record
labels, Columbia Pictures and TriStar Pictures film studios, as well as a complete archive of MGM
films (jointly with Comcast). One of the main operating segments of Sony Corporation is the Game
& Network Services segment. Game & Network Services develops and manufactures PlayStation
game consoles and video games for them, as well as providing related network services.

PlayStation is the fifth generation gaming console developed by Sony Computer
Entertainment under the leadership of Ken Kutaragi. The console proved to be very popular,
providing Sony with a breakthrough in the gaming industry. At the moment, there are 4 main
models of Playstation consoles and several of their improved versions (minor and external
characteristics have changed). The 5th model is under development, according to the president
and CEO of the company, Sean Lyden, in one of his interviews “one day we will find out the
release date of the PlayStation 5”. According to Jim Ryan, Sony Interactive Entertainment CEO,
the launch of the new console is planned for late holiday season 2020 [1; 3]. The following is a
marketing mix of 4P's strategy for this product.

The marketing mix defines how a firm executes its marketing plan and specifies
strategies and tactics specific to the business. In the case of Sony’s marketing mix, these
strategies and tactics are based on the conditions of the global consumer electronics, gaming,
entertainment and financial services markets. Sony Playstation product 4P’s marketing mix
consists of: product, price, place and promotion [2].
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Product. PlayStation 5 will be the latest version of the PlayStation product line. The
console will have a separate graphics chip capable of providing 4K UHD resolution in games.
Mark Zerni said the new PlayStation will support 8K video games. According to SemiAccurate,
the company will use the new game console to promote VR technology. In addition, the
PlayStation 5 should get an APU (accelerated processor), consisting of an 8-core Zen processor
and a GPU (graphics processor) based on Navi. It will receive superfast random access memory,
32 GB. The alleged casing of the console is rounded with a numerous of grids required for the
cooling system. The gamepad, in turn, will have a more rounded shape and a touch screen will
be used [2].

Price. PlayStation offers a premium price. The video game industry is very competitive
with three dominants: Sony, Microsoft and Nintendo. PlayStation is the most dominant force,
evaluating its products for the level of upscale customers and can set prices slightly higher than
g;ompetitors. One of the insiders told Reddit that the PS5 will go on sale in the US for as low as

500.

Place. PlayStation is available worldwide. Its products are mainly sold in Sony stores,
which also serve as customer support and service centers. PlayStation can also be purchased on
the online e-commerce platforms they collaborate with: amazon, ebay, flipkart and shopclues.
PlayStations are distributed at numerous entertainment stores. Due to its high price, playstation
is expected to sell at premium outlets only.

Promotion. PlayStation spends a lot of money on its brand’s advertising campaign. The
company also presents its new products and games at many trade shows around the world. Such
events help Sony show and advertise their products to a larger audience and target their products
to potential buyers — gamers. Television advertising is also widely used for promotion. They
also launch ads on social networks, youtube, collaborations with bloggers, if necessary. Constant
advertising is present in game and toy stores, computer clubs.

Summing up the 4Ps marketing mix for the new anniversary 5th game console from
Sony Playstation, we can conclude that the expected model will be quite revolutionary in the
field of technology, innovations and used graphics. The company’s fees will rise sharply, due
to the characteristics the set price will be high. Placement of sales will be very convenient for
any type of buyers, there will be an option of placement in physical stores and in the online
environment. Large amounts will be spent on promotion, advertising and presentation of PS5.
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THE EMOTIONAL AND RATIONAL PROCESSES IN MAKING
DECISIONS OF OUR PURCHASES

The classic economic theory describes consumers as rational economic actors that
select an alternative only after considering all the relevant information. However, while the
logical process is certainly a key factor in considered purchases such as insurance or financial
products, it is actually detrimental to the retail-consumer industry, where emotional decision-
making or the impulse purchase plays a central role. Human behavior is not the product of a
single process, but rather reflects the interaction of different specialized processes: emotional
and rational [1].

The emotions play one of the most important roles in making decisions about most of
our purchases. The behavior of people is in tremendous dependence on unconscious processes
that occur in neural structures [2]. If you remove the emotional factor and abstract from
emotional attachment to things, it turns out that you do not want to buy anything except the
most necessary for life.
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Emotions can be positive (joy, satisfaction, comfort) and negative (shame, anger, envy,
fear, pride, greediness). Consider some of them.

Joy. When people in a good mood they better part with money; many companies strive
to create this very association of something joyful and happy. People strive for happiness, and
advertisers use it. The advertising can evoke joyous memories associated with childhood
desires, and this pushes people to certain purchases in adulthood.

Pleasure. We have some kind of pain or need, we are first shown a person with the same
problem, then a product is shown, then a person is well.

Anger. The advertising creates an image of the enemy that is to blame for the
consumer’s problem, and then a product is displayed that solves this problem. For example,
these are advertisements for detergents that “kill” bacteria, thus helping consumers.

Envy. A very strong emotion with which advertisers manipulate consumers. It is this
very emotion which creates the desire to want to buy some thing just because someone has it,
but you don’t have it.

Fear. The advertising often manipulates our fears or creates new ones for us, and this
makes us to buy. The fear to be out of society, the fear of being overweight, the fear of illness,
the fear of losing the opportunity to buy at the best price. A frightened person is ready to give
money to anyone who saves from trouble.

It has been proven that the human behavior, in particular, at points of sale, is regulated
by unconscious neural processes. The studies have shown that all signals received through
various channels of perception, first pass through the limbic system, where they are evaluated
(emotionally significant / insignificant), and only then they go to the level of consciousness.
The perception, as a rule, is subordinated to the motivational system, which is formed
genetically and socioculturally.

The rational process, on the other hand, is slow, effortful, conscious and rule based. It
is the one that generates the logical and rational response.

All our behavior is subordinated to one of two emotional aims: the desire for pleasure
and the desire to avoid pain. And even an educated, rationally thinking person of the 21st
century cannot escape from this principle, developed over the centuries in the process of
evolution.

In this way, the level of dominance of each process at a particular time is the key
determinant of purchasing decisions.
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THE EFFECT OF COLOR IN ADVERTISING ON CONSUMERS
In the modern world, the question of the psychology of the influence of color in
advertising on consumers does not lose its relevance. Consumer demand, interest in the product,
its memorability depends on the right color in the advertising of a product / service.
Color in advertising is one of the most effective visual aids. Therefore, a significant part of the
time and money for creating advertising goes specifically to the search for a color scheme that
will make the client pay attention to the services or goods offered [1; 2].
The presence of readers / viewers helps to expand the essence of the product and services,
increase the memorability of advertising, identify certain components, and form a positive
attitude towards advertising.
For example, white is a very neutral color, which does not cause negative emotions in a person.
It is often used as a background to favorably tint the advertised product, slogan or text; purple
- stimulates brain activity and helps to concentrate on solving a specific problem. It is best to
use this tone in some kind of creative advertising campaign. Red - gives optimism, vitality and
encourages action. It is very preferable for use in outdoor advertising, especially if what you
present is intended for determined and courageous people.
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Statistics show that the black and white version of advertising remembers about 40%
of the audience, two-color - about 45%, full - up to 70%.
It is very important to understand not only the semantics of this or that color and your target
audience, but also to know what the main shades symbolize in different countries, especially if
you are creating international advertising. For example: Europeans have a positive attitude to
the use of different bright colors and their combinations, but for some reason it is easiest to
influence them, giving preference to red, orange, green and blue. Americans are positive about
the use of primary colors in an advertising campaign, with the exception of black, because it
causes them anxious thoughts. In order to create an excellent advertising product, taking into
account human psychology, you need to pay attention to a whole range of conditions the
semantics of the color used; the country for which you are creating an ad or poster; your target
audience. Correctly selected color in advertising affects the consumer and thereby helps to
increase sales.

In modern psychology, there are several theories about the correspondence of color and
psychological properties of a person. Colors are correlated with the characteristics of character,
behavior, temperament. As a result of numerous studies, foreign scientists came to the
conclusion that there is a biological congeniality of color preferences.

Thus, when choosing a color in an advertising design, it is necessary to take into
account: the purpose of advertising communication, the color scheme of previous brand
advertising campaigns; the created image of the product or organization; target audience of
advertising communication (gender, age, nationality, place of residence, cultural traditions);
psychophysiological possibilities of color; formative and compositional possibilities of color;
conditions for the perception of advertising and channels for its promotion (lighting, distance,
speed of perception, environment); combination of colors with the main colors of the company's
brand book; disposable customer and advertiser funds.
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CONSUMER CONFIDENCE INDEX IN UKRAINE

Consumer confidence research in Ukraine has been conducted since June 2000. Since
January 2009, consumer confidence surveys are conducted on a monthly basis. It was conducted
by the analytical company GfK Ukraine. In September 2018, former employees of GfK Ukraine
registered a separate company, Info Sapiens, a company that conducts monthly measurements
of consumer sentiment of Ukrainians, specializing in studies of public opinion and behavioral
intentions [1].

The consumer confidence index in Ukraine is determined on the basis of a sample
household survey of the country. The investigators interview 1,000 people aged 16 and over.
The sample is representative by gender and age, taking into account the urban and rural
population and the size of the city [2]. Since April 2014, the Crimea has been removed from
the Consumer Confidence survey. In Donetsk and Luhansk polls were conducted only in the
territories controlled by Ukraine. The statistical deviation does not exceed 3.2%. The field stage
is held 1-15 of each month.

Now, the CClI includes the following indicators:

- Index of current personal financial status;

- Big shopping expediency index;

- Economic expectations index;

- Index of expected changes in personal financial condition;

- Index of expected economic development of the country during next year;

- Index of expected economic development of the country in during next 5 years;
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- Index of expected dynamics of unemployment;

- Index of inflation expectations;

- Index of devaluation expectations.

Respondents are asked the following questions to determine the CClI:

1. How has your family's financial status changed in the last six months?

2. How your family's financial situation will change over the next six months, from
your opinion?

3. Speaking of the economic situation in the country as a whole, do you think that the
next 12 months will be favorable or unfavorable for the country's economy over time?

4. How could you describe the next five years - as a favorable or unfavorable time for
the country's economy?

5. Do you think it is generally a good time or a bad time to make big home purchases
[2]?

Now we considered the dynamics of consumer confidence index in Ukraine. So, the
general situation of CCI in Ukraine is as follows (Table 1).
Table 1
Consumer Confidence Index in Ukraine
2011 2012 2013 2014 | 2015 | 2016 | 2017 | 2018 | 2019
January 75,1 82,5 84,9 725 | 458 | 50,2 | 53,7 | 59,3 | 65,7
February 68,2 76,7 83,7 646 | 411 | 541 [562 |554 |670

March 61,8 77,6 81,3 678 | 418 | 50,6 |555 |57,6 | 653
April 67,8 81,1 86,4 61,0 | 411 | 491 [549 | 613 | 716
May 73,9 85,2 83,2 - 456 | 50,3 | 580 | 629 |828
June 76,1 84,1 82,7 68,4 | 488 |52,7 [ 594 | 656 | 824
July 73,6 81,1 89,1 651 | 432 [501 |[585 | 618 | 88,0

August 81,4 86,7 87,7 54,7 | 46,9 | 53,7 | 58,6 | 603 | 956
September | 74,7 81,8 80,5 53,8 | 47,0 |501 |[590 | 626 -
October 78,6 82,5 84,0 543 | 479 | 516 | 626 | 569 -
November | 74,3 83,7 85,5 534 | 50,0 | 474 | 623 | 598 -
December | 75,3 85,1 80,3 52,6 [ 531 |[571 | 603 | 622 -
Average
for the | 73,4 82,3 84,1 60,7 | 46,0 | 51,4 | 58,3 | 60,5 -
year:

Written by the author on the materials of the site [2]

CCI surveys until 2014 were kept at an approximate level of 70-80 points, and in
February 2014 the index began to fall sharply to about 40-60 points and has remained steadily
at this level for 5 years.

The CCI in July 2019 increased by 5.5 points from June to 88 on the 200-point scale,
the highest since August 2013. In comparison with June of current year CCI in July increased
by 5.5 points. Consumer confidence reached a new high. Indices of current personal income, as
well as expectations of economic growth in the next year and in the next 5 years showed the
highest increase in July compared to June [1].

The index of current situation (ICS) for the year increased from 60.7 to 76.9 points. The
economic expectations index (EEI) rose from 62.6 in July 2018 to 95.4 points in July 2019. The
expectations of Ukrainians about unemployment have improved: they dropped from 127.8 to
114.4 points [2]. However, in June 2019, it was even smaller - 109.3. Info Sapiens analysts
believe that such results are explained by the confidence of the population in the new
government, which contributes to the growth of positive expectations for the development of
the economy as a whole.

The consumer confidence index of citizens over the age of 16 approached 100 (value
95.6), while in the group of 16-59 years it slightly exceeded 100 (value 101) [2]. These levels
of the Consumer Confidence Index were observed in Ukraine in the period 2004-2008 (until
August 2008), and then for three months (April-June) in 2010.

Thus, the Consumer Confidence Index returned to the 2008-2009 level — before
financial crisis. In 2019, the biggest growth is due to the economic development expectations
index. The economic development expectations indices in July-August 2019 even exceed the
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values in 2004-2008. At the same time, the index of current income estimates and the feasibility
of making large purchases in July-August 2019 remain below the level of similar indices before
the 2009 crisis.
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SMM MARKETING AS A TOOL TO INFLUENCE THE CONSUMER

Social media marketing, or SMM, is a way of internet marketing which creating and
spread content on social media networks in order to get your marketing and branding goals.
Social media marketing involves making videos, posting photos, writing text and creating other
different content to increase engagement in fixed product [1-3].

Social media marketing is powerful way for different-sized businesses to find
prospects and customers. Your customers are already interacting with brands as a result of
social media, and if you're not speaking absolutely with your audience through social platforms
like Facebook, Twitter, Instagram, you're missing out!

These are some tips to improve your business’s social presence with SMM marketing:

Before you start doing social media marketing campaigns, consider your business’s
ambitions. Set up a social media marketing campaign without a social strategy in mind is like
wandering through the forest without a map—you might get surprised, but you'll be probably
disappeared.

There are some tags which you need to ask when you identify your SMM goals:

— What is your main advance which you want to get from social media marketing?

— Who is your target audience? ( Male/Female, age category and act.)

—  Where is find your target audience?

—  What is the main sending up to your SMM audience?

So after answering on all of these questions you might put together your social media
strategy.

Also | can't help but notice that SMM is the most influential way to advertise your
product and everybody will see it be thankful for ours gadgets. The main idea SMM is making
advertising good-looking and easy of access. And one of the most important facts is it’s not
really expensive, but high-level job.

Now I want to propose you most iconic social medias which better to choose to make
your advertising high-demand.

When choosing sites on which you will be making your promotion, it should be noted
that you do not need to "go" immediately to all existence media.

You need to analyze what your target audience prefers, and create your pages there.
Often the most popular services are: Facebook, VVKontakte, Twitter and YouTube, as | said
earlier.

Speaking about social networks, it should be noted that the most “established” and
solvent audience uses Facebook.

And in the end of my work | want to present you some instruments for analyzing.
There is

Google Analytics. Important to use UTM- tick to see which post is higher and provide
development.

The statistics of Facebook also helps in the work. We can monitor the indicators of
coverage and engagement, and if they fall, we launch promotion of posts or organize a contest.
Promotional posts, among other things, help increase traffic to the site. Now traffic from social
networks accounts for approximately 1% of the crossings of all channels.

Organizing your presence on social networks and making it effective is not as difficult
as it might seem. However, you still have to work hard - to find that style which t will reveal
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the corporate culture of the company and be well received the audience. Make an experiment,
look for new topics and formats for presenting information, communicate with subscribers,
respond to negative comments, and even more be grateful for positive ones. And do not write
long posts.

It does not make sense.
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CHARACTERISTICS OF EVENT MARKETING

Event marketing is the systematic organization of events as a platform for presenting
a product (service) in order to enhance the attention of the target group to a product using
emotional influence. Event marketing is the basis of any advertising campaign, the main goal
is to interest the audience in the brand, being in the right place at the right time, so that the
potential audience turns into an actual audience. And event marketing is one of the effective
tools to achieve the goal. Actually event marketing includes several key points: informing the
audience about the event; holding an event; letting more people know about your event; getting
people interested in finding out more information; creating a brand presence to attract sponsors,
media and attendees to future events; selling more tickets/increasing registrations [1-3].

Common Types of Event Marketing: conferences, trade shows or expositions (expos),
Seminars, launch parties or celebrations, workshops.

To achieve success, we have to develop a strategy:

1) Setting goals and determining the target audience

You need to ask yourself some questions. For instance, what message are you going to
broadcast using your event? And for whom will it be? What effect do you expect from your guests? The
format of the event will depend on your answers to these questions. In any case, your event should be
interesting to your target audience. Interesting, it is a keyword. Wonderful example of event marketing
is the Japanese Sony. To prove the reality of the color rendition of their cameras, the Japanese poured
3.5 tons of flower petals of all colors of the rainbow onto Costa Rica. The event attracted worldwide
attention, including tourists and foreign reporters. Market research has shown that after such event
marketing, demand for Sony cameras has gone up.

2) Content and Scenario

A person perceives 80% of the information with his eyes. And only 20% - with the
other senses.When you are planning a script, take care of the entertainment of every moment
of your event.The consumer should not have the feeling that here is an event, and here is
advertising. So we must combine them in order for our client could not distinguish event and
advertising legibly.

3) Time and Place

The wrong time will not allow your target audience to attend your event, the wrong
place can scare away the target audience and attract people you don’t need. You need to the
determine the goals and taste preferences of the audience. In most cases, the venue plays a
significant role in deciding whether or not to attend.

Using an existing holiday, or specially organizing an interesting event, you
automatically attract the interest of the public. Without event marketing, everything would be
much more boring and mundane.
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THE ESSENCE AND PURPOSE
OF CONTENT MARKETING

Content marketing is one of the ways to attract customer. The main idea is to give
customer necessary information about the product in order to build trustworthy relations
between customer and seller. Content marketing does not sell the product directly. Its goal is to
make customer get acquainted with your product and to teach him how to use it. Companies
can run blogs in social media, create and develop their own websites, where they will give
relevant and useful information about the goods sold.

Not only author’s materials can be shared in social media, but something what
customers share online. In this case, you can both gain loyal audience and attract new
buyers. The first goal is achieved as there are no poor advertisement promises given.
Moreover, people in the photos or videos are real customers who tried the product that
is why the trust is higher. Also, when you repost images of micro influences (people
whose followers number is 1000-100000), even whose audience is smaller than yours,
you have either free or not expensive advertisement. Moreover, they do not have to be
bloggers that is why they have less advertisements and people eager to believe them
more then to celebrities. So, how it works: they, willing to have more followers, begin
using your product as in this case they can be mentioned by your company. As a result:
both have benefits. Your company has from 1000 to 100000 potential buyers and
influencers have new audience from your profile [1-3].

In similar way marketers of Calvin Klein Ink work. They have hashtag
#MYCALVINS under which customers post their pictures, right now the number of
publications in Instagram is more than 800 thousands. When people follow the hashtag, they
see a huge number of pictures of real people. Besides this, there are collaborations with micro
influencers and famous artists.

Another reason for using this kind of marketing is that it is easy way to tell the story
of your brand, to share its idea. As companies communicate directly to their audience without
using expensive advertisements on TV, radio, media etc., they can take full control over quality
of shared content. Another reason why it is useful is that everything happens very quickly. You
can keep in touch with your customers in real time without waiting until your brand message is
published or broadcasted. What is more, it is available all the time online and it takes consumers
less time to find everything needed without looking for recording.

One more benefit is feedback. People can like, comment, share and answer in
direct messages. It is very important to pay attention at this because considering all of
this you can check what your customers like and dislike. It is necessary to upload
content that is enjoyed by followers and always apologize for mistakes. Mistakes can be
made by accident but cause unpleasant consequences. In 2018 Dolce & Gabbana shared
the advertisement. In this video Chinese tries to eat traditional Italian food using
chopsticks. In China people did not think that this video is fanny. In fact, they thought
that it was disrespectful to their culture which had been existing for four thousand years.
If company after deleting video apologized for that misunderstanding, Dolce & Gabbana
would not have to cancel their upcoming show in China. Instead of that they did not
want to accept their mistake at first and made situation worse. Only after huge scandal
they made public apology for that accident.

All in all, content marketing is a great way to keep in touch with your audience, gain
loyal customers without spending huge amount of money. Anyway, it should be mentioned that
not all companies need this as their target audience is not using social media or the content
connected with the goods sold is not relevant to be shared.
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ADVANTAGES OF ADVERTISING AS A MEANS OF PROMOTING GOODS
IN THE INTERNET

Advertising is the activity of the advertiser, the purpose of which is to inform and
expand the consumer's knowledge about a product or service, and in the image of the consumer,
to create a positive attitude to the advertised object. The advertised object is most often a
service, product or brand of a company or a person. It should be noted that recently, advertising
has also become widespread, for example, actions that are supposed to be implemented after
voters vote for a certain person in elections in politics. Such an example most shows that there
is a close connection between the advertising quality, the amount of money invested in it and
the resulting effect. Nowadays there are a lot of types of advertising on the Internet, which are
effective and popular among marketers [1-3].

Contextual advertising often helps to attract the attention of the target audience, as it is
shown only when the user is looking for information about a product, service, seeking to learn
more about the cost or functionality. Advantages of contextual advertising are as follows: (1)
Ability to show their ads before competitors. This is achieved by assigning a higher price per
click; (2) Configure certain parameters (targeting) that will provide targeted displays aimed at
more useful customers; (3) The advertiser can independently determine on what position his ad
will be displayed; (4) The speed at which the results are obtained. A quality article useful for
users is of great interest, and therefore, advertising is in demand.

Banners that attract the attention of Internet users are quite expressive and popular type
of advertising. In showing banners more advantages, because they are beautiful in themselves,
are a way to decorate your site. The advantages of banner advertising: (1) Simultaneous
performance of two functions: site decoration and the ability to sell the goods; (2) Coverage
only the target audience, because on the banner click those who are interested in this product;
(3) Influence on the image of the company; (4) Formation of visual representation about the
advertised product; (5) Opportunity to make adjustments during the advertising campaign; (6)
Accurate statistics will show the number of people interested in your product, allowing you to
plan the next promotional activities.

The possibility of creating groups in social networks is a good opportunity to attract the
target audience. Social media advertising is distinguished by the following: (1) The union of
people with common interests; (2) The opportunity to periodically tell about the functional
features of the product, its advantages and advantages; (3) Discussion of planned and past
events dedicated to the show of the product, forms a cohesive group; (4) Unobtrusiveness and
softness in presentation of information; (5) Ability to add photo and video materials,
demonstrating the quality and unique features; (6) Availability of regular loyal customers; (7)
Constant updating; (8) Demonstration of stability of the organization; (9) Cheapness.

The way to transmit advertising is based on the constant desire of people to share
interesting and relevant information. Therefore, seeing something new, truly original and
unusual, people themselves want to spread the news, share with friends, acquaintances,
employees. Advantages of virus advertising: (1) You don't have to spend money on distributing
ads by letting users do it themselves; (2) Coverage of the target audience that receives
information from their loved ones and friends; (3) Trust in this kind of information; (4)
Distribution in geometric progression.

Other types of online advertising, such as sending messages to e-mail, SPAM, an
abundance of keywords and phrases that distort the meaning of articles, can lead to the opposite
effect, to turn consumers away from the desire to deal with advertised products. But if you
skilfully combine all types of online advertising, cares about unobtrusiveness and satisfy the
need of users to get the really necessary information, then the effectiveness of the promotion
will be very high.

To sum up, we can conclude that advertising is the main engine of sales. It is easy to
guess that in order to win the consumer, manufacturers often resort to various tricks, such as
hiding the real composition of the product or exaggerating its importance and necessity.
Advertising, as a means of promoting products, has its disadvantages and advantages due to
human and technological. In any case, advertising remains one of the most popular means to
promote products. It is the most funded method to attract the attention of potential customers.
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Therefore, marketers have a long way to go to fight for the minds of those who every day
develop immunity to standard advertising. Advertising specialists will continue to wriggle in
attempts to "invent the bike" and sell it, we will remain to take risks and look for new methods
to promote, as well as modernize the old ones.
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SWOT-ANALYSIS: THE CASE OF CORPORATION «ROSHEN»
SWOT-analysis is aimed at identifying and evaluating the strengths and weaknesses of
an enterprise, as well as assessing its opportunities and potential threats [1].
Table 1
SWOT-analysis of «cROSHEN» Corporation

Strengths Weaknesses

High competitiveness

Closed production cycle Dependency on foreign suppliers

h High dependence on currency
Own infrastructure - :
Significant production capacity EL%%L;?;;SQ;&NQS& F|?rl¢]rec;1ta5|ng raw
8ualr|af(|jeecé sétaEfi ment Lack of assortment flexibility
Lafrg N retailqn etr\)/vork Work within a narrow market segment
g - Dependence on political factors
Good customer service

Opportunities Threats

Reducing the purchasing power of
Expansion of markets due to market growth citizens
Reduction in prices in terms of resources Changes in customer needs and
Increase in demand through marketing activities | preferences
Large orders servicing New competitors on the market
Increase in income of the population Slowing down of industry's growth rate
Diversification Inflation
Conquering foreign market positions Breaks in the supply of raw materials
Reducing the cost of production Political instability and corruption

Incomplete capacity utilization

According to the Table 1, the threats of «kROSHEN» corporation are not significant.
The most important ones that company cannot control are political instability, inflation and
corruption. In this case, the dependence on the supply of raw materials may be overcome by
«ROSHEN» by creating an own raw material base. In addition, the company already uses its
own dairy products in the production. Changes in consumer needs and preferences can be
analyzed, forecasted and prevented in advance by the company's marketing department.

Currently, the corporation needs to refine its consumer research direction to ensure a
continuous understanding of the market situation, demand and supply for confectionery goods.
Investments in research and development of new and existing assortment will allow increasing
the market opportunities of the company [2]. It is important to focus on the development of the
product sales network and opening branded stores abroad.
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The confectionery branch is one of the most developed branches within the food
industry of Ukraine and continues to grow as an avalanche. «kROSHEN» corporation is the
undisputed leader in the domestic sweets market.

Today, the main task of the corporation is to maintain leadership in the overall production and
sales of confectionery in Ukraine as well as to penetrate new international markets [3].
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PEST ANALYSIS: EXAMPLE OF THE COMPANY «INTERFOAM»
The following factors of the macro environment mainly affect the company
«INTERFOAM» activities:
—  currency exchange rate volatility;
—  the economic crisis in Ukraine;
— low level of purchasing power and income of the population;

— unstable political situation in the country;

— introduction of the latest technologies which gives a significant advantage over

competitors.

Thus, it is important for the enterprise to ensure that effective activity is closely
monitored and quickly respond and adapt to changes in the macro environment. The PEST
analysis of the company «INTERFOAM)» is shown in table 1.

Table 1

PEST analysis of the company «INTERFOAM»

Factor Possible directions for Impact on the company
change
P
Political Changing the economic Complexity of activity planning and
instability course of the country reporting
International Enhanced integration Opportunity to enter new markets
integration Increased competition with European

companies

Quantitative and

qualitative with the Middle East Loss of one of the main clients of the
restrictions on company
imports

Deterioration of relations

Environmental
legislation

Restrictions on the use of
certain substances in their
activities

The impossibility of creating a certain
assortment

The likelihood of
military actions in
the country

Cessation of the conflict in
eastern Ukraine and the
return of Crimea

Possibility of transportation through
the Black Sea and restoration of the
plant in the East of Ukraine

E
Inflationary 3% growth in inflation in Finding ways to buy the right raw
processes materials

Currency rates

Sharp changes in foreign
exchange rates

Impact on trends of payments with
major clients

S|
Lifestyle and Transition to orthopedic Production of polyurethane foam for
consumption mattresses domestic manufacturers
habits
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Attitude towards

natural and Improvement of the attitude Promotion of the TM product
environmentally Highfoam Bio ™
friendly products
T

Intensive growth opportunities
STP Acceleration Introduction of new products and
technologies of their production
Compiled by the author on the basis on the results of his own research

Taking into consideration the data in the table, we can conclude that the company is
mainly affected by political factors, since there is political instability in the country and, which
is understandable [1-3].

As to the economic factors, the compansly influenced by the change in the currency
exchange rate, since the payments made by the company to suppliers and "ACAT" trading
house are made in foreign currency.

In addition, it should be understood that social factors have a lesser impact on the
company's operations since many people are indifferent to the company itself (the manufacturer
of foam) and when buying the company's products, they do not pay attention to manufacturer.

As for STP, it is clear that development is inevitable and the use of new raw materials,
production methods, management and other factors is a positive component of the company’s
activities. It should also be remembered that NTP applies not only to <INTERFOAM)» but also
to its competitors that are also under development. Therefore, KINTERFOAM» management
must constantly take care of its products and pay attention to macro and microenvironmental
factors in order to achieve excellent results and marketing goals.
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WORD OF MOUTH MARKETING

Today, seven billion people live on our planet - Earth. Each of us speaks every day,
hour, minute and second. Why not use it like a weapon, not a military one of course, but a
marketing weapon.

Word-of-mouth it is a way of disseminating information in various fields, by
transmition in data, information from person to person. Personal assessment, characterization
,value, recall of people are especially important for the buyer if he buys an expensive, risky or
with great popularity product. Therefore all buyers give recommendations to their friends and
relatives; It was found that 90% of customers trust recommendations from people they know
and 70% trust consumer opinions posted online [1]. Of course, there are both positive and
negative recommendations, but this is very good way of free advertising. From a business
perspective, customers who give a positive assessment, have a good effect on the benefits. Word
of mouth in our days more effective with the ability to spread much faster with the Internet [1;
2]. It’s constantly connected with social networks such as Instagram, Facebook, Twitter etc.
Internet users spend in average 2 hours 30 minutes on the social networking per day. Therefore,
these statistics increase the attractiveness of this marketing path [1,3].

To create truly “viral” content for your community to share with their friends, you have
to be different. No one wants to share or receive mundane stuff. So how can you make it
interesting enough to be shareable? Two things are particularly important:

1. Firstly it has to be unique, truly different from your competitor’s offers. It could
be a similar idea but it must have a different appearance. Secondly it must be fun. This could
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be the use of humor or simply just great enjoyment for the reader or viewer. It should make
them laugh out or at least, break into a smile.

2. Video is the best form of shareable content. Funny, short content, something
between 30 seconds and 2 minute, the most attractive thing. The advantage of video is that you
can embed your website or blog URL on it, so that your product is associated with the content
and becomes a permanent piece of your business promotion [3].

Word-of-mouth, on the other hand, this is not just a play, but also a way of
communication between people online and in person, which can how to bring business benefits
and break it. Although advertising is characterizing as a business engine, but the spread of bad
advertising is much faster, therefore the relationship between the buyer and the seller finish
before , we will be able to prove that our product is good! Businesses don’t typically post or
manage the posting of online reviews and those with poor online ratings (generally, about 40%
of all reviews are negative) can suffer from losses in sales and goodwill as a result [1,2].

So, this marketing for the buyer real information, a recommendation from his friends
and native, on other hand this marketing can destroy the business, because the buyer will be
more believed to view then to advertising. Means that customer perspective, finding reliable
information is a way for maximizing the benefits of information progress influentially the
Internet, especially social networks. For businesses looking for engage their customers, the
Internet is a powerful tool that can create involvement in social life, free advertising and brand
conversations [1].
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CUSTOMERS OUR THE BEST MARKETERS

Every good customer gets you another one. And this actually applies for any type of
business. Your best customers become your new sales person. Your work thrives, when the
word spreads, and if you want it to spread, you need to build something that works better when
it gets spread [1; 2].

The fax machine was remarkable. It spread not because of a clever ad campaign, but
because users chose to talk about it. Why? Because the fax machine works better if your
colleagues have one too.

Bob Metcalfe saw this firsthand when he invented Ethernet. 3Com’s original offering
permitted three users to hook up their PCs and share a printer. That’s a marginal benefit, not
much to talk about.

But once users began to share data, everything changed. Now, you were in one of two
states: in the network or off the network. And if you were isolated, off the network, that was
painful. The more people joined the network, the more people talked about the network. That
made isolation even more painful.

The original slide behind Metcalfe’s Law had just two lines on it. The straight
line shows that the cost of adding each person. To the network goes up slowly. The curve
line shows that the value of adding one more person to the network is exponentially
greater (Fig. 1).

This simple network effect is at the heart of every mass movement. It happens when
remarkable is designed right into the story of your change, and more important, when the
product or service works better when | use it with others.
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value

# nodes

Figure 1. Metcalfe’s Law

Growth creates more value, which leads to more growths.
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MARKETING ON GRANITE

Marketing as a science is considered quite young. In fact, it’s not so young. Having
appeared long time ago, it always walked side by side with developing of trading,
entrepreneurship and market.

First examples of advertisement were found on ancient egyptian papyruses and granite
walls; some samples were also found by Sumer. For instance, in Thebes, Egypt was discovered
papyrus date back to 3000 BC, which contained primitive advertising of fabric shop [1].
However, underdeveloped economic structure and barter system didn’t give sufficient platform
for emergence of more complicated techniques and strategies.

In Ancient Greece (and later Ancient Rome) marketing began to acquire a more modern
look. Demand oriented production, PR and advertising, varying of import and export, price
wars etc. — all of this was an integral part of economic relations of Ancient Greece states.

So for example, Greeks were among the first to import numerous goods, whose
production wasn’t profitable at homeland, and export own production, performing quite
interesting actions for that time; examples of which we can observe in the second treatise of
“Economics” by Aristotle [2].

By the way these were one of the first theoretical works on economics and marketing,
known to mankind [2]. In his writings, Aristotle makes recommendations on pricing, introduces
the concept of price and product value, and also provides guidance on demand orientation.

An interesting situation has also formed with pricing. The first price wars began. For
instance, expensive and high quality goods from Greece were successfully replaced by their
cheap Carthaginian analogues, which were lower quality.

Along with the development of democracy, there was demand for public relations and
political technology. In order to promote, politicians and candidates for positions had recurrence
to speakers and specially trained teams of heralds. Though as now many of them wasn’t ethical
in their methods of conducting political struggle. In Ancient Rome some politics resorted to
threating.

Speaking of Ancient Rome, that’s where the use of primitive prototypes of billboards
started. On so-called “ambuses”, special whitewashed walls, were written announcements about
gladiatorial battles, sales of slaves and cattle. However, even then the ancient Roman city
administration was trying to interfere with the advertising process, issuing decrees prohibiting
such “ambuses”.

In Pompeii, in turn, extremely popular were signboards and inscription-pointers with
political agitation, property rental ad or just a café. Sort of “Passer-by, walk from here to the
twelfth tower. There Siricus holds a wine cellar. Come visit it. See you.” [3].
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Audio-advertising from all the same heralds and street musicians were also in demand.

And that’s not all. Mesopotamian clay tablets, games and battles sponsoring in Pompeii,
amphoras with olive oil and ad in Greece etc. [4].

Summing up all of the above, we can conclude that marketing, like other integral to
human sciences, coexists with society for quite a long period of time. And may we say that over
the past almost 3 millennia we have made significant progress in this matter regarding practice?
Because after all, human psychology and instincts, in contradiction to technological world, did
not undergo significant changes.
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MAPKETUHI'-MEHE’)KMEHT NIAITIPUEMCTBA HA B2B PUHKY

JisuteHicTs mignpueMcTBa Ha B2B puHKYy 00yMOBIE€Ha NMEBHUMH NPOOJIEeMaMH, IO
(akTUYHO 3’SBISIIOTBCS Ha YCIX PIBHAX YNpaBiiHHA. [Ipn mpoMy mepex MeHemKepaMH
MiAMPUEMCTB BUHUKAIOTh TPYIHOII, 110 TTOB’A3aH1 3 MPUUHATTAM yNPAaBIiHCHKUX PILICHB IIPH
HAsIBHOCTI JICKITbKOX allbTCPHATHBHUX MIAXO/IB J0 BUPIIICHHS MPOOJIeM MEHEDKMEHTY. Jliist
3a0e3MeYeHHs] Ai€BOi MIATPUMKH PIilIeHHS 3aBAaHb 1 MPOIECy MPUUHATTSA PIlICHb OO
OMHUCAHUX TPOOJIIEM BaXIUBO BPaXxOBYBaTH, IO CIIBPOOITHUKH, OCOOIHMBO Y BEJIHKIH
oprasizaii, MaroTb pi3Hi 000B'SI3KH, AKi BUMAraloTh 3aCTOCYBaHHs Pi3HUX 3HAHb Ta HABUYOK.
OcobmmBo faHa mpoOieMa MOB’s3aHa 3 JISUIBHICTH MianpueMctB Ha B2B puHKax, amke
nependayae B3a€MOY3TODKEHICTD PIlICHb 3 MEHEIXKMEHTOM HiANPUEMCTB-TIapTHEPiB. Toxk 11
BUSIBJICHHS HOTpe0 B MIATPUMII IPAaBWIBHUX pINIEHb IOTPIOHO BH3HAYUTH Jiarna3oH
(hyHKIIOHANEHUX OOOB'SI3KIB i KOMIIETEHTHOCTEH CITIBPOOITHHKIB B MEKaX KOXXHOTO PiBHS
ynpasniHgs. [IpiopuTeTHe 3HA4YEHHS B TaKOMY BHIIAJKy MalOTh OpraHi3amiiiHi 3HaHHS, SKi
CHpsIMOBaHI Ha MOUTYK KOHKPETHHUX CHOCO0IB 3a0e31medeH s MiATPUMKH MPUHHSTTS PillieHb Ha
BUIIMX PiBHSX YIPABJIiHHS, HA CTPATEriyHy OPIEHTALII0 Ha TJI00AJIBHI IiJIl BEJIMKOT 1 CKIIaJHOT
oprasi3zarii.

Jnst cTpykTypusauii opraHi3auniifHUX 3HaHb 1 BHIIB JiSUIBHOCTI B yHpaBIiHHI
CKJTaJJTHAMH 00'€KTaMH JTOLUUIEHO BCIO TMPOOJIEMATHKY 3aBIaHb 1 Jiil MO0 MPHUHATTS PillIeHb
BUBYATH B JIBOX PaKypcax: B iepapXidyHOI CTPYKTYpi YIPABIiHHA i B yIIPaBIiHCEKUX acIeKTax.
KinpkicTe piBHIB ympaBiiHHA MOxe OyTu 1m0 doTupboX. [lepmmii piBeHp — 1€ omeparmiiiHe
ynpaBiiHHS a00 BHKOHABUMH DiBeHb; APYTMH — JiHilHE, TOOTO (POHTAJbHE YIPABIiHHS;
TPETil — yNpaBIiHHSA MiApo3AinamMu (CTPYKTYPHUMH OIWHHIIIMH) 1 YETBEpTHH pPiBEHb —
3arajbHe YNpPaBIiHHS, SKE BUKOHYEThCS «IEPIIMMW» KepiBHHKaMH opraHizamii [1].
VYTpaBmiHCEKAM acleKTaM, B IUIOIIMHI SIKUX PO3TILIIAIOThCSA TMHTAHHS NPHHHATTSA DIllIeHb,
BI/INIOBINAIOTH MEBHI KPUTEPIi, IKi MU PO3TIITHEMO Jaji.

Bynp-sikuif mpomec Ha MANPHEMCTBI MOBHHEH OYyTH pO3IITHYTHI 3a INE€BHUMHA
Kkputepismu. Hampuknan, npy BUITyCKy TOTOBOT IPOAYKIIT MTiAMPHEMCTBO TOBUHHO BU3HAYHUTH
nepernik Aiid abo 3aBoaHb, sKi MarOTh OyTH 3poOJeHi, 1 iHGOopMaLiiiHi 3B'I3KH, TOTPiIOHI IS
3a0e3neyeHHss ©()eKTHBHOTO BHKOHAHHS 3aBgaHb. OcCOOJMBY yBary CIlil HpUIUTATH
pECYpCHOMY acIeKTy, IIo mepeadadae aHaji3 pecypceiB, sKi Ma€e MiANPUEMCTBO, a0 SKi MPH
HeOOXiZHOCTI MOXHa aictatu. JIo ckiaxy pecypciB BXOAATH TPYIOBI i TEXHiIKO-MaTepialbHi
pecypcu. AcCHeKT oprasizamii poOOTH BKIIOYA€E YCBIIOMIICHHS IOBHOI MOJIENi pPOOOTH
ocobamu, PH3HAUYCHUMH /U BUKOHAHHS MEBHOTO Psiy pOJiel 3 IJIaHyBaHHs Ta peanizanii
¢dhyHKIiH. Mogenb OAa€eThesl Y BUTIISAAL CYKYITHOCTI (DakTOpiB, SKi MOB'A3aHi 3 MOTECHIIHHIM
3aJI0BOJICHHSIM POOOTOIO (KOM(OPTHICTIO) BUKOHABIIIB [2].

PosrnsHemo ympaBmiHchki  QyHKOIT 1 poiti, ampke HE3BWKAIOUYM HAa OYEBHIHI
BIIMIHHOCTI, 1[0 ICHYIOTHP MDK pIBHSAIMH ympaBiiHHS 1 Gi3Hec-cdepamu, BCi MEHEIKepH
BUKOHYIOTH Ti K (YHKIIIT i TParoTh Ti K poii. ba3zoBoio GpyHKIi€I0 MEHEIKEPIB € TUIAaHYBaHHSI.
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BoHU mnpOrHO3yr0Th, BH3HAYAIOTh KOHTYPU TOTO, SIK MOTPIOHO BHKOHYBaTH pi3HI pedi,
0o0UparoTh METONW JUII BHKOHAHHS, BUXOIM4M 3 mited opranizamii. [TotiMm MeHemkepu
OpraHi3ylOTh TEXHIYHI BUMOTHU IUIaHy (KOH(QIrypamiro i po3MmilleHHs pecypciB opraHizauii,
30KpeMa, TPYAOBHX: BHOIp, PO3IOILI poJiel, HaBYaHHS, OLIHIOBAaHHS aqMiHicTparopi). [ToTim
BOHM (POpMYIOTH IITAaT CBO€l oOpraHizamii HeoOXimHMMHU pecypcamu. Ha wmicusx BoHH
PO3IOPSIKAIOTECS PecypcaMy TakK, MO0 BHKOHATH IUIaH. 3PEIITOI0, BOHH KOHTPOJIIOIOTH
pecypcH, MiATPUMYIOUM IX piBeHb BIANOBIAHO 10 peanmizamii miadiB. [lisHime mo mux
YIpaBIiHCEKUX (QYHKIIH Oy JOaHi 1 iHII, 30KpeMa, IPOTrHO3YBaHHs, HAITCaHH 3BITiB i TaK
naii. Bei MeHemkepy, He3alle)KHO Bif 1X piBHs abo ainoBoi cdepH, BUKOHYIOTH Li QYHKIIT B
JesKiit mocnigoBHOCTI. DYHKIIT yIpaBIiHHS Ta YHPaBIIHCHKI poiii 3a0e3MmeuyoTh HeoOXiMHI
paMKu Ui po3pOOKH iH(POPMAIIMHUX CHUCTEM, 30KpeMa, CHCTEM MIITPUMKH NPHHHATTA
pilIeHb.
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HAUBWU3HAYHIIII TPEHAN MAPKETHUHI'Y:
OorJjsia POKY MUHYJIOI'O TA ITIPOI'HO3U

TpaaumiifHo B KiHIII KO’KHOTO POKY CIIEIaJiCTH YCiX Tay3eil miaBOIAsATh HiICYMKH Ta
HaMararmThCs TepefdaunTH MaiiOyTHe CBOIX i1HAycTpiil. 3a3BHYail, MigKpIIUICHI JaHUMHU
MPOTHO3U 30YBAIOTHCS, TaK SK JO3BOJIIIOTH MOMEPEAUTH TEHIACHLII Ta OIIHUTH CTYIIHb iX
BIUTMBY Ha puHOK. Cy4acHi TEHICHIIT MAPKETHHTY — HE BUKJIIOUCHHSI.

IIpononyto po3rasiHyTH HallBU3HAYHILI TpeHAN MapKeTUHTy y 2019 pori.

KoHTeHT MapKeTHHT - BayJIMBa icTopis Bamoro Openna. Sk 6u Garato He rOBOPHIN
PO KOHTEHT 1 HOTro poii B MapKeTHHTY, He BapTo 3al0yBaTh mpo HBOro. CTBOpEHHS
NPUBAOIMBOrO KOHTEHTY — HE IPOCTO MapKETHHIOBE 3aBIaHHs. Beck Oi3HeC oTprMae KOpUCTh
BiJl XOpPOIIOTO KOHTEHTY.

IIpocyBanns OpeHa 3a paxyHOK JIiiepiB [yMOK Ta Moy isipHuX OiorepiB. Came BOHO
BUHIILTO Ha mepmuii tuiad. {06 mpo Bam OpeHI TOBOPHIIHM B IO3UTHBHOMY KJIFOUi, HEOOXiTHO
HaMaraTucs 3aJ0BOJIBHUTH IOTPeOW KIEHTIB, HAJalOud came Ti IOCIYTH, sKi OyayTh
BUPILIYBaTH iX MPOOJIEMH 1 BiIIOBIIaTH OYiKyBaHHSIM. 3aBISKU TaKiid TaKTHII OpeHI 3aBOIOE
0e3iy IIAHYyBaIbHHKIB, sKi OyAZyTh IIOMIMPIOBATH MpPO HBOTO IO3UTHBHI BIATYKH 1
MiIBUAIIYBATH HOTO BITi3HABAHICTb.

Yar-6otu Ta live — yatu paneko He HOBI TexHooril. OIHAK MiIXiJ MAPKETOJIOTIB 10
i€l TexHONOTIi 3MiHMBCS, 1,4 MiTBspIa JTFO/IEH B3a€EMOMIIOTH 3 4aT-00T MIOPOKY, a e 3HaYHA
udpa. [Ipu npomy 80% OpeHIiB BKe BUKOPHCTOBYIOTH a00 IIaHYIOTh BIIPOBAKYBATH 1X y
2020 pomi. Lle o3nauae, mo B 2019 Oarato xoMmaHiii MOYadW BHUKOPHCTOBYBATH YaTH B
MapKEeTHHTOBHX IIIJISX.

IaTepakTuBHMit BineokoHTeHT. Leii TpeHx Oyze icTOTHO BIUIMBAB HA CBIT MAPKETHHTY
HPOTATrOM BChOTO POKy. Bineo He Bmepure 3aiimae migupyroui nosuuii B pedTuHry dopmaris
KoHTeHTY. Ane 2019 BiH 3MiHUBCS — [T0YaB BIICBHEHHUI PyX y OiK IHTEpaKTHBHOCTI.

[TomykoBa ontumizaris B TpeHnmi. Hes3Bakaioum Ha Te, IO ONTHUMI3aIlisg —
JIOBrOTpArovmii MpoIiec, KOMIaHisIM BapTo JOKJIAAaTH OiIbIIe 3yCHITb B I[bOMY HanpsMky. SEO
3aBxau OyJe ABUTYHOM Oi3Hecy. Bumoru o calfTiB CTatoTh Bee GBI JKOPCTOKMMH.

T'070CcOBHI TMOIIYK — MM HAaBYMIKCS CIIyXaTH KI€HTiB. [0JOCOBHIl MOIIYK CTa€e
nominytounMm Big 30 10 50% BCiX MOLIYKOBHX 3aMHTIB 32 ASSIKMMH OLIHKAMH JKEPel.

ABTOMaTH3ALS — e JOpOra B MaiOyTHe. ABTOMATH3allisi MAPKETHHTY BXE€ JABHO CTaja
rapsrdor0 TeMoro. MU He MOKeMO irHOpYBAaTH Liei TPpeH I, ajle IPH IIbOMY HEIOCTATHBO ITiIKOBaHi B
TEXHOJIOTIYHOMY TDTaHI. Y TOW e Jac, TIepcoHAT3alil 1 aBTEHTHYHOCTI 3pociia Oublie, HiK OyIib-
ko, OcoOnmMBO MiCIst TOro, SK KOMIAHIl CTalmd OTpPMMyBaTH 3rofy Ha OOpOOKY JaHMX
KopucTyBadiB.B3aemomiss oOmaassM 10 oOnmads. AKIIGHT yBAard Ha BiBiIyBaHHI Ta IPOBEICHHL
3aX0/IiB, BeOIHAPIB, 1 B L{IIIOMY BOKJIMBY POJIb HETBOPKIHTY ISl KOMITaHil.
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OCOBJIUBOCTI PO3POBKHN TA BUKOPUCTAHHS ®IPMOBOI'O CTWIIO ¥
PEKJIAMI

®DipMOBHUI CTHIB V DEKJIaMi — CYKVIIHICTb TOBapDHOI'O 3HAKVY 3 BIACTHBHUMHU HOMY
KOJILODaMHM, KoJipHe, rpadiune obODMICHHS IIJIOBMX Iamepis. Y OUIbII 3arajbHOMY
DO3VMIiHHI — 116 BUKODHUCTAHHS €IMHOTO KOHIENTY 0()OPMIEHHSI JOKYMEHTIB Ta BCiX HopM y
peknami. pamio. TB. conMepexax.

Be3 Takoro mOHATTA, AK KODIIODATHMBHHUI. DO3BUTOK CVYacHOI DEKJIaMH Ta
MPOCYBAaHHS TOBApV CHOTOJHI Maike HEMOXXJIWBUU. S BBaXkaro. IO IICJISI CTBODEHHS
KoMmmaHii BaM HOTPIOHO BHKODHCTOBYBATH BIACHHMH CTHIb, 100 3aKDIIUTH CTaOlIbHHI
iMimpK kommaHii. Ilepir 3a Bce, KOPITODATUBHMIA IMIJDK — 1€ HE JIMILE 3aCi0 BUDAKEHHS IMIIDKY.
a i JoroMora CIoKMBadaM: BiH POOUTH IPoIiec BUOOPY MPOAYKIii IIBHAKUM Ta npocTuM. TyT
BHUKOPUCTOBVETHCS CHCTEMA K (hiDMOBHI CTHIIb.

Bu Moxere BHKODMCTOBYBATH KOMITOHEHTH CTHIIIO KOMIIAHII K OCHOBY. TaKi fK:
KOJIbOpOBA ramMma. rpadiuyHa ToproBa Mapka, mpudT xommasii, GpopmaT Bepcii, pexiaMHi
CUMBOJIM KoMItaHii Tomro [21.

I'padiunuii TOBapHMI 3HAK — 1€ TAKE VMOBHE MO3HAYCHHS / 300DaKEHHS. 1110 HAJICKUTh
caMe maHid komnaHii. BiH 3MVIIEHHH Iv)Ke JIETKO 3amaM’sTOBYBATHUCS 1 IIVXKE IIBHIKO
BIITBODIOBATUCS V maM’siTi. [lmaH MakeTa - I1€ BH3HAUYE€HHH MaKeT VChOI'0 JIDVKOBAHOTO
moairpada. IlocTifiHe ¥HOro BHUKODHMCTAHHS MOKE MMIBHIIUTH BUIUMICTH DEKIAMH.
Kopnoparusai mpudti — cnemiaabHi mpudTH, SKI BUKODUCTOBYIOTHCS UIS abCOIIOTHO
KO)KHOTO MPOIVKTY Ta IU3alHY NpoavkTy. KopoOka kommaHii — 1ie iHCTPYMEHT BHOODV:
Ha3Ba opradisamii, ciiorad, Bci OaHKIBCBKI Ta IIOIITOBI DEKBI3WTH, JOTOTHII KOMIIaHii.
Komipna ramma — 11e 100ipKa CTPOro 3aleBHEHHX KOJIHODIB, SIKI aCOLIIOIOTHECS 3 00pa3oM
dbipMu, BCi TOKYMEHTH Ta ToBapHuil 3Hak. CIIOBECHHMI TOBAapHHUI 3HAK — 1€ caMe Has3Ba
oprasi3ariii . ska Ovie BUKOHaHa B TEBHIi 300pakeHil MaHepi. 0COOTUBUM HIPUDTOM. STKUH
JIIV)KE TapHO 3amam'aToBVEThCs. DopMaT BHIAHHS — 1€ MEBHUN 0COOMMBHE (hopmat, 1m0
[MIIBMIIVE BI3HABAHHICTh DPEKIAMHUX MakeTiB. Pexnmamuuii cuMmBon GbipMu — e came Te
00JIMYYs, TEPCOHAX, IPOMOBELL BiJ IMEHI KOMIIAHIi Ha VCiX PEKIaMHHMX 3axonax. Kawra
Openna abo «OpeHAOVK» — Iie Bca poOOTa. BUKOHAHA IU3aMHEDOM 31 CTBODEHHS IMIIDKY
KOMIIaHii, BOHA 3aHECEHa J0 KHUI'M KiHIIEBUX TOBapiB-OpPEHIB Ta HamaeThcs KiicHTyY. Llei
MPOIIEC € BIMOBINAIBHUM 1 BIIOVBAETHCS 3 TU3aHHEDOM V TICHOMY KOHTAKTI i3 3aMOBHHK OM.
Ile Habip mpaBuiI MO0 NPABUILHOIO BUKOPHUCTAHHS WPUGTIB Ta rpadivyHUX CUMBOJIIB DU
CTBODEHHI IIDVKV. CVBEHIDIB Ta €JIEMEHTIB 30BHIIIHBOI pekinamu. lle xHura, sika 30mpae
JeTanbHy iHMGODMAIIiio PO Bi3vaibHe NPENCTAaBICHHS KOMIAHII.

ITpu ompamroBanHi GhiPMOBOrO CTUIIIO BaXKJIMBO BDAXOBVBATH UMM CaMe 3aiiMacThCs
kommanisg. Tpeba po3yMiTH, 110 OVIb KWK CHMBOJI HeCE V COOi OCOOJHMBE BPaKEHHS Ta
HaB’s3ve ero kiaieraram. Komanna bipMoBoro ctuiro — 1e abCoI0THO BCl BUau pekinamu. Jlis
po3p0oOKK (iPMOBOIO CTHIIIO HaWKpalle BUKODMCTOBYBATHM TBODYi, CIDaBXHI mpodeciiini
IIOCIVIH V KPAIIUX CIEIIalicTiB nu3aiHepiB. [TiAnMuCcyioun MOCTIHHY VIOaV PO CIIBIIPALIIO,
BM TapaHTYeTe, II0 KOMmaHis 30epirae e€mHicTh y peaii3awil BCiX €JEMEHTIB Ta HOCIIB
KOPIIOPaTUBHOTO iMimKy [1].

EdexTuBHNM ciocoboM GopMyBaHHS rapHOTO iMiKy KOMIIaHil CIIOXKHBa4YaM €
(hipMOBUI CTHUIB, OCHOBHUMH €JIEMEHTAMHU SIKOTO € TOPTOBI MapKH, JIO3YHTH, (GipMOBi
KOJNBbOpH, Halip KOPMOpaTHBHUX WIPU(DTIB, KOHCTAHTH KOPHOPATUBHOTO APYKY Ta
KopropaTuBHi cekmii. [Ipomec cTBOpeHHS (ipMOBOTO CTIIIFO KOMMAHII BKIIOYA€E Taki
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eTanu: MOJaHHs Ta 3alOBHEHHsA Opudy, pO3paxyHOK BHTpAT, HiANHCAHHS IOTOBODY,
peecTpalis JJOrOTUIIIB KOMIIaHii. 3aTBEDIKCHHS Ta Monubikamis i mepegadya qu3aifHy.
Cnycok BUKOPUCTAHUX JIKepes

1. ®ipmoBmit  crums  [Enmextponmmii  pecypc]. —  Pexum  moctymy:
https://brandme.in.ua/firmoviy-stil/
2. TomoBHi emementn ¢ipmoBoro crumo [Enextponnnmit pecypc]. — Pexum

nocrymy: https://leosvit.com/srv/branding/firmstyle
Hayxosuii kepienux: T.C. Miwycmina, KaHo. eKoH. HAYK, 00Y.

0.C. Ans6’eBa, CTyACHTKA
Yuisepcumem imeni Anvgppeda Hobens, m. [ninpo, Yrpaina
INEPEBAT'UA TA HEJOJIIKU JTOCKOHAJIOI KOHKYPEHIIII

VY mnopiBHAHHI 3 OyIb-SIKMMHU IHIIUMH MOZESIMA PHHKOBA CTPYKTypa JAOCKOHAJIOL
KOHKYpPEHIIii Mae IiTy HU3KY IepeBar y HOpiBHSIHHI 3 IHIIUMH MOZESIMH. TyT BapTO BUIUINTH
TaKi BO)KJIMBI aCIICKTH.

OnrumanbHuil po3noai pecypcis. [Ipuramaemo. 1110 KpuBa MOMUTY IIDU TOCKOHAII I
KOHKYDeHIIii 306iraetbcs 3 KpuBoro rpanuynoro noxony (D = MR), a xpuBa mpomnosuuii - 3
KpHBOIO TpaHuyHux BuTpar (S =MC). YMoBa DIBHOBarM KOHKVDEHTHOI Tajy3i JIODiBHIOE
TOTOXKHOCTI NOMUTY Ta Mpomnos3uii. Bu3Hauaemo, mo ¢ipmMu Ta Tamy3i HOpamioTh 0e3
Hamiky ta aebimuty [11. Pecypen 3anydeni y BApOOHHUITBO Y TOMY 00cCs3i, iKuii moTpibeH
11 piHaHCOBOCIIDOMOYKHOTO TOMHMTY.

BupoOnuua ebekTuBHICTh. PiBHICTBH IH Ta CEPEIHIX BUTDAT. BimoOpaxae. 110 B
YMOBaxX JOCKOHAJIO1 KOHKYDEHIIil, BADOOHHULTBO OibIll eheKTHBHUM CIIOCOOOM OPTaHi30BaHO
[2]. Came uepe3 kKoHKYDEHIIIO hipMH 3MVILIEH] OifBII DAIIOHATBEHO DO3DAXOBYBATH BUTDATH,
a caMe IIe Iy)Ke CIIPSATIMBO U CIIOXKUBAYiB. A 4epe3 Te, 0 TOBAPH V KOHKYDVIOUHX TaIy3siX
— OINHOTHITHI, B HHUX BiJCYTHI peKJIaMHI Ta TOPTiBENbHI BUTPATH, SIKI 3OPOXKUYIOTH ILiHY
MOPOIYKTY.

3MaTHICTh 0 CaMODETVIIIOBaHHs. SIk OVIO PO3IJISHVTO BUILE, PUHKOBHUN MEXaHi3M
JIOCKOHAJIOT KOHKYDPEHIIIT 3/1aTeH BITHOBIIOBATH €heKTHBHICTh BUKODUCTAHHUX DECYDCIB, KOJIU
BOHA IMODVIIEHA 3MiHAMH B €KOHOMIlli aBTOMATHYHO IDHUBOIMWTH B ONTHMAJIbHHH CTaH.
3MICHIOIOYHN DETYIIIOBAHHS HIITXOM IEPENTUBY IIPalli Ta KamiTajay 3 OMHOro 00’€KTa B iHIIHN. Y
pe3ynbTaTi He MOTPiOHE BTPYUYAHHS JACDKABH YV TOCIIONAPCHKE KUTTSI.

OnrtumainbHe IHOVTBOPeHHS. {109 He3aJie)kHO Ta OTHOYACHO. VCi hipMH MOXKVTH
BIUIMHYTH Ha PHHKOBY WiHY. OnHaKOBa PiBHO3HAYHA I[iHA BCTAHOBJIOETHCS HA DIBHI, SIKUI
BU3HAYCHHUH TPHMHUYHOIO KODHCTIO OJiara JIs CHO)KHBava Ta TPAaHUYHUMH BUTDATAMH IS
BUPOOHUIITBA. KOXEH TOBap Oy/e CIIOKUTHIA 10 PiBHS, IDU SKOMY KOPHCHICTB OVIe MOpiBHIHA
3 PUHKOBOIO IIHOI0. A ITPH IIbOMY MaKCHMi3Ye OTPHMAaHY KODHCHICTh CIIOKUBAY.

[linnpuemenb, KEPYIOUNUCH MPUHIIMIIOM MaKCHMi3amii npuOyTKiB, Ovae BUPOOJIATH
NPOAVKIIIO O Takoro OOCSTY, 3a SKOTO IiHA 3DIBHSAEThCSA 3 TPAaHWYHHMH BUTparamu. Lle
03HAYae, [0 OJHOYACHO JOTPUMVIOThCS IHTEPECH BUPOOHHUKA 1 CITOKHBaYa.

Ilepenivueni mepeBaru. 3BUYAMHO. DPOOJATH MTOCKOHANY KOHKVYDEHIIIO OIHHM 3
HaOITBIINX eEeKTUBHUX THUIIB PUHKY. He3Baxkarouu Ha Iie, pUHOK JTOCKOHANIOT KOHKYPEHIT
BOJHOYAC MA€ [TV HU3KY HEIOIIKIB, a caMme :

- DIBHICTh MOMKJIMBOCTEH HE TapaHTYE DIBHICTH DE3VIbTATY Ta eheKTHBHHIA
DPO3MOIII PECYDCY M MaKCHMalbHE 3aJ10BOJIEHHS MOTPEO MOKVIIA (IOCKOHANa KOHKYDEHILs
BHXOJIUTH 32 IPaHi MIaTOCIPOMOXKHOT, Uepe3 PO3MOIiI paHillle OTPUMAaHHX MPUOYTKIB);

- BPaxOBYIOTBCSI JIMIIE€ Ti BUTPATH, SKi OKYNMOBYIOThCS (PipMOIO. JOCKOHAa
KOHKYpEHLis He nepedayae BUPOOHHUIITBO CYCHITbHIX Oar. 1ie 3aBlaHHs JIep)KaBH;

- MaKcHMi3allis MpuOYTKY 32 paXyHOK €KOHOMii Ha BHTpaTax BUPOOHHUIITBA, IO
IPU3BOIUTE 10 3a0pYyAHEHHS HABKOJIMIIHBOTO CEPEIOBHILA, a TAKOXK BUCHAKEHHS IIPUPOTHUX
pecypciB;

Orxe, 3BaXKAIOYM HA Te, IO PHHOK JOCKOHANIOI KOHKYPEHLIl Mae Iy HH3KY
JOCTOTHCTB, HE € i/JeaJbHUM, OCKUJIBKA PHHOK CAMOPETYJIOBAHHS IMPAIOE 3 OiIBIIOI0
e(ekTHBHICTIO. BTiM BOHM He 1M0/10/1a10Th 3arajbHUX MPOOJIeM PUHKOBOT €KOHOMIKH.

Cnncok BHKOPHCTAHUX JIzKepes

1. 3agos A.O. MikpoekoHomika: Kypc iexuiii Ta Bupasu: Hapd. moc. / A. O. 3agos. —

5-re Bun., crepeornr. — K.: 3nanns, 2006. — 211 c.
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2. YIoCcKOHAIGHHSI METOJB OIL[HKM e(eKTHBHOCTI MisUIbHOCTI mmiagnpuemcrBa /
[C.A. Camura, K.C. Cannra, JLI. Kupunosa, O.B . Ckaukosa]. — 3anopixoxs: 3IIMY, 2007. —
56 c.

Hayrosuii kepisnux: B.M. [llesuenko, kand. depoic. ynp., 0oy.

H.B. AnanbeBa, 101.
@DIrA0Y BO Cubupckuii @edepanvnorii Yuueepcumem (CPY), 2. Kpacnoapck, Poccus
TEXHOJIOI'US NEJATOI'MYECKOI'O JU3AUHA B PABPABOTKE
JEKTPOHHOTI'O OBPA3OBATEJIBHOI'O PECYPCA

AKTyanbHOCTh TEMBI HE BBI3BIBACT COMHEHHs, IMOCKOibKy JOP mpexamomaraer
HNPUMEHEHHE Pa3IM4YHbIX MTHHOBALIMOHHBIX TEXHOJIOTHI. DTO ONPABIAHO TEM, YTO Y TOKOJICHUS
21 Beka npeoOiagaeT KIUIIOBOE MBIIITIEHNE, KIUITOBOE CO3HAHHE M TIEPEJ ITeIar0roM CTaBUTCS
3ajia4a CTPYKTYPUPOBAaTh M MPEACTABUTh MaTepHall TaK, 4TOOBI 00YyYaloIeMyCsl 3aX0TeN0Ch
HOYYHUTH 3TU 3HAHHS, U OHU (P (PEKTHBHO BOCIIPUHUMAINCE. [IJIs1 5TOr0 HEOOXOANMO CO31aTh
TPACKTOPHIO OOYHYEHHMS, KOTOPasi MPOJIOKHUT MyTh K MOJYYCHUIO HOBBIX 3HaHHH, YMEHUH U
HaBBIKOB depe3 O0O03HAUCHHBIE IIEJaroroM KIIOYEeBBIE TOYKH IIPH H3YYEHHH Y4eOHOTo
MaTepuaia, IIpU BBIIOJHEHUM NPAKTHYECKUX 3aHATHH, H.T.0. W 370ech HE00XOIUMO
HNpUMEHEHHE TeXHOJIOTHH NeJarorn4eckoro NPOeKTUPOBaHHMs, IPH KOTOPOil BHIOPaHHBIH ITyTh
YCTaHAaBIMBAETCS C LEJIBIO MPOIecca N3yIeHUS] KOHKPETHOH yueOHo! aucturuimHsl [ 1-3].

Tlon TexHONMOTHEH mMeAarorMyecKoro Au3aiHa HaMHM HOHHMMAETCs aJrOpUTMHYECKas
cuCTeMa MpOLEAYp, BKIIOYAIONIAs aHANU3, NMPOCKTUPOBAHHE, pa3pabOTKy, NPUMEHEHHE H
OLICHKY (D (EKTUBHOCTH JJIEKTPOHHBIX Y4eOHBIX PECypcoB, Ha OCHOBE (DYyHKIIHOHAIBHBIX U
SCTETHUECKUX TpeboBaHMI B HWHPOpPMAIMOHHO-00pa3oBaTenbHONH cpexe. TexHomorus
HeJarornieckoro An3aiHa HperoiaraeT onpeleieHne MOoTpeOHOCTel CTYIeHTOB M Iieneit
oOydeHus, a 3areM mepenady 3HAHUH W HHOOPMALUH MAaKCHMAJIBHO OBICTPO, TOYHO H
3¢ dexTHBHO.

K scTeTnueckuM TpeGOBaHHUAM NEAarOrHuecKoro qu3aiHa, KOTopble 00eceYnBaloTCs
CIICIMAIBHBIMU  COJEPKATENIbHBIMA M O(QOPMUTEIECKIMHI CPEACTBAMH U HAIPABICHBI Ha
CO3/IaHHE  ICHUXOJIOTHYECKOro KOM(OpTa ¥  aKTHBH3ALMIO Yy4eOHO-TIO3HABATENIBHOM
JEeATeNbHOCTH 00y4aeMBIX, OTHOCSTCS: oOecrledyeHne yao0CTBa M OPrOHOMHUYHOCTH
BOCIIPUSATHS; HADJISAHOE CONPOBOXKICHHE (PUCYHOK, ayJMO- W/WIM BHIEO3AlHUCh); CTUIIb
Mo/a4u y4eOHOTo MaTepHalla U N3JI0KEHUE OT/ACIBHBIX €ro 3JIEMEHTOB.

K koHTponupyrommMm TpeGOBaHHSAM, C IOMOLIBIO KOTOPBIX OOecnednBaeTes
KOOPAMHHMPOBAHHOE B3aMMOJECICTBHE W HawWIyylllee HCIOJIb30BaHHE YYEOHBIX PECYpCOB,
OTHOCATCS: OOpaTHas CBS3b O pe3yibTaTax paboTel OOYYAIOMIMXCS; Pa3lUYHBIE CIOCOOBI
OLIEHKHU paboTHI 00yJarOIHUXCs

TIpy MCHONb30BaHUHM TEXHOJIOTHM IIEarorHYecKoro Ju3aifHa MPOUCXOIUT Iepexoj
oOyuaromuxcsi Ha Oojee BBICOKHE YPOBHHM I103HABATENbHOW JEATEIBHOCTH, OBNAJICHHE
HPEIMETHBIM COJICP)KaHHEM C 3JIEMEHTaMH KPEaTHBHOCTH.

CnHcoK HCMOIb30BAHHBIX HCTOYHIKOB
1. Jlorucrika W MapkeTHHr: mpPOGIEMbI TPAKTHYECKOTO B3AHMOJEHCTBHS /
Anemmna O.I'., Bepemeenko O.C., Heuymkuna E.A. // BecTHuk antaiickoil akaieMuH
OxoHommkn u mpaBa. —2019. — Ne2-2. — C. 220-227. — Pexum pocryma:
https://elibrary.ru/download/ elibrary_37077928_27334725.pdf
. Bepemeenko O.C. Dpomronus po3HHYHOH TOPTOBIM IIPOAOBOJIHCTBEHHBIMU
toBapamu B Poccuiickoit ®enepauuu / O.C. Bepemeenko, JI.T. Cmonenuesa // BectHuk
Adraiickoit akanemMun 5KOHOMHUKH ¥ mipaBa. — 2019. — Ne 9. — C. 107-113. — Pexxum nmocryna:
https://elibrary.ru/download/elibrary_39971446_95657327.pdf
Economic conditions of the market development of the sphere of services trade
in food products in the region / Veremeyenko O., Yushkova L. // Social and economic
innovatics: trends, forecasts and perspectives conference proceedings of the Il1d international
conference. Russian state social university (Savropol branch) measi institute of management
(Chennai, India). 2016. C. 250-254.
Py6an O.B. Crpaterust — caMONOICKUBAIONIAsACS KOHKYPEHTOCIOCOOHOCTD /
O.B. Py6an, 10.B. I'ynsiko, M.®. Boporsiaiesa // CrpaTerds MpeanpusTHsS B KOHTEKCTE
HOBBILIEHHUS €T0 KOHKYPEHTOCIIOCOOHOCTH: MaTepHraibl V MeXAyHAp. Hay4.-IpakT. IHTepHeT-
KoH(., 2016 1., 29 deBp., r. Jonenk, 2016. — Ne 5-1. — C. 167-171.

56


https://elibrary.ru/contents.asp?id=37077926
https://elibrary.ru/contents.asp?id=37077926
https://elibrary.ru/download/
https://elibrary.ru/item.asp?id=39971446
https://elibrary.ru/item.asp?id=39971446
https://elibrary.ru/contents.asp?id=39971431
https://elibrary.ru/contents.asp?id=39971431
https://elibrary.ru/contents.asp?id=39971431&selid=39971446
https://elibrary.ru/download/elibrary_39971446_95657327.pdf
https://www.elibrary.ru/item.asp?id=26384182
https://www.elibrary.ru/item.asp?id=26384182
https://www.elibrary.ru/item.asp?id=26383246
https://www.elibrary.ru/item.asp?id=26383246
https://elibrary.ru/item.asp?id=28156643
https://elibrary.ru/contents.asp?id=34400562
https://elibrary.ru/contents.asp?id=34400562
https://elibrary.ru/contents.asp?id=34400562&selid=28156643

A.B. Anikina, cTryaeHTKa
Ynueepcumem imeni Anvppeoa Hobena, m. /[ninpo,
Ykpaina
BHUCTABKH TA APMAPKHU B CUCTEMI MAPKETUHI'OBHUX
KOMYHIKANIN

B mporeci mmaHyBaHHS KOMYHIKaIiifHOI iSUIBHOCTI HacamIiepel MOTPiOHO YiTKO
BU3HAYUTH METY, Ky CTaBHTH IIPHEMCTBO Tepex co00k0, TPUHMAIOUN yJ9acTh y BHCTABII.
SIx mpaBuII0, KOJIO 1HTEpPECiB MiANPUEMCTBA JOCUTH PI3HOMAaHITHE.

Ha Bu3HaueHHS mijel BeIWKUI BIUIMB Mae XapakTep camoi BHCTaBKU. Tpy HalOLIbII
ACKPaBO BUPAKCHUX THIIM HA3UBAIOTh JAEMOHCTPALifHUM, KOHTPAKTHHM Ta ILIOY-THUIIOM.
JlemoHcTpaniiiHi BHCTaBKU (1ie, SK IpaBmiIo, OUTBIIICTH MpodeciiHuX 1 B3arami Tary3eBHX
BUCTaBOK) — TaKi, ¢ OCHOBHY yBary yYacHUKH NPHIUIAIOTH JEMOHCTpALii CBOET MpomyKIii,
TOOTO O CyTi, NPsIMil peKIaMHil TisuTbHOCTI [1].

KonTtpakTHi BHCTaBKM (IPaKTHYHO BCi BUCTABKM TOBapiB HApPOAHOTO BXKHUTKY Ta
GaraTorary3eBi) opieHTOBaHI Ha Oe3MOcepeIHe YKIaAEeHHs IPSIMO Ha BUCTABIII KOHTPAKTIB Ha
MOCTAaBKY MPOAYKIII, Ha MPAMi MPOJaKi B XOA1 BUCTaBKU. 3BIACH 30BCIM iHIII MiIXOAW 1 10
MoOYIOBH €KCIO3HIIIT, 1 I0 pOOOTH IIepCcoHaIy.

OcTaHHIM YacOoM HaiOiNbII BENWKI BHCTABKH OPI€HTYIOTHCS HE CTIJIBKH Ha
JEMOHCTpAIil0 MPOAYKIii, CKIIEKM Ha OpraHi3aliro AJs BiIBiAyBadiB ICKPaBOTO IIOY,
Ha IMiK-peKiaMy CBO€i MiANPHEMCTBA, CBO€I TOProBoi Mapku. BimacHe mpomyKiis
Biirpae TyT APYropsAHY POJb. 3BiCHO, IOCh CXOXXE MOXYTh COOi JTO3BOJIMTH JIULIE
Iy’)Ke BENHKI MiANPUEMCTBA, iMEHa SKHX A00pe Bigomi OiNBIIOCTI MOTEHIIHHUX
CHOXXHMBAYiB TX MPOIYKIIii.

IlpotsroMm poky MeHemkep, IO BIANOBiZae 3a ydacTh y BHUCTaBKax (y
HEeBEJIMKId KOMIaHii — ZUPEKTOpP) Mae 30MpaTH BiZOMOCTI PO BUCTAaBKH, OJIHM3BKI 3a
TEeMaTHKOI [0 AiSJIBHOCTI MiANpHUEMCTBAa - ydacHMKa BucTtaBku [1]. Jns mporo
ICHYIOTH IOPiYHI JOBIIHUKH 1O BUCTaBKaM, KpiM TOTO, IUIAaHU BHCTaBOK JIPYKYIOTHCS
ABTOPUTETHUMH [IJIOBUMH BUIAHHAMH. [HpOpMamilo TakoX MOXHAa OTPHUMAaTH B
HanionanbHOMY BHCTaBKOBOMY IeHTpi, TOproBo-mpoMHucCIOBiH manari YkpaiHu.
OprkomiTeTH 3a3BU4ail MOBIIOMIISIOTH PO MPOBEACHHS BUCTABKH HE MEHIIE, HiX 3a
niBpoKy (a cepifo3Hi opraHizamii 3a pik i Oiyibmie), AeTaJbHI OTOJIONICHHS HaleBHE
3’SBJIATHCS B LEHTPAJIbHHUX OUIOBUX razerax. [Ipore ocHOBHI Haxii Mo JOBEIECHHIO
iHpopMmanii 10 NOTEHUIHHUX YyYacCHUKIB OpPraHi3aTOpu INOKJIAAAIOTh Ha MPAMY
MOIITOBY pO3CWiKy 3ampouieHb (iHdQopmaniaux nuctiB) [2]. Tomy Halkpammii
croci6 HIiYOro He NPONYCTUTH 1 OyTH BIEBHEHWM Yy CBOEYAaCHOMY OTpPHUMAaHHI
iH(pOopMaIii Tpo BUCTABKH — HAJATH BIIOMOCTI Ipo cebe BCiM KPYITHUM OpTaHi3aTopam
BHCTAaBOK JUIsl BKJIIOYEHHs Yy BiamoBigHi 6a3m manux. OTxe, IUIaHYBaHHS BHCTaBKH
BKJIIOYA€E B cebe:

- CKJIJIaHHSI KOLIITOPHCY BUTPAT;

- MiATOTOBKY Ta 0(OPMIICHHS €KCITO3HIIii, BUOIp €KCIIOHATIB;

- PO3pOOKY peKiaMHO-iH(pOpMaIiHUX MaTepialiB;

- MiATOTOBKY MEPCOHATY

- IUIaHyBaHHS pOOOTH 3 BiJIBiyBayaMu.

Sk BHAHO, Tpollec IUIAHYBAaHHS IIJIIPHEMCTBOM CBO€l ydJacTi y BHCTaBKax
BinOyBaeThcss B Jekinbka eramiB. Lle 30kpema pilleHHS 0100 BHOOPY KOHKPETHOTO
BHCTaBKOBOTO 3aXOJ[y i3 3a3HAYCHHSM I[lIel ydacTi; po3poOKH IETaTbHOTO IUIaHy y4acTi y
BHCTABI[l Ta CYMYyTHIX 3axofax (KOH(EepeHLisX, KPYIIUX CTOJaxX TOIIO); BHU3HAYCHHS
KOIIITOPHUCY BUTPAT HA YIacTh y BUCTABKOBOMY 3aXOI.

Cnucok BHKOPHCTAHUX JIzKepes
1. Muxaiinosa E. [IpuGbuibHO i yuacTBoBath B BbicTaBke? / E. Muxaiinosa // I'azera
"www.expoua.com”. — 2018. — Ne3 (5).
2. Bepesun B.M. MaccoBasi KOMMyHHKAIUs: CYLIHOCTb, KaHaibl, AeiictBus / B.M.
Bepesun; M.: PUIT-xomauaT, 2016. — 173 c.
Hayxosuii kepienux: B.M. lllesuenxo, xano. Odepaic. ynp., 0oy.
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B.O. AHocoBa, cTyaeHTKA
Yuueepcumem umenu Anvppeoa Hooens, 2. /Inunpo, Yxpauna
JATEPAJIbHBI MAPKETHHI': IOMCK MAPKETUHI'OBBIX PEILIEHUIA
HECTAHIAPTHBIMHA METOJAMU

JlatepanbHBI MapKeTHHT — 3TO MOMCK MAapKETHHTOBBIX PEIICHUI HeCTaHJapTHBIMU
Meronamu. JlaTepabHBI MapKeTHHT OOBbeIHHseT B cede OONbIIoe KOJMYECTBO METOMUK,
KOTOpBIE TO3BOJITIOT IPEICTAaBUTH TOBap B HOBOM cBeTe. CyTb JaTepalbHOTO MapKeTHHIra
3aKJII0YaeTCsl BO B3N M3BHE, KOTOPBIH INPHU3BaH OTHICKATh HEOOBIYHBIC IOAXOIBI B
NPOJBWKEHUH TPOAYKIMH WiIH ycayrd. OCHOBHOE IPEHMYIIECTBO HAEH IaTepasbHOro
MapKeTHHTa B TOM, YTO OHH HE OTBOEBBIBAIOT JIONIO YK€ CYIIECTBYIOIIETO PHIHKA, a CO3al0T
HOBBIM PBIHOK M CTaHOBATCS mepBbIMH [1]. PaspaboTka uaell ¢ MOMOIIBIO JaTepalbHOTO
MapKeTHHIa YacTO NPUBOAWT K MOSBICHUIO HOBBIX TOBapHBIX KaTETOPHH M PBIHKOB M
MO3BOJIACT MOY4aTh 0oJble MpuObLTH [2].

Jns toro, 4To0Bl Gonee sicHO OOOCHOBaTh CYTh JIATEPAILHOTO MapKeTHHTa,
MpeJCcTaBUM HECKOIBKO CIyuyaeB, B KOTOPHIX MOMCK U pa3paboTka HOBBIX UAEH BEJIUCH C
IpUMEHEHHEM METO/Ia JIaTepalbHOTo MapkeTuHra. Kommanus Hero mamura HoBaTopckoe
pelleHne — TPEeAIOoXHUTh HETPAAULHUOHHBIH CHoco® mOoTpeOIeHus u3Aenuid us3
npobieHoro 3epHa. Maest 3akimodanach B TOM, 4TOOBI NMPOJAaBaTh MX HE KakK exy IS
3aBTpaKa, a KaK JIETKYI0 3aKyCKy, HE NPUBSA3aHHYIO K ONpeAeNéHHOMY BPEMEHHU CYTOK.
CoenuHenne upe ApoOIeHOro 3epHa W OATOHYMKA NPHBENIO K POXKICHHUIO HOBOM
KaTeropuu — 3epHoBoro 6atoHunka. CerogHs 3Ta KOMIIAHHA — OJHA U3 €BPOMEHCKUX
JUAEpOB B JaHHOW KaTeropuu. Takxke SIPKUH NIpHUMep JaTepalbHOTO MapKeTHHIa
OJIMLETBOPSIET sMOHCKass koMmmanus 7-Eleven, kortopas TopryeT mpoaykramu MHTaHWS,
HaIUTKaMHU, MEJIUKaMEHTaMH ¥ APYTHMH TOBapaMH IOBCEJHEBHOTO cipoca 24 Jaca B
cyTku 0e3 BBIXOOHBIX. OmHaxabl B KoHHE 1990-X roJ0B pYKOBOIUTENH KOMIIAHHH
o0paTiiii BHUMaHUE Ha Pa3BUTHE JICKTPOHHOHW TOPTOBIH M ONPENEIIIINA ITO SBICHUE
KaK MOTEHIHAIBHYIO YTpO3y AN cBoero OuzHeca. OqHAKO pemeHo ObU10 He 60pOThCS ¢
OPEIIPHUSITHIMHU JIEKTPOHHON TOPTOBIIH, @ COTPYAHUYATh ¢ HUMH. Marasuusl 7-Eleven
CTaJH IMyHKTaM# 0()OPMIICHUS, TOJIyYCHHS U OIJIAThl OHIAWHOBBIX 3aKa30B. I e OBI BBI
HU CJIeJIaJIi TaKoi 3aKa3, ero MOXHO MOJYYHTh U omIaTuth B 7-Eleven. Takum o6pazowm,
KOMITAaHUS MOJIB3YeTCs TeM, YTO €€ Mara3uHbI €CTh B TI0O0M yroske SImorun. 3xech MBI
OIISITH BCTPEYaeMcs C HHHOBAIIMEH, KOTOpasi He MorJia ObITh CO3/aHa B paMKax 0OBIYHOTO
ompeieNIeHHs PBIHKA IS TOTO WIIM WHOTO Om3Heca [2].

VYKpauHCKHE KOMIIAHMH aKTUBHO ITOJIL3YIOTCSI TAKMM METOJIOM, B T.Y. B CEPBHCHOI,
0aHKOBCKOH, TOproBoil cepe. Hampumep, KomIOeK-cepBUCH — BO3BpAT HAJTMYHBIX JCHET,
YIUTa4eHHBIX 3a IOKYNKY KaK pPa3HOBHJIHOCTh OOHYCHOWH IpOrpamMMbl IS TNPHBIICUCHUS
KIMCHTOB ¥ TIOBBIMICHHWS HX JIOSUIBHOCTH (JTaTepanbHBIA CIBUT HAa YpPOBHE KOMIIIEKCA
MapKeTHHIa, a MMEHHO IPOJBIKEHUs] W IieHooOpasoBaHus). [IpuMepaMu naTepaibHOTO
MapKeTHHTa ciryxat cepsuc «[loxynony, mporpamma [IpuBatdanka bonyc+ u ap.

JlatepaibHbIii MapKeTHHT B JI00OH KOMIIAHMM TPOBOAUTCS C YYE€TOM TaKUX
HPUHITAIIOB!

- Bo16op 1 aHanmu3 yxe CyIIeCTBYIONIEro phIHKA.

- OcCHOBBIBasICh Ha BHJE TOBapa WM YCIYTH, POBOJUM ONpPECIEHHbIE H3MCHEHHS,
YTO HPHUBOJHT K MOSBICHUIO HHOTO MPOAYKTA.

- Hcnons3yeM «iaTepaabHBIH CIIBUT — HTHOPHPYEM IPHUBEITHBIE METOIBI POOOTHI IIs
TOTO0, YTOOBI OTHICKATh HOBBIE CIIOCOOBI IS TPOIBIIKEHUSI CO3AaHHOTO TOBapa MM YCIYTH.

- CoznaeM MHYIO IIEMOUKY JIOTHYECKOH JUIS TPOU3BOJICTBA MPOIYKIHN.

HMrtak, MOXHO cZenaTh BBIBOJ, YTO CO3JaHHE HOBOTO PHIHKA — CaMblil 3((pEKTHBHBIIT
croco0 KOHKYPEHIIMN Ha 3PEeNbIX PBIHKAX, I/Ie JPOOJICHHE HAa MEIIKHE CeTMEHTHI M CIIHIIKOM
60JTBIIIOE KOJTMYECTBO OPEHIOB HE OCTABIISIOT MECTa ISl HOBBIX BO3MOYKHOCTEH.

Cnucok HCHOJIb30BAHHBIX HCTOYHUKOB
1. JlatepanbHbelif MapkeTHHI [OneKTpoHHbIH pecypc]. — Pexum nocrtyna:
https://infounion.com.ua/vse-o-lateralnom-marketinge.html
2. JlaTepanbHbIii MapKETHHT: TEXHOJOTHS IOWCKA PEBOJIONUOHHBIX waeh / .
Kotnep, ®epuanno Tpuac ne bec. — Kues: Anpnuaa [Tabmumep, 2010. — 208 c.
Hayunwiti pyxosooumens: U.B. Tapanenxo, 0-p 9koH. HayK, npog.

58


https://infounion.com.ua/vse-o-lateralnom-marketinge.html

JI.B. AHTOHIHOBA, CTyJeHTKA
Yuieepcumem imeni Anvppeoa Hooensa, m. /Ininpo, Yxpaina
KOHKYPEHTOCIIPOMOYKHICTb YKPATHH B YMOBAX I' JOBAJIIBALII

ITuranns KoHKYpeHHii HaOyna0 BENMKOI aKTyaJdbHOCTi, OCKIIBKM peallii CydacHOTO
PO3BHUTKY CBiT4aTh MPO HEOOXIIHICTh CHCTEMHOT'O MiAXOY UL aHAIIi3y 3MaraJlbHOTO MPOLECy
3 ypaxyBaHHSM iHTepeciB HOr0 YJacHUKIB Ta CYCHIBECTBA B TOMY. [I0O3UTHBHUM € Te, IO
OCTaHHIM Y9acOM yBara MICIIeBUX €KCIIEpTIB /10 aHaNli3y BHABIEHOI mpodiemu 3pocia. [Ipo ue
cBimuats npani Kocrycesa O., JIomentok 1., Yepnerka C., Bopucenxo 3. Ta in. [Ho3emHi BueHi
JIx. PoGincon, E. YemGepmin, k. Crirnep Ta I. Kipiaep Takox BHBYaIN KOHKYpeHIi0. BoHn
3aKJIadd OCHOBY Teopil KOHKYpEHIi Ta KOHKYPEHTHHX BIZHOCHH Ta OIIHWIM IIKOLY Ta
nepeBard MoHomnouii [1].

Bupimenss npo6ieMy migBHIIECHHS KOHKYPEHTOCIIPOMOXKHOCTI BITYM3HSHHUX TOBapiB
nepenbayae HEOOXiOHICTH CIIOYATKy OTPUMATH OO'€KTHBHY OLIHKY pIiBHA KOHKYpPEHIIi
BIATIOBIAHOT IPOAYKIIT YKpaiHCHKOTO BUPOOHHUITBA Ta 1 3aKOPJOHHUX aHAJIOTIB.

IlouaTok BiTHOBIICHHS CBITOBOI €KOHOMIKH CTBOPIOE€ YMOBH Ul BUXOAY YKpaiHHU 3
kpu3u. OJJHaK IEOTO HEJOCTATHRO IS MiIBUIIICHHS KOHKYPEHTOCITPOMOXKHOCTI Kpainu [2]. Sk
nokaszytoTe pesynsTatd 1GC, YkpaiHa Hacammepen moTpeOye 3axomiB MoAo crabimizamii
JepKaBHUX (DiHAHCIB, BJOCKOHAJEHHS OaHKIBCHKOI CHCTEMH, CIIPOINCHHS PEryIsSTOPHOT
CHCTEMH Ta CTUMYJIIOBaHHS KOHKypeHuii [3].

CraH KOHKYPEHTOCHPOMOXKHOCTI €KOHOMIKM HaIloi KpaiHW BKpail HECHPUSTIMBHMA.
Tomy BaxIHMBO 30UIBIIMTH HOTO MOPIBHIHO 3 IHAYCTPiaJbHO PO3BHHYTUMH KpaiHAMH depe3
Taki (aKTopH, SK CIPHATIMBE JIJIOBE CEpPEelOBHINE, IHBECTULIMHUN KIIiMaT, HalpyXeHa Ta
HPO30pa CHCTEMa ONOAATKYBaHHS Ta BITHOCHO JelieBa poboya cuJa.

IlepcriekTnBY MOJISTarOTh y OpraHizanii nepepoOky GionanuBa ado Byriuis Ui razy Ta
piOKOro mamuBa, K 1€ Mae Micle B JEAKMX KpalHaX, II0 NPU3BOAUTH A0 3MCEHIICHHS
3aJIGKHOCTI BiJl MOHOTIOJIFHOTO MAJIMBA Ta CHEPTii.

3aranoMm, MiABHLOICHHS KOHKYPEHTOCHPOMOXKHOCTI €KOHOMIKH Ta TMepexig o
IHHOBAI[IHHOTO NIIAXY PO3BHTKY € IEHTPAIBGHOIO METOO JepKaBHOI €KOHOMIYHOI MOJITHKHY,
OCHOBHA MeTa SIKO1 — CTBOPUTH YMOBHU Ui BCTymy YKpaiHu go €C, 3By3UTH PO3PHB MiX
pIBHEM JKUTTS Ta PiBHEM JKUTTS Ta KpUTEpii IHCTUTYLIHHOT KOHBEpIeHIIil.

TakuM 4YMHOM, Taka poOOTa JOMOMOXKE NPUBEPHYTH YBary MIMPOKOI CHIIBHOTH
HayKOBOI CHIJIBHOTH 10 HaLliOHAJBHOI /el MiJBHIIEHHS KOHKYPEHTOCIIPOMOXKHOCTI YKpaiH!
Ta MiIIaBaTH €KOHOMIYHUM JOCIiIKSHHAM HEOOXiqHICTh (JOpMyBaHHS BiAMIOBIOHOT CcTpaTerii
i3 BU3HAUCHHSIM KOHKPETHHX CTPATeTii AepKaBHUX 3aXOIiB.

Cnucok BUKOPHCTAHUX JAKepes

1. Anrekap C. Po3Butox konkypeHuii B Ykpaini / C. Anrtekap // EkonoMika Ykpainu.
—2009. — Ne7. - C. 13.

2. DxoHOMHYECKast Teopus (MOJTUTIKOHOMHES): yueOHuk / [Toma obul. pen. akaa. B.U.
Bupsanuna, axan. I'.I1. XKypasnesoii. — 4-e u3a. — M.: THOPA-M, 2008. — 640 c. — C. 128.

3. dinisceka JI.I. Po3BuTok KOHKYpeHIii y chepi ToBaproro obiry / JI.I. Jinieceka //
AxryaipHi npoonemu exoHoMikd. — 2007. — Ne7. — C. 26

4.3BiT HpPO KOHKYPEHTOCHPOMOXHicTh Ykpainu 2010 omy6nikoBano @onmoM
«EdextuBHE YTpaBiiHHS» y CHIBpOOITHHNTBI 31 BcecBiTHIM ekoHOMiYHEM (OpyMOM. —
C. 23-25.

Hayxosuil kepisnux: B.M. [llesuenko, kano. depac. ynp., 0oy.

A.B. AnviaeBa. cTyVIeHTKa
FOsicho-Ypanovckuii 2ocvoapcmeennslit vuueepcumem. 2. 4Yenaounck, Poccus
TEOPETHYECKHE ACIIEKTBI MHTEPHET-ITPOABW/KEHU A
OPIAHU3ALIUIA

B HacrosIee BpeMs B 310XV aKTHBHO Pa3BUBAIOIINXCS HHMDODMAIIHOHHBIX U HHTEPHET

TeXHOHOFHi’I. UHTCPDHET-TIIPOABUKCHHUE HWJIIM DPEKJIaMa B CETHU OYCHb IIJIOTHO BOIIJIK B

COBDEMEHHBIE DEIHOYHEIE, TOPTOBBIE OTHOLICHU. Hanboee coBDEMEHHEBIM H IIEPCIEKTHBHBIM
BUIOM peKJ’laMbI SABJISICTCS UMECHHO pelcnalvla B I/IHTepHeTe NN HHTepHeT — npoasymceﬂne.

B coBpeMeHHBIX YCNOBHSX CYIIECTBYIOT WHTEPHET-TEXHOJOTHH KaK WHCTPYMEHT

peayn3aliu CTpaTeruy MPOIBUKEHHUS TOBapa.
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Bo-mepBeix, Public Relations B Wurepuer. Wureprer PR - koMIuiekc oHnaiiH
MEPOIPHATHH, SBISIOIIIXCS HEOTHEMIIEMOI! 4acThio obmei PR kammanny, HanpaBieHHBIX Ha
OLIEHKY, MOJJEPKKY M H3MEHEHHE HH(OPMALMOHHOW Cpeibl BOKPYT KOMIIAHUH B CETH
Wnreprer [3].

Bo-Bropsix, naTepHET-pekiiama. CeromHs 3T0 coBpeMeHHOe 3(deKkTHBHOE cpeaCcCTBO
MapKEeTHHTOBBIX KOMMYHHKAIMH, T.K. MOXKET OBITh HCIOJIB30BaHA KaK JUISl HOBBIICHUS
y3HAaBaEMOCTH TOPTrOBOM Mapku (MMHIKeBas peKjiama), Tak M Ul TPHUBICUYEHUS LeNeBoit
AyAUTOPHH.

B-tpetbux, mnpsmeie mnponaxu B MurepHer. Ilox onpeneneHue 3I€KTPOHHOM
KOMMEpIUH MOATAJAl0T HE TOJBKO CHCTEMBI, OPHEHTUPOBAHHBIE Ha MHTEpHeT, HO TaKkxke U
«QIIEKTPOHHBIC Mara3uHbI», HCIOJb3YIOLINE HHbIE KOMMYHUKaHOHHbIE cpeabl - BBS, VAN n
T.4. [2].

Ecrmu cpaBHMBAaThH TEXHOJIOTMHM MHTEPHET MpoABWXeHUs B Poccum u 3a pyOexom, mpu
PacCMOTPEHMH HWHTEpHET TIPOJBIDKEHMS IEPENOBBIX 3apVOSKHBIX TOCYIApCTB  HEOOXOIMMO
obparuthes K onbiTy CoemvaeHHbIx 1tatoB 1 EBpocorosa. Kimouesblie ocobenHoctr poiaka CIIA
3aKITIOYAIOTCS B MHTEPHAIMOHATIGHOM COCTaBe M OoiblIoM pasmepe. Ocoboe BHUMaHUE YIENSIOT
KOHTEeHT-MapkeTuHry, SMM 1 Crowd-MapKeTHHTY,- METOJy YBEJMUCHHUs MPOJIAX TOBApa IIEIEBOH
AyJIMTOPHH ITyTeM CTUMYJIMPOBAHHS OT3BIBOB M pekoMeHqaruii. OcodeHHOCTRI0 EBpocoroa siBistercst
OTCYTCTBHE €[UHOTO HH(OPMALFIOHHOTO TIpOCTpaHcTBa. KimoueBas eBpomelckas TEHASHIHS
3aKTI0YaeTCss B pa3pabOTKe TPAHCMEAMHHBIX KOMMYHHKALMOHHBIX IUIaTopMm. TpaHcMmemma
TIPETONAraeT UCTONB30BaHUE DA3IMYHBIX MeIUa-TUIaThopM JUIL DACIIDOCTPaHEHUs MHMODMALIUN.
BaxsbM (hakTOPOM DA3BUTHS OTEUECTBEHHOTO HHTEPHET-MApKETHHI'A SBISIETCS YPOBEHb JOBEPHS y
HacesneHust K IHTepHery.

3anauenii PR HanpasieH oM k oOmectBeHHOCTH. OH He TOJBKO IBITAaeTCs JOHECTH
0 Hee Kakoe Obl TO HH ObUIO COOOIIEHWE, HO U CTPEMHUTCS IMOIYYHUTh OOPATHYIO CBA3b.
CrenyannucThl BCIYECKH TBITAIOTCS HAJIAUTh AUAIOr ¢ ayautopueil. B poccniickom PR Her
YETKOTO TIOHMMAHHMS, HACKONBKO BaXKEH IIpolecc OOMmEHHS MEeXIy KOMIAHHeH |
OOLIECTBEHHOCTHIO. IIOITOMY CBsI3b OKa3bIBaeTcs onHocTopoHHe#H [11.

B vcnoBusix xKecTkoi KOHKYDEHIMH T'PaMOTHAs! TPOTrpaMMa HHTEDHET MPOIBHKEHHUS
3a4acTVIO UTDaeT DEIIAONIVIO DOJIb. B pe3yibTaTe MOBEPXHOCTHOTO IOIXoIa K Da3paboTke
MPOTPaMMBI IDOABIKEHUSI IIDHHSTHIE DEIICHNUS 3a9acTVIO OBIBAIOT TMOO COMHUTEIBHBIMU, YTO
B KOHEYHOM HTOTe MOXET MPUBECTH K HEONPAaBIAHHBIM 3aTpaTtaM, M Kak CJICICTBHE, K
CHIDKEHHIO KOHKYDEHTOCHOCOOHOCTH KOMMaHUU. TakuM 00pa3oM. B COBDEMEHHBIX YCIOBHAX
aKTYaJbHOCTB pa3pabOTKH NPOrpaMMbl HHTEPHET MPOIBHIKEHHS HE BBI3BIBAET COMHEHHH.

Cnucok HCHOJb30BAHHBIX HCTOYHHKOB

1. Anmamomuu J[.A. OpraHu3anuss ¥ TpoOBeICHHE KaMMaHuii B cdepe cBs3eil ¢
00IIeCTBEHHOCTRIO: yueOHO-MeToandeckuii kommieke / J.A. AmamoBnd. — HoBocuOupck:
HI'YDYVY, 2008. - 106 c.

2. 3aBameeB B. Uro Takoe »dneKTpoHHas KoMmMepuus. — PexuM mocryma:
http://www.citforum.ru/marketing/ articles/artl.shtml

3. XomsikoBa T.A. CoBpemeHHbIe HHTEpHET-UHCTpYMEHTH PR / T.A. XowmskoBa //
Mornomo#t  yuensii. — 2015. — Ne 24 (104). - C. 1209-1211. - URL:
https://moluch.ru/archive/104/24547/

Hayunwiti pyxosooumensv: A.b. Yepeonaxosa, 0-p ned. Hayk, 0oy.

1O.B. ApuedaiieBa, CTyIeHTKA,
A.M. JIsiueHKo, CTyIeHTKa
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Ykpauna
AKTYAJIBHBIE TEHAEHIIUU PASBUTUS UHTEPHET-MAPKETHUHT A
3a mocnenHUE HECKONbKO JieT IHTepHeT cran o0s3aTenbHbIM HHCTPYMEHTOM
npoasmwkeHust Ousneca. Ceifuac moan aGCOMIOTHO JIFOOOTO BO3pacrta, C CAMBIME Pa3HBIMU
MHTEpecaMH, C Pa3HbIM YPOBHEM OJIarOCOCTOSIHUS CTApaIOTCs IPUCYTCTBOBAThH OHJIAMH.
WurepHeT OTKPBHIBAET psi COBEPUIEHHO HOBBIX MyTE€Hd Ul  ITOBBIMICHHS
a¢dexrrBHOCTH Ou3Heca. Benp ceifuac Mbl 6e3 Tpyna MOXeM AeaTh TO, YTO MPexe ObLIO
HEBO3MOJKHO MIJIH OYCHB CIIOIKHO:
—  pacmpoCTpaHATh C TMOMOIIBI0 CBOEr0 BeO-caliTa MPAKTUYECKH JTHOObIE 00HEMBI
HHPOpMAIHH;
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—  NOBBICUTH 3(Q(PEKTUBHOCTH 3aKYIIOK;

—  YCKOPHUTBH pa3MeIleHHe 3aKa30B, OCYIIECTBICHHE IIAaTeXeH;

— 3ddexTuBHEE TOAOUPATH KaAPHI;

— TPOABUTATH CBOM IPOAYKTHI HA 3HAUUTENIHHO OOJIBINECH TEPPUTOPHUH;

— (opMHpoBaTh MHIMBHYAIbHbIC IPEIUIOKCHUS.

BermennM  HEeCKOJNBKO caMbIX S(QQEKTHBHBIX CHOCOOOB IO NPOJBIKEHHIO B
unrepHere [2]. KoHTekcTHas peknama B MOHMCKOBBIX CHCTEMax M3 HEMOHSTHOTO IS
OOJIBIIMHCTBA WHCTPYMEHTA MIPEBPATHIIACh B 00S3aTEIbHYIO COCTABISIONIYIO MPOIBHKEHHS.
ConuanpHble ceTH. DTOT CHOCO0 cefyac OIUH M3 CaMBIX ACHCTBYIOIIMX HA JAHHBIH MOMEHT,
HO ceifyac mpoOieMy CO3JaloT MyTH YIPOLIEHUS: IIPOCTOE N3MEPEHHE KOJINIECTBOM JIAaiiKOB,
MOJMHUCYMKOB, ()aHOB, LIEPOB, (POIIOBEPOB, MPOCMOTPOB. OAHHUM CIOBOM HAaC MOTYT
00OMaHBIBaTh OOBIYHOI HAKPYTKOI.

VIHTepHEeT-MapKeTHHT Pa3BUBACTCS C HEBEPOATHON CKOPOCTBbIO, M YTHAThCS 3a
HOBBIMH TPEHJIaMH II0JTyJaeTcs! JaJeko He y BceX. B mepByio ouepep Mo IpHYHHE OTCYTCTBUS
KayeCTBEHHOH M MPOJyMaHHOI MapKeTHHroBo# crpateruu. O kKakux Obl TpeHZaX He ObLIO
M3BECTHO — 0e3 cTpaTeruu, 6e3 rryOMHHOTrO aHanu3a OM3Heca, 5To Oy/eT IyTh B HUKYAA.

D}deKkTUBHOCTE K€ MAapKETHHTOBBIX KaMITAHHUA CMOXKET OLEHUTh TIpPaMOTHAs
aHanuTHKa. VHCTpYMEHTOB B HHTEpHET-MapKeTHHI€ — OTPOMHOE KOJIM4ecTBO. YTo-TO
HOJOMeT, a 4To-To HeT. Ho mMesl moHMMaHKe, 4To OyIeT aKkTyajJbHO B CIEIYIOLIEM TONy,
Oy/eT mpolie MPoBecTH aHau3 3P GEKTUBHOCTH OU3HEca U ObITh Ha TpeOHE epEMEH.

Haubonee akryanbHbIe TpeHIB B HHTepHET-MapKkeTuHre B 2019 roxy [1]:

1) nepeopueHTHpPOBaHHE Ha MOOWIIBHBIC YCTPOHCTBA;

2) TOBBILICHHE 3HAYNMOCTH BHICOKOHTEHTA;

3) BHeIpeHHE HATHBHOW PEKIIaMBbI;

4) COTPYAHHYECTBO C JTUAEPAMH MHEHHIA;

5) pabora c Gospimu fanubME (Big data) u mepconanm3aiys KOHTEHTa;

6) ucnosb30BaHUE YaTOOTOB.

IMoxBons utory, ciieyeT cKa3arh, YTO MBI C BAMH PACCMOTPEIH JIUIIL MATTYIO YacTb
TEH/CHIMI, KOTOphle B OyaylleM CTaHYT ONpEeNeNiTh paboTy HMHTEpPHET-MapKEeTOJIOrOB M
3aJa1yT HOBBIE KPUTEPUH OLICHKHU ee Y((PEeKTHBHOCTH. B 11e10M, MOKHO BBIIEITUTH HECKOIBKO
TTIABHBIX HAIPAaBICHUH, B KOTOPBIX ABMKETCS MHP HMHTEPHET-MapKEeTHHIra: aBTOMAaTH3alHs
BCETO M BCS; IOBBINICHHE OE30MIaCHOCTH JUIsl IOJIb30BaTeNiel; HeOOXOAMMOCTh YIEeNeHUs
BHUMAHHUS MeJloYaM, KOTOpbBIE OIENENIOT Balle MOJIOKCHHE Ha DPHIHKE B YCIOBHAX
BbICOYAiiell KoHKypeHIMH. OJHO MOXXHO CKa3aTh HaBepHsAKa: OHJIAWH-PBHIHOK Oyner
HPOIOJDKATh PA3BUBATHCS, OCTABASCH OJHUM U3 HanOoJIee MePCIeKTHBHBIX T0JIeit U1 BEACHUS
NpeIPUHAMATENBCKO IS TeIbHOCTH, 8 3HAYNT U HanOoJiee NepCIeKTHBHBIM HHCTPYMEHTOM
HOJIy4eHHUs NPUOBUIM. DTO 3HAYHT, YTO HHTEPHET-MApKETOJOTH TOYHO HE OCTaHyTcs 0e3
paboTHL.

CIHCOK HCNO/IB30BAHHBIX HCTOYHHKOB

1. BopoHiok A. AKTyaJbHBIH MHTEPHET MapKeTHHI [DJEKTPOHHBIA pecypc]. —
Pexxum nocryma: https://ipio-books.com/product/aktualnyj-internet-marketing/

2. Kotnep ®. MapkeTHHT MEHE/PKMEHT: Tiep. ¢ aHril., u3fa. 12-¢ / ®. Kotnep, K.JI.
Kennep. — CII6.: [Tutep, 2008. — 820 c.

Hayunwiti pyxosooumens: C.C. Hpemenko, Kano. 3KOH. HAYK, O0Y.

K.C. Ba6enko. cTvieHT
Yuisepcumem imeni Anvdhveoa Hobens. m. Ininpo. Ykpaina
HOBI TEXHOJIOI'II TA IX BIIVIUB HA METOAU MAPKETUHI'Y
[HVCTDIS MADKETHHTY HIKOJH HE CTOITH HAa OJTHOMYV MICIli Ta BECh 4aC DO3BUBAETHCSI.
[TeBHI iHCTPYMEHTH BTPA4alOTh aKTVaJbHICThb. a IEAKi MOYMHAIOTH MPAIIOBATH, SK HIKOJIH
panime. TakoX BUHHKAIOTh HOBI TEXHOJIOTII, sIKi HOKPAIIVIOTh POOOTY BIIIITY MapDKETHHTY.
Hanpuxnan, CRM cucremu — e Te, 110 103BOJIHIIO 3pOOMTH BEIUKHI KPOK BIEDEX y
cdepi MapKeTHHTY. 3a JOTIOMOTOIO IIUX CHCTEM V MapKeTOJIOTa 3’ IBUIIICH TaKi MOXKITHBOCTI:
- 3BEPTaTHCs JI0 CBOTO KIIi€HTA 110 iMeHi;
= POOUTH MEPCOHATBHI MPOTIO3MIIIi IS KOYKHOTO KITi€HTA;
- MaTH BEJIMKY KiTBKICTh CTPYKTYpOBaHOI iH(opMallii po KIIi€HTIB;
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- ¢opmyBaTH OiJIbLI B/AJIi MAPKETUHIOBI CTpaTerii, KOPUCTYIOUUCH iH(OpMAaLiero mpo
KIII€HTIB.

MoskHa CTBEPIKVBATH, IO JaHA TEXHOJIOTISA € IVXKE BAXKIUBHM MPUAOAHHAM IS
MapKETHHTY. 3apa3 HEMOXKITUBO VSIBUTH CV4acHHI MapkeTHHT 6e3 CRM, mo akyMmyiroe i Hajae
MapKeTOJIOTY IVKe BAXKJIUBY Ta I0DOTY iHbopMaito.

Toxx mo € CRM 3 Touku 3opv Havku? CRM — cucrema vipaBIiHHS
B3aeMoBinHOcHHaMHU 3 kiieHTamu (CRM. CRM-cucrema, ckopodeHHst Bin anri. Customer
Relationshin Management — YmpaBiiHHS B3a€MOBiIHOCHMHAMH 3 KJIIEHTOM) — IDUKIAIHE
nporpaMHe 3a0e3ledeHHs Ui OpraHizaliil. IpU3Ha4yeHe JUId aBTOMAaTH3alii cTparerii
B3a€MOMIi 3 3aMOBHHKAMM (KJIIEHTaMH). 30KpPeMa JUIS MIIBUIIEHHS DIBHS IDOIaXKIiB.
ONTHUMI3alii MapKETUHTY 1 TOJIMIICHHS OOCTYIOBYBaHHS KIIEHTIB HUIIXOM 30€DEKCHHS
iHdopMallii MPO KITEHTIB 1 ICTOPII0 B3a€EMHUH 3 HMUMH, BCTAHOBJICHHS 1 IMOJIIIIEHHS Oi3HEC-
MPOLECIB i MOAANBIIOr0 aHali3y pe3vibTaris [2].

Hacrymre, npo 1o xoTiiocs 6 3ragatu. e — 9aTOoTH.

Yar6or i live-uatn namexo He HOBi TexHoyorii. JI0 HMX 31a€ThCA, BXKE BCi 3BHKIIM.
OnHak. MaxXil MapKeTOJIOTIB JIO Ii€i TeXHOooTil Oviae 3MiHoBaTUCs. biu3bko 1.4 Mindbspaa
Jrofel B3aeMOIIOTh 3 4aTtOoT mopoky. Lle — 3Hauna mudpa. [Ipu nsomy 80% OpenniB Bxe
BHUKOPUCTOBVIOTH 200 IUIAHVIOTH BIIPOBamKYBaTH ix 1m0 2020 poxy [11.

Ile o3nauae, mo 2019 pori OaraTo KOMIIaHIM MMOYHYTH BUKOPHUCTOBVBATH YaTH B
MapKETHHTOBUX LIISAX. SIK TIJBKHU MOYaaH 3’ SIBIIATUCS Ha caiTax. KODHCTYBaYi MOCTaBHIUCS
10 HHX 3 HeIOBIPO10. Aute 1o kiHig 2018 6arato XTo VCBIIOMHUB, IO 1€ MIMCHO CaMuUil 3pVUHHUI
Meron komvHikamii. Email i tenedonni m3Binku 3anumuince B MuHviioMmy. Ciil Ha3zBaTtu
HepeBary, 1[0 BUHUKAIOTh IIPH iHTErPYBaHHI 4aTO0Ta B CAT MiANDHEMCTBA:

1. imono6oBa miaTpuMKa (11 1a€ MOXKIIMBICTH MPALIOBATH 3 KIIEHTAMH HABITH B TOH
4ac, KOJM KOHKYDEHTH HE MaroTh Ha 1€ MOXIHBOCTEH).

2. MoMeHTabHA BINNOBIAs HA 3alMTaHHS (OMEPATHBHICTH BIAMOBIMNI OMOMArae
3aTpUMaTH KIIIEHTA).

3. Binmosini Ha mpocTi 3anuTa”Hs (60T MOXKE BIAIOBIAATH HA ITDOCTI 3aIIMTAHHS ).

4.  3BODOTHIH 3B’A30K (MU MOKEMO UYTH HALIHX KIII€HTIB. Ta 3MIHIOBATUCH JJISI HUX).

5. 1lIBunake BupimeHHs MpoOseM (IoroMarae miaTPUMYBaTH IMiK KOMITAHIT).

6. Biamosigi Ha ckimaaHi 3anuTaHHs (0OT MoOXKe BIAMOBIZAaTH W Ha CKIIaaHI
3alUTaHH).

7. 306ip inbopmarii wis CRM cructemu (Mo)KHA PO3IIMPIOBATH 0a3y 0€3 3VCHIIb).

Tox MOKHA IMIACYMYBATH, IO YaTOOTH € IV)KE BaXKIIMBUMHU IJIi PO3BUTKY Oi3HECY.
30kpema 4aTOOT MOKe mparroBaTH Haj posmmpeHHsM CRM cucremu, ska ChOTOAHI €
HEBiJI’EMHOI0 YaCTHHOO Oi3HeCy.

CnMcoOK BUKODHCTAHUX JKeDes

1. Tpeunsr mapxerunra 2019, 0 KOTOPBIX BaxHO 3HaTh [EnekTpoHHMI pecypcl. —
Pexxum noctymy: https://rusability.ru/internet-marketing/trendy-marketinga-2019-o-kotoryh-
vazhno-znat/

. Kak paboraer CRM-cucrema? [EnexrponHmid pecypc]. — Pexum mpocrymy:
https://salesap.ru/crm_sistemy_chto_eto/

Hayxosuii kepisnux: 1.B. Tapanenko 0-p exoH. Hayk, npog.

B.O. ba0uy, cTyaeHTKa
. . Yuueepcumem umenu Anvgppeoa Hooens, 2. /[nunpo, Yxkpauna
COBBITUUHBIU MAPKETUHI - UTHCTPYMEHT KOMMYHUKALIUU BPEH/JIA
C IOTPEBUTEJIEM

Co31ath y 4enoBeka SMOIMOHATIBHYIO CBS3b ¢ OPEHIOM MOXKHO Pa3HBIMHU CIIOCOOaMH,
HO Haubosee 3P HEKTUBHBIN — MPETOCTABUTH BO3MOXHOCTh PEaIbHOTO OOIICHUS ¢ OPEHIOM,
YeMy CIOCOOCTBYET COOBITHITHBI MapKETHHT .

CoObiTuiiHbId  MapkeTHHr sBistercss Mukcom ATL, PR, BTL-xkoMmyHukanuii.
Kommneke crienuanbHBIX MEpONpPHUSTHH, CIIOCOOCTBYET NMPHBICYCHHIO BHUMAaHHUS K Mapke,
(dhopMHUpysT SMOLIMOHATBHYIO CBsI3b OpeHAa C KIMEHTOM, KOTOpas BIMSET Ha YBEIHYCHHE
MPOJaX, JIOSIBHOCTE W Y3HABAEMOCTh. JMOILMH BBICTYMAIOT B POJHM MPOBOIHUKA MEXKIY
TOProBoil Mapkoit u motpebutenem [1]. I'maBHas 1enb — MOCTPOCHHE TO3UTHBHOTO,
OTKPBITOTO B3aMMOJICHCTBUS MEXIy CyObEKTaMH: KOMMEPUYECKHIMH KOMIIAHUSMH, OpTaHaAMHU
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BJIACTH, MOJUTUYECKHUMH TapTHAMH, HEKOMMEPUECKMMM OPTaHM3alUsIMU U OOIIECTBOM.
OCHOBHBIMH COOOIIEHHSIMH, ITOJOOHOTO OOIIEHUSI MOTYT OBITh KaK HEKOMMEpUECKUe, TaK 1
KOMMepuecKue cMbICIbl. CTpaTernueckoi Lenblo JaHHOH KaMIaHUM SIBISETCS yBEIHYEHHE
CTOMMOCTH HEMaTePHAIBHBIX aKTHBOB, TAKUX KaK: PEITyTaIst, IMUJUK, CTHIIb U IIPUBIICUYCHNE
BHumanust CMU [3].

Taxxxe COOBITHITHBII MapKETHHT IO3UTHBHO OOpETCsl C IPOOIEeMOIl OTBEp)KEHUS
noTpeduTeNneM JI000ro poja pekiaMbl, TaKk Kak BO3AEHCTBYET Ha ayAUTOPHUIO HEMPSMBIMHU
peKIIaMHBIMU HHCTpyMeHTaMU. KUIMEHT noirydaeT eHHOCTh B BUJIE TOJIOKUTEIBHBIX AMOIHH,
a OpeH] — MOTEHIMABHBIX MOKyMaTeNleH.

Buabt 1 ”HCTPYMEHTHI COOBITHHHOTO MapKeTHHTa:

—KOHTpeccHas AATENBbHOCTD (KOH(PEPEHILIUH, CEMUHAPHI);

—JeTOBBIe MEpONpHATHS (TIpe3eHTaluy, IMPUEMBI); KYJIbTYpHBIE M CIIOPTHUBHEIC
MeponpusTHs (hecTHBaIn, KOHIEPTHI);

— IEpEeMOHUH;

— KOPIOpPaTUBHbIE MEPOIIPUSITHS;

— HHCEHTHUB-MEPONPHATHS (TOOMIPHUTEIbHBIE IPOrpaMMBl) [2].

Hanpumep, B 2016 roxy B Kuese 6511 ipoBezieH dectusais Atlas Weekend, B koropom
takue Openmsl kak: Pepsi, Dirol, Nescafe, Bushmills, Karabas, Johnnie Walker, Kyivstar u
JOpYTHe — CTald CHOHCOpaMH. Pepsi moroBopuiuch 0 (YHKIHOHHPOBAHHH COOCTBEHHON
cuenbl Pepsi Stage, 6unernoe arenrcrBo Karabas B pamkax Atlas Weekend opranuzosaio
asrorpag-3ony, Johnnie Walker otkpsun 6ap Bosie LlenTpasnbHoii ciieHsl Gpectusas [1].

Uro nmaer ymauyHO NpoBeleHHBIH HMBeHT? Ecim coObiTHE, B 4YeCTb OTKPBITHS,OBLIO
MPOBEICHO KaYEeCTBEHHO, TO BEPOSTHOCTH TOTO, YTO UENIOBEK 3aX0UeT IMPHUTH B Ball OyTHK
CHOBA yBeJINYMBAETCs. 3a/1a4a MapKeToJIora IpolyMaTh TEeMaTHIECKOE MEPONPHUSTHE C YETKOM
KOHILIENIIMEH o] Barl OpeHS,.

Tak ke, B 3aBUCHMOCTH OT IIelH, KOTOPYIO HpecieayeT OpeHJ, BaXHO BHIOpaTh
noxxoasmuid Buz eventmarketing. Hampumep, Specialevents — noBbliaer oxBarhl HEJIeBOM
aymutopud, Tradeevents — ynydiaroT MUK B TJa3ax MOTPEOUTENsI TeM, YTO MOKa3bIBACT
CBOIO 9KCTIEPTHOCTb.

Ecnn coOBITHIHEIN MapKETHHT BBICTPOEH I'PaMOTHO M IT0J100paHa IeieBast ay IuTOpus
OpeHa, TOJIOKUTENBHBI Pe3ylbTaT HE 3aCTaBUT cebs Aonro xnaarb. C IOMOIMIBIO 3TOTO
MHCTPYMEHTa BBl MOXKETE HE TOJIbKO YBEINYUTH NPOJAKH, a U IPUBUTH JIOSIIBHOCTD K OpeH/a.

Cnucok HCHOIb30BAHHBIX HCTOYHHKOB

1. CoObITHiHBIH MapKETUHT [DnexTponHbIi pecypc] - Pexum
nocryma:https://koloro.ua/blog/brending-i-marketing/sobytijnyj-marketing.html

2. OcHOBHBIC 33J]auil U IeTH COOBITHIHOTO MAapKETHHTa [DJNEKTPOHHBIN pecypc]. —
Pexum mocryma:https://lektsii.org/10-96182.html

3. KomMyHHMKaTHBHBII TpeHA B pekiame [DneKTpoHHbIH pecypc] — Pexxum nocryma:
https://cyberleninka.ru/article/v/event-marketing-kommunikativnyy-trend-v-reklame

Hayunwiti pyxosooumens: U.B. Tapanenxo, 0-p 9KoH. HAYK, npog.

J.A. BabuueB, cTyaeHT
Yuueepcumem umenu Anvppeoa Hobensn, 2. /lnunpo, Yxpauna
HUO®POBOU MAPKETHUHTI - ITPOCTO U DOPEKTUBHO
Iudposoit MapkeTHHT — OAMH U3 Pa3HOBUIHOCTEH MAPKETHHTa, B OCHOBE KOTOPOTO
JIOXKUT HPOJIBIKEHHE Yepe3 HudpoBbie kKaHaIbl. OCHOBHOW KOMMYHHKAIIMOHHBIH MOCPEIHHK —
UHTEepHeT, pexke TB, paxno u apyrue TeneoHHbIE TEXHOIOTHH.
OcHoBHbBIC Tporecchl nudppoBoro Mapketunra: (SEQO) mowckoBas ONTHMHU3AIHS,
(SEM) noucKkoBbIi MAPKETHHT; KOHTEHT-MapKETHHT; MapKeTHHT Biusiaus; (SMM) mapkeTiHHT
COLMANBHBIX ceTei/Menua u T.1.[2].
Ha ocHoBe oneHKH IUPPOBOTO MapKETUHTOBOTO phIHKa, SMM mponBmkenune (mocie
SEO npoasmxeHus) HanboJsee pacnpocTpaHEHHOE U MPOAYKTUBHOE. OHH M3 CaMbIX MPOCTHIX
Pa3HOBUAHOCTEH IU(POBOTO MPOABIDKEHNS - COIHANbHbIEe ceTH. Hanboee momysipHELe - 3TO
Instagram (ronast aymuropust) u Facebook (Gonee 3penas ayauropus) [1].
Ilocme BEIOOpa Memma CpeACTB, HACTYNAEeT BpeMsl KOHTEHT-MAapKETHHTA, W ITIePBbIE
Bonpocsl «Kak TpHBIeYb ayJUTOPHIO?» 3a0CTPUTh BHUMAHHE AayIUTOPHH BO3MOXHO
CJIeTyIOIIIMHU METOJaMH, @ UMEHHO:
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- BU3YaJIbHBIN KOHTEHT (JOCTATOYHOE KAaYeCTBO BCel BU3yalbHOM HH(OpMaLHn);

- HaTlOJIHEHHE (MHTEpecHast, He 00bEMHAst MH(OPMAIIHA/TIOATEKCT);

- MPOJBIDKCHUE MyOJMKAUWU WX TI. (IpaBWiIbHAs MOAOOpKa TEros, ohopMICHHE
KOHTEHTA).

Ha ocHOBe BBILIEH3TI0)KEHHOT'O MOKHO YTBEPKIATh, YTO PEICBAHTHOCTD MIPOIBIKECHHS
B COIICETSIX NPSIMO 3aBHCHT OT KauecTBa KOHTEHTA, IPeIaraéMoro LejeBOH ayIUTOPHH.

Crenyer Takke OTMETHTh, uT0 B SMM mnpoaBmkeHHH HE Malylo pOJb HIrpaeT
PEKIIaMHBIH MapKETHHT, KOTOPBIH TI03BOJISICT BBIICIUTE LENEBYIO ayAUTOPHIO ¥ PUBIIECYD €.

SEO e B CBOIO oyepe/b, MPEAIOIaracT ONTHMU3ALMIO CAHTOB I ITOMCKOBBIX
cucteM. Onrumusanus SEO - 310 KoMIUTEKC Mep 10 BHYTPEHHEH M BHENIHEH ONTHMH3AINN
JULSL IOTHATHS CaliTa B pe3yJIbTaTax BbIAUM HOMCKOBBIX CHCTEM 10 ONpEJeIEHHBIM 3aIpocamM
(Teram) moJb30BaTEICH.

Ha naunbIii MOMEHT, I1(POBOIT MAPKETHHT HE TOJIBKO ITO3BOJIAET OpeH1aM IPOJBUTaTh
CBOIO IIPOJYKIMIO/YCIYTH | T.II., HO ¥ UMETh IIOCTOSHHYIO CBSI3b C KJIMEHTOM, IIPU ITOMOIIN
OHJIAHH-TIOJIEPKEK, OT3BIBOB. [Ipu oMoy GHICTPOro OTKIIMKA OT ayJUTOPHH OpEeHIaM CTajIo
B pa3bl ynoOHee BHICTpaMBaTh KOMMYHHKAIMM C KJIHCHTAMH, YCTPAHATh HEIOCTaTKH,
HPEIOCTABIATH HEJOCTAIOIME TOBAPHI/YCIYTH KIUEHTaM H T.1I.

IudpoBoit MapkeTHHT MO3BOJISIET JOOMTBHCS Pa3IMYHBIX LIEJCH: CO3aHUEe MMUJKA
KOMIIaHUH; YBEJINYCHUE NPSIMBIX MPOJaXK; O3HAKOMIICHHE MOTpeOuTeNneil ¢ NpUHIUIHAIBEHO
HOBBIMH TIPOJYKTaMu Wi ycimyramu [3].

OCHOBHBIE HHCTPYMEHTHI IU(POBOTO MPOABIDKEHHUS: COLMANIbHBIC Meana; OaHHEepHas
pekiaMa; BHICO peKiaMa; KOHTGHT MapKeTHHT; «Tu3epHas» peknama; onlinemedia;
COTPYJHHYECTBO C OJIOITEpaMH M <JIMIEPAMH MHEHHUiT»; ONTHMH3AUMs IOMCKa M T.OI. A
(PoOBOIl  MapKETHHT BKIIOYaeT COBOKYIHOCTh BCeX IHU(PPOBBIX HHCTPYMEHTOB
HPOJBIKCHHUSI.

Heob6xomMo OMHUTE, YTO MApKETOJIOT 3aHUMAETCsI QHAIM30M PHIHKA, BBIIBICHHUEM
HOJIOKUTENBHBIX M OTPULATENbHBIX TCHICHLIMH B Pa3sBUTHH, Pa3pabOTKOH M BHEIPEHHEM
MapKEeTHHTOBBIX HHCTPYMEHTOB ISl yBeNM4IeHHs 3 GeKTUBHOCTH paboThl. [Ipn 3TOM ritaBHbIE
KayecTBa MapKeToJora — NpodecCHOHAIN3M H TOCTH)KEHHE MOCTaBICHHBIX 33/1a4.

Cnycok HCMoIb3yeMbIX HCTOYHHKOB
1. Brmama MI/IKOJI}OK «Protector» 2019 ron. Illkxoma «bBpeHI eBaHTEIHCTOBY»

[OnexTpoHHbIH pcl. Pexum Jocryna:
https://facebook. com/events/391694788147638/7t|-la

2.  BigMoneyunteHcuB  [DnektpoHHbli  pecypc]. —  Pexum  gocryma:
https://bigmoney.biz.ua

3. DigitalMarketing  [Dnextponnbiii  pecypc]. — Pexum  gocryma: -

https://ru.m.wikipedia.org/wiki/ITudbpoBoii_mapkeTusr
Hayunwiii pyxosooumens: U.B. Tapanenxo, 0-p 9koH. HayK, npog.

E.B. BarnacapoBa, cTyleHTKa
Yuieepcumem imeni Anvgppeoa Hooensa, m. /[ninpo, Yxpaina
POJIb PETTOHAJIBHOI'O MAPKETHHI'Y B IIIJIBUIIIEHHI
KOHKYPEHTOCITIPOMOKHOCTI

PerioHanbHuii MapKeTMHI — Il CHUCTEMa YIMpPaBIiHHSA PETiOHOM, CIpsIMOBaHa Ha
3a/I0BOJICHHSI TOTPE6 CIIOXKMBAYa Ta MiIBUIICHHS KOHKYPEHTOCIIPOMOXKHOCTI PETiOHY HIIIXOM
3aJy4eHHs B PErioH iHBECTOPIB Ta MiANPUEMIIIB, SIKi 3[aTHI MiJABUIIUTH PiBEHb NOOPOOYTY
HaceneHHs [ 1]. PerioHanpHMIT MApKETHHT IPOBOTUTHCS B IHTEpECAX PETiOHY, HOTO BHYTPIIIHIX
1 30BHIIIHIX Cy0 €KTIB.

MapKkeTHHTOBHIl MiAXiA B YIPaBIiHHI pETiOHaMH CIpHs€E BHOOPY CTpaTeriyHux
HamNpsIMKIB  PO3BUTKY, ()OPMYBaHHIO CTPYKTYpH TOCIOJApCTBA BiJMOBIJHO [0 MHOTPeO
CYCHITBCTBA, OLTBII PalliOHATEHOMY BUKOPHCTaHHIO PECYPCIB.

3aBHaHHAM PEriOHABHOTO MAapKETUHTY € e(eKTMBHE BHKOPHCTAHHS iCHYIOUHX, a
TaKOXK CTBOPEHHS HOBHX IepeBar JUlsl 3aJIyYeHHs B PEriOH €KOHOMIYHHX arcHTIB, 3/1aTHHUX
MiJBUIINTHA J00poOyT iforo »kuteniB. PerioHanbHUIl MapKETHHI € CKJIQJOBOIO YaCTHHOIO
po3po0KHM Ta peanizaiii JOBrOCTPOKOBOI KOHIEMIIil KOMIUIEKCHOTO PO3BHTKY €KOHOMIKH Ta
comianbHOi cdepru TepuTOpii, MOCTYNOBOTO YCYHEHHS HEraTHBHHUX SIBUII 1 BHUPIIICHHS
COLIAIbHO-eKOHOMIYHUX mpobieM. KoHIemiss perioHaJpbHOTO0 MapKETHHTY BHMAarae
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opieHTAallil BCiX yNPaBIiHCHKUX CTPYKTYP, IIO0 BIAMOBIAAIOTH 32 OO PETiOHY, i HiANPHEMCTB
Ha NOTpeOH IITOBHX IPYN CIOXKMBAYIB, a TAKOXK HA CTBOPEHHS KpaIUX B HOPIBHSHHI 3
IHIIUMH TEPUTOPISIMU KOHKYPEHTHHUX IIepeBar AJsi ONTHMAIFHOTO 3310BOJIEHHS BCIX KaTeropii
crioxuBayis [3].

OcHOBHI (akTopy, 10 BIUTHBAIOTh Ha MPHUBAONUBICTH perioHy abo Tepuropii Mt
IHBECTOPIB 1 HaCEeJICHHS:

1.  PiBeHp po3BuUTKY perioHy. BpaxoByroTh piBeHb ypOanizawii, piBeHb Mirpauii,
MOOITBHICTh HaceNeHHs, JeMorpadiday CHUTYyalilo, perioHaJdbHI MPOOIEeMH OCBITH, OXOPOHY
3I0POB’AL.

2. Imimx tepurtopii. Peamizamiss ocHOBHHX (yHKIIH (Micus HpOXXHMBaHHS, MicIs
BIZIMIOYMHKY, MiCIS TOCTIOIApIOBAHHS ), MOJIIIIEHHS iHPPACTPYKTYPH TEPUTOPIi, i ABUIICHHS
KOHKYPEHTOCIIPOMOXKHICTE DO3MIIIIEHUX V DETiOHI.

3. Penvramis. B mepmy dyepry BkimoueHa iHdopmamis 1mpo KoMbODPTHOCTI
NPOXXMBAHHS Ha TEPUTODIl. OE3MEeKH. COWiabHOI 3aXMINCHOCT. ABTODPHUTETI DEriOHAIBHOL
BJIAJIU, PENYTAL0 TEPUTODIT BU3HAYAIOTH ii eMOIIiifHa MPUBAOIUBICTh. DEMYTAIIisl KEDIBHUIITBA
DErioHy B IUIaHI eheKTUBHOCTI i YECHOCTI BUKOHAHHS HHUM IHBECTHLIIHMX 3000B'I3aHb:
(iHaHCOBO-€KOHOMIYHI MOKa3HUKH DO3BUTKY DerioHy. CaMe pemyTalis DErioHy. TEDUTODIi,
MiCTa, SIK CBITYUTh MDKHAPOJIHUMN JOCBIM, € HAMBAXKIMBIIINM YAHHAKOM HOTO 1HBECTHIIIHHOT
npuBabmBocti [2].

Crin 3a3Ha4YMTH, IO PETIOHANBHUN PiBEHb € CIIONYYHOIO JTAHKOK MiX JIOKaJBHUM Ta
HalliOHAJTBHUM piBHEM, a 3apa3 BCE YacTille — MK HalllOHAIFHUM Ta TiobanpHuM. Came B
pETiOHM 3alydaeThCss HAWOUIbINE IHBECTHHIMHMX Ta IHHOBaiWHMX pecypciB. Tomy
3aCTOCOBYIOUM KOMILIEKC 3aXOJiB YIPABIIHCHKOTO XapakTepy, MOXKHA IIJIBUIIUTH PiBEHb
KOHKYPEHTOCIIPOMOXXHOCTI PETIOHY 1 ITOKPALUTH CTAHOBUIIE SK B CEPEIMHI CHCTEMH, TaK 1 IS
KpaiHu B LIOMY.

Cnncok BUKOPUCTAHUX JKepes

1. CemenoB B.®., I'epacumenko B.I'., lop6ans I'.I1., Boragsoposa JI.M. Ynpapniaas
perioHaTBEHUM PO3BHTKOM TypH3My / PerioHanpHHiI MapKeTHHT SIK IHCTPYMEHT YHpaBIiHHS
peTiOHANBPHUM PO3BUTKOM Typu3My [EnmextponHmii pecypc]. — Pexum gocrtymy:
http://tourlib.net/books_ukr/semenov71.htm

2. PerioHanpHHI MapKETUHT 1 HOTO POJIb Y MiJBUIICHH] 1HBECTUIIITHOT TPUBAOIMBOCTI
TepuTOpii Ta KOHKYPEHTOCHPOMOXHOCTI perioHy [Enexrponnmii pecypc]. — Pexum
nocrymy:https://stud.com.ua/49733/ekonomika/regionalniy_marketing_yogo_rol_pidvischenn
i_investitsiynovi privablivosti teritorivi konkurentospromozhn

3. HazapoB M.I. KOHKYDEHTOCTIDOMOXXHICTH DETiOHV: CYTb Ta BIIACTHBOCTI
[EnextpoHHuit pecypc]. - Pexum
nocrymy:http://www.economy.navka.com.ua/?0n=1&z=2438

Hayxosuii kepisnuk: 1.B. Tapanenro, 0-p ekoH. HayK, npogp.

9J.B. bBarnacapoa, cryaeHTKa
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Yxpauna
CEI'MEHTUPOBAHHUE PBIHKA HA OCHOBE BOPOHKMH IPOJIAK
Boponka mpogax — 9TO HHCTPYMEHT, KOTOPBIM MO3BOJNSAET MOHATH, Kak
MOTEHIMAIBHBIA KIMEHT BBHIOMpAeT TaKTUKY pelIeHHe Ui MPUOOPETEHUs] TOr0 WM HHOTO
TOBapa, M IMOKA3bIBaeT, Y€M PYKOBOJCTBYETCS ITOTPEOHTENb, COBEpIIast IOKYNKY. [ aBHas
LIEHHOCTh BOPOHKH MPOJIAXK B TOM, YTO €CTh BO3MOYKHOCTh pa30MBaTh Maccy MOKymnarenei Ha
CerMEHTHI C MOXOXXMMH HHTepecamu. Hampmmep, Ha MaHHBII MOMEHT €CTh 2 UENOBEKa,
KOTOpPbIE XOTAT HPHOOPECTH CPEeACTBO MOOWIBHOI cBsizu. OmMH Bce elie pa3ayMbIBacT,
npuobpectn emy “Apple” wmm “Samsung”. B To Bpewms, Korja BTOpOW MOKYIATelb YKe
onpeaenuics, uro “Apple (Iphone)” namuoro komdopTadenbHei 1 6oj1ee ONTUMU3UPOBAHHBIN
i ero nened. Ecnm mocMoTpers Ha pasHHIly MEXAY 3THMH HOKYHAaTeNsIMH, TO MOXKHO
cllesaTh BECOMbIH BbIBOA. IIepBbIi MOKyMNaTeslb B UTOre MOXET NPUOOPECTH COBCEM HHYIO
MapKy — CpeAcTBO MoOmibHOW cBsizu (Meizu), korga BTOpOH yKe TOTOB CMOTPETh TOBap
“Apple (Iphone)”.
ITyTe OT MOMeHTa, KOT/la MOKYTATeNb 3aMHTEPECOBAH TOBAPOM H JI0 IPHOOpPETEHHS
MOKHO pas/IelIuTh Ha HeCKoJbko srtamoB: Ocosnanue (Awareness) ->Hurepec (Interest) -
>Pemenne (Decision) ->]leiictBue (Action) [1; 2].
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Oco3HaHue — 3TO BEPXHss, LIMPOKAS YaCTh BOPOHKH, JIOAM, HAXOJILIMECS HA 3TOM
JTarne MOoKa3bIBAIOT, YTO UM HHTEPECEH MPOAYKT H OHH XOTAT Y3HATh MAKCHMYM HH()OpPMALIUH.

VHTepec — Ha 3TOM 3Tame MOKyIaTelb HAYMHACT HCMBITHIBATH MHTEPEC K Pa3HbIM
OpeHIam.

PemieHne - Kak TOJNBKO KIMEHT IIOHSJI, YTO OH TOTOB IPHHATH pEIICHHE O
NpHOOPETeHNH TOBapa, 3HAYNT, YTO OH ITepelIel Ha 3Tall, TA¢ Ba)keH KOHTEHT.

[eiictBHe — 5TO camas y3kasg 4acThb BOPOHKM, KOIZlda YENOBEK CTaHOBHUTCS
HOTCHLHAIBHBIM ITOKYIaTeICeM.

Ilpy mMpUMEHEHUH BOPOHKHM HY)XHO IOHMMATh, YTO OHa OoJiee IIMPOKO ITOMOTaeT
OLCHUTh B@XHOCTh MApKETHHIa M IPOJAX, TAKKE HYKHO YMETh NpPaBHIBHO IOCTPOHUTH
KOMMYHHUKAIHIO C TOTpeduTeneM. Mi3HaduanbHO HE0OX0IUMO pa300paThesl B IPUCYTCTBYIOMINX
npobieMax U B TOM, Kakue MOXKeNaHus KiueHta. Ha kaXIoM 3Tane BOPOHKU y TOKyMaTess
€CTb CBOM TPeOOBaHMA K TOBApy - OT MOJIHOTO Oe3pa3nuyus 10 ObIcTporo npuHATHs. Ha stane
Oco3HaHKMe HY)XKHO IpHBJIEYb BHUMaHHE IOTEHIHMATbHOrO KimeHTa. Ha stame HTepec —
HPEIOCTABUTh BO3MOXKHOCTD JIaTh Pe3ysbTaT peleHue mpoodiaemsl. Ha stane PemeHue HyXHO
CIIPOBOIMPOBATH KIMEHTA, IS Tepexoa Ha OCMBICIEHHE KaKyl0 BOSMOXKHOCTb, OH ITOJYIHUT B
nepcrnekruse. M Hakonen, JlelicTBME — 3TOT JTall IOKAa3bIBAE€T, YTO IOKYIATeNb IOTOB
COBEPIUUTH MOKYIKY, HO €My Hy)KeH JIETKHIl TOJYOK JUIS TOT0, YTOOBI IIPOAEMOHCTPHPOBATh
CBOM NPEHMYIIECTBA OTHOCUTEIBHO JPYTHX KOHKYPEHTOB.

CnHCcoK HCHOIb30BAHHBIX HCTOYHUKOB

1. TopLead-Visual Content Solutions “Uro Takoe BOPOHKAa MPOJAAK M 3a4eM OHA
HykHa” [DnektpoHHbIl pecypc].— Pexxum mocryma: https://toplead.com.ua/ru/blog/id/chto-
takoe-voronka-prodazh-i-zachem-ona-nuzhna-012/

2. 4BRAIN. VYpok 1. Bunsl u Tumsl npopax. BopoHka mponmax [DiaeKkTpOHHBIH
pecypc].—Pexum nocrymna: https://4brain.ru/prodazhi/vidy.php

Hayunwiii pyrosooumensw: E.FO. Kpacoeckas, kKano. 9KOH. HAYK, O0Y.

JI.B. Bary3oBa, cT. npenoaaBare/ib
Cubupckuit pedepanvuviii ynusepcumem, 2. Kpacnosapck, Poccua
PECYPCHBIN NIOTEHIHUAJI KOHKYPEHTOCIIOCOBHOCTH
OBPA3OBATEJbHbIX OPTAHU3ALIMIA BBICIIETO OBPABOBAHUSA

PecypcHblil moTeHIMan HEOOXO0ANM JUIS OLICHKU BO3MOXHOCTEH OVIVILEro pa3BUTHS,
MOCKOJIBKY ~VUUTBIBAET HANpPABJICHMS pPACIIMPEHHS, IOMONHEHUsI M BOCIIPOHM3BOJICTBA
HCTOYHHUKOB PECYPCOB.

Tlomy4yeHHble pe3ynbTaThl 00pPa30BATENHFHON AEATENHPHOCTH SBIIIOTCS peabHOM
OCHOBOH /I pa3BUTHs mporecca GopMUPOBaHHS PECYPCOB HA HOBOM Kau€CTBEHHOM YPOBHE
U JIS1 SKOHOMHYIECKOTO POCTa OPTaHU3AIHH.

Ha nepBoM sTarne opranuzamus o0pa3yeT pecypchl-TPUITepsI IPUBOASIINE B AciCTBHE
00pa3oBaTeNbHYI0 CHUCTEMY, CBSI3aHHBIE C (POPMHUPOBAHHWEM HCTOYHHKOB MX OOpa3OBaHMSI.
Crozia MOTYT BXOJMTb PAacXOJIbl, CBSI3aHHBIE C 0OCITY)KHBaHUEM NIPUBIICUCHUEM a0UTYPHUEHTOB,
OTKpPBITHEM HOBBIX 00pa30BaTENbHBIX IIPOTPaMM, (PHHAHCOBBIE PECYPCHL, 3aTPAThl Ha PEKJIaMy
U T.J.

Ha Bropom stame npoucxomut TpaHchopmarys pecypcoB B 00pa3oBaTelIbHbIE YCIYTH
B ITPOLIECCEe OKa3aHMs, KOTOPBIX YCHIIMSAMH MPEIoaBaTelisl, CTyAeHTa U HMEIOIINXCS PECypPCOB
CO37IaeTCSl PECYpCHBIM MOTEHIMAN B BHUJE M300pETEHMH, MMAaTeHTOB, aCIHHMPAHTOB, HAYIHBIX
JOCTIDKEHUH, Yy4eOHO-METOANYECKUX pecypcoB U T.A. Co3maHHBIM MOTEHIMAN CTaHOBSTCA
CO3/IaHHBIMHM DECYDCAMH I/ NANbHEHINEro Da3sBUTHA MMEHHO HA 3TOM 3Tare MPOHUCXOINT
IPOLECC PACIIMPEHHS, TOTIOJHEHHUS U BOCIIPONU3BOICTBAa HCTOYHUKOB PECYPCOB.

Ha tperpem stame popmupyeTcs: KBaau(UIUPOBAHHBII BBITYCKHHUK.

Taxum 06pa3om, mpeCTaBIeHHBIH IpoLece, MPOUCXOASIINNA B KPYTOBOM 3aBHCUMOCTH
U KOKABIH 000pOT MO3BOJISIET MOBHINIATH, PACIIUPATH M HAKAIUIMBATH PECYPCHBII MOTEHIHAT
U, CJeIOoBaTeIbHO, MOXXHO MpeAanojararb, 4To J000H pecypc oOKas3blBaeT BIUSHHE Ha
(hopMupOBaHKE, CKOPOCTH M COTITACOBAHHOCTH 0OOPOTOB.

0O0600111ast BCe BBIIIE CKa3aHHOE MOYKHO C/IEJIaTh BBIBOJ O TOM, YTO JEATEIBHOCTD IO
Pa3BHTHIO PECYPCHOTO MOTEHIMana 00pa30BaTeIbHBIX OpPraHM3aldi BEICIIETO0 00pa3oBaHUS
JIOJDKHA 00ECTIeuUTh PEellICHHE psija HalpaBJICHUIl: MOBHIIICHHE KauecTBa 00pa3oBaHus yepe3
NpUMEHEHHEe COBPEMEHHBIX 00pa30BaTENBHBIX TEXHOJIOTHH M TOBBINICHHE KOMIETEHTHOCTH
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HPEIo/IaBaTelIs; TOBBILICHHE KOHKYPEHTOCIIOCOOHOCTH; MOJIGPHHU3ALIUS B pAMKaX OOHOBJICHUE
COIEpXKaHMS ¥ PKOHOMUKH 00pa30BaHUs; yBeIMUCHNE (HMHAHCHPOBAHUA([2].

TIpaBOMEPHO NPEANONIOKHUTH, YTO OJMHAKOBBIC 10 KOJIUYECTBY M KayeCTBY PECYpPChHI
MOTyT 00JIaJaTh Pa3IMYHbIM MOTEHIMAJIOM B 3aBUCHMOCTH OT CTETICHH WX HCIOJIB30BAHMS.
Takum 00pa3oM, peCypCHbBIH IOTEHLIHMAN XapaKTepH3yeT HE TOJbKO pa3IM4HbIC BUJIbI
pecypcoB, HO ¥ CTEIIeHb UX HCIIOJIb30BaHU, HX CIIOCOOHOCTH CO3J1aBaTh IOJIE3HBIH A deKT.

PeanbHblii MEXaHHW3M YNpaBICHUS BCErda KOHKPETCH, TaK KakK HalpaBleH Ha
JIOCTIDKCHHE KOHKPETHBIX IIeJIeil IyTeM BO3JEHCTBHS Ha KOHKpETHBIE (AaKTOPHL, M 3TO
BO3ZICHCTBHE OCYIIECTBIACTCS IIYTEM HCIIONB30BAHMSA KOHKPETHBIX PECypcOB  WIH
noteHnuanoB. OH GopMUpYeTCs] KXKBIA pa3, KOTAa MPUHEMAETCs YIPaBICHIECKOE PEIICHNe
IyTEeM COTTIACOBAHHS BCEX EMEHTOB MEXaHN3Ma yrpasienus [1; 3].

Cnucok HCHOIb30BAHHBIX HCTOYHHKOB

1. Pa3Butue BHyTpeHHEH Toprosnu: Ykpauna, Poccust, benapycs [Teker] :
MoHorpadus / oz pexn. A.A. lllyouna, A.A. Cagexosa, JI.U. [loren. — Jonemnxk: JoarHYOT,
2009. — 550 c.

2. Voloshin. A.V. Current state, tendencies and peculiarities of development in higher
education: the case of Russia/ A.V. Voloshin, Yu.Yu. Suslova, L.V. Baguzova, E.A. Batraeva,
N.V. Ananeva // European Research Studies Journal. — 2018. — T. 21, Ne 4. C. — 502-511.

3. Py6an O.B. Crparerust — caMOIOIACKUBAIOIIAsICS KOHKYPEHTOCIOCOOHOCTD / O.
B. Py6an, 1O0. B. I'yaskos, M. ®@. BopotsiHieBa / CTpaTerus NDEANDUATHS B KOHTEKCTE
MOBBIICHUSI €r0 KOHKYPEHTOCIOCOOHOCTH : Marepuansl V'  MexayHap. Hayd.-IIDakT.
WurepHer-koud., 2016 ., 29 desp., r. Jonenk, 2016. Ne 5-1. — C. 167-171. — Pexxum nocryna:
https://elibrary.ru/contents.asp?issueid=1750045&

H.T. BaiinayHHK. CTVIEHTKA
Yuieepcumem imeni Anvppeoa Hobens, m. Ininpo, Ykpaina
IEPEBAI'H TA HEJJOJIIKH BIPYCHOI PEKJIAMH

VY 1996 poui e dpi Peitnopt BBIB i NOMUPUB MOHATTS «BIPYCHUH MapKETHHI — I1e
METO/ TMOWIMPEeHHSA iHpOpMaIii, TOJOBHOIO OCOONMBICTIO SKOTO € caM Croci0
PO3MOBCIO/DKEHHS: HOCIEM JTaHUX BHCTYNA€ KOHKPETHO 3alliKaBleHHi crokuBad. Pexmama
MiAKPIIUTIOETECS. OCOOMCTHMH PEKOMEHAAILISME, TO3WTHBHUMH EMOI[SIMA Ta TEPEKUTUM
JIOCBIJIOM.

BipycHa pexiama — me 3aBXIW pylieTKa: abo cIpaiioe, ab0 HE «BUCTPLIUATHY.
IMoBeninky ayauTopil HEMOXJIMBO TIepeA0AYMTH, TOMY HaBiTh HaWkpamy inei dYacto
3anumarThes 0e3 1 yBaru. BipycHa iHdopmamis Moxe OyTu pi3HOIO: Bifieo, MEMH, HaIyBHI
«IEepCOHaXI» 01T BXOAY B CylepMapKer... Y IIMX peuei € I0Ch CIiJbHE — BOHU BUKIIMKAIOTh
y Jrozieit IcKpaBi eMOIIiiHI acomiartii.

BipycHa pexyiaMa oiiH 3 Halile()eKTHBHIIINX CHOCOOIB TPOCYBaHHS HA JaHUH MOMEHT.
Aynutopisi, BTOMJIEHA BiJl peKJIaMH 10 BCiX YCIOAAX, BIAJAIOTh IIepeBary HEMOMITHIN peKiami,
sKa TNpHBEpHE iX A0 MNPOAYKTY 3a JOMOMOIOI0 eMOIliH, ski BoHa Bukimde. Jomm i3
3aJI0BOJICHHSIM MOJUIATHCS PEKIAMOI0 3 IPY3sIMH 1 OJIM3BKIMH 32 YMOBH, IO BOHA OyIe IikaBa
Juist Hux [1-3].

Jlo mepeBar BipyCHO1 peKJIaMH BiJJHOCSTS:

1. ExonomuicTb. OmiadyeThesi TINBKU caMa iiesl peKkiiaMH, a MOMINPEHHs OBHICTIO
JSTa€ Ha IUIedi crokuBaviB. Po3poOka cxeMu 3amycKy peKiiaMd y MacH 3aBIaHHS (axiBIis,
TOMy 0Ope mpoayMaHa i I[ikaBa KaMIaHisl 3aBKAN Ma€e yCIiX.

Peknama He HaB'A3yeTbes, a TOJaeThcs HeBUMyHIieHO. I[lociB  iHpopmarii
BinOyBaeTbcs y nerkii gpopmi. [TocunanHs Ha mpoayKT Moke OyTH PO3MILLCHE Y BiICOPOIHUKY,
MYJIBTHKY, GiTbMi 200 300pakeHe Ha KapTHHIII.

3. 3posyminicTh peakuii cycHinbeTBa crnokuBadiB. @opMyeThest 3arajbHa AyMKa IIpo
TOBap abo0 MOCIYTY, sKE JITKO MO>KHA JI3HATHUCS 1, Y pa3i MOTpeOu, KOPUTYBATH.

4. BiacyTHicTh HeH3ypH. SIKiIo pearizamis BUXOAWTH 338 PaMKH 3aKOHOJABCTBA, TO
BipyCHa peKiiaMa Hajiae 6e3MEXHI MOYKIIUBOCTI.

5. Hocrymnicts. KopuctyBaui InTepHeTy y Oyab-sakuii 4ac MOXKyYTb Ai3HATHCA Oiibiie
PO TOBap, OCTABUTH 3aIIMTAHHS i OTPUMATH Ha HHOTO BiJIMOBI/b, @ TAKOXK [[I3HATHCS TyMKY
TaKHX )K€ CIIOKUBAYIB, 5K 1 BiH caM.
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6. JKurreBuit uMKI TAKOTO BHUAY peKiIaMu Ouiblie ABOX pokiB. Lle mocuTh TpuBammit
MPOMDKOK Yacy, KoJu OpeH] 3aIMIIacThCsl HA BUTITHUX YMOBaX Ha PUHKY.

Henoniku BipycHOI pekitaMu IpeICTaBIeHO:

1. CknagHiCTh TPOTHO3YBAaHHSA pe3yibTaTiB. SIKIIO pekiaMHa KaMIIaHis JIyxe
ONMCKydYe CKJIaJieHa Ta MPEKPAacHO BTUIIOETHCS B XKHUTTS, TO HemepeabaueHi riio0anbHi momii
MOXXYTh BIUIMHYTH Ha 3araJbHHI eMOLIHHUI CTaH HaceleHHs (KpH3a, PeBOJIOLIS, CTHXIHHI
nixa Ta inmi). [ Toai Bei 3ycuiist cTaHyTh MapHi.

2. XpuremoniOHICTH BIPYCHOTO MapKeTHHTY. ICHYIOTH SIK cHagd, Tak 1 KK
BIII3HABAHOCTI Ta MOMYJSAPHOCTI. 3 NMPUYMHH IOTO, HE BapTO 3a0yBaTH MPO IiKUBICHHS
iHTepecy HOBHMH DIlICHHSMH, BIOCKOHAJICHHSIMH, BPaxOBYIOUM IOOaQKaHHS KII€HTIB, SIKi
3aBx1U OynyTh Bam BIsuHi.

IIpaBuia edekTHBHOTO BipyCHOTO MapKEeTHHTY:

1. Ipocrora mnomupeHHs. CTBOpIOHTE Taki peKJIaMHI IOCIAaHHS, SKI JIErKo
nommupioBati. Hanpukian, BiICYTHICTE peecTpamii /s Iepersiay KOHTEHTY, Oyab-TO Bigeo
abo crarTTs.

2. OpuriHanbHICT 1 yHIKaJNbHICTH. [lam'siTaiiTe, MO BipycHEe IIOCTIAHHS MOXKe
CIIPAIIOBATH TUIBKH OAMH pa3. be3 oHOBIEHB Taka pekIama AOBIro MpaIIoBaTH He OyIe.

3. lIBuaxicts mommpenHs. BipycHa pekinama mae numre 3 1HI Ha HomuMpeHHs. Koo
3a Ied Jac BOHA HE CTaHE BIII3HABAHOIO, TO IIAHCIB Ha ycmixX HeMmae. J{Js IMpUCKOpEeHHS
MOIIUPEHHS] MOXKHA 3aydHTH 3HAMEHUTOCTEH, Taka CTpAaTeriss TOYHO BHKINYE JOBIPY Yy
LIJILOBUX CIIOKUBAYiB.

4. OnTumizauis. Buxopucroyiite xemrerw, kHonku «[lomimurucs» 1 T.10. Takum
9iuHOM Bu 3p0o0uTe KOHTEHT OB JOCTYIHUM 1 IPOCTHUM B MOLITHPEHHI.

Yacro, pedi, SKi ONMHWINCS BHIAIKOBICTIO, 1 3TOAOM «3apa3miin» ayIUTOPIIO
MOYMHAIOTH CIIPUHMATHCS SIK BIpyCHA peKiaMa, Xo4a He Malli TaKy MeTy. SICKpaBHii PHUKIaL
«9OpHO-O1110-cHHE TaTTs». XiT poky. KopucryBaui 1uByBaincs 1 mepecuiiaid OUH OJHOMY
KapTUHKY 3 CYKHEIO B ITOJIUBI, IKOTO X BOHO KOJIBOPY. leski KopucTyBadi mobaduiy B IbOMY
pekiamy, Xo4a e He Oyia KiHIleBa MeTa, aje B MiJCYMKy — crparoBaio. [Ticas ycmixy miel
KapTUHKH CYKHI PO3KYNWIA B MHTbh, BOHO CTAJIO 3’SBIIITHCS B MOMYJSPHUX irpax i 6arato
HIIOTO.

Axe, iHOZI BipycHa peksiama Oyita mpoayMaHa 3a3/1aJerib, OyTH YaCTHHOIO BEINIE3HOT
miap-kommaHii. I Ha#iBigomimmii mpukia — pexiaama Old Spice. Ock i XJI0OMIIi TOYHO Ha KOH.
Ix pexmama — mypHa, cMimIHa i JWBOBIDKHA — 3MYCHJIA ayJUTOPil0 TOBOPHTH TPO HHX,
npuBepTaty 1o cebe yBary. Y Liil pekiiami HeMae HisSKOTO CeHCy, a B IboMy i cyTh! ['oj10BHE,
10 BOHA BUKJIMKAE €MOII] 1 TaM MPUCYTHINA OpeHn, Bce iHme — aertani. Yu € SKuiich cekper
ycmixy BipycHoi pexinamu? OfHO3HAYHOT BiAMOBII HA 11e HEMAE.

Omxe, MOKHa 3pOOHTH BHUCHOBOK, IO BIpyCHHI MapKETHHT CKJIAIHO CIIPOTHO3YBATH, alie
SIKIIO PEeKJiamMa BJiaia, TO YCIiX KOMIaHii rapaHToBaHuil. ['0JI0BHE He HaB’3yBaTH CIIOXKUBAYaM CBiil
TOBap, a JOOpe HOro peKOMEH TyBaTH, TOMY Kpallle BAKOPHCTOBYBAaTH IS IIHOTO €MOIIii.

Cnycok BUKOPUCTAHUX JKepes

1. Kak nomp3oBarenn oTHOCATCS K pexname B mHTEpHeTe [EnexTpoHud pecypc]. —
Pexum JIOCTYIIYy:
https://partnerkin.com/tribuna/blog_leadbit_shakes/kak_polzovateli_otnosyatsy
a_k_reklame_v_internete/

Kak mpeznckasate ycmex BupycHoro Buneo, Creative Viral Potential (CVP)
[Enextponun pecypc]. — Pexxum nocrymy: http://ww.millwardbrown.com/Home.aspx
. Taxtuku OBICTPOTO 3aITycKa BUPYCHOW KamiianuH | EnekrpoHud pecypce]. — Pexxum
nocrymy: http:// blogbook.ru/
Hayxosuii kepienux: O.10. Kpacoscvka, kano. exoH. nayx, ooy.

K.B. banuues, cTyaeHT
Yuieepcumem umeni Anvppeoa Hobens, m. /[ninpo, Yxpaina
KIHOMAPKETHHI SIK CIIOCIb IPOCYBAHHSA KIHOCTPIYKHN
KiHomapkeTHHr — 1e AiSUIbHICTH CHPsIMOBAaHAa Ha 3aJOBOJICHHS MOTPed, a TaKox
OTpUMaHHA TPUOYTKY BiJ peamizamii KiHO(iUTEMY. MapKeTHHT CBHOTOJHI IIE€peBepIIye B
BXKJIMBOCTI 0E3MOCEPEHBO CaM MPOIeC KIHOBUPOOHHUIITBA. 3PEIITOK caMe MapKETHHT
BU3HAUAE, YU BUE TPocTO GiibM abo BiH 30epe 3Ha4HI KacoBi 300pH i CTaHE XiTOM.
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PapukanbHuii cTpUOOK y PO3BHTKY KiIHOMapKeTHHI OTpMMaB caMe B KiHmi 70-x a
CIIA nosBoro n1Box 610k0actepiB «lllenenm i «30psHi BIHHIY», BEINUCS CYIEPEUKU IIPO TE,
1110, MOKJIMBO, IIi 3MiHM OyJH CKOpille 3ryOHUMH IJIS KiHO, HDXX TOOPOUYMHHUMH, alie 3apa3
MapKeTHHI' CTaB HEBIJI'€MHOIO YaCTHHOO KIHOIIPOIIECY.

Oco0MUBICTIO MapKETUHTY PUHKY KiHO € Te, 10 HOro rpaBIi MpU MPOMO3HUIil Ha
PHHKY KIHONPOAYKIII 1 KIHOIOCIYTM IIOBHHHI BpaxoByBaTH HE TUIBKH 3allUTH 1
IJIATOCTIPOMO>KHICTE CIIO’KHBAYIB, ajle IX TOTOBHICTh BUTPATHTH CBil 4ac Ha CIIOKUBAHHS L€l
npoaykmii i mocmyr. OmHMM 3 TEpIIUX KIHOMapKEeTOJIOTiB Ha3WBaroTh Binbsma Kacia,
BIZIOMOTO CBOEPIHOIO «PO3KPYTKOIO» CBOiX (inpMiB jkaxiB. Hampukian, B raserax
MyOTiKyBaJIX peKIaMy y BUTJIA/1 CTPaXOBKU Ha BUIIAZOK CMEPTI IIISIIaviB BiJl IIEPEIISIKY i 4ac
npoxary ioro ¢ineMy «Mopok» (1958).

[MpocyBaHHAM TPOXYKTY KIHOIHIYCTDii 3alMA€ThCS MapKeTOJNOr KiHO, HOro
3aBIaHHAM € MPOBEICHHS aHami3y KOHKYPEHTIB, JOCIHiAHI poOOTH, MOHITOPHUHI TONHUTY Ha
SIKAHCh HAIIPSMOK B CIIICTBI YOT0, Ja€ ropau BupoOHuky [1; 2].

[Ticns dpopmyBaHHs Or0MXKETy BapTO BU3HAYMTHCS, Ha Ky ayJUTOPiI0 pO3paxoBaHa
cTpiuka. Kommanis 3 mpocyBanHs ¢ineMy mounHaeTsest 3a 1-1,5 poky 1o movaTky 3HOMOK i He
3aKIHYYEThCS AaToro mpeM'epu ¢inbemy. [1ix yac mpokarty, a 1ie mpuOIM3HO ABa TIDKHI, PiTbM
MOBUHEH 700pe peknamyBarucs. s mpocyBanHs (imbMy, KpiM caMoro (GiibMy, TOTY€EThCS
CTaHIAPTHUH KOMIUICKT PeKJIaMHHX MaTepianiB (pO3MIMpEeHa aHOTALlis, CIIHCOK OCHOBHOTO
TBOPYOTO cKiany, ¢potorpadii kaapiB GpiibMy, sIKi 3HIMae IPUKPIIUIEHHH 10 TpynH poTtorpad
(wactuna pororpadiit mepenaerses B apykoBaHi Ta mudposi 3MI).

Ille nmo BuUXOMy CTPIYKH MPOBOISTHCS  Mpec-KoHbepeHiii, MOYNHATh
TPAHCIIIOBAaTHCS PEKJIAaMHI POJIMKH Ha TelneOadeHHi, B KiHOTeaTpax IOKa3ylOTh TH3EPH Ta
TpeinepH, hororpadii Ta iHTEPB'I0 3 AKTOpaMH 1 IPOTFOCEPOM MyOITiKYIOThCS B Ipeci. Peknama
MPOBOJMTECS 32 KUTbKOMa HaNpsIMKaMu - e [HTepHeT, panio, TenebaueHHs, CyIyTHI TOBapH Ta
JpYKOBaHI BUJIQHHS.

Cnucox BUKOPHCTAHUX JAKepet
1. Mapkeronmor y kiHo [Exekrponud pecypc]. — Pexum  gocrymy:
https://www.profguide.io/professions/marketer_movie.html
2. Sk mpocyBatu kiHoctpiuky B digital. [Enextponur” pecypc]. — Pexum mocryiy:
https://www.sostav.ru/publication/nectarin-kak-pravilno-prodvigat-kino-v-digital-22241.html
Hayrosuii kepisnux: 1.I. Kypoukina, kano. ekon. Hayk, 0oy.

A.C. Bairym, MAarucTpaHTt
B.!. MapryHoBa, npenogasareJ/ib
Benopycckuii mopzo6o-3xonomuyecKuii yHugepcunen nompeoumenbcKoil
Koonepayuu
. 2. 'omens, Pecnyonuka benapyco
PA3PABOTKA MEPONIPUATHU IO COBEPIIEHCTBOBAHHNIO
CUCTEMBbBI MATEPUAJIBHO-TEXHUYECKOI'O CHABXKEHUSI HA OCHOBE
HWHCTPYMEHTOB MAPKETUHI'OBOU JIOTUCTUKH

B ycnoBusix BBICOKOH KOHKYPEHIHH W TOTAJLHOTO COKpAIEHWs 3aTpaT KOMITAHUU
CTPEeMSATCS K MUHHMH3AIMU PACXOAOB B Ka)KIOM 3BEHE JIOTHCTHYECKON CHCTEMBI, YTO HE
Bceraa 6JaroTBOPHO BIUSIET HA CUTYALHIO B IIEJIOM.

Hampumep, menemxeps! no 3akynkamM OAQO "MuUHCKHH 3aBOJ MIPHCTBIX BHH'" JUIS
COKpAILIEHUS PACXO/I0B U MOJYUYEHUs CKMIOK Ha 3aKa3blBA€MYyI0 y ITOCTaBIIUKOB MIPOAYKIIHIO,
NPUHMMAIOT PEeIIeHHe O MOKyIKe Ooee KpyIHBIX MapTHil ToBapa. B criencreue sToro, rieHa 3a
€IMHHIly TOBapa COKpAallaeTcs, 3aKyNIIUK MOIy4aeT JOMOJHUTENbHYIO0 CKHIKY 33 IMapTHIO B
CJIJICTBHE Y€ro yJaeTcs COKpAaTUTh 3aTpaThl Ha 3aKyNKy Ha 8%, B IEHEXHOM KBUBaJleHTe. B
TO YK€ BPEeMsI pacxXobl Ha XpaHeHHe 0ojiee KPYIHBIX MapTHi TOBAPOB YBEINYHBAIUC.

Takum oOpazom, 1T ONTHMHU3AIMU JIOTUCTUKU Ha mpeanpuitun OAO "MuHCKuit
3aBOJ] MIPHCTHIX BHH" HEOOXOJMMO NPUMEHATh KOMIUIEKC MEpOIPHUSTHI, MO3BOJSIOIINX
CHH3UTD H3EPKKH HE TOJNBKO B OTJEIHHOM 3JIEMEHTE IIENH ITOCTABOK, 3 B COBOKYITHOCTH BO
Bcel menu [1-3].

Jnst 3Toro  HEOOXOAMMO  BOCIONIB30BaThCS HMHCTPYMEHTAMH  MAapKETHHTOBON
JIOTUCTHUKH.

MapkeTHHTOBasl JIOTUCTHKA — 3TO IUIAHUPOBAaHWE, OIEPAaTHBHOE YIpaBIeHHE W
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KOHTPOJIb (PU3UYECKMX IIOTOKOB MATEPHAIOB M TOTOBBIX IPOAYKTOB, HauMHas C MECT
BO3HUKHOBEHHS TIOTOKOB HCXOIHOTO CBHIPbSl, KOMIUIEKTYIOIIUX JCTaNeH U T.II. U 3aKaHIMBas
JOBEJCHUEM KOHEYHBIX NPOAYKTOB A0 NOTpeOMTENed, B Hensix HauOoiaee 3(PEeKTHBHOrO
YIIOBJIETBOPEHUS MX 3aIPOCOB. MapKeTHHIOBasl JIOTHCTHKA OCHOBAaHA HAa O0OBEIMHEHUN Haeit
MapKeTHHTa U JIOTUCTUKH. 31eCh PEIIAOTCs 331241 aCCOPTUMEHTHOM 3arpy3Ky MPOU3BOACTBA
Ha OCHOBE C(hOPMUPOBAHHOTO MAapKETUHIOBBIMH CIIy>KOaMHU ITOPT(heIIs 3aKa30B, ONPEAEIAeTCS
TEXHOJIOTHS ONTUMAIBHOTO MEPEMELIEHHsS pPECypcoB M MPOAYKTOB, BBIPAOATHIBAIOTCS
CTaHIapTHBIE TpeOOBaHMS K YIAKOBKE, KadeCTBY HPOIYKTOB, BBIIBISIOTCS IIEHTPHI
BO3HUKHOBEHHS IIOTE€Ph BPEMEHH, HEPAI[OHAIBHOTO HCIONB30BAaHUS MAaTEPUAIBbHBIX U
TPYJOBBIX PECYpPCOB, 000PYAOBAaHHS M IOMEIICHHUI.

B nepByro ouepenp HEOOXOIMMO HAa4aTh C IIAHUPOBAHHS MPOAAX U ONEpaluil, 4To
MO3BOJIMT ONTHMH3HPOBATH 3aKyIIKH W YPOBEHb 3amacoB. HeoOXoauMo NpoaHaIM3upoBaTh
BECh ACCOPTHMEHT 3aKyNaeMOi MPOXYKIIMU U OMPENETHTh Ty €0 4acTh, KOTOPask MPUHOCUT
MaKCUMaNBHBIA 3¢ dekT, Beap «20 % ycummit nator 80 % pesynprata, a octanbHble 80 %
yeunuii - mums 20 % pe3ynpTaTay. JU71 5TOro MOKHO BOCIIOJIb30BaThCst MeToankoi ABC-
aHaNnM3a: pa3feNuTh BeCh aCCOPTUMEHT Ha IPYIIIHI IT0 BOCTPEOOBAHHOCTH TOBapa OT Hanboiee
HOMYJISIPHBIX, OBICTPOOOOPAaYMBAEMBIX TOBAapOB K CaMbIM  HH3KOMOTPEOISIEMBIM U
HEPEHTA0CTBHBIM.

B cBoro ouepens, XY Z-aHanu3 Mo3BOJIHT OLCHUTH PETYISPHOCTH COBITA TOM MITH MHOM
rpynnsl ToBapoB. Ha ocHOBe coueTaHust 5THX METOI0B MOXKHO ONTUMH3UPOBATh aCCOPTUMEHT,
YTO MNPHUBEAET K YMEHBIICHHWIO 3aTpaT Ha 3aKylKH M IIOMOXET H30eXaTb HAKOILUICHUS
W3JIUIIHETO CHIPBS U TOTOBOM MPOIYKIUHY.

Tlocne omTuMmmM3ammu HpoUEXypHl 3aKyMOK M HOPMHPOBAHHS 3allacOB BO3MOXKHO
BBIOpaTh Hamboinee 3()(PEKTUBHYIO MOJETb CKIAACKOW JIOTHCTHKU. [Ipw pelieHHH 3TOro
BONpOCa HEOOXOIUMO YYHTHIBaTh (PHHAHCOBBIE BO3MOXKHOCTH NPEANPHATHS, 00BEM
TOBapoobopora u Jpyrue. IIpy HecTaOMIBHOM CIIpOCe, HHU3KOM TOBapooOOpOTE, CE30HHOM
CIIpoce Ha TOBap, a TAKXKe IPH BHEJPEHUH Ha HOBBIC PHIHKU BBITOJJHEE UCIIOIb30BATh CKIAIbI
JIOTUCTHYECKUX OIepaTtopoB. [Ipn BEIOOpE MECTOINOJOXKEHUS CKiIaga (COOCTBEHHOTO,
aperayemoro win COIT) HeoOX0aUMO OPHUEHTHPOBATHCSA HE TOJBKO HA MUHHMANBHYIO IIEHY,
HO ¥ BO3MOYKHBIE 3aTpaThl Ha TPAHCIIOPTHPOBKY TOBApPOB.

CnHcoK HCHOIb30BAHHBIX HCTOYHHKOB

1. 'ocynapcTBeHHast nporpaMMa HHHOBALMOHHOT 0 pa3BuTus PecryOiuku benapycs Ha
2016-2020 rogmer: Yka3 [Ipesunenra Pecriyomuku benapyces ot 31 sHBaps 2017 r., Ne 31 (B
penakuuu YkazoB I[lpesunenta Pecniyonuku benapyck ot 25 utons 2017 r., Ne 258; ot 30
HOs10pst 2017 1., Ne 428)// [Dnextponusiii pecypc]. — Pexxum qocrymna http://www.mshp.gov.by.
— Hara noctyna 26.02.2020 r.

2. O0 yTBepKACHUH MTPOTPAMMBI Pa3BUTHA MMPOMBIIUIEHHOTO KOMIUIeKca Pecmybmmnku
benapycs Ha nepuon 1o 2020 roga: nocranosnenue Cosera Munuctpos Pecni. benapycs ot 5
ntonst 2012 roma Ne 622 (B pen. mocranosnennit CoemuHa ot 30.06.2014 r., Ne 630) / Ham.
peectp npaBoBbIx akToB Pecm. benmapycs. - 2012 1., Ne 5/35993.

3. IIpomsbinenHocTh PecrryOmmku bemapych: crtar. ¢6. / Ham. cTaTHCTHY. KOMHTET
Pecn. benapyck. — Mu.: Hau. cratuctiu. komuret, 2019. — C. 248.

M.B. bapadanuuk, cTyeHT
Yuieepcumem imeni Anvgppeoa Hobensa, m. /Juinpo, Ykpaina
I'OJIOBHI IHCTPYMEHTHU BIPYCHOI'O MAPKETHUHI'Y
BipycHuii MapkeTHHT - 3arajbHa Ha3Ba Pi3HOMAHITHHX METOJIB PO3MOBCIOKEHHS
peKJamMu, e TOJOBHHUM PO3IOBCIO/PKYBaueM iH(popMmauii € cami onmepkyBaui. Lle pobutbes
KpPEeaTUBHAM IIUIIXOM, SIK, HAlNpPHKIAd, He3BHYaifHA imes A peKilaMu, sKa HaJoBro, y
MIO3UTUBHOMY CEHCI, 3amam’sITaeTbCsi TOMY, XTO ii MoAMBUBCA. B OCHOBI Jexuth mporec
CTBOPEHHSI 1 PO3MIILIEHHS MeJlia BipyCy — IIIKaBOTO Ta MPUBAOIMBOTO KOHTEHTY, SIKHIA CTPIMKO
nouuproetsest [ 17].

Icuye mymka mpo Te, o BipyCHUIT MapKETHHT PO3NOBCIOKEHUH Ta e)eKTHBHHUIA rIIe
y lurepneri, ane e He Tak. 3BU4aiHO, y [HTepHeTi Oyap-sika peknama ayxe eexTuBHa, Ta
PO3MOBCIOKYETHCS MIBAAKO. JIOCBIMUEHNI MapKeTOJIOT 3HAE, 10 BipycHa pekiaMa icHyBasa
11Ie 3a/I0BT'0 JI0 BUHUKHEHHs [HTepHETY, KOJI BUKOPHCTOBYBABCS METOA «capadaHHOTO pamioy,

gepe3 0coOHCTI KOMyHiKarlii, pekiIaMHi akiii B mpeci, Ha TexebadyenHi i T.4. [1].
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CyTb BipyCHOTO MapKETHHTY IOJISITA€ B TOMY, 1110 3a JIOIOMOT'OI0 TIeBHUX KaHaJIiB MiX
IpOJABIEM 1 INOKYNIEM CTBOPIOIOTHCS MOBIpUi BIIHOCHHM, a peKiIama CalTy, KOMIaHii,
MaraszuHy cama Io co0i MOIIUPIOETHCS B MEpexi, K Bipyc [2]. OCHOBHA MPUYMHA CTPIMKOTO
PO3BHUTKY BipYCHOTO MapKETHHI'Y — HHU3bKHH DIBeHb JOBIpH HAaceleHHs 10 pekigamu [1].
IIpocyBaHHs 32 JONIOMOT'OIO BIpyCHOT'O KOHTEHTY MOX€e NpUIMaTH Halpi3sHOMaHITHILI GopMu
— Bigeo, ¢oro, ¢uenm, TekcT abo mochk iHme. PosrisHeMO HIKYE OCHOBHI iHCTPYMEHTH
BIpYCHOTO MapKETHHTY.

1. Bideopoaux. lle — oguH 3 HAUNIPOCTIIINX IHCTPYMEHTIB BipyCHOTO MapKETHHTY.
Bineoponuk 1e Te, mo y Hall 4ac Mae BENUKUI IIAHC CTaTH BipyCHUM. Y NPHKIAX MOXHA
npusecTn «Pekiamy ckaiinay — skapTiBIHBe Bifieo, sike crano BipycHUM y 2015 pori.

2. Mysuunuii xnin. e He 0060B’s3k0B0 Mae OyTd oOQiIiifHHI KITI SIKOroch
BuKoHaBIL. Hanpukinan, kommanis Apple 3uimae kiinu Ha iPhone ta Bukiiaae ix Ha cBiii kaHan
y YouTube, ne 3apa3s Bona mae 10,5 MinbiioHIB miamucHUKIB Ta OCTaHHIN KiIil HAOpaB Maiike
MUTBHOH meperiisiiiB 741 MUTBHOH meperisiiB.

3. Owuaiin-epa. Hanpukian y 2016 poui gyxe HOMyJSIPHOIO CTasia Tpa I Ha3BOIO
Agar.io. Barato MiibiiOHIB KOPHCTYBaYiB Ipajy y HEl Ta TUBHIIHCS pEKIaMy 3auls TOTo, abu
norpaT 0€3KOIITOBHO, a00 BiIHOBUTH KHTTSI.

4.  Mpy3suxa. 3maeThesi, MO BCI 3HAIOTH relb s Ayiry Palmolive, Ta BCi 3HAIOTH

MICHIO, SIKy BUKOpHCTaIM y Horo peknami. BoHa Mae jerky puMy Ta JOCTaTHBO IPHEMHE
3BydaHHs. Came 4epe3 Iie BOHA JIETKO 3aIlaM’sITOBYETBCS, SIK 1 Ha3Ba I'eli0 Ta JIETKO CTaja
BipycHorto [3].
BaxmBo mam’sTaTH, IO OCHOBHOIO LIJUTIO BIPYCHOT'O MapKETHUHIY € CTBOPEHHS YMOB JUIS
TOro, MO0 KII€HTH aKTUBHO TOBOPHJIM Ta PO3MOBCIODKYBAIH iH(GOpPMAII0 MPO TOBAp YU
nociyry. [Ipu cTBOpeHHI KammaHil 3 BipyCHOTO MapKeTHHI'Y HOTPIOHO KepyBaTHUCS TaKHMMH
HNPUHIAIIAME:

1. Bipyc moBuHeH OyTHM NOCHTH IpPUBAOIMBHI, IOO KOpPHUCTyBayaM 3aXOTiIOCS
MOCHJIaTH HOTO OJWH OJHOMY.

2. Bipyc moBuHEH BUKOHYBATH 9iTKO BU3HAYEHY MapKETHHTOBY 3aJa4y — IiIBUIyBaTH
MPOJAXi, 3MILHIOBATH iMIJUK 1 T.II.

3 BHKIAQJEHOTO MOXKHA 3pOOMTH BHCHOBOK, IO BIipyCHHH MAapKeTHHI — OJIUH C
OCHOBHHUX BHUJIiB PO3MOBCIO/DKEHHS iH(opMarii. BiH icHyBaB 10 mosiBu IHTepHETY, Ta icHye
3apa3. JIroIuHa 1Mo CBOiM MPHUPO/Ii CTBOPIHHS COIliAIbHE, OTXKE 3aBXK U MOTPEOYE CIITKyBaHHS,
a CIUIKYBaHHS — OCHOBHUI IHCTPYMEHT BipyCHOTO MapKETHHTY.

Cncok BUKOPUCTAHUX JKepes

1. BupycHas pexmama / Emextponnuit pecypc. — Pexmm pmocrymy:
http://www.beintop.ru/virusnyj-marketing.html

2. Bipycuuii mapketunr (Viral marketing). Teopis i mpaktuka. Exexrponnuii pecypc.
— Pexxum nocrymy: http://seo-fight.blogspot.com/2011/01/viral-marketing.html

3. BupyCHBIi MapKeTHHI: LeJIH, TIPU3HAKH, BUJBI, HHCTPYMEHTHI, IpeuMyInecTa /
Enexrponnuii pecypc. — Pexum mocrymy: http://www.prstudent.ru/teoria/virusnyj-marketing-
celi-priznaki-vidy-instrumenty-preimushhestva

Hayxosuii kepisnuk: 1.B. Tapanenro, 0-p eKoH. HayK, npogp.

I1.0. bapanHuk, cTyaeHTKa
Ynueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
CRM-MAPKETHHI' KAK TEXHOJIOTI'MSI KOMMYHUKALIUU C

KJIMEHTAMUA

CRM-mapkerunr, uwmi CRM-based mapkerunr (anrnm. customer relationship

marketing) — 3To cucreMa YIpaBiieHHs, ITOMOTaroIlas KOMIAHHH B3aUMOJAEHCTBOBATH C

knueHTamu. [IpuHnnn padotst CRM-MapkeTnHra — uccieoBaHue KIMEHTCKOI 0a3bl U ee

aHanu3. OJTa CHCTeMa SIBIISETCS HEOTHEeMJIEMOH YacThI0 MapKEeTHHTa B OOJIBIIMX M MAalbIX

KOMITaHHSIX TI0 BCEMY MHpY, B TOM 4uciie U B YkpauHe. McnonszoBanne CRM-mapkerunra

MIOMOTAET YBEIWYUTD NIPOJAKH U 10X0A. Vicxons n3 pe3ynbTaToB H3ydeHNUs KIINEHTCKOI 0asHl,

KOMITaHHs TI0JIydaeT MHGOPMALHUIO O MPEINOYTCHHSX KIHSHTOB, YTO IOMOTAeT MPUHATH
pelIeHns1, KOTOpbIe IPUBERYT K YBEITUIECHHIO TPHOBLIH.

Baxneiimmim  ycnosuem CRM-mapketunra sBnsiercs mnepexon OusHeca  OT

MPOJIYKTOIEHTPUYHOH K KIMEHTOLEHTPUYHOH KoHIenmuu. Bmecre ¢ Tem, CRM-mapkeTunr

71


http://www.beintop.ru/virusnyj-marketing.html
http://www.prstudent.ru/teoria/virusnyj-marketing-celi-priznaki-vidy-instrumenty-preimushhestva
http://www.prstudent.ru/teoria/virusnyj-marketing-celi-priznaki-vidy-instrumenty-preimushhestva

MOZIpa3yMeBaeT HE TOJIBKO U3ydEHHE HHTEPECOB KIMEHTOB. DTO MOXKET ObITh aHATH3 TPEHIOB
B MHTEPHETE, U B JAIbHEHIIIEM — UX HCIIOJIL30BaHUE, YTO TIOMOXKET BBIBECTH OTJIEN ITPOJIaXK Ha
Gonee BBICOKMI ypOBEHb. Takxke BO3MOXKHO OTpaHMYEHHME [OCTylma KIMEHTOB, HE
3aUHTEPECOBAHHBIX B KOMMEPUYECKOM IIPEIUIOKEHHH, YTO CIKOHOMHUT BpeMs U OOJerdur
paboTy. B pesynbrare CTaHOBHTCS BO3MOXHBIM CO3/JaHHE CTPAaTETMH, KOTOpas CMOXKET
TOJHATH KOMITAaHHIO Ha HOBBIH ypoBeHb. I B KOHEYHOM HTOTE, 3TO yIepKHUBaHHE MHTEpeca
KJIUEeHTOB [1].

Hcnons3oBanne CRM-MapkeTnHra mnpenocTaBisieT MHOTO Pa3IHYHBIX BAapHAHTOB
KOMMYHHMKallUd ¢ KiueHTaMu. [loBbllIeHME KOHBEPCHH — MPEIOCTABICHUE PEKIaMbl
HNOTCHIIMAIBHEIM KINCHTaM, paHee HE MOJIB30BaBIIMMCS KOMMEPYECKHM IPEIOKECHUEM.
IlepcoHanbHBI MOAXOM — XOPOILIMHM CEPBUC U BHUMAHHUE, IIOMOTYT CHAENATh U3 MPOCTOrO
KJIIMEHTa — IOCTOSIHHOTO. [IOBTOpHBIE NMPOJaKH — €CIHM KIMSHT HE COBEpIIaeT IOKYIKY B
TEUSHUH JUTUTENILHOTO MEPHOJIa, 3aHHTEPECYITE €ro ¢ TOMOLIBIO CIEMATLHOTO MPEATOKEHUSL.
VBenuueHue JIOSIIBHOCTH — TPEUIOKATE KINSHTY CICNUaNbHYI0 CKHIKY, [0 CIIy9alo JHS
poskaenus [2].

CRM-mapkerunr nefictByer Ha ocHoBe CRM-cuctem, HO 3T0 He otHO U TO Xxe. Ecim
CRM-cucremMa — 3T0 3JeKTPOHHbIH HHCTPYMEHT, CBSI3aHHBIN C IPOrPaMMHBIM O0ecredeHHeM
UL TIpoJak mponaykTra, To CRM-MapKkeTHHT — 3TO COBOKYITHOCTBMETOJIOB M HMHCTPYMEHTOB,
HaNpaBJICHHBIX HA H3YYEHHE U YIOBICTBOPEHHE MOTpeOHOCTEH KineHTa [4].

He Bce xommanny BeICTpanBaroT codcTBeHHBIE 0Taeabl CRM-MapkeTrHra, HeKOTOpbIe
MONB3YIOTCS YCIyTraMy areHTcTB. Takke MOXKHO KOMOMHHPOBATh MOAXOMABI — pa3pabaThIBATh
CBOIO CTpPaTeTHIo, HO IIPH STOM apeH/I0BaTh y areHTCTBA OIIPE/ICIICHHBII COPT.

Tonyunnu pacrnpoctpanenne tTakue CRM akTHBHOCTH: HaKOMHUTENbHbIE OOHYCHBIC
NpOTpaMMBI — YYaCTHHUKH IIOJIy4alOT KOJWYECTBO OOHYCOB, KOTOpBIE B OyXyIIeM CMOTYT
UCIIONB30BaTh IIPH IIOKYNIKE TOBApOB; IPOMOKAMIIAHMM — aJpecHOe oOpamieHne K
ompeneneHHoN rpymmne kiumeHtoB U T.0 [3]. IIpumep uncnonp3oBanms CRM-mapkeruHra:
KOMIAHHUsA BHIOMpAET OIpPENENCHHBI CEerMEHT — TPYNIBl KOHTAKTOB, KOTOPBIX YTO-TO
oobenunseT. «JleBymku oT 18 mo 30», «Ilapau ot 18 1m0 25», «I1oCTOSTHHBIC KIMEHTHI» U B
JanpHEeHIIeM paboTaeT ¢ HUMH.

CRM-MapkeTHHT TpecieayeT Lelb — yBeIMYeHHE NMPUOBUIN KOMIIAaHHH, CII0COOOM
TPaMOTHOH KOMMYHHUKAIIMH M HM3YYEeHUs MOTPEOHOCTEH KIMEHTOB, M SBIETCS XOpPOIIEH
BO3MOJXHOCTBIO YBEJIMYHUTH MPOAAKHU, CHU3UTh 3aTPAThl BPEMEHHU U YJOBJIETBOPHUTH 3aIPOCHI
MOKYyTIaTeJIeH.

CnHcoKk HCMOIb30BAHHBIX HCTOYHIKOB

1. CRM-mapkeTnHT [DnexTpoHHBII pecypc]. - Pexum JOCTyma:
https://www.optimism.ru/blog/crm-marketing/

2. UcnomszoBanne CRM-mapkerunra [DneKTpoHHBIH pecypc]. — Pexxum moctyma:
https://helpdesk.bitrix24.ru/open/6763791/

. CRM-MapkeTHHr B KOMHOAaHUSX [DIEKTpOHHBIH pecypc]. — Pexum mocryna:
https://www.cossa.ru/152/126063/

4. AnexcannpoB B. CRM-mapkerunr B gaeidictBuu. Yacte 1. Uto takoe CRM-
MapKeTUHI WU IIOYeMy CerofiHs OH HeoOxoauM? [OnexkTpoHHbIM pecypc]. — Pexum
nocryna:https://www.retail-loyalty.org/expert-forum/crm-marketing-v-deystvii-chast-1-/

Hayunwiti pyxosooumens: U.B. Tapanenxo, 0-p 9KOH. HAYK, nPog.

A.B. Bacucra, marictp
Yuisepcumem imeni Anvgppeoa Hobens, m. lninpo, Yrpaina

AHAJII3 TAP®YMEPHO-KOCMETHYHOI'O PUHKY YKPAIHU B KOHTEKCTI

CBITOBUX TEHAEHIIU PO3BUTKY
CaiToBHll kocMeTHYHO-IapdymepHuil prHOK y 2018 pori Bupic Ha 4%, He3BaXkarOuu
Ha 3arajJbHUH eKOHOMiuHMH crmaj. CIIoXXWBaHHS CBITOBOTO PHHKY kKocMeTuku y 2018 pormi
cxuano 130 mupa non. Ha €Bpomny npuxoautbest 6mmu3bko 60 Mitp Jot.

3rigHO 3 pe3yNbTaTaMH OCTaHHIX JOCIHiKeHb kommanii Euromonitor International,
00cAT yKpaTHCHKOT0 pUHKY KOCMETHKH Ta 3aco0iB BiacHOi ririenu y 2018 poui ckias 2,7 Mipa.
noin. [1]. 3a mporrozamu y 2019 poui meit mokaszHuk csrae 3 mupa. goin. [Iporno3nuit pict
00cATy pUHKY KOCMETHKH Y KpaiHu cTaHoBUTH 4% y 2019 poui i 6yae 3poctaTi Ha 5% mIopiuHO
mo 2020 poxy B rpomoBoMy BupaxeHi. B 2018-2019 pp., He3Bakaounm Ha BiTHOCHY
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cTabinbHICTh KypCy IPUBHI, iMIIOpTepH mifBHIIMIM LiHK Ha 20-30%. 3aBasku TOMY, 11O LIHU
Ha BITYM3HSIHY KOCMETHUKY ITPAaKTHIHO HE 3MIHMIINCH, Ha Hel 3pic momnwt [3].

[loreHuian ykpaiHChKOoro puHKY omiHmoMOTECS Nielsen y 8 mupa. mon. Skmio y
kpainax €C cnoxuBaHHA naphyMmepHO-KocMeTHdHOI mpoxykuii y 2018 pomi Ha mymry
HaceneHHs ckiano 150-180 mon., To B Ykpaini nume 50 gon. ¥ €C oxuH cneniani3oBaHUN
MarasuH HpuxomuThess Ha 20 THC. HaceneHHs, a B YkpaiHi — Ha 100 tucsd. CrioxuBaHHS
KOCMETHYHHX TOBapiB Ha AYIIy HaceJeHHS B YKpaiHi cTaHOBUTH 49,5 noi., B TOH dac, 5K y
Tomemi 103,5 mon., y Pocii 88,4 mon., B Pymynii 57,5 non. BogHoyac MEHIINM € CIIOKUBaHHS
B binopyci — 45.7 mox. 11.

UYactka oprasizoBaHoro po3mpoOy (cmemianizoBaHi mHapdyMepHO-KOCMETHYHI
MarasuHHM. alnTeKd, CYNIepMapKeTH i Tak 3BaHi Aporepi) CTaHOBUTH Tpoxu Oinbiie 50% Bim
3arainpHOr0 00csary puHKY [27]. IlepeBakHa dYacTHMHA TOBapiB BHINOI IIHOBOi KaTeropii
iMITOPTYEThCS. Jlo IMIIODTHHX TOBapiB BIMHOCSTHCS MPAKTHYHO BCi CBiTOBI OpeHmu: Avon.
Beiersdorf, Chanel. Colaate-Palmolive, Estee Lauder. Henkel-Schwarzkonf, Johnson &
Johnson, L'Oreal, Mary Kay, Oriflame, Procter & Gamble, Unilever. Yves Rocher ta inmmi.

3a nanumu JlenxaBHOT MUTHOI civk6Ou. 3a 2018 pik B Ykpainy Ovio BBezeno 152
THC. T Hap(hyMEDHO-KOCMETHYHOI IPOAVKLIl Ha cymy 826 muH noi. [Tapdvymu i TvanetHa Boxa
Oviu immoptoBaHi B 00cs3i 4.8 Tuc. T. BapticTo 107.1 MiH non. BinmoBimHO KocMeTHuHI
3acobu cranoBmwu 108 THc. T, BapTicTio 633 MiH 1071, a Mo — 39,2 Tuc. T, BapTicTio 826,4
MuTH 101, [4].

B cTpykTypi IMIOPTY B TPOLIOBOMY BHpa)K€HHI Happymepisi CTAaHOBHTH OJIHM3BKO
13%, mo B 4 pasu Oinblle, HiX B HaTypaabHOMY. lle 03Hauae, mo mapdymepis € oaHUM 3
JepiB 3a BapTICTIO cepel mapPpymMepHO-KocMeTHuHOI npoaykii. [lapdymu i TyanerHa Boga
— IpeIMeTH pO3KOMIi, iX BapTICTh 3HAYHO BHWINA, HIX BAPTICTh HPEIMETIB TiTi€HH, AKi €
HEOOXiTHUMH, 1 5K 3aiIMalOTh 3HAYHO OUTBITYy YACTHHY B CTPYKTYPi mappyMepHO-KOCMETHIHOL
npoxaykuii [2].

Excnopt mapdyMepHO-KOCMETHYHOI MpPOAYKLii BiJA YKpaiHCHKUX BHPOOHUKIB
3niiicHIoeThCs nepeBakHO B kpainun CHJI. Haii6inpora KijgbKiCTb NPOAYKIIT €KCIIOPTYETHCS B
Binopyciro, Kazaxcran, MonnoBy. 3a nannmu JlepxxaBaoi MuTHOI ciryx0u y 2018 p. Ykpaina
ekcrioptyBana 49,6 tic. T npoxykuii Baprictio 221,6 MuH noin, 3 HEX 841 T - mapdymepis
(BapTicTio 29,3 MITH 101T), KOCMETHYHI 3aco0u — 22,2 Trc. T (BapTicTio 136,8 MITH 101) Ta MIIIO
— 26,4 tuc. T, BapricTio 55,5 miH o [4].

Ilo pesympratam po3apiOHMX mpomax B 2018 pomi pWHOK KOCMETHKH YKpaiHu
BxoxuB a0 TOII 15 caMux HIBHAKO3pOCTalOYMX PUHKIB €Bpomnd [1], mo CBiI4UTH Mpo Horo
BHCOKHH MOTEHITiaI.

Cnncok BUKOPUCTAHUX JKepes

1. Euromonitor International [Emextponnuii pecypc]. — Pexum mocrymy:
https://www.euromonitor.com/
PriHOK KOCMeTHKH B YKpanHe, aHanu3 U nporHo3 [Enexrpornmii pecypc]. — Pexxum mocryry:
https://alfaspa.ua/rynok-kosmetiki-v-ukraine-analiz-i-prognoz

3. Odiniftauii caiir [lepxaBHoi ciyx0Ou cratuctukd Ykpainu. OmnepatuBHA
CTaTHCTUYHA iH(popMmaIris [Enexrponnunit pecypc]. - Pexum JIOCTYILY:
http://www.ukrstat.gov.ua/

4. O¢iuittanit caiit Jlep:xaBHOT MUTHOT ciyx0u Ykpainu. [Enextponnuii pecypc]. —
Pexum mocrymy: http://www.customs.gov.ua/

Hayxoesuii kepienux: C.C. Hpemenxo, Kano. ekon. HayK, 0oy.

A.B. BanimaxoB. cTVIeHT
Yuueepcumem umenu Anvdveoa Hobena. 2. /Inunpo. Yxpauna
OCHOBHBIE ACHHEKTBI MAJIOBIOIZKETHOI'O MAPKETUHT A

TlapTu3anckuii (ManoOOIKETHBIN ) MAPKETHHT — MaJIOOIOKETHBIE CIIOCOOBI DEKIIAMBL

¥ MapKeTHHTa, N03BoJjIstomune 3hdheKTHBHO MPOABUTaTh CBOI TOBap WITM YCIIVTY, IIPHBJIEKATh

HOBBIX KJIMEHTOB W yBEJIMYHBATH CBOIO NMPHOBUIb, HE BKIAABIBAas HJIM ITOYTH HE BKJIAIbIBAS
JICHET.

Tepmun «guerrilla marketing» mosiuicst B 1984 rony, ero aBTop — aMepUKaHCKHI

mapkeroisior Jxeit JleBuncon. B kuure «llapruszanckuii mapketuHr» [1] oH pacckaszan o

HECTaHJIAPTHBIX MaJOOKOKETHBIX METOJMKAX MMPOABIKEHUS, XUTPOCTSIX, YIOBKAaX, KOTOPHIC
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HOMOTatoT 3G HEeKTUBHO PEKJIAMHPOBATh NPOAYKT O€3 IMIIHUX BioXeHui. [To cyTH MapKeTHHr
U Ha3BIBACTCS «IIADTH3AHCKUMY ITIOTOMY. YTO €ro He3aMEeTHO. a OH ecTh [2].

Ilo nHamemy MHeHuto. JaHHas HMIIA B cepe MapKeTHHra JEIUTCS Ha HECKONBKO
OCHOBHBIX HAIDABJICHUH. KOTODBIE MEXAV Co0oi cBsi3aHHBl a. uMeHHO: CRM,
KJIMEHTOOPHEHTUPOBAHHOCTD, Pab0Ta Ha/l TOUKAMU KOHTAKTa C KITHEHTOM.

CRM - cucrema vhopaBieHHs B3aMMOOTHONICHHAMH ¢ ximeHTamu (Customer
Relationship Management) — mpuknagHoe mporpaMMHOe OOECIIeUeHHe UL OpraHHU3allvii,
IperHa3HadeHHOEe JUId AaBTOMATH3alld CTPAaTeTMH B3aUMONCHCTBHS C 3aKa3uMKaMH
(xnMeHTaMH), B YaCTHOCTH IUIS MOBBILICHHS YDOBHS MDOAAX. ONTHMH3ALHN MapKETUHTA U
VIIVYIIEHHS 00CTY)KUBAaHUS KJIMEHTOB TYTEM COXDAaHEHHs! MH()OPMAIINH O KIIMEHTaX H HCTODHU
B3aMMOOTHOILCHHI C HUIMH, YCTAHOBIICHHS U YIIYHYIICHHs OU3HEC-TIPOLIECCOB M MOCIIELYIONIEro
aHaNM3a PE3VIbTaTOB.

IlosToMy MOXHO cnmenaTh BBIBOA. YTO MPH YCIOBHU MAEIIEBH3HBI HMPOrPAMMHOTO
obecnieuennsi. CRM sBisieTcst MasioOrO/PKETHBIM MapKETHHTOBBIM HHCTPYMEHTOM, HO IpPH
9TOM O4YeHb 3DBEKTUBHBIM.

Toukn KOHTaKTa — MHOTOYHCIEHHBIE M Da3HOOODAa3HbIC CUTVALUM, MecTa U
UHTEPMENCH CONMPUKOCHOBEHNUS KIMEHTa ¢ KoMnaHued. Kakaplil pa3. Korma KIHEHT JF00BIM
croco0oM. B JT000€ BpeMsi KOHTAaKTHDVET C KOMITaHHEeH. BOSHUKAeT TOYKa KOHTaKTa. To ecTh
€c/U VIIVYLIATh «IEKODAlMIO» JUIA KIUEHTA, JeNaTh KpacuBee., VIOOHee. ¢ onpeneaéHHBIM
mov-3bdheKkToM. TO 3TO HOBIUSIET HAa OTKIMK INOTEHIHAIFHOTO KINEHTa OTHOCHUTEIHHO
KOHKDETHOTO mpoavkra. Hamo oTMeTuTh, 4TO0 paboTa Haa TOYKAMH KOHTAaKTa HE BCEraa
MaJI00I0KETHA. HO B CJIv4ae ¢ MHTEDHET-Mara3nHoOM WM IDVTHM MDEIIPUATHEM. Il TOUeK
KOHTAaKTa HE MHOTO M HX M3MEHEHHE He SBIAETCS JODOTOCTOSIIMM, paboTa Haa TOUYKAMHU
CONPUKOCHOBEHHUS — NEUCTBUTENLHO dbekTuBHbIN MeTon [3; 4].

KnneHToopMeHTHDOBaHOCT,  —  HMHCTDYMEHT, KOTODBIM  IO3BOJIAET  IIOJIydYaTh
OpPHEHTHUDPOBAHHBIX Ha 3aBeICHHE KIMEHTOB M ChODMHUDOBATH MTOJIOKHUTEIBHBIN 00Da3.

B rtakoii curvauuu Heo6Xomumo chODPMHMDOBATh BHEIIHIOK IOIMTHUKY 3aBEICHUS C
OCHOBHBIM VIIODOM Ha VIIOBJIETBODCHHE WIIM CBEDXVIOBICTBODEHHE KIHEHTa, a MMEHHO.
OOVYEHHBII TePCOHAJ. BO3MOXKHO. paboTa Haj TOYKAMH KOHTAKTa, KOTJAa CTapble KIUEHTHI
OCTAIOTCS ¥ IIDMBOILIT HOBBIX KIIMEHTOB.

Y4uTEIBas BBIIEVKA3aHHOE, IIDH VCIIOBHH, YTO B 3aBEIICHUHM MHTETDHDOBAHA CHCTEMA
CRM, ecTh BO3MOXXHOCTB IOJICTPAMBATHCSI MOA KIMEHTOB, VIMTBIBATH UX NPEINOYTEHHMS,
HalpyMeD OTHOCHTENBHO IIBETOBOW TaMMbl WJIH OOY4YeHHs IepcoHana CHElHATbHBIM
CKpHIITaM.

CIHCOK HCNMO/Ib30BAHHBIX HCTOYHHKOB

1. Jleeuncon . K. [Taptusanckuii mapketunr. M.: ManH, Banos u depbep, 2013.
—432c.

2. [TapTU3aHCKM  MapKeTHHI: O0COOGHHOCTH  MaNoOIOJDKETHOTO,  HO
BBICOKOY(MEKTHBHOTO DPEKIIAMHUPOBAHMS NPOAVKIMH [DIeKTpOHHBIH pecypc]. — Pexum
nocryna: https://www.insales.com.ua/bloas/bloa/partizanskiv-marketing

3. Cucrema ynpaBimiHHS B3a€MOBITHOCHHAMH 3 KJIieHTaMu [ EnekTpoHHHH pecypc]. —
Pexxum noctymy: https://ru.wikipedia.ora.

4. Maptuzanckuit MapketuHr: 50 paborarommx Meronos / M. Mann. — M: Mans,
VBanos, ®epbdep, 2012. — 168 c.

Hayunwii pyxosooumens: T.C. Bakapuyk, kano. sKoH. HayK

M.T'. Beraapsii, cTyAeHTKa
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Ykpauna
MAPKETHUHI BJAUSAHUSA: TPOABUXEHUE YEPE3 BJIUATEJIBHBIX IEPCOH

[MonsTHE «MAPKETHHT BIMSIHHS TIOSBIIOCH HE TaK JAABHO, €ro MUK npuiiencs Ha 2017 rox.

Ho xak siBrieHHE OH CyIIECTBYeT JOBOJBHO aoiroe Bpems. C Tex IMop MHOTOe MOMEHSUIOCh HM3-32

pacrpocTpaHeHust HHTepHeTa. Ho OCHOBBI MapKETHHIa BITHSHHUS HE TOMEHSUTHCh: HEOOXO0IMMO HalTH

M3BECTHYIO TIEPCOHY, YTOOBI MOKA3aTh CBOMM MOTPEOUTENSIM, YTO BAM MOYKHO JIOBEpSITh. JpyruMu

CJI0OBAMH, MapKETHHT BIIMSHUS — 3TO CIOCO0 MPOJBIDKEHHSI TOBAPOB U YCITYT Yepe3 JINASPOB MHEHHUH.

JIumepoM MHEHHUST MOXET OBITH JIFOOOH YENOBEK, KOTOPBI UMEET JOBEpHE LIETICBON ayJTUTOPHH, a

MHOTZIA HE TOJIBKO YENIOBEeK, a Jake JOMalllHee KUBOTHOE, HalpuMmep, KOIIKa (ecin y Hee ecTh
TOIITUCYHKY ¥ BIUSHHE HA ayTUTOPHIO).
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OpHako, KaK BBIICHUIIOCH, HE BCE M3BECTHBIC JINUHOCTH OKAa3bIBAIOT OJAMHAKOBOE
BIMSIHUE Ha ayaurTopuio. JlomycTum, B Hamle BpeMs y u3BecTHOro Onorepa B 10 pa3 Gompe
IIAaHCOB MOBJIUATH HA pELIeHHE MOKyNaTenel, 4eM y 3Be3fbl 3cTpajasl. YTOObI MPOIYKTUBHO
UCIIOBb30BAaTh MApKETHHT BIIMSHUS, KOMIIAHASIM, B IIEPBYIO Oodepelb, Hy)KHO pa3o0parhbes B
TUNAaX JMI BIUSHUS, KOTOpBIE CyIIeCTBYIOT. HeoOXxoaumo MOHATH, ¢ K€M TOT WJIH HHOU
HPOJYKT WM yCiryra OynyT «coderatsesi» [1-3].

EcTp n1Be KaTeropuu JMI[ BIUSHUS: MHKPO M Makpo. MHKpO KOria KOJIMYECTBO
noxamicankos 1o 10 000, makpo- 6onee 10 000 genoBek. DTH ABE KaTErOPHH IEIATCS €Ile 1
Ha THUNbL. ECTh IIeCTh OCHOBHBIX THIIOB: 1) Onoreppsl; 2) HOMyJSpHBIE IOJIB30BATENN
COIMAIBHOM ceTH; 3) 3HAMEHHTOCTH; 4) KYPHAINCTEL; 5) OpeHI-KypHAIINCTHI, 6) aHATUTHKY;
Ha CETOAHSINHMI J€Hb B MAapKETUHIe BIMSHUS Yallle BCETO JIMJIEPAMH MHEHHH SIBISIOTCS
HOMYJISIPHBIE OJIOTePPHI.

Bnpouecce ¢GpopMHUpOBaHMS JIOSIBHOCTH YacTO NPUHUMAeT ydyacTHe emé OJHa
nepcona — ambaccanop Openna («mmno» 6penna). Kak mpaBniio, 310 H3BECTHBIH, MTOMYISIPHBII
YeJI0BEK, KOTOPOTro NMPUTTIAMIAIOT, YTOOBI OH MPEACTABIISUI IIEHHOCTH U UaeH koMnanuu. Yaie
BCEr0, MMEHHO ¢ ambaccajopaMmu IieJeBas ayIUTOpPHs acCOLMHMPYeT BH3YalbHBEIH 00pa3
kommnanuu. Harmmpumep, pamep OXXxymiron ssisiercst opurmanbHeM oM Reebok. Ero wacto
MO’KHO BHJETh C CAIMBOJIMKOH OpeH/a.

IMomumo ambaccagopoB, BaKHYIO POJIb B MAPKETHHTE BIMSHHS UTPAIOT €BAHT€IUCTEI
OpeHza. DTo 0N, KOTOPBIE CAMH SIBIISIOTCS TOTPEOUTEISIMH IIPOAYKTOB U YCIYT KOMITaHHH,
U TIPH 3TOM T'OTOBBI aKTUBHO IIPOTNATaHIMPOBATh KaK caMy KOMIIAaHHIO, TaK U €€ HPOIYKIHUIO.
EBaHrenmucTsl, Kak MpaBuiIo, He OJIyqaloT OILIATHL.

Oto sBrseTcs 3PPEKTUBHBIM IIOTOMY YTO JOBEPSIOT JHoAsM. [Ipore roBops, mroau
CKJIOHHBI JIOBEPSTh PEKOMEHJIAIWsM APYTHX. Taknue BeIld, KaK OT3BIBBI, YIIOMHHAHHS B
COIMANBHBIX CETSAX, KOHTEHT, TI'CHEPUPYEMBbI IONb30BATEISIMH, SBISTIOTCS (OpMaMu
COIMAJIBHOTO J0Ka3aTenabcTBa. OHM JAIOT MOHATH CPEIHECTATUCTHYECKOMY IOKYHATeNIo O
TOM, 9YTO APYTHE YK€ IOIB3YIOTCS TEM WM HHBIM ITIPOAYKTOM M HUX BCE YCTpawWBaeT.
BnusTebHBIM JTI0ASM OOBIYHO BBI3BIBAIOT OoJibIe oBepHs. OHH y)Ke MOTPaTHIIN CBOE BPeMs
U yCHIIHS, 9TOOBI Pa3BUTh CBOI OpEH/ 1 3aBOEBaTh ayAUTOPpHI0. OTHOLIEHHS C KIIMEHTaMU OHU
LEHT OoJIblle, YeM JIeHbIH. Takke, OHU XOpOIIO U3BECTHBI 10S Ay IUTOPHU.

Jlydme Bcero Takoil MapKeTHHT pabOTaeT B MPOEKTaX C MIMPOKOW reorpadueit —
WHTEpHET-Mara3uHpl, (UHAHCOBBIE YCIYrM, KHHO M COTOBas CBs3b. TakKe XOpOLIHe
Pe3yIbTaThl HOKa3bIBAIOT IIPOEKTHI, HAlleJIEHHbIE Ha IPOJAKY B KPYITHBIX TOPOAX.

CnycoK HCMOIb30BAHHBIX HCTOYHIKOB

1. MapKeTHHT BIWSHHA: OCHOBBI CTpaTeTHH [DIEKTPOHHBIA pecypc]. — Pexum
nocryna:https://ru.epicstars.com/marketing-vliyaniya

2. MapkeTHHT BIHMSHHUS: BCE, YTO HYXKHO 3HATh [DJEKTPOHHBIA pecypc]. — Pexum
nocryna:https://Ipgenerator.ru/blog/2018/10/16/marketing-vliyaniya-vse-chto-nuzhno-znat/

. PykoBoxctBo mns  mapkeronora [DNeKTpoHHBIM pecypc]. — Pexum
nocryna:https://Ipgenerator.ru/blog/2017/05/04/marketing-vliyaniya-rukovodstvo-dlya-
marketologa/

Hayunviii pyxosooumens: U.B. Tapanenro, 0-p dKOH. HAYK, Rpog.

N.B. Be3poaa, ctynent
Yuueepcumem umenu Anvgppeoa Hooens, 2. /Inunpo, Yepauna
AHAJIM3 TEHAEHIIMU PBIHKA ABTOMOBUWJIEN U MOTOLIMKJIOB B
YKPAUHE

PBIHOK MOTOLIMKJIOB CUMTA€TCS CE30HHBIM, MOTOMY HYTO €3[UTh HAa HHUX NPHHATO

TOJIBKO B TEIUIOE BpeMs roja. B koHme (eBpais HAUMHACT TEIUIETh, JTIOAH YXKE COCKYIHIINCH

3a TEIUION BECHOM M aKTHBHBIM OTIBIXOM, UM HaJ0CJH MyTEIIECTBHS O Cyrpo0aM, MyXOBUKH

u oOBeTpeHHbIe pyKH. VIMEHHO B 3TOT mepuof (MEXTy XOIOJOM U TEIUIOM) HadWHAeT PacTh

HHTEpeC K MOTOLMKIaM. MM HaunHaIOT MHTEpecoBaThbCs TE, KTO YK€ MMEET COOCTBEHHBIH
0aliK, TaK ¥ Te, KTO TOJBKO 33{yMBIBa€TCs O €ro Mmokymke [1-3].

CToUT 3aMeTUTh, YTO MK HHTEpeca K MOTOLMKIIAM MPUXOJUTCS Ha MEPUO/] KAPKOTO

Jeta B MOMEHTHI, Korja mudpa Ha TpagyCHHKE IPEBBINIAET OTMETKY B 25 TpagycoB.

EnuHcTBEeHHOE O0BACHEHHE 3TOMY S Halled B TOM, YTO JIIOJHM IIPOCTO XOTST MPOKATUTHCS C

BeTepkoM. JKapkast Toro/ja 3acTaBisIeT 3aJyMaThCs O YeM-TO IPOXJIATHOM, JTHO0 O TOM, KaK ObI
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MIPOKATUThCA C BETEpKOM Ha Oaiike. Ecnu roBopuTh Impo CE30HHBIN MHTEpeC BOOOILEM, TO
pEe3KHil pOCT HaUMHAETCS B KOHIE (DeBpasLst, JOXOAUT 10 IUKA B KapKUE THU U IOJHOCTHIO
TepsieT MO3UIUHU, KOT/Ia Ha TPayCHUKE CTAHOBUTCS HIXKE HYJIA.

MOTOIMKIIBI PpEKO HCIIONB3YIOT KaK OCHOBHOW BHA TpaHcropTa. OH IpOHTpHIBaeT
CBOMM aJbTepHATHBaM II0 KAaueCTBY YHOBIETBOPEHHs MOTpeOHOCTEH 3a Te ke AEHbIH. 3a
15000 $ BBl MokeTe KymuTh cebe MaliMHy Ha 5 mocamoyHsix mectT ¢ 100 JHUTPOBBIM
6ara)xHHUKOM, Ha MAalIMHE MOXKHO €3JUTh B JIIOOYIO MOTOfy, MPEoA0TIeBaTh BHEIOPOXKBE U
0e30macHO YyBCTBOBAaTH ce0s Ha JOpore. 3a 3TH )K€ JACHBI'M MPUOOPETEHHBIH MOTOIMKI HE
COKEPKHT B ceOe OOIBIIMHCTBO MPEUMYILECTB MAIUHBL. JIF01 CKOpee MOKYNaroT MOTOILHKI
JUTSL HATTOJTHEHWSI SMOIMOHATBHOM cocTaBistomei (Taou. 1, 2).

3auHTEpECOBaHHOCTh B MOTOIMKIIAX MOKET OTPaXaTh U MOKYNATEIbCKUI HHTEPEC K

HUM.
Tabnuma 1
AHanmm3 TOBapHOH CTPYKTYPHI OMITOBOTO TOBAPOOOOPOTA MOTOIIUKIIOB
3a nepuog ¢ 2014 mo 2016 rr., THIC TPH.
2014 r. 2015 . 2016 .
ABTOMOOMIN 17 497 977 14539 632 24 200 460
MOTOILUKIIBI 38100 64 806 72 602

Crout oOpatuth BHUMaHUe Ha oauH (akt. 3a 2014 rog B cymmy 060poTa MOMHUMO
CYMMBI TIpOJIaka CaMUX aBTOMOOWIEH M MOTOLHMKIIOB €lle BKJIIOYEHa CyMMa MX PEMOHTa,
neraneit u obcmyxuBanus. HaunHas ¢ 2015 roma meronsl cOopa NaHHBIX, €ro aHauW3a U
CTPYKTypa oOT4YeTa OblIa HM3MEHEHa, II09TOMY HCXOJIHBIE JaHHBIE HE MO3BOJSIIOT IaTh
MOJTHOCTBIO OOBEKTUBHYIO OLIEHKY. OTHOCHTEIBHBIH PUPOCT B 00BbEMe MPOJaXk MOTOIHKIIOB
TOpaszo BHIIIE, YeM OTHOCHTEIBHBII PUPOCT 00HEMOB IPOJIaXK MAlINH.
Tabmmma 2
AHanm3 npupocra 00beMOB IPOJIAXK MAIIMH U MOTOIMKIOB 2014-2016 T.

AOCOJIOTHBIN TIPUPOCT, THIC. TPH. | OTHOCUTEIBHBIN IPUPOCT

Marmuse 6 702 483 138%

MOTOLMKIIBI 34 502 190%

MOXHO czenath BBIBOJBI, YTO PBIHOK MOTOILMKIIOB SIBISIETCS OBICTPOPACTYILHM.
AOCOITIOTHBI TPUPOCT HE3HAUYUTEIBHBIA B 00bEMe MPOAaX, @ BOT OTHOCHTENBHBIN MPUPOCT
6onbiioil u cocraBnsger nmoutu 90% 3a mepuon ¢ 2014 roxa mo 2016 roa. KonkypeHuus
YMepeHHasl WM HU3Kasl, Cy/s 10 CTOMMOCTH KJIMKa B KOHTEKCTE, — OH JAEPKUTCS HA yPOBHE

0.02-0.03$.

CIHCOK HCMO/Ib30BAHHBIX HCTOYHHKOB

1. Tepacumon, B.1. Mapkerunrossiit anamus [Texcr] / B.U. I'epacumos, T.M.
Konosanosa, H.W. Carankuna, I'.1. Tepexosa. — M.: Tam60B: U31-Bo ®PTBOY BIIO «TI' TY»,
2012. - 88 c.

2. TomyOxos, E.Il. MapkeTHHTOBBIE HCCIEIOBAHUS: TEOPHUS, METOHOJIOTUS U
npaxtrka [ Texer] / E.IT. T'omy6koB. — M.: ®unnpecc, 2012. — 498 c.

3. Tomy6xos, E.Il. CoBpemeHHBIE TeHAeHINY pa3BuTus Mapketunra [Tekcr] / E.IL.
Tony6koB // Mapkerusr B Poccuu u 3a py6exom. — 2012.— Ne4. — C. 10-18.

Hayunviii pyrosooumens.: A.J. Mocmoeas, kano. 9KOH. HAYK, OOY.

JI.IO. Beiiko, crynenTka
Yuieepcumem imeni Anvghpeoa Hobens, m. /Juinpo, Ykpaina
METO/AHU HJIIT B PEKJIAMI
XKurrsa B cyqacHOMY CBIiTi BaXKo ysiBUTH 03 pexnamu. KoxHoro qus Mu 6agmmMo 4n
qyeMo ii, i JacTilie BChOro HaM 3/1a€ThCs, 1110 BOHA PI3HOMaHITHA i HEe CX0)ka OZHA Ha OJIHY.
Jiznapmmcs po meronu HIII, MoxxHa 3p03yMiTH , IO 1€ 30BCIM HE TaK.
HJIIT (meiiposniHrBicTHYHE MpOrpaMyBaHHs) MICTUTh B co0i Take. [IOHATTS «He#poy,
SIKC CITUPAETHCS HA 5 OpraHiB MOYYTTIB JIIOAWHU: 3ip, CIIyX, NOTHK, HIOX i cMak. TepMiH
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JTIHTBICTHYHE» MiIKPECIIOE, 1110 iH(OPMAIlis 10 CIIOKUBAaYa JOHOCUTHCS 33 JOIIOMOTOI0 MOBH
i moBu. IloHATTS «mporpaMyBaHHS» BigoOpaxae mii, depe3 sIKi 3IIHCHIOETHCS BIUIMB Ha
ayIuTOopito.

[HmmMu  crmoBamu, 1€ BUBYCHHS IO3UTHBHOTO JIOCBiAY (axiBIiB 3i cdepu
NICUXOTeparii, ICHX0aHali3y, JIHTBICTUKHU , TIHO3Y 3 METOI0 B MOJAANBIIOMY BHKOPHUCTAaHHI
IOTO JIOCBITY.

Bimomo nexinbpka mpUiOMiB, 3a JOIOMOTOIO SIKMX POOHTHCS pekiama. [leranpHime
PO HUX:

1. IlinctporoBaHHA 3a IiHHOCTAMH. llel meron sBisie coOOH0 BHKOPUCTAHHS B
pexiami 00pa3iB miHHOCTEH, 100pa i CBATOCTI I IiTboBOI ayauTopii. Lle Moxe OyTH pimHuit
IiM , ciM’s Ta IiTH, TOOTO 3a IOMOMOTOo0 Hei He MOTPiOHO 3 HyNA CTBOPIOBATH KOMYHiKaIlii,
JOCHTh TIPOCTO BIATBOPHTH Temuly arMmocepy, IOB'S3aHY 3 BXXHBAaHHAM HPOIYKTY
(pexmnama“SIroTuHCHKE™).

2. CyomopamsHocti. Lle omuu 3 mpuitomiBs HJIII TexHikM A8 MaHIITyJTIOBaHHS
CBiIOMICTIO. 3a JONOMOT'OI0 BAAIUX PAaKypCiB, KOJIBOPIB, e(eKTiB HAOMIKEHHS Ta BiAJaTCHHS
HOKYIIeNb CTa€ HiON YaCTHHOIO PEKJIaMH, B HBOTO NMPOOYIKY€ETHCS alleTHT i BiH TOTOBHIA 10 1iit
(pexmama Mak/IoHaiuc).

3. Ipecynmo3umii. Y Takiii pekiiami HaiJacTillle 3aJal0Th aKTyajbHI IUTAHHS Ta
3BEpPTAIOTHCS 10 AyAWTOpPii TaKUM YMHOM, 10O BCS MoAaHa iH(opMmamis CIpUIMAETHCS 3a
HPaBJIBY.

4. Cunecresis. CuHectesis nependayae Mike iHpopmaniifHux xanaiiB. CyTe HbOTO
HNpUHOMY TIOJISITAa€ B TOMY, 1100 PO3IMOBICTH CIOXKHBAYYy PO XapaKTEPUCTHUKH IILOTO TOBAPY
(pexnama “T'eBickoH”).

5. Tproizm. TexHika I MaHIITYJIIOBaHHS JIIOABMH, [0 BUKJIUKAE MiICBIIOMY JOBIpY
BCBOMY, IIO PO3MOBigae pexinama. /lyxe yacTo mell mpuiloM TPYHTYETHCS Ha TBEPIKCHHIX
aBTOPUTCTHUX KoMmaHid 1 mromedi ( pekinama “Sensodyne 7, 60 “cTomaroioru
PEKOMEHIYIOTH ).

6. Mucnesipyc. BimHocHO HOBa TexHika, o HaOyia MOMYJSIPHOCTI B Mepexi
IaTeprer. MucieBipyc XaOTHYHO HOIIMPIOETHCS BiJl JIOAWHU 0 JIOIUHH 332 PaXyHOK CBOET
TAEMHUYOCTI 1 3arajkoBocTi. TBOpII pekiIaMH HAaBMHCHO MH(PYIOTh Ha3By OpeHaa ado
MPUXOBYIOTh YaCTHHY TEKCTY, KapTHHKH abo Bimeo Bix aymauropii (“follow me” Big xkommnanii
Google”) [1-3].

BucHoBok. Ha MoI0 yMKy, pekiiama crajia HeBiJ €MHOI0 YaCTHHOIO HALIOTO JKHMTTS.
PosrnsnyBnm meronu HJIIT B pekiiami Ta iX BIUIUB 32 CBiZIOMICTb JIFO/ICH, MEHI BaXKKO CKa3aTh
CBOE€ BIJHOIICHHS JI0 HUX. 3 OJHOTO OOKY BOHH € IyXe e(eKTHBHUMH ISl pEKITaMHO1 cdepH,
npoTe 3 iHIIOro GOKy He ciij 3a0yBaTH NPO TX MaHIMYIATHBHUH NmoTeHIian. He3Baxaroun Ha
1e, M Bce 0/1HO 3ycTpigaeMock 3 HJIIT sik MapKeTosioru, mpoIaBIli UM SK CIIOKUBAYi.

Cnycok BUKOPUCTAHUX JKepes

1. https://turbosms.ua/ua/articles/nlp-tehniki-v-reklame.html

2. https://revolution.allbest.ru/marketing/01093709_0.html

3. https://stud.com.ua/55938/psihologiya/movni_neverbalni_zasobi_kontaktu_-
vplivu_auditoriyu

Hayxosuii kepisnux: 1.1 Kypoukina, Kauo. ekoH. HayK, 00y.

0.0. besbL, CTyAeHTKa
Huninposecokuii mpancnopmuo-exonomiunuil konedc, m. /Ininpo, Yxpaina
MOJEJIT YIIPABJITHHA JIOTICTUKOIO MEPEJKEBOT PO3IPIBHOT
KOMIIAHII, 10 PO3BUBA€E OPAHYAMBHUHI
3acTocyBaHHS eq)eKTI/IBHI/IX ¢opMm BemeHHs Oi3Hecy, HO UHCIA SKHX HAJICKHUThH
(dpaHyaii3uHr, 103BOJISIE 00'€JHATH MEPEBar BEIUKOTO i MaJoro Oi3HeCy, 3HH3UTH MOJKIIUBI
PU3UKH, iIBUIIUTH X €PEKTUBHICTb.

CraHoBieHHs ppaHYaii3uHTy B CBITOBIil €KOHOMILI TTOYaIOCs OiJbIIe CTa POKIB TOMY.

B nmanwmii wac B 160 kpaiHax BUKOPHCTOBYIOTHCS (paHUAN3UHTOBI Oi3HEC-MOJIEN, a KUTBKICTh
(hpaHIali3MHrOBUX KOMITAHii CTAHOBUTH MPUOIH3HO 1,5 MITH.

JisuteHICTE (paHIAH3MHTOBUX KOMITAHIH MOIIHPIOETHCS HA Pi3HI CEKTOPU €KOHOMIKH,

tak B CIIIA nepeBakHo paH4aii3MHTOBI CXeMH BUKOPHCTOBYIOTHCS B cepi mociyr, B €Bporti

HAOUTBITY YacTKy 3aiiMae pecTopaHHHH i TOTeNbHUIN Oi3HeC, Ha cepy TOPTiBII MpHUITaTae
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3HayHa vactuHa ¢panum3 y @paxuii ta Icmamii. Buxomsum 3 [OCBigy pO3BUTKY
(panuaiizuHroBOrO Oi3HECy B IMX KpaiHax, MO’KHA BHUAUINTH Taki IepeBard maHol Oi3Hec-
MOZENi: BUCOKHH CTyIiHb e()eKTHBHOCTI ()paHUYaW3WHIOBHX MiANPHEMCTB, MOXIUBICTH
BHUKOPUCTaHHS BiZIOMOTO PEH/Y B CBOIlf poOOTI; CcTilike 3pocTaHHs 30yTy i IIBUAKE NPOCYBaHHS
Ha puHKY [4].

OpHi€ero 3 0co6IMBOCTEH PO3BUTKY (hpaHUAW3MHTY B YKpaiHi € Te, 0 BiH NepeBaKHO
MpeACTaBICHUI BITYM3HAHUMHU MianpuemcTBamu [2]. Lle MOXXKHA HOSICHUTH THM, IO BiZOMi
iHO3eMHI (paHYaii3epy HaIalOTH MepeBary CTBOPEHHIO HA TEPUTOPil YKpaiHH CBOIX BIACHHX
MiAOPHEMCTB, HE BUKOPHCTOBYIOUH (ppaHYaif3uHT 5K HOpMY PO3LIMPEHHS CBOET MisUTbHOCTI. [
Ile BOHH IOSICHIOIOTH HEIOCKOHATICTIO BITYM3HSIHOTO 3aKOHOIABCTBA INOJO 3aXHCTYy MpaB
IHTETIEKTyaJIbHOI ~BJIACHOCTi, BIACYTHICTIO KBaJi(iKOBaHMX KEPIBHUKIB IMOTEHUIIHHUX
(paHyaiizi, HETOTOBHICTIO BITYM3HSHHX IiJIPHEMIIB YITKO TOTPUMYBATHCh BCTAHOBJIEHHX
(paHyaiizepoM BUMOT LI0JI0 SKOCTI TOLLO.

OnHak, aHaTI3yIOUM TEHJCHII] CTAHOBJICHHS ()paHJal3MHTY B YKpaiHi HEMOXJIIMBO He
Ha3BaTH HETaTHBHI NPHMHH: HECTAOUIBHOCTI €KOHOMIMHOT CHTYaLii B KpaiHi, BIICYTHICTb iHpopMaLtii
TIPO MOYCIMBOCTI Ta EKOHOMIYHY JIOUUIBHOCTI BUKOPHCTAHHS! (PpAHYAH3MHIOBHX CXEM Uil MAIOro
TIi/MPHEMHALTBA, HE/IOCTATHE ONPALIOBAHHA THTAaHb YNPABIIHHA JIOTICTHKOKO 1 iH. bisnec B
(hpaHUai3UHTY JOCTATHBO CTAOUTHHUH, Jmmte 14% HOBOCTBOPEHUX ITiIPUEMCTB IPUITHHSIOTH CBOIO
ISUTBHICTB, L0 MiATBEP/DKYE HAAiHICTH opraHizamii Oi3Hecy B YkpaiHi. SIkmo roBoputu mpo
CTPYKTYpY YKpaiHChKOro (hpaH4ai3uHTy B YKpaiHi, TO JiiepaMu € po3apiOHa TOPriBisi, TPOMaJICKe
xap4ayBaHHs i chepa mocayr. OCHOBHa YacTHHA (hpaHUaH3MHIOBIX KOMITaHIH pO3TAIIOBaHA B BEIMKIX
Micrax: /Ininpo, KuiB, 3aropixoks Ta iH.

B exonomiuHiif JiTepaTypi BUOUISIOTh TPH OCHOBHI MOJEINI YIIPABIiHHS JOTICTHKOIO B
MepexeBoi po3IpiOHOT KOMITaHii, 0 po3BUBaE (paHYal3UHT: M'IKY, )KOPCTKY 1 TiOpHIHY:

1 «M'ska»  (paHUaii3uHroBa  MoAeNb  mepeabadae  3aCTOCYBaHHS
KOHCOJIIJIOBAHOT MOJIITHKU 3aKYIiBIi.

3acTocyBaHHA NaHOI MOZET MOXIIHMBO HpPH HAasSBHOCTI €IWHOTO aCOPTUMEHTHOTO
Mepeliky TOBapiB, MO 3aKyMOBYIOThCS a00 TP 30iry CTPaTeridyHO BaXIIMBHX TOBaPHHUX
no3uuiii. Y M'sIKiif Mozelni npu JOTpUMaHHI i€l YMOBH Yy (paHUaii3i 3'IBIA€THCA MOKIUBICTH
3a paXyHOK 00'eTHaHHs 00CATY 3aKyIliBelb KyIlyBaTH TOBapH 3a HU3bKHMH LIHAMHU 1 Y THX K€
caMHUX MOCTavallbHUKIB hpaHdaiizepa.

2) «wkopcTkay GpaHYaii3MHroBa MOJIENb MOIIMPIOETHCA HA BECH JIOTICTHYHHI MpOLIEC,
MaKCHMAJIbHO IEHTPANi3yI0ud YIPaBIiHHS 3aKyHiBISIME 1 (OpMyBaHHS TOBapHHUX 3aIacib.
YacTo Taka IEHTpaji3allisi JOCATAaEThCS 32 PaXyHOK 3aCTOCYBaHHs iH(OpMaIiiHUX CHCTEM
VIOpaBIiHHA JIOTICTHYHUMH TOTOKamu. DipMa-paHuaii3si BUKOHYe IpH IHOMY TOPTOBI
¢yHKUii, mepenarouu 1Mo cyti BCi JoricTmuHi (QyHKIIT (3aKymiBiio, JIOCTaBKy, 30epiraHHs,
YIpaBIiHHA 3allacaMy) Ha ayTCOPCHUHT. 3aCTOCYBaHHS TaKOi MOJENI OCOOIMBO JOLUIEHO MPH
HasBHOCTI PO3MOIIIBHHX IIEHTPIB y KoMmaHii-ppanyaiizepa [3].

3) «ribpumHa» QpaHvaiimHroBa MOJETb BKIIOYae B cebe NBi momepeaHi moperni,
NPUITYCKAIOYM 3aCTOCYBaHHS IS OAHUX GipM-(paHuaii3i M'skoi Monermi, a Ui IHIIMX
«wkopctkoi» Mogenmi. IlepeBary Momeni BH3HA4a€eThcs (GOPMATOM MeEpeXki, PEriOHATBHUM
OXOIUICHHSM, HAsSBHICTIO PO3MOAIIBHOTO IIEHTPY. bBynp-ska 3 Ha3BaHUX JIOTICTUYHHX
(paHUali3UHrOBHX Mozeneil Moke OyTH 3acTocOoBaHa B pO3APIOHMX Mepexax, aje Ha
MOYATKOBIH cTafil ynpaBiiHHS JIOTICTUKOIO BiJHOCHHM MDK HapTHepaMu (GpaHYai3HHTY
Haifyacrime OYIYIOThCS 10 «M'AKOT» Momenmi. Xoda TMepeBard <OKOPCTKOI» Mojemi
OYEBH/IHI:palliOHaJIbHA OpraHi3aliifHa CTPYKTypa yHIpaBIIiHHSI TOBAPHUMH IMOTOKAMHU; BUCOKA
KBamiikaiis JOTICTUYHOTO TIEPCOHANTy; ONTHMI3allisl IOTOKIB Ha BCIX CTafdiAX pyXy
TOBapy;BUKOPUCTAHHS Cy4aCHHX TEXHOJIOTiH B JIOTiCTHYHUX Oi3Hec-mpoleciB; epeKTUBHE
YIpaBIiHAA aCOPTUMEHTHOT MOJIITHKOIO; MiJIBUIIICHHS SIKOCTi 00CITYyrOBYBaHHS CIIOKHBAiB.

PimieHHs mnpoGieMu yOpaBiiHHS JIOTICTUKOIO TOPTrOBUX MEpeX 3a JOMOMOTOI0
(paHYali3UHrOBUX MoOJENeH [03BOJISUIM YKpaiHi 3alyddTH HOBHUX YYacHHKIB Malloro
MINPUEMHHULTBA 10 CydacHHX Oi3Hec-¢popmaTam, 00'€ZHYE 3yCHILIS BEIHKOTO i Majoro
MiAMPUEMHUITBA U BUPIMICHHSA PI3HUX EKOHOMIYHHX MPOOJeM, MiJBUINYE B IJIOMY
KOHKYPEHTOCIPOMOXKHICTh YKPATHCHKOT €KOHOMIKH.

Cnucok BHKOPHCTAHUX JIzKepes

1. http://ena.lp.edu.ua/bitstream/ntb/29950/1/16_87-91.pdf
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po3Butky: Monorpadist. — K.: LlenTp HaBu. miT.

3. https://inventure.com.ua/analytics/articles/luchshie-franshizy-v-ukraine-v-2019-po-
versii-inventure

4. https://studopedia.info

Hayrosuii kepisnux: T.I1. baron, éuxnaoay euwjoi kamezopii, memooucm

J.. Bennep
IlIxona anznuiickozo aswika SKYENQ, 2. Juunpo, Ykpauna
UHTEPHET-KOMMYHUKAIINU KAK DOOPEKTUBHbBIM UHCTPYMEHT
MAPKETHHT' A

VHTeHcHBHOE pa3BUTHE MHTEPHET-KOMMYHHKAIMHA W OHJIAH OW3HEca CTHMYJIHPYET
MOSIBICHHE A0CONIOTHO HOBBIX (POPM MPOABIXKEHUS MPOIYKTOB, BO3MOXKHBIX Onarojaps
COBPEMEHHBIM TEXHOJIOTHSIM. MBI 3aCTajIl TEXHOJIOTMIECKHI IPOTpecc, KOTOPHII KOCHYJICS He
TOJIBKO MPO()eCCHOHANBHON, HO U OBITOBOW cephl HalIeH XKU3HU, CTAHOBACH BO3MOYKHBIM
Onmarojapsi IIMPOKOMY  HCIHOJNB30BAaHHIO HMHTEPHET-KOMMYHHKamWil. OTO  OTKpHIBaeT
aOCONIOTHO HOBOE, HE HCCIIEI0BAHHOE MPOCTPAHCTBO AN PACIPOCTPAHEHUS U MPE3CHTAINU
ToBapoB. Takoe MHOpPMAIOHHOE IOJIe MPAKTUYECKH HE CONPHKACAETCS C KIACCHYEeCKON
MHCTUTYIIMOHAIBHOW Cpefoif, HaxoQsICh BHE BIMSHHA CYOBEKTOB TPHUBBIYHBIX HaM
MapKeTHHTOBBIX  OTHOWIeHHWH.  HampotwB, TyrT  cTposiTcsi ~ aOCOJNIOTHO  HOBBIE
MHCTUTYIIMOHAIBHBIE TIPOIECCHl, KOTOPbIE B CBOEM pPAa3BUTHH HOYyT MHapaIeTbHO C
TPaANIIMOHHBIMH COIHAIBEHO-9KOHOMHYECKMMH MHCTHTYTaMH [ 1].

DopMbI B3aUMOAEHCTBHSA B CETH HHTEPHET POXKIAIOTCA 10 (haKTy CHPOCA MPAKTHIECKU
W3 HUYero. l3HayajsbHO HEKTO, HE WMMEIOIIMI 3HAYUTENBHBIX MAaTepHaNbHBIX PECYpPCOB,
npoaBuraer (GopMar B3aHMOOTHOIICHUH MONb30BaTeNeil HHTEpHETA, a TOCIe YIACTHUKH CETH
HaIlOJHAIOT e€ coJep)KaHWeM, TaK 4TO OHa oOperaeT (GopMy M H3BECTHOCTb, TEM CAMBIM
HpoJaBHras e€ co3arelns B UHTepHeT-On3Hece. Tak, HarmpuMep, IPOUCXOAUT C MECCEHIKEPaMHU
U COLMAIBHBIMU CETSMH, KOTOPBIE SIBISIOTCS 3HAUMMOW YacTh ITOI'0 MAapKETHHTOBOTO ITOJIS.
Tlotomy mpoaHanM3upoBaTh CETEBbIE KOMMYHHKALMM C TOYKH 3PEHHS MapKETHHIOBOTO
MOTEHIIMaIa MPEACTABIIETCS HEBO3MOXKHEIM 0e3 y4éra 0COOEHHOCTEH MHCTUTYIHOHAIBHOM
Cpensl, KOTopas M ONpeAeNsieT HAmpaBIeHUsS M METOJbI PAaCKPyTKH TOBAapOB B HHTEPHETE.
OnHako Teopyst 3HAYUTEIBHO OTCTAET OT MPAKTUKK B JAHHOH peKIaMHOH chepe.

CeromHsi B ceTH OOHapy>KHBAIOTCS CaMble Pa3HOOOpa3HBIC BAPHAHTHI CTAHOBIICHHUS
00IIECTBEHHOTO0 MHCTUTYTa KOMMYHHMKAIIMOHHOM CpeJbl, JUI KOTOPBIX HEOOXOANMO CO31aTh
KIaccuukanuio. boapmMHCTBO MaHHBIX (OPMATOB C MOMEHTAa HX 3apOXKACHUS AaKTHBHO
NPUMEHSIOTCS JUISl PaCKPYTKH TOBapOB M YCJIYT B CETH MHTEpHET. D(PPEKTUBHOCTH JTaHHOTO
NPOJBIKEHHSI OTKPBIBAET IENBII PSJ HOBBIX MApPKETHHTOBBIX HWHCTPYMEHTOB, B KOpHE
OTJIMYAIONIMXCS OT KJIACCHYECKUX CIIOCOOOB TIPOABMIKEHUS M CO3IAIOIIUX CHIIBHYIO
KOHKYPEHIINIO TPAJAUIIMOHHBIM PEKJIAMHBIM yJIoBKaM [2]. B HacTosiee Bpemst akTyaabHBI 1B
GoJTbIIIME KATETOPUHN HHTEPHET-PECYPCOB:

1. Commamsueie cetu (Social Networking Services) - 3to wuHTEpHET-pecypchl,
HCIIOJIBb3YyeMbIe ISl CTAHOBJICHHS ¥ TTOJIJIEP)KKH CEeTEeBBIX KOMMYHHUKanuid. ClieyeT BbIICIUTh
TPH OCHOBHBIX ITyHKTa Ha KOTOpBIE ONMPAETCS HHTEPHET-MApPKETHHT MPH IPOIBIKECHUN
TOBapOB B CETH:

1. Jlmumas wHopMamms B mnpodmisx moib3oBarenel (IOJ, BO3pacT, MECTO
JKUTEJbCTBA, yBICUCHHsI, HATM4YKHEe 00pa3oBaHMus, U T.1.).

2. BO3MOXHOCTb HHTEPHET MOJIB30BaTeNs (POPMHUPOBATH CBOE MHEHHE O TOBApe UNTAs
OT3BIBBI IPYTHX JIIOJEH U NOCEIIasl CTPAHULBI PACIIPOCTPAHUTEIIS.

3. O6pa3zoBaHHe HHTEPHET-COOOIIECTB MOCBSIIEHHBIX y3KO HAIIPABICHHOH TeMe, 4YeM
rapaHTHPYETCs 3aMHTEPECOBAaHHOCTD B TOBape OTHOCSIIEMCS K JAaHHOI TeMe.

2. Broru (o1 anrit. «web [0g» — HHTepHeT-)KypHaJI) 9TO HHTEPHET-CalThl, Ha KOTOPBIX
COZCPIKATCA aBTOPCKHUE PYKOIMCHU U ME€AUa-MaTEpUajbl BIIAJCIILIICB Osora u KOMMCHTapUH
nocerureneid. OcoOeHHOCTH OOroB, OTIMYAIOMAS HX OT JAPYIHX HHTEPHET DPECypCoB,
3aKJII0YaeTCsl B MX MyOJMYHOCTH M 0OIIeN0CTYNHOCTH. [lobp30BaTeny mocenaiue oaoru
MMEIOT BO3MOKHOCTh OCTaBUTh KOMMEHTAPUH MM BCTYIIUTH B IUCKYCCHIO C aBTOPOM OJiora.
BrllenepeyurcieHHble 00CTOSATENBCTBA JIENIAl0T OJOr HEeKOW KOMMYHHKAaTHBHOH cpeioi, B
KOTOpPYI0 OOBEAMHEHBI Cpa3y HECKOJIbKO BHIOB KOMMYHHKAI[MH: OSJIEKTPOHHAs II0YTa,
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HOBOCTHOW KaHaJl, MHTEPHET-(OpyM M 4aT Ha OXHOIl oHnaiH-ruiatrdopme. [Tomumo 3toro,
CYIIECTBYIOT BeO-(hOpyMBI, IIpecTaBisIomue cobol miarhopMy s OOIeHHs Ha 3aJaHHYIO
TeMy, OTKJIOHEHHS OT KOTOPOH He MPHBETCTBYETCSI, a TAKXKE HOBOCTHBIE TIOPTAJBI HAa KOTOPBIX
BBICTABIISIIOTCSl aKTyaJbHBIE Ha CETONHSAIIHWN JE€Hb HOBOCTH, MOJOOHO TIOCYIapCTBEHHBIM
HOBOCTHBIM KaHanmaM. OJHAKO OHM TEpSIOT CBOIO MOMYJSIPHOCTh, U BCE MEHBIIE MOTYT
paccMaTpHBaeTCsl ¢ TOYKH 3pEHHUs peKiIaMbl ToBapa [3].

HHTepHeT pecypchl MPeNOCTaBISAIOT pealn3aTopaM COBEPIIEHHO HOBBIM MOIXOJ K
PacIpoCTPaHEHUIO CBOETO TOBapa, KOTOPBII MOXKET COCTABUTh 3HAYNTEIBHYIO KOHKYPEHIIUIO
TPaAUIMOHHBIM METOJaM MapkeTHHra. [lo3ToMy Hemb3si HIHOPHPOBATH OTPOMHOE
MH()OPMAIMOHHOE T10JI€ B CETH HHTEPHET, TaK KaK 3TO NEPCIIEKTHBHO HOBBIH BEKTOP B peKJIaMe
U CBSI35IX C OOLIECTBEHHOCTHIO.

Cnucok HCHOIb30BAHHBIX HCTOYHHKOB

1. Bepxosuesa O.H., Kauarun E.A. IHTepHET-MapKeTUHT: IOHATHE, IPEUMYIIECTBA,
HHCTPYMEHTEHL, 3¢ dextuBHoCcTh. — 2017. — C. 15.

2. Janununa M.B., Heitnexun T.B. MHCTpyMeHTapuili HHTEPHET-MapKETHHTA U €rO
3HaYCHUE B COBPEMECHHOI 3KOHOMUKE //BecTHUK eBpasuiickoit Hayku. — 2014. — Ne. 6 (25).

3. Kaluzhsky M., Karpov V. CereBble HHTEPHET-KOMMYHHKAI[HNA KaK HWHCTPYMEHT
MmapkeruHra //IIpaktnaeckuit Mapketunr. — 2013. — Ne. 2. — C. 32-39.

A.IO. BecranianHa, CTyAeHTKa
Yuisepcumem imeni Anvgppeoa Hobens, m. /[ninpo, Yxpaina
OCHOBHI EJIEMEHTU HEUPOMAPKETUHI'Y

Ha croropnimHiit aeHs piBeHb OOPOTHOU 3a MOKYNIIS € HAA3BHYAHHO BHCOKHM, TOMY
JUIS  3aBOIOBAHHS KIIEHTIB MOTPIOHO JOCHIKYBaTH IMiACBIIOMICTh crHoxuBava. lle
CNIPUYMHMIO BUHUKHEHHS HOBOT HayKH, SIKa YTBOPUJIACH B PE3YJIBTATi MOETHAHHS KJIACHYHOTO
MapKeTHHI'Y Ta JOCITiPKEeHb MO3KY JIFOJUHHU — HEHPOMapKETHHT'Y.

HelipoMapkeTHHT - Ii¢ HampsM MapKETHMHTOBHX JOCIIKEHb, MPEIMETOM SIKOTO €
BUBUYCHHSI HEYCBIJIOMJIEHHX CEHCOMOTOPHUX, KOTHITUBHHUX 1 €MOLIHUX peakmiil JIIOJAUHN Ha
neBHi ctumynd [1]. Bid momomarae rau0ie BUBUUTH MPOLECH TOJIOBHOTO MO3KY PELMITi€HTa
Ta TOSCHHTH HOro KOMEpLiiHy TMOBEAIHKY 3a JONOMOIOI0  Jii  HACTyNHHX
HEHPOMapKETHHTOBUX €JIeMEHTIB [2].

BisyanpHuil — 30BHIIIHIN BUIIISLT TOBApY, yIaKyBaHHs, 0OPMIICHHS TOYKH IPOIAKY,
iH(pOpMaILiiiHi HamWCH, OCBITJIEHH:, cBITIIOBI edektn Tomo. Ha mymky Maxkca Jlromepa
TICUXOJIOTIYHUH CTaH JIOJMHM MOXKHA JIIarHOCTYBAaTH 3a KOJIPHHM TECTOM. Y CTBOPEHHOMY
HUM TECTi JIFOIMHA TTOCITiIOBHO BUOHUpPAE BiciM KOJIBOPIB, BiH IMOALIMB IX HA YOTUPH OCHOBHI Ta
YOTHPU A0aTKOBI (MOIM(iKOBaHi) KOJIBOPH — (hiONETOBHI, KOPUUHEBHH, YOPHUI Ta HYIbOBHI
[3].

AynianeHui — izeHTUdIKaIis 32 PaXyHOK CTIHKOrO MOBTOPEHHS Ta HAarOJIOUICHHS HA
OCHOBHMX MOMEHTAaX 3 CYIPOBO/UKCHHSM IIOCTIHHOTO TO3WUTHBHOTO IIIKPIIUICHHS Ta
My3UKaJdbHOTO (GoHy. CriokiBavi He YCBIIOMIICHO i HE 3aMUCIIOIOYHCH CIIPUIMAIOTh 3BYKOBE
o(hOpMIICHHS, MiANOPSIKOBYIOYM CBOI Jil PUTMaM MY3HKH — L€ CIPHSE BCTAHOBJICHHSI
KOHTAaKTiB MK CBiIOMICTIO 1 MiZCBIIOMICTIO crokuBa4iB. Tomy ¢ipMu BHKOPHCTOBYIOTH
ayIianbHAN (aKTop I IPUBEPHEHHS YBard CIIOKUBAYiB Ta CTHMYJIFOBAaHHS TOBApOOOOPOTY.
Takum yrHOM, BJIasI0 MiAiOpaHi CJIOBa B MOEIHAHHI 3 XOPOIIOIO MY3HKOIO BPi3al0ThCS B IaM'ATh
i 11Ie JTOBrO 3HAXO/ATHCS B TOJIOBI — 11 €)EKTUBHO BUKOPUCTOBYETHCS B PEKIIAMHUX LIISX.

CeHcopHuit — 3amax (apoMaMapKeTHHIOBI TPUIOMH) Ta JOTHK (TaKTHIBHO-
MapKETHHTOBI IPHAOMH).

He MeHUI BaIMBY pojib y Tpoleci NMPUHHATTS pillleHb BiJIrparoTh i TaKTUIIbHI
BIIUYTTS, SKi BHHUKAIOTH B pE3ylbTaTi KOMIUIEKCHOTO CIPHUHATTS Pi3HOMaHITHUX
BJIACTHBOCTEH MOApa3HUKA. J[OTHK TpeAMETiB A03BOJISIE OLIHUTH 1X (OpMy, po3Mip,
BJIACTHBOCTI IOBEPXHI TOMIO. TOMy mepeBaror TaKTHIBHUAX BIAYYTTIB € MOKIIMBICTh BUTBHO 1
KOM(MOPTHO 03HAHOMHUTHCH 3 TOBApOM. PailioHa bHE BUKOPUCTAHHS CEHCOPHUX EIIEMEHTIB Ma€
OimpIry eeKTUBHICTH Yy TOPIBHSHHI 3 Bi3yaJbHUMH 1 3BYKOBHMH €JIEMEHTAaMH, OCKiJIBKH
CCHCOPHI acoliaTHBHI MaHIMyJIsIii MEHII OUYeBHUAHI 1 YCBIIOMITIOBaHI.

Orxe, HEHpOMapKeTHHT JOKa3ye, IO HEWPOHHA AaKTHBHICTh pEIUIIIEHTa, SKa
CYIPOBODKYETbCS  IMIJBUIICHOI0 ©MOLIMHICTIO 3a paxyHOK [il HeHpOMapKeTHHIOBHX
€JIEMEHTIB Ha IiJICBIOMICTh CIIO’KMBAYa IPH3BOAUTE J0 ITO3UTHBHOTO PIlIEHHS PO KYMiBIIIO
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TOBapy. A eMOLIHO HeHTpalbHy peKiamy JIOJMHA HaBiTh HE MOMivae, TOMy Ha ChOTOJHI €
BaKJIMBUM BHKOPUCTaHHS HEHPOMapKETHHIOBUX 3HAHB Ta JOCIIPKCHHS eMOI[iH CIIOKUBAaYa Ha
MIEBHI CTUMYJIH.

Takum YMHOM, HEHPOMapKETHHT — HOBHH HANPsIM JOCIHIKEHHS, IO T03BOJIIE (hipMmi
OyTH O1IBII KOHKYPEHTOCIPOMOKHOIO Ha PHHKY.

Cnncok BUKOPUCTAHUX JIKepes
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3. JIrowep M. LiBet Baroro xapakrepa // Pumon kinaccuk; Beue, 1997.
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O.M. Binoyc, marictp
Yuieepcumem imeni Anvgppeoa Hooens, m. /Ininpo, Yxpaina
OorJjsa PO3BUTKY IT-PUHKY B YKPAIHI: MOKJIMBOCTI TA
NEPCIHIEKTUBHA

Po3rIIsIHEMO OCHOBHI [TOKa3HUKU PO3BHUTKY yKpaiHcbkoro IT-punky [1]:

1. HagxomkeHHs Bix excriopty IT mociyr B 2018 pori, 3a qanumu HBY: $3,204 mupa,
npupict cranoBuB 29% B mopiBHsAHHI 3 2017 pokoMm.

2. Jloxin Bix ekcropTy IT mociyr B 2018 porri, 3a ganuMu Jlep>kcirykOu CTaTHCTHUKH:
$1,578 mupa, nmpupict — 20% B MOPiBHSHHI 3 HOMEPEIHIM POKOM.

3. Kinbkicts nepconany B ekcriopti IT mociyr B 2018 porti, 3a ranumu DOU[1]: 159
687 TexHIYHHX (paxiBIiB Ha KiHEIb POKY, MPUPICT CTaHOBUB 26% 3 modatky poky. Bcworo
3apeectpoBanux ®OII s Haganss | T mociyr Ha mouarok 2018 poky — 125 000.

B minomy, wactky Ykpainm Ha cBiTroBoMy puHKY |T mociyr Mo)kHa mOpaxyBaTH SIK
0,5%. Po3mip punky ITO (Information technology outsourcing) B 2018 poumi, 3a Bepciero
Statista: $62 mupn 3 HeBenmkuMm mamiHHAM 3%. B 1IBOMY CerMEHTI OCHOBHHM JifepoM
sucrynae Iumis i, 3okpema, TataConsultancy Services 3 kinbkicTio nepconany 335 Tuc. oci i
noxoznoM moHan $15 mupa. Ykpaina B poMy cerMeHTi 3a mincymkamu 2018 poky 3aiinsuia
7,8%.

CaiToBuif Temnm mpupocTy 3arambHOro |T puHKy HeBucokmit — mo 6% Ha pik
(crioxxuBaHHs). Ane yKpalHChKI KOMIaHii 3HaHILM cBolo (GopMyiy ycmixy. Junamika 2018
poky 20-29% 30inbImeHHs MpoAaXiB i MporHo3 ii cTabiTBHOTO MPOAOBXKEHHS B HAHOMIKUL
POKH CBITYNTH 1pO Te, 1o [1]:

— 3pOCTaHHSA BiI0OYBA€ETHCS 3a PaXyHOK KOHKYPEHTIB;

—yacTka YKpaiHu sK 1 panimre mama Ha cBiToBoMy |T puHKY, i 3a paxyHok ii
301LTBIICHHS. MOXHA MIATPUMYBATH CTaOUTHHAN po3BUTOK | T Oi3Hecy B Ykpaini B HAHOMMKYL
5-10 poxis.

3a 2018 pik kinmbKicTh TeXHIYHUX (axiBLiB 3pocia Ha 32 697, mpu oMY pigHHIA 00CAT
BUITyCKY 38 TeXHIYHMMH BUImIaMu Ykpainu — 6mus3pko 16 000. Pisunus cdopmyanacs 3a
paxynok [1]:

— IT akagemiii i mkin Benukux | T KoMmaHiif;

— 0Oe3miui KypciB i mepekBaidikamnii mepcoHaty 3 IHIINX ramy3ei;

— moBepHeHHsI (axiBuiB B YKpaiHy, sKi paHille 3aJHIIWIN KpaiHy.

HesBaxatoun Ha Te, mo y Benukux |T KoMITaHiSIX He 30cepemkeHa OCHOBHA JaCTHHA
TeXHIYHUX (axiBLiB, caMe BOHH € PYIIiHHOO CHII0I0 po3BUTKY I T-ramysi Ykpainu, cTBoprooun
HOBI MOXITBOCTI.

AHai3 puHKY HOKa3ye 03HaKH OypXJIMBOTO PO3BHUTKY YKpaiHChKoOl | T-ramysi. I'onoBHi
3 HUX:

1. Temn mpupocty mponmaxiB ykpaiHcekux |T kommaniii mepeBuIye 3arajibHUIL
CBITOBHI1 TeMII B 5 pas3iB.

2. IonimnuryeTbcst MbKHApOAHE MO3ULIOHYBaHHS YKpaiHChkuX |T kommaniii: 3amydeHHs
IHBECTHII B HOBI cTapTamy, Beiauki M&A yromu, HOBI Bimomi koHTpakTh 3 IT rirantamu,
i JBHILIECHHS MTO3MIH Y CBITOBUX PEHTHHIax.
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3. KnieHTH nparHyTh ypi3HOMaHITHUTH KUIBKICTh OJHOYACHHMX HOCTadaubHUKIB |T
HOCIIYT, THM CAMHM IIJIBUITYIOYH MOIIUBOCTI JUISl HOBHX IIPOJAXIB YKPaTHCHKHX KOMITaHIMH.
4. KnieHTH 3MiIIyI0Th aKIeHTH 3 TpaguuiiiHoro | T ayrcopcunry Ha | T pimenns 6i3Hec-
3aBlaHb. YKPaiHChKI KOMITaHil MiJXOILTIOIOThH M0 XBWIIO, 3ay4aloud B iHIYCTpiro Oi3Hec-
aHANITHKIB.
5. epxaBa OuTbIIe 3aTydaeThbesl B po3BUTOK | T iHIyCTpii, BUKOPHUCTOBYIOUH TEMY SIK
YacTUHY JiepKaBHOI MibkHapoaHoi PR mporpamu.
6. IT xommaHii iHTErpyroTbCS 3 YKPAiHCHKMMH BHIIAaMH, CTBOPIOIOYH ITONUT Ha
(axiBuiB i KOPUT'YIOUH OCBITHI MPOTpamMu.
7. Bemmki I T koMmaHii po3BHBaIOTh BIIACHI aKaeMii.
CnuCcOK BHKOPHCTAHUX JKepest
1. Kinbkicte nepconany B excropti IT mocnyr / [Enexrponnuii pecypc]. — Pexum
nocrymy: https://dou.ua/
Hayrosuii kepisnux: O.FO. Kpacoecvka, KanO. eKoH. HAYK, 00Y.

€.A. BoroBuk, cTyaeHTKa
Yuisepcumem imeni Anvgppeoa Hobens, m. /[ninpo, Ykpaina
ICTOPUYHI ACHIEKTHU PO3BUTKY PEKJIAMHOI JIS1IJIBHOCTI B YKPAIHI

IcTopis po3BUTKY pekIamMHOI AisUTBHOCTI B YKpaiHi TICHO MOB’s3aHA 3 3arajlbHOIO
icTopi€ro Hamol KpaiHH, PO3BUTKOM ii KyJIbTYpH, TOPTiBIi Ta €KOHOMIYHHAX CTOCYHKIiB. [l
PO3YMIHHSI Cy4acHHX TMOMIH Ta NUIAXiB PO3BUTKY pEKIaMH MOTPiOHO 3arisiHYyTH y Hamry
ICTOPII0, PO3TIIIHYTH JUKEPETa PO3BUTKY Cy4acHOT peKIaMHOI JisTbHOCTI B Y KpaiHi.

IcTopuuHuil acmekT pO3BHTKY peKiIaMu B YKpaiHi po3IIAgaad y CBOIX MPalsx
O6puthko b. A., Bitpenko A., Apxxanos H. I1., ITogonsixka H.C. [1-2].

BaxnmuBy poiib y po3BHTKY YKpaiHCBKO1 pexiiamu Bimirpana KuiBceka Pyck — mepime
JepKaBHE YTBOPEHHS CXiTHUX cioB’siH. KUiB cTaB MOJITUYHMM i €KOHOMIYHHUM LEHTPOM
JIep KaBU 3aBASKHA CBOEMY CTaHOBHIIY LEHTPY TOPTiBii. DaKTH 3MUTTA YPAAOBOI AisUTBHOCTI 3
TOPTIBJICIO i TOPrOBUMH IHTEpECaMU 3HAXOIATh MIATBEPKCHHS B IOTOBOPaX KUIBCHKUX KHS31B
13 Bi3zaHTi€r0, TOMIOBHUI 3MICT SKHX CKJIaAae 3a0e3neyeHHs: Toproux inTepecis. B XI cT. y
Kwuiscekiit Pyci 6y1o 3armo4aTkoBaHO KaHPHU peKJIaMy, SIKi 4epe3 KilTbKa CTOJITE MU Ha3UBaEMO
«hipmMoBHii CTHIIB, peKIaMHa ToJirpadis, CyBeHipHa pekitaMHa mpoaykuisy. Y Kuiscpkiit Pyci
MOXKHA BUJIUTUTH Taki NMPOTOPEKIAMHI CHMBOJIH, SIK INEpPCTEHi-TIe4aTKH, TOProBi IIOMOH,
KJIeliMa peMiCHHKIB.

Ha XV-XVIII ct. npunanae po3KBiT yKpaiHCBKOi Ipadikd — OCHOBH XYJ0XKHBOTO
oopMIIEHHS KHHUT, a 3rofoM 1 pexnamu. MokHa Oe3 TepeOUTbIIeHHS CKa3aTH: MIiCII
CTBOPEHHSI CHCTEMH CJIOB’SIHCBKOi IMHMCEMHOCTI (KMPWIIHI) MOYAaTOK KHHUTOAPYKYBaHHS —
HaifBa)XJTMBIIIA BiXa B iCTOPii PO3BUTKY YKpaiHCHKOI KYJIbTYpH, MApPKETHHIOBUX KOMYHIiKaIlii
i pexiamu. Ha ykpaiHCBKHX 3eMIISIX MOPIBHSHO i3 3aXiJHOEBPONEHCHKUMHU KpaiHaMH Ipeca
nmoyana (opmysaTucs Ha 150 pokiB mi3Hime. 3apoIKku YKpaiHCHKOI MPecH Bike 3’ SBUIIUCS B
nepiox nisutbHOCTI reThbMaHa IBana Buroscekoro. KpiM 3BHYaliHMX yHiBepcasiB BiH IOuYaB
BU/IaBaTH CIICIiaJibHI IPYKOBaHI yHiBepcaly JJis KO3albKOi CTaplIMHH, /€ OKpIM HakasiB i
3aKOHIB IMOAABAJIMCH 1 BICTI.

CTaHOBJIEHHS EKOHOMIKA CTHUMYINIOBAIO PO3BHTOK pPEKIaMH 1 3aco0iB MacoBOi
iHpopMaIrii — ra3er i yacomuciB. PeknaMa ctae KIaCHYHUM 3ac000M MPOCYBaHHS TOBapiB Ha
puHOoK. Y XIX cT. Ha ByIMIIIX MICT YKpaiHu 3’sBHIMCS Iepini pexyiaMmHi TymOu. Icropruni
JDKeperia MICTATh BiIOMOCTI ITpo MOSIBY PEKJIaMH Ha BarOHaX MiChKOTO KiHHOTO, a 3 1892 p. —
enekTpuaHOro Tpamaas y Kuesi. 3 ngpyroi moixosuan XIX cT. B YKpaiHi HIOYHHAIOTH BUXOJUTH
CrerianizoBaHi pexkyiamMHI BHIaHHS — rasetd i xypHamu [2]. Y 1906 poui 3 iHiniaTHBH
npocecopa B. JloBHap-3anonscekoro B KueBi Oyno Bimkpuro «Brvicmme koMMmepueckne
KYpChl» 1 3 IIbOro 4acy B YKpaiHi NMOYMHAETHCS MiArOTOBKAa KBaihikoBaHWX (axiBLiB 3
ekoHOMIkH H Topriemi. Y 1908 pomi Ha 6a3i kypciB OyJI0 CTBOPEHO KOMEPIIHHUIN 1HCTHUTYT,
skuii 'y 1912 poui onepkaB CTaTyc BHUIOrO HAaBYAIbHOTO 3aKjiaay. [HCTHTYT MaB JBa
(akynpTeTH — KOMEpIIWHWA Ta eKkoHoMmiyHMH. [Ipm iHCTUTYTI TpamfoBaB My3el
TOBapO3HABCTBAa; My3eil MaB iHdopmaliiiHe OOpO 3 NUTaHb EKOHOMIKH, TOPTiBIi M
TOBapO3HaBCTBA [3].

OTxe, reorpadivHe MoIoKeHHs Y KpaiHH, KyIbTypHI Hall[aJIK{, PO3BUTOK MUCTEIITB,
peMecet Ta KHUTOJPYKYBaHHS CIPUSIIO PO3BUTKY TOPTiBENFHHUX BiITHOCHH YKpaiHU 3 IHIITNMHI
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kpaiHamu. ['aseTn, pexiaMHi BHJaHHSA OYyJM OCHOBHMM 3aCO00OM PEKIAMHOTO IPOCYBaHHS
TOBapiB Ta MOCIYT aX {0 BUHUKHEHHS IHIINX 3ac00iB MacoBoi iHpopMarii, ki MajJIH IHPOKE
PO3MOBCIOKEHHS TITBKH 13 cepeaunu XIX cT.
Cnucok BHKOPHCTAHUX JKepes
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J.A. Boxko, cTyieHTKa
Yuueepcumem umenu Anvgppeoa Hobena, 2. /lnunpo, Yxpauna
I'UIMHO3 WX CEHCOPHbBIM MAPKETUHI'?

CeHCOpHBIN MapKEeTHHT — OAMH M3 BHIOB MapKETHHTa, KIIOYEBOH LEIbIO KOTOPOTO
SIBJIICTCSl BO3/ICHCTBHE Ha JIIOJIEH M MX YyBCTBa (CEHCOPHKA), IMOLUH, C IIENBI0 YBEINICHUS
HPOJAXK.

TepMuH © wWImes Takoro BHMAAa MapKeTWHra OBUIM TDEIIOXKEHB MapTHHOM
JIMHACTPOMOM —3HAMEHHTBIM COTPVIHUKOM Kopmoparmii Disnev, Pepsi, Microsoft, Mercedes-
Benz. McDonald’s. OH npu3bIBal IbU MDOIBHXCHHU HE 3a0bIBaTh O YVBCTBAX MOKYIIATEIS U
B TIOJTHOM Mepe MOJIb30BaThCSI BCEM TEM, ITO MOYKET 3aLleIIUTh YeJ0BEeKa: 3alax, BKYC 1 T.1L [4].

Bocmpusitue Mupa 00ImIECTBOM  OCYIIECTBIISIETCSl OpraHaMH 4yBCTB. boumbimoe
KOJIMYIECTBO SMOLUH HOSBILIFOTCS C TOMOIIBIO 3aMaxa, 3ByKa U T.J. TOIBKO MOITOMY 3TOT BHI
MapKeTHHTa IIPE/ICTaBIsIeT COO0OH MHCTPYMEHT YCIICITHOCTH KOMIIAHMH Ha PBIHKE. Y YeHBIMU
JI0Ka3aHo, 4T0 95% yMCTBEHHOH paboThl OKa3bIBACTCS HEOCO3HAHHOM, T.€. HE MOABEPraeTcs
BIMSIHUIO Mo3ra. [103TOMy NpHHSTHE pemieHHs O MOKYIKE OCYNIECTBISIETCS MOA BIMSHHEM
HMOIMOHATIEHO-MOTHBAIIMOHHBIX (pakTopos [1].

DTOT TUII MapKeTHHTa BIMSIET HAa OPTaHbl BOCIIPUSTHS YeJIOBEKa: 3pEHHE, CITyXOBBIE U
BKYCOBBIE PELIENTOPEI, 000HIHNE U ocs3anue. [logxoasinee BeToBoe 0(OpPMIICHHE Mara3uHa
NPUTSATHBAET MOKYyMaTes el 1 CO3/1aeT BBITOTHYIO aTMoc(depy, CIIOCOOCTBYIONIYIO COBEPIICHHIO
MOKYTIOK.

3BYKH, KaK U I[BETa, IOJDKHBI BBI3BaTh HEKHeaccolnanuy y jrojei. CorpoBokaeHne
3BYKaMH 3HAYUTENBHO BO3AEHCTBYeT Ha MCHXO(H3NYECKOEe MOBEJICHHE MNOTpeOHTeNeH.
JlefiCTBUTENIBHBIM METOJIOM SIBJSIETCS M peKiIaMHas mecHs win kuHDL OnHa obnagaer
GoubIIel YMONMOHATBEHON BHIPA3UTENIFHOCTHIO M 3aBIE€KAEeT BHIMAHHUE, a TAKKe OOBITPHIBAET
HPOJYKT WM TOProByro MapKy. OcsizaHue 1aeT OLeHUTh GOpMy, rabapHThl, CTEIIEHb CBEXECTH,
BIQXXHOCTH W Temmneparypbl. OCHOBHON IPUHIUIL KAaCaHWE MIOJDKHO OBITH TNPHUATHBIM
yenoBeKy. Du3nyecknii KOHTAKT OKa3blBaeT OIPOMHOE BIHMSHHE Ha NPUHATHE PEICHUS O
nokymke [1].

VY ceHCcOopHOro MapKeTHHra ecTh IVIaBHAs 3ajJava — CleJlaTh HACTPOCHHE MOKYyIaTes
JVYIIe, IOTOMY YTO BCE JTIOAM OXKHIAIOT OT IOXOJa II0 MarasMHaM XOPOIIMX SMOIMIL.
Co3nanne atmochepsl, CIOCOOCTBYVIOIIEH COBEPUICHHIO MOKVIIKH, pPELIaeTCs IyTeM
TIIATENHFHOTO 0A00pa CEHCOPHBIX pa3IpakUTeNeH B MecTe mpoaax [21.

TDa}II/IL[I/IOHHHﬁ MapKETUHT., I'I€ I'JIAaBHBIMU SABJIAOTCA KODOTKHUE B3aI/IMO}161>'ICTBI/15[ C
MOKVIIATeNISIMU, OTIMYACTCSOT CEHCODHOTO TEM. YTO. CEHCODHBIM OPHEHTHPYETCS Ha JIOJITHE
B3aMMOJIEMCTBHA C ITOTPEOUTEIAMHU, MOJKDEIUIIEMbIE dMoLuamu [171.

I'paMoTHOE NPHUMEHEHHE 3JIEMEHTOB CEHCODHOTO MapKeTHHTa B COBOKVIIHOCTH C
JAPYTUMHU DEKJIAMHBIMH TEXHOJIOTHUSAMU MOI'YT 3HAQUUTCJIbHO IIOBJIMUATH Ha S(bd)eKTHBHOCTb
Toprosi [3].

CNnMCOK HCMOIb30BAHHBIX HCTOYHNKOB

1. CeHcopHblit MapkeTHHT [DnekTpoHHBIH pecypc]. — Pexum gocryma:
https://spravochnick.ru/marketing/sensornyy_marketing/

2. TexHONOTMM CEHCOPHOTO MAapKETHHTA W MX BIUSHUE HAa TOTpeOuTeNeil B puTeiine
[DnexTponHbIi pecypc]. - Pexum Jocryna:
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3. Imurr b. DMoupudeckuit MapkeTuHr: Kak 3acTaBUTh KJIMEHTa YyBCTBOBATH,
IyMath, JCHCTBOBaTh, a TaK)Xe COOTHOCHTH cebs ¢ Bauleii kommanueil / mep. ¢ anrr K.
Txauenko. — M.: ®AUP-TIPECC, 2001. — 400 ¢

4. OscsaaukoB A.A. CoBpeMeHHbId Mapketur. Y.1. [DnekrpoHHBIA pecypc]. —
Pexxum mocryna: https://studme.org/268688/marketing/martin_lindstrom

Hayunwiii pyrosooumens: U.B. Tapanenko, 0-p KOH. HAYK, npogh.

A.A. BongapeHko, CTyeHT

Yuieepcumem imeni Anvgppeoa Hobensa, m. Ininpo, Yxpaina
MMPOBJIEMHU PO3BUTKY .
CYYACHUX MAPKETUHI'OBUX CTPATEI'TU

VY cydacHHX yMOBax KepiBHI CTPYKTYpH TOCHOAAPIOIOUNX Cy0’ €KTiB YKpaiHH 3araioM
BUKOPHCTOBYIOTh ~ MApKETHHI'OBUH  MiIXig A BHUpIMIEHHA [poOjeM  yIpaBiIiHHS
nignpuemcTBoM. st opraHizanii Oyap-sikoi (opMH BIacCHOCTI 3aCTOCOBYBaTH MapKETHHT
000B’s13k0B0. [Ipobema Hapasi mosrae B ToMy, o0 moOyyBaTH YiTKHM, JOBrOCTOPOKOBHI
IUIaH JSUTBHOCTI HiJNPHEMCTBA, OOpaBIIM BipHY MapKETHHTOBY CTparterito. MapKeTHHroBa
CTpaTeris sABisie co00I0 CYKYNHICTh MEPEBAKHUX MPABIJI, KOHKPETHUX IIiJIed MapKeTHHTra Ta
pimeHs 3 BHOOpY i 00’€QHAHHS pecypciB MIANIPUEMCTBA, a TAaKOX 3HIHCHEHHS MiJIOBOT
AKTUBHOCTI.

3a BusHaueHHsM A. YaHIuiepa cTpaTeris Lie «BCTAHOBJICHHS JIOBIOCTPOKOBHX Liiei i
3aBIaHb, pO3poOKa MporpaMm il 1 pO3MOAiTy pecypciB, HEOOXiTHHUX AN OOCATHEHHS
HOCTaBJIeHUX winei» [1].

A. TomricoH, A. CTpikieH BBaKaIOTh, IO CTPATETIs 1€ «y3arajJbHIOKYa MOJEIb Jil,
HEOOXITHUX JJIs TOCSATHEHHS TIOCTaBICHHX IiJIeH IUITXOM KOOPMHALIT Ta PO3MOLTY HassBHUX
pecypciBy» [2].

Jocnimauk €.B. KpukaBcbkuil BH3HA4Ya€e CTPATErilo SIK «CHUCTEMY YIPaBIIHCHKUX
pillleHb, IO BU3HAYAE MEPCIEKTUBHI HANPSMKH PO3BUTKY MiAMPUEMCTBA B yMOBax 3MiH
30BHIIIHBOTO CEPEIOBHIIA, a TAaKOX IOPSNOK PpO3MOIULY pPecypciB Uil IOCSATHEHHS
MOCTaBJICHUX Iiiei» [3].

IcHye GaraTo BHJiB MapKeTHHIOBHX cTpareriii [1]. YV HalinomynspHimnii knacudikarii
BUUISIIOTH TaKi Pa3HOBHIH:

1. KoHIIEHTpOBaHOTrO 3pOCTaHHs, IO TOB’s3aHa 31 3MiHamu y cdepi 30yTy ado
BupoOHUITBA. KOMmaHist BUOOPIOE POLIMPEHHSI CBOTO MOJOKEHHS HA PHHKY, IIyKa€ HOBI
MOXITUBOCTI 30yTy a00 pOOHTH CTABKH Ha BIOCKOHAICHHS CBOET MPOIYKIIIT.

2. THTErpoOBaHOTO 3pPOCTaHHS, CIPSIMOBAaHA Ha PO3LIMPEHHS MiANPHEMCTBA IULIXOM
BUPOOHMIITBA HOBUX TOBapiB abo mociayr. BaxameBum TyT € KoHTpons 3a Oimismu,
HOCTaYalbHUKAMHU Ta JIUJICPAMH.

3. JluBepcudikoBaHOTO 3pOCTaHHS, L0 Iependadac 3alyck HOBOTO IPOAYKTY 3a
paxyHOK HassBHUX pecypciB. Taka cTpareris HaifuacTinie BAKOPUCTOBYETHCS B CUTYAIISX, KOJIH
MOTOYHI yMOBH He JI03BOJISIOTH MiJIPUEMCTBY aKTHBHO PO3BUBATHCS 3 IEBHUM IIPOTYKTOM.

4. CxopodYeHHS, [0 IO3BOJNSE MiABUIIMTH €(PEKTUBHICTh MiANPUEMCTBA ITiCIS
TPUBAJIOTO Mepiogy PO3BHTKY. MoBa MO)ke WTH HpO 3MiHY CTPYKTYpH, @ TaKOX 3aKPUTTS
JesKuX Bimuimis [4].

Orxe, icHyIOTb IPOGJIEMH PO3BUTKY Cy4aCHHX MapKeTHHTOBHX cTpateriii. [To-nepure,
3HAaYHA KUTBKICTh MiIPUEMIIIB IUCKPEAUTYE 3HAYMMICTD BiJUILUTY MApKETHHTY B ITOPIBHSIHHI 3
BiITaMH TIPOA@Xy, MOCHIAIOYHMCh Ha TPSIMUIA KOHTaKT BiAUIB NPOAaXy 3 KiHLIEBUMH
CMOXHBa4YaMH. Y Cy4acHOMY TepeHaCHYEHOMY TOBapaMH PHHKY CIIOYaTKy TpeOa CTBOPIOBATH
BI/LI1JT MApKETHHT'Y, KOHILIETILII}0 TOBapy, a MOTiM (GopMyBaTH miJ Hel BiIILI Npoaaxy Ta iHmi
nemapraMeHTH. [lo-mpyre, y OUTBIIOCTI MiANPHEMINB € TEBHHHA CTpax CTOCOBHO PH3HUKY,
eKCTIepUMEHTIB Ta MeXi KPEaTHBHOCTI, II0 CIIOHYKae IX 0 3acCTOCYBaHHS TPaAWLIHHHX,
KJIACHYHUX CTPATETiH, sIKi HE € YHIKaTbHUMH, 10 YIOBUIEHIOE PO3BUTOK MiANpHeMcTBa. Tpeda
JOKJTa1aTu 6arato 3yCHib caMe Ha KPeaTUB Ta eKCIIEPUMEHTH, PO3pOOIISTH CBOi MApKETHHIOBI
cTpaTerii, IIyKaTH Ta MPOKJIAJaTH HOBI CTEXKKH 1 LUIIXM PO3BUTKY. TiJIBKM Tak MOKHA
noOy/lyBaTH YCIIIIIHY Ta NPHOYTKOBY KOMIIAHIO.
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1. Chandler A.D. Strategy and structure: Chapters in the history of American enterprise.
Cambridge, 1962.

2. Tomncon A.A., Crpukiena A.Jx. Crparerudeckuil MeHeakMeHT. IckyccTBO
pa3paboTku u peanuszanuu crparerun. — M: bauku u 6upxu, KOHUTU, 1998.— 576 c.

3. Crpateriunnii MapkeTunr: Hasd. noc. / €.B. Kpuxascekuii, JI.I. Tperpsaxosa, H.C.
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4. ®opmn 1 mpobiemu crpareriuHoro Mapketusry. Ilopran Bopkc [Hoxman.py
[Enextponnuii pecypc]. — Pesxum mocrymy: https://works.doklad.ru/view/6FQQJIKi3mjY.html

Hayrosuii kepisnux: T.C. Bakapuyk, KanO. eKOH. HAYK

A.A. BonaapeHko, CTY/IeHT,
B.M. llleBueHko, KaH. JepiK. yNHp., A0L.
Yuieepcumem imeni Anvppeoa Hooena, m. /Ininpo, Yxpaina
OMHIKAHAJIbHA MOJIEJIb KOMYHIKAILII KOMITAHII SIK
E®EKTUBHUMI 3ACIS MIABUIIEHHS JIOSJIbHOCTI CIIOJKUBAYIB

CporoziHi BXe 30BCIM HEIOCTATHO CTBOPUTH BAAIIMI TOBap, IPU3HAYUTH BilIOBIIHY
IiHy Ta copMyBaTH BIANIOBIAHI KaHaIM po3noxairy. HeobxiqHo mpoiHdopMyBaTH MOKYMIB
PO iCHYBaHHA JaHOTO TOBAapy, 3alleBHUTH Ta MEPEKOHATH iX B HEOOXiTHOCTI MOKYyMKU. [lyis
BUKOHAaHHA IMX (YHKLi B apceHani poOOTH MigNPHEMCTBA Ha PHHKY ICHYE CHCTEMa
MapKETHHTOBUX KOMYHIKaIlilf, fKa peami3yeTbCs B paMKaX MapKETHHIOBOI MOJITHKU
KOMyHiKamiit [1].

Bapto 3a3HauMTH, 10 BUKOPHCTaHHA pI3HUX KaHamiB KOMYyHikamiii (abo
MYJIBTHKAHAIBHICTD), K IHCTPYMEHTY €JIeKTPOHHOTO MAapKETHHTY, 3HAYHO MiJBHIIYE SKICTh
MPOJaXiB, 0OCIYrOBYBaHHS Ta MAapKETHHTOBOTO BIUIMBY Ha CHOXHBadiB. BTiMm, cTBOpeHHS
3py4YHOT KOMYHIKaIlil, sika 6 TIOB’si3aJ1a €JMHOK0 MEPEXKEI0 MOKYIIOK, A1aJoTiB, KITIKiB, IEPEXO0/IiB
CIOKMBAaYa B OJHMH IUTICHUAH mPpodink 3 THM, 1100 HagaTH «Oe3MIOBHUI» KIIEHTCHKHN JOCBI,
a TaKo)K BIII3HABATH CIOKHBa4a B OyIb-sAKiH TOYI KOHTAaKTy, MyJbTIKaHAIBHIH Momeni
KOMYyHiKamii He mix cuty. OMHIKaHaIBHOCTH — LI caMe ToM 3aci0.

OMHIKaHAJIbHAa MOZENB A€ MOKJIUBICTh BUKOPHCTOBYBATH Pi3HI KaHAIM KOMYHiKaIlil
31 CIIOKUBaYeM, SIK €JHMHOI CUCTEMH, B SKill BEIYTHCS, 3MIHIOIOTBCS 1 TOMIUPIOIOTHECS Ha BCl
3ajisHi KaHauM HACTYNHI OJOKH, SK-TO: €JUHHH TpoQiis crnoknBada / MOTEHLIIHOTO
CHOKMBava / MapTHepa; KOMEPIIHMI KaTajor TOBapiB 3 yciMa yMOBaMH Ta ITIpaBHIAMHU
I[IHOYTBOPEHHS Ta KOH}irypauii; 6a3a 3HaHb.

PesynbraTH aHamizy PHHKY KOHCTATyIOTh, IO 3 HACTaHHSAM CIOXM OHJIAHHY
KOMYHIKaIlisi CTaja CKIaIHOI0, a IHKOJMM IY)Ke CKIAIHOI0. SIKIO paHilie MOTIK CIOXUBAYiB
3BY)KYBaBcs Y ,,BOPOHKY” — BCi TeJe)OHyBalIH, TO TETIep BOHU MaJal0Th JIOIMIEM 3 YCiX KaHaiB.
3aBiaHHs KOMITaHIT — 310paTH CIIOXKKMBAYiB 3 YCiX IOJATKIB 1 COIMEPEX i 3’ICyBaTH, YOT0 BOHU
XO04yTb, — 1 TYT AOTIOMOKE OMHIKaHAIbHA MOJIENTb KOMYHIKaIlii.

Brim, m106 3i06patu Bci KOMyHIKalil B 0JJHy 1 HAIAMTYBaTH nepenady naHux B CRM-
cucremy (amra. Customer relationship management (CRM), ykp. Cucrema ymnpaBiiHHS
B3a€MOBIIHOCHHAMH 3 KIIi€HTaMH), NOTpiOHa criemianizoBaHa miatgopma. Ha ceoromni Ha
YKpaiHCbKOMY PHHKY iCHye 0araTo NMpOrpaMHHUX NpPOIYKTIB, OJMH 3 SKHX IIporpama Juist
aBTOMaTH3aIl] CepBiCHOrO 00CIyroByBanHs, 30kpeMa «Ilapyc» [2].

Jl1s BOPOBAIDKEHHS CHUCTEMH, SKa [AacTh MOJIIMBICTH BEICHHS OONIKY €IuHOT
KJIIEHTCHKOT 0a3u, aHali3y BIATYKIB, COPTYBaHHsI CKapr Ta BpaxyBaHHS B POOOTI MPOMO3MILIii
crioskuBauiB, komranis «LC Waikiki» Mae BcraHOBHUTH O/IHY 3 TPHOX CHCTEM KOHTPOJIIO SIKOCTI
00CIIyroByBaHHsI: YIIPaBIiHHS BiTHOCHHAMU 3 KJIIEHTaMH (aBTOMaTH3y€ MAapKETHHIOBI 3aX0/IH,
MPOaXi i 00CTYTOBYBaHHS); KOHTAKT-IIEHTP (e(peKTUBHMI MeXaHi3M aBTOMATH3aIlii KOHTAKT-
i call-uentpiB ais sKicHOro OGCIyroByBaHHS, 3adydeHHs HOBHX 1 YTPUMAHHS IOCTIMHHX
KITI€HTIB); YIIPaBIiHHA IUTOBHMH IPOLIECAMH ([I03BOJISIE aBTOMATH3YBATH YIIPaBIiHHS Oi3HEC-
IpoIecaMy Ta HaJaroUTH CHiBPOOITHHUITBO BCIX MiAPO3ALTIB).

Otxe, BOPOBA/KEHHS OMHIKaHAJIBHOI MOJEN KOMYyHIKaIlii HeoOXimHO: po3poOuTH
CTpaTerito mepexojay Ha OMHIKaHaJbHYIO MOJENb; HABYUTH i MiArOTYBAaTH CHiBPOOITHHKIB,;
MPOJYyMaTH MapKETHHTOBY KaMIIAHII0 1 CHOBICTHTH CBOIX CHOKHBAdiB MPO HOBI KaHAIH
00CIIyroByBaHHs 1 MPOJAXKIB.
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CnMcok BHKOPHCTAHUX JIzKepes
1. DOmexrponnHas Oubmmorexa amccepramui  «DisserCat».  @opmuposanne
MapKeTHHTOBOW CTpaTerHy ympaBieHHs XonauHramu [Enexkrponnuii pecypc] — Pexum
JOCTYITy: http://www.dissercat.com/content/formirovanie-marketingovoi-strategii-
upravleniya-kholdingami.
2. O¢imivianii caidT xommanii «[lapyc» [Enexrponnmii pecypc]. — Pesxxum moctymy:
http://parus.ua.

K.P. BonaapeHko, CTyAeHTKa
Yuigepcumem imeni Anvppeoa Hobens, m. /[ninpo, Yxpaina
I'OJIOBHI TPEHIU B CYUYACHOMY MAPKETHUHI'Y

He 3amxan MosMBO IependaduTy, sIKi [e PEeBOJIIONIHHI METOAM HA HAc YeKaloTh B
CBITI MapKeTHHTY. SIK TIIBKM MapKeTOJOTaM 3JA€ThCs, 10 BOHH, HAPEUITi, 3p03yMiIIH, YOT0
X04Ye CHOXKHBAY, 3'IBISIETHCS KECh HOBOBBEIEHHS 1 IlepeBepTae Bce 3 HIr Ha rososy.lIpote,
1HOJl KOPHCHO O3HMPHYTHCS Ha3aJd Ha TEHICHIII MHUHYIHX POKiB, W00 3pO3YyMITH, SIKHMHU
TpPEHIaMH TTIOTIOBHUTHCS CBIT MAPKETHHTY B HACTYITHHUX pokax. OT)ke, II0JMBUMOCE, SIKi TPEHAN
B Cy4aCHOMY MapKETHHTY BKe 3aiiMaioTh Kiro4ose Micrie [ 1-3].

Konrent mapkerunr. Komnanii moBuHHI OyTH HaIijeHI po3MoBigaTH Oilblne Ipo
Openn - B 2019 poui Bci yeBimommiu, mo e musthave. Komma#ii, Ski BUALISAIOTECS 1 BMIIOTH
PO3MOBIIATH SCHY 1 MEPEKOHJIMBY iCTOPIl0, UeKae YCIiX. AJie TaKOX MOTPIOHO 3HATH, SK
3aBOIOBATH IIeH iHTEpEC, PO3BUHYTH HOTO0 1 HAIUXHYTH KOPUCTYBAYiB Ha JilO0.

Koporki Bineo.Uepe3 HaIIMIIOK BiJEOKOHTEHTY CTa€ BayKye JUBUTUCS OBTi POJIUKH,
1 e BaKIMBUH curHai s OperaiB. KopoTki Bimeo — 1e KiItod 10 BHpiIeHHS MpodiaeMu. Sk
BHUJTHO 31 CTaTUCTHUKH, Olbie 89% KopucTyBauiB TUBITHCS pekiaMy He Oinbnre 10 cexyHn i
OinpIIe TTOJIOBUHU KOPHCTYBadiB BTpAdae iHTEpeC 0 MPOAYKTY Yepe3 XBHJIHHY MIPOCMOTPY.
Cuig pobutn KopoTKi ponuku He nosire 10 cexynn. Kpaie, sSKIIo e — eMHi Biieo 3 THTpaMH,
amanToBaHi mixg cMapTdoH.Bimeo He 000B'I3KOBO MOBHHHI OyTH IyXe TPYAOMICTKHUMH i
JOPOTHMH - HE MOTPIOHO COPOMUTHUCS 3aNUCyBaTH HEBEJIHKI BiZIeO PO YCIIXH KOMIIaHii abo
HOBO1 mponykuii. Jltoqu gacto 6adaTh mMoAiOHI aMaTOPCHKi Bieo B CTpidli Apy3iB, TOMY B
[[bOMY HEMa€ HiY0T0 He3BUYAITHOTO.

MixkpoinduoeHcepr. 3a OCTaHHI pOKH 1H(IIOCHCEPH B COLIANBHUX MepekaxX CTalll
peanbHOI CHJIOK: Terep € 3ipkH B Instagram, minbitonepu B YouTube, 3HameHuTI O10TC€pH B
Twitter. 3a HUMH 1 IX TIOBIIOMICHHSMH, BIATyKaMH 1 iHIIAM KOHTEHTOM CTEXaTh MiTbHOHU
mrofieit - Habarato Oijplie, HiXK OyIb-KOJHM CTEXHJIO TO TeleBizopy. Pasom 3 TuM, 4ucIio
MOIYJSIPHUX 1HQIIOSHCEPIB Y MEPEXi 3pOciia, a pa3oM 3 1X YHUCIIOM 3pociia i BapTiCTh Ha iXHi
nocnyru. Lle npusseno 1o Toro, mo Bee Oinbiie i Oiblre OpeH/IiB 3BepTalOThCs 10 TaK 3BAHMX
MIKpOiH(ITIOCHCEPIB - JIOMIEH, SIKi ICHYIOTh Y KOXKHIH MapKETHHIOBOI Hillli, Ta BigPi3HAIOTHCS
AOCHTBH HU3BKOIO KUIBKICTIO NepeAmiaThukis (Meniue 10 000), ane npu UbOMy MaroThb Jyxe
YBAKHY, JKHBY, yHHY i BipHY aynuTopito. [locmyri MikpoiH(moeHcepiB KomTyioTh Habarato
JCIICBIIIE, HK BiZlOMIX GIIOTEpiB, a 3a1y4cHHs MoXe OyTn B pasu Buiie. Kpim Toro, ayauTopis
BXXE HE TaK 0X04Ye BUKOHYE MOPAJIH ceneOpiTi, 3HAI0UH 1110 X PEeKOMEH/aLlli OITadeHi.

HaruBHa pekiama. Bynydn KOHKYpeHTOM CHOHCOPCBKOI peKiaMH, HaTUBHA peKiaMa
CTBOPIOETHCA TaK, 00 M'SIKO 3IUTHCS 3 KOHTEHTOM 1 HE KHIATUCS B OYi. 3rafaeMo peKiIaMHi
6110KH, siki mpocyBae Google — BOHM aKypaTHO PO3MIIICHI HA OJHIN CTOPIHII 3 MOITYKOBHUMH
pesynbraTamu. TOYHO TakWil ke MiAXiJg D0 peKiIaMH BHKOPHUCTOBYIOTH 0arato COLalbHHUX
MEpex.

CyvacHa aymuropis xode, mo0 Oyxap-ika iH(opMmaris npuHOCHIa KOpHCTH. lLle
CTOCY€ThCsl HaBiTh peknamu. CaMe HaTHBHA pekiiaMa B MAaKCHMaJbHOMY CTYIEHI BiAIOBifae
[[BOMY OITUCY.

[TepeBara bOro IHCTPYMEHTY MOJIATAE B TOMY, IO BiH J1a€ BiIIOYMTH Bi/l HACTHPIHBOT
pexiamu Ta 3abe3neuye [IHHAMH AaHUMU. Terep 1 OaHepw, 1 GLTOOpIM BKE HE HACTIIBKH
eeKTUBHI - 0111 TOrO, NesKi 3 HIX MOXYTb BUKJIMKATH Y KOPUCTYBauiB HEJOBIpY 10 OpeHIiB.

OTxe, IO HE CTOSTH Ha MICIIi, i caMe TOMY IIOTPiOHO BiJICTEKYBAaTH HOBI TEHACHIIIT
i aHaJTi3yBaTH PUHOK JUIsl TOTO, 1100 Bara kommaHis 3aiiMana JIigupyrodl Mo3uIil Ha PUHKY.

Cnucok BHKOPHCTAHUX JIzKepes

1. Tpennu wmapketunry 2019 [OnektpoHHslii pecypc]. — Pexum nocrymy:

https://rusability.ru/internet-marketing/trendy-marketinga-2019-o0-kotoryh-vazhno-znat/
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2. 10 TpeHxiB MapKeTHHIY siki MOTpPiOHO 3HATH. [DNeKTpoHHBII pecypc]. — Pexum
nocrymy: https:/five.kiev.ua/10-trendov-marketinga-2019-o0-kotoryh-nuzhno-znat/

3. 15 ronoBHUX TPEHAIB MapKeTHUHTY [JNeKTpoHHBIH pecypc]. — Pexum mocrtymy:
https://myacademy.ru/baza-znanii/stati/trendi-internet-marketing-2019

Hayxosuii kepisnux: T.C. Bakapuyk, KaHO. ekoH. HayK

K.P. Bonnapenko, cTyieHTKa
Yuieepcumem imeni Anvgppeoa Hobensa, m. /[ninpo, Ykpaina
CTBOPEHHSA IMIJI’KY BPEHJIA 3A JOIIOMOI'OIO PEKJIAMHUX
IEPCOHAXIB

B manmit gac nmponec nepeTBOpEeHHsI TOProBUX MapoK B BIi3HaBaHi OPEeHAN IpuiiMae
ro0abHUN  XapakTep, B 3B'3Ky 3 THUM, LI0 KOXKHa KOMIIaHig IparHe BHUOYAOBYBaTH
JOBTOCTPOKOBI BITHOCHHHM 31 CBOIMH CIIOKMBa4aMH, a B €IOXY IOCTIHIYCTpiaJIbHOTO
CYCHIIBCTBAa II¢ BHMAara€ He NPOCTO BUPOOHHLTBA SKICHOI MPOAYKILii, aje MpOMmO3MLii
CIIO’KMBa4YaM OCOOJIMBUX HEMaTepiaJbHUX IepeBar TOBapy.

Bpenn e He mpocTo TOproBa Mapka, OpeH. Iie UMM Habip O3HAK, IO BiIPi3HAIOTH
KOMIIaHI¥0 BiJl iHIIMX 1 pOOJIATH 11 JIETKO BITI3HABAHOIO CEPell CIIOKUBAYIB.

Amnriiiiceke ci10Bo brand riepekiianaeTbest ik «CUMBOJL, SKHH BiPi3HsI€ KOMITaHiO Bil
KOHKYpeHTiB». CTBOpEHHsI, PO3BHUTOK i IPOCYBaHHS OpeHia Ha3uBaeThesl OpeHauHroM. Cuia
PO3Kpy4YeHOTro OpeH/ia B TOMY, IIO JIFOAM IIPH 1HIIUX PiBHHUX SKOCTSIX TOBAPY BUOEPYTh IMCHUTY
Mmapky [1]. Tak, Hanpukian, 6pena Sony ™ — cumBoI SIKOCTI 1 HAAIHHOCTI cepe]] MEIOMaHiB.
Bpennom mosxe OyTH He TiIBKH Ha3Ba TOPTOBOI MAapKH, ajie i OB 3araabHe MOHATTS.

Jlnst novaTKy cipoOyeMo JaTH BUYEPITHE BU3HAYCHHS TAKOMY SBUILY SIK PEKIAMHUIH
HEePCOHAX.

Omxe, BUragaHuid repod, B iMeHi abo0 Bi3yalbHOMY 0Opa3si SIKOTO TNPHUCYTHii
000B'A3KOBa TpHB'A3KAa [0 OpeHna, HAOUIEHWH MO3UTUBHUMH XapaKTCPHCTUKAMH,
MPOEKTYETHCS y CBIZIOMOCTI CHOXKMBAYiB Ha OpeHJ. [HakIIe KaXy4u, peKIaMHIil TepCoHax —
1e 0KIJIa CYTHICTh TOBapY, ajie MpeACTaBIeHa B TOMY BUTJISAIL, SIKHI MAaKCHMAJIBHO BiAMIOBigae
MapKETHHTOBUM I[JIIM KOMIIaHii.

OyHKIIT pekIaMHOTO TMepcoHaxa. PeklaMHUI MepCcoHaXX BHCTYIA€ B SKOCTI
nocepeJHNKa B KOMYHIKallisX 3 LIJbOBOIO ayautopiero. [Ipudomy 1st B3aemomist iHOAl
NPU3BOANTH N0 TOTO, IO Tepoil, ModYaTkoBOi (yHKHi€ sSKoro Oyno icHyBaHHS
BCEpPEAMHI PEKIaMHOTO INPOCTOpPY, 3alMIIae ioro i crae HesamexxHuM. Kiacumunuit
MpUKIaL MONIOHOTO BHIAAKY — CTBOpeHHH B 1931 p aMepHKaHCBKHM XyIOKHHUKOM
Xennon Cannbnoma o6pas Cesroro Hikomaca, Tenep BcecBiTHBO Bimomuid sik CaHTta-
Knayc, sikumii mpu3HadaBcs A CTUMYIOBaHHs mpomaxkiB Hamowo «Coca-Cola» B
3UMOBHH mepion. Brinmuecs B mobporo i Becenoro miaka, Canra-Kiayc mnoBHicTiO
BiamoBigaB ¢ipmoBomy crtumo «Coca-Cola», i, Bcymeped (oNBKIOPHUX TpaguIii,
XOJMB B 0in0-uepBOHOMY BOpaHHi. Lle M03BONHIO Tepor0 JErKo BIUCATHCS B 3UMOBHI
BapianT ynmakoBku «Coca-Colay». IlikaBo, mo Canra-Kmnayc Bigpasy 3HaWIIOB 3BHYKH,
SKI Mi3HINIe 1 JO3BOJWIM HOMY CTaTH MOMYJSIPHUM I'epoeM MyJIbT(INbMIB: BiH Ja3uB B
IAMOXiJ, TOBOPHB «X0-X0-X0!» 1 po3'KIKaB B yHpsDKI 3 JABaHAIATbMa OJICHAMH,
TOOTO CHOYaTKy MaB IEBHHI 00pa3, PUCH SKOTO HOBHHHI OyJlIH TPOEKTYyBaTHUCS B
CBIZIOMOCTI CTIOKMBadiB Ha iMiJ)K OpeHna. HemocnimoBHa pekiiaMHa KaMIaHisl IpU3Belia
IO TOTO, IO 1€l MEePCOHAX BUHUIIOB JaJCKO 32 PAMKH MapKCTHHTOBHX IiJied KOMMaHii
«Coca-Colay, B 3B's13ky 3 unM acomiaTuBHi 3B'sI3KH MiX HOTO 06pa3oMm i iMimkem Gpenaa
ocnabnu [2].

[MizcymoByIOUH BWIIEBUKIAJECHE, HEOOXITHO BII3HAYUTH, IO CTBOPEHHS 00pasy,
KU TIepcoHiikye TOBap, € OAHMM 3 HaWOUIbII e(peKTHBHHX CHOCOOIB (OpMyBaHHS
MO3UTUBHOTO IMi/DKy OpeHJa Ha eTam NpPOBEICHHS peKIaMHOI KaMmaHii. Xapakrtep
PEKIIaMHOTO IMepCOHaXka, SIK MPaBHJIO, CKIAAAETHCS 3 BIIMITHHX PHC, [0 NPUBIACHIOIOTHCS
OpeHIoM, 1 I1e MOB'A3y€e BOEANHO BCI Ti YSBICHHS PO OpeH I, sIKi HAKOIHMYYIOTHCSI B CBITOMOCTIL
CHOXKBaYa, POOUTH MEPCOHAX HEBIIIIIBHUM Bif OpeHma. Y TOH e Yac, MOTPAIUIAIOYH B
pEKJIaMHHIT CEOXKET, IEPCOHaX OTPHMYE MOMKIIMBICTH OBHOLIIHHOTO PO3KPHUTTS CBOTO 00pasy,
OTXKe, IMi)K OpeH/Ia PEICTABISETHCS CIIOKMBAYEBI OLIBII 3aBEPIICHUM.
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€.0. Bopoaina, ctyaenTKa
Yuieepcumem imeni Anvgppeoa Hobensa, m. /[ninpo, Yxpaina
AHAJII3 ®AKTOPIB, IO BUBHAYAIOTb KOHKYPEHTOCIIPOMOXXHICTb
MNPOAYKIII HA PUHKY

KoHKypeHTOCIIPOMOXKHICTE TOBapy B MApKETHHTY € HaBOXKJIMBIIINM KPHTEPIiEM IS
301IBIIEHHS YaCTKH PUHKY 1 (POPMYyBaHHS TOBFOCTPOKOBOI'O YCIIXY B raiy3i. BUCOKMii piBeHb
KOHKYPEHTOCIIPOMOXXHOCTI IiIIIPUEMCTBA JJOTIOMArae JIOCSTTH 3HaYHHUX IIepeMOT, o0y TyBaTH
CHIBHUH OpeH/ HaBiTh HA BUCOKOKOHKYPEHTHOMY PHHKY.

KOHKypeHTOCIIPOMOXHICTE — IIe¢ 3HaTHICTh MeBHOTO o0'ekta abo cy0'ekra
BIJIMIOBIaTH 3aIMTaM 3alliKaBJICHHUX OCi0 B MOPIBHIHHI 3 IHIIUMH aHAJIOTIYHUMH CyO'€KTaMu
Ta / a6o o6'ektamu. O6’ekTaMu MOXKYTh OYTH TOBapH, HMiNPUEMCTBA, Taly3i, perioHu (KpaiHu,
obmacti, paiionn). Cy0’eKTaMH MOXYTh BHCTYHATH CIOXXHBadi, BHUPOOHUKH, IEpiKapa,
iHBecTOpH. KOHKYpEHTOCTIPOMOKHICTh MO’KHA BHU3HAYHMTH, TiTbKU MOPIBHIOIOYH 00'€KTH 200
cy6'exT 3 iHIIHMHU Mik co6oto [1].

®dakTopH, 1110 BU3HAYAIOTh KOHKYPEHTOCIIPOMOKHICTh TIPOYKIIil, TOBUHHI MaTH TPU
XapaKTepucTuKH [2]:

- IiJBHIIYBaTH NpHUBaOJIMBICTH TOBapy KOMIIAHII JUIS IIJTHOBOI ayAUTODIi;

- MiBUIIYBAaTH piBE€Hb NPUOYTKY KOMIIaHii Bi IpOJaKy TOBapy;

- TIO3WTHBHO BIUIMBAaTH HA 33J0BOJICHICTH TOBAPOM IITLOBOTO PHUHKY.

BoaHOYac KOHKYPEHTOCIIPOMOXKHICTB TOBAapy IIPEACTaBIA€ COOOK KOMIUICKC
CIIOKMBYHMX 1 BapTICHUX XapaKTEPUCTUK TOBapy, SIKi BU3HAYAIOTh HOTO YCHIX Ha PUHKY.
OpHi€r0 31 CKIAIOBHX KOHKYPEHTOCHPOMOXKHOCTI € SIKICTh MpOXyKwii (mociyru). SKicTb
MPOAYKIIii € MEBHOK CYKYMHICTIO BJIACTHBOCTEH TOBapy, sika 3JaTHA B Til YW iHIIA Mipi
3a[I0BOJIGHATH HEOOXIMHMM MOTpedaM MpH IX BUKOPHCTaHHI 32 MPU3HAYCHHSM, BKIIOYAIOYH
yTHITi3aMio abo 3HUIEHHS.

YcminmHa po0oOTa MiINPHEMCTB B YMOBAaX KOHKYPEHINI 3aJIe)KUTh BiJl CHCTEMH
B3a€MO3B’SI3KIB  30BHIIIHBOIO 1 BHYTPINIHBOTO Xapakrepy. HalOinpmmii BrumB Ha
KOHKYPEHTOCIIPOMOXHICTh MiANPHEMCTB HaJal0Th, Ha IYMKY 0araTbOX BUEHHX, IHTETPaNbHI
YMHHHKH 1, IEPIII 32 BCe, IHBECTHUIIIIHI, iIHHOBAIIiiHI Ta GpiHaHCOBI. OCHOBHUMH BUMOTAMH ISt
JOCATHEHHS KOHKYPEHTOCIIPOMOXKHOTO ~BHMPOOHHITBA € BHKOPHUCTaHHS IPOTPECHBHOT
TEXHOJIOT1i, Cy4acCHHX METO/IB MEHEXKMEHTY, CBOE€UacHe OHOBJICHHsI (DOHMIB, 3a0e3MeueHHs
THYYKOCTi BUpOOHHIITBA, POTIOPIIHHOCTI, OE3IIepepBHOCTI i PUTMIYHOCTI MPOIIECIB.

Jocnimkyodn (pakTopu KOHKYPEHTOCIIPOMOXHOCTI Ha mpukiani kommanii I[TAT
«benopycbpe3iHOTeXHIKa» BapTO BIAMITUTH, IO X KOHKYPEHTHI MepeBard MpeiCTaBIIOThCS
BEJIMKOI0 YaCTKOK PHHKY Ta CKIIQJHOI KOH(]Irypariero mpoaykiii. BaxmuBy poib Bigirpae
imimk mianpuemctia [TAT «benopycbpe3iHOTEXHiKay, SKe MMOCTIHHO Oepe y9acTh Y BUCTABKaX,
sipMapKax, Mae cBiii caiit B [ntepHeri Ta mpoBoauTs 3axoau no POCTHUC.

TaxuM YHHOM, ITS TTiIBUIIEHHS KOHKYPEHTOCIPOMOKHOCTI ITi IIPUEMCTBA OTPIOHO
B/IOCKOHAJIFOBATH TEXHIKO-TEXHOJIOTIYHY OpraHi3allil0 BUPOOHHUILITBA Ha MiANpHEMCTBI. BTim
Ul yTpUMaHHs Jigepchkux mnosuiiii Ha puHKy [IAT «bBenapychpe3iHOTeXHIKa» BapTo
MEPErIIIHYTH LIHOBY MOJITHKY Ha MTDOIVKIIIIO.

Cnucok BHKOPHCTAHUX JIzKepes
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€.0. Bopoaina, cTyieHTKa
Yuieepcumem imeni Anvppeoa Hooens, m. /Ininpo, Yxpaina
CYYACHI OCOBJIMBOCTI TA POJIb BPEH/IMHI'Y B IISIJIBHOCTI KOMITAHII
CporozHi OpeHIM IPOHHUKAIOTH Maike B yCi aCHEKTH HAIIOTO XKUTTS: €EKOHOMIUHHH,
COLiIbHUN, KYJIbTypHHUH, CIOPTUBHUM, HABITh PENIriHHUA. Y CydacHHUX CYCHIJIbCTBAaX, I
JIOOM XOYYTh JATH Ha3By TOMY, IO BOHHU CIIOXKHBAlOTh, OpPEHOW MOXYTh I MaroTh OyTH
[poaHali3oBaHi 3 pi3HUX OOKIB: MAaKpOEKOHOMiKa; MIKPOEKOHOMIKa, COLIOJIOTid,
AHTPOIIOJIOTIs, icTOPis, ceMioTHKa, dizocodis Tomo [1, 2].
BpenauHr o3Havae GinpIe, HXK IPOCTO JaBaTH iM’ S Ta CUTHANI3YBaTH 30BHIIIHBOMY
CBITOBI TIPO Te, IO TaKWil TOBap YM IIOCIyra 3aBipeHi MapKOIO Ta BIIOWTKOM OpraHizamii.
Bpennuar momArae B TepeBTUICHHI Kareropii TOBapy; € BHMAara€ JJOBIOCTPOKOBOL
KOPIIOPaTUBHOI ydYacTi, BHCOKOTO PIBHS PECypCiB Ta HaBHYOK. BpeHmuWHT - e pexiamHa
KaMIIaHisg CIpsIMOBaHAa Ha ()OPMyBaHHs JAOBIOCTPOKOBOI IepeBard KOHKPETHOTO TOBapy abo
HPOIIO3HUIIii IPYHTOBAHOTO Ha BUHUKHEHHI LUTICHOTO 00pa3y B MUCJIEHHI I[UTLOBOI ayanuTOpil.
Jaunii o0pa3 IpyHTYeTbCS Ha KOJICKTHBHOMY BIUIMBI HAa IIOKYIIIB TOBAapHOIO 3HAKY,
MapKeTHHT'OBOTO XOJIy, YITaKOBKH, a TaKOXX IHIIMX KOMIIOHEHTIB, IO BiAPI3HSAIOTH OJHUH
NPOAYKT Bijx iHmoro [2].
Tako, ctii MaTH 31aTHICTh YTPUMYBATH piBeHb Openza. bpenn cnpuse 3amydeHHro
1 30epekeHHIO MOKYILIB, TIEPCOHATY, 1HBECTOPIB, NOCTaYadbHUKIB. DipMa CTBOPIOE 3 HUMH
JIOBrOTpUBAJI i 0araTooOirsiroui BimHOCHHU. []e MPU3BOIUTE 10 MOTEHIIHHOTO PO3IIUPEHHS
pHUHKY 30yTy, a TaKOX 3pOCTaHHS 00csary moxoniB. ToMy, MOXXHA TOBOPUTH, IO OpeHA — e
MapKeTHHI0Ba KOHIIENIis. BpeHy — e pekinaMHuii MexaHi3Mm, 1o BKIIOYaE B cebe MaTepiaibHi
1 HeMaTepiabHI XapaKTePUCTUKU MIPOAYKTY ab0 MOCTYTH, a TAKOXK CIPHUSIE HOTO 11eHTU(iKaii,
T00TO hOpMYE HOro opuriHanbHicTh [2].
VYHIKaTBHICT - LE Te, K MOKYIILi MOXYTh cupuiimatu Opena. Lle opurinamsHuiA
Ha0Ip BJIACTHBOCTEH, IO JO3BOJSIOTH MOKYIISIM BHIUIATH JaHWN OpeHN Bi 1HIIHX.
YHIKaIBHICTh CKJIAAETHCS 3 TAKUX KOMIIOHEHTIB: TIO3UIIIOHYBaHHS OpeH/Ia; MiHHOCTI OpeHna,
HENoBTOpHICTh OpeHa; acouianii 6peH/a; cyTs 6penaa [2]. [To3uiioHyBaHHS TOProBOi MapKu
- IIe YacTKa LiJIoro o0pasy, IO CTBOPIOETHCS Y CBIJOMOCTI MOKYMIUIB. 3 Li€l MPUYHHU CIiJ
JOCSITTH CTaOUIBHOTO TYMKH B OYaxX CHOXKHBAa4iB Ipo OpeH[ SK PO HaHKpamoro 3 4ucia
inmmx. LliHHOCTI Ans Oyap-sikoro OpeHnIa iHAMBIAyallbHI, HE CXOXI Ha KOHKYPEHTHI i
BIIirpalOTh MEBHY POJIb JUIS LITHOBOTO pUHKY. [IOKYMINB, sIKi HiATPUMYIOTH TOIt abo iHIIMI
Open, 00'eqHyI0Th CIiIbHI HiHHOCTI [3].
Taxnum 4MHOM, MOYKHA CKa3aTH, 10 CHOTOIHI OPEH - 11e KOMIUIEKC (QyHKI[IOHATEHUX
1 MOpaJBHUX OOIMSHOK MOKYTIIIO, SIKi BBAXKAOTHCS U HHOTO 1HHMBIyaIbHIMU 1 BaXKITHBIMU
1 BIZIMOBITAOTh HOro MOTpebaM oNnTUMATLHUM YiHOM. CaMe TOMY, ChOTO/IHI KOMITaHii MaroTh
notpedy y popMyBaHHI OpeH/Ia, TOMY IO TiTHUNA OpeH/ - [ie IeBHA TapaHTis yciixy ¢ipmu Ha
PHHKY. AJXKe, TOBapH Ta IOCIYTH CTAIOTh Yepe3 SIKMHCh Yac aHaJOTiYHUMH KOHKYPEHTHHM, a
CyJacHHUH TOKYTEIb MOTpeOye OpHUTiHATBHUM TOBaD.
Cnmcok BUKOPUCTAHUX JIKepes
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€.0. Boponina, cTtyneHTKa,

C.C. sipeMeHKO, KaH/l. eKOH. HAYK, A0L.

Yuieepcumem imeni Anvghpeoa Hobens, m. [Ininpo, Yxpaina

KJIFOYOBI KOMITIOHEHTHU YIIPABJIIHHSA BPEH/IOM HA NIANIPUEMCTBI

MinnuBicts chepu GizHecy, 3HAUHHN PiBEHh KOHKYPEHTHOI OOpOTHON BCTAHOBIIOE

noTpedy IMOIIYKy CBDKHX IEPCHEKTHB aaanTalil KOMEpLilfHUX CTPYKTYp A0 3MiH, IO

BinOyBaroThes. 3 i€l NPUIMHH 30UTBIIYEThCS AKTUBHICTD [iH, SIKi TOB'A3aHI 3 BHPINICHHAM

YIOPaBIiHCBKUX MPOOJeM, [0 POOUTH aKTyalbHUM IHMTAHHS 3aCTOCYBaHHS €JIaCTUYHHX
IHCTPYMEHTIB YIPaBIiHHS IUMH JisIMH.
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OpHUM 3 TaKUX IHCTPYMEHTIB € MOJICITIOBAHHS Oi3HEC-TIPOLECIB, METa SIKOTO MOJIArae
B PO3YMIHHI 1 pO3IIAAl IpoIEciB, IO CTOCYIOThCSA IIJNPUEMHHITBO (ipM, 3apamu ix
nojinueHHs B MailOyTHpoMy [1]. OCHOBHI NMPUYMHH, SKi CHOHYKAIOTh (ipMH MOJIMIINTH
6i3Hec-TpoIiecH, MOYKHA BiJJ3HAYNTH NOTPeOy 3MEHIICHHS BUTPAT Ha BUTOTOBJICHHS, BUMOTH,
IO MPEeISBIAIOThCA MOKYNLSMH 1 KpaiHOIO, BBEAEHHS IPOEKTIB YIPaBIiHHS SKICTIO,
o0'exHaHHs (ipM, BHYTpIIIHbOOpraHizamiitHi mporupiuusi. [Ipaktika OpeHaWHTY 3 OOKY
Oi3Hec-TIpOLECiB € pe3yAbTaTHBHUM CHOCOOOM, SIKHH CHpHse€ HaHOLIBII HPOXYyKTUBHOTO
3aCTOCYBaHHS TEXHOJIOTIH [2].

3 KO’KHHM POKOM HOKYIIISIM CTA€ CKJIAJAHIIIE PO3OHPATUCS Y BETHUYE3HIH KITBKOCTI
MPOJIYKTIB, 1 Il HE TUBHO, SIKIIO B3SITH JO BiJIOMa, 3 STKOKO CTPIMKICTIO HA PUHKY 3'SBISFOTHCS
ChOTOHI HOBI Openau. 3rixHo 3 iHpopMmamiero kommanii «McKinsey & Company» BHIHO, IO
e(eKTHBHA ITOJITHKA OpeH/a MICTUTE B CO0i SK MiHIMyM YOTHPH 3HAUYIIUX KOMIIOHEHTA, SIKi
o0'enHaHi SIK 3 KJIACHYHUMHU 3aBJAHHAMH (DipMH, Tak 1 3 Oi3HEC-KOHIEMIIEI0 1 OCHOBHUMH
BaXEJSIMU yIpaBJIiHHs OperaoM [2]:

[lepmmii KOMIIOHEHT — CydacHe 1 HeCTaHIApTHE MO3UIIOHYBaHHA OpeHOa i
IILOBOTO PUHKY - 00'€qHAHO 31 3BHYAWHUMH (opMyIioBaHHSIMH cTpaterii ¢ipmu: "me
KOHKypyBaTu" 1 "sIK KOHKypyBaTH'".

Jpyruii KOMIIOHEHT — SCHO HaMiUeHMI WiIXix MO BTIJIGHHS CBOEYACHOTO 1
HECTaHAPTHOTO MO3HLIOHYBAaHHS - O3HAYa€, IO CIiJ OOMIpKYBAaTH 1 3aKPIillUTH B MPOEKTaX,
SK MaKCHMaJIbHO NPOJAYKTUBHO JOCSATTH 3aIUIAHOBAHOTO pPE3yJbTaTy IO3UI[IOHYBaHHS.
3nificCHeHHS IIUX MPOEKTIB 1 SABIsIE cO000 Oe3MmocepeIHbO YIIPABIIHHS OPEHIOM.

Tperiii KOMIOHEHT — TIPHCYTHICTH ONEpAaIliiHUX 1 OpraHizalliiHUX 0OCTaBUH IS
0JIaromnosyyHoOro BUXOAY Ha pHHOK. CkaxiMo, Ne(ilHUT MpOIYKTy Ha MOJIHUIAX MOXe OyTH
HACTIIKOM c1ab0 OpraHi30BaHOI JIMCTPUOVIIIEIO, 3aMi3HEHHSIM 3 JOKYMEHTAMHU Ta IHIIMMH
(hakTopamu. JlaHM A KOMIOHEHT cTpaTerii OpeHaa 00'eHaHUi 3 yCHIIIHICTIO Oi3HEC-KOHLIETIT
¢bipmu.

YeTBepTHii KOMIIOHEHT — CHCTEMa JOBFOCTPOKOBOIO IIPOCYBaHHs OpeHna -
o0'enHannii 3 me onHiero (opMyinboBkoi crparerii ¢ipmu: "Komm komkypysatn". Cuix
CKJIACTH IUIaH, SIK OyJie BIOCKOHAIIOBATUCS OpeH Ha BCIX CTAIisX )KUTTEBOTO LUKy TOBAPY,
SK BiH CTaHE BIATYKyBaTHCsl Ha 3MiHM KOHKYPEHTHHX YMOB Ha PHUHKY 1 Ha 3MiHH B IepeBarax
CIIOKHMBAYiB.

OTxe, sik 6aunMo € Oe3nocepeiHiil B3aeMO3B'SI30K MPOIIECY YIIPABIiHHSA OPEHIOM 31
cTparerieto i 6i3Hec-KoHIenmiero Gpipmu. Came TOMY i HEOOXiTHO MpoIIeC YIPaBIiHHSA OpEeHIOM
o0'exHyBaTHn 3i crpareriero i Oi3Hec-KoHIeNIielo GipMu, i TakOMy pa3i HIaHCIB Ha YCIIX y
KOMIIaHii Oyze 3Ha4HO OiibIie.
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B.C. Bopuyk, cTyaeHT
Yuieepcumem imeni Anvgppeoa Hooensa, m. /[ninpo, Yrpaina
IHCTPYMEHTHU IHTEPHET-MAPKETUHI'Y

ComianbHi Mepexi MIITHO BKOpeHWIHCcs B kHTTI Jroxeil. SMM craB HeoOXimHUM
IHCTPYMEHTOM JUIsi PO3BHUTKY Oi3Hecy sl pi3HHX cdep aisuibHOCTI. ['nobanpHi cydacHi
JOCII/KEHHS TIOKa3yloTh, IIO 3a JIOMIOMOTON0 COLIAIBHHX MEpEeX MOXHA BHUXOAWTH Ha
ayAnTOPIiIo Pi3HOTO BiKY, CTaTi, couianbHoro crany [1-3].

Mepesxa, Ha BiIMiHY BiJ KHHT, pafio i Th, 1o3Boisie qro1sM Opatu y4acTs y CTBOPEHHL
KOHTEHTY, HE IIaCHBHO CIOXXHMBaTH iH(opmalitoo, a ¢opmyBaTH BracHHH iH(pOpMauidHuMiT
MPOCTIp.

MokHa BHAUIMTH JeKiibka OcHOBHuMX nii B SMM. Hampuknan, po3poOka
1H(pOPMAIIITHOTO KOHTEHTY, KU JIFOAW MOMIAPIOIOTH Yepe3 COIialibHI Mepeki CaMOCTIHHO.
BBaXka€eTbCsl, 110 TOBIIOMIICHHS, LIO MEPEAAlOThCS COLIATBHUMU MEpekaMH, BHKIHKAIOTh
OinmpIle JOBIpHM Yy TOTCHIIMHMAX CIIOXKHUBAa4iB TOBapy abo mocmyru. Lle moB's3yerbes 3
PEKOMEHIAIIHHOT CXeMOO MONTHUPEHHS B COIIAIbHUX Me/lia MUITXOM COIialbHUX 3B'A3KiB, 1110
JIEXKATh B OCHOBI B3a€MO/II1.
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Ha Hamy nyMKy, OCHOBHMM IHCTPYMEHTOM IPOCYBaHHS TOBapy 3a JOHOMOTOIO
COIIAIBHUX MEpPEeX € iHTepHeT-peKiIamMa. YHIKaJIBHICTB ii B JJAHOMY CEpEIOBHILI IOJIATaE B
TOMY, III0 BOHAa Ma€ BHCOKHMU CTYyMiHb NOBIpH. YUYacCHUKH CIUIKYBaHHS, Nepe0yBarouu B
HeopManpHiH OpyXKHIH 00CTaHOBIN, B 3HAYHII Mipi TOTOBI O CHPHHHATTA 1HpOpMarii, B
TOMY YHCII PEKJIAMHOTO 3MICTY.

Haii6inpm nommpeHnMy BUIaMH peKJIaMH B COIIATbHUX Mepekax BUCTYIAIOTh TaKi.

1. banepna peknama. Banep € ogHUM 3 OCHOBHUX (opMaTiB iHTepHET-pekiIamu. OHAK,
SIK TIOKa3yIOTh OCTaHHI IOCIIKEHHS, HOT0 e()eKTUBHICTh 3HIKYETHCSI. MOXKIIMBO II€ TTOB'I3aHO
3 THM, IO JIFOJH, CIUIKYIOUUCh Y HeopManbHiil 00CTaHOBLI, PSIMY PeKIaMy PO3LIHIOIOTh 5K
JpaTiBIUBHI YHMHHHK.

2. KoutekctHa pexnama. Ile TEKCTOBI MOBIAOMIICHHS, LIO MiCTATh PEKIAMHY
iHpopMariro. 3a CBOEIO CYTTIO KOHTEKCTHA peKJIaMa HiYMM He BiAPI3HAETHCS BiJ] OrOJIOIICHb,
PO3MILICHUX Ha CTOPiHKaX raser.

3. IlpuxoBana pexiama. [lomiOHMI MapKeTHHTOBHII IHCTPYMEHT € OCOOJHBICTIO
couianibHUX Mepex. Lle oOymoBieHO crenn¢ikoro opraHisauii CHIJIKyBaHHS B COLIaNbHUX
Mepexax. [lo-mepmre, BinBimyBadui, sIK MpaBHJIO, HAIUJICHI HA BUTBHE CIUIKYBaHHSA 1 MaloOTh
MO3UTUBHUH, APYXHil HacTpiil. B TakoMy cTaHi JrOIU BIAKPUTI U COPUHHATTS OyIb-5KOTO
Buy iHpopMmanii. [To-apyre, comianbHi Mepexi CTBOPIOIOTH LTI03i10 €THOCTI JJIsI Bi/IBiyBayiB.

Crpareris A1 COLiaTbHAX MEPEK TOBUHHA BKITIOYATH KOJKEH €Tall BOPOHKH IPOJaXKIiB.
Hwxue nepepaxoBaHi NHUTaHHs, HA SIKI Mac BiJIOBITATH CTpATeTis 3a KIACHYHOKIO CXEMOIO
JIproica:

— iH(pOpMYBaHHS - K HOTEHLIHHI KIIEHTH 3HalIyTh Bac B COLIAILHUX Mepexkax?

— OLIHKA - K CIIOKMUBa4Yi BUKOPHCTOBYIOTh COLMEPEIKi IS TOTO, MO0 MOPIBHATH Bac
3 KOHKypeHTaMu?

— TpuAOaHHA - SK MiJITOBXHYTH JIFOAEH 10 TOKYNKA?

— B3a€EMOJIA - SIK COLMEPEXi OyIyTh BHKOPHCTOBYBATHCS JUTS IIITPUMKH KOHTAKTIB 3
YK€ HassBHIMU KJII€EHTaM#?

— ajBOKAIlis - SIK IIEPEKOHATH JIIOACH peKOMEHIyBaTH MPOIYKT abo OpeHn Apy3sM 3a
JIOTIOMOT OO COIIMEPEXK?

3araipHOIO MOMHJIKOIO OYATKIBIIIB € IHBECTYBaHHS TUIBKH B JIEsIKi €Talll BOPOHKH.

3aliMaroYich MPOCYBaHHSAM TOBapy B COLIAIBHUX Mepekax, He0OXiTHO CTBOPIOBATH
I[iKaBHi, 3aXOTUTMBHIA KOHTEHT JUISA 3aJTyYCHHS KIIEHTIB, PO3YMITH CBOIO LIBOBY ayIUTOPIO
Ta mam'siTaTy, mo JoOpe po3pobIieHa peKIaMHa CTpaTeris Ta [ikaBuid iHhopMaLifHIN KOHTEHT
ne i e SMM.

Cnucok BUKOPHCTAHUX JKepe

1. Comianehi Mepexi sk 3acid0 npocyBanHs 3MI [Enexrponuit pecypc]. — Pexum
nocrymy: https://arhivinfo.ru/1-41130.html

2. MOXJIMBOCTI BUKOPHCTaHHs 3aco0iB [HTepHeT B pekiiamHoMy npoiieci [ Enexrponnit
pecypc]. — Pexxum noctymy: goo.gl/BVFGxn

3. Creative SMM nopaju [Enexrponwuii pecypc]. — Pexxum gocrymy: goo.gl/xigkex

Hayxosuii kepisnux: O.FO. Kpacoscvka, KaHO. eKOH. HAYK, O0Y.

A.IO. BpaTkoB, cTyieHT
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
UHTEPHET-MAPKETHHI' KAK UCKYCCTBO
WnrepHeT-MapKeTHHT (BeO-MapKeTHHI) — 3TO MapKeTHHTOBas M KOMMeEpYecKas
JACATEIIBHOCTDb B CETU UHTCPHET, 3aTparuBarouias BCC 3JICMEHTBI KOMIIIEKCa MapKETHUHI'a.
VHTepHeT-MapKeTHHT TIPEACTaBIsieT COOOH yHpaBIEHYECKHH W COIMANbHBIH
Ipolecc, HaNpaBJeHHbIH Ha YAOBJICTBOPEHHE HYXJ M MOTPEOHOCTEH Mojb30oBaTenell CeTH
WHTEpHEeT B HWH(GOpPMaIWW, MOKYIKe/IIPOJake TOBAapOB M yCIyr. MHTepHET MapKeTHHT
BKJIFOYA€T TBOPUYECKUE, OPTaHU3ALMOHHBIE U TCXHUYECKHUE ACTICKThI MAPKECTUHI-MCHEDKMEHTA
B MHTEpHETE, B TOM UHCIE Pa3pabdOTKy M co3JaHHe HocuTened mHdopmanum (MHTEpHET-
pecypcoB), CO3[aHHe M pa3MelIeHHe PeKJIaMbl, IPOIBIKEHHE KaK HOCHTeNleld MH(pOpMALUH,
TaK ¥ caMoil HHpOpMAIHH, TOBapOB H yciyr [ 1-3].
C pasButueM uHTepHeTa B 2000-X rogax OYeHb aKTyaJlbHOM CTaja TeMma: Kak
NPOJBHUTaTh TOBAp Ha IpocTopax HemsBemanHoro? Ha To Bpems 3T0 ka3alnochk 4eM-TO
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HEOOBIYHBIM M HE KaXIBI MOT IO3BOJINTH ce0E TaKUE TEXHOJOTHM C TOJKIIOUEHHEM K
«BCceMHpHOH naytuHe». Ho ¢ pa3BuTHeM TEXHOIOIMI JaHHBIA BHJ PEKJIAMbl CTall YaCThIO
HalleH )KU3HU.

Kaxnplil neHp, mpocMaTpuBas HOBOCTH Ha caiiTe, MbI MOXEM YBHJETb peKIamy
CTaBOK, Ka3MHO, BHJIE0, OBICTPO 3aiiMoB 1 T.11. Ho camoe cTpaHHOE, 4TO MBI 3aTIOMHHAEM €€.

K npumepy, u3BectHas pexnama Moneyveo. B3ss sipkue o6passl (myxusrii Tapac),
HaJ0€UTNBBIH MOTHB, I[BETOBYIO TaMMy KOTOpasi IPUBJIEKAET IJIa3 U JEBOUYEK C HEOOIBIINM
CI0’KETOM, aBTOPBI CO3/4aI TeHUAIBHYIO PEKIaMy, KOTOpasi 3aMHTEPECYeT MHOTHX.

Euwgé omuu sipkuii mpumep — 310 «Kocmonot». ITapomupyst u3BecTHble GHIBMBI U
CO371aBasi IMHUTALUIO BBIMTPHINIA, a TAKKe HMCHONB3ys MHTEPaKTUBHOE KoJeco (OPTYHHI B
peKiame, 3TO — HeOOBIYHBIN MTOX0], 0OCOOCHHO Mepe MPOCMOTPOM (GHUITEMA.

Ho rnaBHbIi (aBopuT — pexiama Urp Ha MOOHMJIBHOM ycTpoiictBe. KTo-To mpocrto
3allycKaeT BHUJEO, JpyrHe IIOKa3bIBAalOT, Kak B HeE HrpaeT H3BECTHBII MM MPOCTO
NpUBJIEKATEIbHBIN YeI0BEK, KTO-TO JieflaeT CHHEMAaTHK C (DaJIBbIIMBEIM redMILIeeM, a KTO-TO
3aIyCcKaeT JeMO-BEpPCHIO MIpHl. Bce 3TH BapHaHTBI pekiIaMbl MO-PasHOMY XOPOIIH B CBOEM
cermeHTe. Ho MOXHO NpeaIonoXuTh, 4TO CKOPO UHTEPHET-MApKETHHI BBIHIET HAa HOBBIH
ypoBeHs, koraa Koka-Komna 3amycTut B KocMoc OaHHEp ¢ pEKJIaMOH, a Ha HallleM TUHAMHKE
WIIH 9acax OyleT KPyTHThHCS KOJIeco (GOPTYHBL

C pa3BUTHEM TEXHOJOTHH HPOIBIDKCHHS BCE CIOKHEE M CIOKHEE HAWTH YTO-TO
noaxojsimee st ceOs, MOITOMY ONTHMH3aIMs IOMCKa HHpOpMamuH, a Tak ke e&
COCTABIIIIONINX SBISIETCS TJIABHBIM IIPUOPUTETOM JIO00H KOMIIAHMHM U 3aHSTHUS
JMMIMpYoNIei MO3UIMH Ha phIHKe. Tak ske OyayT urparth pons 1 0oopMIICHHE, IIBETA, BCE, UTO
Kak-TO BIMseT Ha mokymarens. CuibHAs MO3MIMA, YETKHMH ITaH U OPraHM30BAHHOCTH
JEeUCTBUH OyIyT BEIUTPHIBATH B OOJBIINHCTBE CITydaes.

CHucok HCNoJIb30BAHHOM JIHTepaTyphl

1.
http://www.marketch.ru/marketing_dictionary/marketing_terms_i/internet_marketing

2. The art of SEO. — https://mybook.ru/author/dzhessi-strikchiola/seo-iskusstvo-
raskrutki-sajtov/read/

3. Tpayt. /[x. MapkeTuHroBsle BOHHBI. [DIeKTpOHHBIN pecypc]. — Pexum noctyna:
— http://booksonline.com.ua/view.php?book=99967

Hayunwiti pyxosooumens: U.I". Kypouxuna, kano. skoH. HayK, 0oy.

K.I'. BvOHoOBA. cTVIEHTKa
Yuisepcumem imeni Anvgppeoa Hobens, m. /Ininpo, Ykpaina
IMIJUK ITPOAABLS SIK CKJIAOBA PEITYTAIIII KOMITAHII

IMiK — CyKYIHICTD YSBIICHB, IO CKIIAJHCS B TPOMAICHKIH TyMIIi IIPO Te, SK MOBHHHA
BecTHU cebe JIF0JUHA BiIOBIZHO IO CBOTO CTATYCY.

IMimk MOsKe CTBOpIOBATHCS 32 IOTIOMOTOIO Tiapy, peKJiaMu, poraranan abo, HaBiTb,
opexHi. Ile pobuthcs s TOrO, MO0 CTBOPUTH MEBHE CTABJICHHSA 0 OYAb-1KOTO 00’€KTa B
MacoBiif cBimoMocTi. [Ipy CTBOpEeHHI iMiI)KY MOXYTh BHKOPHCTOBYBATHUCH 1 peallbHO iCHYIOU1
BJIACTUBOCTI 00’ekTa, Cy0’ekra, 1 HeicHytoui. Cy0’€KTy TakoX MOXYTh IPHITHCYBAaTHCHh
BUTaJIaHi BIIACTUBOCTI, SIKi 3HAYHO TOJIIIIATH IMIK a00 pemyTarlito cyd’eKkTa y comiyMmi.

Han cTBopeHHsM iMipKy mpaiforote mcuxosiord, ¢axiBui PR, pexnamicrw,
HPOTOKOJICTH, COLIONOTH, Xopeorpady, CTUIIICTH, Bi3aXHCTH, mpoxatocepu. Koiu ropopsrsb
PO IMiJK JTIOAMHHM, TO MAlOTh Ha yBa3i: iMi/K cepenoBHIna (SIK BUDIIsAAae pobode Micie, odic,
KaOiHeT, aBTOMOOLNB); MaTepializoBaHWil IMiJpK (TIpeIMETH, SKi BiH CTBOPHB 1 SKHMH
KOPHCTYEThCS: HANMCAHWM JIMCT, Bi3WTHA KapTKa, MOJAPYHKHM Ta KBIiTH, SKi BpYy4Yae);
BepOabHAN IMIJIK — [Ie MaHepa TOBOPHUTH 1 IHCATH; KIHETHIHUH iMiK (HeBepOallbHI 3aco0u
CMIJIKYBaHHsI: KECTH, MiMiKa 1 pyXH Tija); raOUTapMTHHI IMiJ)K — BKITFOYa€ KOCTIOM, 3a4iCKy,
akcecyapy, Ta iH.; MEHTAJbHUN (CBITOTJISIHI 1 MOpPaNbHO-€THYHI YCTaHOBKH, COIliaJbHI
crepeotun); hoHoBuUit imimxk. [Iporiec CTBOpeHHs iMi/XKy Ha3uBaeThCs iMimkitoBanHs [1; 4].

TepMiH «iMiIK» BUKOPHUCTOBYETHCS B 3HAYCHHI 00pa3iB 00'€KTiB, IO BiIOMBAIOTHCS B
HaIIii TCUXIIl Ha MiACTaBi IX XapaKTePHUCTHK. SIK HACHIZOK, MM TEPMIHOM «iMiK» MA€ThCS
Ha yBa3i MIOCH OUIBII HIMPOKE, HiXXK MPOCTO 00pa3 of'ekra, cykymHicTh He Timpkm fioro
BUMMHX (30BHIIIHIX) XapaKTEePUCTHK, ajle 1 HeBUANMUX (i1ealbHUX) XapaKTePHUCTHK.
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IcHye MOMMIIKOBE YSIBIICHHS, 1110 IMiJDK — 1€ 30BHILIHIN BUIVIS JTIOAUHU. AJle TOHATTS
iMipKy Habararo mupire. Bamri 3agicka, ofsr, akcecyapy, MakispK, HOTJISII, TOJOC, MaHEPH,
CTHJIb CIIIJIKYBaHHS, KHUTHU, Ki B YHTA€TE, My3HKa, Ky BU CIIyXaeTe, Oy/b-K1i IPEaAMET, 110
HAJISKUTH BaM, - BCE 1€ CKIIQJIOBI IMIJIKY.

SIKI10 roBOpUTH MpO IMiIK MPOAABIL, TO L€ Ma€ TyXe BEIUKE 3HAUCHHS, aJyKe BiH
BIUIMBAE Ha CTABIICHHS KITI€HTIB HE TLTBKI 0 CaMOT'0 MPOJIABIIA, aje 10 GipMu a00 KOMITaHil B
ioMy. XTO Takuii mpoaasels? B mepiiry yepry, e He TiIbKH TOU, XTO 31MCHIOE peaizamito
npoykuii abo ToBapy a Toi, xTo Gopmye iMipk Marasuny B itomy. CyTs npodecii mpoaaBIist
MOJISATAE HE TIJIbKU B TOMY, 11100 IPHHOCHTH MPHOYTOK KOMITaHii, a chopMyBaTH MO3UTUBHUIL
IMIJDK 1aHOT KOMIIaHil, Marasuny, OpeHza.

Imimk cygacHOTO MPOAABII HOBUHEH OYTH aKypaTHUM 1 He HaB'I31MBUM. B OCHOBHOMY
e KIACHYHHH CTHIIb OJITY, 9acTo OJr ado 11 elreMeHTH OyBaloTh KOJHOPY KoMIaHii abo ii
COJITHMIA OPEH]I, TO OJIST MPOJIABI TIOBHHHA TaK caMo OYTH COJiTHOK0. BUKITIOUEHI cTpoKarti,
TpailyiuBi 1 HEIOPEUH] EIEMEHTH, TaKi SK: PI3HOKOJIbOPOBI YEpEeBUKH a00 pEMiHb KHCIOTHOTO
KOJIbOPY. Y YOJIOBIKiB IIPOIABIIiB-KOHCYIBTAHTIB IIepeBara BiIIA€ThCS KIACHYHOTO KOCTIOMA,
COpOYKa MOBHHHA BiIOBIAHO OYTH SIKICHOIO 1 1/1ealibHO CHIITH. SIKiCHA 1 HOTJIAHYTA B3YTTH,
III0 TAPMOHIIOE 3 OJISITOM.

o cTocyeThCst XKIHOK MPOJABLIB-KOHCYJIBTAHTIB, IIEpeBara BiAIaeTbCs KIaCHIHOMY
KOCTIOMY 3i ciiHHIer0 a00 Oprokamu, HeoOXiHa oxaifHa Ory3ka abo copoyka, 000B'I3KOBHI
3py4yHHil KaOmyK. OFAT yCTIIIHOTO MPOAABII-KOHCYIbTaHTa IOBUHHMHN OyTH ineaabHuM!

Takum 4uHOM, 3aBX/M BapTO I1aM’SITATH, IO Ha PEIyTallil0 KOMITaHil MO)Ke BILTUBATH
Oararo (akTopiB, ajie Bij TOTO, K BUTISIAIOTH CIIBPOOITHUKY i€l KIMIaHii, 3aJISKUTh TyKe
6arato. Takox Tpeba n6aTH He TLNBKU MPO IX 30BHIIIHIM BUIJIAN, ane il mpo Taki pedi, sK
MaHepa MOBH, 3BUYKH, OCBIYEHICTbH TOIIO.

Cnncok BUKOPUCTAHUX JIKepes

1. MonaxoB I'. Cknanosi imimky [Emexrponnuii pecypc] / I. MonaxoB. — Pexum
nmoctymy : http://www.monakhov.com.ua/ 22.11.2006_imidzh.html

2. Augpeea O.M. Ilpodecis mpomaseus / O. M. Anapeea // MixHapogHuit
mapkeruHr. — 2017. — Ne 12. — C. 7-8.

Hayxosuii kepisnux: O.F0. Kpacoscvka, KaHO. eKOH. HAYK, 00Y.

10.K. ByraeBa, ctrynenTka
Yuueepcumem umenu Anvghpeoa Hobens, 2. /Inunpo, Yxpauna
BPEHJIUHI" KAK COBPEMEHHBIM HHCTPYMEHT MAPKETHHT A

Bce 13 Hac XOpoI10 3HAKOMBI C HOHATHEM «OpeH», KOTOPOe MoApa3yMeBaeT MUMs,
3HAK WM CHMBOJ, @ OHM B CBOIO O4Yepenb HIACHTU(HUIHMPYIOT MPOIYKIHIO HIH YCIyTH
nponasia. CaMo e TMOHATHE OpEHIMHIa 3aKII0YacTCsi B IOCIENOBATEIEHOM CO3JaHMU
HOMyJIIpHOTO OpeHJa, MO3HMIMOHMPOBAHHM W TIPOABIDKCHWH HA PBIHOK, OOECTICUeHUs
peryTanyyu ¥ 4TO HEMaJOBa)KHO, KOMMYHHKALMH C MOTpeOuTeNnsiMu. JIMIIb yIOBIETBOPUB
peansHble MOTPEOHOCTH AyAWTOPHH, BBl CMOXKETE IIPEBPATUTH TOPTOBYIO MapKy B OpeHI ¢
BBICOKO# CTOMMOCTBIO [1].

PacuBer OpeHauHTa IpHIIENCS HA BTOPYIO MOJOBHHY JIBAJIATOTO BEKa, B CBS3HU C
TEM, YTO Ha pBIHKE IOSBHIOCH OOJBIIOE KOJMYECTBA CXOXKMX TOBapoB. bpeHa momoran
BBIICIATh W3 MHOXECTBA XAapaKTEPUCTHK Te€, KOTOphle ObUIM HamOoiee BAaXKHBI UL
HoTpeduTeNs, a TaKkxKe IpUBiIeKal Obl BHUMaHue. Kak pe3ynpTart, 6osiee IpoayMaHHbIE U SIpKUe
YIIAKOBKH JIy4Ille BOCTIPHHIMAJIICH TOTpeOHTENeM. DTO MOCITYKIIJIO TOTIKOM IS pa3paboTKu
CO6CTBBHHI)IX, YHUKQJIBHBIX YIIAKOBOK W AKIEHTUPOBAHHWE HA HUX BHUMAHUA noxynaTeneﬁ
JIPYTHMH KOMITaHHUSMH.

Buauane XX Beka, KOTJa KOHKYPEHLHs Ha PBIHKE yXecTouajach M Habupana
00OpOTHI, KOMIIAaHMM TPHIOUIM K BBIBOAY, YTO HX TOBap JODKEH OTJINYAaThCA OT
KOHKYPHUPYIOLIHMX NPOAYKTOB. B TakoM ciydae nmokynarens ObIcTpo OyAeT HaXOAUTh TOBAp Ha
MONKaX B MarasWHax. A 53TO JXH3HEHHO HEOOXOIMMO IS TNIPOM3BOJHUTENCH MaccoBOi
MPOJIYKIIMH, KOTOpasi KMEET MHOXKECTBO aHanoroB Ha peiHke [1-4]. Llenb Gpenaunra — 310
co3maHue Takoro obpasza OpeHma, 4ToOBI B pe3ynbTare C(HOPMHPOBATH JOITOCPOTHBIE
npeaAnoOYTECHUA nmpe61/1Tenﬂ OTHOCHUTEJIBHO APYIrUX KOHKYPECHTHBIX MapoOK. A ero ocHoBHas
3a7a4a — JOHECTH IO IEeJIeBOH ayIUTOPHU CYTh MPEIOKEHHUS, OQOPMICHHOTO IOJ] UMEHEM
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TOProBoil Mapku U (OPMHUPOBAHHS MO3MTHBHBIX acCOLMAIMA C 3TOM Mapkoil. [[ns atoro
co3maéres YeTKMil M TOHATHBIM oOpa3a mpexMeTa MapKeTHHTA, OCYIIECTBIISIETCS €ro
HOIYJIApU3aLHs, a Halll OpPeH L IeTIaeTCs JIETKO y3HaBAeMBIM OTPEOHTEIAMH.

Otanbl OpeHIMHTa IpeJIoiaraloT: aHalM3 LEeJIeBOH ayAHTOpUH, IUIAHHPOBaHUE
(cymHoCcTH OpeHIa U MO3UIMOHHPOBAHMA), pa3paboTKa OpeHI-MMUAXKa, U HAKOHEL CaMoe
HHTEepeCcHOe - IPOBIKEHHE OpeHa (peknaMHsle oopammenns, PR-meponpusTis u 1), a Taxoke
MOHHTOPHHT OpeH/Ia 1 OlleHKa 3P eKTHBHOCTH AeicTBH [4].

CoBpeMeHHBI MapKeTHHI' MOJIOH KpeaTHBa, pa3sHOOOpasHBIX HaIpaBiIeHUH H
BO3MOXKHOCTEIl. MapKeTHHT CeroJHs — 3TO MCKYCCTBO, a peKjlaMa JaBHO BBIILIA 32 IPEeIbl
9KpaHOB TeneBU30poB. Kak pe3ynbpraT, y OpeHANHra MOSBIIOCH MHOXKECTBO HPOSIBICHHMH, a
OpeHJ-MeHemKepaM PUXOAUTCS BCE CHIIbHEE M3BOPAUYUBATHCS A CO3aHUs ICHCTBUTEIIBEHO
crosmiero pesynbrara [3]. OueHuBas ycnex 3TUX KOMIIAHMM, HAIpalIMBaeTCs BBIBOJ, YTO
Haubosiee BaKHBIMHU aCIeKTaMH OpEH/MHIa, KOTOpbIE B KOHEYHOM pe3yjibTaTe OyayT
TapaHTHPOBATh yCIEX, SBIIOTCS: HEWMWHT, cioraH OpeHzpa W yorotun. Ecim ¢ mepBbIME
JBYMS emié BCE sICHO, TO KaK IOCTYIHUTH ¢ MocneqHuM? [1aBHas Liedb CO3JaHus JIOTOTHIIA —
HpUBJIEYb U yAepkaTh BHUMaHUe. /lu3aifH morotuna - 3To Iyma joboro mpoekra. bes Hero
HEBO3MOXKHO CO31aTh OpeHA. XOpOLIMil JIOTOTHI MOKET BBI3BaTh NMPHBEPKCHHOCTh MapKe,
YCWIIUTH €€ Y3HaBaeMOCTb M 3allOMHHAeMOCTh. [IJI1 TOro 4roObl AM3aiH JIOrOTHIA CTaj
paboyrM MHCTPYMEHTOM MapKETHHIa, HET eAMHOro perenta. ONBIT MOKAa3bIBaeT, YTO Yalle
BCETO «BBICTPEJIUBAIOT» HEO)KUJAHHBIE W OpPUTHMHAIBHBIC WIEH, DPEIICHHBIE HPOCTHIMU
¢dopmamu. EIMHCTBEHHOE YTO HAKIA[IBIBACT OrPAHMYCHHE 5TO UYUTAEMOCThb IIpUdTa U
Y3HaBaeMOCTh 3HaKa.

HauGonee BaxHoe B OpEHIMHIe — 3aIOMMHAEMOCTb. ECIIH IIOCMOTPEB Ha JIOTOTHIT
WIM K€ TPOYHUTAB CJIOTaH, Yepe3 IITHAAIATh MHHYT BCIIOMHHTh HX HE IPEACTABISETCS
BO3MOXKHBIM, paboTa SIBHO IpojenaHa 3ps. be3 3Toro kauecTBa OpEHIMHI TepsAET BCSAKMi
CMBICII.

CIHCOK HCNO/IB30BAHHBIX HCTOYHHKOB

1. Canendaxep lO. Cosznaiite nmunblii OpeHn. Kak HaXxoguTh BO3MOXKHOCTH,
pa3BuBatbcs U Beiaensithes / FO.Canenbaxep. — M. : MU®, 2019. — 240 c.

2.Ton-10 cambpIX MHTEpecHBIX OpeHIOB Mupa [DIeKTpoHHBIH pecypc]. — Pexunm
nocryma: http://kirulanov.com/top-10-samyx-izvestnyx-brendov-mira/

3.bpern  wmapkermHr  [OnekTpoHHBI  pecypc]. —  Pexum  moctyma:
https://spravochnick.ru/marketing/brend-marketing/
4.BbpenauHr [OnexTponHbIi pecypc]. — Pexum JIOCTyma:

http://www.nazaykin.ru/branding
Hayunwiti pyxosooumens: C.C. Hpemenko, Kano. 3KOH. HAYK, O0Y.

E.O. Byarakosa, cTyieHTKa
Yuueepcumem umenu Anvgppeoa Hobens, 2. [Inunpo, Yxpauna
OCOBEHHOCTHU INICUXOJOI'MYECKOI'O BO3JAEUCTBUS B
PEKJIAME

B HacTosiMe BpeMsi TPYIAHO MPEACTaBUTh HAIY KM3Hb 0€3 PEKJIaMbl, TaK KaK OHA
IUIOTHO BOIIJIA B HANIV JXKH3Hb M CTalla HeoTheMieMmoi (dvHKmue#d odOmectBa. Ee M0xHO
BCTPETUTH IJI€ YTOMHO: HAa TEJICBUICHUH, B MHTEPHETE, B ra3eTax M )KypHaJax.

Ecnu pexnama co3maHa mpaBHILHO, OHA CIIOCOOHA HE IIPOCTO MPOMHGMODMUDOBATE U
3aMHTENECOBATH MOKVIIATENS O MPOAVKTE, HO U IMOATOJIKHVTh, MOOVIAWTH YEIOBEKA CIENaTh
NAaHHVIO TOKVIKY. [lo3ToMy, pekiiama oOmNpenejeHHbIM 00pa30oM CIocOOHa OKa3aTh
CVILIECTBEHHOE BJIMSHUE HA YEIOBEKa U IMOKAa3aTh, KAK C TOYKU 3PEHHS TICUXOJOTHH MOXHO
MOBJIMATH HA BEIOOD OTPEOUTEIS.

Icuxomoruyeckoe BO3IAEHCTBHE DEKIAMHOM WHMODMAIMA MOYKET IPOBSUIATCS B
OMOLHUAX. MBICIISIX M BO3MOYKHBIX DEIICHHSIX, 00YVCIIOBIMBAIOLINX MTOBEACHNE MMOKvIaress. Jlns
TOro. 4TOOBI MOTPEOUTENL VBHIEB DEKIAMHUDVEMBINM IPOIVKT, 3aXOTeNl €ro MpPHOODECTH.
peKllaMa JOJDKHA COIEPXKaTh CIIEAVIOIIME IIPHEMBI IICHXOJOTHYECKOTO BO3EHCTBHUS:
WHGOPMUPOBaAHUE, YOEKIEHHE, BHYILIEHHE 1 0Oy xkaeHue [1].

HNudbopmupoBanue. SIBasercs HEHWTPAIbHBIM MOTHBOM. HE 3aTpardBaeT Hallu
NOTPEOHOCTH W HWHTEPECHI, HEHHOCTH. B 3To# wmHbOpMaluu Bbl HE Haiijere HHUKaKHX
MOOYAUTENBHBIX WM MaHHUIYJSIIAOHHBIX MMPHEMOB, a JIUIIb KOHKPETHHIEC JaHHBIC. [ 1aBHOMH
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3ajaueil ABIAETCS O3HAKOMIIEHHME MOTPEOMTENsI C MPOAYKTOM HIM VCIVIOi, 00ecneduTh
3allOMHUHAHUE IIepeaBaeMoro Marepuaia. [IpuMepoM Takoro BO3IEHCTBHS MOXHO CUHMTATh
0OBSIBIICHHUS B )KYDPHAIIAX, B KOTODBIX HAMHCAHO «IIPOIACTCSA», KTPEOVETCS», «IIPEIIaraeTCsn).

Voexnenne. Cvyrelo 3TOro crmocoba sBIseTcs VOEKIEHHe MOKyHarels B
JOCTOMHCTBAaxX PeKIaMHpyeMoro ToBapa. IIpy HCHONB30BaHUM MAHHOTO IIPUEMA. CIEAVET C
MOMOIIBIO apPI'YMEHTOB I0Ka3aTh HEOOXOIMMOCTh B IIOKVIIKE TaHHOTO TOBapa M IIOKa3aTh
TJIaBHBIE TperMyIecTBa. YTo0b! 3 ek THBHO BO3ACHCTBOBATh HA MMOTPEOUTEINS, CYILIECTBYIOT
DA3INYHBIE METOBI VOXKICHNS TaKue KaK: SMOIMOHAIBHEIN (DEKIaMa 3aCTaBIsIeT BEI3BIBATh
vV HOTPEOUTENs ONDeNeeHHbIE SMOLMH), NaTPHOTHYECKUH (MaHUITYIMDOBAHHE DMOLUAMH,
HAIleJICH Ha YVBCTBO MAaTPHOTHU3MA), MOOYKICHHE CTPaxoB (CO3maeT yrpo3y Juis Hamboiee
3¢ EeKTHBHOTO BO3AEHCTBHUS) U ID.

Buvmienne. fBnsercs OOHUM M3 CIIOCOOOB BO3IEHCTBHS OIHOTO YENOBEKAa Ha
IDYTOro. HANDaBICHHOE Ha JIOBEDHUTENIbHBIC OTHOIICHHS. TOTOBHOCTH 0€3 BCAKOH MDOBEDKH
BOCIIDHHUMATh MPEIUIOKECHHVIO HHbODMamuio. Pe3vibraT Takoro IICHXOJOTHYECKOTO
BO3JIEUCTBUSI BO MHOTOM 3aBHCHT OT CaMOTO YeJIOBEKa., OT €ro )KU3HEHHOTO OIbITa, BO3pacTa
(HampuMeDp. MOJIOAEXKHas avIUTODHs OoJiee BHVIIaeMas. 4eM JIIOIHM CTapIlero Bo3pacTa),
YPOBHS 3HaHH U ID. (4eM HMXKE TaKHe MTOKa3aTeNU. TEM BBILIC BHYIIAEMOCTD).

[Mo6vxknenne. Ero mempro sBIsIeTCS HEMEUIEHHAs DEakIUs Ha DEKIAMHOE
obpamieHue, ObICTPOE KeNaHHe MOTPEOUTENsT KYIHTh TOBAp WM BOCIHOJIB30BAThCS VCIVIOH.
CvIecTBVeT MHOKECTBO DEKJIAMHBIX NDHU3BIBOB. HampuMep. «[lo3BoHnTe mpsiMo ceiigac u
Hnonv4yuTe CKUAKy...IIpemnoxenne orpanumdeno!». MIMeHHO Takol «cioraH» M moOyXIaeT
MOKYTaTelis K I€HCTBHIO — ObICTDPEE COBEPIIUTD MOKVIKY [11.

Inst abdhexTUBHOM PeKIaMbl HE MAJIO BXKHBIM MICHXUYECKHM IIPOIIECCOM SIBISIETCS
BOCIIDHATHE, KOTODOE IIDEICTAaBIsIeT cO00i O0TOOD. MOWCK. MHTEDIIDETAINIO MOCTVHAIOIIei
uHMOODPMAIMK W3 DEKIaMbl. BO3AEHCTBHEM Ha YYBCTBA. BocmpusATHE IOMOTaeT YelIO0BEKY
HOHATH MHGMOODMAIMIO O MDEIMETEe. U OHO 3aBHCHUT HE TOJBKO OT CaMOM DEeKJIaMbl. HO
OCHOBBIBAThCSA HA JIMYHBIX OCOOEGHHOCTSX dYeJIOBEKa, YTO M KaK OH BOCIPHMET. JlaHHBIi
NPOLIECC JIENIUTCS HA CEHCODHBIE IIPM3HAKK (OOOHSHHE., INDHKOCHOBEHHE. CIIVXOBEIE,
3pHUTENbHBIE) WM IO COJAEDKAHUIO (BOCIIPUATHE IBM)KEHUI. BDEMEHH. TDOCTPAHCTBA).

OnHMM U3 aCIeKTOB IICHXOJOTNYECKOTO BOCIIDHATHS MOXKET OBITh IIBET B DEKIIAME.
IIBeToBEIE COYETaHMA MOIVT BBI3BaTh V HAC DA3HBIE SMOLMH., HANIDUMED. JKENTHIH IBET MBI
BOCIIPHHUMAEM KaK COJIHEYHOE TEILIO, BBI3bIBAIOLIEE PAJOCTHBIC IMOLIMH CYACTBS, A 3EJICHBIN-
BOCIIDHHUMAETCSI KaK ITIOCTOSHCTBO., CHUMAeT OCTDPOTY MepeXuBaHui. Mcnons3ys Takue mBeTa
MOXKHO TIOBBICUTH 3Gh(MEKTUBHOCTh DPEKJIaMbl, TaK Kak JIIOOOW LBET BOCIPHHHMMAETCsS B
KOHTEKCTE TOro. uTo pexnamupvercs [2].

Taxum o6pa3oMm, 3Hasi ONpPENENCHHbIE TICUXOJIOTHYECKHUE METONBI BO3IEHCTBHS Ha
HOTPEOHTENs, MBI MOXKEM 0e3 Tpy/a M Kak MOXHO () eKTHBHEE IPOABIHYTH CBOH MIPOIYKT Ha
PBIHOK.

CIHCOK HCNMO/Ib30BAHHBIX HCTOYHHKOB

1. IlpuemBbl TCHXOJOTHYECKOTO BO3ACHCTBHMS Ha moTpeduTens [DIeKTpOHHBINH
pecypc]. — Pexxum moctyma: https://mgn.com.ua/priemy-psixologicheskogo-vozdejstviya-na-
potrebitelya/

2. Tlcuxomorust 1BeTa B pekiame [DneKTpoHHBIH pecypc]|. — Pexum mocrtyma:
https://accent.su/blog/psihologiya-tsveta-v-reklame/

Hayunviii pykosooumens: U.I'. Kypoukuna, kauo. 3KOH. HAYK, 00Y.

O.A. Bypuesa, maricTp

B.M. llleB4YeHKO, KaH/. AePK. YIp., 10IL.,

Yuisepcumem imeni Anvgppeoa Hobens, m. Jninpo, Yrpaina
YAOCKOHAJIEHHSI BPEHAUHI'Y KOPITOPALII « BIOC®EPA»

B ymoBax, KoM cepell KIOYOBHX (DaKTOPIB YCHiXy MiIIPHEMCTB BHOKPEMIIIOIOTH
BITHOCHHM 31 CIOXXMBa4yaMM, MEPCOHAN Ta HeMarepiajibHi aKTHBU, KOHIICMIis OpeHIUHTY
HaOyBae OUTBIIOTO 3HAYCHHS 1 CTAE BIAMIOBIIIIO HAa MOTPeOU B HOBUX (opmMax 3abe3neueHHs
KOHKYPEHTOCIPOMOXKHOCTI TOBapiB Ta MOCIYT. 3 OIIsAY Ha BUILIECKa3aHe, JOCITIKSHHS MiCIs
OpeHMHTY B PO3BHTKY Cy4aCHHX MapKETHHTOBHX KOHLCNIH € akTyanbHuM [1].

3 MeTol yIoCKOHajeHHs OpeHauHry kopropauii «biocdepa» B Mexax daHOTO
JOCITIZKEHHS TTPOIIOHYETHCS PO3pOOKa KOMILIEKCY OPEHIMHIOBHX CTPATEriil 3 MOKpaleHHs
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MO3UIIIOHYBaHHS ICHYIOYMX OpEHIB, 3MILHCHHS MO3UTHBHOIO IMIDKY MiANPUEMCTBA Ta
HOJAJIBIIOrO0 3POCTaHHS IOKA3HUKIB MisUIBHOCTI MiJMPHUEMCTBA HAPOCTAIOYUMH TEMITaMH.
OpHUM 3 TaKHX 3aXO0JiB € MPOCYBaHHs BiIacHoro caiity Kopmopaii B mepexi [arepuer [2].
Ha nHaury 1ymKy, 1opedHUM OyIie TOCIIPKCHHST MOXKIMBUX KaHAIIB PO3MOBCIOKCHH,
SIK1 IpeJicTaBieHi B Tabu. 1.
Tabymmnsg 1

KomyHnikaniiiHi kaHanu NpocyBaHHs BIaCHOTO CaliTy Kopropariii
«biocdepa» B Mepexi InTepHer

Kanan

IlepeBaru

Hemomixu

1. KonrekcTHa pexiama
3 OIIATOIO 32 Iepexia:
PO3MIIICHHS PEKJIAMH
Ha caiinbapax,
TIpUOaHHS PEKJIaMH B
Google Ad Words

IIpnxoauts 1inHOBa
ayIuTOpis, BXKE TOTOBa
KYITUTH, JIOSIIbHA 10 Bac

ITo cyri e He IHTEpHET-
kaHai, a o ¢uaitn-
pexnama. Maitxe
HEMOJXKJIMBO YSIBUTHU COO1
CHTYaIlilo, 110 JIOJWHA,
no0auuBIIN pEKIaMy B
Iurepneri, Oyne BBoANTH
BPYYHY BaIlly €JICKTPOHHY
azpecy B psiok Opaysepa

2. SEO (Search Engine
Optimisation) a6o
MOITYKOBA ONITHMIi3aIlis

Le «rapstai» KmieHTH, K1
3allITH B IIOIIYKOBY
cucTeMy 1 Habpamiu 3amuT 3
METOIO 3HAWTH T€, IO iM
noTpibHO, 1 KynuTH. SKImo
y Bac € came Te, 10 iM
noTpiOHO, HA OCYAHUX
YMOBaX, 3 BEJIUKOIO
HMOBIPHICTIO BOHH
3p00JISATh 3aMOBJIEHHS

O01acTh BUCOKHX PH3HKIB,
B SIKIf TOUNTECS HeaOusKa
00opoThOa OrOHKETIB 3a
MOKYIKY nocuianb. Ha
onHe Tuteku SEO pobutu
CTaBKy HE MOYKHa

3. Bukopucranas
MoxuBocTelt SMM
(Social Media
Marketing)

3py4HHAH U1 TPOCYBaHHS
BCBOT0, IO LIKABO JIJIst
HIMPOKOT ayauTopii i
BIZTHOCHTBCS J10
HOBCSIK/ICHHOTO JKUTTS

Byne ne edpexruBHUI 1715
BaKJIMBUX 1 TOHKMX
TEMaTHK.

4. WOMM (Word of
Mouth Marketing) a6o
SEM (Social
Engineering Marketing)
abo «capadanHe pagio»

Harme koo crinkyBaHHS B
90% BUIAAKIB HAJIEKHUTH 10
Ti€l K COWiaTbHOI TPYIIH,
110 i MH. A 1€ 03Hayae, 110
OJIHA TaKa PeKJIaMHA aKIIis
3a JIOIOMOT0I0
«capahaHHOTO Pajioy» MOXKe
3aJyYUTH Ha CalT CBIXKY
LIJIbOBY aYJAUTOPIIO

MiHyc Takux akmiid B TOMY,
110 KOJIM TIPUXOIUTH Garato
HOBHX JIIOACH, X CKIIaHO
KOHTPOJIIOBaTH

CkJ1aieHO aBTOpaMy 3a JaHUMH JKepes BTOPUHHOI iHpopMaii

Omxe, mpocyBaHHS OpeHJa B COLIAIBHUX Mepexax — e Haibimbm mpocTuit i
e(eKTHBHUI cnocid mpuBepHYTH Oinbmy yBary mo OpeHma Kopmopamii «biochepar,
IHCTPYMEHT 301MIbILICHHS TPOJAXIB HOTO MOCIYT Ta YHIKaJbHHUI KaHaI 3BOPOTHOTO 3B’S3KY 3i
CIIOXKHBAaYaMH.

CnucoK BHKOPHCTAHHUX JKepest

1. €pankin O. ©opmyBaHHS HOBOI MapaAUTMH MApKETHHTY B yMOBaxX rioOaiizarii.
Mapxketunr B Ykpaini. — 2008. — Ne 4. — C. 43-50.

2. Odimiiiauii caiit xopnopauii «biochepa» [Enexkrponnuil pecypc]. — Pexum
nocrymy: http://www.biosphere-corp.com
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O.B. BajoskeHny, cTy1eHT
Akaodemusn ynpaenenus npu Ilpezuoenme Pecnyonuku benapyce, 2. Munck, benapyco
IPPEKTUBHOCTD JEATEJBHOCTH BIOJ’KETHBIX
MEJUIUHCKUX YUYPEXIEHUU

JleATenbHOCTh  OIO/DKETHBIX MEAMIMHCKHUX YUPEKACHHII MMeeT CyLIeCTBEHHbIE
0COOCHHOCTH, KOTOpHIE OOYCIIOBJIEHBI CHENU(HUKOW NpOWU3BOACTBA (OKa3aHUS YCIYT) M
codeTaHHeM OIOMKETHOTO (DPUHAHCUPOBAHMS U JOXOAOB IIONYYEHHBIX OT KOMMEPYECKHX
MEpONPHATHA. OTH 0COOEHHOCTH HEOOXOAMMO YUYHTHIBATH IPH OLCHKE 3(dexkTHBHOCTH
paboTHI yUIpExKIACHUH 31paBOOXPaHEHHSI.

B nay4HO#i nuTepaType B KauecTBE OLEHKH Pe3yJbTaTUBHOCTH PabOTH yUpeKaeHHUH
3[PAaBOOXPAHEHHUS, HAPSTY ¢ SKOHOMHYECKOH 3()(GEKTHBHOCTBIO BBIACISAIOT MEAUIUHCKYIO U
COIHAIBHYO.

MenuiuHckas 3G QEKTHBHOCTh OLIEHMBAET MPOMMIAKTHUKY M JIEUCHHE B CIydasx
3abosieBaHMi HaceneHUs. Ha ypoBHE OTIENBHOTO YUPEKACHUS 3PaBOOXPAHEHNUS M B LIEIIOM
OTpacid MEIULUHCKas pe3yJlbTaTHBHOCTh H3MEpSETCs TIOKa3aTeleM yIeIbHOrO Beca
HPOJIEYEHHBIX OONBbHBIX. K KauecTBEHHBIM XapaKTEPHUCTHKAM MOXXHO OTHECTH ITOKa3aTellu:
KOJIMYECTBO OKAa3aHHBIX MEAMIMHCKHX YCIyT MO BHIAM MEIUIUHCKOH IIOMOIIM U IO
OTACNBHBIM KAaTETOPHSAM CIICHHATNCTOB. [IpMMEHHTENEHO K KOHKPETHOMY YEJIOBEKY
MeJUIIHCKas 3()(EKTUBHOCTh OLCHUBAET CTENEHb BOCCTAHOBICHHS YTPAdeHHBIX (YHKIHI
OTZAENBHBIX OPTaHOB U CHCTEM.

ConmanpHast 3)(HhEeKTHBHOCTE — OIICHKA PE3YJIbTATUBHOCTH OTPACIIH Ha OCHOBE aHAJIM3a
JUHAMHUKK TIOKa3aTelied: MPOJOIDKUTEIBHOCTH KU3HH HACENICHUsS, YPOBHS CMEPTHOCTH M
pOXIaeMOCTH, 3a007€BaEMOCTH, yJOBICTBOPEHHOCTH HACENEHMS KadeCTBOM MEIMIIMHCKOM
TIOMOIIIH.

DOkoHOMHYeCKass ASPPEKTUBHOCTh — 00O0OMMAromas OIeHKa (YHKIHOHHPOBAHUSA
CHCTEMBI 3[PaBOOXPAHECHHs B IIEIIOM, OTAGNBHBIX €€ IOJpasfesieHnid u cTpykryp. OHa
ABIAETCS OOOCHOBAaHHEM MEPONPHUATHH IO OXpaHe 3J0poBbs HacelneHus. OCHOBHBIM
MOKa3aTelIeM CITYy)KHT CTOMMOCTD OKa3aHHBIX MEJMIIMHCKHUX YCIIYT Ha €AUHHMILY TOTPEOICHHBIX
pecypcoB, B TOM 9HCIIE IO OTAETbHBIM BHIAM MEAUIIMHCKON ITOMOIIH.

Takum 00pa3oM, MOKHO CAENATh CICAYIONINE BEIBOJIBI:

- oKoHOMHYecKas 5()(EeKTHBHOCTE HE MOXET OBITh ompenesieHa O0e3 OLEHKH
pe3ynbTaTOB  MEIUIMHCKOW M COUMANBbHOM  3(QQEeKTHBHOCTH, TaKk Kak OTpacib
3/[PaBOOXPAHEHUS] BBICTYyHAeT B JBYSIHHOM KadecTBE: IPOM3BOACTBO B KIACCHIECKOM
omnpezeneHnH (pe3yabTaToM KOTOPOTO SIBISIETCS CTOMMOCTD OKa3aHHBIX METMIIMHCKUX YCIIYT);
cerupudeckasl  AEATENPHOCTh 10  TIOBBIIIEHHIO  SKOHOMHYECKOH  3ddexTnBHOCTH
00IIIECTBEHHOTO TIPOM3BO/ICTBA 33 CUET CHIDKEHUS 3200J1€BaCMOCTH.

- OLEHKY 3P QEKTHBHOCTH pabOTHl YUPESKICHUH 3ApaBOOXpAHEHUs HEOOXOANMO
NPOW3BOJUTh MO HANpPABICHUSIM HCIIOIB30BAHUS PA3UYHBIX BHAOB PECYPCOB H  HX
HCTOYHUKOB.

CnHcoK HCMOIb30BAHHBIX HCTOYHIKOB

1. O6 yrBepxkaeHun [ocymapcTBeHHOW TWpOrpaMMBEI «3I0pOBbE Hapoma |
nemorpaduueckas  O6esomacHocTh PecnyOnuku  Bemapycs» Ha  2016-2020  romsr:
Ilocranonenne Coera Munuctpos Pecniyomuku bemapycs, 14 mapta 2016 roga Ne 200 //
Oranon. 3akoHopatenscTBo PecnyOnmku benapycs / Harnuonansnsiii Llentp ITpaBoBoit
HNudpopmaryu PecnyOnukn benapycs. - Pexum JIoCTyma:
http://etalonline.by/?type=card&regnum=c21600232. [lata noctyna: 16.01.2020.

2. Opux Tomomb. Bymymee meanmmusl: Bame 3m0poBhe B Bammx pykax. M.:
Anbninna HOH-(uKIIH, 2016. 491 c.

Hayunwiii pyxosooumens: U.A. [aykui, Kano. 5KOH. HAVK, O0Y.

LI'. Banxa, marictp
Yuisepcumem imeni Anvgppeoa Hobens, m. /Ininpo, Ykpaina
orJisil1 OCHOBHUX TEHI[EH]_[II/I (I)APMAIIEBTI/I‘{HOFO PUHKY YKPAIHU
VkpaiHcbka (apMaleBTHKA € OJIHI€I0 3 HAYCIINIHIIINX raay3eid eKOHOMIKH.
Ha ¢apmaneBTrnuHOMY pHHKY YKpaiHH aKTHBHO BIIPOBAKYIOTHCS €THYHI Ta 3aKOHHI
MiJXOAM [0 BeAeHHs Oi3Hecy (hapMalleBTHYHUMHU KOMIaHiAMH. Y Xoxi Hamoi poboTH Mu
BUSIBUIIH, IO TepIIa TEHACHIsI CToCcyeThes BBeneHHS 3 2020 poky aBTOoMarm3aiii oOMiHY
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indopmariero mixk mogarkosumu opranamu [1]. Ie monomoxe depxaHiii dickanbHiit cayx6i
VYkpaian (JADC) matm goctynm no riobampHOI 0a3w JaHUX, JOIMOMOXKE BiJCIIIKOBYBATH
IiSUIBHICTH KOMIAaHII Ta il mApo3ALIiB K B YKpaiHi, Tak i 3a il Mexxamu.

OpnHa 3 HallrOJIOBHIIINX TEHACHIIH YKpaiHCHKOTO (papManeBTUYHOTO PHHKY — 3aXHCT
MEePCOHANBHUX JaHWX. 3HAYHA KUIBKICTh MiANPHUEMCTB YKpalHM ajanTyBajach IO HOBHX
epporneiicbkux npasui (General Data Protection Regulation — GDPR).

Y 2018 poui ¢papmaneBTHYHHNH PUHOK YKpaiHH HpPOJEMOHCTPYBAaB CBili aKTHBHUH
PO3BUTOK. 3aranbHHH OOCSAT CHOXXHBAaHHS y PO3IPIOHOMY Ta TOCHITAIFHOMY CErMEHTax
JKapChKUX 3ac00iB 30inbpImuBces Ha 21%, B ymakoBkax — Ha 4%, Ta B J0JJapOBOMY €KBiBaJICHTI
—Ha 19%.

3-mOMiXX OCHOBHUX TPEHIIB Ha pPO3ApiOHOMY pPHUHKY Hamu OyJIo BHSBICHO, IO
30UTBIIIIINCS YaCTKU NIPOAAXY PELENTYypPHUX IpenapariB Ta JIETHIHUX 100aBoK. Takox Oyio
BHSIBJICHO 301IBIICHHS TUTOMOI Bard F€HEPUYHUX JIKAPChKUX 3ac06iB [1].

Jlnst yxpaiHCBKOTO (hapMaIieBTHIHOTO PHHKY y TPOIIOBOMY €KBIBAIEHTI XapaKTepHO
MPEBAIIOBAHHA 3apyO1KHUX TOBApiB, B HATYPaJIbHOMY €KBIBaJICHTI — IEPEBAKHO BITUU3HIHUX,
BUHSTKOM € MEJMYHI 3aCO0H Y SIKHX YacTKa 3apyOiKHHUX TOBapiB IepeBHIMIA T03HAUKY 50%.

3a migcymkamu | kB. 2019 p. BupoOHUKH 3apyOi>KHOTO PHHKY 3MIIIHUIN CBOi IMO3UIIIT
Ha YKpaiHCBKOMY pPHHKY. 30UTBINMIM YacTKy 3a BCIMa KaTErOpisMH TOBApiB JIKapCHKUX
3ac00iB y HaTypaJbHOMY €KBiBaJCHTI, MOPIBHAHO 3 aHAJOTiYHUM mepiogom 2018 poxy. ¥
TPOLIOBOMY €KBIBAJEHTI y 3arajibHii CTPYKTYpi PHHKY HE3HAYHO CKOPOTHJIACS YacTKa
3apyODKHHX JTIKapCHKUX 3aco0iB. 3araioMm, Mo pUHKY CHiBBiIHOMICHHS OOCSTIB MPOAaXKiB
YKpaiHCBKHX 1 3apyODKHHX JIKapChKHX 3ac00iB y T'pOLIOBOMY €KBIBAJCHTI NMPAaKTHYHO HE
3MIHHBCS.

3aranoM, po3apiOHuit papmaneBTHIHUH pHHOK YKpainu B 2018 pori nmokasas npupict
y TPOIIOBOMY BUpakeHi — 22%, B ymakoBKax — 3%, Ta B Z0JapoBoMy ekBiBasenTi — 19% [2].
IIpupict B rpomoBoMy ekBiBaJieHTI 3a0e3MeUyeThCsl 3a paxyHOK MiJBHINEHHS KiTbKOCTI
CIOKMBAYiB, KUTBKICTh CIIOKMBAHHS B YIAKOBKaX, 1H(IAMII Ta mepepo3nois CoKUBadiB B
JOPOXKYUX CETMEHT IIperaparis.

3a mporHozamu (QaxiBIiB, YKpalHCBKHH (apMaleBTHYHHNH PHHOK TPOIOBXKUTH
JIBO3HAYHHUI TEMIT 3pOCTaHHS Yy TPOLIOBOMY eKBiBaeHTi [2]. 3a ONTUMICTHYHUMHE POTHO3aMU
PO3BHUTKY (hapMaleBTHYHOTO PHHKY MOXXHa MpHUIycTUTH, mo B 2020 pomi YkpaiHa 3Moxke
3aitHaTy Micue B rpymi Pharmerging Markets — nepcrniektiBHEX (apMalleBTHUHHX PUHKIB, IO
€ IyXe IpuBabIMBUM IS 3apyOi>KHUX iHBECTOPIB.

Cnncok BUKOPUCTAHUX JKepes

1. KyGapesa [.B. Ominka ¢apmameBTHUHOI Tamy3i VYKpaiHH Yy KOHTEKCTI
iHBecTHIIHOI TpuBabnuBocTi ii kommanii [Enexkrponnuit pecypc]. — Pexum moctymy:
https://core.ac.uk/download/pdf/32612758.pdf . [lara 3BepHeHH:: 18 sx0oBTHS 2019 p.

2. Crpanuyk C.I. Cran Ta TeHaeHUii po3BUTKY ()apMaleBTHYHOTO BHPOOHUIITBA B
VYkpaini. EkoromiuHa Teopis Ta mpaBo. 2017. Ne 1. C. 54-62.

Hayrosuii kepisnux: B.M. [llesuenko, kand. depaic. ynp., ooy.

I1.1I. BacusibeB. CTVIEHT
Ynueencumem umenu Anvdoeoa Hobens. 2. /Inunpo. Yxpauna
KAK JTOCTHUYb YCIIEXA, UCITOJIb3Y Sl KPOCC-MAPKETHUHI'

MapkeTHHI HEeTUTCS Ha MHOXXECTBO MOABHIOB. OIHUM M3 CaMbIX JEHIEBBIX H
MOHSATHBIX SIBJISIETCS KDOCC-MAPKETUHT (€70 TAK)KE COKDPAIIEHHO Ha3bIBAIOT KO-MapPKETHHIOM).
Bripaxkasich IPOCTBIM A3BIKOM, KDOCC MapKETHHI— CIIOCO0 IIDOIBUXKEHUS TOBAPOB WIIN VCIIVTD
COBMECTHO ¢ Ipyroii komnanue. Kak u mo60oit Apyroii. 3TOT METO NPOBHIKEHHS HMEET CBOU
JIOCTOMHCTBA M HEIOCTATKH. PaccMoTpuM mx mompobuee B Tadi. 1.

Ins Toro, 4YroObl H3BJIEYh MAKCHMAJIbHVIO BBITOAY. HCIOJB3YS OTOT CIIOCO0
MPOJBMKEHUSA, HY)KHO 3HATh HECKOJBKO VCIIOBHI. KOTODBIE SIBISIOTCS HEOOXOIWMBIMH.
HBDBOB N3 HUX, U OJHO U3 CaMbIX I'NIaBHbBIX — JOJI>KHA MMIPUCYTCTBOBATH CXOXKECTh aVJ]PITODPIﬁI
eCJIM 1IeJIeBasi aVIMTOPHS Balllero TOBapa MM VCIIVTH 3TO JKEHIIUHBI OT 35-60 JieT, TO BBI HE
OvyaeTe UMETh YCIexa, KOOIEPUPYACH C KOMITAHHUEH, Ubs 11€JIeBast ayIUTOPHS MY>KUYHHBI OT 18-
35 net. Bropoe. u He MeHee BaXKHOE — IPOAVKTHI JOJHKHBI AOTIOMHATE APVT Apvra. Hampuwmep.
XODOIIMK DE3VIIBTAT IOCNIE MCIONB30BaHUS KDOCC MapKETHHra OVIVT HMETh MarasuH
KPOCCOBOK M Mara3uH HOCKOB, KOMITaHHS, TOPTYIOIas IMBOM U KOMITAHHsI, KOTOpask IpoJaeT
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cHekH u T.4. TpeTbe YCIOBHE ABIsETCS HE0OA3aTEeNbHBIM, TaK KaK OBIBAIOT DA3HBIE CUTVAIIHU,
HO BCE DaBHO XOTEJIOCH Obl ero VIOMAHVTh. OO0beIMHEHUE C NDSIMBIMU KOHKYDEHTAMHU TAKKe
MOKET UMETB IUTIOCHI U MUHYCHL ITpu XopomeM nexone Bala KOMIIAHUSA U KOMIIAHUS TapTHEDA
CTaHVT OJHHMMH M3 CaMbIX CUJIBHBIX KOMIIAHMH Ha DBIHKE U CMOI'YT COCTaBUTh XODOIIVIO
OIIO3MLHUIO OCTaJIbHBIM, HO IIPU IUIOXOM — KOMIIAHMsA KOHKYPEHTa MOXKET HCIIOJIb30BATh
KOPIIOPaTHUBHYIO HH(OPMAIIIO IPOTHB Bac [2].

Tabnuna 1
JIOCTOMHCTBA M HEJIOCTATKU KPOCC-MapKETHHTa
JocTouHcTBa Henocratku
MWUHAMATBHEIA DACXOM Ha DEKIAMVY HeB03MOKHOCTH KOHTPOJIMPOBAHHS BCEX
(VHOTIa 3TOT METOJ MPOABHKEHHS TaKe ITaToB MPOBEACHMUS
Ha3bIBAIOT OECIIATHOH peKJIaMOoi)
VBennueHne KIMEHTCKOH 0a3bl 3a KoHGbIUKTEI MeXIy MapTHEPCKUMHU
KOPOTKHI CPOK KOMITaHHSIMU
Kak HU cTpaHHO, yBeJIHUEHUE TIPOIAXK HermpaBuibHast OpraHn3anyst MOBJIEYET 3a
c000ii OrpoMHBIE MaTepHaJIbHBIC TOTEPH
HoBrle KaHaIbl KOMMYHHUKALINA Bricokast BepOosITHOCTH 00paTHOTO 3 (dexTa
YHHKaJIbHBIE TOPTOBBIE MPpeIoskeHus [ 1] €O CTOPOHBI MOKymaTenei [2]

OnHuM U3 SAPKMX HDMMEDOB KOMIIAHHMHM. KOTODAas aKTUBHO HCIOJb3YeT Kpocc-
MapKeTHHI' B VYKpauwHe, SIBISIETCS MarasuH TEXHUKH Oibaopano. Hike paccmorpum
HEKOTOPBIE IPHMEPHI.

1. Tloxymas cTupasbHBIE MaIIMHBI, MOKHO PACCUMTHIBATH Ha ITOJAPOK B BHIE 18 kr
noporuka Persil.

2. [lonyuenne poroOymaru B Homapok K kaprpumkam Canon.

3. DneKTpUYecKue MIETKH, KOTOPBIE MOTyYaloT JTIOH, KYIHUBIIHE (hOTOSMHISITOPHI
mapku Reminaton IPL.

4. DnbpIopamo TMOCTOSHHO AApUT XOPOIIME TOAAPKH. YTO IIO3BOJSIET €MY COXDAHSAThH
JIMTUPYIONIHE TTO3ULMH B CETMEHTE, a Be/lb KOHKYPEHLIHS Ha PBIHKE TEXHHUKH IIPOCTO OrpoMHast [2].

Taxum 06pa3zom, KaxkIoe MPpeIoKeHne 0T DIBI0PaI0 — ITO BEIUKOJIEITHBIA TpuMep
MapTHEPCKOTO MapKETHHTA.
Cnucok HCIOIb30BAHHBIX HCTOYHHKOB

1. Ko-mapkerunr. Kak caemate COTPYZHMYECTBO BBIFOAHBIM? [DIEKTPOHHBIN
pecypc]. —Pexxum moctyma: https://dengodel.com/management/434-kross-marketing.html

2. Uro Takoe KpOCC-MapKeTHHI: INPEUMYIIECTBa ¥ HENOCTATKH JUIl HHTEPHET-
MarasWHa, BHABI W 3aJadd MeToma [ONeKTpoHHBIH pecypc]. — Pexum goctyma:
https://www.insales.com.ua/blogs/blog/chto-takoe-kross-marketing

Hayunwiii pyxosooumens: U.B. Tapanenko, 0-p 3KOH. HAYK, npogh.

B.A. Bacuuy, cTyeHT
Yuueepcumem umenu Anvgppeoa Hooens, 2. /[nunpo, Yxkpauna
COULUUAJIBHBIE CETU KAK UHCTPYMEHT MAPKETHUHT A

B coBpemMeHHOM MHUpe COlMalibHBIE CETH SIBIISIOTCS HEOTHEMJIEMOM YacThlO Hallel
MOBCETHEBHON XM3HH. Kakaplid JeHb, HAXOISACh B TpaHCIOPTE, oOelas WM BBIXOAS Ha
HPOTYJKY, MBI OepeM ¢ coboii cMapTdOH M JHCTaeM, K MpuMepy, JieHTy Instagram — sto
colMalibHasl CeTh, B KOTOPYIO MOJB30BATEIH 3arpyKaroT (HOTO WM BHICO KOHTCHT Ha CBOH
crpannuki [1; 2].

Ora comnuanpHas cerh Obmia co3maHa B 2010 romy, m ¢ Tex mop OHa crana
CTPEMHTENIbHO Pa3BUBATHCs, 00aBIATH HOBBIE (QYHKIMH, Oyarogaps KOTOPBIM MOXKHO
MPOJIBUTATh CBOM YCIIYTH WIIH TOBAp.

Ycenex Instagram moaTBep)kaaeT TMIIOTE3y O TOM, YTO HUIIEBOE pa3MexeBaHHe- 3TO
Oyaymee pbplHKAa W CONMANBHBIX Meaua. Kak mpenmonarand 3amagHble MapKETOJOTH,
COIMAIbHBIC CETH Hauyajd JCJIUTHCS HE TOJIBKO IO THMY IOJIb30BAaTeNIed, HO M IO THIY
moTpebaeHns KoHTeHTa. Uwmcnao mommucyukoB Instagram pacTer ¢ KakIoW CEKVHIOH TeM
caMbIM CTAHOBMTCSI BCe 0OJiee M3BECTHEW M momnvisipHei. Ha Mot B3risa ObLI0 OBI TIIVIIO HE
HCIIOJIb30BAaTh TAKYIO <OKMBYIO» IDIOINAJKY B HHTEpecax CBOEro Ou3Heca, IPH TOM YTO
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KDVIHEHIINE COIMAaIbHbIE CETU JABHO U 00jee YeM VCHENIHO MPUMEHSIOTCS IUISl DACKDYTKH
OpennoB. Pa3paboTaHbl pa3IMYHBIE CTPATETHH, METOIMKH, CO3MaHa HACTOSINAs WHIVCTDHS
SMM-venyr. HaBepHoe. mpuIUIO BpeMs B3IVIIHYTH Ha BO3MOXHOCTH Instadram riazamu
CIIELUAIUCTOB 110 COLMAIBHBIM MeIHa. MO0 3Ta COLMAIbHAs CETh. CIIOCOOHAs, KaK U MHOTHUE
JpYTHE, CTaTh MOLITHBIM MapKETHHIOBBIM KaHAJIOM JUIsl ODEHIIOB M YCIIVT.

[Ipoiinemes o IIaBHBIM ILTFOCAM JTAHHOTO IPHIOKEHUS U YTO XKE €ro CIEIalo CTOIb
HOMYJIIPHBIM CPEIH MOJIOJEKHU U AaKe HAITMX DOMUTENCH:

Hanmmame BO3MOXKHOCTH pelakTUpoBaTh (OTO HIM BHAEO C IIOMOIIBIO
(GUIBTPOB, paMOK. ITONHUCEH.

2. Warerpamus ¢ apyrumu corl. cersimu (BK, Facebook, Twitter n ap.)

. HocrynHocts. [IpunoxeHne MMeeT MOHATHBIA W MHTYUTHBHBIA HHTepdeiic,
KOTOPBIM JIETKO Pa3o0paThCsl.

. Hanuuue nnatHOM pexnamebl, 3a CUeT KOTOPOM O BallleM IMPOAYKTE ApYyrue
MOJTB30BATENN Y3HAIOT HAMHOTO OBICTpee, 4eM, KOTJa IMPUXOANTCS UCKAaTh YTO-TO ITOJJO0HOE
Jonroe BpeMsi U nepebupast COTHH OecIoe3HbIX cTpaHull. Ho BbI MoXkeTe 3asBUTH O BalleM
HPOJYKTE U OECIIaTHO, IPOCTO IMOTUXOHBKY PAacKpydMBas Balll MPOQHIb XOTh 3TO U 3aiiMer
ropaszio OoJbIIe BpeMEHH U CHIL.

B mpumoxxeHuM Jlerko BHAHA CTAaTHCTHKA Bamlero NPOQHISL, CKOJIBKO
MOJIB30BaTeNeH 3aluIo K BaM, CKOJIBKO MOJNUCAIOCH U MOXKHO TIOHATH,4TO Ballla MPOTYKINSI
MHTEPECYET MacCy Hapoza

['maBHOE B 3TOW COL. CETH OMpENENHTHCS C cepoil M HampaBIeHHEM OpeHIa u
KOHTEHTA M YeM OH OVIeT VHUKaJIbHEeH. TeM OOJIbIIe JIFONeH yaacTCsl 3aBiIedb BaIllUM JEJIOM.
CnHcok HCIOJIb30BAHHBIX HCTOYHUKOB
1. https:/iwww.marketing.spb.ru/lib-comm/internet/instagram.htm
2. https:/itexterra.ru/blog/instagayd-samaya-podrobnaya-instruktsiya-po-vedeniyu-
biznesa-v-instagram-.html
Hayunwiii pyxosooumens: U.I'. Kypoukuna, kano. sKoH. HAYK, O0Y.

K.B. BesukoaHuii, CTy/1eHT
Yuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Ykpaina
OCOBJIMBOCTI NIOWTYKOBOI'O MAPKETHUHT'Y

Ile xoMIuIeKC 3aXO[iB, COPAMOBAaHMX Ha 30UIBIICHHS BiJBiIyBaHOCTI CalTy HOTO
IITFOBOIO AyJUTOPI€I0 3 BAKOPUCTAHHSM ITONTYKOBHX CHCTEM.

MerToau MOLTYKOBOTO MapKETHHTY BKIIOYAIOTh B ceOe BCi METOIM, sIKi BUPIIIYIOTH
0 TIPOOJIeMy, TTOYMHAIOYH BiJl MPSIMOTO 3ay4eHHS IJILOBOTO TpadiKy 3 IMOCHIAHHIMHA 3
CaiiTiB, MEHII PEJICBAHTHUX CaiiTy, 3aKiHUyHOUM POOOTOI BCEPEIUHI CaWTy, 3a0e3MeUyroun
MiIBUIIEHY PENIEBAHTHICTh CAWTy AJIS BalIol HiJboBOi ayauTopii [ 1-3].

YoMy BUKOPHUCTOBYETHCSI TEPMIH «MapKETHHI», a He «peknama»? ToMy 110 MOHSTTS
«peKJiaMay € METOI0, & MApKETHHT - 3acO00M MiIBUIIEHHS €(PEKTUBHOCTI PEKIIaMHU.

3a JOMOMOT0I0 NOIIYKOBOTO MAPKETHHTY BH MOXKETE 3aIy4UTH TIIBKH TY ayAUTOPIIO,
sIKa camMa 3allikaBJieHa B MpUAOaHHI TOBapiB i OCTYT KII€HTA.

TexHoJIOTiT MOLTYKOBOTO MapKETHHT'Y:

KonTtekcTHa pekiiamMa — momupeHHs iHpopMallii mpo caifT abo KOMIaHii B MOITYKOBHX
CHCTeMax LIIIXOM PO3MIlllEHHsI KOHTEKCTHOT peKjlaMH Ha 0OpaHuX CIIOBax.

IomrykoBa ontumizanis (SEO) — me koMmiekc miif To 3MiHI CalTy 1 eleMeHTIB
30BHILIHBOTO CEpPEOBHINA 3 METOI OTPHMAaHHS BHCOKHX TMO3MIIH B «IPHPOIHHX»
pe3yabpTaTax Momryky no 3amanux 3amurax. SEO cayxute 3aco00M 3amydeHHs KOPUCTYBadiB
3a paXyHOK IiJIBUIIEHHS SKOCTI Ta KOPUCHOCTI pecypcy

B minomy 11 MOIIYKOBOTO MapKETHHTY XapaKTepHi Taki ocobmuBocTi: Pobora mo
KOHKPETHHM 3anuTaM (KITI0UOBi CJI0Ba). 3B'S130K 3 MOIIYKOM (IIOIIYKOBUKH, TIOIIYK IT0 CANUTY).
3 ypaxyBaHHSM KOHTEKCTY (TeMH PEKIaMHOTO MaljaHduKa i T. 1)

besnexa MapKeTHHI'Y B IOLIYKOBUX CUCTEMAX

Uepe3 Te, M0 MOIIYKOBHII MapKETHHT BUKOPUCTOBYETHCS BENMUE3HOIO KiJTBKICTIO
CalTIB JUIsl 3aJTy4eHHs HOBHX KIIIEHTIB Ta KOPUCTYBa4iB, HEMOKIIUBO (iNbTPYBAaTH KOXKEH CalT
Bpy4Hy. ToMy MONIYKOBI CHCTEMH, TIOMYJISIPHI B CBiTi, MAIOTh AaBTOMAaTH30BaHI 1HCTPYMEHTH
JUTSL IEPEBIPKU KOHTEKCTHUX OTOJIOIICHb Ta CAMTIB y pe3ynbTaTax MOIIYKY Ha 3apakKeHHsS Ta
HeJleTANEHIHA Ta 3a00pOHEHUI BMICT.
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OcHOBHa BiIMiHHICTh KOHTEKCTHOI pekiamu BiJ 3BuuaitHoi SEO mossrae B Tomy, 1110
BOHA IOTPAIUISE HA BEPIINHY ITOLTYKOBOTO MO He (TIPUPOJHO), a 3a IUIATy: MK PEKIaMOI0
KOMIIaHil Ta OmepaTopoM y3rojukyethest KoHTpakT (Google AdSense, Yandex Direct, Yahoo!
Ta iHII).

KosxeH kopucTyBad sSIKHi MepexoauTh Ha BeO-cailT pexiaMoaBLsl 3 IEBHOIO CyMOIO
3a KOJKeH HOTo KK 31iiiMaeThest iata, abo (CPC — miHa 3a KIIK), Ha SIKY MOXXYTb BIUINBAaTH
pi3Hi akTOpH, Bif HOMYISIPHOCTI KIFOYOBHX CIIiB 10 Yacy J00H.

CKJIagHICTh KOHTEKCTHOI peKJIaMi HOJIra€ B TOMY, IO ii KiHIIEBOIO METOI0 € He
Bucokuii nokaszHuk KiikiB (CTR), a TouHe HauiroBaHHS Ha IITLOBY ayXiTOPil0, OCKUIBKH BOHU
wiaTsTh 10 10000 moka3iB Ha ICHB 1 «3aMaHIOIOTEY 0araTboX BHUIAJKOBUX BiJIBiTyBadiB CaUTy
B LIJIOMY, HaBpsl YU BU OTPHMAeTe BHUCOKY KOHBEpPCiIO, 1€ O3HA4ae, L0 BU BUTPATHTE
PEKJIaMHUH OIOJIKET.

CnHcok BHKOPHCTAHUX JIzKepes

1. SEO mapxkerunr: https://seo.artox-media.ru/wiki/seo-specialist.html

2. Momykosuit mapkerunr: https://ru.wikipedia.org/wiki/

3. https://stud.com.ua/64270/marketing/poshukoviy_marketing_zaluchennya_

tsilovih_vidviduvachiv

Hayxosuii kepisnux: 1.I. Kypoukina, Kano. ekoH. HayK, 0oy.

0O.C. Bepemeenko, cT. npenoaaBare/ib
Deodepanvroe zocydapcmeennoe AGMoOHOMHOe 00pa30eamensHoe yupexicoenue
evicuiezo oopasosanus «Topzoeo-3KkonomuuecKkuii uncmumym
Cubupckozo pedepanvnozo ynusepcumema, 2. Kpacnoapck, Poccus
CYIMHOCTbDb YO@PEKTUBHOCTHU YCJIYI PO3HUYHOU TOPI'OBJIN
NPOJOBOJIbCTBEHHBIMU TOBAPAMMU

[Monsitne «3(QPEKTHBHOCTE) SBIACTCS KIIOYEBHIM B SKOHOMHUYECKOH Hayke H
MpaKTHKe, KOTOPOE BBI3BIBAIO MHTEPEC MHOXKECTBA HCCIIEIOBATENICH B pa3IMIHbIC IEPHUOIBI
pa3BuTHs oOmecTtBa. B paMkax TpakTOBKM MJaHHOW KaTeropud ObUH copMHpOBaHBI
pa3IUYHBIE MOAXOABI, KOTOPhIE HEOOXOANMO CHCTEMAaTH3HPOBaTh M KOHKPETU3HPOBATh B
KOHTEKCTE () (PEKTUBHOCTH YCIYT PO3HUYHOI TOPTOBIIH.

Ha panHux »STamax pa3BUTUST HAyyHOW HKOHOMUYECKON MBICIM TOHATHUS
<« (EeKTUBHOCTE)» KaK TAaKOBOE HE HCIIOJIB30BalOCh, HO B pabOTax YYEHBIX MOXKHO YBHIETh
MINPOKOE TOHUMAHHE aHAIU3HUPYEMOH KaTeTOpHH KaK COOTHOIIEHHE BBITOJ 1 3aTPar, a ciocoba
UX JTOCTHKEHHSI.

CucreMaTn3upyss TEOPETHUECKHE MOAXOABI 3KOHOMHUYECKHX KON, TEOpHH U
KOHIICTIIIMK, KOTOPhIE pAacCMaTpUBAIOT OS(QQEKTUBHOCTh B pa3IMYHBIX AacleKTaXx B
HCTOPHIECKOIl PETPOCTICKTUBE, aBTOP NMPEAIaraeT KiIacCu(GUIMPOBATh BOIIOHIO TTOIX00B K
3¢ PEKTHBHOCTH € MO3ULIUH chep IKOHOMHUUECKOU NeATEeTbHOCTH: d()(EKTUBHOCTD B IIEIOM
9KOHOMHYECKOW CHCTeMBL; 3 (HeKTHBHOCTE B cepe Mpon3BoACTBa; 3h(HEKTHBHOCTE B cdepe
pacnpeneneHus/nepepacpeneneHuss 1 oOMeHa, B TOM uyucie 3(QEKTHBHOCTb YyCIIyr
PO3HUYHOMU TOProBiHd; 3h(HeKTHBHOCTE B cepe moTpednerns; 3GpheKTHBHOCTE I Beex chep
SKOHOMMYECKOM AeATeNbHOCTU C MO3ULIUH YIIpaBJIeHUs npeanpustuem [1-5].

HanHas ximaccuuKamyss 3BONIONUM TOAXOJOB K JI(PQPEKTUBHOCTH TO3BOJISET
CHCTEMaTU3HPOBATh CYXKJICHUSI OTHOCHTEIILHO KaTeroprH «3(p(HeKTHBHOCTD YCIYT PO3HUYHON
TOPTOBIM TIPOJOBOJIBCTBEHHBIMH TOBapaMm», OIPEJEINB MHOrooOpa3HWe acIeKToB K ee
onpeneneHuto. MHTErpupys KOHLENUUHU (TEOPHH, TEOPEMBI, 3aKOHBI, MOAEIN) K IMOHATHIO
«(p(EeKTHBHOCTE» M €€ BHIBI, YUUTHIBAs CYIIHOCTb YCIYT PO3HHYHOW TOPTOBIH M PBHIHKA
ycayr pO3HPI'-[H0]>’l TOProBJIM NPOAOBOJIbCTBEHHBIMU TOBapaMH, MOXHO KOHKPETU3UPOBATH
HOHSTHE 3P (PEKTHBHOCTB YCITYT pO3HUYHOM TOPTOBIIH ITPOJIOBOIGCTBEHHBIMH TOBapaMmu», KaKk
«AOCTHIKEHUE OINTHMAJIBHOI'O pe3yjibTaTa € HAaWUMEHBIIMMU U3JACPKKaMH B COL[I/IaJ'IbHOI\/’I,
OKOHOMHYECKOH ¥ OpraHM3alMOHHOM cHcTeMe, OOeCHedHBaromiell B3aUMOJIEHCTBHE
YYaCTHHUKOB Ha PBIHKE YCIIYI' PO3HHMYHON TOPTOBIU IO NMPEUIOKEHUIO MPOJOBOIBCTBEHHBIX
TOBapOB B KOHKPETHBIH MOMEHT BPEMEHI» (aBTOPCKOE OIIPEIEIICHNE).

JlanHoe ompeaeneHue HE OrPaHUYMBACTCS COLMAIBHOH W SKOHOMHUYECKOH
3} (eKTHBHOCTBIO yCIYr pPO3HHYHOH TOPTOBIM IPOAOBOJICTBEHHBIMH TOBapaMH, a
BBIZICTSICTCS.  OPTaHU3AIIMOHHBIA  aCMeKT JaHHOM KaTeropud, BKIOYAOIIUN B ce0s
(YHKIMOHHPOBAHUE CHCTEMBI B IIEJIOM H €€ yIIpaBJIeHHeE.
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5.®ypy6oTH ., Puxtep P. MHCTHTYTHI 1 95KOHOMIYECKast Teopusi. JJoCTmkeHNsT HOBOI
MHCTUTYLIMOHANBbHOU 3KoHOMHYeckoi Teopuu. CII6.: CIIOIY, 2005. C. 601.

HN.U. BepeMuyk, CTyAeHT
Yuueepcumem umenu Anvghpeoa Hobens, 2. /[nunpo, Yxpauna
IBOIIOIUA NTHCTPYMEHTOB U TEXHOJIOT U MAPKETHUHT A
PasButne — 3710, MOXKAIYH, OHO U3 CaMbIX IVIABHBIX IOHATHH, KOTOPOE TOJDKHO OBITH
B COBPEMEHHOM MHpe. V1 HeBa)XXHO, Yero Obl 3TO Kacaloch — Pa3BUTHs HAYKH W 00pa30BaHMU,
TEXHUYECKOT0 ¥ TEXHOJIOTHYECKOTO PA3BUTH WM Pa3BUTHS SKOHOMHKHU B MUpeE. DTO TIOHSATHE
IOJDKHO TIPHUCYTCTBOBATH Be3ze, B MI000W cdepe U OaHAIbHO B KaKIOM 4YeloBeKke. 1o ecTb
pa3BUTHE ABJISETCS SBONMIOIHEH. PaccMoTpnM, Kak 3BOIIONNS KOCHYJIACh MapKETHHTA.
CoBpeMeHHBIE TPEANPHUATHS U (UPMBI CTAJIKHBAIOTCS C PasHBIMH MPOOJieMaMHu B
chepe Mapkerunra. boiplioe BIHMsHHE Ha KOMITAHHIO HMEIOT BHEIIHHE (DAKTOPHI CPEIbI.
MapKeTHHI  yCIICIIHBIX KOMIIQHUH JOJDKEH OBICTPO YCTpaHATh 3TH I[pOOJIEMBI U
aaNTHPOBAThCI K TOSBICHHUIO HOBBIX HHCTPYMEHTOB M TEXHOJOIHWH, YTOOBI HMETh
HPEUMYIIECTBO, & TaKKe BHOCHTb COOCTBCHHbIC HIEH W YIyd4lIeHUs. Pa3BuTHe Mupa
CIIOCOOCTBOBAJIO TOSIBJICHUIO OIPEEICHHBIX TEXHOJOTHI M MHCTPYMEHTOB B MapKETHHIE,
KOTOPBIE TECHO CBSI3aHHBI MEXKIY COOOM U SBIISIOTCS MOJCPKUBAIOIIMMHU JIPYT ApYra.
KnaccnueckuMy HHCTpYMEHTaMH MapKeTHHIA SBIIOTCS TpemiokeHHsle [I. Mak
Kapru B 1960 r., koTopsie moayunnn Ha3Bauue «4P» (Product — npoaykr; Price — uena; Place
— MecTo, pacnpeeieHue; Promotion — npoasmkenue) [1]. OHu BKiIIOUasu B cebs Cleayomine
TEXHOJIOTHH: TOBAapHas IMOJIUTHKA, LCHOBAas MOJMTHKA, COBITOBAs IIOJIMTHKA, IOJMTHKA
npoxaBuwxeHus. B nansheiimem «4P» ycosepmeHcTBoBamuchk u B 1981 r. Bymc u buthep,
HPEVIOKHIN JIOTOMHUTE «4P» TpeMs HOBBIMH M TOMyuwian «7P» (momxomut muisi chepsl
yenyr): People — Bce nroam, mpsIMO WITH KOCBEHHO BOBJICYCHHBIE, Process — mpoieaypsl,
MeXaHU3Mbl M TOochenoBarenbHoCcTH aeiicteuii, Physical Evidence — oGcranoBka, cpena, B
KOTOpOi1 OKa3bIBaeTcs yciyra. TakuM jke MEeTOJOM HOSBHINCH U «12P» (ymakoBka, MOKyrika,
HepcoHall, OKpyXaromas cpeia ¥ T.1.). Jlajgee B pe3ynbTaTe CYIIECTBEHHOTO H3MEHCHUS
HOSBHINCH Tak HasbiBaeMble «4C» (COSt — 1eHa, CTOMMOCTB, PacXoAbl AJISI MOTPEOUTENs;
Customer value — HYXIB U JKelTaHUS TOTpeOWTENeH, NOTpeOUTENbCKas ILIEHHOCTB;
Convenience — ynobecreo st motpeburens; Communication — kommyHukamsi) [2],
npeanoxenHsie b. Jlore6oproM B 1990 r. u cMemaromue Gokyc ¢ mpoaaBia Ha HOTpeOUTeNs.
UYro KkacaeTcsi TEXHOJIOTHH, TO KPOME KIACCHYECKHX 3BOJIOLUS KOCHYJIACh TAKUX:
CerMEHTHpOBaHHE; (OPMYIHPOBAHME M IIOCTAHOBKA IeNiel; MO3UIMOHUPOBAHHE, aHAIN3;
nporHozupoBanue [3]. IlocTossHHO MeHsoLecs MOTPEOHOCTH MOTpeOHTeNel, MOsSBICHUE
UHGOPMALIMOHHBIX TEXHOJOTMH ¥ WHHOBALMH BBIHY)XAAIOT KOMIIAHHH HCKAaTh HOBBIC
TEXHOJIOTMM MAapKeTHHTa. BBIAEISIOT CleAyIoUMe COBPEMEHHBIC TEXHOJIOTHH: CETEeBOM
MapKeTHHI; MEepYaHAaW3UHI; BHUPYCHBII MapKETHHT; MapTU3aHCKUA MapKETHHT; MPOJAKT-
IJICHCMEHT; MBEHT-MapKETHHT; JUKUTATI-MapKeTHHT; Big-data u aHanuTika; CTOpUTEILUIHHT.
Taxke CyHIECTBYIOT B Hamie BpeMs HWHTepHeT-TexHonoruu: SEO-ontumuzamms; SMM;
BUPYCHBIN HHTEPHET-MapKETHHT; IPSIMOI MapKETHHT .
Urak, 5BOJIOLMS BCEX HHCTPYMEHTOB M TEXHOJIOTHI 3aBUCENIa OT Pa3BUTHs MapKeTHHTa
B 0O0IIeM, W KOHEYHO, OT Pa3BUTUs HYKA U MOTpeOHOCTel norpedureneil. Tak kak mrobast
KOMIIaHHSI CTPEMHUTCS YIOBJIETBOPUTH MOTPEOHOCTH MOTPEOHUTENEeH, OHA UCIIOJB3YET JUIS 3TOr0
BC€ BO3MOXKHBIEC TEXHOJIOTUU U UHCTPYMEHTBI — OT TPAAULIMOHHBIX, KOTOPHIC (1)I/IpMa IBITACTCA
yIIy4IIaTh, 10 T€X, KOTOpPbIe HMEIOTCA y Hee ceifuac. 11 Bce OHM XOPOIIIO HCTIONB3YIOTCS H BIUSIOT
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Ha MOTpeOuTenel Kak HampsiMylo, Tak M KOCBeHHO. Kpome 3Toro, KoMmaHUsM cIemyeT He
3a0bIBaTh 00 OCHOBaX MAapKETUHTa U NIEPEHOCUTH NX Ha COBPEMEHHBII J1aJl.
CnHcoK HCIO0JIb30BAHHBIX HCTOYHHKOB

1.4pP [DnexrponHbIil pecypc]. - Pexum JIoCTyIa:
https://ru.wikipedia.org/wiki/Teopus_4P
2.4C [DnexrponHbIit pecypc]. - Pexum JIoCTyIa:

https://ru.wikipedia.org/wiki/Monens_4C

3. HoBoctn mMapkernnra. TexHoiornu MapkeTHHTa [ DIIeKTpOHHEI pecype]. — Pexum
nocryma: http://www.marketingnews.ru/termin/95

Hayunwiii pyxosooumens: T.C. Bakapuyk, KaHO. 9KOH. HAYK

LI. Bepemuyk, CTyieHT
Yuisepcumem imeni Anvgppeoa Hooensa, m. /[ninpo, Yxpaina
AHAJII3 OIITOBOI'O PUHKY PUCY
3BICHO iCHY€ CTEPEOTHI, III0 PUC € BUKIIOYHO CXiTHOIO KYIbTYpOIO, alle YKpaiHChKi
3eMJIepOOH MaroTh iHITY TyMKy. ['eorpadidno pyic BUponIyeThes Ha MiBAHI YKpaiHU, aje Micist
a”ekcii AP Kpumy BiH pocte B Tppox obmacTsax: Oxechkiii, MukomnaiBcekiit Ta XepCOHCHKIM.
3aranoM KpaiHa 3aJI0BOJIbHSE CBOT OTPEOH B IIbOMY TOBapi TiIbKH Ha 40% (1aHHI HA JTHCTOMAT
2018). 106 3amoBompHUTH TOTPeOy B Lill KYJIBTYpi, € MOMJIUBICTD 301JBIIYBATH ILIOLI
HOCIBiB. AJle BUPOLIYBaHHS € HE TAKUM IIPOCTUM, PHC ITOTpedye 0COOIMBOTO KiliMary (Teria i
BoJiorocTi). Came HaciHHA OepeThbesl B EJMHOMY Y KpaiHCBKOMY 1HCTUTYTI PUCY. A IJIs BAAJIOTO
yposkaro oTpibHa BoJjiora i KO>KHa IUTaHTAIlisi BKPUTA BOJOIO, a 32 BOJY caMi arpapii miaTarhb
Big 50 xomiiiok 10 1 TpUBHI, IUTIOC €NEKTPOCHEPris , 1 e Hemaii komtH [1-3]. 3apa3 mus
CIIO’KMBaHHS B CepeAnHI KpaiHu nmoTpiOHO monax 150 Tucsd ToHH, a 30MpaeThest Bcyoro 70
THUCSY TOHH, iHIIE 3aKynoByeThes B [lakucrani Ta Kutai (Tadn. 1, 2).

Tabymnsg 1
OnToBHH MPOJAK PUCY MIANPUEMCTBAMH ONITOBOI TOPTIBIIi
Puc THUC. TPH
. YacTtka mpogaxy
MapkeTHHTOBHH piK VYceboro 3 HUX TIPO/IAHO TOBAPIE y TOBapoo6opoTi,
BUpPOOHUIITBA YKpaiHU %
2014 801386,8 337380,7 421
2015 11378425 412300,9 36,2
2016 853141,7 368522,7 43,2

OnroBuii mpojaxx pucy MaB neBHui mik B 2015 pori, Tak sk micas aHekcii Kpumy
3HaYHa KITBKICTh TOCIBIB pHCY CKOPOTHIIAcs, i 3a Hecraui moTpiGHOI KinbkoCTi mouamy
IMIIOPTYBaTH pHC Ha YKpaiHChKNH puHOK. Came 3a paxyHOK iMIIOPTEPIB LiHa Ha PUC 3HU3WIACH
B NOPIBHSHHI 3 IHIIMMK POKAMH, i ONTOBHA NpoJak cTap Oinbumii. Posrisizaemo mepion 3
2014-2016 pp. Tomy, 1m0 BiH OyB camuil 3HaYYIINIT | TEPEIOMHHMIT B ONTOBIH TOPTIiBIIi PHCOM.

1106 mpoaHami3yBaTH KiJIbKICTH 3amaciB Ha IMiANPHEMCTBAX ONTOBOI TOPTiBIi, Tpeba
B3STH JI0 YBaru XapakTEepUCTHKU 00CSATIB oro BUPOOHUITBA, YPOXKAHHICTB, IUIOLII MOCIBIB Ta
Horo iMIOpT 1 excropT. 3a JaHUMH B Tabn. 2 Mu 6a4rMo, IO 0OCAT BHPOIIYBaHHS Mae HE
BUCOKHH PiBEHb.

Tabmuui 2
JluHaMika 3anaciB pucy Ha MiIPUEMCTBAX ONTOBOI TOPTiBIIi
Pik Kinpkicth, T Twuc. rpH.
2014 8996,5 69272,5
2015 11717,0 132642,1
2016 8759,3 104043,6

B 2016 poui kimbkicth Oyna meHmoo, Hix B 2014 i 1e MOB’S3aHO 3 BHCOKUMH
BUTpaTaMi Ha BHPOOHHUITBO, HM3BKOIO 3aKYIBEILHOKO IIHOK Ta KUIBKICTIO IMIIOPTEPIB HA
PHHKY.

KitrodoBi miampueMcTBa ONTOBOIT TODPTIBIIL, SIKi CIEMIANI3VIOTECS Ha IPOIAXKY DUCV:

—  JKurnuus II1, M. Kananuak, XepcoHcbka 0071. (BUPOOHHUIITBO i ONITOBUA MPOIaXK
KpyI'ssHOT MPOAVKLIL, pucy i 6opomiHa);

—  OJIMnun TOB, m. KuiB (3axymiBist i peasizaris: rpedka, Iykop, 00poIIHO, puc);
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— Asrycr-Cucrem BK® TOB. M. KponuBHHILIBKHI (€KCTIODT 3€DHOBHX. ONMIHHHX
KVIBTYD 1 IDOIVKTIB iX mepepoOku (O0OpOIIHO, KpyIa, IIPOT, Macio, JIy3ra), €KCIIeAUTOPChKI
HOCITYT'H, MAPKETUHTOBI TIOCIIVTH);

— Arpomakc Tpeiin I1I1. M. )KuroMup (0orToBa TODTIBIIS Ta €KCIIODT: BaroBi KDYIIH
(ropox. TIIOHO. I'PEYKa, MEpIOBKA, MAaHHA Kpyla, HACIHHS COHAIIHMKA Ta iH.). IMmopTHi
TOPTOBI ITOCTaBKH: DHC.

— Iunppasni Osepcis I11, M. KuiB (TopriBenbHi HOCTaBKU: PUC, IKYT).

OTxe, Hapa3i BUPOLIYBaHHS PUCY #Je Ha BHYTPIIIHI MOTpeOH KpaiHW. ['onoBHUM
YHHHUKOM MAaJIOTO Pe3yJbTaTy € HEeBEJHKI KUIBKOCTI TOMIB Ul BUPOLILYBAaHHA pHCYy. Alle B
MalOyTHBOMY € IepCHeKTHBa 30UIbIIEHHS IUIOMII IOCIBiB. TOMY INO Taki 00JacTi sk
TonraBummua Ta JIHIMPONETPOBUIMHA, BUAUIAIOTH Mil LeH HANpPsIMOK PUOHI CTaBKH. sKi 3a
CBOEIO CTPVYKTYDOIO MOIIOHI 10 DHCOBUX 4ekiB. Takok CIII IODAaTH Te. IO PEHTa0eNbHICTh
3HAaXOIMTHCA Ha JI0CTaTHLOMY DiBHi. To6TO BUDOLIYBaHH:A PUCY Ta HOro MepepoOka Ha KDYy
€ IOBOJII MEPCIICKTHBHUM HAINDSIMKOM BUPOOHWITBAa. Ha Hamry nvMKy. 30i7bIIEHHS IDTOINIL
MOCiBiB. a B MalOYTHBOMY — BEIHKI BPOXKai, CTUMYIIIOBAIN O €KCIIOPTYBATH HAIl PUC. TAKUM
YHHOM ITOKDAIIUBIIN €KOHOMIYHHH CTaH C/T CeKTODa. AJle Ha CHOTOIIHI TOJIOBHUM 3aBIAaHHAM
€ 301IpLICHHS IJIOII TIOCIBIB Ta 3aJ0BOJICHHSI BHYTPIIIHIX TOTped KpaiHu.

Cnncok BUKOPUCTAHUX JIKepes
1. http://www.ukrstat.gov.ua
2. Ilpoxomenko O.B. Indpactpykrypa TOBapHOro pHHKY: Hapd. moc. / O.B.
IIpokomnenko; - K.: LienTp ya60Boi miteparypu, 2009. — 296 c.
3. Benssues M.I. Indpactpykrypa ToBapHOTO pHHKY [Tekct] / M.JI. benssues, JI.B.
lecromanoBa. — K. : LlenTp HaBy. miT., 2005. — 416 c.
Hayrosuii kepisnux: A.J]. Mocmosa, Kano. eKoH. HAYK, O0Y.

A.B. BemneBeuxuii, CTyAeHT
Yuueepcumem umenu Anvgppeoa Hobens, 2. /lnunpo, Yxpauna
K/IIOYEBBIE TEHAEHIIUU PBIHKA ABTOMOBUJIEN

ABToMOOMIN — crennprUecKull BEICOKOTEXHOJIIOTHYHBIN TOBAp, BCETa WMEIOLIHA
OTPaHNYCHHBII KOHTHHICHT MOKyHareled. ABTOTPaHCHIOPTHBIE CPEACTBA XapaKTEPH3YIOTCS
MEHBIIEH JOCTYIMHOCTBIO U HaceleHWs. ABTOMOOWJIM Kak TOBap OYEHb Pa3sHOOOpaseH U
BapbUPYETCsl OT CaMBIX OIO/DKETHBIX BapHaHTOB JO HPECTHKHBIX MapoK ¥ OPEeHIOBBIX
MOJEINEH, SBISIONIXCS TPEIMETOM POCKOIIN. ABTOMOOHIIB — TOBAp BCET/1a aKTyaIbHBIN, 1 IS
Ka)XZ0T0 OH UMEET CBOE 3HAUCHHE, 3aBUCHMO OT (PMHAHCOBOTO COCTOSIHHS TOKymaTens. s
OJHHX 3TO TOJBKO CPEACTBO MEPEABIDKCHUS, U MO3TOMY OHHM HACTPOEHBI HA MPHOOpEeTeHHe
MPOCTBIX aBTOMOOMIICH, AJISL IPYTHX XKE - HPECTHK, CIIOCO0 BBIPAKEHHUS COJIUTHOCTH, U TIOTOMY
TaKkWe TOKYNATeNd MPEANOYHTAIOT JOpOTHE W TpecTmkHble Moxenu. CymecTByloT
aBTOMOOWJIM JIJIsSI Pa3HBIX KaTeropuii mokynareneil. Haunnas ¢ 1990-x ro1oB, aBTOMOOHITBHBIIH
PBIHOK B YKpauHe PacIIupsIIcs, 000ramancss acCOPTIMEHT, BBO3IIINCH BCE HOBBIE MapKH, Ha
pa3Hble KaTeropuu aBTOMOOMJIEH HaxOAWINCh CBOM TNOKYyNaTeld, W TaKUM 00pa3oM
(hOpMHPOBAITHCH CIIPOC 1 TIPEATIOKEHNE.

B Hacrosiiiee BpeMsi B YKpanHe IPOMCXOIHUT ONpPEACICHHOE yBEINUeHHEe o0beMa
aBTOMOOMIBHOTO phIHKA. COoTNIacHO UTOraM stHBapsA-ceHTA0ps 2019 roga 00beM prIHKA HOBBIX
JIETKOBBIX aBTOMOOMJIEH HacuuThiBan 63,4 THIC. €AMHHMI], YTO NPEBBIIAET MPOIUIOTOJHHE
nokazarenu Ha 12%. B 2019 roay cnpoc Ha Renault, konndectBo nponanusix exunui 10070
aBTOMOOMIIEH (IPUMEPHO Kak[as IlecTast KylJeHHas YKpauHIlaMu MaluHa). [lanee cnenyer
Toyota, mpomaxu kotopoit cocraBisiior 8870 exunni (yBenuumancs Ha 25%), Ha TpeTbeM
mecte KIA-5300 exunun (Beipoc Ha 71%) [1-3].

B YkpanHe HECKOJIBKO YBEIHUHIICS CIIPOC HA HOBBIE JIETKOBBIC aBTO, HAa CEHTAOPD
2019 roaa oH yBenuumics Ha 6% 10 CpaBHEHUIO CEHTSIOpEeM MpebIayIero roja. 3a ceHT10pb
ObUI0 TIpoaHo 7,2 THIC. HOBEIX aBTO. Ho BMecTe ¢ 3THM, TOJNBKO Y€TBEPTHh MPHOOPETEHHBIX
yYKpavHIIaMH aBTOMOOWneil - HoBble. [lo uroram ceHTs0ps 3TOro roma 76% KyIUICHHBIX U
3apernCTPUPOBAHHBIX MAaIlNH OBUTM B ymoTpeOieHuu. Beero ¢ mawama roma B YkpawHe 3a
TeKyILHH To]] 3apeructpupoBano 321,6 Teic. 6/y aBTO, BBE3CHHBIX H3-3a pyOexa.

Becnoit 2016 roga mpomaxxu aBToMOOMIeH B YKpawHe yBeNUUHINCh Ha 72% 10
OTHOIIECHUIO K ToMy ke nepuony 2015 roma o 5,63 teic. aBTomMobOmiIel. B nienom 2016 rox
MOKa3aJl MOJOKUTENbHBIE TeHISHIIUH TI0 CPAaBHEHUIO C MPEABIAYIIIM I'oJIoM U BeIpoc Ha 41%.
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B 2017 roxy mponaxku Bo3zpociu Ha 24% mo cpaBHeHuto ¢ 2016 rogom u cocrasmsutn 80,27
ThIC. exuHuL. B 2018 roy npousouren HeOOBIION CIIa/l HA aBTOMOOMIBHOM phIHKE (-2,35%),
YHUCIIO peaJH30BaHHBIX aBTOMOOMIEei-78,38 Thic. emunui. B konme 2018 roma curyarus
YXYALIMIACh, TOTOMY KaK ITOSBIJICS OOJBIION OTIOXKEHHBIH CIPOC M3-32 HOBBIX aKINW3HBIX
CTaBOK, HTOTOM 4€T0 CTaJlo COKpalieHHe 00beMOB Npoaax Ha 26,42%.

ABTOpBIHOK B YKpauHe, HauuHas ¢ 90-X rojoB, C IEPEMEHHBIM YyCIEXOM, HO
HEMIPEepBIBHO Pa3BUBACTCS, M 3a TOCICAHHE IBaALaTh C JHIIHUM JIET CYyLIIECTBEHHO
npeoOpa3mics. YUuTHIBas TO, YTO MOCIEJHHE HECKOJIBKO JIET IMOKA3aJIH ITO0JIOKUTENBHYIO
JUHAMHUKY MpOJax, MPaKTUYeCKH C KaKIbIM TOAOM HaONojaacs pocT MpoJax aBTo,
YBEINYUBAETCS YUCIO JIIEPCKUX LEHTPOB, TO MOKHO YTBEP)KAATh, YTO PHIHOK JIETKOBBIX
aBTOMOOMIICH B YKpauHe pa3BUBACTCS, U Y HETO €CTh MEePCIICKTUBEI Ha JajbHEilIee pa3BUTHE.
Ecin B manpHeimeM ypoBeHb >KM3HHM HACENEHHS YIYYIINTCS, NMOBBICHTCS IOKYIATEIbCKast
CIOCOOHOCTH, OSBUTCS OOJIbIIE JIFOAEH, KOTOPBIE MOTYT IIPHOOPECTH aBTO, TO MEPCIEKTUBBI
Pa3BHUTHS aBTOPHIHKA B YKpaWHE 3HAUYUTEIHHO YBEINIATC.

CnHcoK HCIO0JIb30BAHHBIX HCTOYHHKOB

1.  Pesnux I'.A. Beenenne B mapketunr / I'A. Pesunk. — M.: HUL] UH®PA-M,
2015.-99 c.

2. ConoBbeB b.A. Mapkerunr / B.A. CososseB, A.A. Memkos, b.B. Mycatos. —
M.: HUL] UH®PA-M, 2016. — 336 c.

3. Tperbsixk O.A. MapKeTHHI: HOBBIE OpHEHTHpHI Mojenu ympasieHus / O.A.
Tperpsak. - M.: UHOPA-M, 2015. — 350 c.

Hayunwiti pyxogooumens: A.J]. Mocmosas, KaHO. 3KOH. HAYK, O0Y.

B.C. Bu3sep, ctynenTka
Yuusepcumem umenu Anvgppeoa Hobens, 2. /lnunpo, Yxpauna
TEPPUTOPUAJIBHBIU MAPKETUHI' - UTHCTPYMEHT PA3BUTUSA
TEPPUTOPUH
TepputopHabHEIN MapKETHHT, WM Kak ero HazbiBaeT Oummnm KoTnep, MapkeTHHr
MECT — 3TO BHJ MAPKETHHTa, KOTOPBI CHEHAIN3NPYETCs Ha TOANEPKAHAN U/UITH H3MECHEHUH
OTHOILICHUS, IIOBEACHHS CyOBEKTOB pBIHKA WIM OpraHH3alMii OTHOCHTENBHO JAHHOMN
TEPPUTOPUH/UMHIDKA TEPPUTOPUH. B 3HaYMTEeNbHOW Mepe MaHHBIH BHJ MapKETHHTa,
HaIpaBJieH IMEHHO Ha M3MEHEHNE UMHUJIKa TEPPUTOPUH, KAKUX-JTHO0 acCOIMANNi CBI3aHHBIX
C TEppUTOpHeH, TOBBIIICHHE IPHUBICKATEIPHOCTH/CIIPOCA Ha JAHHYI0 TEPPHUTOPHIO.
MapKeTHHTOBBIH MOJXO0J] O3HAYaeT IOBBIIIEHHE WHTEpeca K JaHHOW TEeppUTOPHH, ee
HPHUTAraTeIbHOCTH JUIsl MHBECTUPOBAHHS, IPECTHKA TEPPUTOPHH, MecTa B 1iesoM [1; 2].
TeppuTOpHaIBHEII ~ MapKeTHHI  —TpUTATaTeNbHas CHiIa JUIl  BO3MOJKHBIX
noTpebuTenel, KOMIUIEKC MEPOTIPHUATHIA, HaPaBIEHHBIX Ha PEaH3aIHIo TIAHOB U CTpaTernit
pa3BUTHUS TEPPUTOPUH B TOJITOCPOUYHOI nepcrnekruse [3].
e mapkeTuHra Mecr:
- ynydnieHue/(OpMHpPOBaHME HMMHJDKA, a BIIOCIEICTBUM — POCT IPECTIIKA
TepPUTOPHH;
- peanm3anysi SKOHOMHUYECKOTO (COLHAIBHO-IKOHOMUYECKOT0), THHOBALIMOHHOTO,
TYPHUCTHYECKOTO, PEKPEAI[MOHHOTO U T II. OTEHIMANIAa PETHOHa;
- INpHBJICUCHHE HA TEPPUTOPHUIO OOIIETOCYAAPCTBEHHBIX M MHBIX BHELIHHUX, IO
OTHOIICHUIO K TEPPUTOPHUH, 3aKa30B;
- NpHBJICUCHNE WHBECTULUII AJIsI Pa3BUTHS TEPPUTOPHH;
- yBeIHMYEHHE SKCIIOPTa TOBAPOB U yCIyT TeppuTopuH [2; 3].
EcTh MHOKECTBO NPUMEPOB yJIaYHOTO TEPPUTOPHUATIBLHOIO MapkeTUHra. B Ykpaune
OH HadaJl aKTHBHO pa3BHBATHCS OTHOCHTEIBHO HEIABHO (B OCHOBHOM B TYPHCTHYECKOM
HaNpaBJICHWH), HO B JAPYTHX CTpaHax MHpa €ro akTHBHOE Pa3BUTHE MPOUCXOAMT eI C
cepequHbl — KOHIAa XX Beka.
OfHUM M3 CaMBIX SIPKUX MPUMEPOB MAapKETUHIa MECT, MOXKET ObITh OpeHauHr Helo-
Mopka. B 1980-x GpenauuT ropoja Hauan HaGupaTh 0GOPOTEI, MPEBPATHBIINCH B CEPbE3HYIO
cTpareruio. JIoroTum ropozia — NPOCTOH B CBOEM HCHOJNHEHHH, 3HAK CEePCUKa, OKPY)KECHHBIHI
oykBamu INY, ObLT JEHCTBUTENFHO OYEHB YIa4HBIM (0COOEHHO Ha aCCOIMAaTUBHOM YPOBHE) U
MOJIFOOMIICS MHOTHM.
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B VkpamHe B CO37aHMH NPHBIEKATENbHOTO HMMHKA HYXJIAeTCsl OOJIBIIMHCTBO
KPYIHBIX TOpPOROB (B 4acTHOCTH, KWeB) M pEeKpearoHHBIX 30H. YHHUKAJIBHOCTh MHOTHX
TOpoJlI0OB, PErMOHOB W  PEKPEAalMOHHBIX 30H YKpauHbl HE  pacKpbITa.XOpOIIMH
IPUMEPTEPPUTOPUAILHOIO MapKeTHHIa IoKa3al JIbBOB, KOTOpPBIM MO3ULMOHUPYETCS Kak
KYJIBTYPHBI M HMHTEIUICKTYalbHBIH LEHTP CTpaHbl. OQQEKTUBHBIM HHCTPYMEHTOM
NPOJBIKEHHSI PErnoHa W (OPMHUPOBAHUS €r0 MMHJDKA SBILTIOTCSIMEXyHAPOIHBIC HAyJIHBIE
koHpepenuy, OusHec-popymbl. Takue MEpONpPUATHSA —ITOBBILIAIOTIPHBICKATEIEHOCTD
TEPPUTOPHH U JENAI0T ee Oosee y3HaBaeMoil.

CnHcoK HCIO0JIb30BAHHBIX HCTOYHUKOB
1. TeppuropuaiabHbll MapKETHHT [9neKTp0HHLH7I pecypc]. Ilopran 3anucku

MapKeToJIora. MapKeTHHTOBBIH CJI0Baphb. Pexxum JlocTymna:
http://www.marketch.ru/marketing_dictionary/marketing_terms_t/territorialnyy_marketing/
2. Territorialmarketing  [DnektpoHHblii  pecypc]. —  Pexum  gocryma:

https://www.activetourism.it/en/services/territorial-marketing

3.Teppuropuansusiii  6penmunr. Hotlist. HccnenoBanne ropomos-6peHsoB  OT
KOMIIaHUU Purebrand. [OnexrponHbIil pecypc]. - Pexum JOCTyIa:
https://web.archive.ora/web/20100729114246/http://www.purebrand.ru/aorod-brand/

4. TeppuTODPUATBHBIA MADKETHHT ¥ TEDPUTOPHATBHBINA ODCHIMHT B YKDAMHE: CKODEE,
MO3IHO. YeM DaHO (PEe3VIbTATHl ONUI-0MIPOCca KCHEPTOB) // MapKeTHHT U peKiiama: MiXHap.
npod. xkypHai. — 2018. — N 5.— C. 20-Ne27.

Hayunwiii pyxosooumens: U.B. Tapanenko, 0-p 3KOH. HAYK, Pogh.

S1.B. Bunorpanos, marictp
Yuieepcumem imeni Anvgppeoa Hobena, m. /Ininpo, Ykpaina
IHTETPOBAHI MAPKETUHI' OBI KOMYHIKAIII NIAITPUEMCTBA HA
MMPUKJIAAI TOB «<KPOTOH»

B ocTaHH1 pok# 31 3pOCTaHHAM POJIi MAPKETHHTY IiIBUIIMIACH POJIb MAPKETHHT OBUX
KkoMyHikaniit. JlificHo, epeKTHBHI KOMyHIKaIIil 31 CIIOKUBaYaMHK CTAJIN KITIOYOBUMH (haKTOpaMu
ycmixy Oyap-sikoi oprasizanii. PuHOK xoBOacHHMX 00OJOHOK Ta HAaJaHHA MOCIYTH APYKY Ha
KoBOacHid oOoyoHHi, Ha skomy mpamtoe TOB «Kpoton», Takox mortpebye iHTerparii
MapKeTHHTOBUX KoMyHikamii [1]. Lleit puHOK € crenudigauM i Ha HbOMY TPAIIOIOTh AaJeKO
HE BCi BHIM MAapKETHHTOBHX KOMYHiKamid. Sk mMoka3aB MOCBil, HaWKpaiie Mpaitoe
MPUCYTHICTh Ha BUCTAaBKaxX BIIMOBITHOI Tamy3i Ta OCOOWCTI 3yCTpidi 3 METOI BHUSBIICHHS
nobakaHb Ta IOIIYKY IUIAXIB 1X BUKOHaHHS [1]. V cdepi koBOacHOT 000JIOHKH Ta HaJaHHSI
MOCIIYTH APYKY Ha KOBOACHi 000JIOHII KOMIaHii MalOTh 30IHCHIOBATH KOMYHIKAIIiO 31 CBOIMHU
KJTiEHTaMHU Ta J00pe 4yTH M0 caMe X04e KOKEH KII€HT, 60 caMe Ha IIbOMY PHHKY € 6arato
IHAMBIAyaTbHAX MMOOAKaHb, SKi TpeOa MaTH Ha yBasi.

Hdns TOB «KpoTton» Taki iHTErpoBaHi MapKETHHIOBI KOMYyHIKalil € HaiOimbIn
BaKJIMBHMH, a/DKEe CaMe BOHH CIPHSIOTH JOCATHEHHIO I(ieil mianpuemctsa [1; 2]:

1) dupekr-MapkeTHHT ab0 OpsIMHN MApKETHHT € TaKOH (hOPMOI0 MapKETHHTOBHX
KOMYHIKaIil, pH sSKili MIIpueEMCTBA Ta HEKOMEPILiHHI OpraHi3allii 3BepTaroThCs 10 KIIEHTIB
Oe3mocepeHbO Oe3 BUKOPHCTaHHS IH(POPMAIiHUX mNocepenHukiB. B cdepi koBOacHMX
000JIOHOK TIPSIMAN MapKETHUHT SBISIFO COOOI0 KOMYHIKAIil0 3a JOMOMOTOIO EJEKTPOHHOL
nowtH, dakcy, MoOLTbHUX TenepoHiB (13BiHKM i SMS), JIUCTIBOK, KaTaloriB i 0COOMCTHX
3ycTpiueil. BimMiHHOIO OCOOIHUBICTIO € Te, IO MPSIMHUIT MAPKETHHT CIPSMOBaHHI HAa KOHKPETHY
JIIOIUHY, a HE Ha IPYITy JTIOJCH.

2) BpeHOMHT — II¢ CTBOPEHHs BEJNMYE3HOT MepeKi KaHAIB KOMYyHIKaIii 3i
CIIOJKMBaYeM, 3aBISIKM sKili OpeHp Oyne Ji3HaBaTHCS 1 KymyBaTucs Bce Oinble i Oinbiie, He
JUBJITINCH HAa aHAJIOTIYHI TOBAapH abo MOCIYTH KOHKYpeHTiB. OJHaK MeToIo OpeHAIHTY € He
TINBKY TiIBHIIEHHS BIi3HABaHOCTI OpeHJa i MpocyBaHHS HOro Ha PUHKY, ane i moOymoBa
xopomroi pemyTamii Ta HabOpy CTaHIAPTIB, sIKI KOMITIAHiS ITOBHHHA MPArHyTH 30eperta abo
TMEePEeBEPIINTH, aJKE caMe 3 IMiZKeM KOMMaHil B nepiy uepry OyayTb 3B'a3yBaTHCS acowianii
y croxkuBaviB. Ha puHKY Ipyky Ha KoBOacHiii 000JOHII cria OpeH/a BHPIIIYEThCS SKICTIO
HaJaHHs TTOCIIYTH APYKY, TEPMiHU BUKOHAHHS POOIT Ta KOPIIOPATUBHUIN CAiT KOMITaHii.

3) CrumyintoBaHHs 30yTy € OZHHUM 3 TOJIOBHUX BHJIiB MAPKETHHIOBHX KOMYHiKalliil.
CTUMYITIOBaHHS POAAXKIB B chepi KOBOACHUX 000JIOHOK AOCATAETHCS 32 PAXYHOK IPOBEICHHS
pI3HUX BHCTaBOK, HAJaHHS 3HWKOK, OOHYCIB, CYBEHIpiB, 3pa3KiB MPOAYKIi. YdacTe y
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BHCTaBKOBO—SIPMapKOBiil MisSUTBHOCTI CHIPHUSIE:YKIIAJACHHIO KOHTPAKTIB Ha MOCTAaBKY IPOAYKLIl,
BCTAQHOBJICHHIO KOHTaKTiB 3 TIOTEHIIHHMMH MOKYIIIMH Ta MapTHEpaMH, BUBUCHHIO
KOHKYPEHTIB, BHBYCHHIO CHUTYyallli Ha PUHKY 1 ragy3i, BUBYCHHIO HOBHX TEXHOJOTIH 1
MPOJYKIii, MiJBUIICHHIO IMIJDKy KOMIaHii. BcraHOBIEHO, MmO OUIBIICT KOHTPAKTIB
YKJIagaeTbes abo Oe3mocepeHbO Ha BHCTaBIi, ad0 depe3 KidbKa IHIB Micis ii 3aKiHYEHHS.
IIpsime cninkyBaHHS 3 TapTHEPaMH Ha BUCTABKaXx 1 ipMapKax HAHKOPOTIIHMH IIUISIX IO PO3BUTKY
ITOBOi KOMYHiKaIlii, e)eKTUBHHUI IHCTPYMEHT MAapKETHHTY 1 30yTy.

[MincymoBytouy, ciif 3a3HAUMTH, IO B JAHUH Yac IPOBEACHHS MapKETHHTOBHX
3aXO0/iB A03BOJISE MiANIPUEMCTBAM BI)KUTH B YMOBAX CKJIagHOT eKOHOMiI4HOI cuTyauii. OqHaxK,
KOJKHE IIATPUEMCTBO ITOBHHHO J00pe IUTaHYBaTH, SIKI MapKETHHTOBI KOMYHIKaIlil Halkpare
3aCTOCOBYBATH B KOXKHill KOHKpeTHil curyauii. B tenepimniit vac TOB «Kporon» wacrime
BHUKOPUCTOBYE 3aXxogu 3 ()OPMyBaHHS IONHTY 1 CTHMYNIOBaHHSA 30yTy, IIO IO3BOJISIE
YTPUMYBATH CBOIO YaCTKy PHHKY Ta MEPEKII0UaTi CHOXKUBAYIB 3 TPOAYKIiT KOHKYPEHTIB.

Cnncok BUKOPUCTAHUX JIKepes

1. Ornap puHKY KoBOacHHX BHPOOiB [EnexTponHHH pecypc]. — Pexxum goctymy:
https://pro-consulting.ua/ua/issledovanie-rynka/obzor-rynka-polukpochenoj-i-vareno-
kopchenoj-kolbasy-v-ukraine-2018-god

2. AHaii3 xoBbacHOro puHKY YKpainu [EnextponHnuii pecypc]. — Pexxum noctymy:
https://msb.aval.ua/news/?id=25129

Hayxosuii kepienux: C.C. fpemenko, KaHo. eKoH. HaykK, 00y.

A.L BoBk, cTyaeHTKa
Yuieepcumem imeni Anvgppeoa Hobena, m. /Ininpo, Yxpaina
ETAIIK CTBOPEHHS BPEHJIA

BpenauHr — mporec NO3UIiOHYBaHHS KOMIIAHii, HAJaHUX HEIO MOCTYT i TOBapiB 3a
JIOTIOMOTO10 TIEBHUX MapKETHHIOBUX KOMYHiKaIiid. BpeHIuHr, SIK i MapKeTHHT B IiIoMy, Oyne
MaKCHMAJIbHO ¢()EKTHBHHUI TIIBKU B pa3i MOBHOTO 3a/I0BOJICHHS 3allUTIB CIIOKMBada. Merta
OpEHIUHTY — CTBOPEHHS HOBOI (hitocodil st OpeHaa abo KOMIaHii, BU3HAYCHHS [[IHHOCTEH,
TpaMOTHE IPOCYBaHHs Ha PHHKY, 3a0e3medeHHs pemyramii [ 1-3].

Etanm po3poOku Openpa:

1. TlosumionyBanHs OpenHma. Lle cTBOpeHHs mOTpiOHOTO It OpeHma oOpasy B
CBiZIOMOCTI HOTo 1i710BOT aynutopii. JlaHuii eTan JOIoMOosKe IPaMOTHO ITiTHECTH CIIOKHBaYaM
TOBap ab0 TOCIyry, cHOpMyNIOBaTH WIiHHOCTI KOMITaHII 1 THM caMHM BUKIUKATH SKYCh
HNPUXWIBHICTB KIIIEHTA.

2. Po3po0Oxka Ha3Bu OpeHna. [HImmMu cioBamu, HafiMaHoro. OIHH 3 KIIFOYOBHX €TaIiB
JUISL TIOJAJIBIIOTO PO3BUTKY Openpa. IIpaBuibHa Ha3Ba Mae OyTH JIaKOHIYHOIO, TAaKOIO, IO
3anam'aTOBYETHCS, BIAMOBIIHO ii ayIUTOPii 1, HAUTOJOBHIIIE, YHIKATBHOIO.

3. Po3pobka ¢ipmoBoro ctwiro kommanii. Ha manomy erami OpeHma HEoOXimaHO
CTBOPUTH BIAcHMil Bi3yaJbHHil 00pa3, 3aBIIKH SIKOMY (OpMyeThcs Ieplie BpPaXeHHs Ipo
Opena. lle miABHIIMTE KOHKYPEHTOCIPOMOXKHICTH Ha pPHHKY, 3pOOMTH OpeHa OumbIn
BITI3HABAHUM, TIIBUIOUTH IMIIDK KOMIIaHil, a TaKOX CHpHUSIE PO3BUTKY pPr-KOMIIaHii B
MalOyTHbOMY.

4. Po3pobka OpeHnOyky kommaHii. BpeHmOyk — e BHYTPIIIHBOKOPIIOPATUBHHI
«IacmopT», ¢ CHCTeMAaTH3YIOThCS BCi 1l€OJOTiuHI eleMeHTH OpeHaa, 1o Qopmye iHoro
KOMIUICKCHY KapTHHY, @ TaKOXX MICTHTh 3BEICHHS IIPABHJ 10 BUKOPHUCTAHHIO TpadivHuX i
BepOaIbHUX KOMITOHEHTIB OpeHAa.

OcHOBHe 3aBJaHHS OpeHIa — BUPOOJIATH Te, YOTo MOTPeOye MOKYIElb, He3aIeKHO
Bil BUPOOHMYMX MOXIIHMBOCTEH i iHIIMX pecypciB kommanil. To6To HEOOXiZHO crouaTky
BUBYUTH PHHOK, BU3HAUWTH, SKUH MPOAYKT MOTPiOCH IUILOBOI aymUTOpii, a BXKE IMOTIM
3aMHCJIFOBATHCA Hag TeXHquI/IM OCHAIICHHAM l'li)ll'[pl/IEMCTBa.

Lo mpocty icTHHY CBOTOIHI 3pO3yMiuIM mOyke OaraTo MiINPUEMIIB, TOMY
aKTyaJbHICTh OPEHIMHIY Ha YKPaiHCBKOMY PHHKY JOCHTh BHCOKa. OfiHaK, 11100 IepeTBOPUTH
BEJIMYE3HY KUTBKICTh TOPTOBHX MapoK, sIKi MPAIFOIOTh B HAIIIH KpaiHi, B OpeHan, HeOOXiTHO
CJ'li}lyBaTI/l HAaCTYITHUM IIPUHIUIIAM.

1. SIkicTb nponykTy. BoHa moBHHHA OyTH came TaKo¥o, SIKOK 6a4nTh HOTo MOKYIIELb.
SIkio B po3poOuTe rpaMOTHY KOHLEMIio OpeH/a, 3amyCcTUTe HEHMOBIPHY peKiamy, ae
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Oynere BUIyCKaTH HEsIKiCHUIT ToBap, Opena Oyae npupeyenuii Ha nposai. [lokyners miae Big
Bac BiJ(pa3y K MiCJIsl BUKOPUCTAHHS IIPOIYKTY.

2. HasBHICTP eMOLIHOT CKJIagOBOi, aApecoBaHOi OCOOHCTICHUM LiHHOCTSAM
CITO’KHMBaYa.

3. IocnigoBHicTe OpeHna. BinmoBigHICTh peKIIAMHHX KaMIaHId i MpOMO-3aXOfiB
MO3UIIOHYBaHHIO. Hampukiaz, SKIo KOMIaHis IMO3HIIOHye cebe Ha PUHKY, SK COMIJHUH 1
nobpe pO3BUHEHHH OpeHI, po3jaya JeIIeBHX HMOAAPYHKIB Ha BYIHUIIX a00 MPOBENCHHS
TaJacMBHX PO3NPOJAKIB TPH HAWMEHIINX O3HAaKaX EKOHOMIYHMX MHpoOJieM IOBHICTIO
PO3BIHYAIOTH 1€l 00pa3 B 0Yax CIOXKHBAYa.

Jlanexo He Bci KOMIIaHIT JOTPUMYIOThCS VX MPUHIAMIB. Came IIM MO)KHA ITOSICHUTH
MOBIIBHUI PO3BUTOK OpeHIMHTY. X04a, B TOU K€ 4Yac, HOro MepCreKTHBU Ha BITYU3HIHOMY
PHHKY MOXXHA OILIIHUTH SIK TIO3UTHBHI. TOMy CTBOpeHHsI OpeHIa Tak aKTyaJbHO CHOTOIHI — Y
0araTbOX KOMIIaHIHl € yHiKaJbHa MOXXJIMBICTH MIIIHO 3alHATH CBOIO HILIYy 1 3MIITHUTH CBOL
MTO3HIIT.

Cnycok BHKOPHCTAHHUX JIxKepe:

1. Creopenms GpeunGyxa [Enexrpommmii pecypc]. — Pexum mocrymy:

https://koloro.ua/sozdanie-brendbuka.html

Etamu cTBopeHHs OpeHaa, criocobu npocyBaHHs Openaa [ Enextponnwuii pecypc].
— Pexum poctymy: https://businessman.ru/etapyi-sozdaniya-brenda-sposobyi-prodvijeniya-
brenda.html

3. PosButok Openmmary B Ykpaini [Enexrponnuii pecypc]. — Pexum mocrtymy:
http://b2blab.com.ua/razvitie-brendinga.html

Hayxosuii kepisnux: 1.1 Kypoukina, Kano. ekoH. Hayk, 0oy.

A.B. BoixoBa, cTyieHTKa
/HinposcvKkuit mexniKym 3eapiosanns ma eaekmponixu imeni €.0. Ilamona,
M. [[uinpo, Ykpaina

KPAYJI-MAPKETUHI' B COHIAJIBHUX MEPEKAX

Ha croropnimHiii nens Oimpmicts mroxaeit (78%) He YSBISAIOTH CBOE KUTTS 0e3
COLiaIbHUX Mepek. B cydacHMX yMOBaX KOHKYPEHTHOI €KOHOMIYHOI OOPOTHOM T'OJIOBHIMH
MUTAaHHSIMHU 3aIHAMIAIOThCA: «SIK yTpUMaTH JAMpYroUi MO3WLIT Ha pUHKY?» Ta «SIKi HOBITHI
TEXHOJIOT1i BAKOPHCTOBYBAaTU?».

B xoxi momryky BinmoBinel Ha Ii MUTaHHS OYJIO MPOBEIEHO aHAN3 BUKOPHCTAHHS
MiIIPUEMCTBAMHU Ta OpraHizallisiMi colliabHIX Mepex. 3a qanumu SocialMediaStatsUkraine
—95% rpoMaaceKuX oOprasizauiii o Bciif YkpaiHi MatoTh BacHy cTopinky y Facebook, 83%
—y Twitter, 40% — B Instagram [1]. OueBuaHO, 110 aKTYaIbHUM i €)EKTHBHHUM € 3aCTOCYBAHHS
Kpay/-MapKeTHHTY, B OCHOBI SIKOTO JICKHTh IHCTPYMEHT, 3a JONOMOTIOI0 SKOTO MOXKHA SIK
HIJBUIIMTH JOJATKOBUH Tpadik calTy kommaHil (Mepexi), Tak i 30UIBLINTH yNi3HaBaHICTh
OpeHa i TOSITBHOCTI ayaIUTODil.

Crowd marketing (arrsa. Crowd — «HaTOBIT») — 1€ TEXHOJIOTS IPUXOBAHOTO MapKETHHTY
B [HTEpHETI. fKa Mossirae B TOOVIOBI B3aEMOJII 3 IITLOBOIO aVINTODIEI0 HA CTODOHHIX DECYDCAX.
PeanmizyeTbcst  Kpaya-MapKeTMHT — [UBIXOM — DO3MIIIEHHS  MakCHMalbHO  HPHUPOIHUX
DEKOMEHMIAIIHHNX KOMEHTapiB. 3ajMIIaTy iX MOJKHA Ha DI3HMX MaifIaHYMKaX — B COILIBHHUX
Mepexax, B OJiorax, TeMaTHIHUX (opyMax, B aHKeTax i BCUIIKUX CepBicax Bi/IOBIiICH.

TonoBHa Mera KpayA-MapKeTHHIY — CIUIKYBaHHs, (OpMyBaHHS IMO3UTHBHOI TyMKH
LTbOBOI ayUTOPIi 1 OTprMaHHs TpadiKoBOro MoCHIaHHs. BiqMIHHICTIO TpaUIIiHHOTO Ta Kpaya-
MapKeTHHTY € 3MiHa 00’€KTa yIpaBIiHHS MAPKETHHTOBOKO JisUTBHICTIO. SIKIO paHilie yIpaBIiHHI
OyJ10 cripsiIMOBaHe Ha OKpeMy 0Co0y CIIO)KHMBAYa YU MacCy CIIOXKHBadiB, 110 BITOKPEMJICH OJIMH BiJ
OJTHOTO, TO B Kpay/I-MapKETHHTY 3MIHIOETHCS 00 €KT YIIPABIIIHHS B CITIBTOBAPHCTBA, YIACHHUKH SIKHX
AKTHBHO B32€MOJIIIOTH MK COOOIO Ta YTBOPIOIOTH HOBHIT iH(opMarifHIi IpOCTip.

Criiz 3ayBayKUTH, 10 38 PaXyHOK TOTO, IO LIl METOJI € HOBITHBOIO TEYI€I0 B PO3BUTKY
IHTEPHET-MapKEeTHHTY, BiH Ma€ CBOIO NPOOJEMAaTHKy: HU3BKHH TPACT, BiACYTHICTh JMHAMIKH
PO3BHTKY, HECTaua PeNIeBaHTHUX MalaH4MKIiB JUIS pekiaMu. I1i yac mpoBeneHHs AOCITiDKEHHS
piBHS 00I3HAHOCTI HaceneHHs1 M. JHINPO PO TEXHOMOTIT KpayA-MapKeTHHIY Ta IHTeHCUBHOCTI iX
BUKopHcTanus (BuOipka cxiama 200 pecroHneHTiB) Oymo 3’scoBano, mo 48% KopHCTyBadiB
COLIANTBHUX MEPEeK Uylu Le MOHATTA, 31% — KOMMCh KOPUCTYBAJIMCh MOCIYTOIO Kpaya-
MapKEeTHHTY.
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TakuM 4MHOM, KpayA-MapKETHHI € HOBOIO «30JIOTOIO JKMIJIOIO» JUIS BITYM3HSIHHX
HiINPUEMCTB 1 MEPCHEKTHBHOIO HIIIEI0 JUIT PO3BUTKY. IIpukiamomM crama KOMIaHis
«EmboStudio», sika Bxe Haiae MOCIYrd KOMILIEKCHOTO MPOCYBAaHHS CaliTiB y MOUIYKOBUX Ta
COLIAIBHUX Mepekax, a Takok «SeoProfy» — oxna 3 Bigomux B YkpaiHi kommaHiif, ska
CHELiai3yeThCsl Ha MPOCYBaHHI B IMOIIYKOBHX CHcTeMax. [IpiopUTeTHHM HAmpsSMKOM IS
BITUM3HSHUX TOBAPOBHPOOHWKIB Ta TOPTIBENBHHX OpraHi3amiii € HpOCYBaHHS IPOEKTIB B
3axigHOMy cerMmeHTi IHTepHery [2]. Tomy, OypximBa 3MiHAa 3alUTIB CHOXHBAaYiB Ta
KOHKYPEHTHA CHUTYaIlisl Ha PHHKY Ja€ IOIITOBX IJIsI HOBUX i/leH, CydacHHX TEXHOJIOTIH, 10
3HAHMIUIN CBOE BiTOOpa)KeHHS Yy MOSBI Ta pO3BUTKY 1HHOBALIHHOI CKIIaI0BOi MAPKETUHT-MIKCY
— KpayJ-MapKeTHHTY.

CnHcok BHKODHCTAHUX JIzKepes

1. InctpymenTH iHTepHET-MapKeTHHTY [EnexTpoHHUit pecypc]. — Pexxum mocrymy:
https://marketer.ua/ua/social-network-of-ukraine-how-did-the-statistics-change-until-2018/.

2. MOXIHBOCTI 3aCTOCYBaHHS KpayI-TEXHOJOTII y IisUIBHOCTI IiJIPHEMCTBA!
[Enextponnuii pecype]. — Pesxum moctymy: https://marketer.ua/ua/social-network-of-ukraine-
how-did-the-statistics-change-until-2018/.

Hayxosuii kepisnux: JI.1. Kowynvko, sukiadau euwoi kamezopii

JI.J1. BoioGyeBa, cTyAeHTKA
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Yxpauna
3AJJAYM U LIEJIU APOMAMAPKETHHI A

B Hame Bpemsi On3Hec pa3BHBAeTCs CTPEMHUTENIBHBIMH TEMIIaMH, ITOYTH BO BCEX
cdepax pacTeT KOHKYpEHIIUS, BXOJHBIE Oaphephl Ha pa3HbIX paHKax CTAHOBSTCS Bce ciadee.
Ceifyac, B yCIIOBHUIX KOHKYPEHTHOH 3KOHOMHKH, HET PAaKTUYECKN HHU OJHOIM KOMITAaHWH, I1e
OBl B TOH WJIM MHOHM Mepe HE BeNach MAPKETUHIOBAas AESTENbHOCTh. KOMIaHUM MOCTOSTHHO
COBEPILCHCTBYIOTCS B TIPOABMKCHUHM CBOMX TOBapOB W YCIYT, HAaXOJiT HOBEIE, Bce Ooee
HMHTEpECHbIE BO3MOXKHOCTH ISl TIPUBIICUEHHS MoKynareneil. HapyxxHas pexiiama, KaTajord,
OaHHepBI, peKiiaMa Ha MecTe NPOAAXH, paguo M TeliepekiaMa YKe He HaloT BBICOKHX
pE3yIbTaTOB, TaK KaK OHH €CTh Y BCEX U BCE IMU aKTUBHO MOJIB3YIOTCA. Y YCHBIE TOBOPSAT, YTO
MO3T YeJlOoBeKa HACTOJBKO IeperpyXkeH peKkiIaMHOi MH(opMalued, 4To mepectaéT Ha Hee
pearupoBath. [103TOMy, 4TOOBI Kak-TO BBIIEIUTH CBOW TOBAp M OOpaTUTh Ha ceOs BHUMaHUE,
MOSBUJIOCH TAKOE HaIpaBlICHHUE, Kak apoMaMapKeTHHT [1].

CornacHo uccienoBaHuAM, poBeneHHBIM B ['epmanuu u CILA, apomamMapKeTHHT
YBEJIMYMBAET BpeMsi IpeObIBaHHMS KIMEHTOB B apOMaTH3MPOBAaHHBIX MarasuHax Ha 20%,
Tpaduk yBemmumBaeTcst 10 35%, a BocmpuATHE (HAKTOPOB, CIIOCOOCTBYIOIIMX MOKYITKaM,
yaydniaercs Ha 15-160% [1]. daxe eciu n3HaYaabHO YEJIOBEK HE XOTEN HUUETO MOKYNaTh, OH
KYIIUT, COBEPIINT HWMITYJbCHBHOE JEHCTBHE B CHIIy BO3JEHCTBHS Ha HEro NPHUATHOU
aTMocdepbl. ApoMaTH3alys TOPrOBOrO MOMENICHHS I10JICO3HATEIbHO JIeNlaeT TOBap B Ila3ax
MoKytarens noposke. [lokynarento HpaBHUTCS, KOTJa B MarasuHe XOPOIIO TIaXHET, W OH Ha
YPOBHE IOJICO3HAHUS XOUeT BEPHYTHCS TyJa CHOBa M CHOBa. Eciu Belib B TOProBOH TOUKe
UMeeT MPUSATHBIA 3amax, TO YBHAEB €€ B JPYrOM MECTe, OH BCIIOMHHUT 3alax, U €ro CHOBa
HOTSIHET B YKa3aHHYIO TOPTOBYIO TOUKy. [IOMMMO yBenMYeHHs MOCEIaeMOCTH MOKyTaTeneit
apoMaMapKETHHT TIOMOTAeT MOBHIIICHUIO 3 PEKTUBHOCTH TPYAa MPOJABIOB: KOIUYECTBO UX
ommnbok cHikaercs Ha 20%, a ypoBeHb crtpecca — Ha 30-40%. Tarke uccieaoBaHUsS
YTBEPKAAIOT, YTO apOMaMapKETHHT ITIOMOTAET YBEINYUTH JIOSIIBHOCTh KIIMEHTa K OpeHaa Ha
20-25% [2].

['maBHass wenmb apoMaMapKeTHHTa 3aKIIOYaeTcss B YIYYIICHHH HACTPOCHUS
MOKYIATeIsl ¥ PACIOI0KEHNH ero K MPOU3BOJUTENI0, (OPMUPOBaHHE y HErO MOJIOKUTEIIBHBIX
SMOIHIA, KOTOPBIE OH HANPSIMYIO JTOJDKEH CBSI3aTh C KOMITaHHEH.

B HacTosiee BpeMs apoMaMapKEeTHHT pellaeT CleAyoLye 3a1a4u [2]:

—  BBIIENUTHCS CPEIU KOHKYPEHTOB;

- l'[O)I‘lepKHyTb CTUJIb, UMUK U CTaTyC opraHusanuu,

— co3zmaTh aTMocdepy Mmpa3IHUKa IJIs TTOKyaTenei;

—  YBENMYHTH 00BEM MPOJax;

—  yIyYIIUTH BOCHPHUSATHE OTPEOUTENIEM KadecTBa TOBApOB U YCIYT;

—  BBIICJIUTH HEOOXOAUMBIN CETMEHT TOBApOB;

—  CTHMYJHPOBATh COBEPILICHHE HMITYJIbCUBHBIX TIOKYTIOK;
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—  CTHMYJMpPOBATh IOBTOPHOE MOCEIICHHE MECTA MIPOJIAXKHY;

— TOBBICUTH PabOTOCIOCOOHOCTH NIEPCOHANA;

— B HEKOTOPBIX CIIy4asX PeLINTb MpobJieMy eCTECTBEHHBIX HEPHATHBIX 3aIaX0B.

Wrak, HanpaBieHne apoMaMapKeTHHTa Pa3BUBAETCsl OBICTPEIME TeMIlaMH. MHoOTHe
KOMIIAaHUHM YKpauHbl YK€ MNOHHUMAIOT, 4YTO Oyaymiee 3a apOMaOpEeHIMHIOM, U CKOpPO
YHUKaJIBHBIN apoMat OyaeT HeoTheMJIeMOH JacThio Kaxkaoro openna. ITonbop apomara — 310
O4eHb ciokHas 3aga4a. OH 3aBUCHT OT cepbl paboThl KOMIAHHH, OT CHEU(UKH PabOTHI, OT
TOrO, Ha Kakoil CEerMeHT IOTpeOWTeNeil OpHEeHTHpYyeTcs KOMIIaHWs, Kakhe LelH OHa
HpeclielyeT, Kakoro MMHDKa U CTHIIS MpuaepxkuBaercs. [t ka0l KOMIIAaHUM, a MHOTZAA
U U KKIOTO OT/eNa, HeoOXOAUMO IoI0upaTh omnpenereHHbl apomar. Kpome toro, mpu
nogdope apomara HEOOXOUMO YUUTHIBATh OXKHUIAHUS TOTPEOUTETIS.

CnHcoK HCIOIb30BAHHBIX HCTOYHHKOB

1. Kotiep ®@. MapKeTHHT MEHEIKMEHT: Tep. ¢ aHri., usa. 12-e / ®. Kotaep, KJL
Kennep. — CII6.: [Tutep, 2008. — 820 c.

2. ApoMaMapKeTHHT: YTO 3TO H Mo4yeMy 3To Xopomo?! [DIeKTpoHHBIA pecypc]. —
Pexxum nocryna: https://psycho.ru/library/2772

Hayunwiii pyxosooumens: C.C. HpemeHnko, Kano. 9KOH. HAYK, O0Y.

B./l. BopkyH, cTyaeHT
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Yxpauna
OCOBEHHOCTHU U CTPATEI'MU NAPTU3AHCKOI'O MAPKETHHI' A

TlapTH3aHcKuii MapKeTHHT OBLI CO3/aH Ui Majoro OW3HeCa W OPHEHTHUPOBAH Ha
pa3paboTKy 3(GEKTUBHBIX MApKETHHIOBBIX CTpAaTeTHMi MpPH MAaKCHMalbHOM SKOHOMHHU
Oropkera. OCHOBaN JaHHYIO KOHIEMIHMIO aMepHKaHCKHMH mapkertonor J[keit JleBuHcoH, a
OCHOBHBIM T€OpeTHKOM BhICTymuI [Tom X3Hu, Bexymuii KOHCYIbTaHT U MPE3UICHT KOMIIAaHUT
Guerilla Marketing B Eepore [1].

Jxeit JleBuncon Been Tepmun guerrilla marketing u on sxe B 1951 1. mipryman nepcoHaka
Marlboro, koTopblii cTai OfHIM U3 CaMbIX YCIICIIHBIX OpeHIOB B Mupe. B 1983 r. JIeBHHCOH Harvcas
KHUT'Y, B KOTOPO# HOIEINIICS CBOMM MAapKETHHIOBBIM OIBITOM, KHHTa Ha3bIBAIACh «I OTOBBCS, IIETBCH,
!y B 3T0# KHKre 1 ObUT yromsiHy T Tepmus guerrillamarketing [1].

OCHOBHOIl NPHHIOUIT MAPTH3AHCKOTO MAPKETHHTA 3aKJI0YaeTcs B TOM, UTO HEINb3s
MOCTPOMTh MAapKETHHI TOJBKO Ha COOCTBEHHOW BBITOJle, MOTOMY 4YTO KaXIBIH YeJIOBEK
VHHUKAJIBHBIA M 00JajaeT CBOEH COOCTBEHHOH, OTIHMYAIOMIEHCS OT APYTHUX PEATbHOCTBIO.
Hekotopsle moan yOoexieHbl, YTO HUKTO HE OPUEHTHPYETCs Ha MPOIUIOe B CBOUX OYAYLIMX
MOCTYIIKaX, XOTS Jy4Ille yIUTHIBATH MIPOIUIBIA OMBIT JUIS TOTO, YTOOBI BEIUHTHCS HA OIITHOKaX
HPOLLJIOTO0, ¥ BHECTH KOPPEKTUBHI Ha OyyIee.

TTapTu3aHcknii MApKETHHT HMEET CBOM MIPENMYIECTBA H HETOCTATKH.

K mpeumymiecTBaM napTU3aHCKOTO MapKeTHHIa MOXKHO OTHECTH cleayromue [2]:

1. B cmny ymagHOTO MapTH3aHCKOTO MAapKeTWHTa KOMIIAHHSA OyAeT BBITIISAETHh
CTHJIBHO, COBPEMEHHO U YHHUKAJIbHO.

2. Taxxe KoMHaHus U OpeHI MOTYT CTaTh 3HAMEHHTBHIMH, IOMYJISIPHOCTh HadHET
HapacTaTh, KaK CHE)XXHBII KOM — CTOHMT TOJILKO HOBOCTH Pa3JIeTEThCs 110 COLMATBHBIM CETSIM,
HOBOCTHBIE CAalThI TOKE €l 3aMHTEePEeCyIOTCs.

3. IapTu3aHCKUII MapKETHHI OCHOBBIBACTCS Ha KPEATUBHOCTH, BO3MOXHOCTSX M
HepcreKkTuBe. B TakoM Ii1aHe opuTrHHAIBHEBIE HAEH TOPa3I0 BaKHEE, YeM TO, CKOJIBKO A€ HET
BJIOKCHO B UX MPOJABHUKCHUEC.

HenmocraTku mapTu3aHcKkoro MapkeTuHra [2]:

1. Usmeputh peanpHyio 3G hekTHBHOCTE peKIaMHO# KaMmaHuu ¢ ToYKH 3peHnst ROI
CJIO’KHO, HO BO3MOJXKHO, ¥ BCce OyJIeT 3aBUCETh OT KPEAaTUBHOCTH M HAXOAUMBOCTH aBTOPOB.

2. Ha pexiaMHy0 KaMITaHHIO MOYKET MOBJIMSIT MHOXKECTBO (haKTOPOB, Ha KOTOPBIC €€ aBTOPBI
He MOTYT NOBJUATE. Hamprmep, KOHKYpeHTSI, Jpyrie HHQOPMAIMOHHBIE TOBOABI FITH arpeCCHBHO
HaCTPOCHHAas TOJIIa MOT'YT IIOMEIIATh TPUBJICYb BHUMAHNUE K HY>KHOMY CO6bITH}O.

3. HempaBuimsHO chopMyTHpOBaHHAS WM NPEACTABICHHAas B «TEMHOM CBETE»
napTu3aHCKas KaMIlaHUusA MOXXET HABPECAUTh.

Oco6eHHOCTH TAPTU3aHCKOTO MapKETHHTA:
- IlepBas 0cO6EHHOCTD — 3TO HEOOBINOM Or0LKET [3].
- Bropas 0co6eHHOCT —00JBITMHCTBO MPHUEMOB JIAIOT MTHOBEHHBII pe3yibTar.
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- Meroas! JaHHOTO MapKETHHTa HEBUIUMBI 711 KOHKYPEHTa 1 O3TOMY HE MOTYT
OBITH UM CKOIIMPOBAHHI [3].
- H30Geranue pexiaMHON TOHKH BOOPYKCHHH.
- Ilaptu3aHbl IpeanoYnTaIoT He 60pb0Y ¢ KOHKYPEHTAMH, a ITAPTHEPCTBO C HIMH.
Cnucok HCNoJIb30BAHHBIX HCTOYHUKOB
1. Taprusanckuii MapkeTHHT [JnekTpoHHBIH pecypc]. — Pexum poctyna:http:/klass-
shestakova.ru/partizanskiy-marketing
2. Bce 0 mapTH3aHCKOM MapKeTHHIE Ul CTapTaloB (M HE TOJBKO) [DIeKTpOHHBIH
pecypc]. — Pexum gocryna:https://Ipgenerator.ru/blog/2017/07/28/vse-o-partizanskom-
marketinge-dlya-startapov-i-ne-tolko/
3. IMapTHU3aHCKHit MAPKETHHT B BOMPOCaxX U OTBeTaX [ DIeKTPOHHBIH pecypc]. —
Pexxum nocryna: http://www.levitas.ru/pmdetali.htm#3
Hayunwii pyxosooumens: U.B. Tapanenko, 0-p 3KOH. HAYK, npog.

A.Jl. BopounHa, CTy/IeHTKa
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Yxpauna
OCOBEHHOCTH PEKJIAMBI B PABHBIX CTPAHAX

Kynbrypa kax0it cTpaHsl MEpa, HECOMHEHHO, IMEET CBOM OCOOEHHOCTH, IIPaBHIIa U
Tpaguuuu. DTO 3aMETHO B KaXKIOU cdepe: My3bIka, KHHO, OU3HEC, B3AUMOOTHOIICHUS MEXITY
JIOABMHM M Tak janee. PeknaMa Taikke MMEET CBOM XapaKTEpHbIE 4epThl, CBOH IIOYEpK,
OCHOBAaHHBIII HAa MEHTAJIUTETE TOW WIM WHOH CTpaHbl. 3HAHHE OSTHX OCOOEHHOCTEH
JEUCTBUTEIEHO MOXKET OBITH ITOJIE3HBIM, TaK KaK C MX IIOMOIIBIO C JJETKOCTBIO OIPEIEIHTb, IIe
ObII CO3/1aH TOT MJIM HHOM MPoAyKT. CTpaHbl, IPO KOTOPbIE MOMAET pedb, UIMEIOT HECOMHEHHBIE
HallMOHAIBHBIE IPU3HAKU H 0COOCHHOCTH. A mMeHHO — 3To Coenunénnsle 1lITaTel AMepuky,
Benukobpuranus, @pannus u ['epmanus [1-3].

Kak HU cTpaHHO, cpean Ha3BaHHBIX CTPAH BBIACIUTH HAI[MOHAIBHBIE OCOOCHHOCTH
CIIA ™moxer OBbITH 3aTpyAHUTEIbHO. Tak NMPOUCXOAUT H3-3a TOTO, YTO, KaK IPaBUIIO,
aMepHKaHCKas peKjiaMa — MeXJyHapoIHas pekiaaMa. OHaKO MOXKHO 3aMETHTh, YTO OJHOM u3
TJIaBHBIX OCOOCHHOCTEH SIBJIICTCS BOCXBAJICHNE CEMEHHBIX LIEHHOCTEH. JIOBOJILHO YacToO TeMOH
peKJIaMBbl CTAQHOBHUTCS OOJIbIIAs CEMbsl, UX COBMECTHBIE IOE3/KH, BPEMSIPOBOXKICHHE W
Mpa3gHUKA. Tarkke cpeau OCOOEHHOCTEH aMEepHKaHCKOW peKIaMbl MOXKHO BBIICIHTH
paLMOHANBEHOCT M TPaJUILOHHOCTD CJIEJOBAaHHMS KaHOHAM. Vnes NMOHSATHA C MEpBBIX Ke
CEeKYH/I, POJIMKH JOBOJIGHO JJAKOHUYHEI, B HUX BCE TIPOYMAHO JI0 MEJTIOUEH.

Pexrama BenmikoOputanun 6eccriopHo sBmsieTcs y3HaBaeMmoi. OHa U3sIIIHA, Ka4eCTBCHHA,
MPONUTaHA AHTJIMACKUM JTyXOM, UHTEJUTUT€HTHOCTBIO, HETOBTOPUMBIM U TOHKMM FoMOpoM. Kaxprii
3puTeNb 00s13aTeNbHO OLYTHUT Ha ceOe TpaauLY U UCTOpUIO cTpaHbl. HecMoTps Ha To, uTo pekiaMa
TpeJIeNBHO MOHSATHA U CAEPXKAHHA, OHA C/IeJIaHa KadeCTBEHHO 1 ¢ OombImM pa3MaxoM. Kak rpasmuio,
B OpHTaHCKHE PEKJIaMHbIC BUJICOPOJIMKHU BKJIAIBIBACTCS HEMAIIBIH OFOIKET.

Bo ¢panmysckoii pexiame mpeoOiagaeT pPOMaHTHKA, JIOOOBb K WCKYCCTBY H
3araZiouHoCThb. [ J1aBHas OCOOEHHOCTh — BHU3yallM3allisi ¥ HEMHOTOCJIOBHOCTh. [loTpedurens
JEHCTBUTENFHO OCTAETCS BHEYATIIEH IPKUMH M KPACOYHBIMH 00pa3aMH, a BOT TEKCT OOBITHO
ocraércs Ha BTOpOM MecTe. Ho IiaBHBIM CMBICT COCTOUT HE B HEM, Belb CMOTPETh Ha
(hpaHITy3CKyIO peKiIaMy - CIUIOIIHOE YAOBOJILCTBHE.

Kak npaBuio, ¢ I'epMaHuell acCOIMUPYIOTCS TAKHE XapaKTEPUCTHKH KaK TOYHOCTb,
0e3yNpedHOoCTh, JIOTHYHOCTh, YTO IPOSBISIETCS M B pekiaMe. [J1aBHbIE ee XapaKTepHBIe
IPHU3HAKK: JIOTHKA, oOpalieHue K (aktaM, apryMeHTalus U yOeKAeHHUs, BMECTO SMOLUH M
qyBCTB. LI pbI 1 XapaKTepUCTHKH, MAKCUMYM JIOCTOBEPHOCTH, UTO TTOJKPEIUISIETCS BEICOKHM
Ka4€CTBOM BU3YyaJIU3alluu, 111/13a1?'11-la B II€YaTH U BUACOPOJIUKAX. HCMGL[KI/IG PEKIAMHUCTBI YMEIOT
YIUBHTH KPEaTUBOM, TIOCTETICHHO 3aBOEBEIBASI TO3UIIMN HA MHPOBOM PBHIHKE.

ITonBons uTOr, MOTy CKa3aTh, YTO Ka)x/Jas CTpaHa JIEHCTBUTEIbHO YHMKAaJIbHA U
pa3HMIa B pekname - omytuMa. Camoe BaKHOE — YTOOBI IieneBas ayAUTOpUS IOHMMAla
OCHOBHOM IOCHL, 3alyMaHHbI{ MapKeTOJIOraM1 1 pearupoBaa Ha Hero.

CnHcoK HCHOJIb30BAHHBIX HCTOYHHKOB

1. https://liberty.ua/library/creative/osobennosty-reklamy-v-raznyh-stranah

2. http://promoatlas.ru/osobennosti-reklamyi-v-raznyih-stranah/

3. https://bizhint.net/biznes/prodvizhenie-biznesa/osobennosti-reklamy-raznyh-stran

Hayunviii pyrosooumens: U.I'. Kypoukura, Kauo. 9KOH. HAYK, 00Y.
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N.C. I'aBpew, cTyaeHT

. Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Ykpauna

BUPYCHBIN MAPKETHHI' H « CAPA®AHHOE PA/INO» KAK NTHCTPYMEHTbBI
PACITPOCTPAHEHUSA HTHO®OPMALIUU

BupycHblii MapkeTuHr— o0Iee Ha3BaHHE PA3IMYHBIX METOJOB PacIpOCTPaHEHHs
peKIaMBbl, B IPOTPEcCHy, OJIM3KOH K TeOMETPHUYECKOH, IJie TJIaBHBIM PacIpOCTPAHUTENEM
UHGOPMALINH ABIIAIOTCS €€ MOTy4aTeNH. ITO IIPOUCXOUT MyTEM (HOPMUPOBAHUS COACPIKAHHUS,
CIIOCOOHOTO TPHBIEYb HOBBIX IOJydaTesled HH(pOpPMAmuy 3a CYET SPKOH, TBOPUECKOM,
HEOOBIYHOHN HJeU WM C HCIIOIb30BaHHEM €CTECTBEHHOTO WM IOBEPUTENBLHOrO Tocnanus [1].

BupycHbIif MapKeTHHT ¢ KaXKABIM JTHEM CTaHOBHTCS BCE MOIyJsipHEe U 3¢ GeKTUBHEE.
3a mocieaHNe TOJbl UCIOIb30BAaHUE MAPKETHHTA B PEKIAMHBIX LIEIAX MPOUCXOIUT B chepe
mIoy-0n3Heca ¢ IIPHUBIICUCHNEM TIOIYJISIPHBIX 3BE37.

Yame Bcero BHUPYCHBIH MapKeTHHT cpalaTblBaeT Ha TOHKOM TpaHH, a
MH()OPMAIMOHHBIE TOCHUTBI TOOYXTAFOT JII0AEH 0CO3HAHHO MM HEOCO3HAHHO PaCIpOCTPAHSITh
CITyX{ WM HEOOXOIUMBbIE JaHHBIE [2]. DTH TEXHOIOTHH MO3BOJISIOT MOJIB30BATENIO MOIYJaTh
nonoxurenbHoe HactpoeHue (BAY sddexr m mpouee). B Takom cimydae nemb Oymer
JOCTUTHYTa, U TPH 3TOM HH(OpMAIHsi ¢ OTPOMHON CKOPOCTHIO IPOHHWKHET B OHJIAWH HIIH
odaifH KCTOYHHKH.

IIpuBeneM HECKOIBKO YCTICIIHBIX IPUMEPOB PEaTH3aI[ii CTPaTeTHH:

1) Onn Crnaiic — KOMIaHMsI 3aHUMAETCs. CbeMKOH SIPKUX, CMEIIHBIX ¥ HEIOXOXKHUX JIPYT
Ha JIpyra POJIMKOB C «BBICMEHBAHHEM» MY>KCKOTO IpeBocxoicTBa. Ha ctapre koMnaHun oHU
AKTHBHO M3y4aJli M IPOJIBUTAJIN CBOIO PEKJIaMy B COLICETSIX, Ha caiirax, TB u Be3ne, riie ToJIbpKo
MOXHO. B Kakol-T0 MOMEHT BHJIEO C UX y4acTHEM CTaad BUpyCHbIMH. [lonp30BaTenu Hauamu
IIyTUTh HaJ CMELIHBIMH BUJIE0, 00CYKIaTh, PEOCTUTh, CHUMATh apoaud. Bee 3To chirpano
OTPOMHYIO POJIb B CTAHOBJIEHHE OpeH/a.

2) KOC — nomynsipHasi ceTh OBICTpOH eIbl yXe He INEepBBIH ToX IeIuisieT Jroael
HapyXHOH pexnamoil. OObIrpbIBasg Ha rpaHu (ojla HEIEH3ypPHbIC BBIPaKCHHs, T00ABISA K
9TOMY SIPKHH IU3aliH U TEMAaTHYECKYIO IpadUKy, KOMIIAHUS CO3JaeT 00pa3 «KPyTOro HapHs.
OcobeHHO Opocaercss B Tja3a UX arpecCMBHOCTH B OOppO€ C TJIaBHBIM KOHKYPEHTOM —
pecTopaHoM MakIOHaJIb/IC.

Capadannoe paano («u3 yct B ycraw, anri «word-of-mouth communicationsy) —
HEeKoMMepueckasi (hopMa MapKETHHTOBOH KOMMYHHKAIIMH, I/I¢ B MOMBITKE JJOCTUYH LIEIEBOTO
MOKymarens / KIHeHTa / MOTpeOHuTeNs, KOMIIAaHUU-NHUIINATOPy KOMMYHHKAIIMH TTOMOTAIOT
JO0OPOBOJILHBIE TIOCPEIHUKHM-PACIIPOCTPAHUTENN U3 YNCIA 1IeNeBOi ayauTopuu [3; 4].
Capacdanroe paano sBisieTcss HepOpMalnbHBIM. Llens KOMMyHUKAIMH «capadaHHOe Paroy
COCTOMT B TOM, 4YTOOBI OOECIIEUHTh MaccOBOE, HEKOMMEpUYecKoe M J1O0OpOBOJBHOE
pacipocTpaHeHre KOMMepIecKoil nHdopmarmn.

MapkeTonoru yTBep)KIAlOT, YTO KIMEHT, KOTOPBIH OCTAaJCs JOBOJEH, C PaJoOCThIO
TOTOB PaccKa3aTh WM MOJEIUTHCA HHpOpMAIMeld 0 KOMIIaHUN WX ToBape ¢ 4-5 moabpMu —
3HAKOMBbIE, POJICTBEHHHMKH, KOJUIETH. B ciydae, ecnm sMOIMH OCTalOTCS HEraTHBHBIMU OT
KOHTaKTa ¢ OpEeHJIOM WM 3aKa3a HEKaueCTBEHHBIX YCIYT, OH K€ TOTOB JAenuThcsa ¢ 9-11
JFOBMHU. DTH OCOOCHHOCTH IICHXHKH TOTPEOMTENS HCIOJIB3YIOT MapKETOJIOTH B OHJIAMH-
MPOCTPAHCTBE.

O0o0m1ast Bce CKa3aHHOE BBIIIE, MOJKHO CKa3aTh, YTO 3TOT BHJ PEKJIAMBI JJOCTAaTOYHO
3¢ peKTUBEH B Hallle BpeMs 1 He TpeOyeT OONbIINX (PMHAHCOBBIX 3aTpaT.

Cnucok HCHOJIb30BAHHBIX HCTOYHHKOB
1. BupycHblif MapkeTuHr. Bukunenus [OnekTpoHHbIH pecypc]. — Pexum nocrtyna:
https://ru.wikipedia.org/wiki/

2. Bupycublii MapkeTMHTr [OnekTpoHHBIH pecypc]. — Pexum gocryma:
https://www.calltouch.ru/glossary/virusnyy-marketing/
3. 3amucku Mapkerosiora |[DIEKTpOHHBIA pecypc]. — Pexum gocryma:

http://www.marketch.ru/marketing_dictionary/marketing_terms_s/word-of-mouth/
4. Topbauea 1. CapadaHHBII MapKETHHI: KaK YHpaBISTh MHEHHEM KIHEHTOB
[DnexrpoHHsIit pecypc]. — Pexxum poctyna: https://mfive.ru/expertise/sarafannyj-marketing/
Hayunwiti pyxosooumens: U.B. Tapanenxo, 0-p 9KoH. HAYK, npog.
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B.K. I'anymka, cryneHTKa
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
OCHOBHBIE 3AJAYH U 9TAIIbI BOPOHKH ITPOJAXK

Boponka npogax — 3To ImyTs OyAyIIero MOKymaTens OT ero 3HaKOMCTBa C TOBapOM JI0
ero mokynku. To ecTh 3TO cXema paccrpefeneHus MoTpeOurenei mo ¢asaMm mporecca
HPOJIAXH.

YeM monie3Ha BOPOHKA MPOIaXK?

C ee IOMOIIBIO BB MOJKETE pa30UTh OOJIBIIOE KOJIMIECTBO ITOKYIaTel el Ha CErMEHTHI,
KOTOpPBIE IMEIOT CX0)Kee IOBEJEHUE 1 HHTEPECHI.

OCHOBHEBIE 3aJ1a4H:

- KOHTPOJIb KaueCTBa KOMMYHUKANUH C MOKYTaTeIIMHU;

- INTAHNPOBaHKE PabOTHI MEHEIKEPa,;

- IVTAHUPOBAaHNE MAapKETUHIOBOH IEATEIBHOCTH;

-yBEIMYEHHE BOBJICYCHHOCTH (TO €CTh IIOMOTaeT Yy3HaTh, CKOJIBKO KIIHEHTOB
3aHHTEPECOBAJIOCH BAIIUM MIPOLYKTOM);

-YBEIHYIHUTH NPUOBLIE;

OCHOBHBIE 3Talnbl BOPOHKH MPOJIAXK:

1) Xononublii koHTakT. OCHOBHas 3aJaya 3TOTO dTama —  JIOHECTH KIHEHTY
HH(OPMAIIHIO O BaIlleM MPOAYKTE.

2) 3auHTepecoBaHHOCTh. TyT yKe IJIaBHOW 3aqaueii sBIACTCS 3aMHTCPECOBATH
kineHTa. Hy)xHo paccka3aTs O IEHHOCTH BaIlleTO MPOIYKTa, JOKA3aTh €My 3a4eéM €My Ball
HPOJYKT ¥ 4YeM OH OyJeT eMy IoJIe3eH.

3) VYb6exnenne. Ha mamHOM 3Tame B JOJDKHBI IPUBECTH apryMEHTHI, OYEMy BaIll
TOBap MMeeT OoJbIlee IPEUMYIIECTBO HaJl TOBapaMH KOHKYPEHTOB.

4) Tlokynka. OUHAIBHBIA 3Tal, Ha KOTOPOM OOrOBapHBAIOTCSA NETAIH MPOIAKH,
KOJIMYECTBO TOBapa. IIeHa. CKUIIKU U TAKKE ECIIM 3TO HEOOXOINMO COCTABICHHE KOHTDAKTA.

Ha xa)noMm U3 TakuX 3TanoB MPUHATUS PEIICHHUS O MOKVIIKE JIyqIINM HHCTPYMEHTOM
HEHaBS3YMBOTO BO3IEHCTBHS Ha MOKYIIATENs CYUTACTCS KOHTEHT. DTOT HHCTPYMEHT IIOMOXET
BaM aKKypaTHO KOHTPOJIIPOBATh M HEHABSI3UMBO MOATONKHYTH YEIOBEKa K MOIOKHTEIBHOMY
NpUHATHIO pemleHus. [1o3ToMy o4eHb BaKHO TIOHUMATh alNTOPUTM JSHCTBHUS ITOKyIaTesei 1mo
JTanamM BOpOHKH mpoaax [1; 2].

[Tpu momomM Takoro rpaMIecKoro aHajiM3a MOXHO CJIeaTh BBIBOJIBI U ONPENEITUTh
KOJIMYECTBO KJIMEHTOB, KOTOpPHIE BaM HEOOXOIMMBI IUIS 3aKJIFOUEHHSI KOHTPAKTa, CKOIBKO
KJIMEHTOB OTCEMBAETCSI Ha KAXKIOM 3Talle U KaKOoe X KOJMYECTBO MEPEXOANT Ha CICIYIOIHH.

Ecnn Bamra BOpoHKa BBIIIIA MPAaBHIBHOM, TO OHa OyJeT IOMOraTh BaM MOTHBHPOBATh
Ballly LIEJNEBYIO ayJUTOPHUIO, NPOOYIUTh Y Hee WHTepeC M IMOJBEAET KIMEHTa K LEeJICBOMY
JEUCTBHIO.

CnHcoK HCMOIb30BAHHBIX HCTOYHNKOB
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B.K. I'anymka, cTyaeHTKa
Yuueepcumem umenu Anvghpeoa Hobensn, 2. /lnunpo, Yxpauna
OCHOBHBIE NPUHLUIIbI BBIBOPA MAPKETHUHI'OBOU CTPATEI'MH
B coBpemenHOM Mupe, B YCIOBHUSIX 000CTpEHHsI KOHKYPEHIIMN KaX0€ IpeIIpHsiITHe
00s3aHO  y#ensATh  OoibLIOE  BHUMAaHHME  pa3pabOTKE  MapKeTHHIOBOM  CTpaTeru.
MapkeTHHTOBas CTpaTerusi — OSTO JIONTOCPOYHBIA IUIAH PBIHOYHOH  JEATeIbHOCTH
NPEANPHATHS, KOTOPBIH BKJIIOYACT OCHOBHBIE NPHHIMIBI ero peanmsanuu [1]. OcHOBHOM
IeTIbI0 MapPKETHHTOBOM CTpaTeTH SIBIsIETCS B3BOJ] KOMIIAaHUH Ha HAanOoJee BEITOAHBIE IS Hee
pbIHOYHBIE mo3unuH [3].
OCHOBHBIE CTPAaTETHIEeCKHE YPOBHHU:
- YpOBEHb OpraHu3anuu (00O3HA4YaeT MHCCHUIO, CTPAaTETHUECKHE LN, OLEHKY
JeATeTIbHOCTH H T.11.);
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- ypoBEeHb OHM3HEC-€[MHUI] OpraHm3anuu (0003HAuaeT LENH U 3aJa4d KOMIIaHMH,
KOHKYPEHTHBIE IIPEHMYIIECTBA);

- (YHKUHOHANbHBIA YPOBEHb (TOBapHAasi CTpATerus, LEHOBas, KOMMYHHKAI[MOHHA,
¢dunancosas) [2; 3].

Br16op cTpaTeruu (pUpMbl OCYLIECTBIISETCS Ha OCHOBE aHaIn3a KIIOYEBBIX (haKTOpOB,
KOTOPBIE XapakTepHu3yloT cocTosiHue ¢upMbl. OCHOBHBIE (DAKTOPH, KOTOPHIE CIEAyeT
YUYHTBIBATh IPH BEIOOPE CTPATETUH: COCTOSHUE (GUPMBI U €€ MO3ULHS B OTPACIIH, LIeSH GUPMBI,
(hMHAHCOBBIE PECYpCHI, 0043aTeNbCTBA (DUPMEL, CTEHEHD €€ 3aBUCHMOCTH OT BHEITHEH Cpezbl
[1].

MapkeTHHTOBasl CTpaTerds TPEANPUSTUS SBISIETCS COCTaBHOM 4YacThio oOmIel
CTpaTery €ro pa3BUTHA M (PAaKTHUECKH BBICTYIACT €€ OpPTraHWYHBIM NpojoinkeHueM. OHa
3aTparuBaeT JAESATENFHOCTh BCETO MPEANPUSATHS W KOOPIWHHPYET BCE €ro pecypchl,
HEOOXOMMBIE I JOCTHKEHUS CTPAaTETHYECKUX Lenel mpeanpuartus [3].

Brigensior geTsipe moaxonaa K pa3pabdoTKe CTpaTeru.

1. I'maBHBIH cTpaTeTHUECKHiA TOJIX0 — PYKOBOIUTEb (PUPMBI BRICTYIIAET KaK IJIaBHBIHA
CTparer, IMeeT OOJIBIIOE BIHMSHIE Ha OIICHKY ITOJIOKSHNS, aHAIN3 abTePHATHBHBIX CTPaTEerHit
Y Ha pas3inyHbIe JeTalu pa3paboTKu CTPATErUuH.

2. Tlomxon «aenernpoBaHWe ITOJHOMOYHMH» — PYKOBOIMTENIb (HUPMBI Iepenact
HOJIHOMOYHSI 110 pa3pabOTKe CTPATEruH IPYTHUM MOAPA3ACICHHUAM MM MEeHemkepaM (OTaery
CTPaTEerHYEeCKOT0 IUNIAHUPOBAHMUS, CIICIIUAILHON I'PYIIITE WIIK OJJHOMY M3 CBOMX 3aMECTHUTEIIEH).
PykoBomuTens HaOmomaeT 3a XOIOM pa3pabOTKH CTPAaTETUH, YYAaCTBYET B OOCYXKICHHH
Ba)KHBIX BOIIPOCOB U PEKOMEHJALMI OTHOCUTENIBHO CTPATETHH.

3. O6muit (KomrabopaMOHUCTCKUI) MOAX0 — 3TO MPOMEXKYTOUYHBIH BapHaHT
MEXAY HpeABIAyNIMMH NBYMs. PykoBonuTenbs (HUpPMBI NpHBIEKaeT K pa3paboTke
CTpAaTerMy CBOUX MOJYMHCHHBIX, INPEJIOKCHHBIH HMH BapHaHT JOJDKCH OBITh
nojanep aH OCHOBHBIMHM ydacTHHKaMH. OCOOCHHOCTHIO JAaHHOT'O BapUaHTa SIBISETCS
TO, YTO B pa3pabOTKe CTpaTerMy IPUHUMAIOT y4acTHE COTPYJHUKH, KOTOpBIE OyAyT ee
peaTn30oBHIBATH.

4. V'HUIMATUBHBIA MOAXOJ — PYKOBOIHUTEIb (UPMBI JIMYHO HE 3aMHTEPECOBAH HH B
pa3paboTKe JeTanield cTpaTeruy, HU B TOM, YTOOBI BO3IJIABIIATH IPYIILY «TEHEPaTOPOB HACH»
UL pa3paboTKH cTpaTernd. PyKOBOAMTENb WHHUIMHPYET MOJYMHEHHBIX €My MEHEIKEpOB
pa3paboTaTh W NPETBOPUTH B JXKHM3Hb CTpaTervio. B TakoMm ciydae mpouecc pa3paboTKu
CTpaTeTu ABWKETCS CHHU3Y BBEPX [4].

llaru, ocymiecTBIeHHBIE B TIpOIiecce BbIOOpa M pa3pabOTKH CTpaTerdH, MO3BOJIAT
pearbHO OLCHWTh CHUTYallMI0 Ha DBHIHKE W IOKAXYT BO3MOXKHOCTH, KOTOPBIE HMEET
HpeIIpHUATHE P OCYIECTBICHUH CBOCH JIEITEILHOCTH B ONIPEAEICHHOE BPEeMsl.
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AJL. T'anny, cTyaeHTKA
Yuueepcumem umenu Anvghpeoa Hobens, 2. /lnunpo, Yxpauna
OCOBEHHOCTU HEMUPOMAPKETHHI'A

HasepHoe, y Bcex Hac OBIBAIM TakWe CUTYAIlMH, KOTAA BHE3AITHO OCO3HAEIIb, KaKoe

KOJIMYECTBO HEHYKHBIX IIOKYIIOK COBEPLICHO 3a ITOCIIEIHIOK HEJENI0, TOAJABIINCE PYCTHOMY

HACTPOGHHUIO, BECENIOCTH, OTOPYEHHIO, MOTpeOHOCTH B oOmennn u T.4.7 He mostomy i

HOTpeOUTENH JOBOJBHO YacTO BKJIAJBIBAIOT JECHBIU B COBEPLICHHO HEHY)XXHbIE BELIH:

JIEBYILKH, B CIIEHIKE 32 MOJIOMH, IOKYNAIOT TO, YTO UM HE UIET, & MyKUHUHBI KOJJICKIIMOHUPYIOT

TexHUKy? [lokynaTens MOTyT He BUAETh 3TOr0, HO MApKETOJIOTH AaBHO BIAACIOT HCKYCCTBOM
BJIaJ€Th HALIMMHU SMOLUSIMU.

YenoBeyecTBO yBEpEHO, YTO A BCEX €ro AEHCTBUH ecTh IPUYMHBI, YTO BCE €ro

MOCTYITKH CBSI3aHBI C CO3HATEIBHBIM BHIOOPOM, KOTOPHBIi, HECOMHEHHO, SIBIISICTCS PE3YIIETaTOM

114



MmbinuieHnsl.  KoHeuHo, WHOrga  MPOCIEXKUBAIOTCA — PALOHANBHBIE  JJIEMEHTBI, HO
HCCIIEI0BAaTENN TIOCTOSHHO JI0Ka3bIBAIOT, YTO HAII BBHIOOP JeTaeTcsl IOJCO3HATEIBHO, T. €.
CO3HaHHUE He 3aJeHCTBOBAHO.

MapkeTosI0TH yriryOHINCh B IICHXOJIOTHIO M HAyYHIIHCh paboTaTh ¢ MoIco3HaHueM. B
3TOM H NpOSIBIISIETCA ABIEHHE HelipoMapkeTuHra. Oitn CMHATC, aBTOP TEPMHHA, YBEPEH, UTO
Takass HayKa MOJXKET «Iy4lle HOHSTh IMOTPeOUTeNs IIyTéM IPsIMOTO M3MEPEHHUs MIPOLECCOB B
MO3TY» U 3HAYUTENILHO YBEIHYUTh «3(()EKTUBHOCTH METOJIOB MAPKETHHTIA, H3y4asi PEaKLUIO
Mosray [1].

CoBpeMeHHbII HeIfpOMapKEeTHHT ONpeessieT BIUsHUE IPOAYKTa Ha MOTpeOuTeNs eme
JI0 TOTO, KaK YeJIOBEK MOXKET 3TO OCO3HATh. BOOPYKUBIIMCH YETHIPbMSI KaHAAMH, — CIYX,
ocs3aHue, 3peHHe U OOOHSHHE — TEXHOJNOTHH «paboTaioT» B rojose mokymareneil. C ux
MOMOIIBIO CHEIHANNCTBl PETUCTPUPYIOT, KakuM 00pa3oM BOCHPHHHMAaeTcs HH(opMarws,
OCTAIOTCS JIX OHA B TIAMSITH, BBI3BIBAIOT JIM KAKHE-TO SMOLIUH.

Knaccnueckuit MapKeTHHT pacCMaTpHBaeT CO3HATENbHOE MBIIUICHHE, a BOT
HEHPOMapKETUHT yJelseT IOBBILICHHOE BHUMaHHE O€cCO3HATeNbHOMY MbIIUIeHHI0. Ero
OCHOBHas IIeJIb - €Ille Ha MOACO3HATEIbHOM YPOBHE CKIIOHHTH UeJIOBEKa K MOKYIIKE, II0Ka OH
He BBIpPabO0Tall CBOETr0 OTHOIICHUS K TOBApY.

HexoTopeIx noneil HeipOMapKEeTHHI IyTaeT U OHU CYUTAIOT €r0 Pa3sHOBHIHOCTHIO
YepHOH Maruu, ClIoCOOHOW YIPaBIIATH MOTpeOHUTENeM. 51 He coraceHa ¢ 3TUM yTBEPKICHHEM.
B paGore HeiipomapkeTHHTa HE MOXET OBITH HHYEro TaiHOTrO: OH JIMIIb MOMOTaeT
3aJefiCTBOBaTh MOJACO3HAHHE IIOKymaTeneil. 3ByKW, YyBCTBA, 3allaXd, ILBET MPOIYKTa,
oOcTaHOBKa, BBIKJIAJKa TOBapa, IOPSIOK CIOB B PEKIAMHOM COOOIIEHUHM — BCE SIBISETCS
3HAUMMOM 4acThI0. Y KaXkA0To MoTpeduTens ecTs BIOOp. Hukakas Hayka He MOXKET 3aCTaBUTh
YeJIoBeKa KYIIUTh TO, YTO eMy He HHTepecHO. [109ToMy 3To He Marusi.

Ecmm ¢ynknum HefipoMapKeTHHra HCTIOIB3YIOTCSI NPAaBHIBHO, TO B pe3yibTaTe
HoJTy4yaeTcsl elle JIydmias pekiama, OoJjiee KadeCTBEHHBIE TOBaphl W 0oJiee CUACTIHMBBIC
nokymnareny. «JIroaum 9acTo QymaroT, 4To HEHPOMAapKETHHI yIydIIaeT peKiaMy, - TOBOPHT
Pomxep [ynu. A Ha camMOM Jiejie OH CIIOCOOEH YIYUIIUTh TPOIYKT» [2].

He xaxnplii dYemoBeK OTIMYUT COOCTBEHHOE BOCHPHITHE pEKJIAMbl OT
HaBs3aHHOTo. HeiipoMapkeTHHr He MOXET KOHTPOJHPOBATH IOBENEHHE JIOJEH, OH
MPOCTO HCTOIB3YET T€ (GaKTOPHI, KOTOPBIE MOTYT HOBJIHATH HAa BBIOOP mokymarens. Ero
OKOHYAaTeJIbHasl LeJIb — «HAYYUTHhCS KauyeCTBEHHO 3aMEHSTh BHEIIHeH HMHpopmanuen
MBICIT YEJIOBEKAa TaK, 4TOOBI OH NPUHUMAN 3Ty BHEIIHIOI HHOOPMANHIO 3a CBOU
cobcTBeHHBIE Ccy)aeHus» [3].

Ilo moxcueram /[I. 3anTtmana B 00acTH 4emoBe4eCKOro Mo3ra 95% Bcex MbICIEH U
YyBCTB ITPOUCXOANT O€3 ydacTHsl CO3HAHHS U MPOSIBIIAIOT OHU TOPa3o paHbIle, YeM JIIOAN HX
OCO3HAIOT.

[Momy4aetcs, 4YTO BCe YCHIIMSI MapKETOJIOTH HAIIPABHJIM Ha PalliOHAJIBHOE CO3HAHHUE, a
OTPOMHBIN IIIACT MOJCO3HATENIBHOTO HE TNpHUBIEKaeTcs. Sl yBepeHa, yTO HEMpOMapKETHHT
Oynymero Oyzmer crnocoOCTBOBaTh YIY4IICHHIO pe3ynibTaTa Ul MOTpeOuTeneil — Tak MM
OyeT mpoIie NOHATH, ITO OHU HIIIYT, Ja’Ke €CIIN He 3HAIOT, 4eT0 KOHKPETHO XOTAT, YTO HIMEHHO
BBI30BET Y HHUX OSMOILMOHAJIBHBIA OTKIMK. OJTO OyfeT Hayka O pELIeHHsAX, KOTOpBIE
MPUHAMAIOTCS JIFObMHU HCKIIIOUYUTENHHO BO OJ1aro JIroeH.
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B.A. I'apkyuua, cTyleHTKa
Yuueepcumem umenu Anvppeoa Hooens, 2. /Inunpo, Yxpauna
KPOCC-MAPKETHUHI', WJIM HAPTHEPCKUU MAPKETHHI —
NEPEKPECTHOE INPOJIBUKEHUE

YoBIETBOpEHHE YENIOBEUECKUX MOTpeOHOCTed — sBusercs (GyHIaMEHTaIbHBIM
HPHHIUIIOM, OCHOBHOM HJeell MapkeTuHra. Promotion - mponBmkeHHe TOBApOB M yCIyT —
mobas popma cooOIIeHNH, KOTOpasi, B CBOIO O4epeb, UCTIONB3yeTCs Il HHPOPMUPOBAHHS O
TOBapax, yciayrax, TOproBoi Mmapke u 1. i [1].

Kpocc-mMapkeTuHr sBIISIETCSI OTHOCHTENIBHO HOBBIM, HO YK€ JOKa3aBIIUM CBOIO
BBICOKYI0 3((EKTHBHOCTh HHCTPYMEHTOM IIPOJABIDKEHHS TOBAapOB M YCIYr, a TaKKe
yIpaBleHHus: OpeHJOM KOMIAHHM Ha phIHKe. Kpocc-MapKeTHHI3aKIIo4aeTcss BO B3aUMHOM
NPOJBIKEHUU YCIIyT ¥ TOBAPOB Yepe3 pa3MelleHHe PEeKIaMHBIX MaTepHalioB, IPOBEIICHUIO
BCEBO3MOJKHBIX KOHKYPCOB M aKLUH, Oiarogapsi TECHOMy COTPYIHHUYECTBY ABYX H Ooiee
komnaHui. Tak HaszpiBaeMble «KoMIaHUM-APY3bs», Kak IPaBUIIO, MMEIOT pasHbIE CQepbl
UHTEPECOB, MEPEeCceKaroluecs JNUIIb OTAAJEHHO, HIMEHHO T03TOMY O KOHKYPEHIIMH MEXKAY
HUMH HE MOXKET OBITh U peud [2].

Harnsinaeiv  mpumepom  siisirotess Coca-Cola u McDonalds, koropeie yke Ha
NPOTSDKCHUH MHOTHUX JIET SIBJSIIOTCS NapTHepaMu. Eile ofHMM HpHMepoM HepeKpecTHOTro
MapKeTHHTra B YKpaWHe SBISCTCS WM3BECTHas ceTh KuHoTearpoB Multiplex: mpu mokymke
OWICTOB B KHHOKOMIIAHWS 3a4acTyi0 pa3laeT 3pUTeIsIM QHIIKH CO CKHIKaMH BO
BCEBO3MOJKHBIE CeTH Kade M pPEecTOpPaHOB, IpHBIEKas TyAa mocetureneid. Mmes kpocc-
MapKeTHHIa — paclIupeHne KINSHTCKOM 0a3bl 3a CUET ayAUTOpUM MapTHEpa, MOTCHIHAIBHO
3aUHTEPECOBAHHON B MPOIYKTaX KOMITAaHHN.

Kpocc-MapkeTHHT — OTHOCHTEIIBHO HOBOE HAIpaBJIeHHEe, OCHOBHOM 3a/1aueil KOTOPOro
SIBJIICTCS. COBMECTHOE INPOJIBIDKEHHE HECKOJBKUX TOBApOB M yciyr. [10go0HBIE MPOMOYIIH-
aKIIMU TPEKPacHO BIUSIOT Ha peNyTaluio, CYIIECTBEHHO CIOCOOCTBYSI IOBBINICHUIO
y3HaBaEMOCTU OpeHIa, MPU TOM IOMOTas 3HAaYMTEIBHO CHU3HTH PACXOIBI HA PA3TUUHYIO
pexiamy. EcTecTBEeHHO 3TO prHeceT xeaaeMblid 3 (GEeKT TOIbKO B CIIydae COOMIOACHNS psa,
HEOOXOJMMBIX JUIS BAalIMX IIeNe, IpaBuilL.

B nepByro ouepenr MpoIyKThl JOJDKHEI JOTOIHATH APYT IPYra, HalpuMep, Kak MUBO U
YHIICHI MM CYXapHKH, FITH JK€ MACIIO B KpeKephl. BTOpbIM IpaBMIIOM SIBIISETCS TO, UTO TOBAPHI
JIOJDKHBI HAXOJIUTHCSl B OJTHOM IIEHOBOM cermeHTe. Enie oHUM, INIaBHBIM MTPaBHIIOM SIBIISIETCS
TO, 9TO KOMITAaHUH MEKTy cO0O0if HU B KOEM CIIydae He JOJDKHBI KOHKYPHUPOBATh, MHAYE CMBICIIA
B TaKOM BHJIC TIOJHATHS CBOEro OM3HEca, COBEPIICHHO He OyaeT cMbicna [3].

IIpenmMymmecTBa Kpocc-MapKETHHTOBBIX MEPONPHATHH OCHOBAHBI HA JBYXOCHOBHBIX
MeXaHH3MaX: HCIIOJIb30BAaHUM CHIIBI 000X OpEHIOB W JIOSUIBHOCTH K HUM IOTpebuTeneil, a
TaKke MaKCHMAaIbHOW TPUOMMKEHHOCTH MeNeBBIX aynuropuil. [loTpeOurens mpu 3TOM
MOJTy4aeT BO3MOXKHOCTh COKOHOMHTH BPEMsI M 4acTO MOJIYyYHTh TOBApP WM YCIYTy KOMIaHUH-
MmapTHepa Ha CHENUANbHBIX, OONeM BBITOAHBIX YCIOBHUSX, YTO SIBISAETCS JUIL HEro
JIOTIOJTHUTENIFHOH MOTHBalMei. ['paMOTHasi MOJiTHKa KOMITAHMH IIPU IMIPOBEACHHH KPOCC-
MapKEeTHHTOBBIX MEpOIPUSATHH MO3BOISIET COKPATHTh pekiIaMHe pacxomel mo 50% mpu
COXpaHeHU! (MM JaX YBEJIMUEHUU) OXBaTa lieJeBoil ayaquropui [2].

Takum 06pa3oM, HampammuBaeTcsl BEIBOJ, YTO KPOCC-MAPKETHHT SBISIETCS OTIMYHBIM
C1oco0OM COKOHOMHTH OI0/KET COOCTBEHHOI KOMITAaHNH Ha PEKJIaMy, BBIITH Ha HOBBIE PHIHKH,
a 9TO caMO€ BaXXHOE — CYIIECTBEHHO YBEJIMYHTH COOCTBEHHYIO NMPHOBLIG. VIMEHHO mo3TOMY
CIPOC Ha M0I00HOE MAPTHEPCTBO C KaXK/BIM JTHEM OYIeT TOJBKO BO3PACTAaTh.

Cnucok HCNoJIb30BAHHBIX HCTOYHUKOB

1. 3ammckm Mapkeronora [ODNeKTpoHHBIH pecypc]. — Pexum gocryma:
http://www.marketch.ru/.org.ua/news/travel/marketing/crosmarketing.htm#.Xbs9151zb IV

2. Kak oprann3oBaTb KpocC-MapKeTHHT NPOEKT? [ DNEeKTPOHHEIH pecypc]. — Pexum
nocryma: https://aco-m.ru/blog/materialy/cross-marketing_proekt/

3. Uro Takoe Kpocc-MapkeTHHr? Bcsi cyThb HpPOCTBIMH CIIOBaMH [DIEKTPOHHBIN
pecypc]. —Pexum mocryna:https://Ipgenerator.ru/blog/2018/11/27/chto-takoe-kross-marketing-
vsya-sut-prostymi-slovami/

Hayunwiii pyxogooumens: H.B. Tapanenko, 0-p 9KoH. HAYK, npogh.
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FO.P. I'osiem0iioBcbKa, CTyAeHTKA
Vuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Ykpaina
CHUCTEMA SIKOCTI HA HIAITPUEMCTBI SIK ®PAKTOP
KOHKYPEHTOCIIPOMOKHOCTI

IIpobnema sKOCTI Ta KOHKYPEHTOCIIPOMOXKHOCTI MPOAYKIIi1 HOCUTh B Cy4aCHOMY CBITi
YHIBepcaTbHUH XapakTep. Bim TOro, HacKiIbKM YCIIIIHO BOHA BHPINIYyeTHCS, OaraTo ImIo
3aJIeKHUTh B CKOHOMIYHOMY 1 COLIiaIbHOMY JKUTTI OyaAb-sKOi KpaiHH, MPAKTUYHO OYyAb-SKOTO
CITOJKHMBaYa.

KoHKypeHTOCTIPOMOIKHICTB 1 AKICTh — KOHIIGHTPOBAaHE BHPa)KEHHS BCi€l CYKyNMHOCTI
MOXKJIMBOCTEH KpaiHu, Oyab-sIKOro BHPOOHHMKA CTBOPIOBATH, BHITYCKaTH 1 30yBaTH TOBapH i
nociyru [1].

SIKicTh — CHHTETHYHHH NOKa3HMK, IO BifoOpakae CyKyIHE NpocCTip OaraTtbox
YUHHUKIB — B1Jl TUHAMIKH 1 piBHS PO3BUTKY HAIlIOHAIFHOT €EKOHOMIKH 0 BMiHHS OpTraHi3yBaTH
i KepyBaTH poiecoM GopMyBaHHS SIKOCTI Y paMKaX Oy/b-sKOi rOCIIoAapchKoi oauHuI [2].

®DakTop KOHKYpEHLIi HOCHUTh MPUMYCOBUH XapakTep, L0 3MYIIye BUPOOHHUKIB Mix
3arpo30l0 BUTICHEHHS 3 pHHKY HEBIIMHHO 3aliMaTHCA CHCTEMOIO SKOCTI Yy IJIOMY
KOHKYPEHTOCIIPOMOYKHICTIO CBOiX TOBapiB, a pUHOK IPH IIbOMY O0'€KTHBHO 1 CTPOTO OLIIHIOE
pe3yNbTaTH iX MisTIBHOCTI.

B ymMOBax po3BHHEHOT'O KOHKYPEHTHOTO PHHKY MapKETHHT CTa€ e(eKTHBHUM 3aCO00M
BUPIIIEHHS MPOOJIEMH SKOCTI Ta KOHKYPEHTOCIPOMOXKHOCTI TOBapiB, BIAYYyBalO4H, B CBOIO
4epry, iX 3BOPOTHY Jil0, SIKHH PO3MHUPIOE a00 3HIKYE HOTO MOXKIIMBOCTI.

Tlepexin no puHKOBOI €KOHOMIKHM SKHH BinOyBaeThecst B kpainax CHJI 3mymrye mo-
HOBOMY HOIJIIHYTH Ha HPOOJIEMH SIKOCTi, BUXOS4H 3 TOTO, IO SKIIO HE CHOTOJIHI, TO 3aBTpa
PO3BMHEHOIO KOHKYPSHTHHI pHHOK Oyne NUKTYBaTH PiBE€Hb i JUHAMIKY PO3BUTKY SKOCTI
NPOJYKIIii, BA3HAYATH KOHKYPEHTOCIIPOMOXHICTh 1l BUpOOHHUKIB [3].

KoHKypeHTOCTIPOMOKHICTh TOBAapy € BHPIMIAIBHUM (DaKTOpOM HOro KOMepuiiHOTro
yCIiXy Ha PO3BUHCHOMY KOHKYPEHTHOMY pHHKY. Lle GaraToacrnekTHe HOHATTS, L0 O3HAYaE
BIATIOBIHICTH TOBapy yMOBaM PHHKY, KOHKPETHUM BUMOTaM CIIO)KMBA4iB HE TIJIBKU 110 CBOIM
SIKICHUM, TEXHIYHUM, eKOHOMIYHUM, €CTETUYHUM XapaKTEPHUCTHKAX, ajie i M0 KOMEPUiHHUX i
IHIIUX yMOBax Horo peamizaiii (IiHa, TEPMiHU MOCTAaBKH, KaHaJIH 30yTy, CEpBIC, peKiiama).
Binpm TOro, BaXKIMBOIO CKIAJOBOI0 YACTHHOK KOHKYPEHTHO3JATHOCTI TOBapy € pPiBEHb
BUTpAT.

ToMy KOHKYPEHTOCIIPOMOKHICTB (TOOTO MOKITHBICTh KOMEPIIIHHO BUT1AHOTO 30yTy Ha
KOHKYPEHTHOMY pHHKY) TOBapy MOXKHa BH3HAYMTH TUIBKM TPH TOPIBHSAHHI TOBapiB-
KOHKYPEHTIB MiXk c00010. [HIIMMH cToBaMu, KOHKYPEHTOCIPOMOJKHICTh — TIOHSTTS BiHOCHE,
YiTKO NPUB’s13aHe 1O KOHKPETHOTO PHHKY i 4acy Mpoaaxy. | OCKUIBKH B KOXKHOTO MOKYIIL €
CBill iHIMBIAyambHUN KPHUTEpPil 3aJOBOJICHHS BIACHUX MOTPEO, KOHKYPEHTOCIPOMOXKHICTH
HaOyBae Ie i 1HIUBITyaTbHOTO BiATIHKY.

Cnucok BUKOPHCTAHUX JAKepes

1. I'y3ap B.C. OcHOBHI (akTOpH BIJIMBY Ha KOHKYPEHTOCIPOMOXKHICTH MPOAYKIIT /
B.C. I'yzap, O.C. LHukanrox // [HHOBaniitHa ekoHoMika. — 2012, — Ne. 11. — C. 277-280.

2. TpeuioB M.M. Metoau oLiHIOBaHHS KOHKYPEHTOCHPOMOXKHOCTI Nmpoaykuii / M.M.
Tpemos // Exonomiunmii mpocrip — 2009 [Enextponnuit pecypc]. — Pexum mocrymy:
http://www.nbuv.gov.ua/portal/Soc_Gum/Ekpr/2009_23/1/treshov.pdf

3. Meroau OWIHKKA KOHKYPEHTOCHPOMOXKHOCTI mpoaykuii // EdexkTtnBHa exoHOMIKA.
2012. Ne 2 [EnextponHnuii pecypc]. - Pexxum JIOCTYIY:
http://www.economy.nayka.com.ua/?0p=1&z=954.

Hayxosuii kepisnux: B.M. Illeguenko, xano. depaic. ynp., 0oy.

€.0. I'oank, cTyAeHTKa
Yuisepcumem imeni Anvgppeoa Hobens, m. lninpo, Yrpaina

SIK CEHCOPHUU MAPKETHUHI BIIJIUBA€ HA TTIOUYYTTS
CeHCODHUI MapKETUHI-DI3HOBUI MADKETHHIY, HAMBAXKIMBILIUM 3aBIaHHAM SKOTO €
BIIJIMB Ha [OYYTTS Ta €MOL[MHUI CTaH IOKVIILIB, 3 METOI 30iJbLIEHHS TPOAAXiB. ICHVIOTE
HACTVITHI DI3HOBUIA CEHCOPHOTO MaPKETUHTY: KOJIID MAPKETHHT, aVIi0 MAaDKETHHT .MaPKETHHT
cMaky., apomary Ta notuky. OTke, Brmane KojipHe odopMiieHHs iHTep epy abo ToBapy
MPUBAOIIOE TIOKYIIIIB Ta CTBOPIOE 0COOIMBYaTMOC(hEpY, CIPUIHSTA IIOKYIIIIEM MYy3HKa MOKE
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BiIOMBATHCS V CBIIOMOCTI V BUIJISLII OCOOJIMBOTO IICUXIYHOrO 00pa3y Ta acolialii 3 ToBapoM,
apoMaTH MOXKVTh HaJIaBaTH IMOCHJICHHS YYTTEBOCTI Ta HACOJIOIM.a JIOTHK 3 IPEIMETOM B3arai
€ HAWBAXUIMBILIOW CKJIAJOBOIO MPUHHATTA DIMIEHHS NMPO TOKYIKY. BHKOPHCTaHHS IHMX
(hakTopiB MPU3BOIUTH 110 (haHTACTHYHOTO 3POCTaHHS MPONAXKIB. AJle BaXJIHUBO HE
00MeXyBaTUCS TUTBKH OJHUM iHCTDYMEHTOM. a IIaM’ATaTH PO KOMIUTeKCHuH minxin [11.

IIpy HEOMY OCHOBHMMHM IIISIMH € I ABUIIECHHS JOSUILHOCTI CITOKMBAYIB, ITOJIIIIIIECHHS
HACTPOIO TOKVIIISA 1 NMParHeHHs MakcuMalbHO audepeHiiroBaTucs Bin KOHKYypeHTIiB. Lle
O3HAYae, MO 3aBOaHHS (axiBIS MO CEHCODHOMY MapKETHHIY HE MOXKVTh OOMEXVBaTHCS
JIONOBHEHHSAM OpeHI-OVKa KOMITaHil PO3IIIOM PO 3aCTOCYBAHHS Bi3VaIbHOTO VSIBJICHHS.
HaBnaku, ocHOBOIO Ha MPAKTHIN MIIXOIV € BIPOBAIDKCHHS BCHOTO IMEPENIKY «CCHCOPHHX
KOMYHIKaTODiB», HaSBHHUX B apCEHaJIl MapKETOJIOTa, B MicLsAX mpoxaxy [2].

CeHcopHHUI MAPKETUHTBILIMBAE HA BCI IT'ATh BUIIB ITOYVTTIB JIIOIUHHM: 31D, CIIVX, HIOX.,
CMaKOBE€ CIIPUHHATTS 1 A0TUK.OTXKe,MeTa MAaPKETUHTY «BIIUVTTIB» MOJIATAE B TOMY, 1100 Yepe3
CTUMVJISALIIO YVTTEBOTO CIIDUMHATTS IOCTABUTH JIIOIMHI €CTETUYHY HACOJIONY. CXBHIIKOBATH.
3aXONUTH Kpacor. JIfonMHa MOBMHHA BiIYVTH 3aJ0BOJICHHS Ta MaKCHMaJbHHUHA KOMMODT.
Manprin JlinacrpoM-BinoMuii OvaiBeIsHUK ODEHIIB i KOHCVILTAHT Kopmopaitiii Disnev's. Mars.
Pepsi, American Express, Mercedes-Benz, McDonald's, Microsoft i came iiomy HanexuTs inest
CEHCODHOI'0 MapKETUHTY. 3rafaiTe. Sk OMHOMAaHITHO aXHVTh HoBeHbKMI IPhone i MacBook.
kaptomrt ¢pi npu BinBinyBanmiMcDonald's ta mkipsiamii canon aBromobimst. Bee me moxe
HecTH B c00i VHIKaIbHI BpaxkeHHs Bin Openna [3].

CeHCOPDHUH MapKETHHT SIBJsiE COOOI0 IHCTDYMEHT, SIKMi 3aCTOCOBVETHCS IIOIO
KDAIIIOI'0 PO3VMIHHS IMOBEIIHKH JIFOMHHI, 3MEHIIIEHHSI HETaTUBHOTO BIUTMBY HA HHOT'O. a TAKOXK
HaMaraHHs 3pOOMTH >KUTTS OLIbII TapMOHIAHUM 1 3M0p0BUM. CEHCOPHHUI MapKETHHT IapvVe
CIIO)KUBAYEBI OCOOJMBI Bim4yTTs. 3aCTOCYBaHHS MEXaHI3MV CEHCODHOTO MAapKETHHIY
JI03BOJIUTH BUDOOHUKAM HE TLIBKU 3alIPOIIOHYBATH TOBAD, SIKHA CITIOA00AETHCS CIOKHABAYaM, a
i 3MIIHATH CBOI MO3UIIT HA PUHKY. 30UIBIIUTH OOCSIIH MPOIAXKY Ta 3a0€3MEUUTH BHCOKHI
npuOVTOK. AJie, MaHWUH| MiAPO3IiI MapKETUHTY CIPSIMOBAaHUM Ha IMiACBIAOMICTH MOKVIIIIB 1
CTBODCHHSI IMiJDKy Mapkd. PealbHHMI pe3ynbTaT MOXHa CIIOCTEpIraTH JIMIIE Yepe3 KiJlbKa
CE30HIB.

Ilono craructuku. 83% BCiX PEKIAMHUX IIOBIIIOMIIEHD CIDSIMOBAHI TUILKH Ha OIMH
OpraH CIPUHHATTA-31p. a 17% mnpunagae Ha IiHII-CIVX, HIOX, HOTHK 1 cMak. Takox, 75%
eMOIIii JIIOIUHH, SIKI BUHHKAIOTh MIPOTATOM KOXXHOI'O JHS, BUHUKAIOTH ITiJl BINTABOM HIOXYV. a
iHmI mix BmBoM ciyxy. [lornan 70% pimeHs mpo NOKYNKY 3po0ieHi Ge3mocepeIHb0 B TOUII
MPOJIaXy TOBaPY.

Ha mamy myMKy, CeHCOPHHMIT MapKETHHT € Ba)KJIIMBOIO CKIIAJIOBOIO MapKETHHTY Ta
MapKETHHIOBOI MisbHOCTI. B MalilOyTHEOMY MU OVIEMO CIIIIKYBATH 32 CTPIMKHM DO3BUTKOM
1 VIOCKOHAJIEHHSM CaMe LIbOTO HaNpsAMKY B YKpaiHi Ta v cBiTi. Ta vike 3apa3 MoxKHa npua0aTu
«maxy4uit» HOyTOYK 4M BiTUyTH B CalOHI aBTOMOOLIS TOHKI apOMAaTH JAEPEBHHH.

CnMcoOK BUKODHCTAHUX KeDes

1. Tpaituan A. Heiipomapketunr. Busvanmsanms smoruid / A. TpaidlHut; TIep.c aHriL.
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2. Cencopnuii Mmapketusr [Enexrponnuii pecypc]. — Pexxum nocrymy: https://market-
music.com.ua/blog/yuridichna-pidtrimka/sensornyj-marketing.html

3. IuHoBauiiiumii Mmapketunr [ExexrponHmit pecypc]. — Pexum pocrymy:
https://m.stud.com.ua/78089/marketing/sensorniy_marketing_innovatsiyniy_marketingu

Hayrosuii kepisnuk: I.B. Tapanenko, 0-p ekon. HayK, npogp.

J.B. I'0J10BKO, CTyI€HTKA
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Ykpauna

OYHKIHUHU U KITIOYEBBIE 3AJAYU CRM-MAPKETHUHT A
CRM-mapkeTHHr — 3TO KOMIUICKC MapKETHHIOBBIX KOMMYHMKALWH, OCHOBaHHbIH Ha
HCTIOJTF30BAHHH TAHHBIX KaK O CYIECTBYIOIINX, TaK M MOTEHIMAIBHEIX KiieHTax. OH 6asupyeTcs Ha
npuaimax  CRM  (Customer  Relationship  Management) —  cucremHOro — yrpasiieHHs
B3aMMOOTHOIICHHI C KIMEHTaMH IIPH MOMOIIN IPOTPaMMHOTO OOECTICUEeHHsI, HANPABICHHOTO Ha
ABTOMATH3ALMIO BCeX OM3HEC-TPOLIECCOB KOMITAHHW WM OpraHu3almy. ABTOMaTH3alus OH3Hec-
crpareruid B CRM mo3BoJIsieT OMHATh POk M YITYYIINTh KIMEHTCKuA cepBuc. Bayrpu CRM
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COZIEPXKUTCS  BCS HUCTOpUS  B3aUMOJCHCTBUM C KJIMEHTAMH, HA OCHOBE KOTOPOH MOYHO
c(hopMyITHpOBaTh 1 ONITUMU3UPOBATH HOBBIC LIENM MAPKETHHIa KOMITaHHH [ 3].

Hust yero nyxed CRM-mapkerunr? IlepeducinnM ero OCHOBHbBIE BO3MOXKHOCTH: 1)
HOBBIIICHUE KOHBEPCUH —PacChUIKa MPEUIOKEHHH IT0JIh30BaTeIsIM, KOTOpPBIE HE TTOKYIaId y
KOMIIaHHU paHee; 2) MOBTOpPHBIE MPOAAXKU —PEKOMEHAYeTCsl BBIOpPAaTh KOHTAKTHI, KOTOPHIE
JIOJITO HE COBEPINAIH MOKYIIKH M OTIHPABHUTh UM NIPEIJIOKEHNS; 3) YBEINICHHE JIOSITEHOCTH —
MOJKHO OTIIPaBHTh HMEHUHHHUKY SMS-coobiuenne rii email ¢ mo3apasieHneM U IpeIoKuTh
HEPCOHAIBHYIO CKUAKY [1].

KunroueBsie 3amaun CRM-mapkernHra MoxHO chopMyiaupoBaTh Tak: 1) cOop
KAQueCTBEHHBIX [aHHBIX W3 Pa3NUYHBIX HCTOYHUKOB, IOMOTAIONIMX COCTaBUTH IOPTPET
notpeduTens Uil JaNbHEWIIero aHanmus3a; 2) CO3JaHHE AaHAIUTHYECKOTO WHCTPYMEHTA,
KOTOPBI B aBTOMAaTHYECKOM PEKHME CIIOCOOCH ONPEAENUTh, YTO MMEHHO M KaK HY)KHO
JOHECTH IO MOTpPeOMTeNst, 4TOObI MOHUMATh, KAKOH CIOCO0 MOTHBAlMM NPHUMEHHUTH; 3)
JOCTaBKa cOOOIIeHHsT B ymoOHOM ¢opmate; 4)0TClIeKMBAHHE pPEakIUH IMOTpeOuTened n
MOJCTpOiKa MporpaMmsl [2].

CRM-MapKeTHHT O4YeHb BaXKEH B COBPEMEHHOM MHpE TEXHOJIOTHH M HHTEpHETa, BeIb
B IEPBYIO OYepeslb 3TO — MAacCOBbIe KOMMYHMKanuu. biaromapst anammsy meneBoro cerMeHra
MO’XHO HacTPOHWThH TapreTUPOBAHHYIO peKiaMy M CIellaTh TaK, YTOOBI HOTPEOHTENbh BHICIT
UMEHHO T€ IPOJXYKTHI, B KOTOPHIX OH 3amHTepecoBaH. OOBIYHBIC MPOMOAKIUH SIBIISIOTCS
HNPUMEPOM KpaTKOCPOUHOH MoTHBaIHu. A ¢ momouipio CRM miaTdopMbl IpoMOaKIiy CMOTYT
CTaTh JOJITOCPOYHBIMH U IMIPUHOCAIINMY HOBBIX KIHEHTOB.

CRM-matopMa MOKET BBIIOJIHATH CIACAYIONHE (DYHKIIUH: IPOMOAKIIMH, CKUIOYHBIS
MpOrPaMMBbl, HAKOITUTENIbHbIE OOHYCHBIE NIPOTrPAaMMBI, CKUJIOYHBIC KaMIIAaHUH (TIEPCOHATBHOE
NPEIOCTABICHIE HAKOIUICHUS CKHIOK), pacchuikd (CMC, email), karanor mpu3oB u HX
pacmpeseneHue, OTCICKIBATh AKTUBHOCTh B COIMANIBHBIX CETSIX, KAPTOUKA KIMEHTA.

B Vkpaune ecte psx ycmemHbix CRM-kommanmii. Cpean Hux: 1) Butpukc24—
MOMOTAeT MaJIOMy U CpeIHeMY OHM3HEeCy YNpaBIATh MPOJakaMH, OepeT IoJ, CBOH KOHTPOIb
KaHaJIbl KOMMYHHKALMK ¢ KIIMEHTAMH M aBTOMAaTU3UpyeT npojax; 2) amo CRM-o6raunas
cucreMa Juist yuera (KJIMEeHTOB, cienok); 3) Pipedrive — oaun u3 nmunepos CRM, nobeaurens
npemun «Expert’s Choice Award»; 4) Creatio— mmardopma, paspaboraHHas KOMIIaHHEH
Terrasoft, koropas cogepxxutr CRM u BPM ¢yuxuuonan, 1o 2019 r. massianacs Bpm’online.
Creatio 00beIMHSET BO3MOXKHOCTH CHCTEMBI YIIPABICHHUS B3aMMOOTHOIICHHUSAMH C KIIHEHTAMH
W CHCTEMBI ympaBieHnsi OusHec-mpoueccamu; 5) Meramnan- yno6Has U (QyHKIHOHAIBHAS
CRM-cucrema J1si KOMIIaHUH YHCIIEHHOCTBIO OT 5 110 500 coTpyanukoB. [TomMoraeT ynpasiith
MpoaakaMu, BecTH 0a3y KIMEHTOB U pabdoTaTh C 3a7adaMu IoMa, B oduce nim B gopore [3].

CRM mo3BossieT BbICTpaWBaTh OW3HEC-TIPOLIECCHl B COOTBETCTBHU C MOJCISIMH,
BEIPAa0OTAaHHEIMH B KOMIIAHWH (B TpOJakaX, MapKETHHIe, OOCIYy)KHBaHWH), IO3BOJISET
OCYIIECTBIISITH KOHTPOJIb BBITIOJIHEHHsI IOCTABICHHBIX 3alad ¥ OMNPENeNsITh, YTO HYXHO
clienath JUIS IOCTIOKEHHS JKeTTaeMOT0 Pe3ylbTaTa.

CnHcoK HCMOIb30BAHHBIX HCTOYHINKOB

1. dna  sero HyxeH CRM-mapkerunr? [OnexTpoHHBIH pecype]. — Pexum
nocryna;:https://helpdesk.bitrix24.ru/open/6763791/

. Kakosel nmemn u 3amaun CRM-mapketunra? [OnekTpoHHBIH pecypc]. — Pexxum
nocryna:https://ruward.ru/crm-marketing-2016/crm-fag/

. CRM-mapketnar B VYkpamse. [OnekTpoHHBIH  pecypc] —  Pexum
nocryma:https://seoukraine.com.ua/top-6-crm-sistem-v-ukraine/

Hayunwiii pyxosooumens: U.B. Tapanenko, 0-p 9KOH. HAYK, POGh.

J.K. I'onoBko, cTyaeHT
Yuisepcumem imeni Anvgppeda Hobens, m. /Ininpo, Ykpaina
HETAPU®HE PET'YJIIOBAHHSI 30BHILTHHBOEKOHOMIYHOI JISAJIBHOCTI

Herapu¢ne perymoBanHs moTpiOHe /Ui TOTo, 100 Jep)kaBa MOTJa KOHTPOJIOBATH

TOBApH, SIKi MEPEMIIIYIOThCS 3 JIEpXKaBH B JeprkaBy. OCHOBHA 3a/jaua TaKOTO PETyIFOBaHHSI—

3a0e3MeycHHsT CTa0iIbHOT €KOHOMIKH, HAIllOHAIBHUX IHTEPECiB Ta HAI[IOHAILHOI Oe3MeKH

rpoMajsiH. JlaHui KOHTPOIIb Peai3yeThes 3a JOIIOMOTOI KOHTPOJIO IMITOPTHHX TOBApiB, sKi

HAZXOMAATh Ha BHYTPIIIHIH PHHOK JUIi TOTrO, LIO0 3aXHMCTUTH IHTEPECH BITUHU3HSIHOTO
BUPOOHUKA.
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JaHi 3ax0u pErysiOlThCS CaMOI0 AEPXKaBoo, 0araToOCTOPOHHIMU MiKHAPOIHUMU
¢dopymamn Ta MiDKHapogHMMH opraHizamisMup Taknmu., sk COT (CsiroBa opranizaris
toprisii), OECP (Opranizauis eKOHOMIYHOTO CIiBpOOITHULITBA Ta PO3BUTKY) Ta €BpoOIEichka
xomicis OOH.

3a3Buyaii HeTapupHi 0OMEKEHHS YMOBHOIIOIUISIOTh HA €KOHOMIYHI, aAMiHICTpaTHUBHI
Ta npasosi [1]. To eKOHOMIYHKX BiZHOCSTH JepKaBHi OOPIU Ta MOAATKH, EKCIOPTHI KPSAUTH
Ta cyocunii. AIMiHICTpaTHBHI OOMEXECHHS KOHTPOJIOIOTh caMe HAaJIXOKECHHS TOBapy, HOTO
SKICTh Ta BHMOTH [0 3aKOHOAABCTBa Jep)kaBH. [IpaBoBI OOMEXEHHS BiXHOCSTHCS IO
MDKHApOIHHX IOTOBOPiB, KOHBEHIIH Ta yro.

Po3BuHYyTI KpaiH! BHKOPHCTOBYIOTH HeTapH(HI 3aX01 A7 pi3HOMaHITHAX MPOIYKTIB,
TEKCTHJIIO, E€IeKTPOTeXHIKH, (papMaleBTUYHHX TOBapiB Ta AaBTOMOOIMB. A KpaiHH IO
PO3BUBAIOTHECS M KOPHCTOBYIOTH HETapH(HI 3aX0IH U KOHTPOJIO ITOCTaYaHHS CHPOBHHH,
TaKUX K MMalIKUBO, MiHEpaJIbHI PEYOBHHH, TOPOTOIIHHI KaMEeHi Ta 1HII KOPUCHI KOMaJIUHH.

Ha nanmit MOMEHT OiIBLIICTH KpaiH CBITY 3aCTOCOBYIOTH JAHMI 3aci0 peryIroBaHHS,
xo4ya CsitoBa opranizamis topriBii (COT) nHaromomrye Ha mikBimamii gaHoro 3aco0y. bo
HetapudHi 6ap’epy BISIOTH TyXe CHIBHHH 3aci0 Ui OI0KyBaHHS 30yTy Ta TUCKPHMIHAILT.

Henoniku HetapugHoro perymosanHs. 1o mepiue 1e nepemkoaa A1 HaIX0MKeHHS
iHO3EMHOTO KalliTaly, TaKHM YMHOM EKOHOMIYHE MOJIOKEHHsS He mokparyerbes, BBIT nHe
3pocTae, L0 € BEIUMKUM MIHYCOM Ul JepaBH. TaKoK 3aCTOCYBAaHHS KBOT, SIKE OOMEXye
KUTBKICHUI BHOIp IMITOPTHOI HPOAYKIIT BHCOKUMH ILiHAMH, IO BUKJIUKAE HU3BKHH ITONUT
cepeJi CIOKMBAYiB y BHYTPILIHBOMY PHHKY [2].

Ane yacTKOBI 3a00pOHU Ha KOHKPETHI TOBAPH, SIKi MOXKYTh IIPU3BECTH 10 HETaTUBHUX
HACJIJIKiB CIIOKUBaya — nopeyHi. Hanpukmnaz, nesiki kpainu 3a00pOHAIOTE IMIOPT OpUTaHCHKOL
STIOBUYMHHM Ta (DIHCHKUX SI€Lb, 00 BOHU HE TOTPUMYIOTH JISSIKHX CaHITapHO-TIiri€HIYHIX BUMOT.
IIle 0gHOTO MO3UTUBHOIO CTOPOHOIO € T€ M0 HeTapu(HUIA 3aXif] pETyIIOBaHH MOXKe 30epertu
npupony. Hanpukian, €C 3a00poHsie BBi3 CIIOHOBOT KICTKH, IIKIP MOJIOAUX TIOJICHIB Ta IHIINX
TBApUH sKi 3aHeceHHi 10 uyepBoHOi KHuru [3].ToOTO HerapudHi 3axoau HA BigMiHY Bix
Tapu(HUX HE PO3MHCAHI B 3aKOHi, X BCTAHOBIIOIOTH MICIICBI OpPTaHH JUIS CBOIX iHTEPECIB,
KOHTPOJIIO CYCIIIJIBHOTO HACTPOIO Ta MiATPUMKH HAaLlIOHAIBHOT OE3IEeKH.

Omxe, MH BBaXaeMo, IO HeTapu(pHi 3aco0M pEryNTIOBaHHS MalTh OyTH
MiHIMQJTBHUMH, XOYa BOHHM W MIATPUMYIOTH CTaOUIBHICTH TOPTiBIi, SK BHYTPIOIHBOI TaK i
30BHILIHBOI, aJIe TAKUH KOHTPOJIb HE BUKJIMKAE KOHKYPEHIIIIO cepe]] BITYUN3HIHUX BUPOOHHKIB,
TaKOX BUXIJ MIINPUEMIIB HAa MIKHAPOJHHUN PHHOK TeX 3a0€3MEeYUTh MPHPICT EKOHOMII B
KpaiHi.

Cnucok BUKOPHCTAHUX JKepes
1. 3oBHiHBOCKOHOMIUHA HiATBHICTH mianpuemctBa [Enextponnuit pecypc]. —
Pexum gocrymy: http://dn.khnu.km.ua/dn/k_default.aspx?M=k1213& T=06&Ing=1&st=0
. Herapu¢ni oomexxennss mutHoro perynosanns / [Tonskosa 0. B [Enexrponnmuii
pecypc]. - Pexum TOCTYIY:
http://www.lac.lviv.ua/fileadmin/www.lac.lviv.ua/data/kafedry/MEV/Poljakova /Lection
. HerapudHni iHcTpymeHTH perymosanas: Hapd. moci0. / K.: 3nanns, 2008.— 406 c.
Hayxosuii kepisnux: T.C. Baxapuyk, kano. ekon. HayK

€.1. 'onoBKo, CTyIEHTKA
Yuisepcumem imeni Anvgppeoa Hobens, m. ninpo, Yrpaina
BUJIU TA IEPCIIEKTUBU BUKOPUCTAHHS KOINIPAUTUHI'Y

Crarti — Ie OCHOBa JKUTTESIBHOCTI Oyzmp-sxoro caiity. Came po3yMiHHS

HEOOXIZHOCTI KOMIpaWTHHTY 3'IBHIOCS 3 pO3BHTKOM momrykoBoi onrtuMizauii (SEO). 3a

OCTaHHI 5 pOKIB MONIYKOBUKH CYTTEBO TEPETINITHYJIM CBOE CTaBJICHHS 10 iH(opMmamiiHOT

LIHHOCTI calfTy. SIKIIO paHille aJ1s NPUIUIMBY KOPUCTYBaYiB JOCUTH OYJIO BKa3aTH KijllbKa CIiB,

3a IKMMH 3iHCHIOETCS TIOLIYK, TO B IaHHH Yac Ha MepIi O3MLiT BUBOAATHCS CaiiTH 3 SKICHUM

iHpopMaLiifHUM HarOBHEHHIM. BriacHUKM pecypciB He B 3M031 CaMOCTiifHO HAIIOBHIOBATH CBOT

CTOPIHKH BEITUKHM 1 YHIKQIEHIUM TEKCTOM, TOMY TIOSIBUIIACh HEOOXiHICTh B Komipaiitepax [1;
2].

KomipaifTHHr — KajibKa BiJ] aHTJTIHCHKOTO CIIOBA «COPYWritingy, 0 O3HAYAE ITHCATH

cTaTTi». Ha BiAMiHY BiJ] )KypHAIICTHKH, TEKCTH KOMipaiiTepa MOKIMKaHi peKIaMyBaTH HPOIYKT

abo mociyry. 3 aKTHBHUM PO3BUTKOM Oi3HeCy B IHTEpHETI 3'SBHIIACS TocTpa HEOOXiAHICTH
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HAIIOBHIOBATU CaWTH YHIKQJbHUM KOHTEHTOM I 3aHATTA KpallMX IMO3HULIH B MOIIYKOBiH
BUadi. 3 THX CaMHX Iip I10YaBCs IHTEHCUBHUI PO3BUTOK KOMipalTepChKOi AisUIBHOCTI.

lonoBHa mepeBara NaHOTO BHAY IisUTBHOCTI IEpeA IHIIUMH B JIETKOMY CTapTi.
HeoOxiqHo BMITH TpPaMOTHO BHKJIAZaTH CBOI AYMKH NpH HAIMCAaHHI TEKCTIB, a TaKOX
HaBYMTHCS ONTHUMI3YyBaTH iX AJIS MOLUIYKOBHX cucTeM. [lo4aTkoBHii piBeHb MPAKTHYHO Y BCIX
MOYATKIBIIB KOMipaiTepiB HEBHCOKHUIL, ajie B Ipoleci poOOTH, BOHU IIBHIKO HABYAIOTHCS 1
MiABUIIYIOTH CBiif piBeHb. [l0 OCHOBHHMX BHAIB KOMIPATHHTY HaJleKaTb:

1) KomipaiiTuar Ha nponaxy. Haituacrime 3arpeOyBaHnii THII NMCBMEHCTBA Ha

MpocTopax KoMepIiifHoro [HTepHeTy, HavacTime mpeacTaBisie co0o0:
- TEKCT B PEKJIaMi;
- CTaTTi 3 PeKJIaMOI0 OHJIAKH a0 B )KypHaJax;
- OITHC TOBApIB i KaTETOPil.

2) SEO-komipaiituar Koxen 6isHec, KM Xo4ye e(pEKTHBHO TpPAIOBATH B
IHTepHeTi, MOBUHEH BKIIOYATH MoNIykoBy ontumizariro (SEO), sikuit MoXxHA 3HAHTH TiJIBKU B
OHJIAH-KOHTEHTI, HAPHUKIA[;

- BeO-KOHTEHT;
- ONHC MPOIYKTIB.

3) Indopmauiiinuii KomipaWTHHr, HEOOXiAHHN Ui CTBOPCHHS NpUBaOINBOTO
KOHTEHTY. AJie CTBOPIOIOYM KOHTEHT I OJOTiB, OHJIaWH-)KypHATIB 1 HaBITh COLialbHUX
Mepex, B IIEHTPI CTaBHThCS HE HPOJYKT, a MoOyXOBa BIZHOCHH 3 BAaIIOK IOTCHIIHHOIO
aynuropiero. B npoMy minaHi HaWKpamid miaxig — JaTH YUTa4aM LikaBy, KOPUCHY 1 YHIKAIbHY
iH(pOpMaILiIo. .

4)  Texuiunuii KomipaiiTunr. Moro mMera, sk i paHille CKIaAEThCS B CTBOPCHHI
KOHTEHTY, II0 BUCBITIIIOE JOCSTHEHHS KOMIaHil a00 NpaBHIbHE BUKOPUCTAHHS IPOIYKTY.
TemaTuka BKIIIOYa€e Taki 00JacTi, sIK HAyKa 1 HABKOJUIIHE CEPEOBUILE, OXOPOHA 3TOPOB'S,
MapKeTHHT, (piHaHCH, MOJIiTHKA Ta iH. TeXHIYHNII KOHTEHT NOBUHEH OYTH BCEOCSHKHUM 1 B TOM
JKe 4ac 3pO3yMiITHM.

KpeatuBuuit xomipaldTuHr. JaHuil B BUKOPUCTOBYETHCS B: JDKHHIVIA 1 peKiaMi
(TB i pamioedip). Tyt miHyeTbcsi pO3YMIiHHS HCHUXOJOTII HMOKYNIS i 3JaTHICTh IIBHIKO
HPUIYMYBaTH racia i ¢ppasu, ki MOKYTb CTATH KYJIbTYPHUMH ITOCHIAHHSIMU.

TaxuM 4WHOM, TOJOBHUM 3aBAaHHSIM B KOIMIPAUTHHTY € HEOOXITHICTH TPAMOTHOTO
BUKIIAJY 1 MiHECEHHS OyAb-sIKUX iHQOpMAaLitHUX, pEKIIAMHUX 200 iHIIOTO XapaKTepy TEKCTiB,
SIKI TIPOCYBAIOTh 1 HAMIOBHIOIOTH iHTEpHET-caiiTH. OCHOBHOIO METOIO MEePEBaYKHOI O1TBIIOCTI
TEKCTiB, CTBOPIOBAHHUX KOIPAWTEPOM, € CTUMYIIALIA 301MbIICHHS MpoaaxiB abo momymizarii
OyIb-SIKMX TOBapiB 1 MOCIIYT.

Cnycok BUKOPUCTAHUX JKepes

Brnagnmupceka A. Pexiiama : HaBy. noci6. / A. Bnagumupceka, [1. Biragumupcebkuid.
— K.: Konnop, 2015. —334 c.

Kopomeko B. I'. Ilabmuk pineiimns. HaykoBi OCHOBH, METOIWKA, TNPAaKTHKA!
niapyunuk. — K.: B/l «Cxapom», 2015. — 265 c.

Hayxosuil kepienux: 1.1 Kypoukina, Kano. ekoH. Hayk, 0oy.

C.I'. I'oJ10BYEeHKO, CTyICHTKA
Yuisepcumem imeni Anvgppeoa Hobens, m. Jninpo, Yrpaina
OCHOBHI CKJIAZOBI MAPKETHUHIOBOJ KOMYHIKA[III/IHOI MOJIITUKHA
NIANPUEMCTBA
MapkeTnHroBa KOMYHIKalliiHa TWOJITHKAa — II6 OCHOBa JisUIHOCTI Oyab-sKOTO
BHPOOHMYOTO MiANPHEMCTBA. 3aBISKH TPAaBIIIBHIA MOOYHOBI MapKETHHTOBHX KOMYHiKamiit
MiIPUEMCTBO MOXE BJAJI0 BUHTH HAa PUHOK, OTPUMABIIM MAaKCUMAJIbHY YaCTKY DHHKY, a
TaKO>X VCIIIITHO 30VBAaTH BIACHY NMIDOAVKIIIO Ha BiTYM3HIHOMY PHHKY [1]. CydacHa dipma, sxa
KEePYE CKIAIHOI0 CHCTEMOIO MAPKETUHIOBUX KOMYHIKAIlii{, MYCHUTb MIATPUMYBAaTH KOMVYHIKallii
31 CBOTMH ITOCEDETHUKAMH, CITOKMBAaYaMU Ta DI3HUMH KOHTAaKTHUMH avauTopisMu. CrioxnBadi
BHKODHCTOBYIOTh YCHY KOMYHIKAIIiO V BUIJISIII MOTOJIOCIB i CIVXIB Y CBOEMY CepenoBHIIi. |
OJTHOYACHO KOYKHA TPYyIa MiATpUMY€E KOMYHIKaIiiHIA 3BOPOTHHIA 3B’ SI30K i3 BCIMa 1HIINMHU.
L1i1i MapKeTHHIOBOT MOJTITHKH TIPOCYBAHHS:
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- MATPUMKA TapHUX BIJHOCMH MDK ¢ipMmoro, ii aAiloBUMH mHapTHepaMH Ta
TPOMAJICHKICTIO;

- (hopMyBaHHS/MiATPUMKA JIOSTIBHOCTI CIIOYKHUBAYiB;

- iHpOpMyBaHHSI TPOMAACHKOCTI PO JTiSUIBHICTE MiAIIPUEMCTBA;

- CIIOHYKaHHSI CIIOXKHMBAYiB 70 MIEBHUX Jilf;

- (hopMyBaHHS CHPHUSTINBOTO IMIJDKY TOProBOI MapKu (ipMu;

- iH)OpMyBaHHS CIIOKUBAYiB;

- CTUMYITIOBaHHS 30yTy ToBapiB [3].

€ 0e3yid METOAIB MPOCYBaHHS MPOAYKLIi 3ac00aMH MapKETHHTOBHX KOMYHiKaIlii.
Po3srisiHEMO OCHOBHI acrieKTH MHOOYJOBM MAapKETHHIOBOi KOMYHIKamiffHOI IIOJITHKM Ha
npukiani [TAT CAH Iubes Vkpaina. Lle — ykpaiHChKMIl migpo3ain HaHOINBIIOrO B CBITi
nuBoBapHOTO KoHIEepHY Anheuser-Busch InBev. Kommanis € izepom Ha ykpaiHCBKOMY pHHKY
nuBa 3 2000 poky 1 mpaiitoe Ha HaIlilOHAIBHOMY Ta MIDKHAPOJHOMY PHUHKAX.

MapKeTHHT0Ba TIOJIITHKA MIAIPHEMCTBA Ma€ PsiJ 0COOIMBOCTEH, SIKi BAPTO BUIUIUTH:

—  MapKeTHHTOBHHU BiIII TICHO CHIBIIPAIIIOE 3 BIIIIOM MPOJAXKY;

—  cHcTeMa NoOyI0BH MapKETHHTOBUX TAKTUIHAX IUIAHIB BUKJIMKAaHA BUMOTaMH PHHKY;

—  MapKeTHHTOBI KOMYHIKalii MiANPHEMCTBA IOCHTH cTalimbHI Ta iX 3MiHH
HOTPeOYIOTH 3aTBEPIXKEHHSI KITbKOX PiBHIB KEPIBHUIITBA ITiAPHEMCTBA;

—  pekiama, IpsAMi MPOAaxi, BHCTaBKH Ta CHCTEMa CTUMYJIIOBaHHS 30yTy — me
OCHOBHI €JIeMEHTH KOMYHIKalid, I10 BHUKOPHUCTOBYIOTHCS HA MiANPUEMCTBI. [HON BUIM
BUKOPHCTOBYIOTBCSI MiHIMAJIBHO, 200 HE I0JTydeHi 30BCIiM;

— 0coONMBOCTI  NPOAYKIII  3YMOBIIOIOTH  IHQOPMATHBHY  HAaIpaBJEHICTh
KOMYHIKaIii;

— [UDIXM NOIIMPeHHS iHpopMalil Npo MiANPUEMCTBO JOCHTH OOMEXEHi SK
(hiHAaHCOBUMH YMHHUKAMH, TaK 1 By3bKOIO CHELiali3ali€ero mianprueMcTsa [2].

Tlo6ynoBa mapkernnrosux komyHikaniid y [IAT «CAH Inbes Ykpaina» npoBoauTses
IUIIXOM BHBYEHHS PUHKY, CKJIAJaHHA MIOPIYHOTO IUIAHYy KOMYHIKaIlii, pi4HOTO 3BiTY PO
BUKOHAaHY poOOTy Ta pe3yibTaTH. BUBYEHHS pUHKY (BHYTPIIIHBOTO Ta MIDKHAPOIHOTO)
MPOBOJMUTECS NUIIXOM ONHUTYBAaHHS JHUJICPIB Ta €KCIEPTHOI OIIHKHU CIICIiaJIiCTiB 3 MAPKETHHTY
Ta 30yTy. Benmuky kinpkicTh iH(opMarii MapKeToJOTH HiIIPHEMCTBA OTPHUMYIOTH 3aBISKH
y4JacTi y BHCTaBKax Ta HAyKOBO-TIDAKTHUHHX KOH(epeHHisx. a1 mpocyBaHHS TOBapy Ha
PHHOK KOMIIaHIsl BHKOPHCTOBYE TPaJMIiifHI KOMYyHIKalliiHI I1HCTpYMEHTH: peKIaMy,
CTHMYJTIOBaHHS 30yTY Ta 3B’A3KH 3 TPOMAJICHKICTIO.

Cnycok BUKOPUCTAHUX JKepes
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C.I'. T'onoBYeHKO, CTY/IEHTKA
Yuisepcumem imeni Anvdbpeoa Hobensn. m. /Ininvo. Yxkpaina
OCOBJMBOCTI OMHIKAHAJIBHOT'O MOHITOPUHI'Y MYSTERY SHOPPING

Mertox Mystery Shopping (Taemumii mokyiens) Iie 00'€KTHBHA OIHKAa SKOCTI
00CIIYrOBYBaHHs NPY IMoMoYi (haxiBIiB, AKi BUCTYHAIOTL B posi nokymusd. OmiHka 3a3BUyaii
MPOBOIUTECS Ha OCHOBI IIONIEPEIHBO PO3POOIICHHX KPHUTEPIiB BIMMOBITHO IO JOKIATHOTO
CIICHApPiEM MOBEIIHKH MOKVIIIIS.

3a JI0IIOMOror JaHOrO0 METOAYV MOKHA CKIACTH OCOOJIMBOCTI HiSJIBHOCTI BIIACHOT
KoMIaHii Ta hipM KOHKYPeHTiB. Ha 0CHOBI pe3vabTaTIB TOCHTIKEHHS PO3POOISIFOTHCS METOAN
onTuMizaii poOOTH CIIiBPOOITHHKIB 1 MIADO3ILIIB KOMIIaHII.

Panime meron Mystery shopping crpuiiMaBes sIK OkpeMa IOCHIyra Ijs KaHaly
KOMVHIKamii 3 KiIieHToM. binmplla yacTHHA NPOEKTIB OVIIM CHOPSIMOBaHI Ha MOHITODPHHT
JIOTPMMAHHS CTAHIAPTIB SKOCTI B TOProsux 3anax. Ilouunaroun 3 2018 poky, My MOXeEMO
crocrepirati., mo Mysterv shopping crae MiKKaHaabLHMM CTDATEriYHUM IHCTDYMEHTOM B
obyiacTi MOHITOPHMHIY KII€HTCHKOTO JOCBify MiJ Yac MOJOPOXKeW KIIEHTIB MO KaHajax
3aMOBHUKA.
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AKTYanbHICTh LILOTO MIXONY 3°ABHJIACH IIE i V 3B'SI3KY 3 THM, 110 Di3Hi OpeHIH Bce
YacTillle BU3HAIOTh HEOOXITHICTH DO3DOOKH KapTH IMOIODPOXKEH KIIiEHTa IO CBOIX KaHalax i
CTBOPIOIOTH CBOi KODIIODPATHBHI CHCTEMH OLIIHKU Ha BCIX €Tanax poOOTH 3 KIIIEHTaMH.

KomrutekcHi MixkkaHanbHi IporpaMu MoHiTopuHrY MVstery shoppind 103BoisoTh
BUMIDATH 1 OMEPaTHBHO OTpUMaTH iHMopMalio mpo Ge3liu KIIOYOBHX TOYOK KOHTAKTY 31
CIOXKHBAYEM B KOHTEKCTi iIHTErDOBAHOT KapTH MOIODOXKEH MO KaHaax.

SIkio MiXkKaHanbHI Iporpamu Mystery shopping croyaTky po3po6ieHi THYIKUMH,
ANaNTUBHUMH. SKIIO B HUX JICTKO BHOCHTH 3MiHH 1 BOHH JIETKO BIHCVIOTBCS B Bally
KODIIODATUBHY CHCTEMV VIIDABIIHHA. TO TakKi NPOrpaMd OVIVTH TDUBAIMH 4ac IDUHOCUTH
KODHUCTh BamIoi opraHizamii. PervisipHi VTOYHEHHS IUIaHIB 1 YEK-JTUCTIB TAEMHUX MOKYIIOK
CTIIPUATHMYTh BUSIBICHHIO KDUTHYHO BaXJIMBOIO JUIS 370POB'S Bamoro 6peHnaa iHdopmariii Ha
BCIX TOUYKaxX KOHTAKTY 3i criokusadeM [1-51.

MojkHa 3p0OUTH BUCHOBOK, 1110 CVYacHi PO31piOHI OPeHIM MOYMHAIOTH CIIPUMMaTH
OMHiKaHaNbHUI MYStery shopping (taemuumit MOKVIIEIh) SIK TOTYKHHUMN, IHTErDOBaHHUH, KDOC-
OpraHizamifHuN iHCTPYMEHT MOCTIIDKEHHS KapTH CHOXKHBUMX mMojopoxel. Takuil mimxin
NO3BOJISIE IM OTDHMVBATH Ta BHKODHCTOBYBATH VHIKaJIbHY 3BODOTHHH 3B'S30K Bil CBOIX
CIIOJKHBAYIB, SIKa € HAHBAXIIMBIMINM 3ac000M iHMDOPMYBaHHS PO 30€PEKEHHST DENEBAHTHOCTL
OpeHma. 3aXUCT BIACHOTO KaIiTany OpeHIga Ta 3[4aTHOCTI OpeHaa YCIHIIIHO KOHKYpYyBaTH i
PO3BHBATHCSL.

CnucoK BHKOPHCTAHUX JKepet

1. Docnimxennst «Taemuwii TTokynersy (mystery shopping) [Enexrponnuii pecypc]. —
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http://www.mystery-agency.ru

4. Mystery Shopping (Taemunit mokymenp) [ Enekrpornuii pecypc]. — Pesxxum moctyry:
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C.I'. Ton0BY€eHKO, CTYIEHTKA
Yuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Yxpaina
IMOKPAIIIAHHS CUCTEMHU CTUMYJIIOBAHHSA 3BYTY
NIAOPUEMCTBA

VY cyyacHUX yMOBaX, KOJH ITiACHJICHHS MIPIOPUTETY IHTEPECIB COKUBAYIB B CUCTEMI
€KOHOMIYHHX BIJIHOCHH IIOPOJDKYE arpecHBHY KOHKYPEHIII0 3a PUHKU 30yTy, OAHIEIO 3
HaBaXXJTUBIMINX TEpeayMOB e(pEeKTHBHOTO (DYHKIIOHYBaHHS MiANPHEMCTB Ha IUILOBOMY
PHHKY cTae 3a0e3NedyeHHs KOHKYPEHTHHMX TepeBar B cdepi 30yToBOi HisibHOCTI. 30yT €
3aBEPIIATFHOIO CTAII€I0 BCi€i BUPOOHUIO-KOMEPIIIHOT AisITBHOCTI MiANIPUEMCTB 1 BUKOHYE
OJIHY 3 HallBOXKIUBIIIHNX HVHKITIH.

CpOronHINIHIK AWHAMIYHAN DO3BUTOK €KOHOMIKH IIDH3BOIAWTH 1O TOTO. IO
MiAMPUEMCTBA Ta OPTraHi3allil BUMVIICHI MOCTIITHO CBOMIOIIOHYBATH, MO0 HE 3aJMIIUTUCS 32
OoproM mporpecy i Oi3Hecy. AOCONIOTHO BCi DHHKA HACHUYEHI TakKOK MIpOK, IO
KOMITaHisIM JIOBOAMTHCS OVKBAJILHO OMTHCS 3a MOKVIIIB, i 1€ HMPH3BOAUTH JO DO3YMiHHS
BHHSTKOBOI DOJIi 30VTY B HisTIBHOCTI mimmpueMmcTBa. [Ipomvkmis abo mocivra. BEDOOIEHA
MiANPUEMCTBOM, MOBHHHA OYTH mponaHa: ToOTO, 3 ypaxyBaHHSIM BCiX mepeBar i mobaxaHb
KJTI€HTIB, 1 3 OTPUMaHHAM HAHOLIBIIOT BUTOIH.

[Ilo6 BmoCKOHAIMTH 30yTOBY AiSUIBHICTH, HEOOXIITHO 3ampOBAJUTH CTpaTeriyuHi
3aXOJH, CIPSMOBAHI Ha CTBOPEHHs OimbII epekTuBHOI 30yTOBOI momiTuku. CTHMYIOBaTH
03HAYa€ «aKTUBI3yBaTW [isUTbHICTH)», OCHOBHHM 3aBJAaHHSM JAHOTO IIPOILECY SIBISETHCS
aKTHBi3amis a00 BiTHOBIICHHS MisIBHOCTI 3 METOIO POy ToBapiB [1].

CruMymoBaHHs 30yTy — 1€ BHKOPHCTaHHS KOPOTKOTEPMIHOBHX 3aXOJiB,
pO3paxoBaHUX HA LIBUJIKE pearyBaHHS PHHKY Y BIAIOBiIb Ha HPOIIOHYBAHHS MiAPHEMCTBOM
cBoel mpoxykiii. [To cyTi, 1ie mpsiMe 3a0X04EHHsI CIIOKMBAYiB MPUA0ATH MPOLYKTH YH MOCIYTH
MiApHEMCTBA, a cepu TOPTiBII — BKIIOYUTH Ii TOBapH IO CBOTO ACOPTUMEHTY IUIS
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HACTYIHOTO iX Mpojaxy (HaraJaeMo, IO peKiaMa Yy IpOoIaraHjia JIUIIE MOIYJIPU3YIOTh iX
a00 CTBOPIOIOTH BIiAMOBIAHUH iMimK). OTKe, OCHOBHUMU 3aBIAHHSIMH CTUMYJIIOBAHHS 30yTy €
[2, c. 231-232]:

- 3a0e3nedeHHs IIBHIKOTO 3pOCTaHHS 00CATIB 30yTy NPOAYKIIi i IIPHEMCTBA;

- 330XOYCHHS CIIOKUBAUiB CIIpOOYBATH TOBAP UM 3A1HICHUTH IOBTOPHI 3aKyIIKH;

- 3a0XOUCHHS CHCTEMH IOCEPEAHHIBKMX TOPTOBENBHUX OpraHizamii Ta
MpaliBHUKIB BJIaCHOTO 30yTOBOTO amnapary iHTeHCH(IKyBaTH 3yCHIUIA 3 peani3alii mpoayKIii
MiIPUEMCTBA.

PO3pi3HAIOTE TpHU y3araJbHEHUX TUIU CTUMYJIIOBaHHS:

- 3araJbHe CTHMYJIIOBaHHS (Ha MICIIl TPOJaXi) — XapaKTepH3YeThCs 3aJaHICTIO
TEMH, € IHCTPYMEHTOM 3arajibHOTO IO>KBaBJIECHHS TOPTiBII (PIUHULY, IIEPEMOHIi BIAKPUTTS);

- BUOIpKOBE CTHUMYJIOBaHHS — Ilependadac pO3MINIEHHS TOBapy 30BHI MiCIb
3araJbHOTO PO3MILICHHS Ha BHUTAHIA mo3ubii (Ha TMOYaTKy psdy); TOBap MOXe
30CepeKyBaTHCs TAKOXK B 1HIIOMY MICIIi TOPTiBEJIFHOTO 3ally;

- 1HOMBigyalbHE CTUMYJIOBAHHS — 3IMCHIOETHCS B MICLSAX 3arajbHOI eKCIleAuIil
TOBApIB 1, SIK IPABUJIO, IHIIIIOETECS BUPOOHNKOM. PexitamHa adimra, MoKa3HUKN CUTHATI3YIOTh
Hpo Te, IO MPOAAXK BH3HAYECHOI'O TOBApPY CTHMYIIOETHCS 32 JONOMOTOI0 3HIDKCHHS LiH,
NPOBE/ICHHST KOHKYPCIB, NpENCTaBIeHHS IpeMid Ta iH. B 1pomy Bumaaxy 3acobum
CTUMYJIIOBaHHS CIPUIIMAIOTHCS CIIOKMUBAYaMH TiJIbKM B TOH MOMEHT, KOJIM BiH 3yIHHS€ETHCS
nepe BITpHHOIO MarasuHy.

AHaJIi3 MapKeTHHIOBOI [isTIbHOCTI Ha PiBHI MiAMPUEMCTB Ma€ Taki HanpsiMu [ 1.¢.24-
26]: oOcsr mpomaxiB i MONMHUTY; PUHKHM 30yTy NPOAYKLii; I[iHOBAa IIOJITHKA; CHUCTEMa
PO3IOBCIOPKEHHS TOBAPiB; KOHKYPEHTOCIPOMOXKHICTb MPOAYKLIT; MAPKETHHIOBE CEPEIOBHILE
HinpreMcTBa (BKIIOYAIOUN aHaJi3 MapKeTHHTOBOI cTparerii, eeKTHBHOCTI KOMYyHIKallii);
TOCIIPKEHHS €KOHOMIYHOTO CEpeIOBHINA, BHKOPHUCTAHHS 1 PO3pOOKa KiNbKICHUX METOIIB
aHaNi3y JUIsl BUSIBICHHS B3a€MO3B’S3Ky IOKa3HHKIB, (akTopiB Tomo. Ycmix B Oi3Heci — me
ycmix Ha puHKY. [linnprueMens 3BH4aifHO MOYMHAE CBOIO AISUTBHICTD 13 CTBOPEHHS TOBapiB abo
HOCIIYT, a 3AJIMIIAETHCS B OI3HEC] 3aBASKHU 3aTyYSHHIO i YTPUMaHHIO CIIO)KHBAYIB.

BpaxoByroun BuIlleHaBeICHE, MOXHA 3pOOMTH BHCHOBOK, IO 30yTOBa MOJNITHKA
Bilirpae BUHATKOBY POJIb B AiSUTBHOCTI MiANPHUEMCTBA, a CTUMYJIOBAHHS 30yTy € OAHIEIO 3
HaBaXJTMBIMMX (DYHKIIIH CTPATET1YHOTO YIIPaBIiHHSA. BUKOpHCTaHHS Pi3HOMaHITHHX 3aC00iB,
Ta NPOBEIEHHS DI3HOTO POAY 3aXOJiB € caMe THMH IHCTpyMEHTaMu, sKi 3a0e3MedyloTh
epexTuBHY 30yTOBY MOJITHKY. CamMe BOHA PETyJI0€ MAPKETHHIOBY CTPATETil0 TAKAUM YHHOM,
1106 3a0€3MeYnTH MAKCUMYM 3aI0BOJICHHSI CIIOKHUBAYiB.

OTXe, TOJNIOBHUM TIPIOPHUTETHUM HAMpPSIMKOM (ipM, Mae OyTH BIPOBAIKECHHS
IHHOBAaI[IHHUX METOJIB Ta MOIIYK ajJbTEepHATHBHUX BapiaHTiB mpu QopmyBaHHI 30yTOBOT
MOJITHKK MiAnpueMcTBa. [IWMHAMIYHMIA PO3BHTOK EKOHOMIKH TMPH3BOIAHWTH OO TOTO, IIO
NOTpiOHE TMOCTiiHe DOCIIPKEHHS Ta MOHITOPUHT JMaHOi chepy A 3a0e3MneueHHs 3pOCTaHHs
MiAMPUEMCTB 1 EKOHOMIKH B IILJIOMY.

Cnycok BUKOPUCTAHUX JKepes
1. Pubumnako C.A. MeTopl CTUMYIIHPOBaHUs cOBITa: y4. mocodue, 1-e m3nanme / C.A.
Pu6uunko, T.B. EBcrurueesa. — Yibsaosck, 2007. — C. 135-136.
2. [MaBnenko A.®. Mapkerunr: migpyunuk / A.®. [laBnenko, A.B. Boitgak. — K.:
KHEY, 2003. — 246 c.
Hayxosuil kepisnux: B.M. lllesuenko, kano. depasc. ynp., 0oy.

10.C. I'osioBuMIIB, CTYIEHT
Yuieepcumem imeni Anvppeoa Hobensn, m ./[ninpo, Ykpaina
AHAJII3 ®AKTOPIB, SKI BINIUBAIOTH HA
KOHKYPEHTOCIHPOMOKHICTb IIIAINIPUEMCTBA

KoHKYpeHTOCTIPOMOKHICTE — 16 HaHBaKJIMBIMIAN KpUTEpil 30LIBIICHHS PUHKOBOT

9acTKd 1 (OpMyBaHHsS JiJepcTBa IMiJANPUEMCTBA B BUPOOHHULTBI. BOHO mposBIs€ETHCS

3[aTHICTIO KOMIIaHii IPOTHUCTOSTH 1HIIMM BUPOOHHKAM Ha PUHKY, 3aJIy4aTH Ta CTUMYJIIOBATH

CMIOXKHMBa4iB 32  JIOIOMOTrOI  MEHIIOI  KiNbKOCTI  pecypciB.  Bucokmii  piBeHb

KOHKYPEHTOCIIPOMOYKHOCTI ZI03BOJISE IMiJMPHEMCTBY CTBOPMTH CHJIBHHH 1 JKUTTe3maTHHI

OpeHa, TOCATTH 3HAYHUX YCMIiXiB y CBOIH cdepi i MPOIOBKYBATH PO3BUTOK JUISl YTPUMAaHHS
PHHKY.
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VYMoBH, XapakTep i piBeHb KOHKYPEHTHOT 60pOTHOH € BU3HAYATEHUMH (PaKTOPAMH IIPH
aHaNi3i PUHKY 1 BHTpadaHHS pecypciB Ie BHpOOJeHHs edekTuBHOI crparerii. Hactymmi
(haxTopH 1110 BINTMBAIOTH HA OLIIHKY KOHKYPEHTHOI MOBEIIHKH: €KOHOMIYHI TOKa3HHKH PUHKY;
OCHOBHI KOHKYPSHTHI CHJIM 1 YMHHUKH, [0 BIUIMBAIOTH Ha HUX; KOHKYPEHTH, iX ITOJIOKEHHS;
KpHUTepii, IO BHU3HAYAIOTh YCHiX B KOHKYPEHTHIH OO0poThOi; TpaBLi, SKi BU3HAYAIOTh
HanpaBJIeHHs KOHKYPEHTHOT 60poThou [1].

BuBueHHS MOKa3HUKIB, 3aKJIalae OCHOBY IJISl CTparTerii KOHKYpeHTHOI OopoThOM B
yMOBax OaraToOHaIpPaBIEHHOTO CIOXKUBUOTO PHHKY. Y MapKEeTHHI'Y BUAUISIOTH J{Ba MOXJIHBUX
crieHapii pO3BUTKY KOHKypeHIii [2]:

1. TI'opH3oHTaNbHUHA — PHUHKOBHH IIPOCTIp <«IIepepoOIsETBCS» B XOII IOCTIHHOI
00pOTHOM 3a MO3MLIi B OCHOBHUX HANpPaBJICHHAX BUPOOHUITBA, AJIS YOTO BUKOPUCTOBYIOTHCS
peKkiama, IiHOBa MOJIITHKA Ta iH.

2. BepTukanbHUil — opieHTaIisl Ha MOTPeOH iTBOBOI ayAUTOPIi 1 MiABUILEHHS SKOCTI
TOBapiB Ta MOCIYT OCBOIOIOTHCS HOBI TEXHOJIOTIT 1 pHHKH.

Sk mpaBuiI0, MiANPHEMCTBA HAMAralOThCs HE pOOUTH CTAaBKY Ha SKUICH OJUH BapiaHT,
BB@KAIOUH IO PO3IIMPEHUH CIIOCi0 HaWKpalquM. Ajle BUKOPHCTaHHS IUX JBOX HANpSMIB
KOHKYpEHIII{ € HeIOCTaTHIM JUIA TOTO, 00 rapaHTyBaTy KOMIIaHii yCHIIIHICT B ramy3i.

J1nst BU3HAUCHHS BUT'1THOT KOHKYPEHTHO]T IlepeBar oTpioHO BpaXOBYBAaTH: arpeCUBHY
MOBEAIHKY Ha PUHKY IHIIUX TPAaBLiB, IO CYNPOBOMIKYETHCA MOCTIMHUMH PEKIAMHUMHU 1
[IHOBUMH BiiHaMH. MOXKJIMBOIO peaKmi€ro B I[bOMY BHIIAJKy BIPOBA/KEHHsI HOBUX TOBapiB;
JIETKICTIO BXO/DKCHHS HA PHHOK, IO XapakKTePH3YETHCS MOCTIHHO MIHIMBUX CKIAJI0M
YYacHHKIB i CTAOLIFHO HU3BKOIO HPHOYTKOBICTIO. SIK DIIlIEHHAM LBOTO MOXKeE OyTH 3MiHa
opieHTaMig 6i3HeCy; iCHyBaHHs TOBapiB , AKi CTAHOBIILATD 3arpo3y AJIS KOMITaHi1-peKOMEH A
HoJsirae B MakKCHMi3allil IepeBar TOBapy; 3aJeXKHICTh BiJ] CHOXHBA4iB y 3BSIBKY 3 iX
HEYHUCIICHHICTIO 400 BUCOKOIO OPTaHi30BaHICTIO, YYTJIUBICTIO /IO IiH 1 HASBHICTIO aHATOTIYHAX
TOBapiB , MOCIYT y KOHKYpPEeHTIB. BapiaHToM i€l MOXJIMBOI MOBEIIHKHA MOYKHA PO3IIISTHYTH
MaKCHMAJIbHY YBary iCHyFOUMM CII0)KHBa4aM i BUT1IHI yMOBH JJIsI HOBUX KIII€HTIB; 3aJISKHICTh
BiJl IOCTAQYaJILHUKIB, O3HAKaMH SIKOI € BiICYyTHICTh TOBapiB-CyOCTHTYTIB, OOMEXeHa KUTbKICTh
ab0 BHCOKa CTYIiHb OPraHi30BaHOCTI MOCTAadalbHUKIB. B sKOCTI pekoMeHmalii BHCTyHae
TICHMH KOHTaKT 3 HasBHUMH NOCTAaYaJbHUKAMH 1 IIONIYK ajJbTEepPHATHBHUX HapTHEPIB i
BapiaHTIB CHIBIpaIi.

OTxe, KOHKYPEHTOCIPOMOXKHICTh € HaWBaXJIMBIIUM  (aKTOPOM KOMEpLiHHOTro
yCIiXy MiAMPUEMCTBA 1 00'€KTHBHO XapaKTepU3ye HOTO MOKIMBOCTI 1 piBEHb IIPHCTOCOBAHOCTI
JI0 PUHKOBHX YMOB. BipHHMil BUOip KOHKYPEHTHOI IepeBary i cTpaTerii MOBEIIHKH Ha PUHKY
3a0e31euye yCIiHy JOBIOCTPOKOBY TEPCIIEKTHBY Y PO3BUTKY Oi3Hecy.

Cnncok BUKOPUCTAHUX JKepes
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E.E. 'onyoHuyasi, cTyaeHTKa
Ynueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
MAPKETHUHI BJIUAHUA KAK UHCTPYMEHT YBEJIUWYEHUS ITPOJAXK

Mapkerunr Bmustaust (anrn. Influencer marketing) - sto cmoco6 mpoaBmxeHust
TOBApOB M YCIIYT Yepe3 JINASPOB MHEHHI. DTUM CaMbIM JIMJEDOM MOJXKET OBITh JIF000i YeTOBEK,
KOTODOMY IOBEDSIET 1IeNeBasi aVINTODHA. DTO. B IEDBYIO OYeDEIb. HMUIKEBBI HHCTDYMEHT.
KOTODBI MpPEKpacHO pabOTaeT Ha OXBAaT M BOBJIEUEHHE. B HEKOTODPBIX ciyyasx pabora
C IMIepaMH MHEHHUH ITIOMOTaeT HEMOCDPEICTBEHHO VBENMYUTH mponaxku. Kaxmeri ¢opmar
HCIIOJIb30BaHM MTO3BOJISET B TOM MJIM MHOM Mepe pemars 3aa4u ¢ pexiamoii [1-3].

CeroiHs MHOTO H3BECTHBIX OpEHIIOB paboTaloT ¢ mpodeccnoHaramu: OrorrepamMu 1
SKcHepTamMu. OTa Mozaa coxpanurcs B 2019 romy u gmanee. Ilpuumna Bo3pacraroiueit
MOMYJIIPHOCTH B PA3BUTHH «3aPa’KeHUS» COIHANBHBIX CeTeil.

VY coupanpHBIX CeTed eCTh LEeNbld psii NPEUMYLIECTB Kak Iepel IpyrHMH
MHCTPYMEHTAaMH OHJIaifH-MapKeTHHTa W MapKeTHHTa BIMSHHS (TIOMCKOBOI ONTHMHU3alUeH,
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KOHTEKCTHOM M OaHHEpHOW pekiaMmoil), Tak W Hepel TPaIULUOHHBIMU pPEKJIaMHBIMU
MHCTPYMEHTaMH (TEeJICBU3NOHHON M HapyKHOH pexsiaMoit). [Top30BaTen CKIIOHHEI AEIUTHCS
MHTEPECHOH MM HMH(OpMAIMEll CO CBOUM OKpYKeHHE. [l B COLMANBHBIX CETAX 3TOT (aKTop
BBIpa)KEH KaK HU B KaKoil Apyroi cpene.

CeroaHs JI0OY HAMHOTO OOJbIIEe BpeMEHH NPOBOIAT B COLHMAIBHOMN cdepe, BMECTO
paauo, IIPOCMOTpa TeNeBU30pa M IOCEIIeHni TeaTpoB. Ho He Bce Tak akTHBHO ITOJIB3YIOTCS
UHTEPHETOM, KaK MOJIO/I0€ ITOKOJIEHHE, U MPEIBAPUTEIBHO MOXKHO Pa3AeIUTh MOTEHIMATBHBIX
KJIMEHTOB HA HECKOJIBKO KaTeTOpHii:

— JTIOJM CTAapIIEro MOKOJEHHs, KOTOPhIE HE JOBEPSIOT MHTEPHETY U B KaKOH-TO Mepe
ero «0osTCcs;

— KJIMEHTHI, KOTOPBIE HAUMHAIOT GOJIbIIIe BOCHIPHHUMATh HHTEPHET, MOKYIIasi YTO-TO B
OHJIAifH-Mara3uHax, OIUIaUYMBATh CUETA H CMOTPETh pa3JIMYHbIE BUACO M (DHIBMBD)

— U, KOHEUHO T€, KTO YMEJO MOJb3YIOTCSl HHTEPHETOM, KOTOPBIH MPEJOCTaBIsIET UM
OecIIaTHEIN TOCTYI KO BCeMy HHTEPECHOMY U moje3HoMy. O0IIecTBo, KOTOpoe HaXOIUTCS B
CEeTH MPAKTHYECKH CYTKaMHU. DTO He 00s3aTeIbHO JeTH WM NOAPOCTKH, HO M paboTaroimue B
cdepe aHATUTHKH.

C KaXIbIM TOAOM JHIAEPHl MHEHHH MEHSIOTCS M MX BIIHSHUE CTAHOBUTCS CHIBHEE.
TosBNsIIOTCSL HOBBIE BIMATENBHBIE JIMIA, KOTOPBIE paboTaroT B ceTH MHTepHET. OCHOBHEIC
KaTeropuH JUAEPOB MHEHHUMH: OIOTTEPHI U BIOTEPHI; MOMYIISIPHBIE MTOJIb30BATEIH COLUANBHOM
CEeTH; 3HaMEHHUTOCTHU (ceneOpUTH3); JKYPHAIUCTHI, OpeHI-KYPHAINCTBI; aHATUTHKY, JIICPHI
MHEHHH.

CyIiecTBYIOT JIBE KATErOPHH aBTOPUTETHOCTH JIMI BIMSHUS: MUKPO U Makpo. Makpo-
KonmaecTBo moanucyukoB 10 10 000, makpo- 6omee 10 000 wenoek. B xaxmoil kateropuu
NPHUCYTCTBYET CHJIa, KOTOpas peKIaMHpyeT KaKoH-Inbo ToBap, 3aBieKast KPaCHBOH PeUbio U
XOpOIIMM OT3hIBOM. MHOTIWE KOMIAHHM YK€ HPOYYBCTBOBAIM BBITOJBI OT MapKeTHHra
BiusiHUS. [IpuBiekass Makpo W MUKPOKATETOPHMH JIMIl BIMSHMS U YBEIWYCHUS MPOJaX U
MOBBIIICHUS Y3HABAEMOCTH OpeHa.

Ananmnzupys 3¢pQeKTHBHOCTE OT IPEJOCTABICHHOI PEeKJIaMbl, KOMITAaHHS MOXET YeTKO
OIIPENEeNUTh, Pab0TaeT JIM MX MAaPKETUHIOBAsk CTPATETUsl U KaKUe U3 JIMI] BIUSHUSA Oosee BCEro
COOTBETCTBYIOT OTPEOHOCTSM OH3HEca.

Cnucok HCIOJb30BAHHBIX HCTOYHHKOB

1. MapkeTuHr BIHSHUSA: YTO, KTO, Kak W 3aueM? [DIIEKTPOHHBIH pecypc]. —
Pexxnmpoctymna: //delo.ua/business/marketina-vliianiia-chto-kto-kak-i-zachem-342668/
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J.A. I'onuapoBa, cTy1eHTKA
Yuueepcumem umenu Anvppeda Hooens, 2. /[nunpo, Ykpauna
HNCIIOJb30BAHUE NPUHLHHUIIOB U MEXAHU3MOB YEJIOBEYECKOI'O

MNOBEJEHUS B PEKJIAME

Peknama — 310 orpoMHasi HHIYCTpHS, B HEW 3aeHCTBOBAHBI COTHH TBHICSY JIFOJICH,

KOTOpBIE CTPEMSTCA TPOJaTh BaM YTO-JIHOO MOJIE3HOE MM HE OYCHb. DTO MOXKET OBITh

KOHKPETHBIA MPOAYKT, Hies, 00pa3 KU3HU U JaKe SMOLHWH - HE BAXKHO, TJABHOE JIFOOBIMU
criocobaMu BBI3BATH Y BAaC HYXKHYIO OTBETHYIO peakuuio [1; 2].

[cuxomnorust pexiamMbl H3y4aeT MEXaHH3M €€ BIMSHHS Ha YEIOBEYECKHHA MO3T, a

TAaKXXC Ha OCO66HHOCTI/I BOCHIPpUATHA JIIOABMU ONPECACICHHBIX BBLIPA3UTCIIBHBIX CPEACTB —

[[BETa, TEKCTa, N300pakeHusI, opopMIIeHHS U Tak naiee. HeOpesxkHO Baisromascs onexaa B

CHeLHaNbHbIX CTEIaKaX-KOpP3UHAX IajeKo He BCEeraa MOSABISAETCS MOTOMY, YTO INEpCOHAl

Mara3uHa JICHUTCS pa3BeIINBATh €€ Ha IUICYHKH. 3a4acTylO 3TO MPOCTOH, HO NEHCTBEHHBIN

croco0 npuBneys nokynatenei. Eciu ogexna cBajieHa B Kydy, 3HAUHT KTO-TO €€ yXKe CMOTpeT,

CJIEZIOBATEEHO TaM TOYHO €CTh, Ha YTO OOPAaTHTh BHUMaHHE.
B kxonme 30-x romoB XX Beka B MarasuHax TIOSBUJIMCH IEPBBIE TEIEKKH.
Iloxynarenn ObUIM OYEHH JOBOJNBHBI HOBBIM H300peTeHHEM. XOIHUTh MEKAY MOJKAMH CO
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CBOOOJHBIMHU PyKaMH ropaszio yAoOHee, a BlaJelblibl Mara3uHoOB ObLIM JIOBOJBHBI BJBOIHE.
Kaxk TonbpKO TeNexKH CTajd IOITyJISIPHEL, 00BEMBI PO/JaXk BEIPOCIIN HACTOJIBKO, O YeM paHbIIIe
OBbIJIO MOXHO TOJIBKO MEUTATh.

Jnst coBpeMEHHOH peKiIaMbl OAWH W3 TJABHBIX pabOYMX HHCTPYMEHTOB — 3TO
«IOpTpeTa IEeJIeBON ayAUTOPHM», OT €ro MoTpeOHOCTed, OoT ero momeneHusa. CymiecTByeT
HIMPOKUI CHEKTP BCEBO3MOXHBIX HACTPOEK, KOTOPBIC IO3BOJIOT HAWTH «IIPaBUIBHOTOY
HOTpeOUTENsT U OOpPAaTUTLCS K HEMY NPABHIIBHO, B HYXKHOE BPeMs, B HYXHOM MECTE, U C
HY)XHBIM cooOmieHrneM. B mpeane, Xopommii pekiaMUCT BCeria MOXKET IIOCTaBHTH celsl Ha
MECTO MOTpeOuTeNs.

[Tepenecure cioBa Ha Gymary, 100aBbTe IpKHil 00pa3, U BBl NONYIHTE PEKIAMHBIH
WM arUTallMOHHbINA MiakaT. KpacHslil 1[BeT, HampuMmep, KOTOPBI MIMPOKO HCIIOIb30BAJCs B
COBETCKOM aruTalyH, y ICHXOJOTOB CUHTAETCS IBETOM, MOOYXIAFONIMM K PEIINTEIHHBIM
NEHCTBUAM. A CHHHMH KOHIICHTPUpPYET BHUMAaHHUE 3pHUTENs Ha caMoM Heobxomumom. Ho Ha
Jmofedl AeficTBOBalU HE CTOJIBKO I[BETA, CKOJBKO 3BYKH, IPUCYTCTBOBAaBIIME B CIIOBax.
ITonoGpaTh HyXHOE CIIOBO U ceiyac SBIAETCS OJHON U3 CIOKHEHIINX 3aa4 B peKIaMe.

CoBpeMeHHBIE MapKETOJIOTH BCE Yallle 00paIiaoTcesl K MEXaHH3MaM 4eI0BE4eCKOro
MOBEJCHUSI W IPUHLOUNAM paboThl Mo3ra. Tak MOSBHIICS HEHPOMapKeTHHI — HCKYCCTBO
NpoJaBaTh, OCHOBAaHHOE HA 3HAHHWH 4YeJOBeYeCKOH (u3nonorun u noseneHus. Peaknuio Ha Ty
WIIH MHYIO PEKJIaMy MOXHO IIPOTECTHPOBATh B CHEIUATBHOM HCCIIEA0BATENbCKOM IeHTpe. K
yclIyram 3THUX CHELHaJNCTOB [OBOJIBHO 4YacTO NPHOEraloT NPOU3BOMUTEIN DPEKIAMHOMN
HNpOAyKIKHU. Beap ISt HUX Ba)KHO BBIICHHUTH, KaK YEIOBEK pearnpyeT Ha TO, YTO OH BHJIHWT,
CJIBIIIUT U 9yBCTBYeT. [Ipruem 3TH peakuny GpUKCHPYIOTCS Ha Oecco3HaTeNbHOM ypoBHe. 1o
MHEHHIO J3KCIEPTOB B pEKJIaMe HET HHU4Yero, 4ro Opuio Obl HeBakHO. Bribop ¢oHa,
MY3bIKaJIbHOE COINIPOBOXK/EHHE, aKTep, LIBET, CBET, «HacTpoeHue». Kaxnas nerans, naxe
caMblii MaJo3aMeTHBI IITPUX, HECyT ompeneleHHyr HHGopMmanuio. B urore nomkeH
MOJIY4UThCS BIOJIHE KOHKPETHBIN IOCHUI, HAIPUMEP «KYNU MEHS» WIH «JIenail kak s». Bee
3aBUCHUT OT JKEJIAHHS IPOU3BOAUTEINS U CTPATETHH PEKIIAMHON KOMITAaHUH.

WHTepHeT OTKPBLI COBEPLICHHO HOBBIE BO3ZMOXHOCTH KaK JUIs IPOU3BOIUTENIEH, TaK
U Ui nokynateneil. dakTudecky, B MHTEpHETE HaM HE MPOCTO YTO-TO NPEAJIAraroT, HaM
PEKOMEHJIYIOT 4TO-1IM00, OHUPasiCh Ha TY HH(POPMALUIO, KOTOPYIO MbI CAMH O ce0e OCTaBIIAEM.
Habpamn B mOMCKOBHKE OTpENeNeHHBId 3ampoc = mposiBWiIM HHTepec. Ceiidac BCE 3TO
YUUTBIBACTCS CIOXKHEHIIMMU mporpaMmaMu. B 3aBHCHMMOCTH OT HallMX HWHTEPECOB HaM U
HpejyIaraeTcs onpeeNieHHas TpoayKuus. 1 nMeHHO Ta, KOTopast OKaXKeTcsl HaM HyxkHa. [Toka
9THM MEXaHNW3MbI PEKOMEHIAINH ellle HecoBepLIeHHBL. [IporpaMMBbl MOT'YT IOITyCKaTh OIIHOKH,
HO MH(OpMAIMU CTAaHOBUTCS BCE OOJBIIE, a 3TO MO3BOJSET YTOUHATH MPOTpaMMaM W 3HAHUS
Hac. Takas pekiama HOCHT YK€ CTPOrO MHAMBUAYaJbHBIA MOJIXOA, @ 3TO 3HAYUT, YTO U
YKJIOHUTBCS TPEATIOKEHU HaM Oy/IeT Bcé CIIOXKHEE.

Bo3MoxHO, ckopo pekinama OyneT HENpoCTO OTBEYaTh HAIIMM 3allpocaM, HO H
npexyransiBaTh MX. Hamm mpuBBIYKH, XapakTep, IEHHOCTH M CIabOCTH CTaHYT TaKUM JKe
00BEKTOM BHUMaHHS PEKJIAMHOTO OM3Heca, Kak IPOCMOTp KaHAJIOB 10 TeJeBu3opy. Ho Tak mu
3T0 TIoX0? Bens BEIOMpast MEXK Ty ITOYTH OAWHAKOBEIMHI TOBapaMy, Ha CAMOM JIE€JIe BBl XOTHTE
cTaTh cuacTiuBee. M peknama Bcerna roropa BaM B 3TOM ITOMOYb.

CnHcok HCIOIb30BAHHBIX HCTOYHHKOB

1. 3apenxas E.H. Ilcuxonormst pexsambl [DaekTpoHHbIH pecypc]. — Pexum
nocryma: [https://psyfactor.org/lib/psyrecl.htm]
2. Tlcuxomorust peknambl [DmekTpoHHbIi  pecypc]. — Pexum  gocryma:

[https:/iwww.youtube.com/watch?v=d32NP-fcxWs]
Hayunvui pykosooumens: T.C. Muwycmuna, Kano. KoH. HAYK, 00Y.

O.B. I'purop’eBa, cTyeHTKa
Yuisepcumem imeni Anvgppeoa Hobens, m. Ininpo, Ykpaina

AHAJII3 TEHAEHUIW PUHKY ITIHIEHUII
3a manumu IlpomoBomsuoi i cimbehkorocmomapebkoi opranizamii (PAO) OOH
KooxxHa jieB'sTa JitoiMHa Ha 3eMITi Hesloifae abo He Mae MOCTIHHOTO OCTYILY /10 IPOIOBOJILCTBA
[3]. BaxxnuBy poib B KyJIbTYpi XapuyBaHHS MPAaKTHYHO BCiX KpalH CBiTy 3aiiMae xuib. PHHOK
3epHa € HABKIIUBILIMM €IEMEHTOM Y CUCTeMI arponpoI0BoIbUUX pHHKIB. Kpim Toro, 3epHO
- 11 O/IMH 3 OCHOBHHX IIPOJOBOJIFYMX Oip)KOBHX TOBapiB. AJle pUHKOBHH HOMUT (HOPMYETHCS
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HE Ha IIPOJIOBOJIBYE 3EPHO B LIIJIOMY, a HA HOT0 OKpeMi BHIM i HE IPOCTO HA OJHOTUIIHE 3€PHO,
a Ha OJIHOTHITHE 3¢PHO PI3HOI SKOCT, PI3HOI0 LIJTHOBOTO BUKOPHCTAHH! [ 1-5].

3a ocTaHHI POKH OOCST TOPTIBIIi 36pHOBIMH KyJIbTYpaMH iCTOTHO 30UTbIIMNacs. B meprry
Yepry Iie¢ IOB'I3aHO 3 PHHKOBHMH 3aKOHAMH, a CaMe depe3 3pPOCTaHHS IIPONO3WI 1 IOIHTY.
30LIBLICHHS CTI0KUBAHHS OJTHOYACHO CTBOPIOE BUT1THI MOKJIMBOCTI PO3BUTKY MIKHAPOIHOI TOPT1BII
arpoIpOIYKII€EIO Ta MEePCIEKTHBH, 100 BCTAHOBUTH HOBI PEKOP/IM EKCIIOPTY 3epHa.

Y 2019 poui Ykpaina Mae peKOpIHHI ypoxkaii 3epHOBHX, SIKUI 3a CKJIaB Bif 73 10 75 MITH
ToHH. OJTHaK 0COOJIMBY KOHKYPEHILI0 YKpaiHCEKOMY 3epHY ckitamyTs dpamtiist i Pocist. Tum He MeH,
PSII €KCTIEpTIB BIEBHEHI, IO 1 €KCIOPT LUX KYJIbTYp Oylde TakoK YMMaIMM. Y CBOIO Yepry,
TOCTIOZIAPCTBA, SIKi OOpOOISTIOTH 3epHOBI KymbTypH, B 2019-2020 pp. depe3 3HauHE 3HIDKEHHS
3aKyIiBeIbHUX IIiH BCEPEeIHHI KpaiHi OTPIMAIN Habarato MEHIMA nprOyToK, Hix B 2018 pori.

OCHOBHOIO TIPUYUHOIO 3HIKCHHS CBITOBUX IIiH Ha mreHuito B 2019/20 MP craio ii
peKopIHe BUPOOHHUIITBO B CBITI 1 TaKuii e BUCOKHUII pIBEHB 3amaciB.

B Vkpaini BUpOOHHIITBO MIIIEHUIII B TIOPIBHSAHHI 3 TOPIIIHIM IOKa3HUKOM 3pOcio Ha 3,5
MJIH T.SIK HACJIIOK, eKCIOPTHI iHK Ha O6asrci FOB Yopre Mope Ha IpooBoJIbYE 3€pPHO CTAaHOM Ha
2019 p. ckoporusmcs a0 $195-205 3a 1 ToHHY 3epHa B 3aJIGKHOCTI BiJ SKICHUX MOKA3HUKIB IPOTH
$220-235 B muHynomy pomi. LjHH Ha MIICHHMIO CHOTOAHI MiATPHMYIOTH IOCHTH BHCOKI TEMITH
CKCIIOPTY — 3a TIEPII MICSI[ CEe30Hy MPOJAaHO OLIbIIE MOJOBHHH PIYHOTO TIOTCHINATY. [HImmii
(haxTop-TioBUTEHMIA ekcriopT 3 Pociiicbkoi ®Denepamii, Ae 3apa3 BHYTpILIHI IIHA iHOJI BHILE
eKCIIOpPTHUX. Brcokwnii excriopTHMi HoTeHmian YKpaiHu MiaTpuMye He MEHII BHCOKHIT ypoxkai. 3a
OLIIHKAaMH, BITYM3HSHI arpapii B IOTOYHOMY CE30HI OTpHMaid 28 MIH T MIICHHUI, TOMY €KCIIOPT
HPOrHO3Y€eThCs Ha piBHI 20 MyH T. TTHICHHII 3HAXOAUTBCS [iHCHO B epeBUpOOHHIITBI: Stock-to-use
TOKa3HHUK B IIbOMY ce30Hi Ha 0,4 11. T1. BHILE TOPILITHBOTO.

JlonatkoBUM (haKTOPOM THCKY Ha IiHM YKPAlHCHKOI IIICHWI]l Ha BHYTPIIIHEOMY PUHKY
BUCTYIMJIA MIIHIIIA TOPIBHAHO 3 MUHYJUM POKOM TpHBHs. IIpoTte Bxke 3apa3 MO)KHA CKazarH, IO
PHHOK TIICHHMII 371aMaB BeIMEKUI TPEHJT 1 pO3BEPHYBCS B OIK BIIEBHEHOTO 3pOCTaHHsI, X04a LiHA Ha
3epHOBY Bce LI€ MPOAOBXKYIOTH repeOyBaTi HA OUTBII HM3BKHX PIBHAX B MOPIBHAHHI 3 MHHYJIAM
pokom. Tak, YkpaiHa Bxke ekcriopryBajga moHax 10 MIH T INIIEHWIH, TOOTO IIOJOBHHY CBOTO
eKcriopTHOro notexmiaty B 2019/20 MP.

KpiM Toro, B YkpaiHi Bike CIIOCTepiraloThCsi pU3HKH 1010 HACTYITHOTO BPOXKAl0, TIOB'sI3aHi
3 TMOCYIDTMBAMH TOTOJHAMH YMOBAMH IIiJI Yac TIOCIBHOI O3MMOI MIIEHWINl Ha OUTBIIIN YacTHHI
TepHuTOpil KpalHy. 3apa3 PUHOK He 3aKya/iac MPEMIro 32 PU3HK B L{iHH, aJle SIKIIO MOro/Ha CHTYaIlis B
KpaiHi Oy/ie 3aJIMIIaTHCs] HECTIPHSTIIMBOIO, TO 1€ BUCTYIUTH JIOJATKOBUM IPAHBEPOM PHHKY.

Cnncok BUKOPUCTAHUX JIKepes

1. ITIpoayKThl >KHBOTHOBOJCTBA U CEJIbCKOXO3IHCTBEHHBIX KYJIbTYp [DJIEKTPOHHBII
pecypc]. — Pesxum nocryna: http://www.fa0.0rg/fa0stat/ru/#data/TP

2. CenbCcKOXO3SICTBEHHBIE KYJIBTYPHI [ DNEeKTpOHHBIN pecype]. — Pexum mocryma:
http://www.fao.org/faostat/m/#data/QC

3. IIpon3BOACTBO 3epHA MIICHAIBI ¥ TPUMEHEHIE MUHEPAIBHBIX YI0OPSHUH B MHUpe
[DnexTponHsIii pecypc]. — Pexxum nocryna: http://eeca-ru.ipni.net/arti cle/EECARU-2163

4. Cutyauuss Ha MHPOBOM pBIHKE 3€pPHOBBIX [DNIEKTpOHHBIN pecypc]. — Pexum
nmoctymna: https://napksk.m/MUpoBoit-phIHOK-3epHOBBIX-sHBaph-2018

5. Ton-30 3xcnopTepoB 3epHa. PeIHOK pasrpy3uwiu Ha 53 MIIH TOHH [DJIEKTPOHHBII
pecypc]. — Pexumm gocryma: https://www.agroinvestor.ru/rating/article/30049-top-30-
eksporterov-zerna/

Hayxosuil kepienux: A./]. Mocmosa, kanO. ekoH. HayK, 00y.

A.B. I'punboB, Maricrpanrt
L.B. TapaneHnko, 1-p eKoH. HayK, Po.
Yuisepcumem imeni Anvgppeoa Hobens, m. lninpo, Yrpaina
4D BPEHJAUHI — KJIIOYOBA CKJIAJJOBA PR CTPATEI'II HIAIIPUEMCTBA
[IpoAyKTHBHOIO MapKETHHIOBOIO KOHIICHIIEI0, sIKa MOXKe OYyTH BHKOPHCTaHa IMpH
po3pobiii OpeHna, Sk ckiiaoBoi yactuHu PR cTpaTterii mianpuemMcTBa, € Teopis 4D OpeHIHHTY,
po3po0biieHa BiJoMuM HIBeACHKHM pexiamictoM Tomacom ['enom [2].
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Teopist 6penaunry 4D mnossrae B GopMysIIOBaHHI YOTUPHOX OCHOBHUX BHUMIpIB, sIKi
BU3HAYAIOTh CYTHICTH Openma. SIk crBepmxye Tomac I'ex, Oynb sxuit OpeHn Mae 4OTHPH
OCHOBHHMX CKJIaJOBHX, KOTpPi BH3HA4YalOTh HOr0 CTPYKTYpY Ta pPHHKOBY IIO3HMIIIO.
3aCTOCOBYIOUH aHAJIOTII0 3 YOTHPHMIPHHM IIPOCTOPOM-YacoM, BIIOMHM 3 DPEJSITHBICTCHKOI
¢i3uky, BiH Ha3UBAE 111 CKIIAI0BI «BUMIpaMu», B SIKUX CTBOPIOETHCS 1 pO3BUBAETHCS OpeH, a
caMe, (YHKIIOHAIBHUI BUMIp; COLIAILHUI BUMIp; JTyXOBHHI BUMIip; MEHTAIGHHUN BUMIp [2].

OYHKIIOHATBHAN BUMIp O3HA4Ya€ CIPUNHHATTS KOPHCHOCTI TOBapy YM HOCIYTH, IO
acoriroetecst 3 Openpom. ComiambHHNA BHMIp CTOCYETbCS MOXIHBOCTI  iJeHTH(IKAIIT
CHOXMBaueM cebe 3 MEBHOI CYCHUIbHOIO Tpymoro. JlyXOBHHH BHMIp — YCBIIOMIICHHS
DIO0ATBPHOT Y JIOKAJTBHOT BiIOBITATEHOCTI. MEHTAIBHUH BUMIp — YYTTEBICTh Ta
ocobucricHuit Bubip moxuHu [1].

Ili JyoTHpy BHMIpH NArOTH OCHOBY JUIS PO3YMIHHS CIIPaBXHBOI Ipupoau OpeHna,
BU3HAUCHHS HOTO CHJIBHUX Ta CIa0KUX CTOPiH, a TOJIOBHE C(OPMYBAaTH MailOyTHIHN MOTEHIial
Openna. HoTuphoxBUMipHa MOIENb KoMilanii Nike HaBesieHa HIKYE.

OyHKIIOHANBHUN BuMip. 3 TOYKM 30py (yHKUioHampHOrO BuMipy, Opena Nike,
6€3yMOBHO, CIIPHHMAETHCSI SIK TapaHTiss XOPOIIOi SIKOCTi, HEBUCOKHX I[iH 1 3pa30K MIPUEMHOTO 1
HE3BUYHOTO CTUMO pobotu. Lle 3mimHIOe OpeHa: OpeHI HeMaTepialbHUH 1 YMM CHJIBHIIIE
CHPUIMAETHCS HOro (DYHKITIOHAIbHA KOPUCHICTh, THM BiH CTIHKiIIe.

Menranpauii BuMip. Jleski 3 mpobieM, MOB'A3aHUX 3 MEHTAIBHHMHU YSIBICHHIMHU,
3aHaJTO IHIMBITyaNbHi i Maike He MiTaoThCs y3aranbHeHHIo. 3akmk Nike «IIpocto 3podu
1e» HaJ3BU4aiiHOo epeKTUBHUN. BiH MpoHNKae MpsiMo B IITMOWHY CBIIOMOCTI 1 Haragaye HaM, sIK
BKJIMBO IOJ0JIATH MACHUBHICTh €IUHUH cHOCIO TOBECTH, IO TH YOrOCh BapTHH — MPOCTO
3pobutu 1e! Takox Nike BBena HOBY iIHTOHALIO B CBIT PEKJIAMH, CKA3aBIIU CBOIM MOKYIIIIAM:
«IIpocto 3podu 1ex». Lle Oyno aGCONOTHO HOBHUM CJIOBOM B PEKJIaMi, i BOHO IIPU3BEJIO 0
HabaraTo OutpII TpuBaNoi audepeHmianii, Hix Oyab-sSKa IeTaib B3YTTS.

HyxoBuuii BuMmip. IIparHenHs Nike «KHHYTH BHKIMK PHHKY» II€PEKOHIHBO
0OTpYHTOBY€EThCA 3 MO3HLIN AyX0BHOTO BUMIipy. Nike Krae BUKIHK BETUKUM HEPO3TOPOITHAM
KOpIIOpamisiM, AEMOHCTPYIOUH THYUKICTE B pOOOTI, Ta IEPETBOPIOIOYH 11 B pO3Bary Jjs KIIi€HTa.

Comianpauii BuMip. CoriabHa 3HAYYIIICTh Takoro OpeHna, sik Nike, Benuka. Bona
BitoOpakae HOro 3JIaTHICTh 3aBOHOBYBAaTM HPHXWJIBHICTh KII€HTIB 1 3aco0iB MacoBoi
inpopmarnii. Nike Kugae BHKINK PHHKY CBOIM MOJIONIKHHUM Ta CMUIMBHM CTHJIEM pPOOOTH,
BIAMIOBITHMM TOMY, SIK KJIIEHTH caMi XxouyTb cebGe BecTu. Tomy, BuOupatoun Nike, kiieHTH
NEMOHCTPYIOTh BJIaCHI LIHHOCTI 1 CTaBJEHHS [0 XHUTTI. SIKOIO KIi€HTaM IM0100aeThCs
¢inocodis, peanizoBana Nike Ha 0THOMY CErMeHTI pUHKY (HANPHKIIa, HA PUHKY CIOPTHBHOTO
B3YTTs1), BOHH, IIBU/IIE 32 BCe, 3BepHYTHCS 10 Nike i Ha iHIIOMY PHHKY (CIIOPTHBHOTO OJATY
Ta CIIOPSIXKEHHS).

Kommanis Nike icHye Ha puHKY CTIOPTHBHUX TOBapiB 3HAYHMH epiof dacy. 3a Bci mi
POKH OYJI0 TOKJIAACHO YMMAJIO 3yCHIIb 3aJJIs1 TOTO, 100 3aKPIMUTH Y CBIIOMOCTI CIOXKHBAaYiB
TypOOTIHBY, KpeaTHBHY KOMITaHif0. J{1s1 Toro, o6 i B MaOyTHROMY 3aJTMIIATHCS HA BEPIIIHI
PHHKY, KOMIaHi1 MOTPiOHO 1 Hafani MPOIOBXKYBATH PyX Y TOMY K HaNpsMKY: He 3a0yBaTH Mpo
3/I0pOB’S CIIOKMBAYIB, K 3 TOYKH 30Dy SIKOCTI MPOAYKIIii, TaK 1 IIHOBOI il CKJIQIOBO1, a TAKOXK
paayBaTH iX IiKaBUMH peKJIAMHUMH KaMITIaHIsIMH, sIKi JIOBI'HH Yac 3aJIMIIAIOTHCS «HA CITYXY».

Cnucok BUKOPHCTAHUX JKepet

1. Haiit ®. Bayrra-Byrrsa. K.: Ham popmart, 2017. 432 c.

2. I'dp, T., 4D OpouauHr. B3nambiBas KOpIOpaTUBHBIN KOJ CETEBOI SKOHOMUKH. M.:
MamuH, UBanos u @epbep, 2005. 232 c.

J.B. I'puyeHko, CTyAeHT
Yuueepcumem Anvppeoa Hobena, 2. /[nunpo, Yxpauna
PEKJIAMA KAK I''IABHBIM MHCTPYMEHT MAPKETOJIOTA

Pexmama sBisiercst omHOW W3 (GOpM OOIIEHUS, YTO TOMBITKH K YBEIHIECHHIO

NOTpeOJICHNsT Ha NPOJAYKT WM CEpBHC, BCTaBUTh HOBBIM OpeHA WIM NPOIYKT Ha

MOTPEOUTENLCKOM PBIHKE, YIIYUIIHTh UMUK OpEeHIa HIIH PEeTIO3HINN NTPOAyKTa WK OpeHsa B

CO3HAaHMM NOTpedUTeNs. ITO OCYILIECTBIACTCSA C MOMOIIBIO PEKJIaMHBIX KaMIaHUi, KOTOphIe

pacIpoCTpaHsIOTCS B CPEACTBaX MAccOBOM HMH(OpPMAamUH B COOTBETCTBUH C 3apaHee
YCTQHOBJIEHHBIM IIAHOM KOMMYHUKAIUH.
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I'maBHOI! M3 mpoGiem o0OIIeCTBa BHICTYIAET COLMANbHAs pEKIaMa U PeaKIHs
ob1ecTBa Ha Hee. Te e MeTOJbI PEeKIaMbl, KOTOPBIE IPOABUTal0T KOMMEPUYECKHE MIPOTYKTHI
U YCIyTH, MOTYT OBbITh HCIIOJB30BaHBI, YTOOBI MH()OPMUPOBATH U MOTHBUPOBATH IIEIEBYIO
ayANTOPHIO N0 Ba)KHBIM BOIpOCAM, KacaroIumMcsi oomectBa, TakuM kak CITN/I, sxoHOMuMS
SHEpruu Win BeIpyOKa seca. ColpanbHas pekiamMa — 3To yCHIIHe, HalpaBJIeHHOE Ha I3MEHEHHE
OIIPE/ICJICHHBIX CONMANBHBIX ()OPM ITOBEACHHSI, KOTOPBIE CTAHOBSITCS POOIEMaMH IS KU3HU
B 0OIIECTBE; METOJONOTHSA, WCIOIb30BaHHAS MU €€ CO3/JaHUs, AHAIOTHYHA METOMAUKE,
UCIIOJIb3yEeMOH B KOMMepUecKkol pexname [1-2].

BaxHO MOMYEPKHYTh Pa3HUILy MEXIY COLMAIBHBIMU PEKIAMHBIMU KaMIIaHHAMH U
KaMITaHWSIMHA KOPIOPAaTHBHOH OTBETCTBEHHOCTH, IOCKOJBKY ITOCIEIHHUE IPOM3BOAATCS ITOJ
OpeHIOM B KadeCTBE OCHOBHOTO 3JIEMEHTA, M, HECMOTPS Ha JOCTKEHHE Ielel KaMIaHu|
o0IecTBEeHHOTO O1ara, KOMIIaHHS MMEET ITOJI0KUTENBHBIN T0X0/I Ha YpOBHE HMHUJDKA OpeHIa.

Pexnama B HEKOMMEpYeCKOM BHJE SBISIETCS KPYIMHBIM 00pa3oBaTENbHBIM
MHCTPYMEHTOM, CIIOCOOHBIM OXBATHTh M MOTHBHPOBATH OOJBIIOE KOJIHYECTBO ayXUTOPHH.
«Peknama OIpaBIBIBAET CBOE CYIIECTBOBAaHME IIPH HCIOJIb30BAHHM B OOIECTBEHHBIX
HHTEepecax; 3TO HHCTPYMEHT, KOTOPHII CIMIIKOM MOIIHBIA, YTOOBI HCIONB30BaTh €ro0 TOJIBKO
B KOMMEPYECKUX Lelstx» [2].

Pexiama B ctepe OOLIECTBEHHBIX YCIYyr, HEKOMMeEp4YecKas pekiama, pekiamMa B
00IIECTBEHHBIX HHTEPECaX, COI[HANTbHBIH MapKETHHT - 3TO Pa3INYHbIE ACTIEKTHI HCIIOIb30BaHUS
¢bopM M METONOB peKJaMbl M MapKeTHHIOBBIX KOMMYHHKAIMH (OOBIYHO CBSI3aHHBIX C
KOMMEpUYEeCKOH KOMIIaHMEeH) IpH pEIIeHHH NpoOieM, NPEACTaBISIONNX HHTEpeC |
HEKOMMEpUYECKHEe MHUIMATUBEL. Pekiama OOIIECTBEHHBIX YCIYT CO CTOPOHBI  Pa3IMYHBIX
rocynapcTBeHHbIX opraHoB B CoennHeHHBIX LllTaTax mocturana cBoero nuka Bo Bpems | u Il
MupoBbIX BOHH.

C 2000 roma BO3pOCTH yCHIHS 1O 3alIUTe OOMIECTBEHHBIX HHTEPECOB ITyTEM
pEryJIUpOBaHUs COACPIKaHUI U 00beMa PeKIIaMBl.

B To#f ’Xe oOTpaciH CyIIecTBYeT CaMOpPEryJIHpOBaHHE, KOTOpPOE OTBEYaeT 3a
YCTaHOBJIGHHE OIIPEICICHHBIX (YHIAMEHTAIBHBIX CTAHJAPTOB I HAJEXKHON HpPaKTUKU
KOMMEpUYEeCKOH KOMMYHHUKaluu. Bo BceM Mupe CyIIecTBYIOT pa3lIH4HBIE areHTCTBA,
OTBETCTBEHHBIE 32 O0ECIIeUYeHHEe TAaKOTO CaMOPETYJIHPOBAHUS PEKJIaMbl B COOTBETCTBHH C
OCHOBOTOJIATAIONIMMH TPHHIMIIAMHI yBaKCHUSI MECTHOTO 3aKOHOJATENIbCTBA, NMPABANBOCTH,
YECTHOM U JIOSUTbHON KOHKYPEHIIMH M TPeoOIagaromiei conpanpaoi Mopand. Kpome Toro, B
MOCIIeJHUE TO/IbI OBIIN IPEIPHUHATEI pa3IHIHbIC HHUIUATHBEI B 00JIACTH Me/[Ha IPaMOTHOCTH
1, B YaCTHOCTH, PEKJIaMbl, KOTOPBIE HAIIPaBJICHBI HA PacHIMPEHNe BO3MOXKHOCTEH HoTyJaTeneit
Hepe; TUIOM PEeKIAMHBIX KaMITaHUH.

Henast BBIBOJ W3 W3JIOKEHHOTO paHee, XOTelIOoCh MOAYEPKHYTh TO, 4TO
HEKOMMepUecKasi, B T.4. CONMalbHAs peKiamMa CIyXHT «MOTHBaTopoM obOmectBay. OHa
MPOBOLMPYET YeTOBEKa 33yMaThCsl O MPOUCXO/ISIIEM B XKM3HH, 3aCTABIISIS TOCMOTPETh Ha MUP
WHBIM B3TIA70M. VIMEHHO MO3PTOMYy OHAa TaK 4acTO BBLICNSETCS W IPHBIEKAET B3TIIAIBI
oOmiecTBa.

CnHcok HCHOb30BAHHBIX HCTOYHHUKOB

1. Bapnen ®. B3nom mapkerunra. M.: Mann, MBanos u @epbep, 2014. 340 c.

2. Kotnep @. OcuoBsl Mapketunra. M.: Bubsmc, 2011. 488 c.

Hayunwiti pyxosooumens: U.I". Kypouxkuna, kano. skoH. HayK, 0oy.

O.B. I'ponoBcbkuii, NpoBiqHMIA HAYKOBHIi CIIIBPOOITHUK
Hayionansnuii ynigepcumem oooponu Ykpainu imeni leana 4epnaxoscvkozo, m. Kuis,
. Ykpaiua
BHYTPIIIHIU AYAUT B CEKTOPI IEP)KABHOI'O YITPABJIIHHA:
BITUU3HSIHUU TA CBITOBUU JOCBII
HeBin’emHOI0 CKJIAMOBOIO  VCHIXY Ta KOHKYDEHTOCHDOMOXKHOCTI  OUIBIIOCTI
JeP)KaBHUX, TPOMAJICBKUX Ta KOMEPLIHHUX OpraHi3amiil v BCiX KpaiHax CBITY € BHYTDIIIHIl
ayaut. s YkpaiHu ocTaHHIN € TOCUTH HOBOIO NIPAKTHKOIO, SIKA IIle HE OTPUMAa HAIEKHOTO
DO3MOBCIO/UKEHHS. AJie 301IbIICHHS] THHAMIKM PO3BUTKY Oi3HEeCy AETepMiHYE HOBI DHU3HKH i
CHOTOJIHI IUTS TX MiHIMi3ari{ HeoOXiTHO BUKOPHCTOBYBATH yCi CydacHi MeXaHi3MU KOHTPOJIIO,
OJTHUM i3 SIKMX € BHYTPILIHI{ ayauT.
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B VkpaiHi BUHHKHEHHs ayAuUTy acOLIIOEThCs 3 MPUMHATTAM y 1993 poui 3akoHy
VYxpaian «[Ipo ayanTopchKy AiSUTBHICTB». 27 POKIB — II€ JOCHUTH HE3HAUYHHH TEepMiH ULl
(GopMyBaHHS Ta pPO3BUTKY HAayKOBHX JIOCTI/DKEHb, CTBOPEHHS IPAKTHYHOI 0a3u Ta
HaKONMYEHHS BiAMOBimHOTO mocBimy. Ha BigMiHy Bixm YkpaiHw, B PO3BHHEHHMX KpaiHax
3axinHoi €Bpomu, Amepuku Ta KaHagu ayaut BuHUK Habararo panime [1, c. 180]. o
NPUKIATy, CHCTEMa BHYTPIIIHBOTO KOHTPOJIIO i ayAWTY SIK 0OOB’SI3KOBHH aTpHOYT OpraHiB
JiepKaBHOTO ynpaBiiHHA novana Gopmysatucs y CLIA 3 npuitaartsm y 1950 p. 3akony npo
npouenypH i cepu OromKeTy Ta OyXraaTepchKoro o6iiky, 1o modarky 80-x pp. chopMmyBamacs
€IMHa KOHILEMIIsI BHYTPIIIHBOIO Ta 30BHILIHBOTO ayauTy. A y 1992 p. Ha OCHOBI IOMOBIiIi
HanionansHoi KoMmicii O po3ciigyBaHHIO MaxiHamiil y ¢iHaHCOBIH 3BiTHOCTI OylI0 BHAAHO
«BHYTpIIHIN KOHTPOJb — IHTETpOBaHA KOHCTPYKIS», KU 1 CHOTOJIHI BBaKAalOTh 0a3010
Teopii 1 MPaKTUKY BHYTPIIIHEOTO KOHTPOJIIO 1 ayJuTYy.

V cBiToOBI# mpakTULi GiMBLIICTH aBTOPIB BUALUIIE TPU OCHOBHI MoJemi (GopMyBaHHS
KOHTPOJIO 32 ayJUTOPCHKOIO MISUTBHICTIO: 3MIHCHEHHS HArJIsAy NMPUBAaTHUMH CYCIIIITEHUMH
OpraHi3alisMu 3a JOPYYCHHSIM JepKaBU; 3A1HCHEHHS HAITALY IepKaBHUM OPraHOM; 3MillIaHa
Mozens Harmny. Ilepma monens QopMyBaHHS KOHTPONIO, B SAKiH Haris 3IHCHIOIOTH
NpUBaTHI CYCHiJIbHI OpTraHi3amii 3a JopydeHHSM JnepkaBu xapaktepHa anst CIIA Ta
Bemuko6puranii [1, €.181]. Tak, 1o npukiagy, OCHOBHUMH Cy0’€KTaMH CTPYKTYPH OpraHiB
BHYTPILIHBOTO ayANuTy ypsiny BemnkoOpurasnii € MinicrepctBo dinancis, Komiter Aynury ta
Bignin Bryrpimnasoro ayauty [3, c. 128]. BapTo migkpeciuTy, mo OKpiM HpenCcTaBICHUX
areHTiB ayauTy, y BemmukoOpuranii icHye Taka opranizaunis sk @opym ['pomancekoi aymury.
Ile opramizamiss GopMyeTbCS 3 ypsIOBUX YCTaHOB, IO HANAIOTh IOCITYI'M HACEIEHHIO Ta
BUPOOJIsi€ HAPSMOK PO3BUTKY I[bOT'O CEKTOPA BUKOHABYOI BJIaJIU, @ TAKOK BHOCHTD L€ B IJIAHU
BHYTPIIIHBOIO ayquTy ycTaHoB. Ii misupHIiCTH cxoxka Ha KomiteT rpomancekoro aymuty i
00miky ABctpainii. Came 1151 0COONHMBICTh CUCTEMH BHYTPIIIHBOTO ayIUTY aHTJIOMOBHHUX KpaiH
Ma€ CTaTH OCHOBOIO U 3aJyYeHHS T'POMAICBKOCTI JIO BHYTPIIIHBOTO ayIUTy OpraHiB
nepkaBHOI Bnaan B YkpaiHi. Takox ams Ykpainu BapTo 3BEpHYTH yBary Ha IOCBiI ABCTpadii,
ne Bignin BHYTpINIHBOTO ayAUTy CTBOPIOETBCS Y BCIX OpraHi3amisx, MiAKOHTPOIBHHX
HalliOHAJTBHOMY BiAOUTy ayauTy Ta (QYHKIIOHYe SK CaMOCTIMHUIM MiIpo3din, SKUA He
3ay9a€eThCs 10 MIOACHHOT TISUTBHOCTI OpraHisarii Ta npuiHATTS pimeHs [3, ¢.130]

Jpyroto mMoxemo GopMyBaHHS KOHTPOIIIO € MOJENb B SIKiM HATISAA 3IIHCHIOETHCS
Jiep>kaBHUM opraHoM. Bona xapakrepHa uist ABcrpannii, ['omnanaii, [Tanii. Ha Ham nornsiz, no
i€l kaTeropii BapTo BigHECTH 1 YKpaiHy,

TpeTboro 1 OCTaHHBOW € 3MilmlaHa Mojaeidb (OPMyBaHHS KOHTpoOJO. BoHa
3acTtocoByeThest y HiMeuunni. XapakTepHuM Ui TaHO! KpaiHH € Te, M0 HArIsA 3I1IHCHIOE
CyCIiNIbHA OpTraHi3allis ayAuTOpiB Ta AyJIMTOPChKA Majara, sika B TOH e 4ac KOHTPOJIIOEThCS
HE3aJICOKHIM JIepKaBHUM opraHoM. B HimeuyuwHi BUIUIAIOTE IBa BHOM KOHTPOIIO 3a
npodeciero ayauropa. Lle KoHTposb 3a 3xailicHeHHsIM Tpodecii aymuTopa, Ta 6e3nocepeTHbO
KOHTPOJIb SIKOCTi ayJUTOPChKHX TocyT [1, c. 184].

Otxe, aHaJIi3 CBITOBOTO JOCBIYy B CHCTEMI peai3allil BHyTPIlIHBOTO ayANuTy MOKa3aB
CYTT€BI 3MiHH (QYHKIIH Ta po3mmpeHHs cdepru Horo B3aemomii i3 opraHaMu Jep>KaBHOTO
30BHILIHBOTO ayAWTY. 3OBHIIIHIAH KOHTPOJb Ta BHYTPIlIHII ayauT B cdepi Jep>KaBHOTO
YIpaBIiHAA € HEOOX1THIM KOMIIOHEHTOM OIO/PKETHOTO MPOIIECY CYYacHOCTI, a BiICYTHICTh Y1
HE HaJIe)KHA peatizallisl X CKJIaJOBUX BU3HAYAE PIBCHb €()EKTUBHOCTI (hiHAHCOBOI MOJITHKU
JIepIKaBH.
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Vuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Ykpaina
TEXHIKA CHIH-ITPOJAXKIB

CITH-nmpoaaxi (SPIN-selling) — e texnika nponaxis, 3aCHOBaHa Ha 4 TUMAX [TUTAHb:
CUTYyaliiiHi, MpOOJeMHi, MUTaHHA NPO HACHIAKH, MUTAHHS INOJO MOTpeOM y BUpILICHHI
npo6nemu. Texnika CIIIH cnpsiMoBana Ha Te, 00 HANITOBXHYTH CIIOXKMBAada Ha 3iHCHEHHS
KYMIBJIi TOBapy 4M MOCIYT'H METOAOM 3aJaBaHHs MOTPIOHUX 3alMTaHb, sIKi aBTOp TexHiku Hin
Pexxem mopimuB Ha dotupu THnH. Hin PekxeM cTBepIpKye, IO ONAHYBABIIH JIMIIE YOTHPH
TUNM 3alMTaHb, MH CTOBIZICOTKOBO OTPUMAaeMO MO3UTHBHUM pesynsTar [1]. IIpomonyemo
pozibparu Ha npukiani moneni texHiku CITIH-mponakiB KokeH 3 4OTHPHOX THIIIB IMHTaHb
OKpeMO, Ta 3’4CyBaTH, B YOMY HOJIATa€ iX ()eHOMEHAIbHICTb.

Monens texuiku CITIH-mponaxiB MokHA MPEJCTABUTH TAKAM YHHOM.

1. Curyauiiini (Situation) mutaHHs MEHeIKEp 3aCTOCOBYE ISt TOTO, 06 BCTAHOBUTH
3B'S30K 3 KJIEHTOM, SIK 1 B KJIACHYHIN TeXHilli IPOAaXiB, Ta MiITOTYBaTH TPYHT JUIS IIEPEXOIY
JI0 Ipyroro THITY 3aIHTaHb.

2. TIpobGaemni (problem) muranHs nOTPiOHI At TOro, MO0 PO3KPHTH HOTPEOU
CHOXMBa4a, B TOMY YHCIi W NpPHUXOBaHi MOTpeOM, MpO fAKi CIIOKUBAa4d iHOAI W cam He
3noranyetbest. [Ipu 11boMy Byke 3aCTOCOBYIOUHM BHHSTKOBI 3aITUTaHHS.

3. TMuranus npo Hacmigku (Implication). 3a 10mMOMOro TakWX MUTaHb MEHEIKEP
MOTHBYE CHOXKHBaya QyMaTH, PO Te, W0 Oyre, SKIo Horo mpodiema He BUPIMUTHCS. |
3MyIIye Horo cokycyBaTucs Ta TOCTpillle BITIYTH CYTh IpOOIEeMH, MOTJITHYBIIN Ha HEl BKe
3 iHIIOTO OOKY.

4. Tluranus mono norpedu y supiniernHi npo6nemu (Need-Payoff). Taki nuranus e
KiHieBuM eranom moneni Texaiku CITTH-nponaxis. Came BOHU 3/1aTHI IOKa3aTH KIIIEHTY, 11O
Oyze, sSKIIO Horo mpobieMa BUPIMIUTHCS, 0e3M0cepeTHbO 3a yIacTi TOro, XTo npoaae. Takox
3a JIONOMOTOI0 MHUTAHBINOJIO0 MOTPeOM Yy BHPIMICHHI NMPOOIEMH MEHEMIKEp MOXKE BHSBHTH
KJIFOUOB1 TMOTpeOU Ta cPopMyNrOBaTH BHUTIAHY MPOIO3HILII0, SKa MPU3BEAE OO0 YCHIITHOTO
yKJIafaHHs yronu[2].

JlaHa TexHiKa MPOJAaXiB HE TapaHTy€e CTOBIACOTKOBUH yCHiX, a/Ke YKIaJaHHS Yroau
IPYHTYEThCS He Ha diTkoMy anroputmi Mozeni CITIH-mponakis, a mepeBa)KHO OCHOBHY POJIb
BiZlirpatoTh came JrONACHKI (akropu [3]. Tox, ciiJ HArOJOCHTH HAa TOMY, IO BCE XX TaKd
MepEeroBOPU HANPSIMY 3aJIeXaTh BiJl MEHEXKepa Ta Bijl TOT0, HACKIJIbKU MPaBUIILHO Ta JOLLIEHO
BiH Oyze (OpMyIIOBaTH 3alUTaHHS, CIIPSIMOBYBATH iX y MOTpPiOHE PyCIlio,a TaKoX Bix HoOro
YMIiHHS JOJIaTH 3alepeveHHs KITI€HTa, SKE TEeX BIAINPae BEIMKY POJIb y CaMOMY MpOIeci
crinkyBanHs. CIIIH-pomaxi — me mpo OymyBaHHS DOBIpYMX BIJHOCHH MDK NPOIABLEM Ta
crnioxuBaueM. ToMy Hi B SKOMy pa3i He BapTO HaMaraTHCsI MaHIMYJIIOBaTH KJIIEHTOM, THCHYTH
Ha HBOTO YM THM T1a4ye 00JypIOBaTH HOro, HAMAralO9HCh TisITH 3a OOYpIMBHM NPHHIAIIOM
«BIAPHUTH» TOBap abo MOCIyTY.

Ha mamy mymky, texnika CIIIH mpomaxkiB — 1e mpo CydacHy JIIOAMHY, sSKa XO4e
KOHTPOJIIOBAaTH CHTYalilo, Ta CAMOCTIHHO NpHUIHMATH pillleHHs, ane 3a3BHYail BCE X TaKH
notpedye momomoru. Texnika CITIH mo3Boisie MapkeTosoryi $axiBIfio 3 MpoaaKiBPO3KPUTH
npoOJieMy CHOKMBava Ta HA0UHO MOKa3aTH oMy, K 3a JOIMOMOTOI0 IAHOTO TOBapy BiH 3MOXKe
ii BupimmTu. BpaxoByroun MexaHi3M, 3a skuM npamtoe TexHika CIIIH — moxxHa 3 nerkicTio
HaroJIOCUTH Ha TOMY, IO I TEXHiKa aKTyalbHa CTAHOM Ha ChOTOJHILIHII IeHb, 60 MOBa e
PO JIFO/ICHKI CYTHOCTI, SIKi IpUTaMaHHi kKoskHOMY 3 Hac. Omke CITIH-pomaski — e mpo Te, sk
KJIIEHT caM 3axo4e MpuadaTH JaHUi TOBap, YU CKOPUCTATUCS MOCIYTolo, PO Te, 0 FAPHUM
NpoJaBenb — TOW IO BMi€ CIyXaTH, a HE TOBOPUTH. [I0CTAaHOBKOIO MpPAaBHIBHUX IHTAHBb
MpOJaBelb BKa3ye MOTSHI[IHHOMY KIIIEHTY Ha IPaBUIIbHI BiAMOBII.
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B.M. IlleByeHKko, KaHA. Jep:K. ynp., J0L.
Yuieepcumem imeni Anvgppeoa Hooena, m. /[ninpo, Ypaina
HIJIAAXHW TA METOAU NIJIBUINEHHA KOHKYPEHTOCITPOMOKHOCTI
NPOAYKUII NIATTPUEMCTBA

OCHOBHE MPOTHPIYYS KOHKYPEHTOCIHPOMOXKHOCTI MOXKHa COHOPMYNIOBaTH  SIK
OPOTHUPIYYA MDK IHTEpecaMHd BHPOOHMKA 1 CHOXHBa4a, SKe B JIIHCHOCTI MiImaeTbes
KOPHT'YBaHHIO B ITPOIIEC peaizalii pHHKOBUX BiTHOCHH CITOXXKHBada i BAPOOHMKA, B pe3yNIbTaTi
[KOI, MPOJak AAHOTO TOBapy CTae e(EKTHBHHM SK JUIi BUPOOHMKA, Tak i ANA CHOXKUBAYa.
3nilfiCHEHHST 3a3HAUEHOT0 KOPUTYBaHHS MOXKIMBE JIMIIE 32 YMOBH JIO3BOJIY PSRy IpoOieMm,
oOymoBieHHX JgaHuMH mpotupidysm [1]. Tlo-mepuie, onrtumisamii piBHS LiHH TOBapy,
HNPUHHATHOTO IS BCIX YYacHHKIB Ipoliecy BHPOOHHITBA 1 peanizanii mpoxykuii. [To-npyre,
npo0jeMu BUIYCKY BUpPOOiB, fKi BiANOBIZAalOTH HOBITHIM BHMOTaM HayKOBO-TE€XHI4HOTO
nporpecy. Ilo-TpeTe, mpobiaeMu CTBOpeHHS IHPPACTPYKTYpPH, HEOOXiTHOI Ul 33TOBOJICHHS
notped MOKYII, aje He IMPeACTaBisie OCOOIMBOrO I1HTEpeCy 3 TOUKU 30pY BHIYUYECHHS
HaWBHIIOT MPUOYTKY JUI1 BUPOOHHKA.

B xoHKypeHTHill MOMITULI 00 TOBapy MPHUMAIOTHCS OO YBaru, MepiI 3a Bce: Horo
(yHKIIOHAIBHE TPU3HAYCHHS, HAMIIHICTh, JOBrOBIYHICT, 3PYYHICTH BHUKOPHCTaHHS,
€CTETHYHICTh 30BHIIIHBOTO BHUIIBAY 1 I1HON XapaKTePUCTHUKH, TOOTO 3IaTHICTH TOBapy
3aJJ0BOJIGHATH CYKYITHI ITOTPeOU IMOKYIIL Kpalle, HiXk ToBapu-KOHKYpeHTH. CTBOPEHHS TaKoi
CIOXMBYOI HIHHOCTI TOBapy, fAKa BKIOYaina O y cede BCIO CYKYIHICTh BIaCTHBOCTEH JaHOTO
TOBapy, a TAKOXK CYIYTHIX HOMY, € HailBa)KJIMBIIIOI0 YMOBOIO BI)KUBAHHS Ha PUHKY.

BupoOHuK, CTBOPIOIOYN KOHKYPEHTOCIIPOMOXKHHUI TOBap, 3aCTOCOBYE Pi3HI CTparTerii,
Hanpukian [2]:

- JIOMOTTHCS BIAMIHHOCTI TOBapiB MiANPHEMCTBA B OYaX MOKYIILIB BiJ TOBapiB
KOHKYPEHTIB;

- BUOpaTH 3 HaMIUYCHHX [0 BHPOOHHWITBA TOBapiB OAWH, IO € HAHOLIBII
NPUBAOIMBUM JJISL BCIX MOKYIIIIB, 1 3MIICHUTH Ha Iilf OCHOBI IIPOPHB HA PUHKY;

- BIAILITYKaTH HOBE 3aCTOCYBAHHS BUITYCKAETHCS TOBAPaX;

- peryisipHO  pO3BHBaTH ¥  yJOCKOHAIIOBATH  CHCTEMY  CEPBICHOTO
00CITyrOByBaHHS peajli30BaHUX TOBAPIB 1 CHCTEMY CTUMYIIIOBaHHA 30yTY B LIJIOMY.

Kil04oBMM MOMEHTOM B 3aBOIOBaHHI MO3UIIH HAa PHHKY B OTOYEHHI YHMCICHHUX
KOHKYPEHTIB € CBO€YACHE BiJHOBJIICHHS BHPOOJIEHHX TOBapiB, IMiATOTOBKA 1 OpraHi3alis
BUPOOHUIITBA HOBHUX BUIB MPOIYKIIIi.

VY cy4acHOMY CBITi CTBOpPEHHS 1 BUPOOHHIITBO HOBHX TOBApiB MAalOTh BHpIIIAIBHE
3HAUEHHS JUIsl IPOIBITAHHS MiANPHEMCTBA. 3TiAHO 31 CTATUCTUYHUMH JIAHUMH ITiCJIST OCBOEHHS
HOBOI TPOJYKIii, SKa CTAaHOBHTH OCHOBY BHPOOHHIITBA, TEMI 3pOCTaHHsS ii peamizamii
NpUOIU3HO yIBIYi BUILE, HIXK Y KOHKYPEHTIB.

Burmyckaroun HOBY MPOIYKILiIO 1 pO3MHUPIOIOYH aCOPTHMEHT MPOIIOHOBAHUX TOBAPIB,
(ipMH TIparHyTh 3HU3MTH 3aJICKHICTH BIJ OJHOTO TOBapy, SKHH Moke B OyAb-sKHH 4ac 3
ypaxyBaHHSM Henepeq0adeHNX 3MiH PHHKY IPHBECTH OO0 OaHKpPYyTCTBa. TOXX B OCHOBI
KOHIICTIIii CTBOPEHHS HOBOTO TOBapy CHOTOJHI Ma€ JISKaTH HE CTUIBKM JOTPHUMaHHS
TpaJULiHHUX MParHeHb 10 JOCSITHEHHS HOBUX TEXHIYHUX 1 TEXHIKO-€KOHOMIYHUX TapaMeTpiB,
CKUTBKM TIparHEHHS CTBOPUTH «TOBap PWHKOBOI HOBU3HM» 3 BHCOKHM piBHEM
KOHKYPEHTOCIIPOMOKHOCTI IIOJIO 1HIUX aHAIOTIYHUX TOBapiB.

TakuM 4YMHOM, KOHKYPEHTOCIIPOMOXHICTb IPOYKIIIT 11¢ KOMIUIEKCHA OaraToacrnekTHa
XapaKTEePHUCTHKA, 10 BifOOpakae 3MATHICTh MPOIYKIIi MPOTATOM Mepiony ii BUPOOHHUITBA
BIIMOBIATH 3a SKICTIO BUMOIraM KOHKPETHOTO PUHKY, aJanTyBaTUCS MO CIiBBiJHOIICHHIO
SKOCTI 1 IiHM OIOAO TepeBar CHOXHMBadiB Ta 3a0e3leuyBaTH BHUTOAY BHPOOHUKY IpH ii
peadizarrii.
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Yuieepcumem imeni Anvgppeoa Hoovena, m /{ninpo, Yxpaina
IHCTPYMEHTHU TPEUA-MAPKETHUHI'Y

Tpelin-MapKeTHHT (TOProBUi MapKETHHT) — O/IHE 3 BiTaly)kKeHb MapKeTHHTY. BiH nae
MOXJIUBICTh 3017BLIYBaTH piBEHb MNPOJAXIB 1 CKOHLEHTPOBAaHMH Ha 301UIbLICHHI
PE3yIbTATUBHOCTI IISUIBHOCTI NOCEPEHNKIB, CIIPIMOBAaHUH BiJl BUPOOHHKA O MOKYILS Ti€el
YH 1HIIOT MPOAYKIIi.

SIKIIO y3arajgbHUTH BCI TPAaKTyBaHHS, SIKi ICHYIOTh, TO MOXXHA BHUAUINTH 4 OCHOBHI
posyminns Tpeiin mapketunry: BTL mapkerunr (Below the Line marketing), Toprosuit
MapKeTHHT, CTUMYJIIOIOYHI MapKeTHHT ado cTHMymoBaHHS 30yTy (sales promotion); mpomo
MapkeTHHI abo mpomoymH MapkeTuHr [3]. Tak um iHakme, TpeHI-MapKeTHHT
BHUKOPUCTOBYETHCSI PUHKOM SIK 3aci0 ITO€IHAHHS 3aXOMiB, CIPSIMOBAaHMX Ha e(eKTHBHICTH
MPOJAXXiB MIEBHOTO ToBapy. st Toro, o6 HijiboBa ayIUTOPis Hi3HajIacs Ipo HOBY MPOAYKIIIO,
MapKeToJIor 3000B'I3aHMI 3alliKaBUTH CIIOXKHBada. A TaKoX, TpeHI-MapkeTHHT — Iie
CTUMYJIIOBaHHS SIK TOPTOBEJBHUX MOCEPEIHUKIB, TaK 1 PO3APIOHMX MepeX 1 MarasuHiB 10
peamizamii mpoxykry [1].

OCHOBHMMH 1HCTPpyMEHTaMH TPEUI-MapKETHHTY €: aKIil MpoCyBaHHA, OOHYCH, IpeMii
NpamiBHUKaM 32 BTUICHHS IIOCTaBICHHX pOOOTOAABIEM IijeH, KOHKYPCH, IUCKOHTH,
MOJapyHKH 1 T.1. [2].

[HCTpYMEHTH TOProBoro MapKETUHTY, SIKi CIPSMOBaHI Ha MOKYIB [1]:

Akuii (po3mpomaxi);

AYKITIOHHI ITPOTTO3HILIT;

Konkypceu, notepei 1uis Crio>kuBaviB Ta irpu;
HananHst KOHCYNBTAIT Ha MiCIIi ITPOJaXKy;

[pewmii g cioxxuBadis;

[paBuibHE po3TalIyBaHHS MPOIYKIIT Ha MOJIUIX;
. JleMOHCTparis HOBUHOK TOBapiB.

Tpelin-MapKkeTHHT Bi3yali3ye JOJAaTKOBE THMYAacoBe CIIOHYKaHHS INpHabaTi
KOHKpPETHHII TOBap caMe y JaHiii KOMIaHii Ta camMe B e YacOBHH mepioA. Y TOMY 4YHCIi
MOTHBAIisI TOKYIILS CTBOPIOETHCS 32 IOMOMOTO0 ChOPMOBAHHUX MIPOMO-AKIiH 1 TIIUThCS Ha 3

NogrwNE

rpymu [3]: ) ) )
1. IlinoBa MoOTHBaLisi — MOXJIUBICTD NOKYNIs 3a0L[aJUTH NpH NpHAGaHHI
3a3Ha4YCHOTO TOBAPY;
2. IlpomykroBa MOTHMBAIlisl — MOMIHBICTH HOKYIIS OTPUMAaTH  3pa3Ku

0OE3KOIITOBHOTO, TOIATKOBOTO a00 YHIKAIFHOTO TOBapy;

3. BpaxeHHS — MOXJIMBICTH OTPUMATH 33J0BOJICHHS BiJl y4acTi B NPOBEICHOMY
3ax0/1i a00 K MOXKJIMBICTh IIOCh BUTPATH.

Crparerii TOProBoro MapKeTHHT'Y SIBIISIIOTH COOOIO TTOPSIIOK 3aCTOCYBAHHS KOMITaHI€I0
0OMEKEHHX pecypciB 3 METOIO IOCSATHEHHS MaKCHMAIbHOTO pe3ynbrary. lle 30impmieHHs
NpPOJaXiB 1 OTPUMAHHS BiJ HUX JIOXOIY IPOTIrOM JOBrOTpHBanoro nepiony. EdexruBHorO
MOJITHKOIO TpEeHI-MapKeTHHTYy MOKHA BBaXKaTH Ty, IO NMPHUHOCHTH JOAATKOBI MpPOAaXi 1
npubytok [1].

BukopucTaBmy royoBHi iHCTpYMEHTH TPEi MapKETHHTY, MOKHA JIETKO IPIMHOXKUTH
KIBKICTh CIIO’KMBAYiB TOBapy 1 JOXIJ Bix meBHOI mpoiykuii. B cBoro wepry 3actocyBaHHs
PI3HUX CTpaTeTiii TOMOMOKE IMiJBUIINTH BITI3HABAHICTh TAHOT KOMMAaHIi cepesl MOTSHIIHHIX
KJTi€HTIB, a I1e 6e3MocepeIHbO BILTHHE HA KiBbKICTh MPOIaXKiB.

Cnncok BHKOPHCTAHUX JIzKepes
1. Tpeiin-mapkeTHHr, HOro iHCTpyMEHTH Ta cTparerii [ EnexrpoHHuii pecypc]. — Pexum

JOCTYITY: https://koloro.ua/blog/brending-i-marketing/trejd-marketing-ego-instrumenty-i-
strategil.-akcii-torgovogo-marketinga.html
2. Tpeitn-mapkeTHHr [EnextponHuit  pecypc]. —  Pexum  mocTymy:

https://geniusmarketing.me/lab/trejd-marketing-5-osnovnyx-zadach-kotorye-stoyat-pered-
trejd-marketingom-2/

3. BaxxmBi mOHATTS 1 paBuia Tpela-mapkeTuHry [Enexrponnuii pecypc]. — Pexxum
nocrymy: http://powerbranding.ru/trejd-marketing/btl-osnovy/

Hayxosuii kepienux: I.B. Tapanenko, 0-p ekon. Hayk, npog.
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0.10. Jannnbuyk, cTyIeHTKA
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
PEKJIAMA BPEHJIA 1 PEKJIAMA C ITPSIMBIM OTKJIMKOM

HesaBucnmo 0T TOro, CKOJIBKO MBI peKJIaMHpyeM Halll IPOIYKT MM YCIyTy 3TO He
rapaHTupyer ycnexa. Ha moTpeOuTensckoM phIHKE MBI TaKKe JOJDKHBI CO3JaTh YHUKAJIbHBIH,
3alIOMHHAIOIINIICS, 3aCITy)KUBAIONIUN TOBEPHs BapUaHT, IPUBJIEKass BHUMaHHE TOTpednTemeit
U CTPOSl C HUMH JUIUTEIbHbIE OTHOLICHUS. KITIOUOM K JOCTHIKEHHIO 3TOTO SBIISETCS peKiiama
OpeHpa.

Pexnama Gpenzia — 370 GopmMa peKIamMbl, UCTIONb3yeMast Ul YCTaHOBJICHHUS CBA3CH U
YCTaHOBJIEHUS IIPOYHBIX JIOITOCPOYHBIX OTHOUIEHHUH C IIOTPEOUTEISIMH C TEUCHHEM BPEMEHH.

Komnanuu, Hcnonb3yolye pekiaMy OpeHI0B, CTPEeMATCS OIYYHTh J0ITOCPOYHBIC
TIOJIOKUTENIFHEIE OTHOIICHHUS Ha PHIHKE, YCTaHABIMBAs HICHTHYHOCTH OpeHIA, OBEpHE U
JOSITBHOCTD, @ TAKKe HHTEIUICKTYaJIbHO M SMOLMOHAIBHO CBSA3BIBASACH C NEPCIEKTHBAMH,
49TOOBI MOTHBHPOBATH UX JIEHCTBOBATH B OyAyIIEeM.

Pa3nuyaror 1Ba IJaBHBIX THIIA PEKIAMBl: peKiiaMa OpeHAa M peKiama ¢ HPSMbIM
OTKIIKOM [1].

OOBsBICHUS C TPSAMBIM OTKIMKOM (WM OOBSBICHHS, OCHOBaHHBIE Ha
3¢ GEKTHBHOCTH) HCIOIB3YIOTCS [UISI CKOPBIX JACHCTBHI CO CTOPOHBI MOJB30BaTeled, B TO
BpeMsl Kak pekiamMa OpeHna MpeaHa3HaueHa Ui yBEIWYeHHUs oOmiero crmpoca Ha OpeH.
(puc. 1).

Jlaxe 6e3 JIErKOro OTCIE)KMBAHUS M H3MEPUMOCTH, PEKJIaMHbIC KaMIlaHHK OpeHza
BCE ellle MPUHOCAT OrPOMHYIO I0Nb3y. UeM Oonblie moTpeduTeneil 3HalOT 0 BamieM OpeHfe,
TeM OONbllle OHM JOBEPSIOT BaM M IOJJNECP)KMBAIOT Bac Ha MNPOTSHKCHHH BCEro IyTH
nokymnareiysi. OTo JenaeT ux Ooljiee CKIOHHBIMU K ACHCTBHSM, KOTAA OHU YBHIAT pEKiIamy,
OCHOBaHHYIO Ha 3()(h)eKTHBHOCTH (U JakKe CTaHYT MOCTOSTHHBIMH KJIMEHTaMH) B OyIyIIeM.

EXPOSURE
BRAND
INFLUENCE AWARENESS
ACTION / CONVERT
LEAD
GENERATION

$$$

Puc. 1. Y3uaBaemocts Openza [2]

IMokynarenyu yaiie MOKYNaroT y OpEHIOB, KOTOPBIM JOBEpsIOT, a 3¢dexTuHas
pexiama OpeHJa BHYIIAeT JOBepHE M co3maeT noBepre. OIWH U3 CIIOCOOOB CHENaTh 3TO —
HPEICTaBUTh CBOW OpeHA KaK Jujaepa OTPaciM, YTOObI MPEB3OHTH KOHKYPEHTOB HYXKHO
n100aBHUTH DeKIaMy OpeH/ja B CBOIO MapKETHHTOBYVIO CTDATETHIO.

Ecnu niesieBast ayIuTOPHUM Balllero NPOYKTa IPMHUMAET PEIICHHE O TIOKYIIKe OpeHia
M3 CIHCKA HMEIONIMXCA alIbTEPHATHB, TO LENbI0 DEKIAMHOM KaMIIaHMU IOJDKHA CTaTh
V3HaBaeMOCTb IDONYKTA. Eciy 1ienieBast ayAMTODUS IDUHUMAET DEIIEHHE O MTOKYIIKE B MOMEHT
BO3HUKHOBEHHS IIOTPEOHOCTH, TAIEKO OT MECTa COBEDIICHHUS OKYIIKH M HE BHINUT IEMEHTOB
MapKH, TO IIEJIbI0 PEKIAMHOI KaMITaHUH SIBISETCS CIIOCOOHOCTH BCIIOMHHTH OpeH/ [2].

HecnocoOHOCTE BKITIOUHTH peksaMy OpeHza B 0OIIyl0 MapKeTHHIOBYIO CTPATETHIO
MOJKEeT HaHecTH yuiepO Baureil npuObu. Pexiiama GpeHa MOXKeT CUMTAThCS JITMHHOM UIPOit
TI0 CPaBHEHUIO C PEKIIAMOH C MPSAMBIM OTKJIMKOM, HO XOPOIIO BBITOJIHEHHASI CTPATETHsl MOXKET
OKYTNHUTBCS] HECKOJIBKUMH CIIOCOOaMH.
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Brnaronapst couetanuro pexnaMsl OpeHaa U IpsSIMOro OTKIIMKA, OpeH T MOYKET TOIy4aTh Kak

HEMEICHHYIO OKYIIaeéMOCTh MHBECTHULIHI. TaK U CTUMVIIMDVS OVIIVIIIFE IIPOJaKH.
Cnucox UCNoJIb30BAHHBIX HCTOYHHKOB

1. [ponBmxeHue OpeHA U peKiIaMa ¢ MPSIMBIM OTKJIMKOM [ DIIEKTPOHHBIN pecypc]. —
Pesxxum nocrymna: https://support.google.com/google-ads/answer/2740627?hl=ru\

2. [TpaBUIBHBIH ITyTH K BEICOKOMY 3HaHHIO TOBapa [ DIIeKTpOHHBIH pecypc]. — Pexum
nocryma: http://powerbranding.ru/brending/znanie-tovara/

Hayunviii pyrosooumensw: T.C. Muwycmuna, Kano. 5KOH. HAYK, O0Y.

IL.JI. JlamkeBUY, COUCKATEb
Axademus ynpasnenus npu Ilpesudenme Pecnybnuxu Benapycw, 2. Munck, Benapyco
YIPABJEHUME KOHKYPEHTOCHHOCOBHOCTBIO BEJIOPYCCKOHU
KEJIEBHOU JOPOI': OPUEHTALIUSA HA OIIEPEXKEHUE

CoBpeMEHHBIC YCIIOBHS Ha3bIBAIOT JMOXOH MOCTOSHHBIX TpaHcopmarmii [1]. Beé
Yale NpPOUCXOAAT U3MEHEHNUs, TpeOyIoIue MTHOBEHHON PeaKkLui MEHeKMEHTa. AKTyalIbHON
CTaHOBHUTCSI CIIOCOOHOCTH TIPEAyrajblBaTh BO3HUKHOBEHHE TIJIOOANBHBIX IEpeMeH IS
HNPOTHBOCTOSTHKS yrpo3aM. OXHMM H3 TaKHX BBI30BOB SBIAETCSA Iepexon bemopycckoit
sxenezHoi noporu (BXX/I) k undpoBoii s5kOHOMHUKE.

BayTtpenHeli nensio nuppoBoil TpaHcHOpMALUM CTATBHON MarucTpand SBISETCS
noBsleHue 3G GEKTHBHOCTH OM3HEC-TIpoIieccoB. BHenHss 3a1aua 3akitodaercs B pa3paboTke
U afJanTallid yCIYr MPENOCTaBISIEMBIX JKEJIE3HOJOPOXKHBIM TPAHCIOPTOM C yJIETOM
HOTpeOHOCTEH, B TOM YUCIIe HESIBHBIX, M OXKHIAHUN KIIMEHTOB [2].

WnbiMu croBamu, nugpoBble MpeoOpa3oBaHUs JODKHBI MIPOTEKAaTh B HECKOIBKUX
npoekimsax BXKJI. MI3MeHATbCsl JOIDKHBI HE TOJBKO TEXHOJIOTHH, HO U ITOCTPOSHHBIE HA HUX
OU3HEC-TIPOLIECCHI, YTO BIIEUET HEOOXOAMMOCTh M3MEHEHHsS OpPraHW3allMOHHOH CTPYKTYpHI,
CHCTEMBI VIIPaBJICHUS U BHYyTpeHHeH KynabTypsl BXK/I.

DddexruBnoe ympasmenue bXJ[ nomwkHO paccmarpuBaThcs Kak — 9acTo
HOBTOPSIOIIMHCS UK CO CTAANSIMU: HaOMIOAEHHS M cOOpa TaHHBIX; CETMEHTAIUH, OYUCTKH U
aHaNM3a JAaHHBIX; NPHUHATUS PELIeHWH 10 NPUMEHCHHIO 3HAHMI; aganTalud K 3HAHUIM
oka3piBaeMbIX yciyr. CokpallleHHe BpeMEHH STOTr0 IMKJIa YIPaBICHUS B COBPEMEHHBIX
YCIOBHSAX  CIOYKHT  B@KHEHIINM  KpuTeprueM  SGQEKTHBHOTO  BO3ACHCTBHSA  HA
JKEJIe3HOZOPOXKHBIN CEKTOP TPAaHCHOPTHOM oTpaciu Pecniyonuku benapyce.

OTTanKuBasCh OT MPEACTaBICHHBIX NehHHULINH, )KeIe3HO0ODOKHBIH OM3HEC MOXKHO
OTIPENIENUTh KaK MPOLECC, KOTOPBIN MPEBDAIaeT BHENIHUE PECYPCHI, & MIMEHHO 3HAHUs, BO
BHEIIHHIE PE3yNbTAThl — SKOHOMHIECKHE IIEHHOCTH.

JloTOTHUTENEHBIH 1 HEBO3MOXKHBIH 0e3 ynpaBieHus 3G (eKT CHHEePIruy MapKeTHHTa
U WHQOPMAIIMOHHBIX TEXHOJOTHH CIMOCOOCH IWHAMHYHO M TBOPYECKH cpaboTaTh Ha
ONEpEeKEHUE, HAJICIUB LU(GPOBBIM PAa3yMOM JOPOXKHBIE KapThl Pa3BUTHS MOHOIIOJHH,
3(h(PEKTHBHO peann3ysi CHCTEMOOOPa3yIONIYI0 (QYHKIHIO CTPATEIrHIECKOTO yIPaBICHUS.

VYuuteiBas M3JI0KEHHOE, YpPOBeHb KOHKypeHTocnocoOHoctn BXKJ[ B ycioBmsx
TJI00ANBHBIX BEI30BOB OYET ONPENeNsIThCS HE MPOCTO BHEIIHUMHA (PAKTOPAMH, a CKOPOCTBIO
OTKJIMKA U THOKOCTHIO MOHOTIOJIMH Ha M3MEHEHHs BHEIITHEH CPEJIbL.

[MonvyenHoe w3BHE 3HAaHWE, NPHMEHHMOE B CXAaThIH CPOK JUIT KODDEKINH
BHYTPeHHHX (bakTopoB BXX]I, coco6HO obecnieunTs €€ JIMIUPVIOIIYIO MO3UIHIO, KOTOopas B
KOHKYDEHTHOH cpeie SIBIISIETCS DEMAONINM (aKTOPOM BEDKUBAHUS U yCIleXa HAIIHOHATBHOTO
KEJIE3HOIOPOKHOTO IepeBo3unka [3, ¢.123].

OmnncanHbIe TpeoOpa3oBaHUs CIOCOOHBI CHU3UTH YPOBEHD CIIYYaifHOCTH B TEKYIEM
pexume pabotel BX/I u 6yayT croco6cTBoBaTh 3P HEeKTHBHOMY BCTpaMBaHUIO €€ B paboTy
JIPYTHX KPYIMTHEHIINX ITT00aTbHBIX 3KOHOMIUECKUX OpraHU3aIHi.

CnMCOK HCMOIb30BAHHBIX HCTOYHUKOB

1. A Leader’s Guide to «Always-On» Transformation / Jim Hemerling, Diana Dosik,
and Shaheer Rizvi (BCG). 2015.

2. Leipziga T. et al Initialising customer-orientated digital transformation in
enterprises // Sustainable Manufacturing: In: 14th Global Conference. GCSM. Procedia
Manufacturina 8. 2017. — P. 517-524.

3. Opvykep I1. DdbdexTuBHOE yipaBieHHe. DKOHOMUYECKUE 3a0a4H U ONTUMAJIbHbIC
pemrenus / mep. ¢ auri. M. Kotensaukosoit. — M.: @AUP-TIPECC, 1998. — 288 c.
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M.O. [IeMueHKO, CTyAeHTKA
Yuieepcumem imeni Anvgppeoa Hoovensa, m. /[ninpo, Yxpaina
CYYACHI MAPKETHUHI'OBI CTPATETII

Jlo ¢axTopis, 1110 BIVIMBAIOTH Ha PO3BUTOK CTPATETiYHOTO MapKETHHTY Ha BITYN3HIHUX
MiANPUEMCTBAX, HANEKATh TaKi:

— IlIBuaka 3MiHa ¢akTOpiB 30BHIIIHBOTO CepefOBHINA (3pOCTaHHS MOTpPEO,
CKOPOYEHHS KUTTEBOTO LIUKITY TOBAPY, HOBI TEXHOJIOTii BAPOOHUIITBA);

— I'moGamizamist pHWHKIB 1 KOHKYpEHII, MDKHapoJHA EKOHOMIYHa IHTerpamis
(rno6anpHi komnadii - THK, unenctBo Ykpainu 8 COT, Yrona npo Acomiartito 3 €C).
Po3BuTok HOBHX iH(OpMAIIHHIX | KOMyHIKAIHHUX TexHoyorii (IHTepHeT, mipKuTa).

MapKeTHHIOBOIO CTPATETiEI0 MOKHA BBA)KAaTH JOBIOCTPOKOBUH IUIAH Ail KOMIaHii,
OO0 3aJ0BOJICHHA mOTpe6 croxkuBadiB. Crparterii — Ile CHCTeMa YIPABIIHCBKUX 1
OpraHi3allifHUX pillleHb, M0 3a0e3Me4yl0Th THYYKY pEakiilo Ha 3MiHH 30BHIIIHBOTO
CepeIoBHIIA 1 CIPSIMOBAHUX Ha JOCSATHEHHS TOBIOCTPOKOBHX IineH [1, c. 167]. EpextuBHa
cTpaTteris 3abe3neuye KOMIAHIIMOXKIMBOCTI 3a0BOJIBHUTU MOTPEOH CHOXMBAYiB Kpamie 3a
KOHKYPEHTIB 1 JOCATTH 3pPOCTaHHS O0OCATY MHpOJaxy Ta HPUOYTKY, CTBOPHTH IIOTYXHY
KOHKYPEHTHY mepeBary. Ctparerisi oOupaeThcs 3 OTIIALY Ha OCOOIMBOCTI TOBapy, PHHKY Ta
CTPYKTYpy KoMmaHii. Po3riisHeMo nesiki ctpaTerii.

Crpareris migepctBa. KoMmnanii, siki HaMararoTbCs MEPEBEPIIATH BEAYIOTO B JaHHUN
MOMEHT BUPOOHUKA 1 3alHATH HOTO Miclle, € KaHAWAAaTaMH Ha JiepcTBo. Cepel] HUX MOXYTh
OyTH sIK HEBEJIHKI MiANpHEMHHLBKI (ipMu, Tak i ¢pipmu — rirantu. Hamax Ha minepa mae Oytu
peTenbHO miarotTosaeHo. [IpoBimHa KOMIaHis, IO BOJIO/i€ HAHOLIBIIO YaCTKOW PHHKY, Ma€e
MEHII BUTPATH HA OJMHULIIO MPOAYKIIi, AOCSTae GBI BUCOKUX I[iH IS ONTOBUX MOKYIILIB,
i, OT)Xe, OTPUMY€E 3HAUHUI YUCTUI MPUOYTOK. ATaKyBaTH JOMIHYIOUY KOMIIaHIIO HaHIIpOCTiIe
Ha TMOYATKOBIM CTazii PO3BUTKY PUHKY, KOJNH KOMIaHif-IEPIIONPOXOJeb IIe HE 3/aTHa
HPOTHUCTOATH PIlllydUM [isiM KOHKYpeHTa [2, ¢. 517-521].

Crparerisi ckopoueHHs. [HOAI KOMIIaHisl BH3HA€, M0 HE MOXKE 3aXHCTHUTH BCi CBOL
ToBapu. B TakoMy BHUmasKy BOHAa MOXKE NPUHHATH PIMICHHS BiIMOBUTHCS Bix 00OpOHH
OKpeMHX TO3UIii (TaM, Ae ii TOBapH 1 MOCIYrH HE KOPUCTYIOTHCS YCIIXOM), 30CEpEAUBIIH
pecypcH Ha MiATPUMKY PEINTH PUHKIB. AJie BigMOBa BiJ OOPOTHOM HA OKPEMHUX CErMEHTaX
HaJla€ KOHKYPEHTaM BiIMiHHUH IIaHC I 3aXOIUICHHS CETMEHTIB, SKi B IOJAIBIIOMY MOXKYTh
OyTH BHKOPUCTAHI IS aTaKW HA OCHOBHI PUHKH KommaHii [3, ¢. 306-310].

Konkypentna crpateris. Peamizamis nmaHoi cTparerii  JocATaeThcs  IUIIXOM
MaKCHUMaJIbHO IIBHUJIKOTO OCBOEHHS HOBHMX CETMEHTIB i CTBOPEHHS HOBHX KaHAJIB PO3IOJLTY,
IO € IepeBaroro nepex iHmmMu Gpipmamu. Ctpareris HalijIeHa Ha JOCSTHEHHS ONTHMAaTbHIX
XapaKTepUCTHK IPONOHOBAHOTO TOBapy, WO IEepeBepIIyIOTh MapaMeTpu nonepeaHix. [Ipu
BOMY aCOPTHMEHT HEPiTKO OOMEXKYETHCSI OMHUM a00 NeKiTbKOMa HailMEHYBaHHAMH, TaK SK
CerMEHT pPHHKY JOCHTh By3bkuil. lle mo3Bomse 3ocepenutd (iHAaHCOBI pecypcH Ha
KOHKPETHOMY TIPOIYKTi, aJie By3bKICTh CETMEHTA 1 aCOPTUMEHTY MOXKYTh 3aBIaTH (hiHAHCOBUX
30MTKIB KOMIaHii.

Hacrymanena ctparteris. Y mepioa 3piioro puHKY KOMITaHiS 4acTO TMEPEXOAUTh BifJ
CTpareril arpecMBHOIO 3pOCTaHHS O 3aXUCTy TO3MLiiH. BIpoBamkyroThCS 1HHOBALIL:
PO3pOOKHM HOBHX TOBapiB Ta 3pa3KiB, BUKOPHCTAaHHS HOBITHIX TEXHOJIOTiH, OCBOEHHS HOBHX
CErMEHTIB PHHKY 1 KaHAIIIB po3noainy npoaykuii. [lepen6avaerses 301IbIIEHHS aCOPTUMEHTY
1 BUPOOHUIITBO TaKMX TOBApiB, sSIKi, MOXKIIMBO, BUSBISATHCS 30UTKOBUMH, aje HE JTO3BOJATH
HOBaukaM npoOutucs Bnepen. Haifwacrime crpateriuny oGopoHy y dopmi Hactymy
BUOWPAIOTH JIiiepu puHKY. /st 11 peanizamii Jriep MOBHHEH BOJIOJITH 3HAYHIMH PECYPCaMHU.

Cnncok BUKOPUCTAHUX JKepes

1. Tapamenmko M.B., Mopozo [0.JI. Crpareruss kak ¢axkrtop oOecredeHus
9KOHOMHYECKOT0 0JIaronoJIyqdsi OpraHu3aliy B KOHTEKCTE MUPOBHX TEH/ICHIIH YCTOHYMBOTO
pa3BuTHsA / AKaJeMiTHHUI OIS eKOHOMIKA Ta mianpueMHUITBO. — 2011, — Ne2 (35). — C. 164—
175.

2. Kotnep ®. OcHOBBI MapkeTHHTa :1iep. ¢ anriL. M.: U3a. mom «Bumbsmey, 2003. 656

3. Kotnep ®. Mapkerunr menemxment. CII16.: ITutep, 2006. — 464 c.
Hayxoeuii kepisnuk: T.C. Baxapuyk, KaHo. ekon. HayK
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T.E. lem4yeHKO, CTyAeHTKa
Vuieepcumem imeni Anvdveoa Hobens, m. /[ninpo, Ykpaina
KPAYI-MAPKETHUHI': CYTHICTb
TA OCOBJIUBOCTI BUKOPUCTAHHSA

Kpaya-mapkeTHHr — 1€ JOKJIAaaHUN aHami3 LiJIb0BOI ayauTOpii IS OVIb-AKOTrO
00'exTa MapKETHHTY. IO TMO3HUIIOHVETHCSI B COIIAIbHUX Mepekax. Oyorax i hopymax meBHOT
tematuku [11. To6To. 1e po6oTa 3 METOI0 MOMyJIIpH3aLii ToBapy abo MOCITYTH B Pi3HOMaHITHHX
crineHOTAxX iHTepHerv [1: 21.

Merta Kpaya-MapKeTHHTY — II€ MacoBa MOIVIISIpH3allisi MOTPiOHOro o0'ekTa. 3a
IIOTTOMOTOK0 (hOPMYBAHHS TDOMAICHKOI IVMKH IIPO HBOTO. MapKeTOIOrM BHKODHCTOBVIOTH
0co0IMBI IHCTPYMEHTAMH: BIATYKH, PEKOMEHIAii mpo OpeHa. mociy3i, pecypei 1 Tak nai.
Posminiensss morpiObHOi iHbopMamii BinOVBA€TbCS IVKE M'SKO, TUILKM Ha TEMATHYHUX
hopyMax Ta IHIIKUX CHIIBHOTAX, SKMX CIIOYATKV IiKaBWIA I TeMa. SIKi 3aBIAHHS CTaBHUTH
nepen coboro kpaya-Mapkeronor? Po3ristHeMo X HipKde:

- 3a0e3nedyeHHs MiIBHUIIECHHS BII3HABAaHOCTI TOBapy ab0 MOCIYTH Y LidbOBOI
ayUTOpii, PO3BUTOK JIOSUTHHOTO JIVMKH CITOKHBAYIB;

- 30UIbIIeHHS TPadiKy MOTCHINIAHUX CII0KHUBAYIB;

- MOKDAIIEHHs TaKuX (haKTODIB CaiTV. SIK MOBEIIHKOBI:

- MaKCHMAJIbHO MIBHKE MOIIMPEHHS NOTPiOHOI iH(opMaLii Mo MakcHMalbHii
KIIBKOCTI 1iboBHX rpvi [2].

Ing migBumeHHS edeKTHBHOCTI CIiA AOTPUMVYBATHUCH BUMOI 1 KODHCTYBAaTHCh
DPEKOMEHIAIISIMA DECYDCY. a TAKOX OIPAIIOBATH CBill Mpaic JIMCT 3 TeXHIYHOro Ookv. Ilpu
3aIMIICHH] BIATVKIB 00OB'I3KOBO BUKODHUCTOBYHTE HE OJHY, a Kiibka IP ampec. B inmomy
BUIIJIKy, KOMEHTapi MDOCTO HE OVIVTH IONaHi.

Kpayn-mapkeTHHT He € VHIBepCAJIbHUM CIIOCOOOM DEKJIaMH 1 MAapKETHHI'Y JUIS BCiX
Hiln Oi3Hecy. SIKIIO KOMIIaHis Hagae€ CHTVATHBHI MOCAVIM abo MpHUB'A3aHa 10 BV3HKOTO
DPErioHAILHOI'O TAPT€THHIY, TO MOMIOHMI CIIOCIO MTPOCYBAHHS MapHUK. AJjie BiH Ovie LiKaBuit
wist: GipM. sAKi HamaroTh crenudivHi MOCIVIH Ta TOBapd. B IIbOMY BHIIAIKY IMOTPIOHO
3aiiMaTUCS TOCTIHHMM IIOCTHMHIOM Ha BY3bKOTEMATHYHOTO MaWOaHYMKaxX. IEMOHCTDVIOUYH
€KCIIEDTHICTh, KOHTEHTHHM IPOEKTaM 3 IMOCTIHHO OHOBIIIOBAHOIO iHMODMAIIE: IHTEPHET-
MarasuHaM. U1 HUX aKTVaJIbHO ITPOCYBAHHS 3a JIOTIOMOTOI0 TOBAPHKX arperaTopis; crapTamnam
OVIb-IKOI CITPSIMOBAHOCTI; areHTCTBaM (PEKJIAaMHHM, DIENITOPCHKUX 1 T.A.). AJle Kpavi-
MapKeTHHT Ovie MapHHit a00 MaoeheKTHBHUH LIS Mara3uHiB, SKi TOPTYIOTb TOBCSIKICHHIMHI
TOBapaMHu, i MPEICTABHUKIB MEPEIKEBOTO MAPKETUHTY.

IIutaHHs MPO IODEYHICTH B CEKTODPI b2b 3amuinaerbcss BIAKDUTHM. 3BHYAHO.
TEXHOJIOTTYHI CHCTEMH JUIS BEIUKUX BUDOOHUIITB HE KVIIVIOTHCS 3a MOCUIIAHHAMH 3 (hODYMIB,
ajie B SIKOCTI 03HAHOMYOTrO MaTepiary Ha TEeMAaTHYHHX MalJaH4YMKax IIi TIOCTH MOXXYTh OyTH
KOPHCHI.

CpOromHi IHCTDYMEHTH KpavI-MapKeTHHTY BHKODHCTOBVIOTH Oarato daxiBIiiB:
mapkerosiord, PR-texnonorn, SEO-ontumizaropu, SERM-¢axisui, BracHukH Oi3Hecy st
MPOCYBaHHS BJIACHOTO OPEH/Ia TOIIIO.

Ilepm HiXk MOYMHATH PO3MILIEHHS IOCTIB IPO NOTPIOHOT iHMOpMallii, HeoOXiaHO
ckimactu rpadik CBOIX myOmiKaiiid Ha oOpaHuX MakmaHunkax. KoxeH BiArvK ab0 KOMEHTap
MOBHHEH MHCATHCS caMe il oOpaHuii caiiT, a myOiKallii He MOBHHHI 3'IBIATHCS Ha pecypcax
B OJIMH 1 TOH K€ II€Hb.

11106 HoCArTH XOPOLIUX PE3VIIBTATIB 1 AiMCHO 301JILIIUTH ONYISAPHICTE OpeHaa abo
TOBapV. a TAaKOX 3alVYUTH IJILOBY aVIMTODIIO, 3alMAaTHCS KDayI-MapKETHHIOM IIOTPIOHO
nocriiigo. 11106 miaTpuMyBaTH BUCOKY DEIVTALIiIO, IHTEPEC MMYOJIIKK IOBUHHO IMiIirpiBaTUCs
perymspHo. [Ipu BiamoBizansHOMY HiIXOIi KDavI-MapKeTHUHT a€ BDAXKAIOUi Pe3yIIbTATH.

CnucoK BUKOPUCTAHUX JFKepes

1. Kpaya-MapKeTHHT sIK TEPCIIEKTHBHA TEXHOJIOTIsI MpocyBaHHs [ElekTpoHHHI
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. Mapkerunr i undposi texuomnorii [Enekrponnuii pecypc]. — Pexxum mocrymy
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T.E. lem4yeHKO, CTyAeHTKa
Yuieepcumem imeni Anvgppeoa Hooens, m. /Ininpo, Ykpaina
IIHA CIIO)KUBAHHS SIK KPUTEPII KOHKYPEHTOCHPOMOXKXHOCTI
TOBAPY

HalironoBHIIIUM E€KOHOMIYHUM KpPHUTEpiEM KOHKYPEHTOCIIPOMOXHOCTI TOBapiB
SABIAETBCS  WiHA. [l pi3HMX ~ KaTeropii  CIIOKMBa4iB  Ta  TIpylm  TOBapiB
KOHKYPEHTOCIIDOMOXHICTh ~ 3a0€3MeUyeThCsl  PI3SHUMH BUAAMH  LiH: 3aKyMiBEIbHUMH,
peai3amiiHIMHU Ta CII0KUBAHHS.

Llina crio>xuBaHHS BU3HAYAETHCS IIHOKO pealizallii i BUTpaTaMH Ha eKCIUTyaTaliiHi
BUTPATH: TPAHCIIOPTYBaHHS, MOHTaX, HalaAKy, TEXHIYHYy IOIIOMOTY B OOCIyrOBYBaHHI,
30epiraHHs, AOTJIAI 32 TOBApaMH, CHEPrOBUTPATH, PEMOHT, a TAaKOXK Ha CIUIATy MOJATKiB i
360piB, CTpaxyBaHHs Ta yTuiizario [1].

3akymiBenbHA IiHA BU3HAYAE€THCS 3HAYHOIO MiIpPOI0 KOHKYPEHTOCIPOMOKHICTIO
TOBapiB BHPOOHHYOTO IPH3HAYCHHS 1 CTBOPIOE CHOXKMBUI ITepeBarn Juisl 3aroTiBeNbHOI
MPOAYKLIi i BUKOHABLIB MOCIYT, B TOMY YHCJi MOCEpEeIHUKIB. [IpryoMy mpuBabIUBicT LiHU
BCTAQHOBIIIOIOTECSI B KOMIUICKCI 3 OCHOBHHMH XapaKTEPHCTHKAaMHU CIIOKHMBYOI BapTocTi. Tak,
HM3bKa 3aKyIiBeJIbHA 1liHa TOBAPY LIULIXOM 3HIKEHOT SIKOCTI MOJKE BUSIBUTHCS HEHPHIHHATHOIO
UL TOIPHEMCTBA-BUTOTOBIIOBAaYa, SIKWH BHOpaB HampsMOK TOBapHOI TIOJITHKH Ha
nouinmenHs sikocti [2]. Halfuacrime raydka cucteMa 3HHKOK, 10 3MEHIIYIOTh 3aKyITiBEIbHY
I[IHY B 3aJIGKHOCTI BiJ] 00CATY TOBapHO{ MapTii, 3a0e3euye KOHKYPEHTOCIIPOMOXKHICTh TOBapy,
a TaKOK MacOBICTh HOTO MPOJaXKiB.

Peanizarriitna 1iiHa BIJIMBa€e Ha KOHKYPEHTOCIPOMOXKHICTh TOBapiB 0€3MOCEPETHBOTO
BUKOPHUCTaHHSA, a TaKOXX NOCHyr. JlOCTYmHiCTh peani3alliifHOl LiHHM CTBOPIOE CIOXHBYI
HepeBary JUrsl iHIUBIyaJbHUX CIIO’KMBAYiB TOBApIB 1 MOCIYT, SIKi HE BUMAaraloTh JOJATKOBHX
BUTpAT Ha BUKOPHCTAHHS 32 IPU3HAYCHHSIM.

I{ina cnoxuBaHHA B IEBHIM Mipi BJacTMBa i MOCHYT, KOJMHM JUIS ITiJABUICHHS
KOHKYPEHTOCIIPOMOKHOCTI BUKOHABEIlb BCTAHOBJIIOE IIiHY JIMIE HA OCHOBHY MOCIYTy abo ii
yacTrHa. [IeBHOI Mipi BIacTHBA i MOCIYT, KOJU JUIS MiBUIIEHHS KOHKYPEHTOCIIPOMOXKHOCTI
BUKOHABEIIb BCTAHOBJIOE LiHY JIUIIIE HA OCHOBHY MOCIYTy a0o0 ii yactTuHa. CHOXKUBaHHSA i€l
OCHOBHOI IOCITyTH YacOM HEMOXKJINBO 0e3 psiy J0JaTKOBUX ITOCIYT, OIUIaTa SIKMX HMOBHHHA
OyTH mpoBesneHa crokmBadeM. Hampwkian, okpeMi TypHCTHYHI KOMIaHii BKIIOYAIOTH Y
BapTICTh MOCIYTH TIIBKH BapTicTh Typy Oe3 BapTocTi aBia-abo /I KBHUTKIB, 3 JOJATKOBOIO
OIIJIATOK0 EKCKYPCIHHOTO 00CITYTOBYBaHHS, XapUyBaHHS TOIIO

TakuM 4YHMHOM, IliHA CHOXHBAaHHS MOXE CIY)XHTH HE TUIBKH KpUTEpieM
KOHKYPEHTOCIIPOMOYKHOCTI OKpEMHUX MPOIYKTIB i BCHOTO IiANPHUEMCTBA, a i OJHUM 13 3ac00iB
CTBOPEHHsI CIIOKMBYMX IIepeBar Uil BUPOOHWYUX CIOKUBAYIB, a TAKOX IHIUBITyalbHHX
CIIO’KHBAYiB TOBAPIB 1 MOCITYT, [0 BUMAralOTh BUTDAT Ha MiCIS MDONAXKHY JisSUTbHICT.

Cnmcok BUKODUCTAHUX JKePesT
1.TvpkoB WM. VHHOBamMOHHOE Da3BUTHE M KOHKYDEHTOCHOCOOHOCTh. Ouepku
pasButus poccuiickux npennpustuid. — M.: TEVC, 2003. — 236 c.
2. Jleonos A. JleficTBHTEIBHO JIN KOHKYDEHTOCIIOCOOHOCTD BIHSET HAa 00bEM IMPOomax?
/' Tlpaktmyeckuit ~ mapketunr. — 2004, —  Ne7. — Pexum  gocrymy:
https://www.cfin.ru/press/practical/2004-07/03.shtml
Hayrosuii kepisnux: B.M. [llesuenko, kand. depaic. ynp., ooy.

B.A. JleHuceHKo, CTyIeHTKA
Yuisepcumem imeni Anvgppeoa Hobens, m. Jninpo, Yrpaina
MAPKETHUHI'OBA CTPATEIIS TA ii POJIb B )IlﬂJIbHOCTl KOMITAHII
MapkeTHHT BKJIIOYa€ y cebe MapKeTHHIOBi KOMyHiKamii, JOCII/UKEHHS PHHKY Ta
cTpareriunuii MapkeTuHr. [1o cyTi, cTpaTeridyHuii MapKeTHHT € MPIOPUTETHHUM, aJXKe B MEpIIy
gepry moTpiOHO MPUIHATH BaXKIIMBI PIMICHHS 100 MailOYTHHOTO HAMpPAMKY Oi3Hecy 1 Horo
IISUTBHOCTI Ha PUHKY Ha 0a3i MapKETHHIOBUX JIOCIIKEHb Ta MPOBEICHOTO0 MapKETHHIOBOTO
aHami3y, i TUIBKH TIOTIM 3aiiMaTHCS KOMYHIKAIli€lo, TOOTO HAIMCAHHSAM MapKETHHTOBHX
MOCJIaHb, IIPOCYBAHHSM 1 peasli3alicio TOBapiB i MOCyT.
Crpareriynuif MapKeTHHI ITOBUHEH MOBHICTIO BiANOBiNaTH CTpATeTiYHOMY IUIAHY
mignpueMcTBa. [Toyat HEOOXiMHO 3 BU3HAYCHHS Micii, GaueHHs 1 IIHHOCTEH opraHizaiii, sKi
CTaHYTh HaAIMHUM QYHIAMEHTOM JUIS IPUHHATTS PillIeHb OO0 MapKeTHHIOBOI cTpaterii [1].

139



Haxi Tpeba 4iTKO YCBiZOMIIIOBATH, L0 PHHOK — i€ CEPEIOBHIIE, /¢ [aHyE BHCOKA
KOHKypeHIisl. J[esKi KOHKYPEHTH MOKYTb IIepeBEPIIYBaTH HAC Y KOHKPETHOMY BHI ITPOJIYKIi{
abo mocnyr, abo K O0OCIYroBYBaTH BY3BKOCHELiaNi30BaHI CErMEHTH PHHKY. Mu moriu 0
NPUHHATH DIICHHS CTaTH IXHIMH NPSIMHMH KOHKypeHTaMH. A0O0 X, PO3MIPKOBYIOUH 3i
CTpATEriuyHOi TOUKU 30py, OOIMTH iX, CKOHIIEHTPYBABIIM CBOIO yBary Ha TOMY, B UOMYy MH €
KpamuMy BiJ HUX. 3amicTs mutaHHs: «lllo HaM BraeThest poOuTH Halikpaie?» MH HOBHHHI
MoCTaBUTH co0i Take nuTaHHsA: «I1{o HaM BoaeThes pOOUTH Kpallie, HiXK HAllTMM KOHKYpEHTaM?)
Ile momomoske HaM BU3HAYUTH CBOT KOHKYPEHTHI ITepeBary Ta BAKOPHUCTOBYBATH X. A aJti HaM
Tpeba MpoCTO CKOHLEHTPYBATH CBOI 3yCUIUIS HA TOMY, 1[0 Y HaC BUXOAUTh POOUTH Kpallle, Hixk
HallM KOHKVDEHTaM.

EdexTuBHa MADKETHHIOBA CTPATETis IOEIHYE TPU OCHOBHHX CKIANOBHX YV (hODMYIY
vemixy. Ilepnra ckiamoBa —Micisi; Apvra —KOHKYDEHTHI ITEPEBark: TPETSI — OKPECIIeH]I PHHKOBI
CErMEeHTH, TOTOBI KyIyBaTH IPOIYKT, KU [epeBepIIye CBOi KOHKYPEHTHi aHaoru [2].

Crpareriss MapKeTHHTY — I BTUIEHHS KOMIUIEKCY JOMIHYIOUMX IPHHIMIIB,
KOHKPETHUX IiJIel MapKeTWHTy Ha TPUBAJIUH Hepiof i BIINOBIAHMX pillleHb 1O BHOOpY Ta
arperyBaHHIO 3ac00iB (IHCTPyMEHTIB) opraHi3arii Ta 3AiiCHEeHHS Ha PHHKY Opi€HTOBAaHOI Ha ITi
1Tl A1I0BOT aKTUBHOCTI.

Ilix mOHATTAM cTpaTeris MapKeTUHI'Y MH PO3yMI€EMO JeTaIbHUI BCeOIYHMIT IIaH
JOCSITHEHHSI MAPKETHHIOBUX LLITEH.

MapxkeTHHTOBa cTpaTeris MiANpUEMCTBA HOBHHHA BiNOBIATH HA TUTAHHS:

1. SIkuit ToBap BUBOJUTHCS HA PUHOK, B IKOMY aCOPTUMEHTI Ta 3a SKUMH LiHAMU?

2. Ha sixoro crioxuBaya (TOOTO Ha SIKHIT CETMEHT PHHKY) BiH pO3paXx0BaHMH Ta yBary
SIKHX CIIOXKHBa4iB MOXE MPUBCPHYTH?

3. SIki yMOBHU HEOOXiTHO CTBOPHUTH JUTS POy TOBapy Ha 3aIjIaHOBAHOMY PiBHi?

4. Yepes siki KaHaH 1 B IKAX 0o0csirax Oyae OpraHizoBaHO MOCTadaHHS?

5. SIlxkuM Mae OyTH Ticis IpoakHe 00CITyroBYBaHHS i XTO Horo Oyne 3/ilicHIoBaTH?

6. SIKMX eKOHOMIYHHX PE3yNbTATiB OUIKYIOTh YYACHUKH PUHKY 1 SKi BUTPATH IS
I[LOTO MOTPiOHI? MeToM BUPILIICHHS Ha3BaHUX MHUTAHb 1 CKIIAIAI0Th TAKTUKY MapKeTHHTY [3].

OTxe, MApKETHHTOBA CTPATETisl BKIOYa€E B cebe BU3HAYCHHS HANPSMY AisTIBHOCTI
KoMHaHil Ha MaiiOyTHil mepiox miaHyBaHHsS, OyAb TO TpH, I'SATh abo mecath pokiB. e
nependayae aHalli3 BHyTPIIIHBOTO cepenoBrIa GipMH i ii onepariifHoro cepejoBUINa 3 METOIO
BUSIBJICHHSI HOBUX Oi3HEC-MOXKIJIMBOCTEH, sKi (ipMa Moryia O MOTEHLIHHO BHKOPHCTOBYBAaTH
JUIL OTPUMAaHHS KOHKYpeHTHOi mepeBarn. CTpareriude IUIaHYBaHHS MOJXKE TAKOX BHSBHTH
PHHKOBI 3arpos3u, ski (ipMi, MOXIJIMBO, IOBEIEThCS BPAaXOBYBAaTH Ui 3a0e3MedeHHs
JIOBTOCTPOKOBOI CTIHKOCTI [3].

Cnncok BUKODUCTAHUX JKePesT
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B.A. Jlenncenko, cTyIeHTKA
Yuieepcumem imeni Anvghpeoa Hobens, m. /Ininpo, Ykpaina
IMNAPAMETPU KOHKYPEHTOCITPOMOXHOCTI NIANNPUEMCTBA
Iling KOHKYPEHTOCTIPOMOXHICTIO MiANPHEMCTBA MPUHHATO PO3YMITH HOTO 3IaTHICTH
Oytn 3arpeOyBaHMM | YCHIIIHUM Ha PHHKY, 3MaraTucs 3 KOHKypylounMmH ¢ipMaMu i
OTPUMYBATH OiTbIIE €KOHOMIYHUX BHTOJ Yy TOPIBHSHHI 3 KOMITAHISIMH-TIOCTa4albHUKAMH
CX03k01 mpoaykiii [1].
VY misIBHOCTI CyYacHUX MIAMPUEMCTB JTAIIEKO HE OCTAHHIO POJIb TOYAIO BilirpaBaTH
HOHSATTSI KOHKYPEHTOCIIPOMOKHOCTI.
Ilin KOHKYpEHTOCTIPOMOXHICTIO MiANPHEMCTBA MPUHHATO PO3YyMITH HOTO 3IaTHICTH
Oytn 3arpeOyBaHMM | YCHIIIHUM Ha PHHKY, 3MaraTucs 3 KOHKYpylounMH ¢ipmaMu i
OTPUMYBATH OLTbIIIE EKOHOMIYHHUX BHT'0J] Y TOPIBHAHHI 3 KOMITAHISIMU-TIOCTa4albHUKAMH TaKO1
TeXHiku [2].
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B misioMy KOHKYpPEHTOCIIPOMOXKHICTh XapaKTePUCTHKA KOMILJIGKCHA 1 BOHA MOXe OyTH
BUpaKeHa 4depe3 HaOip IMOKa3HUKiIB. JJI BU3HAUCHHS MOJIOXKEHHS, 3aHMaHOTO €KOHOMIYHHM
cy0'eKTOM Ha BHYTPIIIHBOMY 1 30BHIIIHBOMY PHHKY HEOOXiIHO 3I1MCHIOBATH OILIHKY HOTO
KOHKYPEHTOCIPOMOXHOCTI.

Iloxasuuku, sKi MOXYTh OyTH BHUKOPHCTaHI MpPHU OLIHILI KOHKYPEHTOCIPOMOXKHOCTI
KOMIaHil, pi3Hi i X Habip Moske BIAPI3HATHCS B 3aJISKHOCTI BiJl BAKOPHCTOBYBAHOI METOANKHI
OILIIHKH.

Y cywacHiii Haymi iCHye IIICTh OCHOBHHX IIJIXOMIB JIO BH3HA4YCHHS
KOHKYPEHTOCIIPOMOXHOCTI [3].

BinmosigHo 10 meproro migxogy KOHKYpEHTOCIIPOMOXHICTE PO3IIIIAAETHCS 3 TOUKA
30py IepeBar B MOPiBHIHHI 3 KOHKYPEHTaMHU.

Jpyruit nigxin 3acHoBanui Ha Teopii piBHoBarn A. Mapana. Y BUpoOHMKa HeMmae
TPUBOJLY JUIsl IEPEXO/Y B iHIINIA CTaH, i BiH 10Csrae MAKCHMAaIbHOTO NPUOYTKY i piBHs 30yTY.

Tperiii miaxix nossirae B OLiHII KOHKYPEHTOCTIPOMOXHOCTI 3a SIKICTIO NPOAYKLUii Ha
OCHOBI CKJIaJJaHHs 6araTOKyTHHX MPOQINiB M0 PI3HUX XapaKTePUCTHKAX KOMIIETEHTHOCTI.

UerBepTHii jusbiviehis SIBIISIE co060r0 MaTpUYHY METOJIUKY OI[IHKH
KOHKYPEHTOCIIPOMOHOCTI, PEaTi3y€eThCs 32 IOTIOMOT0I0 CKJIAIaHHSI MAaTPUIIb 1 TOIIEPETHHOMY
BUOODI cTparerii.

II'saTwii miAXin CTPYKTYypHHH, BIIMOBIZHO A0 HHOTO MOJIOKEHHS MiIIPHEMCTBA MOYKHA
OLIIHHUTH Yepe3 TaKi MOKa3HHUKY SIK: piBEHb MOHOIIONI3ALIi] raity3i, HasBHICTb Oap'epiB Il HOBHX
MiAPUEMCTB, IIO 3'IBISIOTHCS HA PHHKY.

loctwii migxia GyHKIIOHATBHUI, HOTO MPEICTAaBHUKYA BH3HAYAIOTH CITiBBiTHOIICHHS
MDK BUTpaTaMH 1 ILiHOI, OOCSTH 3aBaHTAXCHHS IOTYXHOCTEH BHPOOHHUITBA, KiJBbKICTH
MPOJYKIlii, N[0 BHUIYCKAE€ThCS 1 IHII TOKA3HUKHA. BiAMOBiTHO 10 WBOr0 MiAXOIY
KOHKYPEHTOCIIPOMOXXHHMH BBa)KalOThCs KOMITaHil, B IKHX Kpallle HalaroKeHO BUPOOHHULITBO
1 mojanelna peamizallis TOBapy, OUTBII e(pEeKTHBHO IMOCTABICHO YNPaBIiHHA (hiHAHCOBHMH
pecypcamu. OmiHKa KOHKYPEHTOCIIPOMOXKHOCTI, SIKY HEOOX1THO TPOBOAUTH KOMIIAHISIM, YaCTO
OyBae 3acHOBaHa Ha IHTYITMBHHMX BIiJUyTTSX, OJHAK, [l I[JIKOM MOKHa (opMaii3yBaruy,
OTMCABIIM KOJIOM MOKAa3HHUKIB, fKi, JO3BOJIIOTH 3MIHCHUTH CaMy OIUHKY 1 JO3BOJIAIOTH
BUJIUTUTH HAIPSIMKU ITiIBUIIECHHS KOHKYPEHTOCIIPOMOXKHOCTI 4epe3 BHSBICHHS (aKToOpiB, 10
BIUINBAIOTb.

3aiexHO BiJ] piBHSA KOHKYPEHIIii B ray3i, po3Mipy i LiJIbOBOT ayAnTOpii KOMMaHii, 1u1st
OIIIHKH KOHKYPEHTOCIPOMOKHOCTI BUOMPAIOTH OZMH 3 YOTUPHOX METO/IIB.

Marpuuna oriHka. KOHKYpeHTOCHPOMOXHICTh OI[HIOEThCS SIK  €()EKTHBHICTD
MapKETHHTOBOI TMONITHKMA WianpueMcTsa. Jlimepw ramy3i 3iCTaBISIOTBCS 33 TaKHUMHU
YMHHUKaMH, BPaXOBYEThCS LITBOBA ayJUTOPIs, KUTTEBUH IMKJI TOBapy, LIHOBA MONITHKA.
3aBoaHHS OIHKH — BiZOOpa3WTH IOJIOKEHHS KOMIAHIi Ha PUHKY 3 ypaxyBaHHAM BCiX
0COOJIMBOCTEH KOHKYPEHTIB.

OmiHka SKOCTI MPOIyKTy. KOHKYpeHTOCHPOMOKHICTE OIIHIOETHCS SIK MOYKIIUBICTD
KOMIaHil BUPOOJIATH HaiOIIbII SKICHUI TOBap 3a ONTUMAIBHOIO ILiHOMIO. XapaKTepHCTUKU
TOBAapy 3ICTAaBISAIOTBCSA 3 BIATYKAMH CIIOKMBAdiB, OOCAT TPOJAXiB TOPIBHIOETBHCA 3
KOHKYypEHTaMH. 3aBJaHHS OLIHKM — BiIOOpa3sWTH pemyTamilo KOMIaHil Ha pPHHKY 3
ypaxyBaHHIM 0COOJIHBOCTEH MPOAYKTY.

KommnekcHa orinka. KOHKypeHTOCIIPOMOIKHICTB OLIHIOETHCS IO/I0 IHIIMX YYaCHUKIB
PHMHKY 1O psiy BHOpaHHMX MOKa3HUKiB. Hampukiaz, 3iCTaBIs€ThCS TIHOMHA aCOPTHMEHTY,
KIJIbKICTh aBTOPH30BaHUX MPO/IABIIIB. 3aBIaHHS OLIHKH - BiIOOPa3UTH MOJI0KEHHS KOMITaHii B
ramysi.

KomOiHoBana omiHka — KOMOiHamis  JAEKiITBKOX  METOAIB IS aHalizy
KOHKYPEHTOCIIPOMOXKHOCTI. BUKOPHCTOBYETBCS B aHAJIi31 BEIMKUX KOMIIaHiii, 1110 MPAIfOIOTh
B JICKIJIbKOX PHHKOBUX CETMEHTAX.

OCHOBHI CHPHATINBI IUIAXM MiABUIIEHHS KOHKYPEHTOCHPOMOXKHOCTI TOBapy:
CKOPOYCHHsSI 4acy Ha CTBOpEHHs (po3poOKy) i BHUXOAYy Ha PHHOK, CKOPOYCHHS TEPMiHiB
BiJIBAHT@KECHHS, 30UIBIICHHS TOBAPHOTO AaCOPTHMEHTY, 30UTbIIEHHS IIBHUAKOCTI IOCIYT,
HasBHICTh XOPOILIOTO CEpPBICY, IiJBHUIIEHHS SKOCTi, «rpa 3 LIHOIOY», MiJABUIICHHS PiBHI
nepcoHany i 6araTo iHIIHX .
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Omxe, KOHKypeHTHa OopoThba B MIiICYMKY 3BOAMTHCS OO TOTO, IO 3 JABOX
PIBHO3HAUHHX TOBapiB BUOMPAIOTH TOM, IO JIEHIEBIIE, a 3 TBOX TOBAPIB 3a OTHAKOBOIO IIHOIO
— TOH, IO SIKICHIIIIE.
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L.B. [I3100a, cTyneHTKa
Yuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Yrpaina
AHAJII3 CTAHY I TEHAEHIIU PO3BUTKY PUHKY M'SAICA TA
M'SICOIMPOAYKTIB

PunoOK M’sica Ta M SICOIIPOAYKTIB CTAHOBUTH BarOMY 4acTKy BCHOTO IPOJIOBOIBIOTO
pHHKY YKpaiHH, a piBeHb BUPOOHUIITBA Ta CIIOXKUBAHHS M sica Ha JyIy HACEJICHHS € OTHUM i3
TOJIOBHHX 1HAMKATOPiB MPOJOBONBUOL Oe3meku kpainu. PuHok m'sca B 2019 pori ckinagaeTses
3 TAKUX CEIMEHTIB:

— M'ICO IITHII;

— SUIOBUYMHA,

— CBUHHHA;

— iHmn TBapuHHM (0apaHWHA, KO3IATHHA i T.1.).

VY cTpyKTypi IPOIOBOIBYOTO PHHKY YUTBHE Miclie 3aliMa€ Crieliaai30BaHui M’ ICHUN
PHHOK, KM MICTHTB y CO0i peaii3awito sk M sICONPOIYKTIB, TaK XyJI00HU Ta NTHUILI.

3a gannmu JlepKaBHOTO KOMITETy CTaTUCTUKH, KUIBKICTh AIOYHX MiAPHEMCTB Ha
pHHKY M’sica ckopoTmiacs 3 882 y 2013 p. no 762 oxununs y 2015 p., 6inpmia ix nomosmia
3aliMaeThCs BUPOOHUITBOM M’sica itutli (1 208 THC. T); YUCENTBHICTh MEPCOHATY CKOPOTHIIACS
3 62,3 tuc. 1o 49,7 tuc. ocibd BiANOBIAHO, HA SIKUX OyJ0 BUpoOIeHO mpoaykuii y 2017 p. Ha
cymy 44 826,5 mun. rpH [3].

Cranom Ha 01.01.2018 moromniB’s Benukoi poratoi Xynoou ckopotuiocs Ha 1,5%, no
3 628,4 Tuc. ron., ceuHer — Ha 8,2%, 10 6 120,4 THC. T0I., a MOTOMIB’ I ITHLI 3pociio Ha 1,7%,
1o 205 102,9 Tuc. roun. [4]. BupobHuirso M’sica y 2017 p. 3pocio Ha 13,0 THC. T, HaiibinbIa
YJacTKa IMpHMnajgae Ha M'sco nrumi — 56,0%, ckopoTHiacs JacTka suIoBHIHHE — 3 15,6% y 2013
p. o 13,3% Ta inmmx BuaiB M’sca [ 1; 4]. Excniopt M’sica Ta M’siconpoaykTis B YkpaiHi 3a 2017
p. craHoBuB 333,6 Tuc. T (+31 THC. T 1O MUHYJIOPIYHOTO TIepioy), iMmmopt — 131,0 tuc. T (+36,0
THC T). 3MiHH y BHPOOHHITBI Ta 00CATaX eKCIIOPTHO-IMIOPTHHX OMepaliil OijblIo Miporo
BifOymHcs 3a paXyHOK M’sica mtuti [1].

M'sicHe BHPOOHHITBO CKOHILICHTPOBAHE MEPEBAKHO B IHAYCTpialbHHUX paioHax i3
MOTY)XHOIO CHPOBHHHOIO 0a3or0. Haiibimpm BenwkuMu 32 00CATOM  BHPOOHHWIITBA
TBapMHHHMIITBA Ta ii pearizawii Ha 3a0iit € Binnnmpka (319,9 tuc. T), Yepkaceka (312,5 Tuc. 1),
JuinponerpoBcrka (258,0 tuc. T), Kuiscrka (233,2 tuc. T), JIpBiBchka (128,6 THe. T) Ta
Bosnmuceska (113,0 tuc 1) obnacti 3a paxyHok po3BuTky nraxiBHuutsa [3]. Ilonan 60,0%
3abiifHOTO M’sica B perioHax #ae Ha BUPOOHHUIITBO.

M'sicHuit pHHOK 3aiiMae BUCOKY MO3HIII0 cepe]] TOBAPHUX PUHKIB, 4epe3 Te, 10 M'SICOo
€ HEBiJ'€MHOI0 YaCTHHOIO PAaIliOHy KOKHOI JIFOMWHHM, Y SKOTO HE Ma€ BIIMOBITHUX TOBApiB-
3aMiHUKIB. M'SCHI MPOJIYKTH € TOJIOBHUM EJIEMEHTOM JIepP)KaBHOTO CTPATEridHOro 3amacy, a
ramy3b M’SICHOT Ta M'siconepepoOHOT MPOAYKIIii Mae BEIHKHI BIUIHMB Ha PO3BHTOK €KOHOMIKH
Vkpainu [4]. Uepes Te, 110 M'ICHHI PHHOK Ta PHUHOK M'SCOMPOAYKTIB B YKpaiHi CTAHOBHTH
3HAYHYy YaCTKY, TO MPIOPUTETOM Y HAIIOHAIBHIN MPOAOBOIBYIH MOMITUI MAFOTh 3HAXOAUTHUCH
PO3BUTOK Ta MiIBUIICHHS] KOHKYPEHTHOCIIPOMOXHOCTI HAaIlliOHAJIBHUX IMiAMPHEMCTB rajys3i.

Cnucok BHKOPHCTAHUX JIzKepes

1. Benenns arpo6iznecy B Ykpaini 2018 / Acorianist «YkpaiHcbkuii kiy0 arpapHoro
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A.A. luMYeHKO, CTyAeHTKA
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Ykpauna
PEKJIAMHBIN TEKCT U ETO BJIUSAHUE HA IIOTPEBHATEJIA

PeknamHBIE TEKCTBI — 3TO TEKCTHI, HANIPABJIECHBI HA NPEACTAaBICHHE TOBAPOB HIIH
yCIyr ¢ nenplo mHoiydeHus npuOsun. C TOYKM 3pEHUs COAEpIKaHMs, KIIACCHYECKOit
CTPYKTYpOH peknaMHOro Tekcra cuuraercs AIDA — Attention (BHuMaHue), Interest (uHTEpEC),
Desire (sxenanue), Action (neiicrue) [1]. IIpeanonaraercsi, 4To peKIaMHbBIH TEKCT IOJKCH
NpUBJIEeYs BHUMAHHE YUTATENs, BBI3BATh MHTEPEC, BHI3BATh JKEIAHHE KYyIUTh / 3aKa3aTh /
MOCMOTPETh MPOIYKT M CTUMYJIUPOBATh K OIpENeIeHHOMY AEHCTBHIO (KyNUTh, OOPMHUTH
npea3aKas, HO3BOHHUTH H T.1I.).

['maBHBIMU COCTABISIIOIMMY TEKCTA SBISTIOTCS:

- 3aroJIOBOK (B CpPEIHEM 3aroJIOBOK YHTAIOT B 5 pa3 yarme, ueM TekcT. [lomydaercs,
YTO €CJIY BbI HE 3asiBUJIM O TOBAape B 3ar0JIOBKE, BB yke noTepsuiu 80% cBoel MOTeHIHaIbHOM
ayIUTOPHH, TAKXKE OH JOJDKEH OBITH KOPOTKHM);

- 3a4nH (IOJDKEH OBITh KPEaTHBHBIM U YCIOBHO HE3aKOHYEHHBIM);

- OCHOBHOH peKJIaMHBIN TEKCT;

- 3X0-(pa3a (KopoTKas 3aBepuiatomas ¢pasa).

EcrecTBeHHO, OopMa U coepKaHUE TTOTHOCTHIO CBSI3aHBI MEXKIY COOOH, M KaXIbIi
U3 DIEMEHTOB PEKIAMHOTO TeKCTa (3aroJioBOK, HMEpBBIH ab3all M Ap.) BCTPOEH B (GOpMyIy
AIDA. 3aronoBok mpuBIEKacT BHUMaHUE U BBI3BIBACT MHTEPEC, MEPBHIA ab3all moIorpeBact
WHTEepeC, BHYTPEHHHE a03albl ¢ MOJA3aroJIOBKAMU yIEP)KMBAIOT HMHTEPEC M BBI3BIBAIOT
JKeTIaHWe, OCIIeTHAH ab3al] CTUMYIHpYeT Hy)KHOe JIeHCTBHE.

Pa3paboTunky peknamMHOrO TEeKCTa IOJDKHBI yMETh pa3OupaThCs HE TOIBKO B
TpaMMaTHYECKUX HOPMax SI3bIKa, KaKOi MOAaeTcst pekiIama, a ¥ B pUTOPHKE, SKOJIOTHH PEUH 1
NCUXOJIOTUH BIMAHKA. JII000H THI pEKIIaMHOTO TEKCTa HCIIONb3YeT ICHXOJIOTHYeCKHe
NpUEMBI, YTOOBI 3aMHTEPEcOBaTh IOTEHIMAIBHOTO TMOTpeOHuTens. TeKCT MOmKeH OBITh
NPOCTHIM ¥ JIAKOHWYHBIM. JIJIsl JIAaKOHWYHOCTH BBIPOKEHUS HMHOTJA HCIIOJB3YIOTCS
CJIOKHOCOYHMHEHHbIE TPENTIOKEHNST C TpPU3HAKAMH YCIOBHOCTH. OJTO OIPaBAAHO, BeIb
JIAKOHU3M BBIPOKEHUS - OJIHO U3 YCIIOBHH PEKJIaMbl, HallpHUMep: «3BOHUTE HAaM — U 9TH TOBaphI
OyIyT y Bac yXXe CerogHs». 3Iech NMpPEMIOKEHHE C IOJINHUTENBHBIM colo30M «Ecmm B
MO3BOHUTE HaM, 5TH TOBaphl OYAyT y Bac yxe cerofHs!» He nuMmeno Obl Takoro 3¢ pexra, Kak
HpeUIoXKeHIe 0ECCOI03HOE HIIH CII0KHOCOUYHMHEHHOE C HEMHOTO PE3KOMH May30i Ha MecTe THpE.
To ecTh ¥ KONMUECTBEHHBIH, U KA4eCTBEHHBIH HA0OP JIEKCHYECKUX JIEMEHTOB NMEeT 3HaUeHHe
B peknaMHOM Tekcre. dpa3zpl, cocTosmMe M3 MPOCTOW W KOPOTKOW MBICIH, 3a/ep)KaTcs B
CO3HAHUM MOTPEOUTENsT TOPa3No JAoJblIe, U OyAyT BBHINIAAETh HAaMHOTrO yOeauTenbHee. B
PEKIIAMHOM TEKCTe KaXKIBIH IEMEHT UrpaeT ocoOyIo poiib, TOITOMY JTIO00H SI3BIKOBON 3HAK
HJIH PUTOPHYECKHUH TIPHEM HYXKHO TIIATeIbHO MPOAYyMbIBaTh [2].

CymiecTByIOT KpHTEpHH OTOOpa CIOB JUII TOTO, YTOOBI 3a)xedb HHTEpeC
HOTpeOUTeNs:

1. C1noBo IOKHO HECTH MCKIIOYUTENHHO MOJOKUTEILHBIE ACCOINAIIUHT;

2. Ci0BO JIOJDKHO OBITH OHATHBIM;

3. Jlyume o6oiTHCh O€3 OTPHUILIAHHIA;

4. U30erath CIOB, KOTOPbIE MEPBBIMU MPOCITCS B TEKCT, TAKHE KaK: «IHUCTOTay,
«KpacoTa» u T.IL

Hanucath 3(eKTUBHBIA pEeKIaMHBIH TEKCT, B KOTOPOM CKOHIIGHTPHPOBaHa BCS
BaKHast ”H(OPMAIIHS IIPO TOBAP WX YCIIYTY, IOCTATOYHO CIIOXKHBIH ponecc. [Toatomy aBTopy
TaKOT0 COOOLICHHS CIIEAYeT YEeTKO Pa3rpaHHYMBaTh TEKCTHI PEKIAMBI 10 (PYHKIHOHAIEHOMY
Ha3HAUCHUIO, COIIMAIFHON HAIPABICHHOCTH U CII0CO0Y BIIMSHHS Ha TIOKYIIATEIIs.
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A.IO. ImutpieB, CTyAeHT
Yuieepcumem imeni Anvgppeoa Hooensa, m. /[ninpo, Yrpaina
COHIAJIBHA PEKJIAMA SIK IHCTPYMEHT COIJAJIBHOT'O MAPKETHUHI'Y

JocnimkeHHs NOKa3yloTh, IO CIIOKMBaui Kpalle pearyloTh Ha OpeHIu, o
JIEMOHCTPYIOTh COIIiabHY BiMOBIJABHICTH, TIPH IIbOMY 73% IF0/1ei BBaXKAIOTh, 110 KOMITaHii
MOBHHHI pOOUTH OiNbINe, HIXK POCTO MPOIMIOHYBAaTH MPOLYKT a00 MOCIYTY.

[Ilomo BHW3HAUCHHS NOHATTS «COLiaJbHA pEKIaMa», TO HAWOUIBII NPHHHATHUM
BU3HAYCHHSM € HACTYITHE: COLliaJbHa peKiaMa — Iie PeKiaMa, CIPsIMOBaHa Ha 3MiHy Mojeeil
COIIaTEHOT TIOBEIHKY Ta IIPUBEPHEHHS YBaru 10 CYCIIUIBHO 3HAYYIIUX SIBUI Ta pooieM [1;
2].

SIk e TparuiseThes, 6araTo OpeHIiB Bke BHOCSATH CBill BHECOK, 3a3BHYAl PO3pPOOISIIOUH
«comianbHi O1aray, moo 3i0patu rpori abo 6opotucs 3a o6pany mety. OqHaK HaldacTimIe e
pobuThcs 3a KyhicamMH, a He B paMKax CTparerii, Opi€HTOBaHOI Ha CHOXKHBadYa.
BupoOHukn >k CHOTOJHI BCE 4YACTille MpParHyTh INPAlIOBaTH 3 THMH IapTHEpaMH, SKi
JIEKJIApYIOTh CBOIO TPUXHIBHICTH 1IEsIM EKOJOTiYHOI a0 COoIliaibHOT BiIIOBIAATBHOCTI.
s hopMyBaHHS MO3UTUBHOTO IMiIKy OpeHAA 1 JOSIIBHOTO 0 HBOTO BiHOIICHHS IIIBOBUX
CIIO’KMBAYiB aKTUBHO BHKOPHCTOBYIOTBCS 3aCO0HM, IHCTPYMEHTH Ta IiJXOIU COLIaJbHOTO
MapKETHHTY, SIKAH € YaCTUHOIO TII00aIbHOI CTpaTerii Cy4acHOro OpeHInHTY.

Ha BimmiHy Big KOMepLiifHOTO MapKeTHHTy, @pH po3polmi Ta peamizamil
MapKETHHTOBUX CTpaTeriii IiIKOM OpiEHTOBAaHOTO HA OTPHMAaHHA NPHOYTKY, MapKETHHT
COLIANIbHUN SBJIsIE COOOK HOBY KOHIICHINIO COIabHOI BIiAMOBIJATBHOCTI BCIX YJICHIB
CYCHINIBCTBA, 1 BiH HALIUIGHUH HA 3MiHY B Kpallly CTOPOHY MOBEIIHKH LJTbOBOI ayaIUTOpii 1uIst
MPOCYBaHHS 110 IUIIXY TapMOHI3aIlil CyCIiNbCTBA.

CKIaoBUMH  €JIEMEHTaMH COIIaJJbHOTO MAapKeTWHTy B HAlli [OHI € HaJZaHHI
CIIOHCOPCBKOI MiATPUMKH Ta CTHUMYJIOBaHHs NpojaxiB. | comiaibHa pekiamMa B JaHOMY
BUTIAJKy € €PEKTUBHIM KOMYHIKAIlifHUM ()OpMaTOM I TIPOCYBAHHS B IIHPOKY ayIUTOPI0
mux ckiagoBux. ColiasbHy pekiaMy MOXKHA BBKATH CKIIAJ0BOIO YaCTHHOIO COI[aIbHOTO
MapKeTHHTY, OCKUIbKA peKJlaMa — [I¢ TUIBKH OJWH 3 1HCTPYMEHTIB MapKETHHTOBUX
KOMYHiKamii, Ik BUKOPHCTOBYETHCS JUTS TOCSTHEHHSI 0Q)KaHOTO Pe3yabTaTy B COLIAIBHOMY
MapKeTHHTY.

CrorosHi B Hamiii kpaiHi BXXe € YMOBH, IO CIPUSIOTH TOMY, 00 OpeHau, mpH X
BiJITIOBiTHOMY IIHHICHO-aCOLIIaTHBHOMY HAIIOBHEHHI, CTBEP,KYBaJIH KOHCTPYKTUBHI IIIHHOCTI
CYCHINBCTBA, MpAlfOBaIM Ha MIATPUMKY HOrO CTaOUIBHOCTI, CHpPWSUIM IOJOJIAHHIO
CYCHITBCTBOM ~ OalAy’KOCTi Ta  MiJIITOBXYBAalM MO MO3UTHBHOI 3MIHM  COILIaJbHOTO
Cepe/loBHIIA.

3'SIBHIIOCS] HOBE SIBHIIE, AOCI HE ICHYBAJIO, IPOSIB COLIANBHOT pEKIIaMU: MOPSJ i3 TeTep
YK€ TPaaulliiHOI BJIIACHE COIiabHOI PEKJIAMOI0 ChOTOIHI HaOWpae CHIIy came ColliabHa
CKIIaZioBa pekiamMu  KomepuiiiHoi. Ile, 6e3yMOBHO, HOBE SBHINE B  Cy4aCHOMY
CYCIIIBCTBI Ta PO3BUBAETHCSI B HOro paMkax KOMEpILIHHOI IisUIBHOCTI, sSIKE 4YeKae CBOTO
MOJANBIIOT0 BUBUCHHS 1 Ma€ BEIMYE3HUI MOTeHIIan ()OPMYBaHHS CUTYAIl B COIiyMi

Otxe, 51 BBaXKaro, 110 J0 TEMEPINIHBOTO Yacy collialbHa pekiaMa BHCTYIIAE, K 3acid
MOUIMPEHHS 0a)KaHUX JJIsl CYCITUTBCTBA TyXOBHHUX 1 COIIabHUX LIHHOCTEH Ta (QaKTopy, SKII0
He popMyBaHHs1, TO IPOCYBAHHS B CYCIIJILCTBI LIIHHOCTEH, 1110 CIIPHUSIOTH K PO3BUTKY OKPEMOT
0COOHUCTOCTI, TaK 1 BIOCKOHAIEHHS CVCIIILCTBA B LILJIOMY.

Cnncok BUKOPUCTAHUX JIKepes
1. Mapxerunr CIIB [Enextponnnii pecypc] / Mapkerunr CIIB. — Pexxum noctymy:
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. Adindustry [Enmektpounuit pecypc] / Adindustry. — Pexum mocrymy:
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Hayxosuii kepisnux: T.C. Miwycmina, kano. exou. nayx, ooy.
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J.0O. [opui, cTyneHTKA
Yuieepcumem imeni Anvppeoa Hooena, m. /[ninpo, Yxpaina
DPOPMYBAHHS TEPUTOPIAJIBHUX MAPKETHHI'OBUX CTPATEI'IM

Ha namy nymKy, B 1aHunii yac panioHajabHE BUKOPHCTAHHS TEPHTOPIATEHUX pECypCiB
perioHy, HOoro mpoxyKiii, MOCcIyT 1 e(eKTUBHE 3I1iICHEHHS TIOBHOBAXXEHB PETIOHIB JO3BOJISIOTH
3abe3nednTr 100poOyT K PErioHy B IIUIOMY, TaK 1 BCIX TEPUTOpIiabHUX BUPOOHHUKIB.

TeputopiansHuil MapkeTHHT copmyBaBcs y 80-X pokax XX CT., KOJIH 3a JOCSATHEHHS
KOHKYPEHTHOI ITIepeBary MoYay 3MaraTtucs He JIMIIEe NMPOAYKTH 4H IiANpHEMCTBa, a i mimi
TepUTOpiaibHi oguHULI (pailoHu). MillHa KOHKYpEeHTHA MO3HLIS PAallOHIB 1a€ 3MOTY 3aIy4UTH
OinpIre iHBeCTOPIB, iIHTEHCH(IKYBaTH JisUTBHICTE MiCIIEBO BIaIH, CIIPSIMOBAHY Ha ITOJIIIICHHS
YMOB (yHKI[IOHYBaHHSI MiJMPUEMCTB PETIOHY, &, OTXKeE, i IBUIINTH €KOHOMIYHI MOKa3HHUKH [1].

TepuropiadbHUi MapKeTHHT MO)XKHA BH3HAaYWTH SK MapKeTHHIOBI 3axOIM, SKi
MPOBOAATHCS Ha MEBHil TepuTopii 1 3a i MeXaMu, Opi€eHTOBaHI Ha BHYTPILIHIX 1 30BHIIIHIX
CyO’€KTiB 3 METOI0 MIiATPUMKH, MOMIMIEHHS abo 11 3MiHH. DopMyBaHHS KOHKYPEHTHHX
BIZTHOCHH MK TEPUTOPISIMH € OHIEI0 3 KIIOYOBUX YMOB, III0 BH3HaYa€ BUOIp METOIB 1 hopMu
npaBiiHHS Ha TepuTopil. KOHKypeHIis MiX TepHTOpISIMH CHPHYMHEHA METOI0 NPHUBEPHYTH
yBary CloXHBadiB JO TEPUTOPIATBHOTO MIPOLYKTY, SIKUH 3Halje CBOE BUPAKEHHS B 301IbIIIEHH]
MOTOKY JIIOJICHKHX, (piHAaHCOBHX, MaTepialbHUX Ta IHIINX IHHOBAIIHHUX pecypciB [2].

MapkeTHHTOBa CTpaTeris PEerioHy MO)KE XapaKTepU3yBaTH: MOPIBHSUIBHE MOJIOKEHHS
pecypciB cepel IPOBITHUX KOHKYPEHTIB; CTYIIHb NPUBAOINBOCTI HINBOBUX TIPYI pealbHUX
CIOXKMBAYiB y HOPIBHSAHHI 3 MOXKIMBUMH. 3a pe3y/IbTaTaMH aHai3y BHABJICHO, IO TPAAUIIHHO
ICHYIOTb YOTHPH BENUKI TPYIH CTpATeriid, COpsIMOBAaHHUX Ha 3aJTy4eHHs CII0)KHUBAYiB, PO3BUTKY
MIPOMHUCIIOBOCTI 200 EKCIIOPTY perioHanbHUX MpoAyKTiB. Lli cTparerii yMoBHO MO>KHA Ha3BaTH:
MapKeTHHT MKy, IpHBaOIMBOCTI, MAPKETHHT 1HQPACTPYKTYPU Ta MapKETHHI HAacCeJeHHS,
nepconany [1, c. 3].

«[ToprdenpHa» cTpaTeris NO3BOISE BH3HAYUTH MPIOPUTETHI LUISIXH AiSUIBHOCTI,
BU3HAYUTH TOYKH 3POCTaHHs, CKOHILICHTPYBAaTH PECYpPCH 3 METOI OTPUMAaHHS MaKCHMAJbHO
BHCOKY BiiJlaqy, 3aKJIaCTH OCHOBY EKOHOMIYHOTO YCIIiXy Ha ITEepCIEeKTHBY [2].

Crpateriss 3pOCTaHHS y TEPHUTOPIAILHOMY MAapKeTHHTY BifmoOpaxkae WMOBipHL
MOXXJIMBOCTI 3pPOCTaHHS 3a paxyHOK BHOOpY cCTparerii IPyHTOBHOTO IPOHHUKHEHHS,
CTAaHOBJICHHS TEPUTOpIaTbHUX JaHWX TPOAYKTY, PHHKY (HOBHX KII€HTIB), abo X
nmuBepcudikanii podotn. KoHKypeHTHa cTparterisi TepUTOPialbHOTO MapKeTHHTY O3BOJISIE
oOparu HaitOLTbII TPUBAOIMBY 1 IIOCHIIBHY CTPATETIIO IS TEPUTOPIi: CTpaTeris Tudepeniiamii,
CTparterist JOMiHyBaHHs 110 BUTPATax, CTpaTerisi KOHIEHTpallil.

JuBepcudikamis — crparerisi, sika Moxxe OyTH oOpaHa abo B pasi BKpail crmabkoro
MOJIO)KEHHSI Ha T OCHOBHHMX KOHKYPEHTIB, ab0 3a Cepio3HOr0 EKOHOMIYHOIO Craay B
OCHOBHHMX BHIAaX MisJIBHOCTI, IIO 3AIHCHIOIOTBCS Ha mHaHii Ttepurtopii [2]. Crpareris
KOHIIEHTpALlii BKJIIOYa€ 3a70BOJICHHS MOTped OOpaHOTro ILILOBOTO CErMeHTa Kpalle, HiXK y
KOHKYPEHTIB, SK 3a BHUTpaTaMH, TaK 1 Yy 3B’S3Ky 3 OCOONMBHMHU XapaKTepUCTHKAMH
TEPUTOPIaTBEHOTO POIYKTY.

TakuM YHHOM, SKIIO Ha TMPAKTUI 3aCTOCOBYBAaTH MAapKETHHIOBY CTpATerilo, TO
TEpUTOPiabHI OpraHH 3]aTHI MOBHICTIO BUPILINTH LUK PsiJi IMTaHb y cdepi iHBeCTULIHHOT
ISUTBHOCTI, @ caMe: BU3HAYUTH CepH AisTTbHOCTI, HEOOXiHI T0JaTKOBI iHBECTHIIIT; BU3HAYUTH
Kpami BuId 1 (GOpPMH IHBECTHIIH; PO3POOMUTH KOMIUICKC 3aXOiB MIOAO ITiIBUIICHHS
iHBeCTHUIIITHOT TpuBaOIMBOCTI TepuTopii [1, c. 4].

BpaxoByroun Bullie3a3HaYeHe, MOXKHA 3pOOUTH BUCHOBOK, 110 3aCTOCYBAHHS CTparTerii
MapKEeTHHTY JT03BOJIUTh PETiOHY IiABUIIMTH 3aTy4EHHS Ha TEPUTOPIIO 3arajbHOJCPKABHUX Ta
IHIIMX 30BHILIHIX 3aMOBIICHbB, BKJIaJICHb, 1110 MiABUIIUTH KOHKYPEHTOCIIPOMOXKHICTh SIK PETiOHy
B IIIJIOMY, TaK 1 HOr0 BUPOOHHKIB.

Cnucok BHKOPUCTAHUX JIzKepes
Crapoctina A.O. PerioHanbHMii MapKeTHHI: CyThb Ta OCOONMBOCTI CTAaHOBJIGHHS B
Vipaini / A.O. Crapocrina, C.€. Maptos // Mapkerusr B Ypaii. — 2004. — Ne3. — C. 55-57.
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1.O. [Iparan, ctyaeHTKa
Yuieepcumem imeni Anvgppeoa Hooena, m. /Ininpo, Ykpaina
OCOBJUBOCTI ®OPMYBAHHS UUHHUKIB TOBAPHOI KOHKYPEHIIII HA
PUHKY INPOI'PAMHOI'O 3ABE3INEYEHHS

Sk BiZOMO, IPUPOJIHUM CTUMYJIOM i 0OMEKyBadeM TOBApHOI MOJITUKU € TOBapHA
KOHKypeHIiss. CIIoXXHBad OpIEHTYEThCS HA PsJ KOHKPETHHX 30BHINIHIX CHTHANIB, SKi
JIOTIOMAraoTh Homy 3poOHTH Al ceGe MpaBHIbHUN BHOIp Ha KOPUCTH TOro abo iHIIOTrO
ToBapy. Po3risiHEMO YMHHHKH, 110 pOOJISATH BIUIMB Ha Ty abo iHINY IHTEpHET-KOMIIaHio abo
IHTEpHET-TOBAp Ha IPHUKJIAAI PUHKY MpOorpaMHOro 3abesneueHHsa. Ha puHKy mporpamMHOro
3a0e3IedeHHs], yCli 30BHINTHI CHTHAJI MOYKHA PO3JIUIHTH Ha Ti, SIKi HaJJaI0ThCsl PO3POOHUKAMHA
(6penn, xareropisi, pekiama TOIIO), 1 Ti, AKI MOCTYNAIOTh 3 iHIIUX JHKEpeT (IyMKH KPHTHUKIB,
BIATYKH IHIIHUX CIIO’KUBAYiB).

1. Posmip toBapy. llle kimbka pOKiB TOMY KOpUCTyBaui Mepexi IHTepHeT mamm
JOCUTh OOMEXEHHH JOCTYI 4depe3 HeBEIHKY HMPOITYCKHY 3/aTHICTh 3'eqHaHHsA. Ha croromHi
IHTepHET-TIpOBaiiiepn 3a0e3MeuyloTh TOCUTh BHCOKY IIPOIMYCKHY CIPOMOKHICTH KaHAIy
3B'S3KY, IO JI03BOJISIE KOPHCTYyBadyaM BHKAadyBaTH HEOOMEXEHY KiJIbKiCTh IHTepHET-KOHTEHTY,
y TOMY YHCII 1 IporpaMHe 3a0e3MedeHHs], 3a JOCUTh MaJHid MPOMIKOK 4dacy. AJie Bce OJHO,
Iell YMHHUK He MOXKHA NPHOMpATH 3 aHaNi3y B IUISIX OTPHMaHHS HAHOUIBII 00'€KTHBHOT
KapTUHHU PUHKY TIPOTPaMHOTO 3a0€3IICUCHHSI.

2. Pexmama. Pexnama 3amumaeTbcsi OAHMM 3 TOJOBHHX — MAapKETHHTOBHX
IHCTPYMEHTIB ITOIIHPEHHS 1H(OpMAILIil TPO HOBI MPOIAYKTH, Y TOMY YHCII 1 MpOrpaMHUX. SIKIIo
pO3IISIIaTH NporpamMHe 3a0e3NedYeHHs, TO PO3POOHHKH BHKOPHCTOBYIOTH PI3HI pPEKIaMHi
IHCTPYMEHTH: Bi pO3MIIIEHHA OUIOOpHiB Ha BYJIHMLAX METamojiciB, X0 BHIIYCKY
0E3KOIITOBHUX JEMOBepCi i ampobamii KopHcTyBayaMH ycix ImepeBar Tiei abo iHIIol
nporpamu. Bike Bim3Hadanocs BHIe, 0 KoMIaHia Microsoft cTBOproe Aist CBOiX NPOIYKTIB
CIIeIliani3oBaHi CaiTH, Ae KOPUCTyBadi MOXKYTh JIi3HATHCS YCIO iH(POpPMALIIO PO MPOIYKTH, a
TaKOXK 3AIIMIIUTH CBOKO OCOOKMCTY JTYMKY HPO HUX.

VY nocnimxenHi [2] HABOAUTHCS TPHKIA] BUKOPHUCTaHHSI MOOUIBHHX OOMNAIITyBaHb
MOKYTILIB AJI1 OTPUMAaHHS peKiIaMHoi iH(opMmamii mpo NpoAyKLito MpsSMO B Mara3uHi. ABTopu
HPOIIOHYIOTH HaJaBaTH IUIATHI BIATYKH €KCIIepTiB a00 GE3KOIUTOBHI JYMKH iHIIHX CIIOKHBAUiB
Ha ToW abo iHmMH TPOAyKT. JOCHi/KEHHS IMOKa3aio, IO Led IHCTPYMEHT HaiOiNbII
e(eKTHBHUI Ha PUHKY IU(POBHUX i POrpaMHUX MPOIYKTIB. Takox Mara3uHU-AUCTPUO IOTEpU
CTaBJATH HAa CBOIM TEPHUTOPii KOHCOM, IO JO3BOJISE TOKYIISAM MPSIMO Ha MICIl Ha CBOEMY
JIOCBIiJIi BUNPOOYBaTH, HANIPUKJIaM, SIKy-HeOyab Bieorpy.

3. Konkypenmis i MmepexeBi epextn. Sk i Ha Oyap-IKOMY iHIIOMY PUHKY, B IHIYCTpii
MPOrPaMHOTo 3a0e3NEeUYEHHs € MPUCYTHBOIO JOCHTh CHJIbHA KOHKYPEHIisl, IPHIOMY y OYab-
SIKI KaTeropii MporpaMHOTO MPOIYKTY. Taki XapaKTepHCTHKH TOBAPiB-KOHKYPEHTIB, SK IIiHA,
SIKiCTh, KiJBKICTh CHOXXHBAYiB, NMPUMYLIYIOTh PO3POOHHMKIB OCOOJIMBO IUIATHHX IPOTrpamM
pobutu yce, mob ix MpoayKT OyB Kpamuii 3a MpOIyKT KOHKypEHTa.

PuHOK mporpamHOro 3a0e3rnedyeHHs] XapaKTepU3yeThCsl MEPEKEBHMH 30BHINIHIMH
edexramy, HallBaKJIUBIINH 3 SKUX MOJISITac B TOMY, 10 KOPUCHICTH OmepaniifHoi cuctemy,
odicHoro makery abo sIKOro-HeOy/b IIe MPOrPaMHOTO NMPOAYKTY THM Oinblle, YMM Oijblie y
[[OTO MPOAYKTY KOpHCTyBadiB. Y cBoiii mparti A.O. [irad [1] BUAiaMB i mpoiTIOCTPYBaB TPH
THUIU MEPEKEBUX 30BHIIIHIX €(EKTIB:

— npsMUit epeKT, M0 MPOSBISIETHCS B IIPSIMOMY BILTHBI Ha CIIOKUBYNI BUOIP KITBKOCTI
KOPHCTYBaiB MPOAYKTY; TaKHi e(eKT MpOSBISETHCS, HANPHUKIAA, B Mepexax MOOLIBHOTO
3B'13KY, KOJIM CIIOKMBA4 MPUIHMAE PillIeHHS NPO YKIaJEeHHS KOHTPAKTy 3 ypaxyBaHHIM TOTO,
CKIJIBKH yChOTO a0OHEHTIB KOPHCTYIOTHCS TIOCITYraMH 1[bOT0O CTIIbHUKOBOTO OIEPaTopa;

— HEeTpsIMHAN e(eKT, IO MPOSBISIETHCS B HEMPSIMOMY BIUIUBI KUTBKOCTI KOPUCTYBaYiB
MPOAYKTIB, KOMIUIEMEHTY [0 JaHOro, Ha BHOIp CHOXHBa4a; Takuid e(eKT iIoCTpye,
HANpHKIaJ], PUHOK KOMITIOTEPHOTO AanapaTHoro 3a0e3ledeHHs, Je CIOXKHMBAa4 IpHiMae
pillIeHHs PO MPUAGAHHS KOMITIOTEpa 3 ypaxyBaHHSAM TOTO, sIKe MPOrpaMHe 3a0e3nedeHHs 3
HUM CYMICHO;

— e(eKT MiCIAMPOAAKHOTO CepBiCy: HANPHUKIA, MPUAOABIIN aBTOMOOLNb, MOKYIIII
OepyTh 10 yBaru SKiCTh 1 MacITabu Mepexi MiCIAIPOJAKHOTO 00CITyTOBYBaHHS.

4. Pix BupoOHmiuTBa. He MoxHa Takox He OpaTu 10 yBaru pik BHPOOHHMIITBA
nporpaMHoro 3abe3nedenns. CydacHi MporpamMu iCHyIOTh Ha PUHKY JOCHTBH BEIUKHUH I1epiof
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yacy. 3a Liell yac y CIOKMBaYiB CKJIAIOCS JOCHTb YiTKE CHPUHHATTS LIUX NPOAYKTIB, 3'IBHBCS
ix Openn. Takumm nporpamamu, Hampukimaf, sBisrotses MS Word i MS Excel, sxi e
MPAaKTHYHO MOHOIIOJIICTaMH B KaTETOPii TEKCTOBUX PEJAKTOPIB 1 €IEKTPOHHUX Tabmuub. [Ipu
oMy J1oci mporpamu 3 makety MS Office e mmatHumu i HaiOmmkanii koukypeHT Open Office,
ICHYIOUMH Ha PHHKY JEKUIbKa POKiB, HE MOXE MOPIBHATHUCS MO (PyHKLIOHATY 1 KUTBKOCTI
KopucTyBadiB 3 makeroM MS Office.

3 yacoM y KOpUCTYBa4iB NPOTPaMHUX MPOJAYKTiB BUHUKAE JIesIKa 3aJIeXKHICTh
Bix HUX. [IpUXHUIBHICTS OMHOMY 1 TOMY X IPOTPAMHOMY IPOIYKTY MOXE€ HPHUBECTH JI0
TOTO0, IO KOPHCTYBadi HE CTAaHYTh BUKOPUCTOBYBATH iHIII MPOAYKTH 1 Y TOMY YHCIi
HOBI Bepcii IBOro X MPOAYKTY, TOOTO Iepexih Ha iHIIe IporpaMHe 3abe3medeHHS
BHMarae A0JaTKOBOi MiJrOTOBKM KOPHCTyBada, a B JEAKUX BHUMAAKaxX i JOJAaTKOBUX
KamiTaJbHUX BKJIaaeHb [3].

Taxum unHOM, Oy/IU MPOAHATI30BaHI YMHHHKH, SIKI MOKYTh POOUTH BIUIUB Ha PUHKY
IHTEepHeT-TOBapiB, HA TNPHKIAAI PHHKY HporpaMHOro 3abesnedeHHs. Tum cammMm Oyio
MOKa3aHO, SIKMI Ha0lp YMHHUKIB BIUTUBA€E Ha NOMYJISPHICTH B IHTEPHET-TIPOCTOPI.

Cnncok BUKOPUCTAHHUX JIKepes

1. Jniraa A.O. CrpareriuHe MapKETHHIOBE ympaBimiHHA: MoHorpadis / A.O.
Juiraq. — K.: Anepra, 2012. -272 c.

2. Impsmenko C.M. MapkeruaroBa ToBapHa mojithka: miapydauk / C.M.
Iusimenko. — Cymu: BT/] «YHiBepcnTercbka kHUra», 2012, — 284 c.

3. Xomogumit I'.O. MapkeruHroBa ToBapHa mMmojiTHKa: [HaBd. moci6.] / T.O.
Xonmomuuii. — Xapkis: Bua. XHEY, 2016. — 324 c.

Hayxosuil kepisnux: C.C. fpemenko, Kano. eKoH. HayK, OoY.

K.C. [Ipaus, cTyaeHt
Yuueepcumem umenu Anvppeoa Hoéens, e. /[nunpo, Ykpauna
MOHSITUE BPEHJA U ETO POJIb B MAPKETUHTE

BpeHn — 3To CI0’KHOE KOMIUIEKCHOE SIBJICHHE, KOTOPOE HMEET MHOXKECTBO acIeKTOB
B MapKeTHHre. MOXHO paccMaTpHBaTh JAaHHOE IOHSATHE C MO3ULIUA KOMIIAHWH, CO3Jaromeit
MAapOYHBIi TPOJYKT WIIH YCIIYTY, HJIM K€ C TIO3ULMIT TOKyIaTess, BOCIPUHUMAIOIIETO TaHHBIH
Opena. bpens nMeeT BHICOKYIO peryTanuio y morpedutens. MoKHO paccMOTPETh KOHKPETHBIN
npumMep, Hanpumep oxexay [1; 2].

OO6biuHas Oernass GpyrOonka 6e3 pucyHka u ¢pyrOonaka ¢ morotunom Jlyn Burron:
pasHHMIa B IIeHe Oy/eT KoJloccabHasl.

Xopouyro pemyTanuio He TaK JIeTKO 3apaboTaTh, HO Te, KOMY 3TO ynaercs,
obecrieunBaroT ce0s Ha BCIO JKU3HB. bpeHna — 310 moBepue motpedurens. B Harre BpeMs ecTb
MHOro MHpoBbIX Gpengos: Gucci, Nike, Adidas, Puma, McDonald's. 13 uncia ykpanHCKHX
OpeH0B U3BECTHBI Takue: MopIurHCKas, 3narona, Mupropojackasi.

Drarnsl co3ianus OpeHaa:

- LeNenoJIaraHue;

- IUIAaHUPOBAHUE TIPOEKTA,

- AHAJIM3 TEKYILEro COCTOSHUS;

- QHaJIN3 COCTOSHUS PBIHKA,

- (bopMynrpoBaHHe CYIIHOCTH OpeH/a;

- CTpaTerus ynpasjieHHs OpeHIoM;

- MOHHUTOPHHT OpeH[a.

BpeHn — 3To oueHb MHTEPECHBIIl HHCTPYMEHT OM3Heca, KOTOPBIM CHavaja CIIOXHO
YIPaBJIATh, HO KOTJIa CO3/aHbI ONPEICNICHHbIC YCIOBUS M PENyTalysi, CTAHOBUTCS HAaMHOTO
TpoILe.

IMomyJspHbIi OpeH]| IPUTATHBAET O'POMHOE BHUMaHue JII0Aeil 1 3apaxaet ux. Coca-
Cola B epBsbie TO/IbI CBOETO CYIECTBOBAHHS MPO/[aBaia OUYeHb MAJIO CBOETO TOBapa. A Terephb
BECh MHp 3HAET ITOT OpeHI.

Kasxzip1it Open MHANBHIYAJICH [0-CBOGMY, KaXIblit OpeH — 3T0 cBO mpoayKT. [
OpeH/a 0YeHb BaXKHO KauecTBO. KauecTBo — 310 noBepue. UeaoBek OTaaeT IeHbI M TOra, KOTaa
YBEpEH, 4TO HOJyIUT MAaKCUMYM I0JIb3bI, YAOBIeTBOpeHHs. Kaxplii OpeHn / OusHec 1omKeH
CTPEMHUTBCS K 3aBOCBAHHIO JOBEPHUS CBOMX MOTPEOHTENCH.
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CnMcoK HCIO0JIb30BAHHBIX HCTOYHUKOB

1. Boxyk, C. I'. Mapkerunr / C.I'. bBoxyk, JL.H. Kosammuk, T.JI. Macnosa, H.K.
Pozosa, T.P. Taop. — M.: CII6.: 2012. — 448 c.

2. TepacumoB, b.M1. Mapkerunroseiii anamu3 [Texcr] / b.M. I'epacumos, T.M.
Konosanosa, H.W. Carankuna, I'.1. TepexoBa. — M.: Tam60B: U31-80 ®PTBOY BIIO «TI'TY»,
2012. - 88 c.

Hayuynwii pykosooumens: A.J]. Mocmosas, KanO. 3KOH. HAYK, O0Y.

L.B. /Ipo®’si3Kk0, cTyAeHTKA
Yuigepcumem imeni Anvppeoa Hobens, m. /[ninpo, Yxpaina
ICTOPUYHI HEPEAYMOBH PO3BUTKY PEKJIAMH

Pexnama — me puHamiyHa, KpeaTHBHA Ta 31 IIBHAKHM PO3BHUTKOM cdepa
MOACHKOI AisTbHOCTI. JKHUTTA cydacHOi IIOAMHU BXE HEMOXJIHMBO YSABUTH 0e3
pexsnamu. [IpoTsaroMm cToiiTh pekiiamMa cympoBoJKye yroned. Ilix BmimBoM yacy Ta
3MiH YKJaJy JIOJCHKOTO JKUTTS 3MIHIOBABCA Ta PO3BUBABCI 3MICT Ta XapakTep
pekiamHoi gisimpHOCTI [1-3].

lonoBHuME (akTOpamMH PO3BHUTKY pEKJIaMH € MOTpeOW BHPOOHHUITBA, TOPTIBII 1
(iHaHCiB, i PI3HUX PENiriiHUX KOH(ECIH 1 3BUYalHIX TPOMAJISTH.

BBaxkaeTbcs, 10 OCHOBHOIO INEPEIYMOBOIO PO3BUTKY pEKIaMHOI 1HAycTpii
BHCTyIIa€ BUHUKHEHHS Ta PO3BUTOK 0araThb0X HOBUX, HETPAAMLIHHHX (HOpPM peKIamH,
O, B INEpIIy 4Yepry, 3yMOBIEHO IPOMHCIOBOIO PEBONIOLIEI0, CYTTEBUM PO3BUTKOM
PUHKOBOI €KOHOMIKH Ta BEJIIMKHX JOCSATHEHb HAyKOBO-TEXHIYHOTO mporpecy. Moxemo
HOAUIUTH MEePeAyMOBH PO3BUTKY PEKIaMM Ha TPH YaCTUHH, TaKi SK: aHTUYHA peKJiaMa,
pekiama cepeHbOBIUYs, Ta PO3BUTOK peknamMu B XIX—XX cr. Jlo mo4arkoBoro
CTaHOBJICHHS PO3BHUTKY pEKJIaMH BIZHOCATh aHTHYHHHA HepioA. Yike cTapoaaBHi
TOPrOBIIi HAJAIITOBYBAIHM 3B'S3KM 31 CBOIMH MOKYHISIMH MeEXaHi3MOM IpSIMHX
CJIOBECHHX 3BEpHEHb. Micus IpoAaky TOBapiB YH MOCIYT OTOJOIIYBAINCh TYYHHUMH Ta
NOBTOPHUMH KpHKaMH HpoxaBliB. He BumankoBo cioBo "pekinama" B mepeBOii 3
JAaTUHCHKOTO - 3HOBY KPUYATH, MOCHIIOBATH KPUK, BUTYKYBaTH.

B aHTHYHI YacW CTBOPIOIOTHCS NEpHIl IEepPeayMOBH s TOSBH IpodeciiHol
PEKJIAMHOT TiSUTHHOCTI B KOMEPLiiHIN cdepi, MOMTHYHIN Ta ComianbHii.

B cepenHBOBIYYI YITKO CIIOCTEpirajloch MparHeHHs Ao npodeciiiHol pexaamu.
3'aBisiETBCA Tpodecis CTalioHapHUX 3aryKyBadiB, B IX 00OB'S3KM BXOAMIIO 3a3WBaHHS
MOKYIIIIIB 10 TOPrOBUX TOYOK Ta pekjiama ToBapy. KHUTOIpyKyBaHHS NPHUBENO JI0 3MiHU
¢bopM pexiaMm Ta namo MOMTOBX 1O TI00aTbHOTO PO3BUTKY PEKIAMHOI AiSITBHOCTI.
3'IBISAIOTHCS Taki GOPMH sIK MEYaTHHH JIMCTOK, MPEeHCKypaHT, kaTanor. [lounHaeThes
3MiHa CITOCO0IB BUTOTOBJICHHS PEKJIAMHIX IPOYKTiB,HAPHUKIAA: adill, BHBICOK — BOHH
CTaJM NMEeYaTHUMHU.

XIX-XX cr. mpodunm mix 3HaMEHEM TeXHi4Horo mporpecy. HoBi BimkpuTTs
JIOACTBA, Taki sk dororpadis, kKiHomaTorpad, pamio 3MIHWIN NEpBHHHY (GOpPMY peKIamH,
3poOuBIIH ii GBI Pi3HOMAHITHOO, a TOJOBHE - MACOBOK, TOOTO JOCTYITHOIO BOTHOYAC JIO
BENIMKHMX Mac Jrofed. Jlo pekiaamMHOro Oi3Hecy NPHETHYIOTH BCI MOJJIMBI BHJM MHCTEITB.
IloctymoBo iH(MoOpMamiiiHi areHcTBa NepeKBalipikoBYIOTh cebe B pekimamHi (ipMH, sKi
BUKOPUCTOBYIOTh IIpecy s pekiaMyBaHHs. ChOroJHI PEKIaMHUI IpOLEC NPeACTaBIsIE
co0oro moBHOMaNTabHe €KOHOMIUHE Ta KYJIbTYpHE SIBHINE, SKE€ BIUIMBA€ HAa PO3BUTOK YCIX
cdep KUTTS JTIOMHH.

Bcim Bigoma ¢paza: «Pexama — ABUTYH IPOTPecy». 3aBASIKU PEKIaMi JIFOICTBO 3HAE
PO HOBMHKHU TNPOJAXY YW HOBHHKH 3alpOINIOHOBAaHMX TOBapiB Ta mociyr. Pexmama — e
YaCTHHA JIIOACHKOI KYJIBTYPH, SIKa PO3BUBAETHCS IO CBOTM 3aKOHAM.

Cnucok BHKOPHCTAHUX JIzKepes
1.
https://knowledge.allbest.ru/marketing/2c0b65635a2bd68a5d53b88421306d37_0.html
2. https://studfile.net/preview/5369272/
3. http://puhonto.ru/question06.htm
Hayxoeuii kepienux: 1.I". Kypoukina, kano. exon. Hayx, ooy.
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https://knowledge.allbest.ru/marketing/2c0b65635a2bd68a5d53b88421306d37_0.html
https://studfile.net/preview/5369272/
http://puhonto.ru/question06.htm

M.€. [lydac, cTryaeHTKa
Yuieepcumem imeni Anvppeoa Hooens, m. /Ininpo, Yxpaina
AHAJII3 YKPAIHCBKOT'O PHHKY COJII

VYkpaiHa iCTOPHYHO € OJHUM 3 HAHOUIBIIMX CBITOBUX BUPOOHMKIB KyXOHHOI COJIi i
BOJIOJI€ BEIUKUMH BHPOOHHYMMH MOXIIMBOCTSAMHU JJs 3a0e3meyeHHs NOTped BiIacHOl
MPOMHCIIOBOCTI Ta eKCropTy. OCHOBHI IOTYXXHOCTI I BUIOOYTKY 30CepeDKEHI B YOTHPHOX
cojeHocHUX OaceifHax: J[lonempkomy, JlHimpoBchko-/loHenbkoMy, 3akapmaTchKOMy Ta
IIpukapnarcexomy. Haii6inmpmmM BHpoOHHKOM coili B YKpaiHi € AepaBHE MiIIpHEMCTBO
«Aptemcinby B JloHenpkiit obmacTi. [linnpueMcTBO BKIIIOYaE B ce0e M'STh MiA3EMHUX COJISTHUX
IIAXT 1 ITOBHUH IVKJI TIepepoOKH coiii Ha (abpHKax i BiJBaHTa)KEHHSIM IIOHAJ 7 MUTEHOHIB TOHH
npoykuii B 17 pizHOBUIaX NpoAyKii i 3akimMae Maitxe 90% ykpaiHCbKOTO PUHKY cofi. TpeTiMm
3a TOTYXHICTIO COJICOOYBHHM  JIep)KaBHUM  IIANPHEMCTBOM €  "JIporoOuubKuit
COJICBUBApPIOBANBHUI 3aB0OA", 110 BHpOoOIIsie 61au3bKo 10,4 THCSY T. B piK KaM'ssHOT coJTi 1 OlibIe
2 THCSY TOHH HOJOBaHOI couti. BibIIicTh yKpaiHCEKUX BUPOOHHKIB KYyXOHHOI COJi BXOJWUTH B

nepxaBHy Acomianito «Ykpcinby [1-3] (Tabm. 1).

Tabymmnsg 1
Amnaui3 puHKY coxi B YKpaiHi
Pix CE;;[}?(?IY;}?;H IIpoxyxmist, Tuc. ToBapoo0bir, 3anacu npoaykuii Ha
T. THC. TPH CKJIaJli, THC. TPH
THC. T.
2014 2113,31 1690,65 16635853,55 4945151,25
2015 2104,87 1711,28 17744554,68 4605054,48
2016 2157,52 1828,41 18855844,57 3850631,46
2017 2266,89 2024,01 20956654,77 2841710,04
2018 2404,77 2226,64 22594396,28 2084135,04

BunoOyTok coJsiHOT pyaM 3 KOXHIM POKOM 301TBIIYETHCS, 1€ MPU3BOIUTH 0
30UIBIICHHS] TOBapoOOIry 3a paxyHOK pO3MHUPEHHS PUHKY 30yTy MPOAYKIii, a TakoX i
3MCHIIICHHIO 3amaciB Ha CKJIaAax MiANPUEMCTBO, II€ B CBOIO CTHMYJIOE PO3IIMPEHHS
ACOPTUMEHTY Tak 1 BHPOOHHITBO CBDKOI TPOAYKMii. YKpaiHCHKHH PHHOK COJi
XapaKTePU3YEThCS BUCOKOK MOHOMOi3arie. OqHak MOXKHA BUAUTUTH OCHOBHHUX JIZCPiB
OTITOBOT TOPTIBIi CLILTIO, SIKUMH € HACTYIIHI i JIPHEMCTBA:

— JepxaBue nignpuemctBo "APTEMCUIB", Ha joro wactky mnpumamae 80%
BCHOT'O PUHKY OIITOBOI COJISTHOT TDOMHUCIOBOCTI YKDaiHHU:

— ToBapHCTBO 3 0OMEKEHOO BiNOBI TaNbHICTIO «Pyccoib-Ykpainay — 15,3%) ;

— ToBapuctBo 3 OOMEXKEHOIO BiMNOBIMANMBHICTIO «BHpoOHIHO-KOMepIiiiHa  (hipma
«BIHHTOPITIPOM» — 2,6% ;

— ToBapucTBO 3 0OMEKEHOFO BiITOBITAIBHICTEO «OnToBHH crtan comi» — 1.3% ;

— ToBapucTBo 3 06MexeHO0 BiamoBigambHicTiO «®ipma «Kaampi» — 0,8% .

CousiHa TPOMHUCIIOBICTh YKDPAiHH ChOTOIHI 3HAXOIUTHCS V CKIIAJTHOMY CTaHOBHIII Ta
NoTpeOve 3HAYHKUX IHBECTUIIMHUX BJIMBaHb, B MEPIIY YePIy, HA MOJCPHI3AIiI0 BUDOOHHUIMX
MOTYXKHOCTEH, MiIBUINEHHS DIBHA MEXaHi3amil i aBToMaru3amii poOiT 3auisd MiNBUIICHHS
SIKOCTi MPONYKIIT, MOKPAIIeHHs] YMOB Ipalli Ta CTaHy OXOPOHH MPUPOIHOTO CEPElOBHINA B
npoIieci BAPOOHUIITBA COJi.

CnucoK BUKOPHCTAHHX JIFKepes

1. KpuBoxmy6epkmit O.0. MartemaTndHa MOAeNb NMPOTHO3Y BHTPAT Ha BHUIOOYTOK
comi. — Xapkis, 2012.

2. IlepkaBHa ciyxk0ba craructukn Ykpaiam. — http://ukrstat.oov.ua/

3. Acoriaris mianpueMCTB i oprasizaiiii cojeqo0yBHOI MPOMHUCIOBOCTI YKpaiHH
«Yxpcinb». — https://www.ukrsalt.com/

Hayxoeuii kepienuk: A./l. Mocmosa, kano. ekou. nayx, ooy.
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M.O. lyaHuk, cTyAeHTKa
Yuieencumem imeni Anvdveoa Hoovena. m. /Ininvo. Ykpaina
TEHJEHLI PUHKY IAP®YMEPIi TA KOCMETUYHUX 3ACOBIB

Baxanus oOpe BUMIIAAATH CHIOHYKa€ YKPaiHIiB KyIyBaTH Bce OiIbIIe KOCMETHIHHAX
3aco0iB. O0cATH iX MPOAAXKIB 3pOCTAIOTH AYKE TUHAMIYHO SK B HAI[IOHAJbHIN BaIIOTI, TaK i B
JIOJTapOBOMY €KBIiBaJEHTI. Y TPUBHSX HaIlli CHiBBITYM3HUKH BUTPATIIIM Ha KOCMeTHKY B 2016
porii Ha 25% Oinbiue, Hix B 2015, B 2017 mpoxasi 3pociu 1me Ha 16%, a B mepiomMy KBapTai
2018 ro - Ha 13% B MOpPIBHSHHI 3 AHAIOTIYHUM II€Pi0JIOM MHUHYJIOTO POKY. Y JoJapax TeMIH
3pOCTaHHs CKPOMHIIIIE, ajie 3 MPOrpecyrdolo AuHamikoro aie go: 2016 — 7%, 2017 — 11%, 1
kB. 2018 — 16%.

[likmyBaTucs mpo CBOIO Kpacy Halll rpOMaisHU MOYMHAIOTH 3Monony. Haiibinbima
YacTKa CIIOXKHMBadiB KocMeTHKH (33,6%) mpumanae Ha Bik Bixg 18 mo 24 pokiB. Unm crapie
CTaIOTh YKPAiHI[i, THM MEHIIIE IX 4acTKa 3arajbHiil Maci MOKYIIiB KOCMETHKH.

Haii0inpIie HalmmX CIiBBITYN3HUKIB [IKABJIATH 3aCO0H IO JOTJISTY 32 BOJOCCSM Ta
mIKiporo o0inudsa. Boum 3aiimators 41% Bim 3aranbHOro 0OCSITYy KOCMETHYHOTO DPUHKY.
IMmopTHa KOcMeTHKa GBI Kpala Ul HAIINX JIFOASH, HiK BiTun3HsHA. OCTaHHS ITOCTYIIOBO
BTpavyae cBoi mo3uuii Ha puHKY.HalOimpmmmmu iMmopTepaMu KOCMETHYHOI MPOAYKIi 10
VYkpainu € Ilombima, Pocis, Himeuunna, ®@panmis Ta Kurait. He3Bakaroun Ha HACHYCHICThH
BITYHM3HSHOTO KOCMETHYHOTO PUHKY TaKOIO KUTBKICTIO TOBapiB, YKpaiHa Bce XK TaKHU eKCIIOPTYE
kocMeTHKY 1o kpain CHJI, mepeBakHo B Pociro, binopycito, Kazaxcran ta MonnoBy.

3 ommy Ha 3acTapili TEXHOJOTil BITYM3HSHI BUPOOHHKH HE MOXYTH CKIACTH
KOHKYPCHIIIFO BCECBITHBO BioMuM OpeHnmam. J[o TOro 3K, 3TiHO 31 CHOCTEPEIKCHHIMH
CHeLialli30BaHUX Mara3uHiB, HHHI 3pOCTa€ IONMUT HAcaMIepel Ha JOpOry KOCMETHKY Ta
napGyMepiro MOMyJSIPHUX TOProBux Mapok. ChorojHi B Ykpaini monan 120 xommadiil €
BUPOOHUKaMHU Map(yMEpHO-KOCMETHYHHX 3ac00iB, MPOTE IX OUIBIIICTH CHEHiali3yeThbcsd Ha
oJHil rpymi abo ogHOMY BHII ToBapis [1-3].

3a ocTaHHI pOKH B YKpaiHi KaTacTpopidHO CKOPOTHIIOCS BUPOOHUITBO maphymepii,
IO 1 HPU3BENO IO 3HIKEHHS I NMUTOMOI Barm cepel 3arajJbHOro 00CATYy BHPOOHHITBA
nappymepHo-KocMeTHYHUX 3aco0iB. 3a 2018 pik B Ykpaini Oyno BupoOmeHo 96,1 Tmc. T
napQpymMepHO-KOCMETHYHOT IPOAYKIi, 3 IKMX 762 T cTaHOBWIN TapdyMH i TyaneTHa Boja, 43,9
THC. T- KOCMETHYHi 3acobu, 51,4 Tuc. T — mMmio. 3rigHO 3 JaHUMH OOCATY IMHIOPTY
nappymMepHO-KOCMeTHYHOT npoaykiii, 3 2014 poky BupoOHUITBO Hapdymepil #ae Ha cran,
HATOMICTh JIaHI KOCMETHYHHX 3aC00iB 3 KOKHIM POKOM 301IBIIYIOTECS. BUpOoOHHIITBO MuIa
HecTablbHe, ane ocTaHHIM yacoM Bropy. [TopiBHsHO 3 2017 poxom, y 2018 poui Beck o6csr
BUPOOHUIITBA Map(hyMEepHO-KOCMETHYHHX 3ac00iB 3MEHIINBCS Ha 3514 TOHH.

IMapdpymepna npoaykuis cTaHOBUTH 15%, i Ha OCTaHHBOMY MIiCI[ HPOJAKY
JexopaTtuBHA KocMeTnka (12%). OTxe, 3a cepeaHIMH ITOKa3HUKAMHU, YKPaTHIlI BUTPAYaroTh HA
KOCMETHYHI 3aCO0H BTPUYi MEHIIIE, Hi’K €BPOICHII.

3HaYHa YaCTWHA TOBapiB BUILOI LIHOBOI KaTeTopii € IMIIOPTHUMH, 10 HUX BiTHOCSTH
NPaKTUYHO Bci CBiTOBI Openau. HaitGiumpmmMu iMmopTepaMM KOCMETHYHOI MPOIYKINT /0
VYkpainu € [lompma, Pocis, Himeuunna, ®@panmis tTa Kurait. He3Baxkaroun Ha HaCHYEHICTbH
BITYM3HSHOTO KOCMETHYHOTO PHHKY TaKOIO KUIBKICTIO TOBapiB, YKpaiHa BCe ) €KCHOPTYE
kocMeTHKy 1o kpain CH/I, mepeBakHo B Pociro, binopycito, Kazaxcran ta Monnosy.

3Bakaloud Ha 3acTapiji TEXHOJOTii, BITYN3HSIHI BUPOOHHKM HE MOXYTH CKIIACTH
KOHKYPEHIIII0O BCECBITHHO BimomMuM OpergaM. Jlo TOro 3K, 3a CIOCTEpPEKCHHSIMHI
CIeIiai30oBaHUX Mara3uHiB, HUHI 3pOCTae TOMUT HacaMmIepea Ha JOpPOry KOCMETHKY Ta
napQymMepiio MoMyIIpHUX TOPTOBUX MapoK.

Cnmcok BUKOPUCTAHUX JIKepes
1. TIpo Z[ep)KaBHI/Iﬁ PUHKOBHI HArig[ 1 KOHTPOJb HEXapyoBOi MPOIYKIIii

[EnexTponHuit ecypc]. Pexum JOCTYIy:
https://nationalbank. kz/7d00|d 499&switch=russian

2. Jlepxcrar [Enextponnuii pecypc]. - Pexxum JIOCTYILY:
http://www.ukrstat.gov.ua/

3.  BusHaueHHs piBHA SKOCTI 3pa3kiB ryOHoi nomanu [Emexrponnuii pecypc]. —

Pexum nocrymy: http://nbuv.gov.ua/UIRN/Vsna_ ekon_2016_1 17
Hayxoeuii kepienuk: A./l. Mocmosa, kano. exou. nayx, ooy.
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A.IL. JIbomiHa, cTyAeHTKa
Vuieepcumem imeni Anvppeoa Hobens, m. /[ninpo, Ykpaina
POJIb PEKJIAMH Y )KUTTI CYCHIJIbCTBA

Pexiama Bxe 6araTo pokiB BiJirpae 3HAUHY pOJb Y JKUTTI CyCIIJIbCTBA, BOHA CTajla
HeBin'eMHOI0 ii yacTmHOM. Pexmama — OararorpanHe sasuiie. OKpiM €KOHOMI4HOi podi,
HarpaBJieHoi Ha popMyBaHHS OIUTY i CTUMYJIIOBaHHS 30yTY, BOHA OXOILITIOE Maiixke BCi chepn
JKUTTS CYCIIUIbCTBA: BUPOOHMUY (pekiamMa, SK MOXJIHMBICTH 30yTy BHPOOJEHOTO TOBapy);
comianeHy (pexyiaMa, sIK CIocid KOMYyHIKalil, SIKHH 3’€IHy€e 1HTepecH pi3HHX IPYI COLiyMYy);
MOpPaJIbHO-TIPaBOBY (IIMB1JII30BaHA peKiaMa € MPONaraHol0 €THYHUX Ta MPABOBHX HOPM Yy
TOPTOBO-€KOHOMIUHIH HisTBHOCTI); KY/IbTYPHO-OCBITHIO

Pexnama crae ofHi€r0 3 HaABAXJIMBILNIMX Traily3eH, sKka MpUiMae yyacTh y HaJaHHI
HOBUX POOOYMX MiCIlb, IO I[HOTO K, IIe TOPKAETHCS SIK Oe3IocepeHho peKIaMHoro Oi3Hecy,
TaK 1 rajxy3eil eKOHOMIKH, 10 HEIO0 OOCIYroBYIOTHCS. XapaKTepHOIO Bi3HAKOIO PEKJIAMH 3a
OCTaHHI J{Ba-TPH JECATIIITTS € ii MepeTBOPEeHHs Y OKpeMy rairy3b eKOHOMIKW. Pekmamunmit
0i3HEC PO3BHUBAETHCS IIBU/IIE, HIK chepd BUPOOHHUIO-CKOHOMIYHOTO KUTTS CyCIinbeTBa[l;
2].

Pexnama mo1eHHO 1 MacOBO BIUTMBA€E HA OUBILICTH HACETICHHS, CTIpHA€E (OPMYBAHHIO
CIIOKMBYHX IEpeBar, CTEPEOTHINB ITOBEMIHKH 1 THUIIB MHCICHHS, TUM CaMHUM BHUKOHYIOUH
couiaibHy posb. OCTaHHA B)K€ BHUXOAUTH 32 MEXI €KOHOMIYHHX 3374 1 CIpsAMOBaHa Ha
JOCSITHEHHST 3JI0POBHX BiTHOCHH y CYCIIUIBCTBI Ta IPOCYBAHHS BaXKJIMBUX COLIAIBHUAX TEM.

VY cyyacHHX yMOBaX pO3IMHUPEHHS AEMOKPATii pOJIb MOJTITHIHOI pEKIaMH 3POCTAE, K
3aco0u OOpOTHEOM 3a ronocu BHOOPIB. BMijo ckianeHa i MpoBelcHA MOJITUYHA KaMIaHis
JIOTIOMAra€e MpaBHIBHO PO3CTABUTH IOJIITHYHI CHJIM Micis BHOOpYOi misutbHOCTI. Came mum
ACIIEKTOM peai3yeThCsl MOJITHYHA PEKIaMa Y JKHUTTi CYCIUIBCTBA.

IneonoriuHa poie pekiIaMH € TapHUM TIPUKIAJOM TOTO, IO peKiiaMa — Le OJHH 3
TOJIOBHIINX (hakTOpiB (OPMYBaHHs CBITOIIIAY JIOAWHH. SIK NPHKIag MOXEMO IPHBECTH
pexiiaMy B YKpIIIICHHI 1 MOIIMPEHHI KOMYHICTHYHOI ieonorii y Pagsacskomy Coro3i, BIUIHB
«OypIKya3HOD» peKJIaMy, SIK 3pa30K ITOBEAIHKH, Ha pyHHYBaHHS COLIAIICTUYHHX i1ealiB.

Takox poip pekiamMd y OCBITHIH cdepi momarae y iHGopMmyBaHHI Jrozaeil mpo
IHHOBAI[IMHI HAayKOBI TEXHOJIOTIi, 110 MOYXHA BHKOPUCTOBYBATH y PI3HHUX cdepax JIOJICHKOT
ISUTEHOCTI, PO3IIOBIIAI0YH PO CIIOCOOH Ta MPUHIUITK 3aCTOCYBaHHS, THM CAMHUM BUCTYITAI0UYH
SK JilicHuit 3aci0 HaByaHHs. Uepe3 Hel MOXKHa BIUIMBATH HA Pi3HI €MOIMHI CIIEKTpH, BOHA
MpUiMae aKTHBHY y4acTh y pOpMyBaHHI CAMOOIIIHKH OCOOHMCTOCTI, aIeKBAaTHOMY CIIPHHHSTTIO
peanbHOCTi, aKTHBHO BIUTMBAa€ Ha ()OPMYBAHHS >KUTTEBUX YCTAHOBOK JIIOJCH, TUM CaMUM
BUKOHYIOUH MICHXOJIOTIYHY POJb y )KUTTI JFOTUHU.

Pexnama, sika mpHEMHA JIOACBKOMY OKY, OZIpa3y 3acsijie y TOJOBI CIOXHBaya, 00
Hepil 3a BCe MM JMBUMOCS Ha OOKIAJMHKY, OI[HIOEMO uepe3 MpU3MYy ECTETHYHOTO
cepenoBunia. Yepes pexiiaMy CyCHIIbCTBO BXK€ MOXKE BUBUMTH CBOI €CTETHYHI MOTIIAIAM Ta
CMaKH, SIKi HaJlaJli CIIOHYKATHMYTh PO3YMITH 1 COpUIIMaTH peKiamy, sIK 00 €KT eMOLifHOTO
3a/10BOJICHHS.

Hapas3i, migOuBato4n miacyMoK, MOXHA CKa3zaTH, O[O0 He yci (QyHKHii MaioTh OJHE
3aBHaHHSA 1 3BYXYIOTBCS 10 JOCSATHEHHS OCHOBHHMX IliJIeH CHCTEMHM MapKeTHHIOBHX
KOMYHIKamiii: GopMyBaHHIO TIONHTY 1 CTUMYJIOBaHHIO 30yTy. Pekinama, ik BipHHI CyITyTHHK
JIIOJIMHY, Ma€ Ha Hei IMOJECHHMI BIUIMB 30KpeMa y OCBITHIH i ecteTwuHiil chepax, aificHa
BCTAHOBJIIOBATH JIESIKi CTEPEOTHITHI MOIJISAN, OKAa3yIOUM BIUIMB Ha MHUCJICHHS Ta MOBEIIHKY
JIOJMHY, a TOMY, peKjaMa MOBHHHA OyqyBaTHCS 3 COLIaJbHOIO BiJNOBiJaJbHICTh Hepen
CYCHITECTBOM.

Cnycok BUKOPUCTAHUX JIKepes

1. TonoBanoBa M.A. Poixp W MecTo pekiIaMbl B COBPEMEHHOM COLIMYME
[Enexrponnsiii pecypc] / M.A. TonoanoBa / Mosonoii yuensiit. — 2017. — Ne 13.2 (147.2). —
C. 5-7. — Pexxum poctymy: https://moluch.ru/archive/147/42033/

2. Pexmama B COLIOKYNbTYPHOMY MpOCTOpi MiCTa: I[IHHICHMH  acIeKT
[EnextponHbIii pecypc] Pexum JOCTYILY:
https://kubg.edu. ua/|mages/stor|es/Departaments/nmc nd/student_nauka/2018-
2019/zhurn_roboty/09 pdf

Hayxosuii kepienuk: T.C. Miwycmina, Kano. eKoH. Hayk, 0oy.
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A.B. JIsikoBa, CTyeHTKA
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
MAPKETHUHI BJIUSIHUSA: UTHOJIIOEHCEPHI 1 UX 3HAUNUMOCTD

Mapketurr Bmusaust (awen. Influence Marketing) — sto mponBukenue GPEHIOB.
TOBAPOB M YCIIVI 4Y€PEe3 aBTODMTETHBIX JHMI., T.H. JIUIEDOB MHEHHUH., KOTODBIM IOBEDSIOT.
WHpIME clTOBaMU, 4epe3 YeiOBEKa, KOTODBIM C JITKOCTHIO OKa3bIBAaeT BIHMSHUC HA JFOJICH,
undmoencepa [11. Otiauunme MapkeTHHra BIWSIHUSL OT TPAAUIMOHHON «DEKJIIAaMbl CO
3HAMCHHUTOCTSIMI)» 3aKJIFOYaeTCs B TOM, 4YTO IICPBHIH BapHaHT HE TaK HCHABSI3YHB U
BBIVIIAUTOOJIEE OPTaHWYHO. Benb JI0AKM HACTOJIBKO MPUBBIKIN BUAETH PEKIaMy Be3Ie. YTO
Iake He 3aMevaroT ¥ HTHODHUDVIOT e€. B cBoro ouepens. nHMIIOGHC-MapKEeTHHT — 3TO CHOCO0
JOHECTH J0 HUX TY )K€ CaMyIo PeKJIaMHYI0 HH(pOpMaLuio 6e3 HaBsI3bIBAHUS U B IOBEPUTEIBHOM
TOHE.

OTO0 BUA MapKeTHHIa, KOTODBIN HAIlEJICH Ha JOBeIeHHE HH(DOPMAMK U TPOABHKECHUE
MPOJIVKTA HMJIM VCIIVTH IENCBOM ayIUTODUH. a HE BCEMV DBIHKY. VIMEHHO 3THM MapKETHHT
BIIMSIHUSL OTJIMYACTCSl OT TPAAMIMOHHOTO, BElb MPOCTOrO Da3MELICHHs DEKIaMbl OVAET
HEIOCTAaTOYHO JUIS IIDUBJICUCHNUS KJIMEHTOB. 31eCh UrpaeT OOJBIIVIO DOJIb OTHOIICHUE MEXKITY
areHTOM BJHMSHHUS W YEIOBEKOM, HA KOTODPOTO OH MBITAETCS MOBIUATH. TakuMm o0Opazom,
nHOIIOCHCEp BBICTPAaWBACT TMPABHIBHYIO CTPATETHIO, CHCNAB aHAIU3 O KIHUCHTE H €ro
KOHTEHTE.

HudbmoeHcepoM MOKET ObITh KaK U3BECTHBINYEIOBEK (aKTED. CIIODTCMEH U TI). TaK U
OpeH. TPVIIa, KOMITAHUS WM JaXke MEeCTO (HalpuMep, KIIyO o HHTepecaM), KOTOPBIM JIFOIU
noBepsiroT [2]. B corceTsax B kauecTBe JIMAEPOB MHEHHH BBICTYIAIOT Oiiorepsl. M3BecTHO, 94TO
pekoMeHganusAM OnorepoB jpoBepsior 60% wux uwmrateneidl / 3puteneit [4], mostomy
IPOJBU)KEHHE OT JIUIIA JINAEDOB MHEHUH TaK IONVIIADHO.

Pabora nndmoeHc-MapKkeToora 3aKII0YaeTCs B CICAYIOMIEM:

- CO3IIaHHWE CIIOHCODCKHX MOCTOB B Oyorax:

- pacmpocTpaHeHHe OPEHIOBOTO KOHTEHTA B COLUANIBHBIX CETSX;

- CO3IaHUE KOHTEHTa JIuAeDaMu MHeHHUH [2].

I'maBHBIe TPOGIEMBI MAPKETHHTA BIUSHUS HAa CETOIHALIHUN NeHb Takue [31:

1. HeonpenenéHHocTh OpeHIAMU CBOMX IleJeil M 3a1ad, M3-3a 4ero MHQIIIOCHCEPY
CJIO’KHO TIPaBHJIBHO MOIOODATH CTPATETHIO TIPOIBIDKCHHS;

2. HemocratouHble GIOMKETHL,

3. TomyuaTenu nHMODMAINHK IVTAIOT DEKJIAMV C DEKOMEHIAINEH.

OnHOI U3 BOXKHBIX 3374 MAPKETUHTA BIUSHUS ABJIICTCS (HOPMUPOBAHKE JOSIIBHOCTH
K OpeHaa. A paBUIIFHO BBICTPOEHHAS CTPATErHsl — 3aJI0T VCIEITHON PEKIaMHONW KOMITaHHH.

UYro nmemaeT MapKeTHHT BIHMSHUS 3DHOEKTHBHBIM KaHAJIOM MPOJBIKEHHA? DTO T.H.
«HATHBHBI» (€CTECTBEHHBIN) XapaKTep DEKJIAMBI, HE BBI3BIBAIOIINN OTTODKEHHS. IOBEDHE
IENICBOM  aVAMTOPHMH K CBOEMY TOJIFOOMBIIEMYCs OJIorepy |, BBITOJHBIC YCIIOBHS
coTpyanudecTBa ¢ uHpaoeHcepamu. Jlumepsl MHEHHH DPEKIAMUPYIOT TOBAphbl U YCIYTH
pa3oBo, a TaKkXkKe COTPYAHHYAIOT ¢ OpeHIaMH B KauecTBEe am0accamopoB — OMHUIMATBHBIX
npencrasureneit [4]. CeromHs 3TOT MOAXOJ IIHPOKO PACIPOCTPAHEH B Pa3HBIX CTpaHaXx,
BKJIIOYAsl YKDauHy.

B 3axmrouenme ciemver ckaszaTh. YTO MapKeTHHI BIMSHHS CTAHOBHTCA BcE Oonee
coBpemenHbiM (bopmarom DigitalMarketingd u naer BO3MOXHOCTH BBICOKO3D(HEKTUBHO
BBICTPaNBATh KOMMYHHKAIIHIO C I[€JIEBOM ayJUTOPUEH, a TAK)KE IPUBIIEKATH HOBYIO.

CnHCcoK HCHOIb30BAHHBIX HCTOYHUKOB

1. InfluencerMarketing B meifctBum [DneKTpoHHBIN pecypc]. — Pexum mocryna:
https://www.cossa.ru/152/169304/

2. DHIMKJIONEAWs MapKeTHHra [DJeKkTpoHHbI pecypc]. — Pexum nocryma:
https://www.marketina.spb.ru/lib-comm/Influencer Marketina.shtml

3. Woombat: 3auem nyxen influencermarketing [dnexrponssiii pecype]. — Pexum
nocryma: https://www.sostav.ru/publication/anton-petukhov-woombat-39809.html

4. MoxkumHa O. YUto Takoe MHMDIIOCHC-MapKETHHT M KTO TaKHe JIUIEPbl MHEHHH
[DnexrpoHHsIit pecypcl. — Pexxum noctyma: https://amplifr.com/bloa/ru/influence-marketing/

Hayunwiii pyxosooumens: H.B. Tapanenko, 0-p 9KoH. HAYK, npogh.
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A.M. JIsi4eHKo, CTyJeHTKa
Yuieepcumem imeni Anvgppeoa Hoovensa, m. /Ininpo, Ykpaina
AHAJII3 TEHJAEHIIN PUHKY BOPOILIHA B YKPAIHI
PuHox GopomrHa BBaXKA€ThCS OJHHUM 3 IPOBIIHHX PHHKOBHX CEIMEHTIB Y CHCTEMi
(hopMyBaHHS HAI[IOHATBEHOT MPOAOBOJIBUOT OE3MEKH, a TAKOXK BKIMBUM JAUBepcH(IKaLiHHIM
JDKEpeIoM arpapHoro eKCIIOPTHOTO HOTEHMIaly i 3pOCTaHHS y HbOMY ITUTOMOi YacTKH 3
BUCOKUM piBHEM IEepepOOKH i CTBOPEHHS A0AaHOi BapTocTi. HarionansHuii puHok OopourHa
(hOpMYETBCSI 3 IPOTIO3HILIT, SIKA CKIATAETHCS SIK HAa OCHOBI EPEXiTHUX 3aMaciB MHHYJIOTO POKY
1 BHYTpPILIHHOTO BHPOOHMIITBA, TaK 1 Ha OCHOBI IMHOPTy OoOpoIIHa, i BiAMOBIZHO HOTO
CIIO’KMBAHHS 32 PI3HOMaHITHUMH HalpsiMaMH. €MHICTh BHYTPIIIHBOTO OOPOLIHSHOTO PUHKY
VYkpaiHu 3 ypaxyBaHHSAM EKCIIEPTHHX OLIHOK yciX pkepen (GopMyBaHHA HOTO MpOMO3MLIL
(hakTHIHO MOXKe CKIajaTH mpuoan3HO 2,2-2.5 miuH T. HuHI B minoMy ckianacsi HeraTHBHa
TEHJICHIIisl CKOPOUYEHHs 00CSTiB BUTOTOBJIECHH: OopoIuHa. BianosinHo, y 2016 p. B mopiBHAHHI
32010 p. GopoImHsIHE BUPOOHUIITBO 3MEHIIIIIOCH Ha 547 Tuc. T, a BigHomenHi 2000 p. - Ha 991
THC. T 1 craHoBmIIO 2085 THC. T, 1110 JOpiBHIOE TinbKK 67,8% Bin piBHg 2000 [1-3].
Ipotsirom 6 micsiis 2018 p. oOcsir BUroTOBIICHHS GoporiHa craHoBuB 818,6 T (puc. 1).
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Puc.1. Iunamika BUpoOHUITBA GOpolIHA BCiX BHIIB B YKpaini

B cTpykTypi TONOBHMX NUPHUYMH CKOPOUYEHHs OOCSTIB BHTOTOBICHHS OopomrHa
HEOOXIZHO BiJIMITUTH OKPEMO YMHHHMK CKOPOYEHHS DPiBHS CIIOXHBAaHHSA XJiba Ta XIiOHHMX
BUPOOIB 3 PI3HUX MPUYMH, a TAKOXK CKIAAHY JeMOrpadiuHy CHUTyamilo, sKa TaKOK YHHHUTh
BIUTMB Ha PO3BHTOK HAI[IOHAIHEHOT OGOPOIIHOMENHHOI HPOMHCIOBOCTI 4Yepe3 3MEHIICHHS
MomUTy Ha il mpoaykmiro. Tak, 3a pe3ynbTaraMy JOCTIKEHHS CTaTUCTUYHOI iH(opMmarii
MO)KHa Mo0aynTH, 1o 3a aHanizoBanuii nepion 2000-2018 pp. cykynHuit GpoHp CrioKUBaHHS
x11i600ymouHNX BUpOGiB ckopoTHBes i3 6141 THe. T 10 4309 THC. T, a60 Ha 29,8%.

Ha nunHamiky BHpOOHMIITBa OOPOIIHA BIUIMBAJIO CKOPOUCHHS HOTrO €KCIOPTY, IO
CNIPUYMHIIO 1ie Oiibllle HAaCHYEHHS PUHKY TOTOBOK mpoxaykuiero. Ile, B cBow uepry,
CIPUYHMHUIIO JI0 3arajbHOr0 CKOPOUCHHS BUTOTOBJICHHS OOPOIIHA.

Jlana cuTyamis CHOpUYHMHSE BENWKI CKIagHOIII 31 30yTOM MpoayKmii Ha
BHYTPILIHBOMY PUHKY, Ha SIKOMY pealli3yeThCsl yce MeHIlIe OopoliHa mopoky. | He ToMy, 1110
HaIlll TPOMA/ISTHU TIOYaId Kpalle KHUTH 1 BiIOYBA€ThCS 3aMilleHHs OOpOIIHSIHUX BHUPOOIB Ta
X710y KOPUCHHIIUMH MPOAyKTaMH. PeanbHa gemorpadivuna cuTyallist He 10Ja€ ONTUMI3MY Ta
MPOTHO3Y€ BHHUKHEHHS 11ie OUThIINX MpobiieM. BIKUTH B CKIIAIHUX YMOBAaX PUHKY BAACTHCS
TIJBKH THM, XTO 3MEHIINTh BUTPATH, 301IBIINTH BHXIi/I, MOJIMIIUTD SKICTh.
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Cnucok BUKOPUCTAHMX /I2KepeJt
1. http://www.ukrstat.gov.ua/
2. http://agro-business.com.ua/agro/ekonomichnyi-hektar/item/10744-
vitchyzniane-boroshno-popyt-ta-propozytsiia.html
3. http://novaagro.com.ua/ukrayinskij-rinok-boroshna-pidsumki-2017-18-mr-
rekord-ye-radosti-nemaye/
Hayxosuii kepienux: A.[]. Mocmosa, KanO. ekoH. HayK, 00y.

J.B. IbsiueHKo, CTyAeHT
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Ykpauna
HUHCTAT'PAM KAK HHCTPYMEHT IIPOJABU)XEHUS BPEHJIA

B HHucrarpame crano MOAHO MpoABUraTth cBod OpeHn. Panbime moan mocemanu
WHcTarpaM it TOro, yToObl MONEIUTHCS CBOMMHU (oTorpadusMu, a ceiyac OHHM 3aBOJAT
npod b, YTOOB! IPOJBUTATh CBOW JMYHBIN OpeHn. B HacTosmee Bpemst Instagram sisisiercst
caMOM IOCEIIaeMON U MOMYJIIPHOM COLMAIbHON ceThblo. biarogapss orpoMHOMY KOJIMYECTBY
I[eJIeBOM ayUTOPHH, 9Ta COLICETh CTAHOBHUTCS MICAIPHON MapKEeTHHIOBOH IUIOMIANKOH. Yike
pa3paboTaHbl CTpATEruy, METOANKH, CO3/1aHa HacTosas uuayctpus SMM-ycnyr. U ceroms
MHOTHE KOMIIaHHH UCIIONB3YIOT Instagram, motoMy 4to 5TO OYe€Hb MOIIHBII MapKETHHIOBBII
KaHaJl, 0COOEHHO ISl IPOJIBMKEHUS U pa3BuThst Operza [1; 2].

[ponsmxenue 6penna uepes Instagram cogepskut B cede TOT BUI pEKIaMBbl, KOTOPBIH
(opMHupyeT JTOSITBHOCTh NMOTCHIHANBHBIX M HACTOSIIMX KINCHTOB — OT3BIBBL PeanbHble
pacckasbl 0 BanieM OpeH/ie, OCTaBIEHHBIE TEMH, KTO YK€ BOCIIOJIB30BaJICS JAHHBIM POYKTOM,
SBJIAIOTCS OTIINYHOH IIaT(GOPMOH ISl HOBBIMICHHUS CTaTyca KOMIIAHUH M YBEITMIEHUH JOBEPHUS
k Hell. Tawke, Oyner pactu kiueHTckas 0asa. [loamucumkn Ha HmpodUIL — 3TO (OKHUBAsH»
KJIMeHTcKas Oasza. [Ipu yBenmmueHuH oXBaTa ayAUTOPHM BaM TrapaHTHPOBAaHA MaKCHMAaJbHBII
obpatHas cBs3b I Ooiee 5 QEKTHBHOTO NMPOIBIDKEHHS KoMiaHuu. Onncanue K npoduimo B
WHcTarpam DOMKHO OBITH MCUEPIBIBAIOIINM: COAEPKATH BCE CIOCOOBI CBS3HM C KOMIIAHUEH,
BapHaHTHI IPOE3/1a, CCHUIKY Ha CaliT KOMIIAHUU HJIM aKKayHTHI B IPYTUX COIMAIBHBIX CETAX U
npodyee. K OusHec - akkayHTY MOXKHO IIE€PEXOJUTh I031HEe, KOTa MPUHIUIIEI IPOABIKCHUS
yxke OyayT moHATHbI. IIpu Hamuuuu cTpaHudkd B Facebook, cers Instagram mpemioxur
clenaTh OMOBENICHHE APYy3ed M MOAINICYNKOB O TIOABICHWH akkayHTa B Instagram.
Corylacutech ¢ CHCTEMOH BCerja JepkaTb B Kypce HOBOCTEH BallMX CaMBIX JIOSUIBHBIX
KJIMCHTOB.

MaccdoyuIoBHUHT — OTMH U3 METOJIOB IPOJBIDKEHUS B COLICETAX, 3aKIIOYAIOIIUICS B
TOM, YTO Ballla CTPAHMIIA, YaIle BCETO aBTOMATH3MPOBAHO, MOAMMCHIBACTCS HAa BCE MOIPSIT
akkayHTBl. [IponBikeHue Bamrero mpoduis B MHcrarpam mocpenctBoM maccoyuioBHHra
MPOUCXOAUT 3a CYET TOTO, YTO MPH HEM OXKHAACTCSI OTBETHAS PEAKIUsI HOBBIX ITOIIMHICIUKOB,
BO3HMKHOBEHHE B3aMHOT0 HHTEpeca. 31eCh INIaBHOE HE OIIHOUTHCS C Pa3MEIIEHHBIM B BallleM
npodmie KOHTEHTOM. [loka3zaTenu CTaTHCTHKU pabOTHI 3TOTO MHCTPYMEHTAa MPOJBIKEHHS B
WHcTarpaM TakoBbI, YTO NPH BEpHO IOJOOpPAHHOM TapreTwHre (IOJ, BO3PAcT, WHTEPECHI,
reorpadus 1 T.IT) B MOATHCYNKY Tepeiiner okono 20-30% nobasnennsIx. JIaiiku BceM moapsia,
WIT MacCJIalKUHT, TIOXO0X Ha Macc(OJUIOBUHT, TOJIBKO 3/1€Ch Balll aKKayHT HE MOAIICHIBACTCS
Ha ApyTHe MpoQHIN, a CTABUT OTMETKH «HpaBUTCs». Korma ot mpoduis Bamrero 6peHna Ha
4beif-Tn00 MyOJIMKAIMK TTOCTABIEHO HECKOJBKO JIAKOB, €ro 3aMeTSIT TOYHO. JTOT Crocod
HPOJBIKEHHSI CHOCOOCTBYET YBEJIMUCHUIO IOMY/SIPHOCTH AaKKayHTa H, CJIE[0BaTENbHO,
IMOBBIIACT KOJUYCCTBO IMOTCHIIMAJIBHBIX KIIMCHTOB. le/l XOpOILIEM KOHTCHTE MacCCJIaMKUHIOM
MO>KHO TIpHBIeds 0T 5 10 10% mpopaboTaHHBIX CTpPaHUYEK.

Taxum 06pa3oM, MOXKHO CENATh BBIBOJ, YTO Npo/BkeHHe Operna B MHcTarpam —
3TO CIOXHBIA KOMIUIEKC Mep, KOTOphle HEOOXOIMMO IIOCTOSIHHO TECTHPOBAaTh U
AHaJIM3UPOBATh. A JJIA TOTO YTOOBI Y3HATh, 4YTO MOAXOAUT UMEHHO BalllEMy 6peH)1a — HY>XXHO
BCE BpeMsI IIPOBEPSTH U TECTHPOBATH PA3INIHBIE CIIOCOOBI.

CNnMCOK HCMOJIb30BAHHBIX HCTOYHUKOB

1. Kotnep ®@. MapkeTHHT MEHEIKMEHT: TIep. ¢ aHTIL., u3ad. 12-¢./ @. Kotnep, K.JIL.
Kemnep. — CII6.: ITutep, 2008. — 820 c.

. Ilponsmxenme B MHcrarpam [DnexTpoHHBIH pecypc]. — Pexum mocryma
https://naoblakax.ru/prodvizhenie-v-instagram-lichnyj-brend-v-biznes-akkaunte/
Hayunwiii pykosooumens: C.C. Hpemenko, kano. 3KoH. HAYK, 00Y.
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A.O. EBTeeBa, cTy/1eHTKa
Yuueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
BJIMSAHUE APOMAMAPKETHUHI'A HA ITIOKYIIATEJIbCKOE ITOBEJJEHUE

Kaxnoro u3 Hac eXeIHEBHO OKPY)KaeT OTPOMHOE KOJIMYECTBO PA3IMIHON PEKIIaMBI.
Pexnamupyrot abCOMOTHO BCE: TOBAPBI, YCIIYTH, (DHIBMBI, IPEJCTOSIINE COOBITUS U TaK JaJiee.
MBI He MOKEeM 1 ITapy METPOB IPOITH O yJIHIle, He HATKHYBIIHCH Ha KaKyr0-HHOYAb peKiIamMy
4yero-HuOyAb. Mbl HACTONBKO MIPUBBIKIN K 3TOMY, UTO yXe He 0c000 TO U 0OpaliaeM BHUMaHUE
Ha 9TO BCe (€CIIM 3TO He KaKas-HUOY/b CyIep OpUTHHAIEHA M HeOOBIYHAs peKiiaMa).

CraHpapTHas pekiama, KOTOpas IPEloJHOCHTBCS MOKyHaTels M C SKPaHoB
pPa3NMYHBIX YCTPOMCTB, OTrPOMHBIX OaHHEPOB M IUIAKATOB, CTAHOBHTCS BCE MeEHee
3¢ ¢dexTHBHON U OOJbIIE HE MPUHOCHT XKEJTaeMOT0 pe3yiabTara, TaKk KaKk OHA yXe MOPIAKOM
HaCKy4HJIa | €10 y)Ke JaBHO HUKOTO He yIUBHIIG. [1o 3TOH mpHyYnHe NpON3BOIUTEIN TOBAPOB
U YCIyr yXe€ JaBHEHbKO WINYT HOBBIE ITyTH M CIOCOOBI BO3ZEHCTBHSA Ha MOTpeOHTENeH,
criocoOHbIe 00ONTH paIMOHANIBHBIE (GHIBTPEI M Oapbepbl, HOTPEOUTETbCKUH CKENTHUIIN3M U
00paTUTBHCS MPSIMO K MOJCO3HAHUIO yenoBeka [1].

CoBpeMeHHBIE MapKeTHHTOBBIC TEXHOJOTHH IEpEerpy3WsIl  BH3YalbHBIE W
ayAuanbHBIe KaHambl (My3blka B IIOMEIICHMSX M IUIAKATHl C HAAMHCSIMH, PEKIAMBl)
HOTpeOHUTENS IO TAKOH CTETICHHU, YTO OHU CTaHOBSTCS Bce MeHee Y (h(eKTUBHBIMU U Bce Ooee
Ha30imuBeIMH. BceM 3THM yXe HHKOTO HE YAWBHING, €CIM KOHEYHO B 3TO HE BIIOXKHTH
KOJIOCCAIILHOE KOJIMYECTBO cpecTB. Ha BoyiHE paHee M3710)KEHHOT0, €CTECTBEHHBIM 00pa3oM,
HosiBHICA M CGHOPMHUPOBAICS HOBBIH BHJI MAapKeTHHIa, KOTOPBIM HMMeEeT Ha3BaHHE -
apoMaMapKeTHHT.

Ilo maHHBIM HENOTO psAAa HCCIENOBaHUM, OKoino 70% dYenoBEYEeCKHX 3MOIUH
OCHOBAHBI Ha 3allaxax, a He Ha 3ByKaX M KapTHHKaX. boiee Toro, mMajgo KOMy H3BECTHO, K
IpUMepy, YTO BKYC TOXKE€ COCTOHUT MpuMepHO Ha 80% u3 3amaxa [2].

U3 Bcero paHee WM3JI0KEHHOTO MOXKHO CHEJaTh BBIBOA, YTO 3alax BIUSIOT Ha
4YeJ0BeKa B pa3bl CHIIbHEE, HEXEIN My3bIKa WM BH3yalbHBIC PEKIAMHBIC «Pa3ApaKUTEIN.
ApoMartsl BBI3BIBAIOT y YENIOBEKA ONpeJeTIEHHbIC SMOIMI U OLIYLICHHs. 3a9acTylo, MOKYITKH
COBEpINAIOTCSI MMEHHO Ha SMONMAX, OONBIIOE BIMSHHE HAa KOTOPBIE OKa3bIBAeT 3arlax.
CorylacHO CTaTHCTHKE, IOKYIATeIH IPOBOIAT ropa3fo OoJbIIe BPEMEHH B IOMELICHHSIX C
HPUSTHBIM apOMATOM, U TOTOBBI OCTaBHUTH MOYTH Ha 20% MPOIEHTOB OOJIbBIIE CBOMX ACHET B
TakoM Mecte [2]. DTO Bce MOXKHO OOBSICHHTH TEM, YTO OIpPE/ENICHHBIE apOMaThl CIIOCOOHBI
paccrmabsaTh KIMEHTa, 9TO B CBOIO OYEPEeb JIeTaeT ero OoJee JIOSIbHBIM H MeHee KPUTHIHBIM
K MarasuHy, BBI3bIBAaeT y KIIMEHTA JIOBEpHE, U 3aCTABIISIET XOTETh BHOBb BEPHYTCSI B 3TO MECTO.

Cam 1o cebe 3ammax HUKAK HE MOKET 3aCTAaBHTh UEJIOBEKa COBEPIIATH MOKYITKHU FIIH
K€ HaoOOpOT, HO BIMSIHUE BCE TAaKM OKa3bIBaeT. 3ajadya apoMaTH3alllK MOMEIIECHHS B TOM,
4TOOBI CO31aTh MPUATHYIO aTMoc(hepy U 00eCTIeunTh XOpolllee HaCTPOEHHE TOKYTaTeNs, 9To,
B CBOIO O4Yepe/b, IOBBINIAET BEPOSTHOCTh HMITYJILCHBHBIX MOKYHNOK M CHCTEMaTHYECKOe
MOCEIIEHNE ITOTO MECTa B JaTbHEHIIIEM.

CnHcoK HCMOIb30BAHHBIX HCTOYHNKOB

1. Kotnep ®. MapkeTHHT MEHEILKMEHT: Tep. C aHri., m3a. 12-e. / @. Koraep, K.JL.
Kennep. — CII6.: [Turep, 2008. — 820 c.

2. HeiipoMapKeTHHT M MIOKHPYIOIIAs UPPAMHOHATBHOCTE [ DJIEKTPOHHBIN pecypc]. —
Pexum JIOCTYTIa: https://vc.ru/marketing/83741-neyromarketing-i-shokiruyushchaya-
irracionalnost

Hayunwiii pykosooumens. C.C. Apemenko, Kano. 3KoH. HAYK, O0Y.

T.U. Enuceesa, cTyAieHTKa
Ynueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yxpauna
UCIIOJBb30BAHUE APOMAMAPKETUHI'A B AEATEJIBHOCTU KOMITIAHUU

ApoMaMapKeTHHT - 3TO OJHA U3 OCHOB, KOTOpast BIMSCT Ha ITOBEACHHE ITOKYIIATeNIs

npu BbIOOpe ToBapa. KoHeuHo ke, 63 yIoOHOr0 MECTOMOJIOKEHHMs, IPUATHOTO An3aiiHa U

o01el KapTHHKH, apOMaMapKeTHHT He CMOXKET 3aCTaBHTh IOKYTATelNsl IIPHOOPECTH TO0YI0
Bels [1].

Camoe riiaBHOE [T OpeH/sia — 3TO FPaMOTHO CKOMITOHOBATh BCE 3TH (PaKTOPEI, YTOOBI

BBIACIATBCA  Cpe€au  ApYyrux KOMIAHUH U NPUBJICKATb MAKCUMaJbHOE KOJMUYECTBO
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3aMHTEPECOBAHHBIX MOKymareneil. Hanpumep, komnanus Starbucks B coeil nesTenbHOCTH
HCIIONB3YET CIIEAYIOIe IPHEeMBbl apoMaMapKeTrHra [3]:

— OTJIMYHBIA OT BCEX TEMHO 3€JIEHbIH HHTEPhEP C AEPEBSIHHBIMU 3IEMEHTAMU;

— MeEHIO Bcer/ia n300paykeHo Ha JIOCKe, 00s3aTeIbHO JIepeBSIHHOM;

— HCKIIOYUTEIBHO CIIOKOMHAs My3bIKa U apoMaT CBEXKEro Kode.

Ho Tarxke HY)XHO 3aMeTHTh, YTO B IPOJAXE €CTb W eIa, apoMaT KOTOPOM
MOTPEOUTENh HUKOT/IA HE CIIBIIUT. B 3TOM 1 3aKiroyaeTcs apoMaMapKeTHHT JaHHOTO OpeHa.

Eme omHa koMmaHWs, KOTOpas YCIENIHO HCIOJB3YEeT B CBOEH JESTENHbHOCTH
apomamapkeTHHT 370 Kommanuss McDonald’s: B ee mesTebHOCTH MOKHO BBIJCIHTH TAKHUE
IpUeMbl apoMaMapKeTuHra [3]:

— y notpeduTens cpa3y BO3HUKAET aCCOLHUALMS C KENTHIM U KPAaCHBIM IIBETOM;

— TepcoHal Bcerza JoOpbIii;

— obciyxuBaHue OBICTPOE;

— HeCMOTps Ha ofIiee KOJMYECTBO IPEIJIOKEHHON efbl, 3alaxX, CBOMCTBEHHBIN
nmenHo McDonald’s, a He kak10¥ TO3UIMK OTAENBHO.

EcrecTBeHHO 3TOT 3amax NpHBIEKaeT KIMEHTa 3aKa3aTh KaK MOJKHO OOJIBIIE exbL.

B ommume or gpyrux dyBCTB, 3amax cpasy INPOHMKaeT B MO3T, A
LEHTpaIM30BaHHON padoTsl. Ecim i Mo3ra apoMat IpHUsITEH, COOTBETCTBEHHO OH 3aX04eT
KyITUTh IMEHHO Y 3TOro OpeH/a.

Ha naHHBIT MOMEHT B MHpE aKTHBHO IOJB3YIOTCS IIONYJSIPHOCTHIO KOMIIAHHH,
KOTOpbIE CHEUHAbHO MOAOHPAIOT 3amax A OpeHAa, co3daroT OocoOBIii apoMaT, KOTOPBIH
OyneT y3HaBaeM cpeu Bcex octanbHbiX. K npumepy, komnanus «Solo Air Ykpanna», kotopas
CIEIMANN3UPYETCS Ha apoMaTax Uil HaHO-Au((y30pOB, a3p030IbHON apOMaTH3AINHU; TAKKe
MO’KHO 3aKa3bIBaTh apoOMaTH3alHUIo Ou3Heca, YTo ceiuac He sBisieTcsl peakocthio [2]. HaHo-
muddy3us — XoIoAHas apoOMaTH3alUsA, METOJAOM HAaHO-APOOIEHHUS apOMaTHYECKHUX Kalelb.
Croumocth Bapbupyercs oT 2500-5000 rpH. IlpaBuibHO MOMOOpPaHHBIA apoMaT MOXET
MOJIOKHUTENBHO MOBIUATH HA TIOKyNAaTeNbCKOe IOBeAeHHe KiaueHTa. O0s3aTenbHO HYXHO
YUYHTBIBaTh CE30H IIPU CO3JaHHM CTpaTernu apomarmsanuu. Hampumep, B nexabpe u Ha
HPOTSKCHUH BCEH 3MMBI B OCHOBHOM Maras3HHBI HCIONB3YIOT apOMAaThl, KOTOPBIE HATIOMUHAIOT
o PoxpmectBe, Hampumep: LHUTPYCOBBIC, XBOS, JIETOM-COOTBETCTBEHHO I[BETOYHBIC U
¢pykToBeIe apoMatsl  T.I. Hammume apomara mpojuieBaeT BpeMsl NMpeObIBaHHE KIMEHTa B
marazuHe Ha 10%. B apomaru3upoBaHHOM Mara3WHe TOBap BOCIpPHHUMAeTcs Ooee
MpeMUaIbHO ¥ MOKYHATEIsIM JIETYe PeIUThCS Ha TTOKYTIKY.

CnHcoK HCMOIb30BAHHBIX HCTOYHIUKOB
1. Kotnep ®@. MapkeTHHT MEHEIKMEHT: Tiep. ¢ aHrd., m3a. 12-e. / ®. Kornep, K.JL.
Kennep. — CII6.: [Turep, 2008. — 820 c.

. Kak yBenmunte mpojaku ¢ moMomnipio apomaroB? [DIEKTpOHHBIH pecypc]. —
Pexum JOCTyIIA: http://solo-
air.com.ua/?utm_source=google&utm_medium=cpc&utm_campaign

[Mouemy apomaMapKeTHHI HEOOXOIUM il Bamiero OusHeca? [DIEKTPOHHBIN
pecypc]. — Pexxum nocryma: https://duft.com.ua/?gclid
Hayunwiii pyxosooumens: C.C. Hpemenko, Kano. 9KOH. HAYK, O0Y.

51.C. EpmakoB, cTyeHT
Ynueepcumem umenu Anvgppeoa Hobens, 2. /[nunpo, Yepauna
BJINAHUE KAPAHTHHA U INIOCJIEAYIOIETIO MUPOBOI'O KPU3UCA
HA KOHKYPEHTOCIIOCOBHOCTbB MAJIOI'O U CPEJHEI'O BU3HECA

Emé Heckonpko MecsleB Ha3aJl YeJOBEYeCTBO HE IMOJ03pEeBajlio, KakoW BBI3OB €My
npuaercs npuHath. [langemus Covid-19 crama OZHHM M3 CaMbIX CJIOXKHBIX IEPHOIOB B
HOBeHIIeH ncropun yenopeyectna. Tak, HanpuMep, kaHiyuiep I epmanun Axrena Mepkens yxe

Ha3Bana snuaeMuio «CaMbIM OOBIINM BBI30BOM CO BpeMEH Bropoit MupoBoit BoHHEI [1].
ITo caMbIM ONTUMHCTHYHBIM IPOTHO3aM BCEX HAC KAET SKOHOMHYECKas peleccus Ha
NPOTSDKCHUH HECKOJIBKUX JIET, M 3TO IIPH YCIOBHH, YTO KapaHTUH OTMEHAT B Onmpkaifime
Mecsbl. He yauBUTENbHO, UTO B TAKUX YCIOBHSX IVIABHBIN ynap NpUAETCS UMEHHO Ha MaJbIi
u cpennuii 6uzHec. [lo pesdynpraTam ompoca EBpormeiickoit busnec Accommanmm, Kaxasli Sit
Manblii 6u3Hec B YkpauHe 3akpoercsi, y 80% mpeAnpusTHii mpuObLIb CHU3UTCS MUHHMYM Ha

TPEeTb, ¥ TOIBKO 4% KOMIIAaHHH CTaHYT 3apabaThIBaTh OOJBIIE B IEPHOM IMAHASMUH [2].
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B ycnoBusax kpusuca Bce ciaadble U HENEPCIEKTUBHBIE KOMIIAHUN TEPSIOT IIAHCHI HA
BBDKHMBAaHHUEC, BCC q)HpMI)I KOTOPBIC paHbUIC MOTJIM CYHIECTBOBATbh U pa60TaTI) B HEOOJIBIION
IUIIOC HENPEMEHHO 3aKpOIOTCS, U CBA3aHO 3TO, B NEPBYID O4YEpelb, CO CHUKEHUEM
HOKyHaTeJ'ILCKOﬁ CIIOCOOHOCTH HIO,Heﬁ. HpI/I TakuX OOCTOSTENLCTBAX Ha PBIHKE OCTaHYTCsA
TOJIBKO CUJIBHBIEC U IPOAYMAHHBIE 10 Menodeh IIPOEKTHI.

IIpoanammsupoBaB wmHpOpManuio u3 IHTepHeTa, a Takke IOOOIMIABIINCH C
HECKOJIbBKUMHU IPEACTABUTEIIIMU MEJIKOTO OwnsHeca B PETUOHE, MOXHO IaTh HECKOJIBKO COBETOB
BBDKUBaHUA JJIA HEOOJIBIINX HpeZ[HpI/IHTI/If/'Il

1. JocraBka.

MHorue KOMITaHHH emé J0 3NUAEMUNU aKTHBHO NpoJaBaJii CBOU TOBAphbl U YCIYI'd
yepe3 MHTepHET-pecypc, a cedyac 3TO KaK HHUKOIZIA aKTyalbHO. DTO MOMOXET OCTaThCA
KOHKypeHTOCHOCO6HLIM J1a’)K€ BO BpPEMs KapaHTHHA. BonpmmuaCcTBO Kad)e U pECTOPAHOB YiKE
paboTaloT «Ha BBIBO3Y.

2. ApeH/IHbIE KaHUKYJIBL.

CoOCTBEHHHKH KOMIIAHUH, KOTOPbIE apeHAYIOT IOMEIIEHHS U1 CBOCH NESTEeIbHOCTH
(a TaKuX 60J'ILIJ_II/IHCTBO), MOr'yT u JOJIZKHBI IBITATHCA J0TOBapuBaTLCA 00
OTMEHE/CHIKEHUH/OTCPOUKE apeHIHOM IUIaThl 33 3TH camble MmoMelieHud. Jleno B ToMm, 4To
ceifuyac LCHBI HAa apE€HAY HEABUKMMOCTH YIIaJIM B pa3bl U BJIaACJIbIY TOMECIICHUA 6y}1€T KpaﬁHe
TPYQHO HAMTH XOTh KAKOTO-TO HOBOT'O apeHaTopa.

3. ViyuineHus cepBuca

Bo Bpemsi kapaHTHHa BaXHO NHOPa0OTaTh C IMEPCOHAIOM HaJ BCEMH MEIOYaMH,
KOTOPBIC TOMOTYT NPUBJIEYb HOBBIX U COXPAHUTH CTApPbIX HOKyl‘[aTeJ’Ieﬁ. B NEPBYIO O4YEPEAb,
3TO KaueCTBO CEpBUCA MPH MPOJAKE.

Takum 06pa30M, UL ToAACpIKaHud U YKPETIJICHUS CBOMX KOHKYPEHTHBIX HO3I/IIII/Iﬁ B
YCIIOBUSIX KapaHTHHA M MOCIEAYIOIIeH 3KOHOMMUYECKOM pELecCud MajioMy U CpeIHEMY
6H3Hecy Ba>XHO paClIMPpUTh BO3MOXKXHOCTH AOCTyIa K CBOUM HOTpe6I/ITeJ'I${M, OJHOBPEMEHHO
CHWI)Kasi CBOM H3ACPKKH, a TAKXKE MOBBIIIAA IPOU3ZBOAUTEIBHOCTh Tpyda HMCIOLICTOCA
TNepcoHaia.

CHnHCOK HCI0JIb30BAHHBIX HCTOYHNKOB

1. Deutsche Welle [Enexrponnuii  pecypc]. —  Pexum JOCTYITY:
https://www.dw.com/en/merkel-coronavirus-is-germanys-greatest-challenge-since-world-war-
ii/a-52830797

2. European Business Association [Enexkrponumii pecypc]. — Pexum mocrymy:
https://eba.com.ua/kozhen-p-yatyj-malyj-biznes-mozhe-zakrytysya-cherez-karantyn-
opytuvannya-eva/

Hayunwiii pyxosooumens: B.H. Illesuenxo, kano. zoc. ynp., 0oy.

H.IO. €Bcera, maricTp
Yuisepcumem imeni Anvgppeoa Hobens, m. Jninpo, Ykpaina
CYYACHI MAPKETUHI'OBI CTPATEI'Tl TA MOXKJ/IUBOCTI IX
BUKOPUCTAHHSI B YKPAIHI

CrpiMKHH PO3BUTOK CYCIUIBCTBA 3yMOBJIOE€ IOSBY HOBHX TEHJIEHIH y TOpriBi,
PO3MIMPEHH] IisUTFHOCTI BHCOKOTEXHOJIOTIYHMX Taily3ell Ta TMOCTiHHIM TeHepamii mociyr,
MaKCHMaJIbHO MPUCTOCOBAHUX JI0 MOTped HaceneHHs. CIoOXKHBayi TOBApiB Ta MOCIYT CTAlOTh
[I0pa3 BAMOTJIMBIIIUMH Ta BiT4yBalOTh IMOCTiiHY MOTpeOy B OHOBIICHHI Ta YIOCKOHAJCHHI
Habopy TOBapiB, HEOOXIMHMX Ul 3a0e3MeUYCeHHs CBOrO MOOYTY, PO3BHUTKY Ta KOM(OPTHOrO
JKUTTS B CYCHiBCTBI. Lle 3yMOBIIOE MOTpeOy MOCTIHOTO MOMIYKY IMiIPHEMCTBAMH HE JIHIIE
3ac00iB PO3LIMPEHHS CBOET MisUIBHOCTI, ale i eJeMEHTAPHUX IHCTPYMEHTIB, 3aBISIKH SIKMM
BOHH 3MOXYTb BTPUMATH CBOT MO3HLIT HA PHHKY.

«Comfy» - omHa 3 HaWOITBIIMX MepeX Mara3WHiB MOOYTOBOI TEXHIKH Ta
enekTpoHikn B Ykpaini. Kommanis 3acHoBana B 2005 pomi, mrab-kBaprupa «Comfy»
3HaxouThess y M. Jluinmpo. CranoM Ha cideHb 2019 poxy Mepexa mpeacTtaBieHa 95
marasuHamu. «Comfy» BXoauTh B TON-5 HAMOIMBIIMX OHIAWH-TpaBIiB puHKY. KoMnawist Gyna
TpHUi BiJ3HaUeHa Haropoaoo “Bubip croxkuava” 3a mincymkamu Retail Awards 8 2013-2016
pp. {06 3pobuT MOKyNKH OLIBII JOCTYIMHUME ISl yKpainiis, B «Comfy» BBenena exnna
[HTepHeT-11iHa Ha TOBApH.
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VY 2017 poui, 3rigro 3 X-Ray Marketing Awards, kparuuMu MapkeTosioraMu Y kpaiHu
CTaiy Taki KoMmmaHii, sk, 30kpema, “Comfy”, «VYkpnomra», «Omanbank», “Intertop”,
“Rozetka”, «Ammo», “Citrus”, «Cinbno». PosriasHemMo Te, ski MAapKETHHIOBi cTparerii
BHKOpHCTOBYE KommaHist «Comfy» ceoroani. [1]

Pexnamui pomuku  “Comfy” ygidimm 1o QiHamy KOHKypCy B Kareropisx
«KoMm’toTepHa TexHika, TeneoHH, ramketn» i «O0maHaHHs, YCTaTKyBaHHs, TOBapH IS
nomy Ta o¢icy». BmpomoBk ocCTaHHIX POKIB crocTepiraeTbcsi 301UIbLICHHS BHUTpaT Ha
MapKeTHHT, ajie # 3MEHIICHHS e(EeKTUBHOCTI MapKeTHHTOBHX cTparteriii. 1 BUpOOHUKIB
B)XJIMBILINM € BHXiJl HOBOTO TOBapy Ha PHHOK, a HE pealibHi MOTpeOU CIOXHMBAYIB, IO €
pesynbTaToM HeehekTHBHOT pexinamu [1].

3a ocTaHHI 5 POKiB aKTHBHE BUKOPHCTAaHHSA [HTEepHETY HpuBENO 10 TOro, IO Y
HOKYIIIIS PO3MIMPHIIACS MOXKINBOCTI BUOOPY IPOAYKTY 3a HAHOUIBII ONTUMAIBHOIO, Ha HOTo
OIS LiHOKO.

Opna nina s Beix y “Comfy”. V pisHuX THITIB MOKYMLIB - pi3Hi MOTpeOH, IIepeBaru
1 TJIATOCIIPOMOXKHICTh, 1 BapTICTh TOBapy, BIANOBIAHO, IMOBMHHA 3aJ0BOJIHATH BC1 THIH
KiieHTiB. PillieHHs - 3MiHa ITiH B pealbHOMY 4aci. s Toro, o0 aanTyBaTH IiHH i1 KIIIEHTIB
3 PI3HOI0 IUIATOCIIPOMOXKHICTIO B PEaJbHOMY Yaci, MOTPIOHO BHKOPHCTOBYBATH CEPBICH
nepconanizarii [2].

Takum duHOM (QoOpMyeThca “BipTyanbHUi mpodins” mokymus. Jami MoxIuBo
BHUKOPUCTOBYBAaTH CHCTEMY IepCOHai3aMii st poOOTH B ABOX HAIpsIMKaX: aJalTyBaTH IiHY
i1 KOHKPETHOTO MOKYIIII B peanbHOMY 4aci. ToMy, XTo 3a3BHYail BUOHpae JemeBi TOBapH i
3a3BMYail KyIye 1o 3HWXKLI - Oyze 3alIpONOHOBaHA TPOXHU HIDK4A IfiHa 1 3HIKKA, Tomy, Uit
KOTO I[iHa He Tpa€ Takoi pouti - Oye 3aponoHOBaHa 3BUYaiiHa 1iHa 0e3 3HIKKH. M neTbes mpo
OJIMH 1 TOM ke ToBap, TOOTO MPHUOYTOK 30UIBIIYETHCS 32 PaXyHOK IEPCOHATBHOTO MiAX0Iy 10
KO’KHOT'O MOKYIIIS; HPOMOHYBAaTH PEIEBAaHTHI TOBapHi pekoMeHaamii. [Tokymnemns i3 HU3bKOI0
IUTATOCIIPOMOXKHICTIO TOOAUUTh B “‘CXOKMX TOBapax’ JEIICBIII aHAJIOTH, a IMOKyNeNnb 3
BHCOKOIO - JOPO3KYi 1 sikicHinmi [2].

[MutaHHs IiHOYTBOpPEHHS B Mepexi [HTepHET - Il NMHUTaHHS KOMIIPOMICY MiX
[HTepHeT-Mara3smHOM, SIK BJIACHHKOM Oi3Hecy 1 kimieHToM. KitieHT, 3BHYaifHO X, Xode
MOJICIICBINE. A BIAaCHHUK MarasuHy - X0ueTe 3apOoOHTH MOOiIbIIe. YMIIO OalaHCYIOUd IIHO
13 ypaxyBaHHSM MiCIIEBOTO OHJIAWH-PHHKY, CBOIMH BUTpaTaMH 1 IpUOYTKOM [HTepHeT-Mara3ux
3MOJKE 3aJy4UTH MOKyMIsl. Bapro mam’staTn, mo IiHA — Le Te, L0 HaHOLIbIIE XBHIIOE
MOKYTIIB 1 (hopMye€ iMiIK IIIHOBOTO cIpUHHATTS [HTepHET-Mara3uny. Came TOMY ONITHMI3alis
npolecy MIHOYTBOPEHHS MOXKE CTaTH KOHKYPEHTHOIO IIepeBarol0 KOMIIaHil, sKa Xoue
30LTPIIATH TPUOYTOK 1 B IOBHiI Mipi pO3KPHUTH MOTEHIIial 0i3HECY HA BUCOKOKOHKYPEHTOMY
PHHKY.

Cnucox BUKOPHCTAHHUX JKepes
1. Exckmosusre iHTepB’10 TreHepanpHoro aupekropa TOB “Komdi Tpeiia”

(Hduimpo)  Irops  Xwxusika  [Enextpomnmii  pecypc]. —  Pexwm  gocrymy:
https://interfax.com.ua/news/ interview/ 397562.html
. Tomituka KOMITaHii «Comfyy. - Pexunm JOCTYIY:

https://comfy.ua/ua/quality.html

Hayxosuil kepisnux: 1.I". Kypoukina, KaHo. eKoH. HAYK, 0oy.

A.Jl. €BTeeBa, MaricTpaHT
Yuisepcumem imeni Ansppeoa Hobens, m. /Ininpo, Ykpaina
IBEHT-MAPKETHUHTI SIK IHHOBAIIIMHHUM BUJ] MAPKETUHI'OBHUX
KOMYHIKALIA

Ha cywdacHOMy erami croxwBayi Bke HE CIPHAMAIOTh peKIaMHy iH(opMamiro i
HABYWJIMCS BiJ HEl 3axuimatucs. SIK HACIiJIOK, BUHMKAE€ HEOOXiMHICTH CTBOPEHHS HOBHX
MiAXO0diB y mpocyBaHHI. HOBI IIIAXHM MPOCYBaHHS MAalOTh CTBOPHUTH y CHOXKHMBa4a BiTIyTTS
cBOOOIHM B CBOEMY BHOOPI 1 3BUTBHUTH B[] BIUIUBY HaB’s3/1MBOI pekiaamu [1].

Event marketing — KOMIUIEKC 3axO[iB, CIPSIMOBaHHMIl Ha MPOCYBaHHS Mapku abo
MPOAYKTY KOMIIaHii 3a JOIMOMOTOI0 SCKpaBHX Mojiil. barato xommaniii Bxe OLiHWIH iforo
nepeBard, OCKUJIbKM TpaMOTHO 30ynoBaHHi event 1 MpaBWIIbHI KOMYHIKAIlil BIUTHBAIOTh Ha
30UIBIICHHS POAXIB, MiABUILYIOTh JOSIBHICTh KII€HTIB, HEPEeIaloTh HOTo MiCilo i LIHHOCTI.
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SIkio OuIbLI AETANBHO: OJHIEI0 3 OUYEBHIHMX IIEpeBar MOAIEBOTO MApKETHUHTY €
3[ifiCHEHHS O0COOMCTOrO KOHTAKTy AayauTopii He Jmme 3 OpeHZOM/IPOAYKTOM, a it
Oe3mnocepeHil KOHTAKT 3 MPEeICTaBHUKAaMU OpeHsa (He TUIbKH 3 HaliMaHUMHU IPOMOYTepaMu
a00 KOHCyIbTaHTaMA) [2].

HaiironoBHima miHHICT iBEHTYy — I Ti MOYYTTA Ta €MOLii, sKi BiH CTBOPIOE B
ayznutopii. Jlyist IpoBeaeHHs YCIINIHOTO event-3aXo1y HeoOXiTHO JOTPUMYBATHCSI HACTYITHHX
HPaBIL:

1. €nHicTh 1 0OMEXEHICTh Yacy 1 mpocropy. bynb-ske 3axin nepenbadae micue i gac
npoBezieHHs. [IpoTe HeXTYBaHHS UMM IPUHIMIIOM IIEPETBOPIOE MOis B 3BUYAHHY YMOBHICTb.
Jly>xe BaJIMBO OOMEXKHTH IIPOCTIp NMPOBEAEHHS IJISI TOTO, 00 CHOXMBAa4d HE 3aryOHBCs B
MOTOLI O0pyYIIMIAcs Ha HHOTO iH(pOpMAILii.

2. TotanpHa TpHUCYTHICTE OpeHzaa. JloroTun OpeHIa MOBHHEH HAHOCHUTHUCS Ha BCe:
CTEeH/HM, IUIaKaTH, CYBEHIPHY NMPOAYKIIO, OAAT NMPEICTaBHHUKIB KOoMIaHii. BiaBigyBau iBeHT-
3axo[y Hi Ha CEKyHIy He IIOBHHEH 3a0yBaTH IIPO Te, XTO 1 3 SIKOI0 METOI0 OpraHi3yBaB HOTO
JO3BIIIIA.

3. BzaeMooOMiH MaTepialbHHX 1 HeMaTepialbHUX LiHHOCTeW. |HImmMHu crioBamu, He
BapTO EKOHOMHUTH Ha MOJAapyHKax, MpH3ax Ta Pi3HIH CyBeHipHIM mponykmii. Amke momaioHi
CIOPIIPH3H IIOAPYIOTh CIIOKMBAa4eBl Macy IIO3MTHBHHX €MOIH, sKi HeMHHy4Ye OyIyTbh
ACOIIIOBATHUCS 3 OPEHIOM.

4. Mpuamun cy6'ektuBHOCTI. Jly)Ke BaXJIMBO HPH INPOBEICHHI 3aXOMy CIIPABUTH
BpP@KEHHSA Ha CIOXHBada. Ha THX, XTO 3aJIMIIMBCS HE3a/J0BOJICHUH, MOXKHA BIUIMBATH
MO3UTUBHUMHU BiJITYKaMH 1HIIHMX BiJ[BIAyBa4iB BKE MiCIIs 3aKiHUCHHs moiil. byap-ska qromuHa
Iy’Xe Cy0'€eKTUBHHH B OILHIII BUOPAIIHBOTO JHS.

5. Ipuanun y4acti. Bynp-skuii 3axiq mae OyTH CIUIAHOBAHO TakMM YHHOM, II00
MPOTATOM BCHOTO Yacy HOro MPOBEICHHS BiIUyBajach B3a€MOMiA MPOBITHUX 1 MyONiKH.
Crio>xuBay MOBHHEH HE MPOCTO CIOCTEpiraTH, aje i OpaTé yuacThb B MPOIIECi.

6. besnepepBHe KOHCYNbTyBaHHS KimieHTa. [lim dac 3axomy y4JacHHUKaM IOBHHHI
3aIpOIOHYBATH NPOAETYCTYBATH MPOIYKT abo MpoiHdopMyBaTH HOTro PO HOBI BIACTHBOCTI
HPOIYKTY.

7. Indopmariiiina miaTpuMka 3axony. [Ipu opraHizaiii iBeHT-3ax0/y OakaHO TiICHUM
guHOM B3aeMoisaTa 31 3MI. Lle nomomosxe npoiHpopMyBaTH HACEIEHHS PO MaOyTHIO TIOAI0

[2].

TakuM 9WHOM, SKIIO TONi€BHH MAapKETHHT OPTraHi30BaHUI NMPaBWIBHO 1 MimiOpaHa
BIAMIOBIIHA TTOIT IIITbOBA ayTUTOPIst, TO ehEeKT He 3MYCHTh ce0e TOBro 4eKaTu. 3a JOIOMOT 00
PO3YMHO TIPOBEIECHOTO TOAI€BOTO MapKETHHTY MOKHA HE TUTBKH, CTUMYIIOBATH 30yT, aje i
MiABUIIUTH JOSUTLHICTh ayAUTOPIi 10 OpeHaa.

Cnucok BUKOPHCTAHUX JKepes

1. Tkauyk O. Event — BaxxnuBa ckiagoBa cydacHoro PR // Mapkerunr B YkpaiHi. —
2010. — Ne 1. — C. 34-39.

2. Mapketunr noniii. KepiBHUIITBO /151 3aMOBHUKIB 1 BHKOHAaBIiB. Beprmaa. — 2007
p.—C.207-211.

3. Event — menemxment. [Ipodeciiina opranizauis ycmimHux 3axofiB. — M.: Excmo,
2010.

Hayrosuii kepisnux: B.M. Illesuenxo, kano. oeparc. ynp., 00y.

H.II. €ropoBa, maricTpanT
Yuisepcumem imeni Anvgppeoa Hobens, m. Jninpo, Yrpaina

MAPKETUHI'OBA CTPATEIISI TA ii POJIb B AISAJBbHOCTI KOMITAHII
Ha croromimmiii fneHbP KOXHE MiANPUEMCTBO HAMAarae€ThCsi MaKCHMi3yBaTH
NpHOYTOK Ta pPO3BUBATH €()EeKTHBHY MapKETHHIOBY MisIbHICTh. P0o3poOka MapKeTHHroBoi
cTpaTerii J03BOJIsiE KOMITAHIi IIBWAKO pearyBaTd Ha MIiHJIHMBI TEHACHIII pHHKY. Takox
JI03BOJIsIE 3HAUTH CBilf ONTHUMaIbHUI CTHIb POOOTH, KU BpaxoByBaTHME IIJIi 1 MOXKJIMBOCTI
komnanil. ToMy po3poOka MapKeTHHTOBOI CTpaTerii IO NpaBy MOKHA BBaXKATH OJHHM 3
HaNrOJIOBHIIINX EIEMEHTIB /st CTablIbHOTO PO3BUTKY KoMmaHii. [IpaBunbHuit BuGip crpaterii
€ HaHCKIIaJHIMINM €TalloM MapKeTHHIOBOTO MpOIECy, TaK SIK BOHA ITOBHICTIO 0OMpae Kypc
HaIpPaBJICHHs KOMIIaHil, BU3HAYa€ IOJIOBHI 11 1{iJIi i OCHOBHMM iHCTPYMEHTOM B KOHKYPEHTHIH

6opoTh0i [1].
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HeoOxigHO 3ayBakuTu, 1[0 pO3poOKa MapKEeTHHIOBOI cTpaTerii — e CKIamHe i
6araTo 3MiCTOBE JOCITIPKEHHS. Lle MOSCHIOETHCS THM, IO BEJMKA KUIBKICTh BXIJHHX JaHHX
Ma€ BUCOKY CTYIEHb HEBU3HAUCHOCTI, a P PO3paxyHKaxX HEepPEeBaKHO BUKOPHCTOBYETHCS CaMe
JOCTyITHA yciM iHdopmaris [2].

Po3pobmsieThcst MapKkeTHHIOBa CTpATErist HA OCHOBI MOCTAaBICHUX IIiJIei, BUBUCHHSA
CITO’KMBYOTO TIONIUTY, KOH IOHKTYPH TOBapHOT'O PUHKY, BUBUCHHS TOBapiB, iii KOHKYPEHTIB Ta
IpeAcTaBisie coO000 paLliOHANBHY JIOTIYHY MOOYAOBY, KEPYIOUYHCH KOO OpraHi3allis BUpilIye
CBOI MapKeTHHTOBI 3amadi. B mpomeci ii po3poOku HEOOXiMHO pPO3TIATATH CHTYAIIO
KOMIUIEKCHO. Lle 103BouTh BUPOOUTH NpaBHIBHY Iporpamy Iii, Oyae BiAMOBIIaTH BUMOTaM
PHHKY Ta 3aJOBOJBHSITH L1, SIKi X04e JTOCSATHYTH KOMITaHis [2].

ToMy MO’KHA BBaXKaTH, 1110 MAPKETHHIOBA CTPATETis € HAHBAXKIIUBILIOK YMOBOIO JUIS
PO3BUTKY MiANPHEMCTBA B IJIOMY TaK SK € OCHOBHHM JOBIOCTPOKOBHM IUIAHOM, TOMY
JOLLTBHO BUAUIUTH T'OJIOBHI OCOOIHMBOCTI TOCTIKYBAHOTO €JIEMEHTY MAPKETUHTY:

- Ilpwm peamizarmii cTparerii MapKeTHHTY 10 yBaru OepyThesl OTPEOH CIIOKHBAYIB;

- Crpareris migBHILYE XUTTE3AATHICTh MiANPHUEMCTBA, TOMY L€ TOHSATTS MOXHA
HOPIBHATH 13 PO3BHTKOM;

- MapxkeTuHroBa crpareris Hece B co0i MeBHI METy Ta Micito, BitoOpaxae meBHi
TEHJICHIIIi Ha PUHKY Ta XapaKTepU3ye TOJIOBHE IPH3HaYeHHs (ipMHu;

- Takox crparerii MapKeTHHTY BHUKOHYe (DYHKLiIO MporHo3yBaHHA. CrTpateris
BUCTYIIAa€ SK pe3yJbTaT OCMHUCICHOTO W aHAJTUYHOTO, TOYHINIe CKa3aTH, HAyKOBOTO
nependadeHHs] MalOyTHBOTO, MOKIMBOCTEH HOTO TOCATHEHHS, PO3YMiHHS HEOOXiTHOTO.

Tlepion, Ha skuit Mu mwIaHyeMoO ii po3poOIIATH, BU3HAYAEThCs crienudikoro OizHecy,
a TakoX WLUIsAMH Kommasii. OOpaHa MapKeTHHIOBa CTpAaTeris Mae IaBaTH BiANOBiAI Ha
3anuTanHs [1]:

- SIkmif TOBap MpoCyBaTH HA PHHOK, Y IKOMY aCOPTHMEHTI 1 32 IKUMH [{iHAMHU;

- Skuit 00’eM mPOAYKIliT HEOOXiTHHUN sl TOCATHCHHS TMOCTABICHOI METH, Ta 32
SKUMH KaHaJIaMH;

- B KoMy cerMeHTi 3HaXOIThCs TIOTCHIIIHI CIIOKUBaYi;

- Ilicnsg nponaxxHe 0OCITyroByBaHHS, SIKUM BOHO IOBUHHO OYTH;

- SIKMX eKOHOMIYHUX pe3yJIbTATIB OUYIKYIOTh YYaCHUKH PHUHKY Ta SKi BUTPATH IS
[BOTO TOTPiOHI.

Omxe, MOXXHAa BH3HAUUTH, IO MAapKETHHIOBA CTparterisi — 1€ CYKYIHICTh
IHCTPYMEHTIB MapKETHHTY, 32 IOTIOMOTOFO SIKUX KOMITaHii MOKYTh €()EKTHBHO IIPOCYBATH CBOL
TOBapy 4M MOCIYTH, MaTH e()EKTUBHUI PO3BUTOK Ta THYUYKICTh, JOCATTH IOCTABICHHX IIiei
KOMIIaHii Ha TOBFOCTPOKOBHIT TIEPioI.

Cnycok BUKOPUCTAHUX JKepes
1. Jlamben XK. K. MeHemKMEHT, OPHEHTHPOBAHHBIA Ha PBIHOK: CTparermyeckuii u
orepanMoHHBINA MapKkeTHHT: nep. ¢ auri. / Jlamoen JXK.K. — CII6.: [Tutep, 2004. — 445 c.
2. [Toptep M. KonkypeHTHas cTpaterus: MeToauka aHanu3a oTpacieil 1 KOHKYpEeHTOB
/ M. Tloptep — M.: Ansriuna busnec Bykc, 2005. — 454 c.
Hayxosuii kepisnux: 1.B. Tapanenko, 0-p ekow. HayK, npogp.

B.B. /KuBara, ctygeHTKa
Yuueepcumem umenu Anvppeoa Hobens, 2. /[nunpo, Yxpauna
MAPKETHUHI 1 EI'O BJIUSITHUE HA POCT JOBEPUS NIOTPEBUTEJISA
KOHTGHT-MapKeTI/IHF OCHOBaH Ha TMPHUBJICYECHHUNU KIHUCHTOB l'[yTeM ny6nnxaunn
MOJIE3HOTO U MPHUBJIEKATEILHOTO KOHTEHTA, I[elIb KOTOPOTO — 3aHHTEPECcOBaTh KaK OOIIYIO
ayINTOPUIO, TaK W KOHKPETHYIO Tpymmy moTpeOuTenaeld. ODTOT METOA OCHOBaH Ha
OJHOCTOPOHHEM DEKJIAMHOM COOOIIEHHHM, HAIPaBIEHHOM Ha IOCTPOSHHE CTaOMIBHBIX M
JOJIrOCPOYHBIX OTHOLLICHI/Iﬁ l'[yTeM BOBJICHCHHA KaK moneﬁ, KOTOPBIC NMPOJABUTAOT KOHTCHT,
TaK U [EeJICBOH ayIUTOPHH.
Haub6osee nonyssipabie popMbl KOHTEHT-MapKETHHra BKJIIOYAIOT B ce0s: CIOHCOPCKHE
CTaTBU; SNEKTPOHHBIC KHUTH; YKCIICPTHBIE CTAThH; BUIEO-BEOMHAPHL.
B 3amauy KOHTEHT-MapKeTHHIa, MOMHMO IMOMYJISIPU3aLUKY OPEHI0B, BXOIUT CO3ATh
OCHOBY JUIsl IOBBILICHHUS y3HaBaeMocTH B G00gle, KOTopbIii «IIpoABUraeT» XOpOILINii KOHTEHT.
KpOMe TOTO, l'ly6J'lI/lKaLU/lﬂ U NIPOJABUIKCHUEC l'lOl'[y.]'lﬂpHOFO H BBICOKOKAYECTBCHHOI'O KOHTCHTA
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3aCcTaBIISIET T10JIb30BAaTENIed €CTECTBEHHBIM 00pa30M CBSI3BIBATH XOPOIIMH KOHTEHT, YTO
HaNpsIMYIO yJTy4IlIaeT MOJ0XKEHNUE CTPAHHUIIBI B TIOUCKOBOM cucteme [1].

KoHTeHT-MapKeTHHI — 3TO LIEHHBI KOHTEHT, KOTOpBI OTBEYaeT MOTPEOHOCTAM
noy4areneid. Peds nier He TOJIBKO O CO37MaHMU KOHTEHTA, HO M O ITOHMMaHUH ¥ CIIYIIaHUN
kiaeHTa. COOCTBEHHO, 3TO OHA U3 HanboJee BaKHBIX U 3()()EeKTHBHBIX Ha CETOTHSIIIHUN 1CHb
MEXaHUK OHJaH-MapKeTHHTa. [JIaBHBIMH HEIOCTaTKaMH JAHHOTO BHIa MAapKeTHHTa
SBJAIOTCA CIIOXKHOCTh PEalM3al[Mid CTPAaTEeTMH IIPOJBIKEHHSA, OCHOBAaHHOW Ha KOHTEHT-
MapKeTHHIe, ¥ PacTSIHYTOCTb 3(deKTa Bo BpEMEHH, ITI0OITOMY €ro He JIOOST Te, KTO XOYeT
MOJTYYHTh PE3YIIbTaT 3/1ech U cpasy [1; 2].

B name Bpems B YkpanHe CyIIECTBYIOT IIOYTH BCE BHJIBI MapKeTHHIA, U KOHTEHT-
MapKeTHHT HaXOAUTCS Ha JIUAUpYOMUX no3uuusax. Konudectso OmorepoB u miaatdopM st
3TOTO BHUJA MapKeTHHIa YBEIWYMBACTCA C KaxIbIM JHeM. bombmme xopropamun u
HauyuHaoIKe OM3HECMEHBI BCE Yallle CBA3BIBAIOT CBOE JIEJIO € JNAHHOH CTpaTerneil mpomaxu
ToBapoB. IloMHMO BcCero mpodero, MMEHHO STOT BHJ IIPHUBICUCHUS AayIUTOPHUH OBLI
UCIIONB30BaH Ha NOcieAHuX BeiOopax IlpesmaenTa YkpauHsl, 4TO, OBUIO PEBOIIOLHOHHBIM
MOMEHTOM, He IPUMEHSIEMBIM paHee.

Kelic MapkeTHHT - 3TO aHanW3 KOHKPETHOTO Ciydasi, OOBIYHO MPEACTaBISET COOOM
OIMCaHHe pelIeHHs POoOIeMbl B BBIOpaHHOW 00iacTH. B TO ke Bpems, 3TO OHa U3 CaMBIX
HOMYJISIPHBIX ()OPM KOHTEHT-MapKETHHIA - IPEACTABICHNUE peanbHOil MpoOIeMbl KOMIIAHUN U
TO, KaK €€ PEeIINTh C HOMOIIBIO ONPEIEIEHHOI0 MIPOAYKTa NN YCIYTH, MOXET IaTh JIyqlIne
pe3yIbTaThl, YeM MHOTHE PEKIaMHbIE KOMITAaHHU.

Keiic MapkeTHHT NO3BOJISIET HPOWLTIOCTPUPOBATH I(PHEKTHBHOCTH NESTEIBHOCTH
KommaHud. [IpencraBiss KOHKpPETHYIO IpoOneMy (KOHKPETHOTO) KIMEHTa M CHOCOOBI ee
pelIeH s C TOMOLIBIO TOTO MIIM HHOTO IIPOAYKTA, MOXKHO JIOKA3aTh IIOTEHIUATbHBIM KIIHEHTAM,
YTO TPOAYKT MOXKET OBITH MOJE3eH B MX ciydae. IIncaTh MPOCTBIM S3BIKOM, NPEACTABIATH
KOHKPETHBIE CIydan W HU(PHI, HE XBAJIHTh COOCTBEHHYIO YCIYTY WM IPOAYKT, TOKa3bIBast
BO3MOXXHOCTb HCIIOJIBb30BAHHS €€ OIS PEHICHHS JAHHOH NMpoOIeMbl — 3TO OTIMIUTEIbHBIC
4epThl Xopouied npakTuky. Keiic MapKkeTHHI HaBcerJa CTAHET YacThl0 AEATENFHOCTH II0
KOHTEHT-MapKEeTUHTY, OJaroaps yKpeIieHHIO UIMUIKa SKCIepTa U permyTanuu openaa [3].

CyMMHEpYsI BCE CKa3aHHOE BBIIIE, MOXKHO 3aKITIOYHTh, YTO KXKABIN MpeIIPHHIMATEb,
C TIOMOINBIO CITyXOBI MapKeTHWHra, MOJDKeH BBIOMpaTh, KakWe BHIBI M HWHCTPYMEHTHI
MapKeTHHIa eMy OOJIbIIIe MOJXOIST JUIs pa3BUTHS COOCTBEHHOTO OM3Heca U OpeHpa.

CnHcok HCHOJIb30BAHHBIX HCTOYHHKOB
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2. 10 mpeuMyIIecTB U HETOCTATKOB KOHTCHT-MapKeTHHTa [ DIEKTPOHHBIH pecypc]. —
Pexum JOCTYyTa: http://alfa-content.ru/blog/10-preimushhestv-i-nedostatkov-kontent-
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3. Content marketing: case study [Dnexrpommsii pecypc]. — Pexxum mocryma:
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0.B. /KoBHeHKO, CTyIeHTKA
Yuieepcumem imeni Anvgppeda Hobens, m. Jninpo, Yrpaina
AHAJII3 TEHAEHIUIU PUHKY KAHHEJSAPCBKHUX TOBAPIB

Kannenspcbke npunagas — e BUpoOOM Ta MPHIAALs, 10 BUKOPHUCTOBYIOTHCS IS
JHUCTYBaHHS Ta OGOPMIICHHS JOKyMeHTalii. PHHOK KaHIESIPCHKUX TOBapiB sBISIE COGOIO

0COOJIMBHIT CErMEHT PUHKY, TEMITH PO3BUTKY SIKOTO 1€ TiTEKH HAOHPaloTh 00EPTiB.
BiTun3HSHMIA PHHOK KAHITOBAPIiB 3pOCTAa€ MIBHIKUMH TEMIIAMH, IO TIOB'S3aHO 3
BIZIKpUTTSAM HOBHX KOMIIaHi#, i, BixnoBiaHo, HOBUX o(iciB. Kpim Toro, 3pocTae 4mcio Tak
3BaHUX JAOMAIIHIX 0QiciB, TOMY IOMUT Ha KAHITOBApH HE BIOBLIBHIOETECS. OJIHA 3 TOJIOBHUX
TeHJICHIII Ha PUHKY KaHIEIIPChKUX TOBApiB - 3MiHA JW3aliHy TOBapiB. Y MOi eproHOMi4Hi
(dhopMu: TIpsIMi KyTH MOCTYIAIOTHCS OKPYIJIMM TOBEPXHSAM. PO3MIMPIOETHCS KOJTipHA TamMMa:
3aMiCTh CIpOro i YOPHOTO KONBOPIB 3'SIBISIOTHCS SICKpaBi; MOMYJSIPHI METali30BaHi i

¢uryopecuentHi Bigrinku [1; 2].

BupoOHHITBO KaHIEIIPCHKHUX TOBAPIiB B YKpaiHi 3pocTaTiMe MPOTIATrOM HACTYITHUX
’STh pokiB B cepemaboMy Ha 0,6-0,8% mmopiuno. Taka TeHIEHMIs MiATBEPIKYETHCS

161


https://www.whitepress.pl/baza-wiedzy/content-marketing-polskablog
http://alfa-content.ru/blog/10-preimushhestv-i-nedostatkov-kontent-marketinga/
http://alfa-content.ru/blog/10-preimushhestv-i-nedostatkov-kontent-marketinga/
https://www.semstorm.com/pl/blog/content-marketing/content-marketing-case-study

pe3ylbTaTaMy  NPOTHO3YBaHHS YAaCTKH  BITYM3HAHMX  KAHLUEJISAPCBKMX — TOBapiB, IO
peanizoByBaTHMYThCSL depe3 Mepexy HianpueMcTB. BoHa 3pocrarmMe mnpubmusno Ha 0,6
OYHKTH IIOpiyHO. ['ypToBHM Ta po3apiOHMKM NpOJaXk TaKOX 3pPOCTaTUMYThb. I[Ipuyomy
NpUOIM3HO OJHAKOBMMHU TeMmamu, a came 0,7-0,8% 3a pik. Take 3poCTaHHS € HEBEIUKUM,
TOMY HE 3/1aTHE CYTT€BO 3MIHUTHU IOMHUT HAa PUHKY KaHLESIPCHKUX TOBApiB, MPOTE MOKE
HiTPUMaTH HOTO HA NMOCTIHHOMY PiBHI.

PuHOK KaHUIETAPCHKUX TOBapiB B YKpaiHi JOCHTh HACHUCHHUH, MA€ CBOIO MOCTIHHY
KITIEHTYPY Ta OXOILTIOE He3HaYHy YacTHHY BiJ 00iry Bciel Toprismi. OfHaK med puHOK Iyke
3aJIeXKHUTh BiJl CE30HHOCTI, MOTpeO Oi3HECY, PO3BUTKY CYYaCHHX TEXHOJIOTiH, a TaKOX BifJ
KPHU30BHX TEH/ICHIIIH.

Cnycok BHKOPHCTAHUX JizKepe

1. Manxorpa H.K. Mapkernnrossle uccienoBanus. [Ipakrudeckoe pyKOBOJCTBO
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2. Pesnux I'.A. Beenenne B mapkerunr [Texer] /I A. Pesank. — M.: HUI] UHOPA-
M, 2015.-99 c.
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A.B. KKoarenbkuii, cTyAeHT
Yuieepcumem imeni Anvgppeoa Hooensa, m. /[ninpo, Ypaina
3HAYEHHSI MAPKETHUHI'Y B AISIVIBHOCTI HIANIPUEMCTBA

MapkeTHHT Bilirpae BEIUKY pOJib B HiAMPUEMCTBAX. 3aBASKA HOMY MU 3MOYKEMO
BUBUYHTH PHHOK CIIOXKHMBada, KOHKYpeHTiB. OOYMCIHTH, IO 3apa3 € OUIbII MOMYJISIPHHM B
TAHOMY CErMEHTI Ta IPYHTYIOUHCHh Ha CTBOPEHHI HAMH CTaTUCTHYHOMY aHaJIi3i MpUMaTH
pimeHHs mpo mpocyBaHHS Hamoro tosapy [1]. Ilo-mepie, 3a 1OMOMOTo0 MapKETHHTOBUX
TOCHIPKEHb AHAJI3YIOTBCS BCi CYO’€KTH Ta OCOONMBOCTI PUHKY, 3 SKAMH HiANPUEMCTBO
B3a€MOJIi€, Ta JONOMAaralTh MOJNINIIUTH CBOIO MisUTbHICTB. [lo-nIpyre, BHpPOOJISIOTH |
MPUBOIATH [0 Jay TAKTUKY MOBEIIHKH (hipMU Ha pUHKY. IcHye 6araTo croco0iB MOKpaIIUTH
e(peKTHBHICTh IIsITBHOCTI HianpueMcTBa. [IpoTe, HaOLIBII IPOLYKTUBHUM Cepes HUX MOXKHA
BBA)KaTH PEKJIAMHY IisUTbHICTB. Pexilama — 1e mijiectpsMoBaHU# iHGOpMATUBHHUN BIUTHB Ha
CIIOKMBa4ya 3 METOI0 IPOCYBAaHHS TOBAapiB Ta IOCIYr Ha pPUHOK, 0e3 Hei HEeMOXIHBe
(hopMyBaHHS MIMPOKUX PHUHKIB MpoJaxy ToBapiB [2]. B cyuacHOMy CBiTi JIOIU TOCTiIHO
3alfHATI 1 0e3 pexiamy JTyXe CKJIaJHO NMPUBEPHYTH X yBary Ta MEpeKOHATH, 10 MPOAYKIis
came 1€l GpipMu Haikpaie M IiIXOAUTh Ta CIPOMO’KHA 3aJOBOJIEHUTH X MOTPEOH.

EdextuBHIiCTS 1 ycHiX NEBHOrO MiANPHUEMCTBA IIOBHICTIO 3aJ€XKHUTHh BiJl T'apHO
CIJTAHOBAaHOTO MAapKETHHTOBOTO XOmy. UMM Kpamioio € pekiaMa, THM OibIIe MOTEeHIIHHUX
MOKYMIiB BOHA mpuBabmroe. Ile o3Hauae, mo 1T peKiIaMHOi KammaHil 00yMOBIIOIOTHCS
CTpATeri€l0 PO3BUTKY MIAINPHEMCTBA B IJIOMY, SKi pO3B'SI3yIOTBCS HA JAaHOMY eTari
TaKTUYHUMH MapKeTHHTOBHMH 3aBJIaHHSIMH, @ TAKOXK CTAHOM ILIJIbOBOT ayanTopii [3].

[MpwmifHATO BBaKaTH, MO TOHATTS MIANPHEMHUIBKOTO YCIiXy HEOTHO3HAYHE.
«YcIix» OXOIUTIOE J1Ba TOJIOBHUX TiIyMaueHHs. [lo-mepine, MO3UTUBHUI HACHiZOK CIpaBH,
3HaYHI TOCATHEHHA B poboti. [lo-apyre, rpoMaaceke BU3HAHHS, CXBAJICHHS JOCATHEHB [3].
Jlo1izBpHO cpuiiMaTH yCIiX TaKOX SIK BIACHY BUTOJY i BiJITIOBIJHICTh IHTEpecaM CyCIiJIbCTBA.
s Toro, mo0 MpUBEpHYTH CYCIUIBHY yBary A0 MEBHOI NMPOIYKIii, HEOOXiTHO PO3pOOUTH
rapHy peKjamy.

OTxe, MOXHA KOHCTAaTyBaTH, IO JUI OyAb-SKOTO IINPHEMCTBA B EHOXY
MEePEHACHYCHOCTI PHHKY TOBapaMH Ta Pi3HOMAHITHUMH KOMYHIKAI[iSIMA Ha MEpIIOMY MicIi
MOBUHHA OYTH MapKeTHHT Ta peKJIaMHa JisIbHICTh. AJUKe, BiJl SKOCTI BHKOHAHHS PEKIAMH Ta
CIPOMOXKHOCTI  MiJNIPUEMCTBA JIOBECTH OCHOBHI apTyMEHTH KOHKPETHOTO TOBapy IO
CHOKHBaYa 1 3ae)KaTUMe TOAANBIIHN MPUOYTOK 1 MicIle IFOTO MiINPUEMCTBA HA PHHKY.
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T.C. 3apartyiiueHK0, CTYA€HT
FOscno-Ypanwvckuii cocyoapcmeennutii ynugepcumem, 2. Yenaounck, Poccusn
HWHCTPYMEHTBI NPOJABUXKEHUA PEKJIAMHOI'O ATEHTCTBA B
COIUAJIBHBIX CETSX

HeobxonuMeIM HampaBieHHEM IEATEIbHOCTH KOMIIAHUU SBIAETCS MPOABIKEHUE B
conuanbHbIX ceTsax. B 1954 rony couunonor /Ixeiimc bapHc BBell TepMHUH «COLUANIbHAS CETh)»
[1; 2]. C ToukM 3peHHS COLMOJOTHH, COIMATbHAs CETh — 9TO COLHMAbHAs CTPYKTYpa,
COCTOSIIIIAsT U3 Y3JI0B (MMM MOTYT OBITH JIIOJM, TPYIIIHI JIIOAEH, coo0IecTBa 1 OpraHU3aIHN ),
CBSI3aHHBIX MEXIy cO0OH TeM MM MHBIM CIIOCOOOM IOCPEACTBOM  COIMANIBHBIX
B3aMMOOTHOIICHUH.

B coBpeMeHHBIX YCIOBHSX COIHANbHbIE CETH YYUTHIBAIOTCS KaK «HHTEPHET-
IUIOINAKa, CaHT, KOTOPBIM II03BOJISIET 3apEerMCTPUPOBAHHEIM Ha HEM II0JIb30BaTENIsIM
pasMmeriath MHpOpManUIO O cebe ¥ KOMMYHMIMPOBaThH MEXIY COOOH, ycTaHaBIUBas
colpaibHble CBsA3U. KOHTEHT Ha STOHM IUIOMAIKe CO3IASTCSl HEMOCPEACTBEHHO CaMHUMH
MoJIb30BaTesIMU [3].

B conmansHOM CceTH MOXKHO BCTPETHTh JIOJEH pa3IMYHBIX HAIlMOHAIBHOCTEH,
npodeccuii, BepoHWCHOBeAaHMH, Bo3pacta u moya. C TMOMONIBIO COIHMANBHBIX CeTel
MOJIB30BaTeIN MMEIOT BO3MOXKHOCTh OOIIATHCS, OCTaBISATH KOMMEHTApHH K Pa3IMIHBIM
myOnukanusiM  0e3  WCIONB30BaHHMSA  WMHBIX ~ HMHCTPYMEHTOB  (SJIEKTPOHHOW — IIOYTHI,
MecceHkepoB). KpoMe 3Toro, B CONMAIbHBIX CETAX HAXOAATCS HHCTPYMEHTHI JJIs CO3/IaHUS
coolmiecTs WM Tpynm mo uHTepecaM. OOLIEHHEe TaM MPOXOOHWT B Y3KHX Kpyrax. Bpems
HaxO)KAEHHs MOJIb30BaTeNeil B COLMAIBHBIX CETSAX YBEINYMBAIOT M MHOTOYMCIICHHBIE UIPBI U
HPUIOKEHHS.

Facebook — mepBast macirabnast conpansHast ceth nosisuwiack B CIIIA. HauGoinee
PacIpoCTPaHEHHBIMA COLMAIBHBIME CeTSIMH B Mupe sBistiorest «MySpacey», «Twitter,
«Instagram», «Facebook», «Google +», «LinkedIn». B Poccun cambiMu TOMYNSAPHBIME U
W3BECTHBIMH COIMATBHBIME ceTsiMU  siBisiioTest  «BKonrakre», «Twitter», «Instagramy,
«OnHokaccHUKH.MU», «Facebook», «Google +». Onu cranu 00s3aTeNbHON COCTaBISIONIEH
JKM3HU 4eJloBeKa B COBPeMEHHOM Mmupe. OrpoMHas ayIuTOpUsl COLHUANBHBIX ceTell gaeT
BO3MOXXHOCTh COBPEMEHHBIM TEXHOJIOTMSIM MapKEeTHHIa CO31aBaTh HOBBIE CTPAaTeTHH M
3aMHTEPECOBBIBATh JIIOJIEH K TpoIBUTaeMoMy oObekTy. Ha ceromHsmHuWii neHb
CTpeMHTeNbHEIe 000poThl Habupaer SMM (mponBrkeHHEe B COLMAIBHBIX MeEAWa),
HCIIOJIB3VETCS B KAYeCTBE HHCTPYMEHTA 3(h(heKTHBHOCTH ONITHMH3aTOPAMH.

HaynHaTe npojBHKeHHE B COLMAIBHBIX CETSX CIeAyeT C pa3paboTKU CTpaTeruy —
TUTaHA TSl JOCTIDKEHUS Tieneil MpMBI ¢ TOMOIIBIo conceTei. CTpaTernus CMOXKEeT ONpe/IelINTh
LeJIM HaIW4YMsS B COLMANBHBIX MeIua, MyTH JIOCTH)KEHMS, ONpeneinuTh 3(PQeKTHBHOCTS,
paccTaBUTh MPHOPUTETHI, BHECTH KOPPEKTHPOBKH.

Takum 00pa3oM, NPOJBMKEHHE B COLICETAX — CPaBHHUTEIBHO HOBOE HANpaBJICHUE B
obGmactr pexnaMsl ¥ PR, 1o 3Toit nprunHe Bce aBTOPHI IPEJOCTABIIMIOT MAKCHMAIBHO CXOXKHE
ompezeneHusl AaHHOro moHsATHsA. SMM He Biageer OBICTPBIM 3(GQEKTOM, OZHAKO IaeT
JIONTOCPOYHBIA PEe3yNIbTAT, €CIU MPABUIBHO HCIIONB30BaTh. Ero TIIaBHBIM MPENMYIIECTBOM
SIBJIETCSl HEOOMbIIasi CTOMMOCTh BJIOKEHHI, €ciiM CpaBHUBATH C 3(P(HeKToM NpOBEIEHHBIX
MEpONPUATHH.

CHucoK HCMOJb30BAHHBIX HCTOYHUKOB
1 OdunmaneHeri caidt Accorpanun KomvmyHukatusHblii AreHTcTB Poccuu (AKAP). —
http://www.akarussia.ru.
2 Bapuc, 1. Kimaccst 1 cobpannst B HOpBexcKoM ocTpoBHOM npuxoze / J1. bapuc. — CII6.:
[Namnaga-menua, 1954, — ¢. 39-58.
3 CnoBapb TEepMHHOB, ABTOMATH3MpOBaHHas pexnaMHas cucrema. — URL:
https://seopult.ru/library

A.B. 3axapoBa, cTy/leHTKa
Yuieepcumem imeni Anvgppeoa Hobena m. [ninpo, Yxpaina
CUCTEMA YNHHUKIB, SAKI 3ABE3INNEUYIOTH PIBEHb
KOHKYPEHTOCHPOMOXHOCTI NIAITPUEMCTBA
V PUHKOBHX YMOBaX MOXYTb 3POCTaTH JIMIIE KOHKYPEHTOCIPOMOJXKHI MiIPUEMCTBA.
PesynbraTi aHanizy €KOHOMIYHOTO CTaHy HAl[lOHAIBHOI EKOHOMIKH HE JalOTh ITIOBHOTO
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YABJICHHA IPO KOHKYPEHTOCIIPOMOXKHICTh OKPEMHX IHiJNIPHEMCTB; iX HEHNOCTATHBO JUIS
BU3HAUeHHs 11 piBHA Ta QopMmyBaHHS crparerii 30yry, ska 3a0e3NEUUTH
KOHKypeHTOCIpoMOXxHicTh [1]. ®opmyBaHHS crTparterii € HEOOXIIHOK YMOBOKO ISt
e(eKTHBHOTO BHKOPHCTaHHS MOXIHMBOCTEH 1 KOHKYpPEHTHHX IIepeBar JisUIbHOCTI
MiANPUEMCTBA 3 YpaxyBaHHAM HOTro MO3MULINA HAa pUHKY. Hama3BuuaiftHO Ba)KIIMBUM CHOTOMHI €
OOTPYHTYBaHHS BUKOPHCTAHHS KOHIIENIIi OpieHTanii KOMEpPUiHHNX 3yCHIIb Y MaPKETHHTY IS
MiABUIIEHHS KOHKYPEHTOCIIPOMOXHOCTI HiANPUEMCTB Yy iX 30yTOBIH AIsIIBHOCTI.

KoHKypeHTOCTIPOMOXKHICTh ~ HiJNPHEMCTBA — II6  KOMIUICKCHA IOPiBHSUIBHA
XapakTepHUCTHKA, IO BiZoOpaka€ CTYHIHb IIE€peBarn IOKa3HUKIB OLIHKK JisJIBHOCTI
HiIIPHEMCTBA, SKi BU3HAYAIOTh HOTO YCIIX Ha NEBHOMY PHHKY 3a HEBHHUH MMPOMIXOK dacy [2].

O0’eKTOM aHaJi3y KOHKYPEHTHHX Ie€peBar ImMiJIpHEMCTBA € BHYTPIIIHI YHHHUKH, SIKI
3HAXOJAThCA MEBHNM YHMHOM I Horo koHTpoieM. KiacudHa cumcreMa YMHHUKIB, SIKi
3a0e3MeYyrOTh PiBEHb KOHKYPEHTOCIIPOMOXHOCTI, CKJTA/IA€ThCS i3 TAKUX eeMeHTiB [3]:

1) KOHKYpPEHTOCIIPOMO>KHICTh IPOIYKIIT (SIKiCTb, IliHA, PiBEHb CIIOXKHUBYO] IIepeBary Ta
3aJI0BOJICHHS );

2)  KOHKYPEHTOCIIPOMOXKHICTH ~ PECYpCHOTO  IOTeHI[iaxy (piBeHb  TEXHIKO-
TEXHOJIOT1YHOTO OCHAIICHHS, BUPOOHUYO-CUPOBHHHA CTPYKTYpa, KagpoBe 3a0e3leueHHs Ta
(hiHaHCOBO-IHHOBAIIHHI MOXIIMBOCTI;

3) KOHKYPEHTOCIIPOMO>KHICTh OPTraHi3alliifHOTO MOTEHIN ATy Ta CHCTEMU MEHEPKMEHTY
(dopma rocromaproBaHHs 1 BIACHOCTI, OpraHi3amiiiHa CTPYKTypa, CTPYKTypa YIpaBIiHHS Ta
(hyHKLIT, MeXaHI3MH yIPaBIiHHS, THYYKICTh Ta ONIEPATUBHICTH MEHEHKMEHTY);

4) KOHKYPEHTOCHPOMOXKHICTh 1H(pOpPMaNiHHO-MAPKETHHIOBUX Ta KOMYHIKAI[IHUX
3B’A3KIB (CHCTeMa BHYTPIIHBOI 1 30BHIMIHBOI iHpOpMaIii 3 MocTadaIbHUKAMU, CIIOKHBAaYaMH,
iHBECTOpaMy, HOTEHIIHHUMH KJII€HTaMH)

Sk moxa3aB aHai3, He ICHy€ €IMHOI [yMKH BYCHHUX 3 IIPUBOJTY TOTO, SIKi CaMe YHNHHUKHI
HeoOXiZHO OpaTH 3a OCHOBY ITiJl Yac OLIHIOBAHHS KOHKYPEHTOCIIPOMO>KHOCTI MiATIPUEMCTBA.

Ha cywacHoMy etami pO3BHTKY EKOHOMIKM TOPTiBJIi MiANPUEMCTBA, MPOBOMASATH
JKOPCTKY KOHKYPEHTHY OOpOTHOY, 1 Ul BIKUBaHHS B PHHKOBOMY CEPENOBHILI IM MOTPiOHO
3a0e3MeynTy CTiiiKi MO3MLii Ha PUHKY, a L€ MOJIMBO JIMIIE 32 yYMOBH 3a0e3leueHHS
KOHKYPEHTOCIPOMOXHOCTI HiIIPHEMCTB TOPTiBIIi.

OTxe, OUiKyBaHI Pe3yNbTaTH OIIHIOBAaHHS KOHKYPEHTOCIPOMOXKHOCTI MOXXYTh OyTH
BUKOPHUCTaHi JUIi BHOOpY IUIAXiB ONTUMAIBHOTO ITiJBHIIEHHS KOHKYPEHTOCIIPOMOXKHOCTI
MPOAYKIIi i KOHKPETHOTO PO3B’A3aHH PUHKOBUX 3a1ad. Lle macTs 3MOry BU3HAYMTH OCHOBHI
HamnpsIMM 3MIIIHEHHS] KOHKYPEHTHHMX MO3UIIH OKPEeMHX IiANMPUEMCTBA Ta LIINX Tamy3ed B
VYkpaiHi.
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EMIIIPUYHUU MAPKETHUHI : 3B'SI30K MI’K BPEHIOM I CIIOJKUBAYEM
EMmiprysuii MapKeTHHI —II€ CTBODPEHHS 3B'S3KIB MIXK ODPEHIOM 1 CIOKHMBadYaMHU
IIJISIXOM €MOIIMHOTO Ta iHTeJdeKTvalbHoro3anyueHns. Ile BuU3HaueHHs BimoOpaxkae apvra
Ha3Ba JIaHOT'O IIOHSTTS: EKCIIpIEHTAILHMI MapKeTWHr (Bim anri. Experience— mocsin.
nepexusands) [1]. EMmipuunanii MapkeTHHT — 1€ TaKUi BUI MapKETHHIY, KOJIHU CIIOKHWBaYiB
3aJIV4alOTh 10 OVIb-SIKOI MISIIEHOCTI ab0 IPOCTO PO3BaXKAIOTh, alleé OOOB'I3KOBO 3a VYACTIO
neBHOro Openia. KirouoBOK 03HAKOK0 €KCITIPIEHTATLHOTO MADKETHHI'Y BBAXKAETHCS 0COOUCTA
V4acTh V IOAil, opraHizoBaHiii 6permoM. EMmipnyHuii MapKETHMHT BUKODHCTOBVIOTH O€371id
KOMIIaHiii 1 opraHizamiii He3aJie)KHO BiI BHIY IX AiSUIBHOCTI, IS TEHACHLIS MPOIOBIKYE
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HapocTaTH. ICHVe N'ATh CTPATEriYHMX EMNIPUYHHUX MOJYJIB, IO CKJIAJal0Th OCHOBY
emitipuaHOro Mapketuury [31.

1. Bimuvrrs. OpieHTOBaHI Ha CEHCODHI BIMYVTITS DEKJIAMHI DOJUKUA 30VIDKVIOTH
30POBI Ta CIVXOBI DELENTOPH CIOKKMBaya MIBUIKOI 3MIHOI VDPHBYACTHX 3DpasKiB 1
CYIIPOBOIKVIOTH 1X My3uKOr0.IIpukiamoM € pekiaama mpaibHoro mopomky Tide «[ipceka
CBIKICTB», KOJIM peKJIaMHA KaMIlaHis OyJia 3BepHEHa JI0 CEHCOPHOTO CIPUMHSATTS CIIOXKHUBAYa

[2].

2. ITouvrrs. TenepekiiamMa, Opi€HTOBaHA Ha €MOIIil, HEPIAKO IIPEICTABIISE KUTTEBY
CUTVAII0, TTOCTAITHO HAPOIIYE EMOLIIHHE CIPUHHATTS, 110 JI03BOJISE TIIAIa4eBl B TIOBHIH Mipi
MEePEeHHATUCS 3aITPOIIOHOBAaHUMH 0Opa3amu. Tak., koMmanis Gucci BUDIIIIa IDEACTaBUTH CBil
HoBuit apomar Envy (3a3mpicth). Ha pexnamHili CTODIHII mNpencTaBieHa 4YOpHO-Oina
doTorpadis JoyoBiKa i KIHKHA, TVOH SIKHX OCh-OCh CTHKHVTHCS B IMOILIIVHKY. Komro3uiris
YYTTEBO €MOIIIHHA y CBOil JBO3HAYHOCTi. ApOoMaT BalIOro Tijla LiNKOM TiTHUH 3a3ApOCTi 3
6oky otouenns [2].

3. Poznymu. AKIEHT POOHMTHCS Ha MOPVIIEHHS OYMOK risinada. Komu B Kurai
komrmaHist Nestle He BCTHIIIa BYaCHO 3apEECTDYBATH TOPTOBY MapKV IMOKOJIATHUX TPIOGEIB
FerreroRocher, onuu MicuieBuii BUDOOHUK IMOBHICTIO CKOIIIFOBAB IIPOAVKT, @ 0 30JI0THCTOIO
narnepy OOTOPTKHILIS KOXKHOI IIVKEPKH. AJie mamip OVB HE BHCOKOI SKOCTi. TOMY 30JI0TO B
MOMEHT PO3TrOPTaHHs 00CHIIATIOC 1 3aIUIIIaI0 OJIMCKU Ha Majbliix. Nestle ckopucTanzocs 1€
00CTaBUHOI. 1 B DEKJIAMHOMY DOJIMKY IIOKa3aja IIHKapHY BEYIPKY. Ha SKiH ToCTIM
IPOTOHYBaIK ckviuTyBatu Tprodeni FerreroRocher, a Ti v ¢cBOr0 uepry momidaiy, 110 JacOIi
JIMCHO CIpaBkHi. 00 Ha IX DANBLAX HE 3aJUIIAETECS CIiAiB mo30o0TH [21.

4. JTii. OpieHTOBaHO Ha iI0 PEKJIAMOIO IDEACTABIISIOTHCS DE3VIbTATH THX UM THIIHUX
BUMHKIB, IIDOSIBU IeBHOro crtuiro >kutra. Kommanmis Gillette BuTparuia HIicTh DOKIB Ha
po3po0OKy HoBoro Mach3. B pekiami Mmoka3aHHiI BHHMINYVBa4., AO0JA€ 3BVKOBHI Oap'ep Ha
mBuakocTi Max1. Komu i#ioro mBuIkicTh gocsirae 3HaueHHs Max2 JiTak IOYHHAE
pvitayBatucs. Ha mBuaxocti Max3 minoT TpaHcdopMyeTbes i CTOITh y BaHHIH JIIOAWHH, B
MaJibli SKOTo BiiTae 00TiuHa O6pursa [21.

5. CniBBimHEeCeHHs. ['eposiMu peKJIaMU JTaHOTO THITY CTAIOTh THUIOBI MDEICTABHUKH
THX TDVII JIOAEH. 3 SKUMH IIIsaad iMOBipDHO cede acortiroe. JIocuTh 3ragati aMepUKaHChKUI
cuMmBoJl cBobomm Mortommkn Harley-Davidson, 1 THesdi #oro miaHyBajJbHHUKIB, IO
NPUCBAYYIOTH KOMKEH ViK-€HJI JOBIUM peiiiaM 110 Joporax Kpainu [4].

CporomHi eMmipu4HUil MapKeTHHI € OJHHM 3 KOHCTPYKTUBHHX CIIOCOOIB
MO3HIIIOHYBaHHs OpeH/Ia i OTPUMAHHS CTIHKOTO €MOIIIHOTO 3B'3KY 31 CMIOKUBAYaMH.

Cnucok BUKOPHCTAHUX JAKepes

1. Jementuit JI. Uto Takoe SMIHUPUYECKHA MapKETHHT M KaK €ro HCIOJb30BaTh B
narepHere:  [lopram  Texterra  [OmekTpoHHBIH  pecypc]. — Pexum  goctyma:
https://texterra.ru/blog/chto-takoe-empiricheskiy-marketing-i-kak-ego-ispolzovat-v-
internete.html

2. 4 xpyThIX IpUMepa SMIUPUIECKOr0 MapKeTHHIa [ DNEeKTpOHHBIN pecypc]. — Pexxum
JOCTyTIa: https://www.polylog.ru/ru/pr-blog/2018/4-krutyh-primera-empiricheskogo-
marketinga

3. Yomu /1., ¥Yama C. Bmecto MBA. I1ose3HbIe COBETHI OT JIET€HAAPHUX MEHEIKEPOB:
nep. ¢ auri. M.: Mann, MBanoB u ®epbep, 2016.

4. Imurt b., Pomkepc /1., Bpomoc K. busHec B ctmine moy. MapKeTHHT B KyJIbType
nieyaTiieHuii; mep. ¢ auri. M.: Bunesamc, 2005.

Hayxosuii kepisnux: 1.B. Tapanenko, 0-p ekon. HayK, npogp.

P.P. 3unun, marictp

Yuieepcumem imeni Anvppeoa Hobensn, m. /[ninpo, Ykpaina

OIIHKA CITOXKUBAUYIB TA IIOCTAYAJIbHUKIB IIANMPUEMCTBA HA PUHKY

MOTOPHUX MACTUJ

Ilpu omiHII CcrOXWBadiB, HACAMIIEPE MPOBEIEMO CETMEHTAIIF0 PUHKY CIIOKHBAUiB,

BUIIMBIIKA 1boBHK cerMeHT TOB  «YkpaiHchbko-BpuTaHChKe CITiIBHE IMiIPHEMCTBO
AZMOL bpirim [Terpokemikaicy.

Hait6ib1 HOIMPEeHUM METOJOM CErMEeHTaLlil PUHKY € METO/I IPYITyBaHHS 3a OHI€I0

abo mexinpkoma o3Hakamu [1; 2]. CyTh I[bOTO METOMy IOJISITAE B IOCIHIJIOBHIN pPO3GHBIL
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CYKYITHOCTI 00'€KTiB Ha rpymnu 3a Oinbln 3HaYHUMH O3HaKamu. OnHa 3 03HAK BUAUIAETHCS SIK
CHCTEMOYTBOPIOIOUMI KpUTEpil, MOTIM (OPMYIOTECS HIArPYNH, B SIKMX 3HAYYLIICTH I[LOTO
KPHUTEPit0 3HAYHO BUILE, HDK y BCil CYKyIIHOCTI IIOTCHLIMHMUX CIOKHMBAYIB JaHOTO TOBapy. 3
OJHOro 60Ky, Ui MNiArPYIH XapaKTEPU3yIOThCs EBHUMHU CIIOKHBYUMY [OTPeOaMH, a 3 IHIIOro
— BOHH JIOCHTb OJIHOPI/HI | 32 COLliaIbHO-CKOHOMIYHIMH, 1 JeMorpadiunnmu o3Hakamu. Ciin
Bu3Ha4nTH, mo npoaykuis TOB A3BMOJI BiqHOCHTECS 1O MPOMHUCIOBHX IPOAYKTIB MEpIIOl
HEOOXiIHOCTI, BIAMOBIZHO PiBEHBb E€JACTUYHOCTI MOMUTY HA JaHUHA NPOAYKT 3aIUIIAETHCS
Maibke He3MiHHUM. Ilimxomm 1o cerMeHTamii pMHKY MOTOPHHX MAacTWJI Ta BH3HAUCHHS
uinboBux cermeHTiB TOB «A3BMOJI» HaBexeHi B Tabm. 1.

Tabymmnsg 1
CerMeHTallis pUHKY Ta BU3HaYSHHsI LUThoBHX crioxkuBadyiB TOB «A3MOJI»
O3HaK¥ cerMeHTaIlii Onwc 1 XapaKTepUCTHKA CETMEHTIB, CTYITIHb iX
MpUBaOIMBOCTI, KYIiBeJIbHA CIIPOMOXHICTh
1). 3a piBHEM JTOXOiB TIpoaykiist KOPUCTYETHCS MOMUTOM PI3HHX 32 PiIBHEM
JOXO[IiB CETMEHTHHX TPYII

2) 3a reorpadiyHuM T'eorpadiunuii po3moais He BIUTMBAE HAa PiBEHb IMOMUTY HA
MTPHUHIMIIOM MIPOJIYKIIiO
3) 3a nemorpadiyHIM Jlemorpadiunuii pakTop He BIUTUBAE HA 3MiHY 00OCSATIB
MIPHUHIMIIOM CIOKMBaHHS

Haii6inemi crmoxuBaui TOB «A3MOJI» B Vkpaini: ITAT «Mapiynoiabcekuit
MeTanypriiauii kom6inat im. lmigan(m. Mapiymons), KITMK «Kpusopixcransy» (M. Kpusuit
Pir), IIpAT «ABT03A3» (M. 3anopixxs), [IAT «AmdeBcbkuil MeTanypriiiHUA KoMOIHAT»
(JIyranceka 00m1.), ITAT «3anopi3pkuii MeTamypridHuii KOMOiHAT «3amopiXcTaiby (M.
3anopixoxs), Onecbkuit MOpebKkui Toproeensauit opT (M. Oneca), ACK «Yxppiudiaor» (M.
KuiB), IIAT «HmxHbOIHIIPOBCEKUIT TpyOompokatHuii 3aBom» (M. [uimpo), ITAT
«Komcomoneceke pynoympasininas» ([Jonempka o001.), ITAT «Azor» (M. Yepkacnm),
Kpusopisekuii I'3K, [Tonraseekuit I'3K, Opmxonikiazescskuii ['3K. OTxe, HinboBHIA CETMEHT
npoxaykuii TOB «A3MOJI» Bkito4ae BCi piBHI 3alliKaBJISHUX IPYI MOKYIIIB.

3aranpHa XapaKTepUCTHKA ITOCTAYaIbHUKIB 3/1iHCHIOETCS 32 TOTIOMOTOI0 TalI. 2.

Tabymnsg 2
Ouinka nocragainsHUKiB TOB «A3MOJI»
[MocrayansHuk Bun pecypci, matepianiB | MOXIHBOCTI 3aMiHH MOCTaYaTbHHKA
a00 KOMITJIEKTYIOUHX, 110 abo pecypcis
MOCTAYaIOTHCS
Chevron baszose macio MOJKJTHBI
NYNAS Bbazose macio MOXKJIUBI
INFINEUM TIPHUCAIKU MOJKIIUBI
Bazose macno TIPHUCAIKU MoxITUBHI TIEpeXiT Ha 30BHILTHI
Bupo6OHunrea TOB KaHaJM OCTaYyaHHs
A3MOIJI
3a HasBHUMH TEHICHISIMH BHUPOOHHMIITBA MOTOPHMX MAacTWI B YKpaiHi, 3MiHa
MOCTAQYAILHUKIB CHPOBHHH — 0a30BOr0 Macia Ta MpPHUCANOK, Ui HOTped BHPOOHHUOT

IISUTBHOCTI MANPHEMCTBA € LINKOM MOXNIMBOK. HeraTuBHUM (akTOpoM mepexoay Ha
30BHIIIHI JDKEpena MoCTa4aHHs 3aMiCTh MPHUCAIOK, BUPOOHHUIITBA KOPIOPALIil, € MABUIICHHS
I[iH HAa CHUPOBHHY, IO IPH3BEAE [0 3HIKEHHsS pIBHA HPUOYTKY Ta pPEeHTaOenbHOCTI
MiAPUEMCTBA.
Cnncok BUKOPUCTAHUX JIKepes

1. BupoOHHMIITBO IPOMHUCIIOBOI MPOYKIIiT 38 BUiaMu | ExekrpoHHHit pecypc]. — Peskim roctyy:
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2. Od¢inittauit caiit TOB A3MOJI [Enextponnud’ pecypc]. — Pexxum nocrtymy:
https://fazmol.eu/
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FO.B. UBaHen, cTyeHT
Yuueepcumem umenu Anvppeoa Hobens, 2. /Inunpo, Yxpauna
MAPKETHHI IOKOJIEHUHA

MapkeTuHr  TOKOJEHHH — 3TO  MAapKeTHHIOBBIM  TOJXOJ,  UCHOJIB3YHOIIUH
CeTMEHTAllUI0 TOKOJNEHMH B MAapKeTHHroBOM KoMMyHHKanuu. COrjacHO HaydHBIX
cTaTel, MOKOJIEHHE ONPEAEIeTCS KaK «KOTOpTa JIIOAEH, pOANBIINXCS B TEYEHHE OJJTHAKOBOTO
MPOMEXKYTKa BPEMEHH, KOTOphIE MMEIOT CONOCTaBUMBIA BO3pPacT M CTaJHI0 KU3HH U
KOTOpBIe OBUTH  C(OPMHUPOBAHBI  ONPEAEICHHBIM IIPOMEKXYTKOM BpEeMEeHH (COOBITHS ¥
TCHICHILINH).

Ko Takue npeacraButenu [lokonenust Mkcos? [Tokonenuto X, poausmemycs B 1965—
1980 ropax, ceronus ucnonaaerca 35-50 net. C y4eToM CKa3aHHOTO, 3TO MOKOJEHHE MOXKHO
pa3lenuTh Ha J{Be YacTH: Ha MJIAANIYIO W cTapiryto. OfHH TEXHHYECKH XOPOIIO ITOJKOBAHEI,
Jpyrue — He Tak YK M cuiabHO. Ilokomenme X LEHAT KOMIIAHUM, KOTOpBIE SBIAIOTCA
HACTOSIIIMMH, ¢ KaKOH-TO ONpeneleHHOW HMCTopHell M decTHBIMU. MTak, Kak ke KOMIIaHHH
3aBoeBaTh “‘MkcoB”? VM cTOUT OBITH YBEPEHHBIMH B CBOEM IPOAYKTE WIH YCIyre, HO HE
HacTauBaTh, YTO Ha TOM, YTO KIHMEHTHI 0Oe3 3TOro HpOAyKTa He MpoXuByT. Boiee Toro,
KOMIIaHHS JOJDKHA OBITH MPEAENbHO YECTHOH U He CKPHIBATh HH(POPMANUIO. DTO MOKOJICHHUE
HMeeT CHIIbHBIC ceMelinble neHnoctH [1; 2].

Tloxonenune Y / MuneHunansl. OTo MOKOJICHHE, poauBiIeecs B mepuon ¢ 1981 o 1996
TOZ, C CaMOTO POJKICHHUS BIaJeeT TeXHOJOrnsMH. OHM TakKe BBIPOCIHM BO BpeMeHa, Korna
OBLIO YCTaHOBJIEHO PAaBEHCTBO MEKIY MHOTUMH XapaKTePHCTHKAMU, T. €. paca, penurus, JITBT
u MHOTO€ Apyroe. [loaTomMy m060e HepaBEeHCTBO HEMPUEMIIEMO ISl 3TON BO3PACTHOW IPYIIITEL.

MuineHnazoB MOXKHO OXapaKTepU30BaTh KaK YBEPEHHBIX B ce0€, OTKPBHITHIX UL
HepeMeH, JATbHOBHAHEIX. OHHU TaKKe NPEANOoYUTAIOT YCTaHA